Lookinj;  tor  a  Iresh.  new  ap[>roa('ii 
to  the  hig  Chicago  market?  Then 
check  into  the  Tribune’s  exciting 
TV  WEEK — where  results  run 
high  while  costs  stay  low. 

Talk  about  dominance!  A  single 
column  of  advertising  gives  you 
two  big  facing  pages  all  to  yourstdf. 
Even  full  page  impact  is  sur¬ 
prisingly  low  in  cost.  Attractive 
continuity  discounts  give  your  ad 
dollars  still  more  mileage. 

Much  more  than  a  mere  program 
listing,  TV  \V  EEK  is  a  bright  and 
brilliant  medium  with  its  own  dis¬ 
tinctive  editorial  character.  Color¬ 
ful  columns,  features  and  pietun's 
about  TV  stars  and  programs  cap¬ 
ture  the  whole  family's  interest. 

Learn  how  easily  you  can  afford 
to  stanil  out  in  this  glum<»rous 
setting.  Ask  your  nearest  Tribune 
representative  for  the  full  file  of 
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t  Intensified: 


Wood  Color  Adaptable  Black  and  White 
Units  in  plant  of  Hartford  Courant. 


Partial  view  of  Reelroom  in  the  Hartford 
Courant  showing  WOOD  Electrotab  Auto¬ 
pasters,  Reels,  and  Stationary  Strap  Ten¬ 
sions. 


WOOD 

EQUIPMENT 

To  keep  pace  with  a  steady  circulation 
increase  . . .  now  over  100,000  daily, 
150,000  Sundays  . . .  The  Hartford  Courant 
adds  press  equipment  to  handle  the 
extra  load. 

Many  other  leading  newspapers  depend 
on  WOOD  presses,  reelroom,  and  stereotype 
equipment  to  keep  pace  with  heavy 
production  schedules.  If  your  plant  needs 
additional  equipment,  look  into  the  ways  in 
which  WOOD  can  solve  your  problems. 

SEND  FOR  LITERATURE  DESCRIBING 
WOOD  NEWSPAPER  MACHINERY. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

’i  PLAINFIELD,  N.  J. 

EXECUTIVE  AND  SALES  OFFICE:  501  FIFTH  AVENUE.  NEW  YORK  17,  N.  Y. 


MANUFACTURERS  OF  PRESSES,  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  OVER  A  HALF-CENTURY. 


they  Buy  More  because  they  Have  More ! 


•  Tlie  moral  of  our  picture  is  this:  as  a  market,  Indianap¬ 
olis  heats  everything.  Furniture-household-radio  store 
-aler,.  for  instance,  are  22.4%  above  the  tiational  average. 
Drug  store  sales  are  up  82.4%  .  .  .  with  general  merchan- 
'iise  sales  ahea<l  of  the  game  by  an  astonishing  82.6%! 
Small  wonder.  Indianapolis  ranks  7th  nationally  in  retail 
'dies  [ter  capita,  among  cities  over  600.000  .  .  .  and  our 
average  income  [ter  family  is  S6,669,  a  fat  39.3%  over  the 
national  level!*  So  ^^hether  you’re  selling  htod  mixers  or 
cement  mixers,  count  us  in.  Now,  take  a  look  at  these  other 
important  facts  about  Indianapolis: 


►  It’s  Steapy  ...  a  balance  In'tween  industry  ami  agricu\. 
ture  that  assures  a  stable  market. 

►  You  get  S  vTl’RATlON  C'.PVERXGE  of  the  metropolitan  area, 
plus  an  effective  bonus  coverage  of  the  44  surrounding 
counties  in  The  Indianaj)olis  Star  and  The  Indianapolis 
News.  If  rite  for  complete,  market  ami  cireulation  data. 


Member.  M«tro  Sunday  Magarma  Network 
Member,  Pietro  Sunday  Comics  N*»twork 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


Sales  Management,  Survey  of  Buyrng  Power,  May  10,  1956 
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Spotlights 

HIGOIIVS 


star  reporters  the  world  over  make 
the  New  York  Herald  Tribune  News 
Service  the  perfect  second  service 
for  more  and  more  papers— a 
30%  increase  in  clients  in  1956! 

^  Marguerite  Higgins,  Pulitzer 

prize-winning  veteran  of  Korea  and  the  Kremlin, 
now  covers  the  capital  with  the  12-man 
Washington  staff,  which  includes 

Don  Whiteheod,  "The  FBI  Story,"  and 
Robert  J.  Donovan,  "The  Eisenhower  Story" 

The  world-wide  staff  of  HTNS  includes  these 
experts  on  the  domestic  scene — 

Roving  America:  United  Nations: 

^  Robert  S.  Bird  'At  Arch  Parsons,  Jr. 

Financial  staff  of  over  50  headed  by 

^  Donald  Rogers  if  Norman  Stabler 

Sports  staff,  probably  the  finest 
in  the  country,  includes 

if  Bob  Cooke  if  Jesse  Abramson 
if  Tommy  Holmes  if  Harold  Rosenthal 

Ariation  and  MiUtar}j:if  Ansel  E.  Talbert 
Science:  if  Earl  Ubell 

Theater:  if  Walter  Kerr 

Fashion:  if  Eugenia  Sheppard 

(ALSO  Art,  Books,  Dance,  Movies,  Music, 
Photography,  Records  .  .  .  frequent 
special  series  by  HTNS  staff  writers!) 


f-H  T  O'* 

THE  MI^MENIW  NEWS  SERVICE 

New  York  Herald  Tribune,  New  York  36,  N.  Y. 

PEnnsylvonio  6-4000 


March  16-18 — Midwest  Circulation  Managers'  convention.  Mue-,  - 
Hotel,  Kansas  City,  Mo. 

March  17-23 — National  Want  Ad  Week. 

March  19-22 — Kent  State  University,  16th  annual  photo  jourrj 
short  course,  Kent,  Ohio. 

March  21-23 — Now  Jersey  Press  Association  and  Pennsylvania  hf. 
paper  Publishers  Association  joint  Mid-Atlantic  Newspaper  Corfj  t 
Sheraton  Hotel,  Philadelphia,  Pa. 

March  22-23 — National  Editorial  Association,  Spring  meeting,  Cc- 
dore  Hotel,  New  York  City. 

March  22-23 — North  and  East  Texas  Press  Association,  3 1st  annual  •_ 
vontion,  Longview,  Texas. 

March  25-29 — National  Press  Photographers  Association,  annual 
vontion.  Hotel  Willard,  Washington,  D.C. 

March  29 — Virginia  Associated  Press  Broadcasters  meeting,  Na*  - 
Press  Club.  Washington,  D.  C. 

March  29-30 — Illinois  Press  Association,  University  ol  Illinois  ad.a- 
copy  writing  and  layout  clinic.  Champaign,  III.  *" 

March  29-31 — Inter-American  Press  Association,  semi-annual  board: 
directors  mooting,  San  Jose,  Costa  Rica.  n 

March  29-31 — Florida  Women's  Press  Convention  and  workshops,  llr 
versity  ol  Florida,  Gainsvillo,  Fla. 

March  30-31 — Arkansas  AP  annual  meeting.  Pine  Bluff.  Ark. 

March  30 — Connecticut  Editorial  Association,  Winter  meeting,  h* 
Haven,  Conn. 

March  30-31 — North  Carolina  Press  Association,  Mechanical  Cc- 
anco.  North  Carolina  State  College,  Raleigh,  N.  C. 

April  1-3 — Newspaper  Personnel  Relations  Association,  ninth  sn-/ 
conference;  Broadmoor  Hotel,  Colorado  Springs,  Colo. 

April  1-12 — American  Press  Institute,  general  reporters  seminar,  Co'  - 
bla  University,  New  York. 

April  2-6— International  Society  of  Aviation  Writers,  Roosevelt  He'* 
Wash’rqton  D.  C. 

April  3-4 — Pennsylvania  Society  of  Newspaper  Editors,  Editors'  Wc  ■ 
shop,  NIttany  Lion  Inn,  Penn  State. 

Ap  ril  7-11 — National  Association  of  Radio  and  Television  Brosdcai's |  ' 
Association,  annual  convention,  Conrad  Hilton  Hotel,  Chicago. 

April  7-9  — Interstate  Circulation  Managers  Association.  40th  Sp’  l 
meeting.  Lord  Baltimore  Hotel.  Baltimore,  Md. 

April  12 — United  Press  Editors  of  Iowa,  meeting,  Des  Moines,  Iowa. 
April  13-14— The  Associated  Press  Society  of  Ohio,  meeting.  Fort  - 
Hotel.  Columbus.  Ohio. 

April  13-14 — Oklahoma  Press  Association  Spring  News  Clinic,  Blltr' 
Hotel.  Oklahoma  City,  Okla. 

April  14-16— Northern  States  Circulation  Managers'  Association,  Sp  'i 
meeting,  Nicollet  Hotel,  Minneapolis,  Minn. 

April  17-20 — National  Federation  of  Press  Women,  annual  conve" 
San  Antonio,  Tex. 

April  20 — Oregon  Newspaper  Publishers  Assoclat'on  Admana: 
Spring  meeting,  Heathman  hotel,  Portland. 

April  20-21 — American  Council  on  Education  for  Journalism,  W;’; 
Astoria  Hotel,  New  York  City. 

April  22 — ^The  Associated  Press,  annual  meeting.  New  York  City. 

April  22-25— American  Newspaper  Publishers  Association.  7l$t  a'  -!i 
convention.  Waldorf-Astoria  Hotel,  New  York.  , 

April  25-27 — Nebraska  Press  Association,  State  convention.  LlncC 
Hotel.  Lincoln,  Nebr.  . 

April  25-27 — Press  Photography,  Southern  short  course,  University  : 
North  Carolina,  Chapel  Hill,  N.  C.  , 

April  25-27 — American  Association  of  Advertising  Agencies, 
meeting,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  27— Indiana  Republican  Editorial  Association,  annual  Spring  ffM-i 
Ing,  Severln  Hotel,  Indianapolis. 

April  27 — United  Press  Illinois  Editors  meeting,  Chlcagc, 

April  27-28 — Alabama  Associated  Press  state  meeting,  Reich  H:  • 
Gadsden,  Ala. 

April  29 — C  anadian  Press,  Spring  meeting,  Execu*'ve  Comm'tt*’! 
Toronto. 

April  30 — Ca  nadlan  Press,  Spring  meeting  of  Board,  Rc\a  York  Ho  I 
Toronto. 

May  I — Ca  nadian  Press,  annual  meeting.  Royal  York  Hc*e’.  ^  1 
May  2-4— In  stitute  of  Newspaper  Controllers  and  Finarce  Omc  | 
western  regional  conference.  Olympic  Hotel,  Seattle,  Wash. 

May  4— Ohio  United  Press  Editors,  lunch  and  Spring  meeting, 
Hayes  Hotel,  Columbus,  Ohio. 


Vol.  »0.  No.  12.  March  16,  1967.  Kditor  &  Publisher,  the  Fourth 
published  every  Saturday  with  an  additional  issue — The  International  Yeaf 
Number  in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Editorial  ana^_ 
ness  offices  at  Suite  1700,  Times  Tower,  1476  Broadway,  New  York  •  v 
(Printed  by  Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  3,  f 

patented  and  Registered  and  Contents  Copyrighted  1967  by  the 
lisher  Co.,  Inc.  Annual  subscription  $6.60  in  United  States  and  rc-' 
and  in  Canada.  All  other  countries  $10.00. 

EDITOR  SC  PUBLISHER  for  March  16. 


^1'-  ’  (Dllf 


World  Coverage 
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four 

in 

New  York! 


United  Press  welcomes  four  more  forward- 
looking  doilies: 

The  Bath  Steuben  Advocate,  Hornell  Tribune, 
Middletown  Record,  Olean  Times-Herald  - 
all  in  New  York  State. 


She’ll  Quit  E|t>  ptianTerntor> 


m 


© 


®  (M) 

®  ©  i)  V* 


Single  M*  Order  Heceing  '  ' 
To  Be  Given  Top  Pnonty 
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And  all  are  taking  both  U.P.  news  and  U.P. 
Unifax  facsimile  newspictures. 
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Reporter's  Rock  ’w 


and  drive  themselves  too  hard — are  the  likeliest  professional 
men  to  develop  ulcers,  says  Dr.  John  M.  Waugh,  governor  ol 
the  American  College  of  Surgeons.  .  .  .  Ulcer-free  is  Watfor: 
Reed.  INS,  Portland,  Ore.,  whose  hobby  is  the  10-acre  trs 
farm  he  ow  iis-operates  on  the  slope  of  Mt.  Hood,  where  he  hiK 
planted  }»..S(X)  seedlings  in  18  months.  .  .  .  Mrs.  Fern  A.  Beari‘ 
Jey.  67.  retiretl  co-publisher,  Clarks  (Neb.)  Enterprise,  a  i 
'University  of  Nebraska  student.  .  .  .  Mrs.  Norma  Ellman,  Da 
;\er,  who  won  $85,(X)0  on  a  TV  program  with  intention  o 
founding  a  weekly  newspaper,  has  given  up  the  idea,  hot  i 
free-lance  writing  for  Empire,  Sunday  magazine  of  the  Dente 
;  Post.  .  .  .  F.ditor  Bob  Atwood,  Anchorage  (Alaska)  Ddi 
Times,  sent  friends  a  series  of  three  postcards  from  Tokyo. 
Anchorage  and  Stockholm  on  the  inaugural  flight  of  the  firs 
I  commercial  air  route  over  the  North  Pole,  linking  the  (hml 
and  Europe  with  .Anchorage  as  the  one  stop. 


— VI  rites  F.  J.  Price,  director  of  the  School  of  Jounialu 
l.s>iiisiana  Slate  l’ni>ersity,  Raton  RouKe:  “Anent  your  contmr 
on  the  diiHrulty  of  (teltinit  typos  into  print.  I've  found  that 
ordinary  |  hox  |  drawn  around  the  item  that  is  to  be  intentioM 
misspelled  will  always  get  the  right  result.  In  fact  I  didn’t  b 
that  boxing  of  intentional  typos  was  not  universal  practice." 


F.  .Vrmfield  Jr.,  Newben} 


relation.  1  hen,  one  day,  they  may  oner  a  line  ol  aavtrs 
ticism  or  write  an  item  regarded  w  ith  disfavor  by  the  ttb 
:t — ^and  promptlv  comes  a  louil  squawk  of  protest 
use."  .  .  .  Words  to  delete:  local  man,  guest  speaker,  /ufti?' 
ms.  eight-pound  haby  hoy 

iiiuet,  N.  Y'.,  corrects:  “Y  ou  can  correctly  write  *tloe  i 
rer.  never,  never,  never  ‘ice  floe’ — it’s  like  writing  ‘ice 
.  Spring  vacationtime  is  imminent.  W.  F.  Greenlee  Jr. 
the  Oshkosh  (Neb.)  Garden  County  Neus:  “A  vacati* 
ts  of  2  weeks  which  are  2  short  after  which  you  are 
return  2  work  and  2  broke  not  2." 


IT’S  A  tremendous  audience. 
The  largest  single  evening 
newspaper  audience  in  the 
entire  West  .  .  .  well 
over  a  million  strong!  An 
able-to-buy  audience,  too, 
with  more  upper  and  mickle 
income  readers,  more  home 
owners  and  more  married, 
under-45  families  than  the 
second  evening  newspaper  by 
far.  It  you’re  seeking  sales- 
success  in  America’s  third 
richest  market,  you’ll  find  it 
in  the  .  .  . 
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iMinenl  of  the  Correspondent 

I  rather  like  being  published, 
Moreso  when  by  byline  credited. 

I  speak  kind  words  of  the  editor. 
Unless,  of  course.  I’m  edited. 

— Roger  J.  Her/. 


■r  of  Robert  J.  M«rp- 


Exclusive 

for  our  advertisers 

STARCH  READERSHIP 
SURVEY  AND 
TEN  TOP  BRANDS 
REPORTS 


Los  Angeles  Evening 


answer  to  a  charge  by  Don  Ilenahan,  Chicago  Daily  IScks  w 
reader,  that  reporters  can’t  spell  (Feb.  23) :  “Copireeder  D 
llenahun's  punted  reamarks  a  bout  us  reaporlurs  has  got  n>f  h 
(cq)  up.  Its  redickulus  to  stale  reaporturs  cant  spael.  Ill 
my  note  papiir  aginst  his  greene  i-shade  enylime  that  I  c*"  ® 

I  The  Sauris  that  coppiilesk  Rogue(l)  eny  day  off  the  weak.  A 

I I  half  baking,  to.  My  sily  edditur  (six  feet,  sevun  inshes  in  k' 

!  will  hole  my  cole,  two.  Us  reaporlurs.  missspael  just  to  keap  ik 

old.  foot  weery  souls  on  the  bawl.’* 
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Represented  Sationally  by 
Moloney,  Regan  and  Schmitt,  Inc. 


LARGEST  EVENING  CIRCULATION 
IN  WESTERN  AMERICA 


IT’S  THE  YOUNG  FAMILIES 


THAT  NEED  MORE  AND  SPEND  MORE! 


REPRESENTED  NATIONAUV  BY  MOLONEY,  REGAN  AND  SCHMITT,  INC. 


argest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey 


Yes!  A  greater  percentage  of  the  Newark  Star-Ledger's 
reader  families  are  in  the  younger  18  to  34  years  and 
35  to  49  years  than  the  evening  paper.  What's  more, 
Star-Ledger  families  earn  more,  have  more  cars  and 
own  more  homes! 


Aim  your  message  at  these  younger  families  who  are  in 
the  acquiring  age,  they  have  more  and  younger  chil¬ 
dren  ...  all  of  which  reflects  in  a  greater  sales  potential. 
Have  YOU  seen  the  new  look  in  New  Jersey's  news¬ 
papers  lately?  We'd  like  to  tell  you  more! 
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Q.  WHAT  MAKES  A  GREAT  COMIC  STRIP  DIFFERENT  FROM  OTHER  STRIPS? 

LUBBERS— "The  fact  that  its  characters  are  different.  ‘LONG  SAM’  is  different  from  most  comic  strip  heroines, 
we  think.  She  was  raised  in  a  secret  valley,  and  ’til  she  was  18  she  didn’t  know  there  were  any  such  critters 
as  men.  When  they  begin  popping  into  her  life  they  naturally  confuse  her.” 

CAPP — “Her  MAW  hates  all  men  ,  .  .  And  gay,  old  CHARLIE  MORNINGSTAR  worsf  of  all.  Is  that  why  she 
pretties  up  at  his  approach?  DOUGLAS  DRAINAGE  is  different  from  most  movie  stars.  He  gets  mail  from  Flo 
Ziegfeld,  David  Belasco,  Lillian  Russell  and  the  Barrymore  Boys.” 
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COMIC 

STRIP 


Q.  YOU  FEEL  THAT  COMEDY 
IS  MORE  IMPORTANT  THAN 
SUSPENSE? 

CAPP — “They're  equally  important. 

A  great  strip  should  have  BOTH. 

I  try  to  make  ‘L/'L  ABNER’  both 
tunny  AND  exciting.  Bob  and  I  try 
to  do  that,  too,  with  ‘LONG  SAM.’  ’’ 
LUBBERS— “/  think  we  hit  it  in  this 
episode  from  the  ‘LONG  SAM’  Sun¬ 
day  page  ..." 


T'WAKNT  NO  PAULT  O' 

I  MINf  I  WA6  IM 
eaxxLW,  RWJpwee? 
i&or  A  mA€> 

HEART-  ^ 

UNPetSSTANP? 


**LONG  SAM” 

will  keep  your  readers  coming  back  for 
more  laughs  day  after  day  .  .  .  Proofs  are 
available  at — 


Q.  ARE  THOSE  ALL 
THE  ELEMENTS  THAT 
MAKE  A  GREAT  COMIC  STRIP? 

CAPP — “No — there’s  one  more.  A  mys¬ 
terious  ingredient,  and  I  wish  we  knew 
exactly  what  it  is,  that  MAKES  READERS 
REACT." 

LUBBERS — “A  few  weeks  ago  the  Co¬ 
lumbus  Citizen  omitted  ‘LONG  SAM’  for  a 
couple  of  days.  Scores  of  calls  came  in, 
petitions,  and  letters.  The  Citizen  ran  a 
front-page  apology  for  the  omission.” 
CAPP— “I  never  have  been  able  to  nail 
down  precisely  what  that  priceless  ingre¬ 
dient  is  .  .  .  The  one  that  MAKES  readers 
stand  up  and  roar.  But  the  news  from 
Columbus,  and  hundreds  of  other  ‘LONG 
SAM’  cities,  too,  seems  to  tell  us  that  ‘LONG 
SAM’S’  got  it." 


^  I  0  FEATURE  SYNDICATE 

1  220  EAST  42~t>  STREET,  NEW  YORK  V.  N.  Y. 
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Graduates  and  Opportunities 

4  LETTER  to  ihe  editor  appearing  in  our  colninns  last  week  ex¬ 
pressed  a  point  of  view  about  the  number  ol  journalism  school 
graduates  and  the  availability  of  new’spaper  jobs.  The  letter  said 
c-olleges  are  graduating  more  journalists  with  nowhere  to  go.  Tliis  is 
far  from  tfie  facts,  as  we  know'  them. 

There  is  no  surplus  of  labor  tor  any  newspaper  department. 
There  is  actually  a  shortage  in  every  department,  including  new's  and 
editorial,  with  which  both  journalism  educators  and  newspaper  exec¬ 
utives  are  deeply  concerned. 

Professor  Leslie  G.  Moeller,  director  of  the  State  University  ot 
Iow  a  school  of  Journalism,  told  the  Inland  Daily  Press  Association  two 
weeks  ago  that  j-school  enrollment  is  down  about  40%  from  its  1948 
{)eak  and  that  tlie  demand  for  graduates  will  continue  to  be  greater 
than  the  supply  for  sears  to  come.  There  are  about  three  to  fis’e  job 
openings  for  every  graduate,  he  said. 

At  about  the  same  time,  1.  W.  Cole,  director  of  the  Pennsshania 
State  University  School  of  Journalism,  was  telling  publishers  in  that 
state  about  the  shortage  of  beginning  journalists. 

Last  Fall,  directors  of  two  schools  of  printing  in  the  South  told 
the  Southern  Newspaper  Publishers  .Association  about  the  shortage 
of  printers  and  the  great  demand  for  tht'ir  graduates  and  also  about 
the  shortage  of  printing  instructors. 

The  situation  throughout  the  whole  industry  is  so  serious  that 
the  ninth  annual  conference  of  the  Newspaper  Personnel  Relations 
Association  being  held  the  first  of  April  will  have  most  of  its  program 
devoted  to  it  and  the  keynote  address  will  be  “Manpow’cr,  Our  Nlajoi 
Problem.” 

The  letter  to  E&P  also  said  newpajjers  are  becoming  fewer  and 
colleges  should  add  a  course  on  how  to  start  new  newspapers. 

It  is  true  that  o\er  the  last  25  years  there  has  been  a  decline  in 
the  number  of  newspapers.  But  during  the  last  five  years  the  trend 
seems  to  have  levelled  off  and  there  has  been  no  noticeable  change 
in  numbers.  .At  the  same  time,  the  number  of  newspaper  jobs  has 
increased  in  spite  of  the  disappearance  of  some  papers.  The  1954 
Census  of  Business  reported  there  w'cre  281,799  employes  on  all 
types  of  newspapers  which  was  almost  a  50,000  increase  over  the 
1947  Census  figure. 

The  facts  are  that  opportunities  in  newspaper  work  are  numerous 
lor  the  youth  of  today;  not  enough  of  them  are  planning  to  enter  this 
field;  the  industry  must  find  new  w'ays  to  attract  c-ompetent  young 
men  and  women  in  the  face  of  competition  from  large  manufacturing 
and  business  enterprises  which  also  are  suffering  manpow'er  shortages. 

Annual  Linage  Tabulation 

L''DITOR  &  PUBLISHER  is  proud  to  present  in  this  issue  one  of  its 
many  serviit-s  for  newspaper  executives  and  the  users  of  news¬ 
paper  advertising— the  tabulation  of  newspaper  advertising  linage  for 
almost  every  daily  in  the  U.S.  and  Canada  for  the  vear  1956. 

Included  are  total  linage  figures  for  1,978  morning,  evening  and 
Sunday  papers  in  1,262  cities.  This  is  an  increase  of  52  newspapers 
in  the  same  number  of  cities  o\er  the  1955  report. 

E&P  is  indebted  to  Media  Records  for  supplying  its  nu-asure- 
ments  for  401  papers  in  128  cities,  and  to  .Advertising  Linage  Service 
lor  its  listing  of  23  papers  in  11  cities. 

In  addition,  E&P  has  gathered  linage  statistics  directly  from 
1,472  newspapers  in  1,058  cities  which  appear  in  this  issue. 


Thvy  ihut  ir«if  the  Lord  >y  Wiot< 

reiieit  their  utrengtii.  ...  . 

•  .  I  • 

— htamh,  L;  Jl 

Ray 
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What’s  Wrong  with  ‘The  Funnies’? 


Is  it  true,  as  some  editors  and  advertising 
people  seem  to  think,  that  the  “funnies”  are 
failing? 

Is  the  decline  in  Sunday  comics  section 
advertising  caused  by  declining  readership 
of  tlie  funnies?  And  is  this,  in  turn,  caused 
by  deteriorating  quality  in  the  features? 

In  short,  aren’t  the  funnies  as  good  as 
they  used  to  be?  And  if  they’re  not,  what’s 
wrong  with  ’em? 

I  submit  that  the  only  thing  wrong  with 
the  comics  is  the  judgment  of  some  of  the 
editors  who  buy  and  display  them  and  the 
perspective  of  some  of  the  people  who  try 
to  sell  advertising  to  go  with  them. 

The  funnies  were  a  sensation  60  years 
ago— a  fact  that  is  being  celebrated  March 
10-17  as  Newspaper  Comics  Week  —  and 
they’re  still  a  potent  force  in  the  publishing 
business. 

The  funnies  began  as  a  reader-interest 
feature  calculated  to  sell  papers.  And  they 
did  sell  papers. 

Then  the  hucksters  moved  in.  The  advent 
of  advertising  caused  full-page  comics  to  be 
reduced  to  half-pages,  and  me  sizes  of  sec¬ 
tions  to  be  determined  by  the  number  of 
ads.  Many  publishers  forgot  that  the  fun¬ 
nies  were  supposed  to  be  cireulation  builders 
and  began  to  regard  them  as  ad-catchers 
instead. 

World  War  II,  with  its  newsprint  short¬ 
age,  dealt  a  devastating  blow.  Full-page 
comics  all  but  disappeared,  and  half-pages 
were  shrunk  to  thirds. 

When  the  war  was  over,  most  parts  of 
the  paper  went  back  to  normal,  but  not  the 
comics.  The  price  of  newsprint  and  other 
rising  costs  caused  the  gentlemen  in  the 
counting  rooms  to  take  a  very  dim  view  of 
sections  that  didn’t,  as  the  saying  is,  “pay 
their  own  way.” 

This  might  have  been  all  right  but  for 
two  things:  ( 1 )  television  and  (2)  the  auto¬ 
mobile. 

People  no  longer  read  all  the  comics  in 
the  Sunday  paper— or  the  daily  paper,  either, 
for  that  matter— but  only  the  few  they  like 
best.  In  a  supplement  containing,  say,  20 
features,  I  doubt  that  the  typical  reader  will 
read  regularly  more  than  five.  The  compe¬ 
tition  for  his  time  is  too  great. 

There’s  nothing  much  we  can  do  about 
the  automobile  —  except,  perhaps,  to  pray 
that  all  our  bad  weather  come  on  weekends 
—but  we  can  do  something  about  TV. 

Too  many  of  us  are  counting  on  more 
and  littler  comics  to  do  the  trick.  That,  I 
contend,  is  not  the  answer.  Comics  have 
got  to  lie  made  to  look  goo<l  as  well  as  he 
good. 

One  way  to  make  them  look  l)etter  would 
b«'  to  return  to  the  prewar  ad  sizes  —  full 
pages,  half  pages  (whether  horizontal  or 
\ertical  doesn’t  matter)  and  one-inch  strips 
at  the  bottoms  of  pages.  One-third  pages 
limit  the  comics  to  tin-  same  size,  and  most 


of  them  suffer  by  the  reduction.  I’m  all  for 
increased  advertising  in  the  comics  sections 
—the  more  the  merrier— Hut  to  let  it  mar  the 
appearance  of  the  features  is,  in  my  opinion, 
to  risk  killing  the  goose  that  lays  the  golden 
«’ggs- 

Just  last  Sunday,  some  papers  carried  a 
two-thirds  page  vertical  ad  that  made  the 
comic  beside  it  look  like  an  afterthought. 

If  you  think  that  today’s  funnies  are  not 
as  good  as  yesterdays,  go  back  in  the  files 
20  or  30  years,  as  I  just  did.  You’ll  be 
amazed  at  the  improvement.  Not  only  is 
the  drawing  generally  better  today,  but 
stories  are  planned  and  executed  more  skill¬ 
fully  and  gags  are  funny  without  so  much 
recourse  to  “Pows.”  “Bams”  and  “Ker- 
plunks.” 

What’s  wrong  with  the  comics? 

Nothing  that  editors,  advertising  pet)pl*' 
and  the  syndicates,  with  the  help  of  the 
.Newspaper  Comics  Council,  can’t  remedy. 

Philip  H.  Lovf 

Feature  Editor,  Washington  (D.C.)  Star 

MILLIONS  OF  WORDS 

Interesting  sentence  in  Ray  Erwin’s 
Column  Feb.  2  on  Mr,  McAree’s  column, 
reaching  15,000,000  words.  Is  this  un¬ 
usual?  Just  thought  a  comparison  might 
be  of  interest,  on  ONE  subject,  cover¬ 
ing  18  years  (1920-38)  when  I  was  doing 
stamp  articles  and  newspaper  stamp  columns 
—for  every  English  speaking  publication 
( not  spasmorlically,  but  with  long  series ) 
in  the  U.S.,  Canada,  England,  New  Zea¬ 
land,  Australia,  even  the  Philippines  and  in 
Sumatra.  In  the  18  years,  I  counted,  I  pub¬ 
lished  3,000,000  words  —  including  stamp 
columns  in  the  old  \’ew  York  Enening 
World,  New  York  Sunday  News,  Rochester, 
(N.Y. )  Democrat  ir  Chromcle,  and  others. 
Also  two  books  and  a  dozen  booklets. 

Montgomery  .Mit  foro 
Buffalo  (  N.Y. )  Erming  News 

INTERVIEW^  ROOM 

Publishers  of  small  and  medium  dailies 
could  save  themselves  thousands  of  dollars 
annually,  plus  obtaining  sprightlier,  fuller 
news,  if  they’d  provide  an  interview  room, 
somewhere  apart  from  the  newsroom  jungle. 

Even  provision  of  a  chair  near  news- 
writers’  desks,  where  droppers-in  can  take 
the  weight  off  their  feet,  would  decrease 
newsgathering  costs  materially.  But  what 
is  really  yearned  for,  by  news  and  feature 
writers  though  perhaps  unconsciously,  in 
some  cases)  is  a  comfortable  sofa,  an  ash¬ 
tray  or  two,  and  four  quiet  walls. 

Lois  Hennesst 

Women’s  Editor, 

Imperial  Valley  Post  arul  Press. 

El  Centro,  Calif. 
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A  giant  of  American  industry  ^ 


discovers  a  new  approach 


to  public  relations  advertising 


through  The  New  York  Times 


There's  nothing  new  about  the  force  of  The  New 
York  Times  as  a  vehicle  for  public  relations  advertis¬ 
ing.  But  here  is  the  revealing  story  of  one  public  re¬ 
lations  project  based  entirely  on  advertising  in  The 
New  York  Times. 


“Stockbrokers  telephoned,  asking  for  copies,”  says 
Victor  Ancona,  AMF  manager  of  visual  aids.  “Stock¬ 
holders  wrote  for  additional  copies  to  send  to  their 
friends.”  AMF  is  still  using  this  advertising  at  meet¬ 
ings,  in  mailings. 


American  Machine  &  Foundry  Company  has  23  oper¬ 
ating  subsidiaries,  18  divisions.  It  creates  and  pro- 
duce.s  atomic,  electronic  and  mechanical  equipment 
for  consumers,  industry  and  government.  AMF  prod¬ 
ucts  range  from  toys  to  atomic  energy  reactoi's. 


To  tell  the  complex  .story  of  its  diverse  activities, 
.AMF  and  its  advertising  agencies  prepared  a  16- 
page  advertising  section  for  The  New  York  Times  of 
November  4,  Ib.56.  Each  part  of  the  .section  promoted 
a  particular  AMF  product  or  .service. 


.Advertising  in  The  New  York  Times  can  do  the  .same 
kind  of  job  for  you.  It  will  .start  people  thinking  about 
your  company,  just  as  it  did  for  AMF.  And  when 
people  start  thinking  about  you  the  way  you  want 
them  to  think,  they’re  more  interested  in  you,  more 
friendly  toward  you  . . .  better  potential  customers 
and  more  likely  investors. 


What  happened?  It  prompted  newspaper  stories  and 
editorials.  Heads  of  various  AMF  units  swamped  the 
home  office  with  requests  for  copies  to  send  to  cus¬ 
tomers  and  prospects.  It  familiarized  new  employes 
with  the  AMF  story. 


.  .....  • 


Sl)e  NttP  )9ork  Simeis  starts  people  fhiukhig  all  over  the  V.S. 
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Wood  Buys  Walter  Scott  Co.; 
ITo  Make  2  Lines  of  Presses 


David  Scott  in  Executive  Position 
With  Firm,  ‘Ted’  Shea  Announces 

The  Wood  Newspaper  Machinery  Corporation  steppc-d 
lip  to  fast  gear  as  one  of  “The  Big  Tliree”  in  the  newspaper 
press-stereo  equipment  ])usiness  this  week  hy  buying  \Valter 
Scott  &  Comany.  best  sales-and-earninRs  years  in 

In  spirit,  at  least,  Walter  its  history  last  year,”  Mr.  Shea 
cott  and  Henry  A.  Wise  Wood,  reported.  “Orders  received 

amounted  to  $9,2”)0,000.  Scott’s 
orders  received  last  year 
amounted  to  $3,.')00,000. 

“We  shall  continue  to  manu¬ 
facture  and  service  all  Scott’s 
products.” 

Among  Wood’s  orders  were 
contracts  with  the  Buffalo 
(N.Y.)  Evenbifi  Xews,  Garden 
City  (N.Y.)  Newsday,  Hart- 


m  men  of  comparable  inven- 
ve  genius  of  a  past  generation, 
vere  brought  together  in  a 
awyer’s  office  in  Plainfield, 
\’.J.  on  March  12  to  witness 
e  formal  signing  of  papers. 
John  J.  (Ted)  Shea,  presi- 
nt  of  Wood  since  1951,  ini- 
ialcd  the  all  cash  transaction 
hiih  he  has  had  “in  the  mak- 
ng”  for  a  few  years,  while 
avid  J.  Scott,  president  of  the 
rni  his  father  founded,  inked 
le  agreement  for  himself,  his 
'Other  Walter  and  sister  Isa- 
>lla. 

The  Wood  purchase  involved 
■  15,000  shares  of  outstanding 
'cott  stock  which  was  privately 
d.  No  figure  was  given. 


fin-d  (Conn.)  Conrnnt,  Daytuuu 
Beach  (Fla.)  Sewa-JoitrnaL 
Hutitinyton  (W.  Va.)  Herald 
Hix])atch,  ond  A’eir  York  Tiniei<. 

Scott  has  been  busy  on  orders 
from  the  San  Franciaco  (Calif.) 
Examiner,  Santa  Ana  (Calif.) 
Register,  \ewa7-k  (N.J.)  Xeiva, 
Hackenmck  (N..J.)  Bergen  Eve¬ 
ning  Record,  Buffalo  (N.Y.) 
Courier-Expresn,  Phoenix  Ari¬ 
zona  Republic  and  Gazette, 
Winnipeg  (Man.)  Erie  Press 
and  Quebec  Le  Soleil. 

“Our  decision  to  sell  the  com¬ 
pany,”  said  David  Scott,  “was 
not  the  result  of  any  poor 
economic  condition  affecting  its 
operations.  The  action  was 
taken  because  of  the  realization 
{Continued  on  page  100) 


\ew  York  Times 
Orders  22  Presses 

The  iVeie  York  Times  hii>i 
signed  a  contract  with 
.Newspaper  Machinery  Cor¬ 
poration  for  22  new  pre.ss 
units  for  a  new  production 
plant  the  newspaper  plans  to 
build  on  a  large  site  on  the 
West  Side.  It  is  undersUM>d 
the  contract  for  press  iinit» 
and  stereotype  equipment  is 
in  excess  of  83,000,000.  The 
stereo  order  has  not  been 
completed. 

The  printing  plant,  de¬ 
signed  hy  Eggers  &  Higgins, 
architects,  will  house  a  press 
room,  reel  room,  stereotype 
room,  mail  room  and  a 
paper  warehouse.  It  will  he 
the  first  unit  of  a  much 
larger  building. 

The  new  press  units  will 
have  a  capacity  of  250,000 
Sunday  newspapers  an  hour. 


Continue  Scott  Products 


The  Scott  line  of  presses  and 
‘lifr  printing  equipment  will 
■  continued  and  David  Scott 
ill  come  into  the  Wood  con- 
?rn  in  an  executive  capacity, 
•h.  Shea  announced. 

Mr.  Scott,  who  is  widely  re- 
pcctcfi  as  an  engineer,  will 
ccomc  a  member  of  the  Board 
1  Directors  of  Wood  Corpora- 


Both  Wood  and  Scott  have 
icir  factories  in  Plainfield  and 
toth  of  these  plants  will  be 
maintained,  with  no  changes  of 
ny  extent”  in  personnel,  Mr. 
Shea  said.  Together  the  com- 
;inie.<  will  have  a  backlog  of 
-ore  than  $14  million  worth  of 
orders  which,  Mr.  Shea  said, 
*i!l  keep  the  factories  going  at 
*op  speed  for  at  least  two 
years. 

The  combined  assets  of  the 
companies  is  about  eight  mil¬ 
lion  dollars. 


'1 
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‘Beat  Year’ 

“Wood  enjoyed  one  of  the 
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left,  fo  formalize  acquisition.  At  right.  David  J.  Scott;  in  rear.  Ogden  Hewitt,  a  Wood  director; 
Isabella  M.  Scott  and  Walter  C.  Scott. 
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Jail  Or? — Choice 
For  News  Confidence 

By  Janies  J.  Butler 

\Vashi\gix>n 

Assuring  the  Moss  Committee  that  recommended  grand 
jury  actions  to  force  newsmen  to  reveal  sources  would  not 
involve  punishment  of  reporters,  the  Coolidge  Committee 
explained  these  alternatives  would  be  present: 

1.  They  could  refuse  to  disclose  and  face  being  jailed  for 
c-ontempt. 

2.  They  could  invoke  the  F'ifth  Amendment  against  self- 


incrimination  or  degradation. 

The  second  is  hardly  more 
attractive  than  the  first:  the 
adamant  newspaperman,  Chair¬ 
man  Charles  A.  Coolidge  went 
on  to  explain,  could  be  given 
immunity  from  prosecution 
after  which,  if  he  still  refused, 
the  penalties  of  Alternative  No. 
I,  jail,  would  arise. 

The  Real  Culprit 

Kut  in  any  event  he  would 
not  be  punished  for  the  acts 
of  obtaining  and  publishing  the 
news.  “The  culprit  is  our  man, 
in  the  Defense  Department,’’ 
Mr.  Coolidge  amplified. 

In  summary,  the  picture 
presented  in  a  day-long  hearing 
before  the  committee  headed  by 
Rep.  John  E.  Moss  Jr.,  of 
California  is  this:  A  newsman 
receiving  classified  information 
from  a  Pentagon  source  and 
who  refuses  to  tell  where  he 
obtained  it  has  nothing  to  fear 
except  incarceration  in  jail. 

Mr.  Coolidge  appeared  anx¬ 
ious  to  make  it  clear  it  was  not 
sympathy  for  the  reporter,  or 
his  mission,  which  prompted  the 
proposal  that  no  punishment  be 


tion,  Mr.  Coolidge  instanced 
the  published  story,  in  World 
War  2,  that  the  Japanese  mili¬ 
tary  code  had  been  “broken" 
by  the  United  States. 

If  the  Japs  learned  of  the 
story,  the  outcome  of  Midway 
might  have  been  in  doubt,  the 
witness  ventured.  He  was  un¬ 
able  to  add  illustrations  but 
suggested  an  offense  of  like 
gravity  might  be  the  disclosure 
of  official  rules  as  to  when 
.\-Bombs  will  be  used — “if  such 
a  paper  exists.” 

The  advisory  committee 
chairman  summ^  his  feelings 
in  this  comment:  “We  think 
there  is  a  limit  to  the  limitless 
claims  of  the  press  for  im¬ 
munity.” 

A  New  York  Times  story  to 
the  effect  that  the  Pentagon 
was  about  to  reduce  manpower 
by  800,000  men  caused  Chan¬ 
cellor  Adenauer  to  become 
“upset,”  and  is  believed  to  have 
been  responsible  for  cutting 
down  the  prescriptive  military 
service  in  West  Berlin  to  one 
year,  Mr.  Coolidge  told  the  corn- 


newspaper  where  it  got  the 
story?”  demanded  Rep.  Clare 
Hoffman  of  Michigan,  who  has 
been  duelling  with  the  press 
for  many  years.  W’hen  Mr. 
Coolidge  appeared  to  smile  this 
off,  Mr.  Hoffman  pursued:  “Do 
you  mean  you  can’t  ask  a 
reporter?” 

“We  could  ask  him,”  the  wit¬ 
ness  agreed.  “But  if  he  says  no 
to  us,  all  we  could  do  is  refer 
the  facts  to  the  Department  of 
Justice.  The  Pentagon  has  no 
authority  to  call  witnesses.  It 
has  no  authority  to  compel 
answers.” 

At  the  outset  of  Monday’s 
hearing.  Congressman  Hoffman 
))laced  himself  on  record  as 
favoring  grand  jury  inquisition 
of  reporters  who  figure  in 
security  leaks.  When  such  a 
leak  takes  place  there  is  no 
reason  why  the  source  shouldn’t 
be  ascertained  and  the  only 
way  to  do  so  is  to  put  people 
who  are  responsible  under  oath, 
he  submitted.  The  Congressman 
reminded  that  reporters  have 
never  been  given  the  immunity 
which  is  given  clergymen  and 
some  other  groups,  and  he 
would  be  opposed  to  extension 
of  the  policy  of  privileged  com¬ 
munication  to  “whatever  is  in 
the  press.” 

Mr.  Coolidge  said  the  com¬ 
mittee  could  cite  few  examples 
of  improper  conduct  in  the 
handling  of  classified  informa¬ 
tion  explaining  that  its  man¬ 
date  from  Secretary  Charles  E. 
Wilson  looked  to  the  future — 
to  cutting  down  on  “leaks.” 

John  J.  Mitchell,  committee 
counsel,  said  the  Pentagon 
promised  several  months  ago  to 
submit  a  report  on  “leaks”  and 
their  sources,  but  hasn’t  de¬ 
livered. 


Probe  of  “Leak' 

To  Life  Asked 

Rep.  B.  F.  Sisk  (D.-Calif.) 
called  on  the  subcommittee 
to  look  into  a  report  that 
the  Administration  had  de¬ 
liberately  “leaked”  to  Lift 
magazine  advance  word  of 
the  Air  Force  global  High; 
last  Januaix 

(Lloyd  Norman,  Chieoj^ 
Tribune’s  Pentagon  reporter 
in  Washington,  was  given  i 
$100  bonus  by  his  paper  for 
a  scoop  on  the  nonstop  flight 
He  broke  the  story  Jan.  17.| 


2  Are  Killed 
In  Coverage 
Of  Tidal  Wave 

Honoluu- 

A  Star-Bulletin  reporter  m 
killed  and  a  photographer  f* 
the  same  paper  injured  vrhei 
the  private  plane  from  whia 
they  were  covering  the  tidil 
wave  disaster  crashed  March  J. 

The  pilot  of  the  plane,  Pul 
O.  Beam,  advertising  executi» 
and  former  newsfraperman,  died 
the  next  day  without  having 
gained  consciousness. 

Sarah  Park,  29,  was  kiled 
instantly.  Photogi-apher  Jiek 
Matsumoto  suffered  three 
broken  ribs  and  other  injuhei 

The  plane  crashed  when  the 
engine  quit  as  Beam  was  bank¬ 
ing  it  to  give  .Matsumoto  i 
better  shot  at  a  stricken  aret 
It  was  about  800  feet  up  at  the 
time. 

Before  entering  the  aiivertu 
ing  business,  Mr.  Beam  workei 


mittee. 

‘Classified’  Material 

Discussion  developed  that  the 
stoi-y  was  based  on  “classified” 
material,  that  an  investigation 
was  made  within  the  Pentagon 
to  learn  who  gave  it  to  the 
reporter,  and  that  the  respon¬ 
sible  person  has  never  been 
identified.  It  was  conceded  that 
such  a  decision  could  not  be 
kept  secret  long;  Congress,  for 
example,  would  be  advised  when 
the  appropriation  bill  was  pre¬ 
sented.  The  Pentagon  was  said 
to  be  embarrassed  in  this  in¬ 
stance  because  it  broke  in  the 
piess  before  German  officials 
were  officially  advised.  But  in 
any  event,  Mr.  Coolidge  told  the 
committee,  the  facts  were  on 
the  administrative  conversa¬ 
tional  level  and  hadn’t  been 
stamped  or  otherwise  identified 
as  “top  secret.” 

“Why  didn’t  you  ask  the 
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“Subpoena  the  individuals  who 
wrote  the  articles  for  the 
press,”  demanded  Congressman 
Hoffman.  “That  would  be  the 
easy  way.  .\nd  the  direct  one.” 

He  went  on:  “I  agree  the  De¬ 
partment  (of  Defense)  should 
have  made  the  report.  The  Pen¬ 
tagon  may  have  been  too  busy 
— which  is  a  pretty  thin  excuse. 

(Oh,  strike  that  out!)” 

Classification  Easier 
The  entire  advisory  commit¬ 
tee  seconded  its  chairman’s  ob¬ 
servation  that  the  Pentagon 
overclassifies  material.  One  of 
them,  Gen.  John  E.  Hull 
(U.S.A.  Ret.)  had  the  answer 
to  this:  “They  play  it  safe.” 

In  the  exchange,  agreement 
developed  that  faster  declassi¬ 
fication  must  be  encouraged  and 
guides  for  the  work  must  be 
set  up.  But,  Mr.  Coolidge 
cautioned,  “legislation  won’t  do 
it.” 
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inflicted  for  the  act  of  receiving 
and/or  publishing. 

“The  press  would  rush  to  the 
defense  of  the  repoiter,”  he 
said.  “But  since  the  reporter 
is  not  to  be  punished,  the  press 
could  not  make  a  martyr  out 
of  him.” 

Grand  jury  investigations  are 
considered  the  preferred  meth¬ 
od  (it  was  conceded  later  by 
Coolidge  that  the  Pentagon  has 
no  legal  atuhority  to  place  a 
newsman  under  oath  to  compel 
his  testimony)  because,  the 
chairman  of  the  advisory  com¬ 
mittee  said,  those  proceedings 
are  carried  on  in  secret.  “We 
wouldn’t  have  to  enlarge  the 
‘leak,’  by  making  testimony 
public,”  was  the  explanation. 

Japanese  Code  Break 

Asked  by  Chairman  Moss  to 
cite  a  situation  which  would  be 
considered  grave  enough  to 
prompt  this  extraordinary  ae¬ 


on  several  mainland  newspapfi 
and  was  with  the  Portlajil 
Ore.,  bureau  of  the  AssociatiJ 
Press.  During  World  War  IDl 
served  as  a  war  eorit  spondea 
for  AP  and  covered  several  Pi 
cific  invasions.  He  also  survivf(| 
-several  plane  crashes  in  the 
of  duty — one  in  a  fighter  plu^ 
and  one  in  a  bomber. 

He  came  to  Honolulu  in 
with  AP  and  later  transfer 
to  the  Honolulu  Advertiur 
news  editor.  In  1946  he  rntr 
the  advertising  business. 

Managing  Editor  William  Ij 
Ewing  said  she  was  “a  wondei 
ful  reporter”  who  had  a  mi'll 
‘  that  just  seemed  to  soak  if 
information.”  In  nearly 
years  working  with  her, 
Ewing  said,  he  never  saw  1 
frown. 

City  Editor  A.  A.  Smy 
said:  “If  I  had  to  get  a  ps! 
and  could  have  only  one  f 
porter  I’d  take  Sarah.” 


Supreme  Court  Splits 
On  Political  Press  Issue 


Washington  be  fairly  said  to  have  been  ob- 

’oluntary  basis? 

_ _ _  ^  least  reach  the 

United  Automobile  Workers  with  public  at  large  or  only  those 
dolation  of  federal  law  by  affiliated  with  appellee  (UAW)  ? 

Did  it  constitute  active  election¬ 
eering  or  simply  state  the  rec¬ 
ord  of  particular  candidates  on 
economic  issues?  Did  the  union 
sponsor  the  broadcast  with  the 
intent  to  affect  the  results  of 
an  election?” 


The  Supreme  Court  has  re- 
I  stated  an  indictment  charging 


of  federal  law  by  affiliated  with  appellee  (UAW) 

I  spending  union  funds  for  a  po- 
atical  broadcast. 

A  District  Court  judge  in  De- 
loit  had  dismissed  the  charges 
igainst  UAW.  By  a  6-to-3  rul- 
jig,  the  dismissal  was  held  to 
be  in  error  and  sent  back  for 
iocketing.  Justice  William  0.  Douglas  in 

The  broadcast  over  facilities  the  dissenting  opinion  called  the 
f  WJBB-TV,  Detroit,  was  made  problem  “fundamental  to  the 
a  1954  in  behalf  of  Patrick  Me-  electoral  processes,”  not  peculiar 
Samara,  Democrat,  who  de-  to  unions,  but  affecting  every 
eated  Senator  Homer  Ferguson,  other  association  representing 
:he  Department  of  Justice  ap-  a  segment  of  American  life  and 
sealed  from  the  District  Court  taking  part  in  political  cam- 
iscision  and  contended  the  law  paig^ns  and  discussions, 
gainst  contributions  by  corpo-  “It  is,”  he  said,  “as  important 
itions  and  political  parties,  to  an  issue  as  has  come  before  this 
nduence  an  election  of  federal  Court,  for  it  reaches  the  very 
fficers,  had  been  violated.  vitals  of  our  system  of  govem- 

Justice  Felix  Frankfurter  ment.” 
rrote  the  majority  opinion.  .Antisocial  Act 

.Sharp  Dissent  -pjjg  minority  stressed  the  im- 

Chief  Justice  Warren  and  As-  portance  of  keeping  open  all 
«ate  Justice  Black  joined  with  channels  of  communication  dur- 
iustice  Douglas  in  a  dissent  that  ing  every  election,  so  that  no 
blared;  “Today’s  ruling  abol-  point  of  view  may  be  restrained 
:.'!e3  First  Amendment  rights  or  barred  and  the  public  may 
n  a  wholesale  basis.”  have  access  to  the  views  of 


The  old  and  the  new  on  Parade. 


Parade  with  Capital  P 
In  ‘Operation  Brightfac 


Parade  magazine  introduces  Arthur  H.  “Red”  Motley,  presi- 
a  newly  designed  cover  and  edi-  dent  and  publisher,  said,  “This 
torial  format  in  its  March  24  new  format  is  our  first  such 
edition.  This  culminates  a  year’s  complete  change  in  five  years 
research  and  experimentation —  We  will  continue  our  ‘on 
a  project  known  as  “Operation  the  news’  editorial  approach 
Brightface”.  through  our  emphasis  on  real 

The  new  design  is  part  of  people  doing  real  things.” 
Parade’s  long-range  improve¬ 
ment  program.  The  cover  places  • 

emphasis  on  the  magazine’s  lead  ^  |. 

story  and  upon  the  masthead  of  F  FCC  oBmpllllS 
distributing  newspapers.  The  w  ^  •!  i 

latter  is  placed  directly  above  Is  CillFtd.ll0Cl 
the  Parade  logotype.  The  cover 

photograph  will  remain  unclut-  New  Kensingto.n,  Pa. 

tered  by  surprinted  “sell”  head-  The  City  Council,  by  a  3-2 
lines  on  logotype.  vote,  on  March  8  enacted  an 

Many  Parade  readers  have  ordinance  which  curtails  free 
wanted  to  frame  Parade  cover  distribution  of  sample  newspa- 

pictures  but  because  of  the  sur-  pers  for  circulation  purposes, 

printing  were  unable  to  do  so.  (E&P,  March  9,  page  74). 

The  Parade  logo,  long  recog-  The  highly  controversial  mea- 
nized  by  its  all  lower-case  let-  sure  limits  distribution  of  free 

ters  reversed  in  a  red  block,  newspapers  to  four  times 

now  appear  with  a  capital  “P”  monthly  and  such  sampling 

and  printed  in  red  with  no  back-  must  be  completed  by  7  p.m. 

ground  or  reverse  panel.  The  ordinance  grew  out  of  keen 

Parade  has  adopted  the  newly  competition  between  the  New 
cut  Clarendon  type  face  for  Kensington  Daily  Dispatch  and 
n  of  a  union  newspaper  among  man  for  a  corporate  interest  headline  display.  This,  Editor  the  nearby  Tarentum  (Pa.) 
e  membership  of  that  union,  has  fewer  constitutional  rights  jess  Gorkin  said,  more  quickly  Va'ley  News. 

dissemination  of  a  political  when  he  talks  to  the  public  than  identifies  editorial  features  as  Opponents  of  the  ordinance, 
peal  to  the  public  at  large  when  he  talks  to  members  of  distinct  from  advertising.  which  also  prohibits  distribution 

nited  States  y.  CIO,  335  U.S.  his  group.  The  magazine’s  editors  se-  of  circulars  measuring  more 

)■  If  constitutional  faults  “Some  may  think  that  one  lected  9  point  Fairfield  Medium  than  10  by  11  inches,  attacked 
'lerlie  the  case  they  may  be  group  or  another  should  not  ex-  for  the  body  text.  This  type  is  it  a.s  unconstitutional  and  an 

•eloped  at  the  trial,  it  was  press  its  views  in  an  election  ideally  suited  to  rotogravure  infringement  on  the  free  press. 

because  it  is  too  powerful,  but  printing  because  of  the  eveness  John  F.  Haser  of  New  Ken- 

Justice  Frankfurter  suggested  it  advocates  unpopular  ideas,  or  of  its  shading.  sington,  president  of  the  Alle- 

which  the  court  may  wish  because  it  has  a  record  of  law-  Another  improvement — wider  gheny  Valley  Industrial  Union 
apply:  “For  example,  was  less  action.  But  these  are  not  margins  between  editorial  and  Council,  opposed  the  ordinance 
X  broadcast  paid  for  out  of  justifications  for  withholding  advertising  —  give  the  page  a  and  said  his  organization,  if 

(general  dues  of  the  union  First  Amendment  rights  from  more  “open”  look.  necessary,  will  take  the  issue 

‘■mbership  or  may  the  funds  any  group — labor  or  corporate.  Summarizing  the  change,  to  the  courts. 
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A  Close  Decision 


How  N.  Y.  Papers 
Escaped  ITU  Strike 


The  political  steamroller  of  New  York  Typographical 
Union  No.  6  shoved  “Big  Six”  printers  back  from  the  brink 
of  strike  against  10  New  York  CiW  newspapers  this  week 
with  a  vote  of  699  to  .511. 


.\fter  five  months  of  negotia¬ 
tion,  the  Publishers’  Association 
of  New  York  City  had  a  new 
contract  covering  about  3,500 
employes  in  the  typographical 
union  until  December  7,  195S, 
with  all  provisions  including  a 
$9  wage  package  retroactive  to 
December  8,  1956.  In  the  sec¬ 
ond  year  the  day  scale  will  be 
$128,  night  $133,  and  lobster 
$138  for  five  days. 

Same  Wage  Pattern 

But  the  acrimonious  tone  of 
the  union  meeting  March  10 
which  ratified  the  agreement  by 
a  close  margin  gave  warning 
that  three  points  of  controversy 
aroused  by  arbitration  awards 
in  the  past  year  would  linger 
to  plague  the  negotiators  two 
years  hence. 

The  wage  increase  pattern  of 
$5  the  first  year  and  $4  the 
second  year  became  academic  in 
the  long  “holdout”  by  “Big  Six” 
after  all  of  the  other  craft 
unions  in  the  newspaper  busi¬ 
ness,  except  the  machinists,  had 
settled.  The  machinists  have  an 
arbitration  clause. 


Areas  of  Dissatisfaction 

These  are  the  three  major 
areas  of  dissatisfaction  ex¬ 
pressed  by  the  large  minority 
vote  in  the  typographical  union : 

1.  Division  of  the  unit  chapel 
of  the  New  York  Mirror  and 
New  York  Journal  -  American 
(both  Hearst  newspapers). 

2.  Reproduction  of  local  chain 
store  advertisments. 

3.  Reading  and  correction  of 
all  proofs. 

Arbiters  ruled  against  the 
union’s  positions  in  all  three 
matters  and  in  the  case  of 
proofreading,  the  board  chair¬ 
man  advised:  “If  this  decision 
seems  unfair  to  the  union,  the 
remedy  lies  in  negotiation.” 

The  union’s  scale  committee 
had  been  sent  back  three  times 
to  obtain  desired  changes  in 
the  old  language  pertaining  to 
these  practices.  The  last  time, 
a  month  ago,  the  local  backed 
up  the  committee  with  a  request 
for  strike  sanction  from  the  In¬ 
ternational. 

Francis  B.  Barrett,  local  pres¬ 
ident,  and  other  spokesmen  for 


the  Progressive  administration 
tried  to  make  it  clear  that  ITU 
did  not  favor  a  strike  over  any 
of  the  newly-i'aised  issues.  Mr. 
Barrett  had  a  difficult  time 
shutting  up  interruptions  while 
he  pre.sented  the  proposed  con¬ 
tract  with  recommendations  for 
approval  because  “it  is  the  best 
contract  you  have  ever  had  be¬ 
fore  you.”  His  reading  of  a 
telegram  of  “congratulations” 
from  ITU  President  Woodniff 
Randolph  brought  an  outburst 
of  catcalls. 

Mr.  Barrett  rammed  through 
a  motion  to  keep  debate  within 
two  hours.  He  explained  that 
many  members  had  to  report  to 
work  early  on  Sunday  and  they 
wanted  to  have  a  chance  to  vote. 
A  time  limit  of  10  minutes  was 
placed  on  speakers,  except  for 
officers  and  members  of  the 
scale  committee. 

The  chair  recognized  several 
critics  of  the  contract  but  much 
of  the  time  allotted  for  debate 
was  spent  in  “personal  privi¬ 
lege”  and  “point  of  information” 
arguments.  Officers  of  the  union 
and  scale  committee  members 
held  the  microphone  for  the  last 
half-hour  and  when  Mr.  Barrett 
put  the  question  closing  debate 
to  a  voice  vote  at  the  3:30  p.m. 
deadline,  there  were  cries  of 
“railroading.” 

There  was  still  considerable 
grumbling  as  the  members 
crowded  around  the  ballot  boxes 
to  drop  white  balls  in  favor  of 
the  contract  and  black  balls 
against  it. 


“Mr.  Randolph  had  to  leave 
the  mediation  sessions,”  Mr. 
Barrett  remarked,  drawing  a 
round  of  boos.  The  matter  was 
resolved  in  an  entirely  new  sec¬ 
tion  on  jurisdiction  that  spells 
out  the  printers’  claims  to  han¬ 
dling  material  for  and  from  pho¬ 
totypesetting  machines,  up  to 
the  point  of  copy  going  to  the 
engraving  camera.  The  em¬ 
ployer  may  not  make  any  other 
contract  covering  “stripping.” 

To  avoid  litigation  the  con¬ 
tract  now  provides  that  any  con¬ 
troversy  over  jurisdiction  shall 
be  resolved  by  discussion  be¬ 
tween  the  parties,  or,  go  only 
to  the  Joint  Supervisory  Com¬ 
mission. 

What  this  means,  Mr.  Barrett 
told  the  membership,  is  that  a 
jurisdictional  dispute  “will  die 
without  going  anywhere.” 

Other  Changes 

The  publishers  extended  the 
union’s  jurisdiction  on  Teletype¬ 
setter  and  Electro-Typesetter  to 
include  mechanical  maintenance. 
Provision  also  was  made  for 
making  the  eiiuipment  available 
for  training. 

In  other  changes,  the  priority 
and  pension  rights  of  newspaper 
membe'rs  who  are  elected  to 
union  office  are  protected;  the 
maximum  number  of  apprentices 
in  a  shop  is  increased  from  10 
to  12;  a  maximum  of  five  days’ 
pay  for  jury  duty  is  allowed; 
apprentices  will  be  permitted 
to  set  type  at  the  beginning  of 
the  fifth  year,  instead  of  in  the 
second  six  months;  formal 
American  Arbitration  Associa¬ 
tion  procedure  is  substituted  for 
Court-designated  chairmen. 

During  debate  some  critics  of 
the  proposed  agreement  charged 
that  publishers  were  using  the 
union’s  jurisdictional  demands  as 
a  smokescreen  to  take  printers’ 


Compromi.se  Clau.se 


ANTI  propaganda  at  union 
!ng.  The  caption  read:  "Hi 
the  only  one  who  lilts 
contract.” 


preted  a  new  clause  as  gira 
the  management  authority  i 
split  the  chapel  and  thus  dh 
stroy  priority  ratings. 

Unit  Chapel 

Those  who  spoke  on  this  si:- 
ject  repeatedly  expressed  the 
fears  that  top-priority  jobholc- 
ers  would  be  thrown  out  of  wit 
if  one  or  the  other  newspaper 
suspended  publication.  The 
wanted  to  reserve  the  right  the" 
have  had  for  33  years  to  move 
at  will  from  one  shop  to  u- 
other. 

Laurence  H.  Victory,  leader 
of  the  Independent  faction  ei 
a  former  president  of  the  local 
spoke  in  support  of  this  viev 
He  recalled  that  the  unit  chape 
came  into  existence  when  the 
JouiTial-.4merican  was  publisho: 
in  a  shop  only  a  few  blode 
apart  from  the  Mirror’s  pUir. 
Now  they  are  five  miles  apar. 

“The  union,”  he  said,  “helpe>- 
the  Mirror  to  prosper  and  po 
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Mr.  Barrett  disclosed  in  his 
presentation  that  a  compromise 
was  worked  out  with  the  pub¬ 
lishers  on  a  demand  that  Presi¬ 
dent  Randolph  had  injected  into 
the  negotiations.  The  ITU  leader 
wanted  a  guarantee  that  the 
publishers  would  not  go  to  court 
in  the  event  of  a  jurisdictional 
dispute  between  the  typograph¬ 
ical  union  and  any  other  union. 
This  would  have  been  tied  to 
the  general  clause  giving  the 
typos  complete  jurisdiction  over 
jobs  in  new  processes  such  as 
photocomposition. 


by  this  arrangement.  Type 
sights  off  other  more  immediate  exchanged  between  the  two  shops 
goals.  In  answer.  Secretary-  in  the  early  days.  Now  ma- 
Treasurer  James  McCann  re-  agement  wants  to  dump  the 
ported  that  the  recent  Seaboard  workers’  equity  in  priority.  What 
conference  of  typographical  we  should  have  is  a  cityw® 
union  officers  discussed  mainly 
the  threat  of  new  processes  on 
printing  trades  jobs  and  the 
members’  apathy  toward  this 
critical  situation. 

No  Time  to  Borrow 

Mr.  McCann  exhorted  the  “Big 
Six”  members  not  to  go  out  on 
strike  over  the  present  issues. 

The  New  York  union  hasn’t  had 
a  newspaper  strike  in  nearly 
50  years.  The  “depressed  bond 
market”  made  it  inadvisable  to 
raise  money  for  a  walkout  at 
this  time,  Mr.  McCann  said. 

The  most  vociferous  opposi¬ 
tion  to  the  contract  came  from 
members  of  the  Journal- Ameri- 
can-Mirror  Chapel  who  inter- 
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priority  board.” 

Some  referred  to  the  possible  I 
establishment  of  branch  con-' 
posing  rooms  by  other  newspi* 
pers  and  the  effect  that  M®' 
departmentalization  would  b*''* 
there.  There  was  also  aigu®®* 
that  it  was  a  matter  for 
gotiation  between  chapel  sw* 
management,  rather  than  b** 
tween  union  and  management 


Memorandum  | 

Mr.  Barrett  said  he  thouj^d »; 
memorandum  agreement, 
will  not  appear  in  the  contnft 
was  a  fair  solution  and  woo* 
give  “every  man  a  chance  w 
get  back  home”  at  either  tlK 
(Continued  on  page  96) 
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PEN-POINTING  THE  NEWS 


JUST  THE  IJEGINNING 

Bimrose,  Portland  Oregonian 


CHANGE  IN  PLANS 

Hubenthal,  N  ew  York  Journal  American 


Thiele,  Los  Angeles  Mirror-News 


accepted  the  swirling  dust  except  that  messengers  some- 

clouds  as  a  lesser  evil.  times  didn’t  return  for  an  hour 

Borrowing  from  a  technique  Mr.  Nixon,  who  is  rapidlj 
used  to  cover  political  cam-  becoming  a  public  relations 

paigns  back  borne,  press  associ-  master,  cooperated  magnifi' 

ation  reporters  frequently  beat  c-ently.  He  insisted  that  th< 

out  copy  on  portable  typewrit-  press  association  car  be  numl)ei 

ers  on  their  laps  while  their  three  in  line  in  the  motorcades 

car  bounced  along  the  roads,  when  other  officials  turned  up 

Despite  elaborate  arrange-  their  noses  at  the  idea. 

tne  of  the  unexpected  risks  police  for  the  right  to  Ik*  near  ments  the  State  Department  In  Morocco,  one  reporter 
"Ived  in  racing  around  Mr.  Nixon.  made  in  advance  at  each  stop,  disgusted  that  his  hired  cai 

nca  after  Vice  President  Added  to  this  was  the  nagg-  except  in  Ghana,  a  brief,  some-  was  so  far  back  in  the  motor 

Mn  was  getting  caught  full  ing  worry  over  whether  the  times  noisy  argument  was  in  cade,  decided  to  run  along  be 

ipe'i  in  the  shower  when  all  heavily  loaded  Air  Force  press  order  each  time  repoiters  side  the  Nixon  limousine  t< 

water  is  turned  off.  It  plane  would  get  off  the  run-  sought  to  file,  no  matter  how  check  on  the  recejition  of  ten; 

;pt'ni'(l  to  me  in  Addis  Ababa  way  and  whether  the  engines  many  credit  cards  they  f’our-  of  thousands  of  Moroccans.  Ai 

stop,  ished.  In  Addis  .Ababa,  Ethio-  Moroccan  motorcycle  police  kep 

each  pian  authorities  insisted  that  trying  to  run  him  off  the  sidi 

safe  motorcycle  messengers  must  be  of  the  road.  Mr.  Nixon  kep 

used  to  rush  individual  copy  to  shouting.  “He’s  all  right,  he’i 

after  one  engine  the  cable  office.  This  was  fine  all  right.  Let  him  alone.” 

conked  out  forcing  a  return  to 
Nouaseur  .Airbase. 

Dysentery  and  Dirt 
More  than  half  the  24  -Amer¬ 
ican  newsmen  were  hit  with  an 
upset  stomach  or  dysentery  at 
one  time  or  another  on  the  trip. 

At  the  halfway  point,  none 
had  been  knocked  out  to  the 
point  where  they  were  immobi¬ 
lized,  however. 

In  Monrovia,  wire  service  re¬ 
porters  in  an  open  car  follow¬ 
ing  the  Nixon  party  on  the  55 
mile  ride  from  the  airport  over 
a  dirt  road  ariived  so  caked 
with  red  dust  on  the  face  and 
clothes  that  they  attracted  al¬ 
most  as  much  attention  from 
Liberians  as  the  Vice  President. 

They  tried  to  solve  this  when 
Mr.  Nixon  went  on  another  55- 
mile  dirt  road  trip  the  next 
day  by  keeping  the  windows 
closed  despite  the  plus  90  degree 
heat.  Halfway  there  they  gave 
up,  opened  the  windows  and 


ixon  Keeps  the  Press 
lose  to  Him  in  ./Vfrica 


nfcrence,  and  to  Henry  Bur-  Reporters  applauded 
AP  cameraman,  in  .Ac-  time  the  plane  made  a 
;  just  before  he  was  due  to  landing,  at  first  in  jest  but  with 
"  up  in  white  tie  and  tails  sincerity 
a  state  dinner. 

The  main  problems,  however, 
r*  plain  physical  exhaustion 
*g!avated  by  dust  and  heat, 

"  need  to  fight  a  battle  for 
't  communications  at  each 
P  and  a  constant  fight  with 


ON  THE  OTHER  ARM— Vice  President  Nixon  plays  the  role  of  re¬ 
porter  interviewing  Grant  Dillman,  United  Press  correspondent,  at 
Accra,  capital  of  Ghana. 
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ABC  Board  Tightens 
Dividend  Coupon  Rule 


liy  lieorge  A.  Brandenburg 


Chicago 


The  Audit  Bureau  of  Circula¬ 
tions  has  tightened  its  publicity 
rule  relative  to  so-called  “daily 
dividend”  coupons. 

Coupons  or  certificates  spon¬ 
sored,  directly  or  indirectly,  on 
behalf  of  the  publisher,  having 
a  represented  value  of  more 
than  50%  of  the  newspaper’s 
basic  single  copy  price,  will  not 
qualify  as  ABC  net  paid  circu¬ 
lation. 

Announcement  of  the  amended 
rule  w’as  made  by  Alan  T.  Wol¬ 
cott,  ABC  vicepresident,  at  the 
Central  States  Circulation  Man¬ 
agers  Association  meeting  here 
March  12,  following  an  ABC 
board  meeting  in  Florida. 


tention  to  the  existing  Bureau 
rule  relating  to  bulk  sales, 
stating  too  many  circulators  are 
not  familiar  with  the  rule  deal¬ 
ing  with  the  sale  of  single 
copies  by  hotels,  motels  and 
restaurants.  The  rule  reads: 

“All  copies  bought  by  hotels 
or  restaurants  for  free  distri¬ 
bution  to  their  guests,  irrespec¬ 
tive  of  the  number  of  copies, 
for  which  at  least  50%  of  the 
basic  single  copy  price  is  paid, 
either  in  cash  or  by  accommoda¬ 
tions,  shall  be  included  in  bulk. 
Documentary  evidence  of  pay¬ 
ment  by  accommodations  must 
bo  of  record.” 


board  answered  the  Bureau’s 
advertiser  and  agency  division 
recommendations  that  circula¬ 
tion  be  shown  in  reports  by 
Metropolitan  Areas,  by  passing 
an  amendment  to  the  bylaws, 
making  it  optional  for  publish¬ 
ers  to  show  totals  of  the  pa¬ 
per’s  circulation  in  Metro  Areas 
in  their  ABC  reports,  effective 
for  Audits  for  the  period  end¬ 
ing  Dec.  31,  1956. 

Yet  To  Be  Used 


He  pointed  out  the  ABC 


“How  long  this  arrangement 
will  keep  the  buyer  satisfied,  no 
one  knows,”  said  Mr.  Wolcott. 
“But  I  presume  the  fact  that 
to  date  not  a  single  newspaper 
has  used  this  option  and  shown 
Metropolitan  Area  totals,  might 
prompt  some  advertisers  to 
wonder  just  what  they  accom¬ 
plished.” 

Mr.  Wolcott  pleaded  for  pa¬ 
tience  on  the  part  of  newspa¬ 
pers  requesting  trading  zone 
realignments.  He  explained  that 


lAPA  to  Build 
In  I\ew  York  City 

Inter-American  Pre»»  it, 
sociation  announced  tb 
week  it  is  planning  to  bniU 
an  lAPA  Center  on  the 
nue  of  the  Americas  in  N«w| 
York  City. 

The  committee  in  chirp 
of  the  project  consist!  d 
Guillermo  Martinez  Marqut. 
publisher  of  El  Pah,  Harni. 
lAPA  president;  Joshna  B, 
Powers,  Editors’  Press  Sm. 
ice;  and  Angel  Ramos,  pih 
Usher  of  El  lUundo.  $n 
Juan. 


How  Rule  Works 


“Let’s  suppose  you  publish  in 
your  paper  a  special  coupon 
‘good  for  10  cents  on  a  $5  pur¬ 
chase’  at  one  of  several  cooper¬ 
ating  retailers,”  said  Mr.  Wol¬ 
cott.  “Under  the  revised  nile, 
that  coupon  has  represented 
value  of  10  cents,  whether  it  is 
used  or  not.  Unless  your  single 
copy  price  is  20  cents  or  more, 
a  10  cent  coupon  is  greater  than 
50%  of  the  basic  single  copy 
price.” 

This  rules  does  not  apply  to 
coupons  or  certificates  run  by 
advertisers  to  introduce  or  pro¬ 
mote  a  product  of  the  adver¬ 
tiser. 

Exception  Allowed 
Mr.  Wolcott  quoted  the 
amended  ABC  rule  (Chapter  B, 
Article  V)  as  passed  by  the 
board  as  follows: 

“When  a  coupon  or  coupons 
or  certificate  or  certificates  are 
published  in  a  publication 
and/or  sponsored  by  or  on  be¬ 
half  of  the  publisher  thereof, 
directly  or  indirectly,  and  rep¬ 
resenting  payment  for  or  part 
payment  for  a  thing  of  value 
and  the  represented  value  is 
more  than  fifty  (50)  per  cent 
of  the  basic  single  copy  price 
of  the  publication,  all  copies  of 
the  publication  containing  such 
coupon  or  certificate  will  not 
qualify  as  paid  circulation  and 
must  be  set  up  under  the  unpaid 
captions  as  ‘Other  Not  Quali¬ 
fying  as  Paid.’  ”  When,  in  the 
judgment  of  the  managing  di- 
rectoi-,  such  use  of  coupons  or 
certificates  is  not  a  circulation 
inducement  for  the  publication, 
this  rule  shall  not  apply.” 

Stresses  Bulk  Ruling 
Mr.  Wolcott  also  called  at- 


Journal-American’s 
60- Year  Documentary 


Telling  a  story  of  how  “bold 
and  imaginative  journalism” 
brought  it  to  dominance  in  the 
evening  newspaper  field,  the 
New  York  Journal- Amencan 
this  week  published  a  pictorial 
documentary  of  its  60-year 
cavalcade  of  progress. 

Titled  “Heart-to-Heart  with 
New  York  for  60  Fabulous 
Years,”  the  anniversary  book 
reviews  the  history  of  William 
Randolph  Hearst’s  newspaper 
“born  in  the  Gay  90s,  grown 
to  a  brash  young  giant  by 
World  War  I,  and  come  to  full 
maturity  as  a  dynamic  and  re¬ 
sponsible  influence  on  present 
day  New  York.” 

It  traces  the  Journal-Ameri¬ 
can’s  early  success  in  the  com¬ 
petitive  newspaper  field,  its  en¬ 
suing  battles,  crusades,  and  ac¬ 
complishments. 

Packed  with  the  drama  of 
war  and  disaster,  triumph  and 
tragedy,  growth  and  progress, 
the  52-page  book  looks  back 
nostalgically  on  a  half  century 
of  big  stories.  Many  of  the 
early  photos  and  much  of  the 
documentary  matter  have  never 
before  been  published. 

Then  the  scene  shifts  to  the 
Journal-American  today.  Start¬ 
ing  with  the  publisher,  Seymour 
Berkson,  and  his  editorial  ex¬ 
ecutives,  the  reader  is  taken  to 
each  department,  introduced  to 
the  key  people,  and  briefed  on 
their  role  in  getting  the  paper 
onto  the  street. 

The  Ijook  culminates  in  a 
step  by  step  account  how  the 


Journal-American  is  produced. 

Heart-to-Heart 

On  the  cover  a  die-cut,  heart- 
shaped,  red  acetate  inset  intro¬ 
duces  the  anniversai-y  theme  of 
heart-to-heart  with  New  York. 
Through  the  transparency  shows 
the  Journal-American  logotype. 
Thumbnail  photos  provide  an 
atmosphere  of  old  and  new. 

When  the  cover  is  lifted,  a 
die-cut  skyline  of  New  York 
and  a  Journal-American  front 
page,  complete  with  the  distinc¬ 
tive  red  fudge  line,  unfolds. 

Pictures  of  the  paper’s  staff 
at  work  are  mostly  candid. 
Typical  shot:  Jim  Bishop,  spe¬ 
cial  assignment  writer,  inter¬ 
viewing  Marine  Sgt.  McKeon 
and  his  wife  at  Parris  Island. 

In  the  section  dealing  with 
the  mechanical  departments, 
statistics  are  revealed  on  the 
enormous  quantities  of  ma¬ 
terials  consumed.  Example:  The 
Journal-American  uses  over 
123,000  engravings  a  year;  2,- 
368,000  lbs.  of  printing  ink;  and 
in  a  12-months’  period  enough 
newsprint  to  reach  to  the  moon 
and  back! 

The  vision,  daring,  and  enter¬ 
prise  of  William  Randolph 
Hearst  are  credited  with  the 
introduction  of  many  journal¬ 
istic  techniques  which  now  arc 
standard  practice. 

The  book  points  out  that  the 
Journal-American  is  the  only 
New  York  newspaper  published 
continuously  for  the  past  60 
years  under  the  same  owner¬ 
ship. 


during  the  last  10  months, 
requests  have  been  processed 
44  Zones  were  realigned;  15  ^ 
quests  were  turned  down;  ascl 
seven  were  withdrawn  by  at| 
publishers.  “A  back  log  r 
built  up  despite  the  fact  tfcatl 
we  are  processing  requests  it] 
a  faster  rate  than  we  were 
year  ago,”  he  added. 

It  is  understood  the  ABC 
board  has  under  consideratior. 
a  recommendation  that  d 
and/or  multiple  city  listings ; 
pear  in  ABC  reports  in  the 
ture  in  the  paragraph  devot¬ 
ed  to  explanatory  informatioii 
(Paragraph  15).  On  the  same 
subject,  the  board  is  reported 
to  be  considering  a  recorama- 
dation  that  only  the  city  of  pab- 
lication  be  shown  on  the  first 
page  of  ABC  reports  (in  what 
was  formerly  Paragraph  2) 

The  board  has  a  further  re 
commendation  under  consideja 
tion  that  dual  or  multiple  list¬ 
ings  (that  would  in  the  futare 
appear  in  Paragraph  15)  wili 
include  only  those  incorporated 
cities  within  the  ABC  City 
Zone.  Action  on  this  entire  nat¬ 
ter  is  slated  for  the  June  meet 
ing  of  the  board. 


France  Showers 
Honors  on  Spanel 

During  his  recent  visit  there. 
France  showered  honors  apor. 
A.  N.  Spanel,  whose  Interna 
tional  Latex  Corporation  “edi 
torial”  ads  have  been  runninpi 
in  U.S.  newspapers  for  man 


years. 

The  Paris  newspaper 
rare  gave  a  luncheon  in  hono 
of  Mr.  and  Mrs.  Spanel, 
prominent  figures  in  Frenc. 
public  life  as  guests. 

It  has  been  estimated  tl)* 
Mr.  Spanel  has  spent  $8  miljia. 
of  business  profits  in  the  la- 
17  years  for  the  well-kn®^ 
two-column  ads  in  which  he  ht 
reproduced  many  articles,  w* 
umns  and  editorials  on  the  su  - 
ject  of  international  relations 
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Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 
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Color  Comics  Battle 
TV  with  Discounts 
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Sunday  colored  comic  sections, 
considering  themselves  an  en¬ 
tertainment  medium  “surpass¬ 
ing  radio  and  T'V”  are  battling 
broadcast  media  with 
“whopping  discounts.” 

The  “giant  economy  size”  dis¬ 
counts  are  still  a  “secret  weap¬ 
on."  Lever  Brothers  is  testing 
them  under  a  $450,000  52-week 
contract  for  104  pages  in  the 
Chicago  Tribune.  The  year 
ends  in  June,  and  a  review  of 
results  is  expected  shortly. 

Metro  Sunday  Comics  Net¬ 
work  is  offering  agency  and 
idverti.ser  prospects  104  pages 
in  52  weeks  at  $1.01  per  thous¬ 
and  circulation  (ABC).  The 
networks  46  papers  have  a  total 
circulation  exceeding  18,000,000. 
In  sales  letters  to  agencies, 
Stephen  G.  Bowen,  Metro’s  di¬ 
rector  of  sales  development,  is 
describing  this  per  thousand 
price  as  “a  whopping  56%  dis¬ 
count  over  the  open  rate  in 
individual  newspapers.” 

Mr.  Bowen  explained  the 
11.01  per  thousand  figure  this 
ny:  “If  an  advertiser  were  to 
use  a  full  page  ad  as  part  of 
I  104-time  Metro  schedule,  it 
would  cost  $56,792,  and  he 
would  pay  at  the  rate  of  $18,- 
S30.67  for  each  third  of  a  page 
or  $1.01  per  thousand.” 

“This  104  page  discount  grew 
5ut  of  our  recognition  that 
newspaper  comics  need  a  dis- 
:ount  structure  comparable  to 
hose  of  radio  and  TV  if  com¬ 
es  are  going  to  continue  to  get 
md  hold  large  volume  adver- 
‘Sers.  ”  Charles  T.  Kline, 
'letro’s  president,  explained. 

Contrary  View 
A  contrary  view  was  ex- 
irissid  by  Howard  Story  Jr., 
if  Story,  Brooks  &  Finley,  Inc., 
■epresentatives  with  15  color 
5>mic  sections  on  its  newspa- 
!er  list. 

“While  I  cannot  speak  spe- 
ofically  for  any  of  the  news¬ 
paper  publishers  our  firm  rep- 
itsents,”  he  said,  “I  person- 
*^y  am  of  the  opinion  that 
j*ople  are  going  discount  crazy. 
“  seems  to  me  there  must  be 
•  fundamental  weakness  in  the 
^te  structures  of  TV  and 
^io  that  they  have  to  give 
“Mounts  up  to  50%  or  even 
higher.” 

T^he  Metro  rate  grew  out  of 

Editor  sc  publisher 


negotiations  last  summer  with 
Lever  Brothers.  Then  the  net¬ 
work  promised  the  soap  manu¬ 
facturer  and  all  advertisers 
that,  over  and  above  regular 
discounts  of  20%  for  104  pages, 
the  space  would  be  billed  at 
full-page  rate,  but  could  be 
broken  down  into  smaller  units 
to  advertise  different  products. 
This  raised  the  discount  to 
56%. 

Had  Lever  accepted,  it  would 
have  meant  a  $5,000,000  con¬ 
tract  for  the  year.  Instead 
Lever  elected  to  make  a  year’s 
test  of  the  idea,  using  the  Chi¬ 
cago  Tribune  alone.  It  was 
agreed  that  what  was  under 
test  was  the  large-space  and 
high  frequency  techniques  rath¬ 
er  than  the  newspaper  market. 

Three  methods  for  close  study 
of  results  were  open  to  the 
soap  maker  in  Chicago,  namely 
the  Tribune’s  consumer  panel, 
with  its  bi-monthly  reports;  the 
A.  C.  Nielsen  check  of  grocery 
store  sales,  which  makes  Chi¬ 
cago  a  separate  geographical 
unit;  and  Lever’s  own  area 
market  research. 

The  contract  called  for  104 
pages  in  52  weeks  at  a  cost  of 
$450,000  for  Wisk,  Imperial 
Margarine,  Pepsodent,  Dove, 
and  Surf. 

Paul  Dean,  who  handles  the 
Lever  account  from  the  Chi¬ 
cago  Tribune’s  New  York  office, 
described  the  project  as  “a 
sound  campaign  rather  than  a 
test.”  Although  not  giving  de¬ 
tails,  he  was  enthusiastic  over 
reports  on  the  drive  coming 
from  the  consumer  panel  as  op¬ 
erated  by  the  Family  Survey 
Bureau. 

Mr.  Bowen,  in  his  letter  to 
advertising  agencies,  comments 
on  the  Tribune  contract  and 
adds,  “from  what  we  hear,  the 
brands  are  gaining  a  new  high 
in  market  share.” 

Quite  apart  from  discounts, 
which  a  number  of  other  papers 
than  the  Chicago  Tribune  and 
the  Metro  network  are  prepared 
to  give,  color  comics  today 
present  a  better,  brighter  ad¬ 
vertising  picture  than  they  have 
for  some  time. 

Brighter  Prospects 

“Discount  selling  has  not  been 
the  big  factor,”  said  Frank 
Stapleton,  The  Branham  Com- 
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pany.  “Right  now  linage  pros¬ 
pects  look  brighter  than  they 
have  for  the  past  two  years. 
There  seem  to  be  more  new  ac¬ 
counts  than  ever  recognizing 
that  this  medium  is  a  good  buy. 
Mail  order  houses  are  giv¬ 
ing  encouraging  repeat  or¬ 
ders  for  space,  and  local  ad¬ 
vertisers  are  becoming  regular 
users  in  a  growing  number  of 
cities.” 

The  22  newspapers  Branham 
represents  all  print  color  comic 
sections.  Frequency  discounts 
have  been  open  to  all  advertisers 
for  many  years.  In  most  ca.ses 
rates  are  reduced  in  scale  up 
to  52  insertions. 

“In  order  to  establish  a  more 
attractive  rate  structure  for 
the  volume  advertiser  in  keep¬ 
ing  with  the  trend  of  other 
media,  we  have  been  in  dis¬ 
cussion  with  our  publishers 
and  now  find  that  the  possi¬ 
bility  of  establishing  larger  dis¬ 
counts  up  to  104  pages  is  a 
reality,”  Mr.  Stapleton  said. 

Some  of  the  big  users  of 
color  comics  include  General 
Mills,  Dial  soap,  Colgate,  Ajax 
cleanser,  Gillette  razor,  Kraft, 
Ford,  Carter  Products  and 
Procter  &  Gamble.  Newcomers 
this  year  were  National  Bis¬ 
cuit  Company  and  Johnson  <Sr 
John.son  for  its  new  product. 
Raid.  Among  mail  order  adver¬ 
tisers  successfully  using  this 
medium  are  Otis  Laboratories. 
Fisk  Laboratories,  and  Thoren- 
sen’s. 

An  innovation  this  year  was 
the  use  of  .5-column  space  in 
several  .sections  by  Procter  & 
Gamble.  E.  B.  Tetroult  of 
P&G’s  public  relations  depart¬ 
ment,  advised  E&P  that  “these 
ads  are  not  part  of  a  ‘formal’ 
test,  and  no  specific  conclusions 
are  expected  to  be  drawn  from 
them.” 


Caiiarliiiii  A«1  Board 

Toronto 

A  Canadian  Advertising  Ad¬ 
visory  Board  has  been  estab¬ 
lished  by  the  Association  of 
Canadian  Advertisers  and  the 
Canadian  Association  of  Adver¬ 
tising  Agencies  here.  The  two 
forming  organizations  have  in¬ 
vited  other  media  and  advertis¬ 
ing  groups  to  join  the  C.'V.-AB 
with  the  intention  to  utilize  the 
CAAB  to  promote  advertising, 
provide  facilities  for  education 
of  people  in  the  advertising 
business  and  provide  assistance 
for  charity  and  national  public 
service  advertising  appeals. 


De  Soto  *Personal8* 

Draic  Wide  Interest 

Detroit 

When  De  Soto  used  small- 
space  “personal”  ads  as  a 
newspaper  teaser  campaign  to 
introduce  its  1957  models,  it 
little  thought  that  novel,  eye¬ 
catching  headlines  such  as  “Abe, 
Rosalie  needs  you,”  “Lizzie, 
Morris  is  frantic”  and  “Flo, 
Frank  has  flipped”  might  con¬ 
tain  name  combinations  of  real- 
life  husbands  and  wives. 

But  shortly  after  the  ads  be¬ 
gan  to  appear,  mail  started 
pouring  in  from  many  pleasant¬ 
ly  surprised  people  all  over.  A 
typical  response:  Mrs.  Abe 
(Rosalie)  Rotberg  of  Hillside, 
N.  J.,  saw  the  “Abe,  Rosalie 
needs  you”  ad  in  the  Newark 
(N.J.)  Star  Ledger.  “Imagine 
my  surprise  (and  to  be  very 
honest  —  my  delight),”  she 
wrote,  “in  finding  my  husband’s 
name  and  mine  in  print  at  the 
top  of  a  De  Soto  ad.” 

Heartened  by  public  response, 
De  Soto  continued  the  “per¬ 
sonal”  campaign  to  promote  its 
exhibit  at  various  auto  shows 
throughout  the  country,  using 
different  sets  of  names.  Again, 
letters  started  coming  in,  some 
referring  to  the  copy  as  “our” 
ad. 


Green  US  to  Direct 
Atl  Production 

Philadelphia 
William  P.  Greenus  is  the 

new  advertising  production  man¬ 
ager  of  the  Philadelphia  Daihi 
News.  He  had 

held  a  similar 
post  with  the 
Camden  (N.J.) 
Courier  -Poet 
for  over  25 

)  »  years  and  re¬ 

cently  resigned 
as  amusement 
advertising  rep¬ 
resentative  of 
Greenus  the  Philadelphia 

Inquirer. 

■Announcement  of  the  appoint¬ 
ment  was  made  by  David  Stern, 
publisher  of  the  Daily  News. 
During  his  tenure  with  the 
Courier-Post,  Mr.  Greenus  was 
also  associated  with  the  Phila¬ 
delphia  Record.  In  1954  he  was 
advertising  manager  of  the 
Catholic  Star  Herald,  official 
weely  of  the  Camden  Diocese. 
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87^0  of  Papers  Asked 
Baeked  DuPont  Program 


By  KohfrI  B.  Mclnlyre 

Last  fall,  E.  I.  DuPont  de 
Nemours  &  Co.,  Wilmington, 
Del.,  launched  a  five-week  ad¬ 
vertising  campaign  (via  BBDO) 
in  well  over  200  newspapers 
for  its  Zerone  and  Zerex  anti¬ 
freeze  products  “Zerex”  and 
“Zerone.” 

This  week.  Editor  &  Pt  b- 
1.I.SHER  learned  that  there’s  a 
good  chance  Du  Pont  will  in¬ 
crease  its  newspaper  schedules 
for  Zerex  and  Zerone  next  fall. 
The  reason:  Success  of  the  ad¬ 
vertising  itself  plus  “excep¬ 
tional”  merchandising  cooper¬ 
ation  given  by  newspapers  on 
Du  Pont’s  schedule. 

Typifies  ‘Big  Plus’ 

The  details,  told  to  E&P  by 
Wells  Newell,  account  executive 
at  BBDO,  nicely  point  up  what 
the  marketing  committee  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association  has  been  driv¬ 
ing  home  in  its  “Big  Plus”  pre¬ 
sentation,  namely:  advertisers 
who  supply  newspapers  with  ad¬ 
vance  information  on  their  cam¬ 
paigns,  as  well  as  ideas  and 
materials  for  local  promotion, 
are  the  ones  who  receive  maxi¬ 
mum  cooperation. 

Mr.  Newell  told  E&P  how  a 
four-way  council  among  the 
agency,  the  Bureau  of  Adver¬ 
tising,  ANPA,  and  the  NAEA, 
resulted  in  87%  of  newspapers 
contacted  backing  the  Zerex- 
Zerone  campaign  with  strong 
local  marketing  assistance  and 
support. 

“Newspapers  constitute  a 
large  portion  of  this  annual 
campaign,”  Mr.  Newell  said  in 
explaining  how  Du  Pont  secured 
the  merchandising  support  of 
newspapers.  “Naturally  we 
were  interested  in  achieving 
the  greatest  possible  success 
with  them  and  felt  that  this 
success  could  be  aided  to  a 
great  degree  by  the  newspapers’ 
local  marketing  assistance.” 

Letter  To  Papers 

With  this  thought  in  mind, 
a  letter  signed  by  Louis  Kruh, 
head  of  the  Media  Merchandis¬ 
ing  Division  of  BBDO’s  market¬ 
ing  department,  was  sent  to  all 
newspapers  carrying  Zerex-Ze- 
rone  advertising  and  to  the 
newspapers’  advertising  repre¬ 
sentatives. 

The  letter  announced  the  up¬ 
coming  campaign  of  two  to 
three  ads  a  day,  five  days  a 
week,  and  noted  that  “Your 


newspaper  is  a  vital  link  in  Du 
Pont’s  advertising  campaign.” 

Attached  to  each  letter  was 
a  check  list  of  suggested  mer¬ 
chandising  services  plus  mer¬ 
chandising  material  which 
BBDO  offered  to  supply  free  of 
charge.  Each  paper  was  asked 
to  check  the  type  of  service  it 
was  willing  to  provide  and  to 
order  the  necessary  materials. 

Among  the  merchandising 
aids  made  available  by  the 
agency  were:  Sample  letters  to 
be  sent  to  Zerex-Zerone  dealers; 
jumbo  mailing  cards;  dealer-dis¬ 
tributor  tie-in  ad  mats;  photo¬ 
graphs  of  Miss  Anti-Freeze; 
names  and  addresses  of  jobbers 
for  trade  calls  and  mailings; 
pictures  and  publicity  stories 
for  the  newspapers’  merchan¬ 
dising  bulletins;  dealer  display 
kits;  posters  for  newspaper  de¬ 
livery  trucks;  and  ideas  for  con¬ 
ducting  local  Miss  Anti-Freeze 
contests. 

To  further  help  the  newspa¬ 
pers  prepare  their  own  mer¬ 
chandising  programs,  'BBDO  in¬ 
cluded  background  information 
in  the  form  of  a  fact  sheet.  All 
newspapers  were  reciuested  to 
state  in  advance  of  the  cam¬ 
paign  their  tentative  plans  for 
Zerex  -  Zerone  merchandising 
support  and  to  send  the  agency 
samples  of  all  work  done  “so 
that  your  newspaper  can  defi¬ 
nitely  be  represented  in  this 
overall  presentation  of  results 
to  our  client”  (see  cut). 

Bureau’s  Letter 

In  addition  to  BBDO’s  letter 
to  newspapers,  John  D.  Ray¬ 
mond,  account  group  supervisor. 
Bureau  of  Advertising,  ANPA, 
sent  a  letter  to  the  same  list 
of  newspapers  wherein  he  sug¬ 
gested  that  the  paper  cooperate 
with  the  agency  “within  the 
limits  of  your  policies”  to  help 
develop  enthusiasm  and  interest 
in  the  campaign. 

“We  know,”  Mr.  Ray  mono 
wrote,  “that  anything  you  do 
will  be  tremendously  important 
to  them  in  this  sharply  com¬ 
petitive  business  whose  success 
is  decided  in  such  a  brief  selling 
season.” 

Third  member  of  the  three- 
way  council — the  NAEA,  sent 
out  a  letter  over  the  signature 
of  LeRoy  F.  Newmyer,  chair¬ 
man  of  the  NAEA  marketing 
committee,  and  advertising  di¬ 
rector,  Toledo  (Ohio)  Blade. 

Headlined:  “This  is  a  rush 


MEDIA  MERCHANDISING  CAMPAIGN  RESULTS  for  Du  For; 
Zerone-Zerex  are  checked  by  program's  mentors  prior  to  presenter 
to  Du  Font's  sales  force.  Shown  (left  to  right)  are:  Jerry  Sch»jr. 
BBDO  account  executive;  John  D.  Raymond,  sales  group  superviir 
Bureau  of  Advertising,  ANPA,  and  William  Borchert,  BBDO  mMi 
supervisor  (both  seated);  William  Kelly,  Bureau  account  eiecutni 
Alex  Hendry,  BBDO  media  merchandising  department;  and  Ws'i 
Newell,  BBDO  account  supervisor. 

message  to  all  papers  carrying  papers  requested  the  names  i 
the  Zerex  and  Zerone  cam-  local  jobbers  and  dealers  mos 
paign,”  Mr.  Newmyer’s  letter  than  any  other  single  merchr 


stated  in  part.  di.sing  aid). 

“In  accordance  with  the  think-  Eighty  four  newspapers  & 
ing  of  your  committee,  BBDO  tributed  .sales  bulletins  on  tie 
has  prepared  a  comprehensive  Zeiex  -  Zerone  campaign  c 
outline  of  the  marketing  assist-  some  dailies  made  sur\eys 
ance  newspapers  are  asked  to  dealer  stocks  and  point-of-sa: 
render.  They  have  prepared  the  material,  while  making  persoa 
marketing  suggestions  them-  calls  on  dealers, 
selves  and  relieved  the  news-  Twenty  five  newspapers 

papers  of  that  part  of  the  job.  ried  dealer-paid  tie-in  advert 
“Within  the  pa.st  few  days  ing,  which,  Mr.  Newell  notii 
.  .  .  the  newspapers  being  used  is  a  good  record  since  it  is 
have  received  a  letter  and  extremely  difficult  to  secure t*- 

questionnaire  from  BBDO,  to  ins  on  a  product  of  this  natot 
be  filled  in  and  returned  to  Some  newspapers  gave  pr 
them,  outlining  the  marketing  licity  to  the  campaign  in  then 
services  they  are  wilting  to  business  and  automotive 
render  within  the  policy  of  umns. 

their  individual  newspaper.  Thank  You  Note 

“It  will  be  very  helpful  to  .\t  the  end  of  the  campaij: 

the  NAEA  if  you  will  complete  each  participating  newspap* 
this  questionnaire  and  send  it  received  the  following  lettr 
back  immediately.  We  want  to  from  Mr.  Kruh: 
show  the  agency  and  the  adver-  “With  Du  Pont’s  “Zerex” 
tiser  that  when  they  do  their  “Zerone”  advertising  campair 
part  of  the  job  properly  news-  drawing  to  a  close,  it  appe> 
papers  will  really  give  them  the  that  this  will  be  an  outstaic 
‘Big  Plus’.”  ing  year.  A  great  deal  of  erwt'- 

Results  for  this  success  must  be  p'"® 

Response  to  these  three  let-  to  newspapers  and  the  locJ 
ters,  plus  letters  sent  out  by  marketing  assistance  they  re 
individual  newspaper  represen-  ilered.  This  type  of  activitj  s 
tatives,  was  “exceptional”,  ac-  valued  very  highly  by  us  >k 
cording  to  Mr.  Newell.  on  behalf  of  BBDO  and 

Approximately  87%  of  the  client,  I  would  like  to  expifr 
newspapers  contacted  at  the  my  appreciation  for  four  o’" 
start  of  the  drive  reported  doing  standing  .seiwices. 
some  merchandising  activity.  A  “Incidentally,  if  you  have  W 
total  of  48,710  mailing  units  yet  sent  to  me  a  detailed  «■ 
were  distributed  by  newspapers  ])ort,  with  photographs  or  s*® 
to  individual  Zerex-Zerone  re-  pies,  of  the  merchandising 
toilers.  sistance  given  “Zerex”  and 

Mr.  Newell  said  the  total  l  one”,  please  do  so  immediatel} 
number  of  mailing  units  was  These  reports  will  be  include^ 
actually  higher,  but  that  in  in  a  presentation  to  Du  P"” 
cases  where  the  newspapers  did  in  the  very  near  future, 
not  specify  the  actual  number  “.Again,  thank  you  for  you 
of  pieces  mailed,  they  w-ere  not  local  marketing  cooperaW 
included  in  the  total.  which  I  am  sure  you  will  agrf 

(A  tabulation  compiled  by  has  played  an  important  role  r 
the  agency  showed  that  news-  helping  our  sales  in  your  area- 
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Twenty  five  newspapers 


Thank  You  Note 
.At  the  end  of  the  campaij: 


“With  Du  Pont’s  “Zerex” 


ing  year.  A  great  deal  of  erwt'- 
for  this  success  must  be  gi'"® 


dered.  This  type  of  activit}'  s 
valued  very  highly  by  us  >k 
on  behalf  of  BBDO  and 


“Incidentally,  if  you  have  w 
yet  sent  to  me  a  detailed  «■ 
I)ort,  with  photographs  or  s*®’ 

pies,  of  the  merchandising  as¬ 
sistance  given  “Zerex”  and  "T*' 
l  one”,  please  do  so  immediatel} 


I  more  about  trading  stamps 
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Added  Business  Cost? 
Depends  on  Viewpoint 


What  is  the  ultimate  future 
of  trading  stamps? 

If  you  talk  to  agency  men 
and  advertisers  you  get  one 
possible  answer.  Talk  or  listen 
to  the  heads  of  trading  stamp 
fompanies  and  you  get  another 
answer. 

Some  advertisers  and  agen¬ 
cies  hold  that  stamps  don’t 
boost  sales,  but  merely  transfer 
volume  from  store  to  store.  The 
stores  claim  they  have  to  raise 
prices  to  take  on  the  added  cost 
of  stamps.  Housewives  are  re¬ 
portedly  getting  discouraged  at 
the  amount  of  time  and  effort 
needed  to  save  enough  stamps 
worth  redeeming  for  some  item. 

Walter  Thune,  sales  promo¬ 
tion  manager,  Cunningham  .V 
Walsh,  Inc.,  New  York  ad  agen¬ 
cy,  .sums  it  up  this  way: 

Time  Will  Tell 

“Certain  disadvantages  of 
trading  stamp  operations  will 
make  themselves  more  evident 
to  consumers  as  time  goes  on. 
Therefore,  their  popularity  will 
diminish.  The  consumer  herself, 
who  i.e  the  big  champion  for 
rading  stamps,  will  also  deter¬ 
mine  its  ultimate  fate.” 

.\ccording  to  Mr.  Thune. 
•rading  stamp  firms  last  year 
had  sales  of  $600  -  million. 
Stamps  cost  the  retailer  an 
average  of  $.3  per  1200 — 2  to 
of  gross  sales.  With  one 
damp  given  out  with  each  10c 
purcha.se,  $600-million  accounts 
for  240  billion  stamps  distrib¬ 
uted  with  goods  worth  $24-bil- 
lion. 

Stamps  are  worth  1/.')  to 
3/ 10c  each,  which  means  that 
consumers  spend  $24  billion  to 
?ut  a  $600-million  dividend. 
Thus,  says  C&W’s  Thune,  a 
tonsumer  must  spend  $1000  to 
an  item  worth  $20  to  $.30. 

Greatest  Prosperity 
^  “Trading  stamps,”  he  says, 
“currently  are  enjoying  their 
?reatest  prosperity  cycle  and 
^11  probably  be  a  permanent 
feature  of  our  economy.  But 
these  promotions  tend  to  bum 
themselves  out  as  more  and 
Bore  users  hit  the  scene.  The 
wiginal  user,  suddenly  realizing 
he’s  lost  his  initial  advantage. 
*•11  seek  new  promotional 
Bethods.” 

Only  a  few  weeks  ago,  Sel- 
hng  Research  Inc.,  New  York, 
B  releasing  a  68-city  survey  of 
fading  stamps,  warned  that 
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price  cutting  may  be  retailing’s 
next  strategy  of  domination 
(E&P,  March  2,  page  20). 

Some  stamp  operators  are 
predicting  that  stamps  will 
shortly  be  used  in  department 
stores.  On  the  other  hand,  A&P 
and  First  National  Stores,  who 
account  for  some  50%  of  the 
volume  done  by  the  top  10  food 
chains,  don’t  offer  trading 
stamps — yet. 

Touching  on  the  threat  of 
some  non-stamp-users  to  cut 
prices,  Mr.  Thune  feels  that 
in  the  long  run  this  hurts  their 


advertising  because  they  look 
for  increased  allowance  and 
more  co-op  advertising  from  na¬ 
tional  advertisers  to  make  up 
for  the  loss  brought  about  by 
the  price  cuts. 

Legislative  Action 

Possible  legislative  action  in 
several  states  has  served  to 
focus  attention  on  trading 
stamps.  Last  week  in  St.  Paul, 
Minn.,  charges  that  proposed 
anti-trading-stamp  legislation  is 
a  threat  to  small  business  in 
Minnesota  were  made  before 
the  committee  on  commerce, 
manufacturing  and  retail  trade 
of  the  Minnesota  house  of  rep¬ 
resentatives. 

Tom  Harrison,  president  of 
Super  Valu  Stores,  Inc.,  testi¬ 
fied  that  proposed  anti-stamp 
legislation  would  deprive  inde¬ 
pendent  merchants  of  a  valu¬ 
able  competitive  tool. 


How  Insurance  Firm  Boosted 
Sales  Told  in  BoA  Brochure 


How  Great  Southern  Life  In¬ 
surance  Co.  of  Texas,  within  a 
period  of  three  years,  increased 
its  rate  of  new-business  volume 
by  more  than  100%,  is  told  by 
the  Bureau  of  Advertising, 
.4NPA,  in  a  new  brochure, 
“How  to  Cover  All  Your  Cus¬ 
tomers,”  latest  in  its  “Advertis¬ 
ing  Facts”  series  of  business 
case  histories. 

A  major  factor  in  this  accel¬ 
erated  growth,  according  to  the 
company’s  president,  Pat  Green¬ 
wood.  has  been  the  establish¬ 
ment  of  an  aggressive  adver¬ 
tising  program  with  major 
emphasis  on  highly-localized 
newspaper  advertising. 

Since  the  inception  of  the  ad 
program  in  1953,  declares  Mr. 
Greenwood,  the  volume  of  in¬ 
surance  written  has  increased 
at  a  rate  of  42%.  During  the 
previous  five-year  period,  the 
rate  of  increase  was  20%,  less 
than  half  the  current  rate. 

“Newspaper  advertising,”  he 
said,  “can  certainly  share  top 
honors  with  our  Agency  (sales) 
Department  for  this  100%  in¬ 
crease  in  the  rate  of  gain.” 

However,  suggests  the  Bu- 
leau’s  story.  Great  Southern’s 
program  is  not  just  “advertis¬ 
ing,”  but  thoroughly  planned  ad¬ 
vertising,  designed  to  take  ut¬ 
most  advantage  of  the  daily 
newspaper’s  local  impact  and 
appeal. 

A  Major  Objective 

A  major  objective  of  the  pro¬ 
gram  is  to  “carry  out  the  com¬ 
pany’s  basic  policy  of  selling 
local  agents  to  the  people  in 
their  home  communities  ...” 

for  March  16,  1957 


Newspapers’  localness  and  flexi¬ 
bility,  it  was  felt  when  the  plan 
was  inaugurated,  would  permit 
each  agent  to  “star”  in  ads  run 
in  his  community.  It  was  antici¬ 
pated  in  addition  that  “news¬ 
papers’  unparalleled  coverage 
would  deliver  Great  Southern’s 
message  to  practically  every 
prospect.” 

All  ads  were  designed  by  the 
agency,  Boone  &  Cummings  of 
Houston,  to  be  tailor-made  for 
the  individual  markets  and 
adapted  to  each  agent’s  needs 
and  problems.  .At  the  same  time, 
layout  and  copy  were  developed 
to  take  full  advantage  of  holi¬ 
day  and  seasonal  sales  themes. 

“From  the  start,”  the  bro¬ 
chure  relates,  “the  new  local¬ 
ized  advertising  program  was 
greeted  with  enthusiasm  by  the 
agents.  The  n^w  business  that 
resulted  not  only  increased  this 
enthusiasm;  it  also  increased 
the  demand  for  more  newspaper 
space.” 

To  meet  the  latter  need 
Great  Southern  adopted  an  un¬ 
usual  policy  of  incentive  prizes 
for  agents  exceeding  their 
quotas.  The  prizes  were  not  the 
customary  trips  to  resorts, 
traveling  bags  and  the  like,  but 
additional  newspaper  ads,  which 
“not  only  serve  as  an  added 
sales  incentive,  but  also  have 
had  a  tremendous  effect  in  de¬ 
veloping  a  dynamic  sales  or¬ 
ganization  for  Great  Southern.” 

When  the  newspaper  cam¬ 
paign  was  started  in  1953,  the 
company  budgeted  $75,000  for 
a  series  of  monthly  ads  in  94 
newspapers.  It  now  spends 
$100,000  in  132  papers. 


Mr.  Harrison  said  that  while 
the  proposed  measure  would  al¬ 
low  independent  retailers  to 
have  their  own  individual  stamp 
plans,  these  would  be  in  com¬ 
petition  with  the  chain-wide 
stamp  plans  operated  by  cen¬ 
trally  owned  organizations. 
Super  Valu  is  an  affiliation  of 
more  than  700  stores  owned  in¬ 
dividually  by  independent  mer¬ 
chants. 

“The  reasort  that  most  of  our 
affiliates  have  stamps  is  sim¬ 
ple,”  Mr.  Harrison  said.  “The 
stamps  have  been  good  for  busi¬ 
ness — they  are  the  best  pro¬ 
motional  aid  that’s  come  along 
in  a  long  time. 

Many  Merchandising  Aids 

“Trading  stamps  are  a  mer¬ 
chandising  tool.  There  are  many 
merchandising  tools  —  advertis¬ 
ing,  circulars,  giveaways  like 
automobiles,  encyclopedias,  tele¬ 
vision  sets  and  roller  skates. 

“Are  these  tools  ‘added  costs 
of  doing  business’? 

“It  depends  on  how  you  look 
at  it.  We  have  plenty  of  evi¬ 
dence  that  trading  stamps,  pro¬ 
perly  used,  increase  business 
volume  to  the  point  where  oper¬ 
ating  expenses  —  including 
stamps — go  down  in  terms  of 
per  cent  of  sales.” 

Survey  Cited 

Truman  Johnson,  chairman 
of  Gold  Bond  Stamp  Company, 
Minneapolis,  told  the  committee 
that  recent  newspaper  surveys 
show  that  87%  of  Minnesota 
families  save  stamps  (E&P, 
Sept.  15,  ’56  page  36).  He 
said: 

“Every  merchant  should  have 
the  right  to  choose  whether  or 
not  he  wants  stamps  or  the 
manner  in  which  he  promotes 
his  business.  This  freedom  of 
choice  should  be  sacred.” 

Stanley  D.  Smith,  president. 
Gift  House  Stamps,  Inc.,  of 
Minneapolis,  traced  the  histoiy 
of  his  company  from  its  begin¬ 
nings  in  his  Minneapolis  home, 
with  his  wife  Margaret  wrap¬ 
ping  packages  in  their  garage. 
“If  we  had  failed,”  he  said,  “I 
doubt  if  a  law  would  have  been 
passed  to  save  us.  I  can’t  see 
why  a  law  should  be  passed  now 
to  put  us  out  of  business.” 

Service  station  owners,  food- 
store  operators,  druggists  and 
other  retailers  appeared  before 
the  committee  and  testified  that 
stamps  helped  them  as  a  valu¬ 
able  competitive  tool. 

Testimony  by  Minnesota 
manufacturers  also  supported 
figures  compiled  by  Haskins 
and  Sells,  accounting  firm,  to 
show  that  the  four  major  stamp 
companies  in  Minnesota  spent 
$783,299  in  the  state  for  pre¬ 
mium  merchandise  last  vear. 
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7  Ways  Promotion  Dept. 
Can  Help  Rep  s  Role 

For  maximum  sales  effective-  could  be  better  spent  taking  ac- 
ness  the  newspaper  representa-  tion  on  the  subject  matter  of 
tive  must  be  supplied  with  a  the  information, 
continuing  flow  of  up-to-date  3)  Provide  full  documenta- 
information  by  the  newspaper.  Specific  and  useful  infor- 

In  this  context,  it  is  important  nation  is  the  backbone  of  news- 
that  promotion  material  be  ac-  paper  representation.  To  this 
curate,  complete  and  timely.  representative  needs 

Dan  Denenholz,  research-  complete  documentation  con- 
promotion  director.  The  Katz  ceming  sources,  dates,  methods 
Agency,  national  advertising  gf  arriving  at  estimates,  etc. 
representatives,  has  prepared  a  «T},g  successful  representa- 
list  of  do  s  and  don  ts  for  the  ^^jyg  joust  base  his  sales  ac- 
^idance  of  newspaper  promo-  tivities  on  adequate,  precise  and 
tion  departments.  intelligently  presented  informa- 

The  work  of  a  promotion  de-  tjgg  »  Denenholz  said.  “He 
partment  Mn  Denenholz  told  cannot  do  the  job  efficiently  and 
Editor  &  Publisher,  often  effectively  without  the  complete 
may  lose  its  impact  because,  in  gtg,.v — the  raw  material  of  sell- 
the  preparation  of  information  *  gince  the  careful  space 
for  both  the  rep  and  the  adver-  buyer  will  frequently  want  to 
tiser,  a  number  of  basic  and  check  the  data  with  which  he 
simple  points  are  overlooked.  jg  provided  by  the  representa- 
“These  are  matters  of  stand-  ^jyg^  ^bis  area  of  newspaper  co- 
ard  operating  procedure  which  operation  becomes  an  even  more 
can  be  easily  remedied  and  cor-  yj^a]  factor  ” 
rected  with  significant  gain,”  he 

said.  “Although  they  may  seem  odd-sized  material, 

rather  trivial  at  first  glance,  ^  piece  of  information  is  only 
our  experience  has  shown  that  ^ailability  and 

ignoring  them  can  seriously  de-  ^  ®  Documentation, 

tract  from  the  value  of  a  pro-  illustration,  attractive  design- 
motional  project  and  the  time  ^  ^  are  ivorthless  unless  the  in- 
and  effort  that  goes  into  its  fermational  format  is  con- 
preparation.”  veniently  handled  by  that  uni- 


BIG  NEWSPAPER  ADVERTISER — the  Bayuk  Cigar  account — wjs  ds- 
cussed  at  the  recent  meeting  of  Philadelphia  Chapter,  American  Ass 
ciation  of  Newspaper  Representatives.  Left  to  right,  Larry  Youf; 
Hears!  Advertising  Service;  Leonard  Shorr,  Feigenbaum  &  Wemr 
Agency,  which  handles  Bayuk;  Helen  Carroll,  media  director;  Mai*. 
Hendell,  Bayuk  advertising  manager;  and  Richard  Holloway,  cliagv 
president. 

distribution.  The  representative  to  the  executives  who  make  tbs 
should  have  full  knowledge  of  recommendation  as  to  wk 
the  pattern  of  distribution  of  media  would  be  best  to  use  in  1 
all  merchandising,  promotional  given  area.” 
and  publicity  material.  Mr.  Erbach  gave  four  poin; 

“The  full  details  of  newspa-  which  he  said  should  be  ei 
per  promotion  and  merchandis-  bodied  in  presenting  research 
ing  are  of  vital  importance  in  data: 

the  sales  arsenal  of  the  repre-  ^jakg  the  project  a  cate 

sentative,”  Mr.  Denenholz  told  pg^y  that  will  be  informatm 
E&P.  “But  they  can’t  be  toid  to  the  advertiser  and  beneficii 
by  the  rep  unless  he  knoivs  them  to  the  newspaper;  2)  Be  suret 
— A  to  Z.  fig  the  nroiect  everv  vear  oiitt 


preparation  ”  veniently  handled  by  that  uni- 

Mr.  Denenholz  cited  the  fol-  re^ptacle,  the  filing 

lowing  seven  basic  points:  cabinet.  Don  t  automatically 

-i\  11  •  f  pre-consign  your  data  to  the 

1)  Identify  all  information  as  .lejjf.giav  file;”  keep  it  close  to 
to  source  This  means  the  full  gi^g  g^ 

name,  city  and  state  of  the  ^  ^  inches.  It  will  pav  off 
newspaper  It  is  remarkable  .jhundantlv. 


ISetvspapers  Urged 
To  Keep  Up  Research 


do  the  project  every  year  onte 
it  is  started;  3)  Do  it  the  sam* 
month  every  year  or  at  tbs 
same  inteiwal;  and  4)  Dcveloj 
a  basic  form  for  all  informi 


how  this  bit  of  basic  data  gets 
lost  in  an  important  and  am- 


.a)  Let  the  rep  know.  Make 


bitious  piece  of  newspaper  pro-  ^^re  you  keep  the  rep  up  to 
motion.  Make  sure  that  it’s  <^ute  on  changes  in  your  market 
easy  for  the  representative,  stores,^  factories,  whole- 

agency  or  advertiser  to  know  retailing  set-up,  etc.), 

just  where  the  material  comes  fl)  Report  activities  to  agency 
from.  Taking  care  with  this  and  advertiser.  One  extremely 
fundamental  principle  frequent-  direct  newspaper  function  which 
ly  means  the  difference  betw'een  is  a  vital  aid  to  the  representa- 
a  mysterious  missive  and  an  ef-  tive  is  the  rapid  and  effective 
fective,  productive  expenditure  reporting  of  merchandising  and 
of  time  and  effort.  promotional  efforts  to  the 

2)  Be  sure  to  indicate  date  agency  and  regional  office  of 
of  issuance.  It  is  crucially  im-  advertiser.  Copies  of  these 
portant  to  know  whether  a  reports  not  only  make  it  easier 
specific  bit  of  information  or  to  constantly  “sell 

policy  was  issued  before  or  after  trom  strength”  for  his  news- 
a  particular  date.  This  problem  paper,  but  give  him  the  ma- 
becomes  particularly  obvious  te'ials  for  building  bigger  and 
when  agencies  and  advertisers  better  ^  schedules  with  current 
receive  copies  of  internal  news-  advertisers.  In  this  connection, 
paper  memoranda  which  may  is  particularly  helpful  to  the 
be  undated.  If  promotional  mat-  ‘fP  the  newspaper  promo¬ 
ter  is  not  prominently  dated,  department  remembers 

the  representative  has  to  make  to  •  •  • 

an  arduous  and  time-consuming  7)  (live  the  representative 
check  of  his  files  —  time  that  complete  details  on  material 


With  TV  competition  being  tion  presented, 
what  it  is,  Henry  A.  Erbach. 

The  Allen-Klapp  Co.,  told  E&P  Much  Rides  on  Succeu 
this  week,  “it  is  of  utmost  im- 
portance  lhat  newspaper  repre- 

sentatives  have  as  much  factual  The  success  of  newspape 
information  on  a  market  as  is  may  be  “very  much  intertwined 
possible.”  with  the  success  of  Union  03 

Mr.  Erbach  feels  that  news-  Company  of  California’s  adve 
papers,  which  for  years  have  tising  program,  according  to 
virtually  dominated  the  adver-  C.  H.  Finnell,  director  of  puHit 
tising  field  with  their  ability  to  relations  and  advertising  to 
produce  surveys,  consumer  Union  Oil. 
analysis,  inventories,  etc.,  are  Speaking  before  a  luncheon 
slowly  backing  off.  meeting  of  the  Los  Angels 

“It  certainly  would  be  a  Chapter  of  the  American  .L- 
shame,”  he  said,  “if  on  the  eve  sociation  of  Newspaper  Repre- 
of  their  acid  test  with  their  sentatives,  Mr.  Finnel  said: 
arch  competitor  TV,  newspapers  “Since  Union  Oil  will  epen^ 
start  casting  aside  their  weap-  the  largest  amount  in  its  histo^ 
ons.”  on  newspaper  advertising 

Mr.  Erhach  said  that  where-  19o7.  we  feel  that  newspapers 
as  one  paper  used  to  put  out  have  as  much  at  stake  in  the 
a  liquor  survey  every  year,  it  success  of  this  campaign  as 
now  does  so  every  other  year,  does  Union  Oil. 

“Leading  advertisers  definite-  “Our  advertising  activiti' 
ly  use  local,  statewide  and  na-  will  be  watched  by  a 
tional  consumer  analysis,  gro-  many  advertisers  this  yeas’ 
eery  and  drug  inventories,”  Mr.  cause  of  our  withdrawal  fr*® 
Erbach  noted.  “Research  depart-  outdoor  advertising  (E&P.  Dm 
ments  of  these  companies  em-  22,  page  28).  It  might  be  saic 
ploy  highly  skilled  men  to  re-  that  your  success  and  our  sne- 
cord  and  analyze  this  type  of  cess  are  very  much  intertwinW 
information  and  to  pass  it  along  this  year.” 
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The  Cleveland  PLAIN  DEALER 


*ln  Cleveland  1  2  the  people  buy  3/4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in.  .. 


Some  folks  get  a 

*BIGaER  HALF 
tlian  other  folks 


The  better  you  know  an  area 
the  better  you  sell  an  area 

The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 
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ett™ 

1956 

It's  a  New  Day 
in  Topeka.... 

1940  total  retail  sales  $31,633,000* 
1956  total  retail  sales  $148,616,000* 


There's  real  meaning 
in  the  way  retail  sales 
in  Topeka  have  jumped 


‘Figures  are  by  Federal  Reserve 
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Urge  Weeklies 
To  Produce 
Market  Data 

If  they  are  to  compete  with 
other  media  for  their  share  of 
the  nation’s  advertising  dollar, 
weekly  newspapers  must  pro¬ 
vide  their  representatives,  agen¬ 
cies  and  advertisers  with  far 
more  detailed  market  and  media 
data,  according  to  Wilbur 
Peterson,  director  of  the  Bureau 
of  Media  Research  at  the  State 
University  of  Iowa  School  of 
Journalism,  Iowa  City. 

A  major  effort  in  this  direc¬ 
tion  is  necessary  in  the  weekly 
field,  Mr.  Peterson  says,  in  an 
article,  “Competition  Keen  for 
Ad  Uollars,”  in  the  current 
issue  of  Tin'  Iowa  Piihlinher. 

Rep  Needs  Data 

Most  weekly  newspapers  are 
now  served  by  a  national  repre¬ 
sentative  but  no  representative, 
says  Peterson,  can  do  an  ade¬ 
quate  job  of  selling  unless  he 
has,  available  for  immediate- 
distribution  or  presentation, 
complete  data  about  the  market 
it  is  seeking  to  sell. 

Because  competition  is  so 
keen  today  for  the  national  ad¬ 
vertising  dollar,  he  says,  weekly 
newspaper  publishers  must 
know  today  what  is  wanted, 
how  to  get  it,  and  what  to  do 
with  it. 

And  moreover,  Mr.  Peterson 
adds,  “they  should  go  about  com¬ 
piling  this  data  without  further 
delay.” 

Cites  Dailies’  Kfforts 

In  his  article,  Mr.  Peterson 
a.sks  weekly  newspaper  pub¬ 
lishers  to  look  at  what  daily 
newsjiapers  have  done  in  pre¬ 
senting  market  data. 

Dailies  present  detailed  in¬ 
formation  about  their  location, 
about  their  area’s  transporta¬ 
tion,  iiopulation,  housing,  sav¬ 
ings  banks,  auto  registrations, 
electric  and  gas  meters,  tele¬ 
phones,  principal  industries, 
colleges  and  universities,  cli¬ 
mate,  tap  water,  agriculture, 
mining,  retailing,  retail  sales, 
retail  outlets,  and  newspapers. 

“The  individual  newspaper’s 
pi'esentation  of  market  data 
I  need  not  be  fancy,’’  Mr.  Peter- 
'  son  says,  and  he  notes  that  even 
a  printed  file  folder,  with  addi¬ 
tional  insert  sheets  as  needed, 
is  acceptable. 

Some  of  the  information 
I  needed  in  a  presentation  of 
I  market  data  the  publisher  can 
I  jot  down  right  out  of  his  head, 
j  But  for  other  information,  Mr. 
1  Peterson  says,  the  publisher 


*Rain  Wanted^  Ad 
Is  Shower  of  Linage 

The  San  Benito  (Tex.) 
Xew's  recently  turned  to  tie 
power  of  newspaper  advei 
tising  to  break  a  drought. 

Steve  Elam,  publisher,  it- 
gued  40  local  businessme! 
into  running  a  double-page 
spread  of  “rain  wanted”  ad-. 
He  told  them  that  if  it  did 
not  rain  by  March  10  the  ad¬ 
vertising  would  be  free  bm 
that  they  would  pay  legular 
rates  if  it  did  rain  by  then. 

It  rained  well  ahead  of 
schedule.  Mr,  Elam  said  no; 
a  single  advertiser  objected 
to  paying  for  space  in  the 
“rain  wanted”  edition. 


may  have  to  consult  sou 
sources  as  census  n-ports,  tie 
state  bureau  of  motor  vehicles, 
his  local  chamln'i-  of  commerce, 
his  county  agricultural  ager. 
and  the  telephone  directory. 

Best  Interest  of  All 

M'hat  should  publisher.-; 
with  this  information  after  they 
have  got  it  into  printed  form 
T  would  'strongly  recora 
mend  that  any  market  data  in 
formation  be  made  available 
first  to  a  representative  that 
will  handle  distribution  to 
agencies  and  advertisers.  Too 
often.  individual  newspai« 
presentations  received  by  agen¬ 
cies  and  advertisers  end  up 
the  wa.ste  basket.” 

“The  better  presentation  all 
newspapers  make  for  their 
share  of  the  national  adverti; 
ing  dollar,”  Mr.  Peterson  re¬ 
peats,  “the  better  chance  new 
papers  have  of  getting  their 
fair  share.” 

• 

KowuUki  of  BimM 
Co.  Dieh  at  66 

Joseph  A.  Kowalski,  former 
president  and  board  chairman 
of  John  Budd  Company, 

York,  national 
advertising 
resentatives 
1 1  newspapers 

died  March  6 
White 
Hospital 
long  illm 
He  was  66. 

Mr.  Kowa: 
was  born 
Chicago 
earned  a 

d 


Kowalski 


degree  there,  although  he 
not  practice  law.  He  became 
vicepresident  of  Budd  in 
and,  in  IDd.'r,  pre.«ident 
treasurer.  He  Irecame 
chairman  in  19.52  and  I'ti 
fr'om  that  post  in  19-').'). 
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larger  retail  sales 
th  an  the  whole  state 
of  If'ashington  .  .  . 

The  Booth  Michigan  market! 


>1 


>  -  e 


The  Buuth  Michigan  market  rang  up  1955  retail  sales 
greater  than  Washington  or  32  other  entire  states. 
\et  income  in  these  outstate  Michigan  markets  was 
greater  than  in  any  one  of  30  whole  states.* 

The  market’s  here,  rich  and  ready.  The  media  are 
here — eight  Booth  newspapers  with  dense  circulation 
patterns  and  community  influence  to  deliver  the  com¬ 
plete  market  efficiently.  All  that’s  needed  to  complete 
the  picture  is  the  advertising  message  from  you. 

The  Booth  representative  has  complete  information 
to  help  you  plan  your  program  for  profit  in  the 
Booth  Michigan  market.  Call  him  in  today. 

Si.iiife:  .S;ilfs  .‘Purvey  of  Buying  Power.  ISSti 
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De  Soto  Asks  Papers 
To  Sell  Local  Dealers 

By  Philip  N.  Schuyler 

Newspaper  advertising  man-  versatility  than  before,  enao  r^ 
agers  were  asked  this  week  “to  it  to  schedule  advertising  u.  ;. 
encourage  De  Soto  dealers  to  out  delay  and  in  time  to 
participate  in  all  local  advertis-  dealers  the  maximum  good." 
ing  campaigns  on  an  individual  “Advertising  is  now 
basis.”  scheduled  on  a  market  basis", 

“This  will  supplement  our  he  explained.  “Dealers  are  ca- 
new  advertising  plan,  and  give  sified  according  to  markets.  F  r 
dealers  additional  advertising  De  Soto  there  are  apprv. 
power,”  James  L.  Wichert,  di-  mately  261  major  markets,  fi. 
rector  of  advertising  and  sales  dealer  group  continues  to  njr 
promotion,  De  Soto  Ihvis’on  of  her  more  than  2,400. 
the  Chrysler  Corp.  told  Editou  “The  amount  of  fac:  r, 
&  PrBl.ISHER  exclusively.  Mr.  funds  going  to  limited,  spcal 
Wichert  made  public  for  the  interest  media  will  be  reduetd. 
first  time  details  of  what  he  So  with  the  market  plan,  n 
described  as  the  new  “stepped-  will  be  able  to  deliver  massiTc 
up,  massive-impact,  factory-  impact,  benefiting  the  greatet 
placed  advertising  program  for  number  of  dealers. 

U).')7.”  He  pointed  out  that  in  “In  terms  of  newspaper  b- 
lOofi  De  Soto  was  one  of  five  age,  the  new  plan  will  hive 
automobile  companies  “to  in-  little  change  dollarwise,  bat 
crease  its  market  penetration,  there  will  be  a  continuing  ^ 
and  the  only  car  in  its  price  evaluation  of  expenditures." 
group  to  show  an  improvement  ”  Detroit  Meeting 

“We  mean  to  continue  this  -ru  o  i.  j  • 

,  j ,  ,  The  De  Soto  advertising  ic- 

pace  in  IfioT.  he  added.  .  .  *  j  u  d  m 

count  IS  directed  by  Batten, 

Certain  .Advantages  Barton,  Durstine  &  Osborn,  la. 

“Simply  stated,  the  new  plan  Recently  the  agency’s  13  field 
permits  a  simpler,  more  direct  executives  held  a  thi^ 

method  of  administering  adver-  rneetmg  in  Detroit  with  the 
tising  and  promotional  pro-  automobile  company  s  field 
grams.  It  has  certain  advan- 
tages  which  could  never  be  ‘j®" 

achieved  under  the  cooperative  feld  groups  had  met 

advertising  plan.  Among  other  I^^^tly  The  purpose  as  «■ 
things,  it  allows  the  factory  to  P  amed  by  Mr.  Wichert,  ^ 
accomplish  an  overall  media  achieve  a  closer 

budget-planning  job,  tailoring  Baison  of  these  men  in  the  fi  J 
monthly  expenditures  and  ap-  ^o  present  a  coordinited 

propriatlons  to  specific  sales  ®  “f”?! 

situations.  ‘"K*  promotion  and  pubic 

“It  is  designed  to  give  local  Programs. 

De  Soto  dealers  the  same  kind  /  ^ur  men  continually 
of  advertising  they  have  had  in  chandise  the  advertising  pr^ 
the  past  with  the  exception 

that  the  factory  is  buying  the  'icepr^idot 

advertising  and  paving  the  Hatroit  office, 

i  ..  I  .  “They  keep  ns  advised  in  De 

Emphasizing  that  in  addition  ‘""‘t 
to  what  the  factory  buys,  local 

dealers  should  be  sold  to  in-  ^ 

vest  in  their  own  advertising  Among  other  things, 
space  locally,  Mr.  Wichert  also  account  executives 

dealers  in  their  overall  adver 


asked  merchandising  managers 


m  ur  (in  timis  ihc  «nn  iiboi  niws 

TH(  Stcmiw  NEWl  MCKSON  (IIIZEN  PATIIOT 


THE  (LINT  JOUINtl  THE  GUND  ttPIOS  PUSS 
PAIAMATOO  GAZEnE  THE  MUSKEGON  (HIONKEE 


NATIONAL  REPRESENTATIVES;  A.  H.  Kuch.  260  Madison  Ave..  New  York  16.  MUrray 
Hill  5-2476;  Sheldon  B.  Newman.  435  N.  Michigan  Ave.,  Chicago  11.  Superior  7-4680; 
Brice  McQuillin.  785  Market  St..  San  Francisco  3,  SUtter  1-3401;  William  Shurtliff,  1612 
Ford  Bldg..  Detroit  26.  WOodward  1-0972. 


Of  newspapers  to  keep  DeSoto  rising  programs;  write  spwa 

advised  regarding  their  local  touch  wi 

markets.  media  and  work  on  sales  pre 

motion  and  publicity  projects. 
Information  Welcomed  Mr.  Weinrich  summed  up  ‘ 

“Pertinent  information  is  .saying  that  the  field  accour. 
welcomed  concerning  their  pub-  executives  keep  De  Soto  facto 
lications  market,  media  and  officials  advised  on 
sales  promotion  potential,”  he  opinions  as  to  what  kind  of  U' 
said.  “This  should  be  sent  to  vertising  is  needed.” 

A.  C.  Licata,  media  advertising  “This  is  obviously  a  piactica^ 
manager,  Detroit.”  way  of  keeping  De  Soto  nevvr 

Mr.  Wichert  said  the  new  paper  advertising  on  a  soli- 
plan  “gives  the  factory  greater  grass  roots  basis”,  he  saio. 
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not  for  strangers 

Nothing  so  clearly  points  up  the  hcnl  character  of  a  daily  newspaper  as  a 
visit  to  a  strange  city. 

To  the  stranger,  the  local  paper  takes  "getting  used  to.”  It  runs  stories  on 
people  and  events  he  never  heard  of;  carries  ads  for  local  and  regional 
brands  he  never  knew  even  existed. 

It  is  precisely  because  the  daily  paper  is  essentially  a  local  institution  that 
it  has  so  much  significance  to  the  community  ...  .so  much  meaning  to  the 
people  it  serves. 

Among  these  people,  of  course,  are  the  advertisers.  And  shrewd  adver¬ 
tisers,  who  want  their  brands  to  be  a  part  of  the  community  life,  u.se  the 
daily  paper  to  achieve  that  position. 

For  these  sound  reasons,  as  long  as  markets  have  their  distinct  personali¬ 
ties  and  buying  customs,  the  daily  newspaper  will  continue  to  be  a  basic 
medium  for  all  advertisers. 


THe 


atat  Agencyt  Inc.  Newspaper  Division 
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AD  CAMPAIGNS 


Fairmont  Foods  Buys 
Heavy  Comics  Schedule 


Coloi-  comic  section  ads  in 
major  newspapers  (with  a 
combined  circulation  of  more 
than  4,600,000)  will  be  used 
by  Fairmont  Foods  Co.,  Omaha, 
Neb.,  this  spring  to  announce 
the  new  “Name  Smokey’s 
Friend”  contest.  One-third  page 
ad.s  will  be  used  for  most  of 
the  papers  with  half-page  ads 
in  tabloid  sections. 

.Advertising  for  the  90-day 
contest  broke  March  15  and 
will  continue  through  the  mid¬ 
dle  of  May.  Dominating  black 
and  white  ads  will  be  used  in 
smaller  dailies  and  weeklies  in 
Fairmont  market  areas.  Con¬ 
test  advertising  (via  Allen  & 
Reynolds)  will  be  on  radio  and 
television  homemaker  shows  and 
children’s  programs  sponsored 
locally  by  Fairmont  and  will 
be  backed  up  by  a  heavy 
schedule  of  radio  and  TV  spots. 

The  contest  is  the  main  fea¬ 
ture  of  the  company’s  fourth 
consecutive  year  of  tie-in  with 


the  international  Smokey  Bear 
Forest  Fire  Prevention  Pro¬ 
gram,  sponsored  jointly  by  the 
U.  S.  Forest  Service,  the  Can¬ 
adian  Forestry  Association  and 
state  foresters  in  cooperation 
with  the  Advertising  Council. 
Licensing  fees  and  royalties 
paid  by  Fairmont  are  used  to 
help  support  the  national  pro¬ 
gram. 

ISational  Ads  Set 
For  Kemper  Campaign 
Chicago 

National  newspaper  ads  in 
118  major  markets  and  three 
Saturday  afternoon  telecasts  of 
the  National  Invitational  col¬ 
legiate  basketball  tournament 
will  be  used  in  the  spring  ad¬ 
vertising  campaign  of  the 
Kemper  Insurance  companies. 

N.  C.  Flanagin,  executive 
vicepresident  of  Lumbermens 
Mutual  Casualty  Company  and 
.American  Motorists  Insurance 
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SAN  DIEGO - 
YOUNG  GIANT  MARKET 

1956  Retail  Sales: 

,  More  Than  a  Billion  Dollars! 

I  San  Diego— Young  Giant  Market  of 

the  VV’est  —  soared  past  the  billion  mark 
!  in  retail  sales  in  ’56. 

Forecast  for  ’57:  Continued  growth  .  . . 
^  rapid  growth  . . .  vigorous  growth  — 

'y  deep-rooted  in  a  stable  economy  which 
^  has  flourished  since  California  began. 
San  Diego— combining  the  responsive 
vitality  of  youth  with  the  seasoned 
stability  of  age— offers  you  a  rare  sales 
opixirtunity.  And  this  Young  Giant 
Market  is  sold  best,  at  lowest  cost  per 
sale,  through  The  San  Diego  Union 
and  Evening  Tribune. 


Sljr  $31  Ditgo  Union 

AND 

fvEN/NG  Tribune 

SAM  OMEOO«  CALMOUMtA 


"The  Ring of  Truth’  scnnoEDta 

COPLEY  NEWSPAPCRS  15  “Hometown''  Newspapers  Covering 
Son  Diego,  California  —  Northern  Illinois  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles  .  .  .  Served  by  the  COPLEY  Washington  Bureau  and 
the  COPLEY  News  Service. 

,  REPRESENTED  NATIONALLY  BY  WEST-HOLLIOAY  CO.,  INC. 


Company,  says  the  campaign 
marks  the  third  consecutive 
yeai-  in  which  the  Kemper 
group’s  newspaper  advertising 
has  emphasized  the  personal 
service  and  low  net  cost  in¬ 
surance  available  from  its  more 
than  8000  local  agents  through¬ 
out  the  U.  S. 

Large  space  ads  combining 
traffic  safety  and  local  agency 
promotion  will  be  run  on  Sun¬ 
day,  May  5  in  118  newspapers 
in  28  states,  Alaska  and  the 
District  of  Columbia. 

Cost  of  this  spring's  cam¬ 
paign,  says  Mr.  Flanagin,  will 
be  nearly  $300,000.  “This  figure 
does  not  include  the  investment 
by  agents  in  campaign  tie-in 
ads  in  local  newspapers,  local 
tie-in  TV  spot  announcements 
for  the  basketball  tournament 
and  direct  mail  solicitations,” 
he  added. 

Philco  To  Unveil 
^Scan-Tenna*  March  18 


carpel  fuomotion  on  the  reu' 
level.” 

Under  the  terms  of  the  pt.. 
gram,  Bigelow  will  share  In'  i 
the  cost  of  approved  dealer  pn, 
motions  during  the  six-weefe 
period,  with  the  company  cot- 
tributing  up  to  three  percent  o! 
a  dealer’s  average  billings  ; 
.March  and  .April,  1957.  Rilling 
of  perfect  roll  goods  and  env 
order  carpet  will  be  used  to 
determine  the  cooperative  it 
lowance. 

.Allowances  will  be  applied  to 
the  space  costs  of  newspaper  ad¬ 
vertisements,  to  the  time  costs 
of  ratio-TV  spot  announcements 
and  to  portions  of  complete  ra¬ 
dio  and  TV  programs  feato: 
ing  commercials  that  promotr 
Bigelow  Rugs  and  Carpets. 

Mr.  earlier  said  the  prograa 
will  premit  dealers  without  ad¬ 
ditional  cost  either  to  advertise 
with  greater  frequency  or  to 
give  more  newspaper  space  or 
radio-TV  time  to  promotions  al¬ 
ready  scheduled. 


Philco  Corporation  is  schedul¬ 
ing  large-space  ads  in  365 
newspapei's  in  185  cities  to  help 
introduce  its  latest  portable  TV 
development,  the  “Scan-Tenna.” 

Announcement  of  the  cam¬ 
paign  (via  BBDO),  which  is 
running  simultaneously  w’ith  a 
full  page  announcement  ad  in 
Life  in  the  March  18  i.ssue, 
was  made  by  John  E.  Kelly, 
Philco  TV  ad  manager. 

Further  copy  will  appear  in 
the  Sat  eve  post  issue  of  .April 
27  and  Sports  Illustrated  for 
.Ajiril  22.  The  May  Holiday  and 
June  Esquire  will  also  carry 
the  story  of  the  unique  set. 

Between  the  Life  and  the 
Post  pages,  a  second  round  of 
large-space  newspaper  ads  will 
he  released. 

6-Week  Co-op 
Promotion  Offered 

Bigelow  Rugs  and  Carpets 
this  spring  will  conduct  a  spe¬ 
cial  six-weeks  cooperative  pro¬ 
motion  program  that  is  designed 
to  intensify  the  promotional 
activities  of  dealers  during  the 
height  of  their  selling  season  by 
providing  them  with  cooperative 
support  from  the  company.  The 
program  will  cover  the  jieriod, 
.April  1  to  May  15. 

R.  Richard  Carlier,  director 
of  advertising  and  sales  pro¬ 
motion,  described  it  as  a  “test” 
to  determine  the  effectiveness  of 
cooperative  activities  for  in¬ 
creasing  dealer  sales. 

He  said,  “Bigelow  hopes,  that 
should  the  test  be  successful, 
other  manufacturers  will  also 
intensify  their  efforts  toward 
more  effective  and  broader 


PniiJiDEi.PHiA  Ouens-IIL  Class 


Opens  Major  Drive 

.An  extensive  advertising  at,i 
merchandising  program  to  Stic, 
ulate  the  sale  of  beer  in  no- 
deposit  quart  bottles  is  bein? 
conducted  during  19-57  by 
Owens-Illinois  Glass  Company 
The  program  consists  of  12 
full-color,  full  page  advertist- 
ments  in  Life  and  Look  plus  a 
staggered  schedule  of  1,.500-fe 
ads  alternating  with  240-linf 
ads  in  newspapers  in  3-5  local 
markets. 

The  larger  newspaper  advt. 
tisements  will  be  black  ui 
white  reproductions  of  the  na¬ 
tional  magazine  layouts  while 
the  24(l-line  ads  will  follow  a 
teaser  or  reminder  type  theme 
o 

kuplaii  QLiit!«  VI  inter 
To  Form  Ohii  Firm 

Sy  Kaplan  has  resigned  from 
the  Hal  Winter  Co.,  newspaper 
representatives,  Miami  Beaci 
Fla.,  to  form  his  own  company 
Mr.  Kaplan  said  he  has  been 
appointed  advertising  repre.'en- 
tative  in  the  State  of  Florida 
for  Neu'sday. 

o 

Auto  Section  Lina^r 

Pittsburgh,  Pa^ 
Pittsburgh’s  three  newspapers 
lecently  cairied  special  Aut^ 
Sections.  The  Sun-Telegraph’ 
contained  38,966  lines  of  adver¬ 
tising,  including  9,000  lines  o- 
classified.  Linage  in  the  Presst 
section  totaled  30,000  lines  o' 
which  2,655  lines  were  class' 
fied.  The  Post-Gazette’s  linap 
hit  37,585  lines,  7,416  of  thee 
classified. 
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44th  in  a  series  of  profiles  now  running 
in  The  Kansas  City  Star 


“Thin  Space”  Jones 
Had  Nervous  Feet 


FeRCHED  on  a  balcony  high  above  the  clat* 
tcring  composing  room,  reached  only  by  forbid¬ 
ding  stairs  (three  stiff  flights  up  from  McGee), 
The  Star’s  proofreading  room  is  as  remote  and 
inaccessible  as  Katchenjunga  or  Inner  Mon¬ 
golia.  Remote  and  largely  unsung,  too,  are  its 
proofreaders  and  copyholders,  the  men  and 
women  through  whose  hands  passes  all  Star 
written  matter.  Among  these  “unknowns”  are 
such  capable  performers  as  Norman  Ray,  Max 
Williams,  Jack  Brownrigg,  Carriemae  McDon¬ 
ald,  Helena  Huhn  and  others  who  might  con¬ 
ceivably,  in  a  memory  or  current  events  test, 
pick  up  the  prize  on  a  quiz  show.  Thanks  to 
their  watchful  eye,  constant  recourse  to  dic¬ 
tionary,  and  knowledge  of  grammar  and  punc¬ 
tuation,  your  Star  is  comparatively  free  of 
errors. 

Head  of  the  proofreading  room  is  John 
Edward  Hicks,  the  professorish-appearing  chap 
pictured  above.  Eddie’s  mild  manner  and  book¬ 
ish  ways  are  faintly  fraudulent.  In  reality,  he’s 
the  stuff  of  which  the  Old  West  was  made. 
Eddie  knew  and  worked  with  some  of  the  color¬ 
ful  tramp  printers  of  bygone  days.  His  book 
“Adventures  of  a  Tramp  Printer”  was  de¬ 
scribed  by  Lucius  Beebe  as  “one  of  the  most  in¬ 
teresting  and  picturesque  in  the  annals  of  folk 
history.”  Through  its  pages  march  “Muskogee 
Red”,  “Kokomo”  Phillips,  “Thin  Space”  Jones, 
“Kid  Glove  Willie,”  Peter  B.  Lee,  Col.  Ike  Bus¬ 
by,  “Dirty  Shirt”  Smith,  “Hi-Rear”  Jones  and 
various  fascinating  nomads.  In  it  are  the  songs 
they  sang  and  the  places  they  went — Oh!  the 
E-i-ree  Is  Rising,  The  Girl  With  the  Blue  Vel¬ 
vet  Band,  The  Little  Old  Red  Drawers  That 
Maggie  Wore  ...  Pi  Alley,  Bum’s  Rock,  Mother 
Welles,  Bell-in-Hand,  Skid  Road,  Hell’s  Half 
Acre,  Swampdoodle. 

One  of  Eddie’s  three  other  books,  “Themes 
From  the  Old  West,”  provided,  in  the  opinion 
of  Critic  Joseph  Henry  Jackson,  an  entirely 
fresh  angle  of  approach  to  Far  Western  history. 
Eddie  is  an  authority  on  necktie  parties,  old 
theater  programs,  mining  towns,  steamboats. 


Star  riioto  by  Haril  Hunl 


Indians,  cattle  trails  and  Western  saloons.  He’s 
an  officer  in  the  Westerners,  an  organization 
for  preserving  and  embellishing  the  history  of 
the  Old  West,  and  he  edits  “Trail  Guide.” 

Eddie  also  writes  numerous  features  and 
book  reviews  for  The  Star.  Landon  Laird  re¬ 
cently  referred  to  him  as  a  “longtime  contribu¬ 
tor”  to  Star  columns.  Starbeams,  Speaking  the 
Public  Mind,  About  Town,  Missouri  Notes,  the 
book  page  and  editorial  page  features  all  have 
reflected  his  polished  writing  touch.  In  his 
spare  time,  he  paints  landscapes  and  presents 
them  to  friends  to  avoid  paying  a  tax  as  an 
artist  (Tom  Benton  please  note). 

John  EDWARD  hicks  was  bom  near 
Paradise,  Mo.,  in  a  log  cabin  on  a  site  since  cov¬ 
ered  by  water  in  the  Trimble  Wildlife  preserve. 
He  attended  school  in  Excelsior  Springs  and 
Kansas  City,  “graduating”  about  third  grade 
into  a  handcart-pushing  delivery  job  for  a  local 
print  shop.  Before  coming  to  The  Star  a  quar¬ 
ter-century  ago,  he  published  a  magazine  for 
journeymen  printers,  worked  in  advertising, 
and  handled  railroad  publicity.  He  has  lectured 
on  the  mechanics  of  ad  preparation  for  printers 
and  contributed  frequently  to  such  trade  publi¬ 
cations  as  Printing,  Printer’s  Ink,  and  Inland 
Printer.  He  is  a  47-year  continuous  member  of 
the  International  Typographical  Union. 

If  the  piece  carries  a  bouquet  of  nostalgia; 
if  it  deals  with  stage  holdups,  Indian  massacres, 
river  boat  gamblers,  buffalo  hunts,  wagon  trains 
or  Western  bad  men  (or  naughty  ladies) ;  if  it’s 
written  with  sure  knowledge  and  rare  economy 
of  adjectives,  the  odds  are  twenty-to-one  it  will 
carry  The  Star  by-line  of  John  Edward  Hicks, 
proofreader  extraordinary.  He’s  another  reason 
why — 
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RETAIL  SLUVEY 

Lees  Merchandiser 
Tags  All  the  Bases 


The  most  complete  merchan¬ 
diser  in  the  company’s  history 
is  being  sent  to  Lees  retailers 
by  the  carpet  maker’s  advertis¬ 
ing  and  sales  promotion  depart¬ 
ment. 

The  new  volume  of  112  pages 
includes  a  complete  catalogue  of 
the  hundreds  of  Lees  ad  mats, 
including  41  new  ones  intro¬ 
duced  at  the  1957  Winter  mar¬ 
kets. 

In  addition  to  showing  all  the 
ad  mats,  with  the  new  ones 
plainly  marked,  three  specific 
campaigns  are  planned  for  Lees 
retailers.  These  include  a  13- 
week  plan  for  exploiting  of  the 
Lees  texture  group,  a  six-week 
plan  for  individual  merchan¬ 
dise,  and  a  13-week  plan  for 
small  space  promotions.  Radio, 
television  and  direct  mail  are 
included  in  the  planning. 

Considerable  emphasis  is 
given  to  the  company’s  new  tex¬ 
ture  group  trade-up  promotion 
and  its  new  rug  program. 


Brush- 
Moore 
newspapers- 


7  locally - 
influenced 
Ohio 
marketsh 


The  Canton  RapoiRory.  Th« 

Marlon  Star.  The  Salem  Newt.  The 
Steubenville  HeraM-Star,  The  Portimouth 
Tlmei.  The  fronton  Tribune,  The 
East  Liverpool  Review. 


There  is  an  index,  a  chapter 
on  basic  mats,  a  flexible  idea 
for  their  use  introduced  some 
years  ago.  There  are  extensive 
items  for  time  payment  pro¬ 
motion,  a  page  of  station  wagon 
cuts  for  home  selling  exploita¬ 
tion,  and  an  area  devoted  en¬ 
tirely  to  concentration  on  com¬ 
mercial  sales  appeal. 

In  the  realm  of  television, 
Lees  offers  its  dealers  six  new 
picto-scripts  for  use  on  that 
media.  A  complete  new  list  of 
radio  commercials  and  a  new 
platter  is  incorporated  into  this 
program. 

Finally,  on  the  inside  back 
cover  of  the  Merchandiser,  sam¬ 
ple  copies  of  all  Lees  printed 
materials  are  included.  These 
include  a  new  direct  mail  piece 
which  shows  the  entire  Lees  line 
in  color,  stuffers  for  three  of 
Lees  most  popular  qualities,  dis¬ 
play  ideas,  a  rug  promotion 
piece  in  color,  and  the  home 
decoration  book  by  Anne  Mason, 
‘  What  Goes  With  What.” 

Order  blanks  are  provided  to 
enable  the  retailer  to  easily  ob¬ 
tain  any  of  the  material  in¬ 
cluded  in  the  brightly  illus¬ 
trated  book. 

‘‘We  have  tagged  all  the  bases 
in  compiling  this  edition  of  our 
Merchandiser  and  believe  it  is 
the  most  complete  effort  of  its 
kind  ever  made  in  our  industry,” 
said  Howard  M.  Turner,  Jr., 
sales  promotion  manager. 

'’Brand  Names  Week’ 
Seen  as  Biggest  Yet 

Plans  for  celebration  of 
Brand  Names  Week-1957,  April 
28-May  4,  are  the  most  exten¬ 
sive  in  its  history,  according  to 


EVERYTHING  IN 
BAIIINORE  I 
REVOLVES  AROUNDi 
THE  SUN  i 
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Hecht,  Steinberg’s 
Win  Top  BNF  Awards 

The  Hecht  Co.,  Washington, 
D.C.,  and  Steinberg’s,  Montreal, 
Canada,  have  won  the  key  De¬ 
partment  Store  and  Food  Store 
Class  I  awards  in  the  National 
Brand  Name  Retailer  of  the 
Year  Competition. 

A  total  of  118  winners  in  24 
retailing  categories  were  named. 
Awards  will  be  made  in  New 
York  at  the  Brand  Names 
Week  Dinner  May  3. 


Brand  Names  Foundation,  spon¬ 
sor  of  the  Week. 

Beginning  in  1946  as  Brand 
Names  Day,  the  promotional 
event  has  steadily  grown.  Last 
year,  it  was  officially  changed 
to  Brand  Names  Week. 

Judging  from  present  indica¬ 
tions,  more  than  20,000  mer¬ 
chants  across  the  country  will 
promote  the  Week  through 
window  and  in-store  displays, 
merchandising,  advertising  and 
promotional  campaigns. 

Fifteen  major  national  media 
have  tied  in  with  the  Week. 
Their  activities  will  range  from 
comprehensive  kits  of  point-of- 
sale  display  materials  to  inten¬ 
sive  promotion  in  their  merchan¬ 
dising  bulletins,  trade  advertis¬ 
ing  and  store  tie-in  advertis¬ 
ing. 


use.  In  addition,  an  “island”  ig 
contained  in  the  kit  can  be  use* 
as  a  central  theme  in  retail  ai 
vertising  or  can  be  used  by  j 
newspaper  as  the  center  ad  u 
be  surrounded  by  small-spac. 
ads  of  local  brand  name  net 
chants.  The  copy  theme  has  beet 
adapted  from  the  Foundation'; 
year-around  advertising  slogan, 
“You’re  satisfied  most  with  a 
brand  that’s  made  a  name  for 
itself,”  and  can  be  adapted  in 
a  number  of  ways. 

Special  pages  of  suggestions 
for  retailers,  manufacturers  an: 
advertising  agencies,  and  news 
paper  advertising  managers  are 
included  in  the  kits  designed  fc 
their  use. 

Also  included  is  an  editoria 
cartoon  by  Bob  Davenport  of 
the  Des  Moines  (la.)  Regkn 
&  Tribune.  That  newspaper  also 
prepared  an  editorial  telling  of 
the  Week’s  purposes  and  the 
function  of  manufacturers 
brand  names  in  our  economy 
Other  newspaper  editorial  ma¬ 
terial,  as  well  as  radio  and  tele¬ 
vision  spot  announcement  ate 
part  of  the  kit,  and  can  be  use<i 
by  newspapers,  broadcast  media 
of  the  local  merchant  during  the 
celebration  of  the  Week. 

Copies  of  the  basic  kit,  from 
which  additional  materials  can 
be  ordered  without  cost,  are 
available  from  Brand  Names 
Foundation,  Inc.,  437  Fifth 
Ave.,  New  York  16. 


Special  Sections 

Local  media,  too,  are  cooper¬ 
ating  more  widely  than  in  previ¬ 
ous  years.  Newspapers  in  many 
areas  are  at  present  planning 
special  sections  marking  the 
Week’s  observance.  These  will 
be  joined  by  many  others,  when 
the  winning  Brand  Name  Re¬ 
tailers  -  of  -  the  -  Year  are  an¬ 
nounced. 

Keystone  of  most  of  this  pro¬ 
motion  is  the  Brand  Names 
Week  National  Tie-In  Kft, 
which  has  been  mailed  to  re¬ 
tailers,  manufacturers,  adver¬ 
tising  agencies,  local  and  na¬ 
tional  media.  Chambers  of  Com¬ 
merce  and  others.  In  addition 
to  display  materials,  this  Kit 
contains  a  variety  of  ideas 
suitable  for  adaptation  to  the 
particular  needs  of  those  who 
wish  to  promote  the  Week. 

Basic  display  piece  is  a  two- 
color  streamer,  which  can  be 
used  either  as  an  overwire  ban¬ 
ner  or  cut  apart  to  make  two 
posters  for  use  in  window  or 
in-store  displays,  classified  ad 
departments  of  newspapers,  on 
delivery  trucks,  and  adaptable 
for  many  other  purposes. 

The  kit  also  contains  three 
“drop-in”  advertising  mats  that 
can  be  used  in  advertising,  or 
adapted  for  point-of-purchase 


Stores  Join  Milwaukee 
Sentinel  in  Promotion 

On  March  10,  by  proclam*- 
tion  of  Milwaukee’s  Mayor 
Frank  P.  Zeidler,  dozens  of 
stores  in  the  city  joined  with 
the  Milwaukee  (Wis.)  Sentiu 
in  celebrating  their  second  an¬ 
nual  Good  Housekeeping  WeA 
Last  year  Milwaukee  merchants 
bought  50,310  lines  of  tie-in  ad¬ 
vertising  in  the  30-page  specii 
section  of  the  Sentinel,  and  apt- 
cial  displays  promoting  ner 
chandise  guaranteed  by  Gooi 
Housekeeping  were  featured  in 
stores  throughout  the  city. 

This  spring  eight  other  citie 
— Battle  Creek,  Mich.,  Charles¬ 
ton,  W.  Va.,  Knoxville,  Tenn.. 
Lorain,  Ohio,  Lynn,  Mass. 
Mansfield,  Ohio,  Peoria,  HJ-' 
and  Wichita,  Kas. — will  j®'® 
Millwaukee  in  observing  Good 
Housekeeping  Week,  making  a 
three-year  total  of  43  similas^ 
city-wide  events  sponsored  by 
the  leading  newspapers  in  26 
important  cities.  Every  type 
retail  outlet  is  represented  for 
any  merchant  who  handles  ever 
one  of  the  2,217  products  which 
Good  Housekeeping  guarantees 
is  eligible  to  participate. 
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TELEVISION 


Day  by  day,  in  every  city  across  Canada,  the  retail 
merchant  is  aware  of  the  pulling  power  of  the  daily 
newspapers.  HIS  ADVERTISING  of  yesterday  RINGS 
THE  CASH  REGISTER  TODAY. 

The  best  possible  indication  of  a  retailer’s  interest  in 
a  manufacturer’s  merchandise  is  that  he  is  spending  his 
OWN  MONEY  on  hookers*  to  tie  up  to  the  manufac¬ 
turer’s  advertising. 

The  newspaper  is  an  ACTION  medium,  and  direct 
traceable  returns,  measured  by  the  ringing  of  the  cash 
register,  are  something  especially  true  of  newspaper 
advertising. 

MULTIPLY  such  individual  sales  as  those  illustrated, 
by  similar  experiences  of  many  thousands  of  retail  stores 
across  Canada,  and  you  will  be  better  able  to  appreciate 
the  tremendous  effectiveness  of  newspaper  advertising 
in  ringing  the  cash  register. 

•  A  hooker  gives  a  retailers  name  and  address,  and  i.s  lolunlarihj  appended 
by  him  to  a  manufacturers  advertisement. 


REFRIGERATORS 


SEWING 

MACHINES 


TELEVISION 


THE  CANADIAN  ASSOCIATION  OF 


ADVERTISING  AGENCIES 


RECORD 

PLAYERS 


CAAA  member  agencies  place  90%  of  the  total  national  billing  in  Canadian  media 


ELECTRIC 

SHAVERS 


HIGH 

FIDELITY 


MEN’S 

JACKETS 


TELEVISION 


SHIRTS 
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N.  Y.  State’s 
Ad  Leadership 
Cited  in  Report 

Albany,  N.  Y. 

New  York  State’s  dominant 
position  as  the  advertising  and 
publishing  hub  of  the  nation  is 
heavily  underscored  in  figures 
just  released  by  the  State  Com¬ 
merce  Department  Review, 
Commerce  Commissioner  Ed¬ 
ward  T.  Dickinson  said  this 
week. 

Commerce  Department  ana¬ 
lysts  of  the  recently  released 
U.S.  Census  of  Business  and 
Industry,  covering  the  year 
1954,  note  that  $47  out  of  every 
$100  received  by  advertising 
agencies  throughout  the  nation 
went  to  firms  in  this  State.  Ad¬ 
vertising  billing  by  New  York 
agencies  totaled  nearly  $1.5 
billion. 

Commissioner  Dickinson 
pointed  out  that  of  G6  advertis¬ 
ing  agencies  in  the  U.S.  with 
billings  of  over  $10  million,  38 
had  headquarters  in  New  York 
City.  Advertising  was  shown 
to  be  the  largest  trade  in  the 
“business  service”  category  for 
New  York  State,  employing 


These  Hoe  Silver-Shank  Router 
Bits  are  the  best  for  the 
Graphic  Arts  business  because: 

The  relationship  between  cutting 
edge  and  clearance  in  Hoe's  design 
preserves  plenty  of  strength  for 
maximum  wear  and  edge  holding 
without  sacrificing  the  speed  and 
efficiency  which  have  given  Hoe 
router  bits  unquestioned  leadership 
in  the  field.  And  they’re  equally 
outstanding  for  all  kinds  of  work, 
including  the  routing  of  hard  cop¬ 
per,  aluminum,  zinc,  and  steel¬ 
faced  plates.  For  information  call: 

STYLE  “A”  For  Electrotypers'  Copper, 
Stereotype  Metal,  Soft  Metals  and 
Wood 

STYLE  “B”  For  Engravers’  Zinc  and 
Copper  and  Brass 


910  East  ISSth  St..  New  York  54.  N.Y. 
SlltNCHES  lOSTON  ■  CHICtGO  ■  S*N  FttNCISCO 


some  26,000  persons. 

Strictly  New  Y'ork  State 
media,  moreover,  is  a  very  ap¬ 
preciable  factor  in  the  advertis¬ 
ing  revenue  total.  The  State  has 
more  newspapers  than  any 
other  in  the  nation:  119  dailies, 
500  weeklies,  70  foreign  lan¬ 
guage,  and  24  specialized  in¬ 
dustry,  trade  and  organizational 
papers,  (although  two  States, 
Pennsylvania  and  California 
have  more  dailies).  In  addition. 
New  York  list  239  weekly  mag¬ 
azines  and  other  periodicals, 
1,075  monthlies,  234  bi-month¬ 
lies,  and  145  quarterlies.  The 
total  of  all  publications  in  New 
York  is  nearly  2,600,  putting 
the  Empire  State  far  in  the 
lead  in  the  realm  of  both  local 
and  national  total  print  media. 


Wash.  Post  Acl  Mail 
Joins  Natl  Distillers 

Thomas  J.  Fo.\,  formerly  with 
the  Washington  (D.  C.)  Post 
and  the  Miami  (Fla.)  Daily 
Mews,  has  joined  the  advertis¬ 
ing  department  of  National 
Distillers  Products  Corp.  as  an 
assistant  advertising  manager, 
according  to  Alynn  Shilling, 
vicepresident  and  advertising 
director. 

Mr.  Fox  brings  to  his  new 
position  12  years  of  advertising 
experience  in  the  alcoholic 
beverage  classification.  For  two 
years  he  specialized  in  liquor 
advertising  at  Hearst  Advertis¬ 
ing  Services. 

He  will  be  directly  connected 
with  National  Distillers’  Cen¬ 
tury  Club,  Mount  Vernon,  Craa 
Orchard,  Old  Overholt  and  De- 
Kuyper  cordials. 

• 

Mar^olis  Joins  BoA 

Richard  J.  Margolis,  for¬ 
merly  with  Collier’s  magazine, 
has  joined  the  staff  of  the 
Bureau  of  Advei'tising,  ANPA, 
as  a  copywriter. 


280  Broodway,  New  York 


Ads  Urging  Budget 
Cut  Offered  by  NAM 

The  National  Association  of 
Manufacturers  is  offering  free 
mats  of  proofs  of  a  full-page 
ad  that  stresses  mounting  pub¬ 
lic  sentiment  for  slashing  the 
“outsized”  1958  Federal  Budget. 

The  ad,  which  has  already 
appeared  in  three  southern 
Wisconsin  newspapers,  origin¬ 
ated  and  was  paid  for  by  a 
group  of  private  citizens.  NAM 
is  bringing  it  to  the  attention 
of  print  media  with  the  express 
permission  of  the  citizens  and 
newspapers  concerned. 

For  free  mats  or  proofs, 
write:  NAM  News,  2  East  48th 
St.,  New  York  17,  N.Y. 

Bunk  Holiday  Hiatin^ 
Sparks  Co-op  Effort 

Philadei.pih.a 

Four  of  this  year’s  legal  bank 
holidays  fall  on  either  Friday 
or  Monday,  thereby  creating  a 
hiatus  of  three  consecutive  days 
when  the  banks  and  trust  com¬ 
panies  of  Philadelphia  close. 

In  order  to  avoid  any  un¬ 
necessary  inconvenience  to  in¬ 
dividuals  and  business  houses 
in  the  city,  the  institutions  have 
embarked  on  a  cooperative 
newspaper  advertising  cam¬ 
paign  to  alert  the  public  to 
these  “long  weekend”  holidays 
so  that  banking  transactions 
may  be  scheduled  accordingly. 

Advertising  (via  Beacon 
Agency)  to  remind  the  public 
of  the  first  of  these  holidays, 
Washington’s  birthday,  Friday, 
Feb.  22,  was  used  in  all  three 
Philadelphia  daily  newspapers. 

Member  banking  houses  also 
called  public  attention  to  the 
holiday  in  all  of  their  other 
advertising.  Reference  was 
made  to  the  holiday  in  a  co¬ 
operative  statement  such  as 
“Philadelphia  banks  and  trust 
companies  will  be  closed  this 
Friday,  February  22  ...  a 
legal  bank  holiday.” 

This  method  was  used  to 
avoid  any  implication  that  only 
the  bank  advertising  was  closed 
while  others  were  open. 

The  same  procedure  will  be 
followed  for  the  other  three 
holidays  which  create  a  three- 
day  weekend. 


Sykes  Named 

Alan  Bolte,  advertising  direc¬ 
tor  of  This  Week  magazine, 
this  week  announced  that  James 
W.  Sykes  has  been  added  to  the 
New  York  advertising  sales 
staff.  Mr.  Sykes  was  formerly 
national  advertising  manager  of 
the  New  York  Herald  Tribune. 


Kodak  Mats 
Help  Papers 
Sell  Dealers 

Newspaper  advertising  de- 
liartments  gain  a  new  sales  aid 
with  an  expansion  of  Eastern 
Kodak  Company’s  newspaper  ad 
mat  program  announced  this 
week  in  Rochester,  N.  Y. 

The  company  is  offering  all 
dailies  and  weeklies  two  free 
as.sortments  of  10  ad  mats  each 
for  use  in  local  dealer  adver¬ 
tising. 

One  assortment  comprises  ads 
for  film,  photofinishing  and 
lower-price  Kodak  products.  The 
other  includes  medium-priced 
flash  camera  outfits  and  slide 
and  movie  cameras. 

The  mats  take  on  news  ap¬ 
peal  with  inclusion  of  advertise¬ 
ments  for  the  complete  line  of 
new  picture-taking  equipment  to 
be  announced  by  Kodak  this 
month  at  the  first  American 
“World’s  Fair  of  Photography,” 
the  International  Photographic 
Exposition  in  Washington,  D.  C. 

'The  mats  range  in  size  from 
one-column  by  two  inches  ti 
two  column  by  four.  They  ait 
also  available  to  advertising 
agpencies  and  to  photo  dealers 
themselves.  Mats,  proof  sheets, 
and  information  are  obtainable 
from  the  Kodak  Advertising  I>^ 
partment. 


'Inexpensive’  Ads 
Help  Self-Service 

.Advertising  costs  but  two- 
thirds  of  one  cent  of  every 
dollar  of  sales  and  is  the  ’‘most 
economical  means  devised  for 
informing  people  of  new  prod¬ 
ucts  and  services  and  the  vir¬ 
tues  of  established  ones,”  Rob¬ 
ert  F.  Carney,  chairman  of  the 
board  of  directors  of  Footi, 
Cone  &  Bolding,  told  a  Town 
Hall  audience  here  March  5. 

This  cost  is  “inexpensive  and 
certainly  not  wasteful  when  om 
considers  it  in  light  of  the 
growth  of  self-sei-vice  in  this 
country,”  said  Mr.  Carney 
“Right  now  6,000  items  are  sold 
in  supermarkets  as  compared 
to  3,000  items  15  years  ago 
44,000  stores  now  account  for 
70  per  cent  of  the  total  food 
business  whereas  in  1940  it 
took  110,000  stores  to  do  the 
same  70  per  cent.  With  « 
many  supermarkets  and  so  few 
clerks  available,  the  manufac¬ 
turer  must  go  over  the  head 
of  the  retailer  and  sell  the  con¬ 
sumer  directly — through  adver¬ 
tising.” 
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*  FIRST  IN  CIRCULATION 


{Daily  circulation.  Publisher's 
Statement  9^30-56,  as  filed  with  the 
Audit  Bureau  of  Circulations\ 


Biggest  Circulation 


Readers  say:  "The  friendly  Free  Press 
is  one  whale  of  a  paper!” 

Fact  is,  the  Free  Press  now  is  read 

by  more  reader*  than 

any  other  Michigan  newspaper. 

And  that  means  the  Free  Press  is 
one  whale  of  a  buy  for  advertisers! 

In  Michigan,  more  than  ever  before  — you 
see  the  friendly  Free  Press  everywhere! 


Pttroit  ffret  IPrjejSjJ 


ffeprespnfecf  by  Story,  Brooks  and  finloy,  Hal  Winter  Company,  A  Kent  Hanson  Assosiates 
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Grand  Union 
Gets  Lift  In 
Coupon  Ads 

A  high  coupon  redemption 
count  has  given  the  Grand  Union 
Company  “a  definite  lift  to  our 
newspaper  outlook”,  according 
to  Jay  Russell,  advertising  man¬ 
ager. 

The  supermarket  has  been 
using  the  coupons  in  advertise¬ 
ments  placed  in  some  of  the 
major  dailies  in  Central  New 
York. 

“There  is  no  doubt  as  to  news¬ 
papers’  effectiveness  as  far  as 
food  advertising  is  concerned”, 
Mr.  Russell  told  Editor  &  Pub¬ 
lisher.  “The  coupon  redemption 
count  has  been  most  gratifying. 
Naturally,  a  coupon  offer  would 
be  impossible  on  TV  or  radio. 

‘Reflect  A  Sameness’ 

“It  has  long  been  my  conten¬ 
tion  that  retail  food  ads  reflect 
a  sameness  of  thinking  on  the 
part  of  all  the  chains.  We  are 
trying  to  remedy  that  situation 
with  some  rather  distinctive  and 
different  ads  in  Grand  Union’s 
Central  Division. 


ANOTHER  PRODUCT 


"Since  we  inaugurated  this  a  ,  •  other  companies, 

campaign  in  January  this  year  ^  iriTlS  DeSoto’s  price-ad  campaip 

the  results  have  proved  that  art,  ran  for  two  weeks  in  261  nui. 

balance,  and  readability  are  \YT  *  1  T7  ££  t  kets.  Spokesmen  said  the  r»- 

more  important  in  a  food  ad  W  012^^.  iliIl0Ct  suits  of  the  campaign  are  bein| 
than  previous  ads  would  seem  O  studied. 

to  reflect.”  f~\£  *  A  J  Chrysler  began  its  price-id 

Sales  of  Grand  Union  for  the  1  I*1C0  ./\C1S  campaign  as  the  result  of  t 

52-week  year  ended  March  2,  nationwide  survey  it  conductid. 

1957  totaled  $374,132,049,  high-  DETROIT  survey  indi- 

est  in  the  84-history  of  the  ^  j  tr  i  d  *  i  i,  c®ted  Chrysler  was  losiai 

Eastern  food  chain  and  a  record  *  thousands  of  prospective  buyen 

32.2%  above  the  previous  year,  how  its  priced.  because  the  average  persoi 

according  to  Lansing  P.  Shield,  “Prices  now  start  just  above  tjjoyght  a  Chrysler  was  too  «■ 


Copi-  I 
Counter,^^ 


JUST  ROU  IT  OVER  YOUR  COPY, 
—it  counts  while  it  rolls! 

Tkls  little  double-dial  indicator, 
graduated  in  inches  and  picas  on  one 
side  and  inches  and  agates  on  the 
other  side,  is  the  new  tbne-saTing 
instruaent  for  rapid  counting  of 
typed  manuscript  lines,  measuring 
columns  of  type,  galley  cuts  or  other 
dimensions  of  type.  In  operation,  the 
wheel  is  run  up  the  pages  or 
columns  and  the  length  in  inches  or 
total  number  of  typed  lines  is  indi¬ 
cated  on  the  dial.  A  time-saver  for 
typesetting,  by  quickly  eliminating 
the  total  character  count,  from 
which  the  number  of  typed  lines  can 
be  determined. 

Postpaid  $4.95 

Write  on  your  letter. 

heod  for  lOO-poge  coto-  / 
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more  important  in  a  food  ad  w 
than  previous  ads  would  seem 
to  reflect.” 

Sales  of  Grand  Union  for  the 
52-week  year  ended  March  2, 

1957  totaled  $374,132,049,  high¬ 
est  in  the  84-history  of  the 
Eastern  food  chain  and  a  record  * 
32.2%  above  the  previous  year, 
according  to  Lansing  P.  Shield,  ^ 
president. 


Of  Price  Ads 


pensive  even  to  think  about. 
Up  to  Dealers 
The  price  quoting,  the  offi- 


president.  lowest.  pensive  even  to  think  about. 

With  these  words,  printed  in 

16  New  Supermarkets  big,  bold  type  in  newspapers  Up  to  Dealers 

Sixteen  new  Grand  Union  su-  throughout  the  country,  a  new  jhe  price  quoting,  the  offi- 
permarkets  are  now  under  con-  Postwar  trend  in  automotive  ad-  cials  said,  is  therefore  part  of 
struction  in  the  states  of  New  mortising  has  become  noticeable  ^  strategic  campaign  to  infora 
York,  New  Jersey,  Connecticut  manufacturers  step  up  their  buyers  that  Chrysler  mo  deli 
and  Vermont.  All  are  scheduled  sales  drive  for  Spring.  are  within  their  reach, 

to  open  by  November  this  year.  T®’’  ®*"®®  Chrysler  left  local  dealer  u- 

Leases  have  been  signed  and  P”ces  are  being  quoted  in  the  sociations  the  option  on  whether 
plans  are  on  the  drawing  board  oa^^onal  auto  ads.  to  quote  price  in  local  papen 

for  an  additional  28  markets.  Chpisler  The  campaign,  Chrysler  of- 

all  expected  to  be  in  operation  started  it.  Oldsmobde  and  Im-  f, cials  said,  would  continw 
by  September  1958.  followed.  There  were  throughout  the  year. 

Mr.  Russell  said  the  firm  was  J®*"  Mercury  dealer  groups  hiw 

also  now  using  TV  spots.  In  _  ®  behind  the  trend  .  sponsored  price  ads, 

addition,  as  of  4pril  24,  Grand  Spokesmen  of  the  companies  Dealers  in  general  have 
Union  is  co-sponsoring  “Men  of  °"®  gen®«l  stepped  up  their  advertishif 

Annapolis”  on  WSYR-TV,  Syra-  ^u®*"®:  ^e  want  the  buying  and  many  are  pressing  their 
cuse,  with  the  Svracuse  Savings  *'®®*i^®  ^^®’'®  “  factories  to  start  quoting  pricei 

Bank.  '  P”®®  I'auge  in  our  models  and  in  all  national  advertising- 

“V/e  have  thus  far  not  at-  ^^®?^  ®®®  within  reach  of  not  just  prices  on  the  “leader' 


all  expected  to  be  in  operation 
by  September  1958. 

Mr.  Russell  said  the  firm  was 
also  now  using  TV  spots.  In 


tempted  to  run  any  tests  to  Poclf®tbooks.”  models  but  on  all  models, 

compare  print  and  broadcasting  In  ‘Low-Price’  Market  • 

media.  We  operate  on  the  prin-  v-.-umr 

ciple  of  a  concerted  campaign  becoines  the  job  of  the  orokGrfl.2t* 

in  all  media.  I  do  not  bSieve  medium-price  companies  to  get  B 

Group  Expands 

lected  to  accomplish  a  specific  abo\e  the  low-priced  g^j,j  fr.^ncisoo 

purpose  in  the  over-all  cam-  .  .v  ,  Formation  of  Hamilton,  Stub- 

Paign.  essence,  ,s  the  goal  ^ 

“I  am  convinced  that  a  care-  ®  .  ®  eurien  P*  me  a  cam  immediate  expansion  of 

ful,  well-directed  use  of  all  custoiner  f^^iiities  is  announced  here  M- 

media  is  necessary  for  the  over-  lowing  the  dissolution  of  the 

all  success  of  any  given  cam-  i  .  Blackburn-Hamilton  Co.,  medio 

paign,  and  a  complete  re-ap-  work?  Will  the  auto 

praisal  of  your  space  and  time  ®,°  m  p  a  n  i  e  s  be  sufficiently  Y  Hamilton  remains  in 

schedule  is  indicated  according  P  ®®s®il  wi  h  the  resu  s  to  Tribune  Tower,  Chicago, 

to  the  type  of  campaign  you  are  further  campaigns  in  William  T.  Stubblefidd 

presenting.”  newspapers.  moving  from  offices  here  to 

,  A  preliminary  word  of  opti-  .7,7  Sales  St..  WashinirtoB, 


media  is  necessary  for  the  over-  *f'®® 
all  success  of  any  given  cam-  \v  ii  .u 

paign,  and  a  complete  re-ap-  work?  Will  the  auto 

praisal  of  your  space  and  time  companies  be  sufficiency 


to  the  type  of  campaign  you  are 
presenting.” 


Auto  Dealer  Files  Ragsdale,  'Buick  division  gen-  Twining  is  » 

Suit  for  Ad  Refimnl  charge  of  offices  at  111  Sutte 

U  t  lor  Art  KelU.al  He  says  there  were  increased  ^  ^^^e.  He  is  a  former  owner 

Pittsburgh,  Pa.  sales  in  the  last  10  days  of  newspapers  in  Califorms. 
.\  Sewickley,  Pa.,  auto  January.  “I  am  convinced  it  is  Washington  and  Idaho, 
dealer  has  filed  an  antitrust  the  direct  result  of  our  price-  Dewitt  “Judge”  Landis,  for- 
suit  of  $750,000  against  the  advertising  campaign.”  mer  Amarillo,  Tex.,  newspapw- 

Beaver  (Pa.)  Valley  Times  and  Buick’s  campaign  ran  in  3,800  man  with  radio  ownerships  » 
eight  Beaver  County  dealers,  daily  and  weekly  newspapers.  Texas  and  New  Mexico,  has 
Sewickley  is  in  adjoining  Alle-  Oldsmobile’s  was  strictly  a  opened  new  offices  in  the  Mer- 
gheny  County.  one  -  shot  affair,  a  division  cantile  Building,  Dallas,  To- 

Ernest  Nappi,  Nappi  Motor  spokesman  said.  The  ads  ap-  a  fifth  office  continues  in  the 
Co.,  specifically  charges  that  peared  during  the  week  of  Healy  Building,  Atlanta,  Ga. 
the  Times  has  refused  to  accept  Jan.  27-Feb.  2  in  an  undisclosed  The  HST&A  organization  will 
his  advertising  since  March  3t,  number  of  newspapers.  engage  in  financing  and  ap- 

P156-  Olds  officials  said  there  were  praising  as  well  as  in  media 

The  other  dealers,  he  avers,  currently  were  no  plans  for  a  brokerage.  The  formation  of 
threatened  to  remove  their  ad-  repeat.  They  are  awaiting  a  Blackburn  and  Company,  an- 
vertising  from  the  newspaper  final  analysis  of  the  effect  of  other  offshoot  of  Blackburr- 
unless  the  paper  rejected  his  ad-  their  first  try  and  are  closely  Hamilton  Co.,  W’as  announced  in 
vertising.  watching  the  campaigns  of  the  E&P  March  2,  page  28. 
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mism  comes  from  Edward  T.  ^  c 


moving  from  offices  here  to 
1737  De  Sales  St.,  Washington. 


W.  R.  “Ike”  Twining  is  » 
charge  of  offices  at  111  Sutte 
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Here  comes 


the  new  Parade 


new  typSy 

new  formaty 
new  appeal 


It’s  coming  Sunday,  March  24th.  And  wait  till  yousw 
A  brand  new,  even-easier-to-read  parade  .  .  .  mofifu, 
more  sparkling  than  ever  before. 


Take  the  covers.  Striking  full-color  photographs.  Newcif  i; 
type  treatment.  An  unusual  (and  most  pleasing)  arraU' 
ment  of  space.  On  the  inside  pages  you’ll  find  the 
clean  type  treatment  — plus  a  new  open  look  .  .  .  hoai" 
that  go  with  one  another  in  .style  and  feel. 


IT  DIDNT  HAPPEN  OVERNIGHT 
The  big  change  in  parade  took  many  months  of  study  a 
experiment.  It  took  the  time  and  effort  of  every  mem' 
of  parade’s  editorial  staff  —  plus  outside  specialists  in 
variety  of  fields.  After  more  than  a  year  of  testing  vari' 
formulas,  we  achieved  a  new  concept  in  attractiveit 
utility  and  balance. 


We  think  you’ll  find  the  results  well  worth  all  the  time  a 
effort.  For  with  this  new  design,  parade  becomes  an 


more 
bet 
quali 
.\nd 
uii  tl 


Sog( 
the  I 


] 


Tii 


more  attractive  part  of  the  distributing  newspaper.  It  affords 
abetter  display  for  the  newspaper’s  masthead.  Its  poster- 
quality  pictures  aren’t  cluttered  by  headlines  or  "blurbs”. 

the  feature  stories  are  sold  in  exactly  the  same  position 
uu  the  Cover  in  each  issue. 

So  get  set  for  a  pleasant  surprise.  We  believe  you’ll  say  it’s 
the  best  PAKAUK  you  ever  saw. 


Parade 


in  I  THE  SUNDAY  PICTURE  MAGAZINE 


We  at  PARADE  believe  that  no  one  cun 
progress  by  standing  still.  That's  why 
our  editors,  writers,  artists  and  phutua- 
raphers  are  constantly  seeking  the  new 
and  different.  For  we  know  that  to  hold 
the  loyalty  of  our  more  than  15  million 
readers  we  must  keep  improving — giv- 
iHK  them  an  ever  more  attractive,  mure 
interesting,  more  readabU  Sunday  mag¬ 
azine. 

This  is  the  philosophy  behind  parade's 
new  look. 


President  and  Publisher 


NPRA  to  Concentrate 
On  Manpower  Problems 

Newspaper  executives  will 
concentrate  on  their  manpower 
needs  and  methods  of  meeting 
this  problem  when  they  gather 
April  1  to  3  for  the  Newspaper 
Personnel  Relations  Association 
Ninth  Annual  Conference  at 
the  Broadmoor  Hotel,  Colorado 
Springs,  Colo. 

Publishers,  editors,  business 
managers,  production  executives 
and  key  advertising  and  circu¬ 
lation  people  as  well  as  person¬ 
nel  men  will  attend  the  meet¬ 
ing.  Heavy  emphasis  will  be 
placed  on  sharing  of  ideas  and 
experiences  as  discussion  ses¬ 
sions  are  developed  by  program 
leaders,  according  to  NPRA 
President  Charles  W.  Weaver 
Jr.,  assistant  business  manager 
of  the  Guy  Gannett  Publishing 
Co.,  Portland,  Me. 

Cover  4  Areas 

The  Monday  and  Tuesday 
session  will  cover  four  genei’al 
areas:  (1)  Learning  present 
and  future  manpower  needs  in 
all  departments;  (2)  locating, 
or  reciuiting,  applicants;  (3) 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev* 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  •  CNAUOTTE,  NORTH  CAROUNA 
L _ 


landing  the  right  ones  fur  the 
right  job  and  (4)  living  with 
them  in  an  atmosphere  such 
that  we  effectively  realize  the 
fullest  mutual  benefits.  A  Wed¬ 
nesday  morning  session  will 
deal  with  recent  trends  in  labor 
relations  and  negotiations. 

According  to  Program  Chair¬ 
man  William  Forrester,  person¬ 
nel  director  of  the  Pittsburgh 
(Pa.)  Press,  the  keynote  ad¬ 
dress,  “Manpower,  Our  Major 
Problem,”  will  be  by  Dr.  Russell 
Moberly,  director  of  the  man¬ 
agement  institute  at  Marquette 
Univei'sity.  Robert  Gray,  direc¬ 
tor  of  the  industrial  relations 
section  of  California  Institute 
of  Technology,  will  discuss, 
“Employe  Relations — Our  Ma¬ 
jor  Challenge,”  to  start  the 
Tuesday  sessions. 

Major  General  Marshall  Syl¬ 
vester  Carter,  USA,  chief  of 
staff  of  the  Continental  Air 
Defense  Command,  is  to  be  the 
Monday  banquet  speaker. 

Luncheon  speakers  are  Palm¬ 
er  Hoyt,  publisher  of  the  Den¬ 
ver  (Colo.)  Post,  who  will  be 


introduced  by  James  B.  Stickley, 
assistant  publisher  of  the  Pro¬ 
vidence  (R.I.)  Journal  and 
Evening  Bulletin,  and  Jack 
Foster,  president  and  editor  of 
the  Rockii  Mountain  News, 
who  will  be  introduced  by 
Robert  Shanahan,  personnel  di¬ 
rector  of  the  Denver  Post  who 
is  also  handling  arrangements 
for  the  conference  along  wifh 
Edward  W.  Estlow,  personnel 
manager  of  the  Rocky  Moun¬ 
tain  News. 

Both  Denver  papers  and  the 
Speidel  Newspapers,  with  head¬ 
quarters  in  Colorado  Springs, 
will  be  hosts  for  entertainment 
sessions. 

Personnel  forms,  booklets  and 
other  material  will  be  displayed 
and  a  movie,  “The  Production 
of  the  Detroit  News,”  shown. 

To  Discuss  Shortages 

Francis  D.  Kelly,  vice  presi¬ 
dent  and  treasurer  of  the  Mil¬ 
waukee  (Wis.)  Journal,  will 
head  the  “Learning  the  Needs” 
portion  of  the  program  which 
will  tackle  present  and  future 
needs  for  people  at  all  levels  in 
all  departments.  Current  short¬ 
ages  of  reporters  and  advertis¬ 
ing  personnel  along  with  fore¬ 
casting  and  assessing  supervi¬ 
sory  needs  are  some  aspects 
scheduled  for  discussion. 

The  seriousness  of  these  prob¬ 
lems,  recruiting  techniques, 
grassroots  promotions,  in-plant 
training,  “farming  out”  of  em¬ 
ployes,  screening  tools,  career 
day  seminars  and  the  like  will 
be  included  in  the  “Locating 
Them”  section  to  be  headed  by 
Russell  Waide,  personnel  serv¬ 
ices  manager  of  the  London 
(Ont.)  Free  Press. 

Cost  of  getting,  hiring  and 
training  a  new  employe,  the 
effect  of  fringe  programs  on 
attracting  new  people,  getting 
the  right  person  in  the  right 
slot,  salary  studies  and  similar 
topics  will  be  covered  in  the 
“Landing  Them”  portion.  James 
A.  Gray,  personnel  director,  the 
Winston-Salem  (N.C.)  Journal 
and  Sentinel,  is  chairman.  John 
Richards,  personnel  assistant  of 
the  Courier-Journal  and  Louis¬ 
ville  (Ky.)  Times,  will  head  the 
“Living  With  Them”  session. 

Stewart  Hooker,  personnel 
director,  the  Philadelphia  (Pa.) 
Inquirer,  will  head  the  labor 
session  Wednesday.  Partici¬ 
pants  are  Robert  Butz,  secre¬ 
tary  of  the  Detroit  Publishers 
Association;  Theodore  A.  Ser- 
rill,  executive  director  of  the 
Washington  (D.  C.)  Publishers 
.Association;  Chester  E.  Clark, 
of  the  Special  Standing  Com¬ 
mittee  of  the  American  News¬ 
paper  Publishers  Association 
and  Dan  Ruthenberg,  person¬ 
nel  director,  Cleveland  Press. 


Guild  Reporter 
Will  Seek  Ads 

A  promotional  program  to  b. 
form  national  advertisers  ofth- 
value  of  using  its  pages  h*. 
been  inaugurated  by  the  Gtili 
Reporter,  official  twice-monthl, 
publication  of  the  Ameria: 
Newspaper  Guild,  AFL-CIO. 

Walter  E.  Corris,  spokesmaa 
for  the  publication’s  advertising 
representatives  —  Pasma-Het- 
zel-Corries,  Inc.  of  Westfield, 
N.  J. — said  the  decision  to  em 
bark  on  a  sales  campaign  wis 
made  “only  after  a  lengthy  ml 
careful  study  by  Guild  men, 
bers  and  Guild  leaders.” 

“First  and  foremost,”  M.'. 
Corris  said  “we  were  aware  of 
the  fact  that  Guild  member 
are  employed  by  publications 
which  derive  revenue  from  ni- 
tional  advertising.  We  con¬ 
sidered  whether  or  not  the 
Guild  Reporter’s  quest  for  ni- 
tional  advertising  would  prove 
detrimental  to  the  newspaper  b- 
dustry  as  a  whole  or  even  to  t 
single  newspaper.  After  care¬ 
ful  study,  the  consensus  of 
opinion  reached  was  that  it 
would  not. 

“In  fact,  we  came  to  the  con¬ 
clusion  that  our  publication’s 
advertising  sales  program  would 
prove  beneficial  to  the  industry, 
It  will  help  make  America's 
business  more  aware  of  the  im¬ 
portance  of  the  members  of  the 
press  as  an  intelligent,  unique 
buying  group  and  moulder  of 
public  opinion.” 

Mr.  Corris  is  a  veteran  Guild- 
man  and  has  more  than  2fi 
years  experience  as  a  news¬ 
paper  advertising  space  sales¬ 
man. 

• 

Wills  Popular 

Pasco,  Wash 

Attendance  was  estimated  at 
3,000  for  four  legal  forums, 
sponsored  by  the  Tri-City  Her- 
aid,  in  cooperation  with  the 
Benton-Franklin  County  Bar 
Association  and  the  three  local 
school  districts.  Most  popular 
was  one  on  wills  and  probate, 
attended  by  1,000  persons. 


Prison  Paper  ^Belongs' 

Me.vabd,  111 
Menard  Time,  published  by 
inmates  of  the  Southern  Illinois 
penitentiary  here,  has  been  ad¬ 
mitted  to  the  Southern  Illinois 
Editorial  association.  The  papof 
has  a  circulation  of  6,120^ 
larger  than  any  of  the  weeklie- 
on  the  “outside”  that  belong  te 
the  a.ssociation. 
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IT  WON'T  BE  LONG  NOW! 


The  brand  preference  and  buying  habit 
story  of  the  St.  Paul  Market  is  coming  SOON 


CONSUMER  ANALYSIS 


Talk  about  spenders! 

In  the  time  it  takes  the  hands  of  your  watch  to  nudge 
ahead  just  one  hour,  the  “let’s-go-shoppin’  ’’  people  in  the 
St.  Paul  Market*  go  on  a  gigantic  s|)ending  spree  that 
puts  more  than  .§64,000  into  retail  cash  registers. 

But  the  .§64,000  question  is:  Mow  many  of  those 
dollars  are  spent  for  YOl  R  product?  How  does  YOUR 
brand  name  rate  with  the  486,100  people  in  the  St.  Paul 
.Market  who  spend  more  than  $596  million  a  year  in 
retail  sales? 

(iet  your  answer  from  the  new  19.S7  St.  Paul  Dispatch- 
Pioneer  Press  Consumer  Analysis  .Survey — an  all-revealing 
study  of  the  brand  preferences  and  buying  habits  of  the 
|)eople  who  depend  on  the  Dispatch-Pioneer  Press  as  their 
buying  guide.  This  wealth  of  eye-opening  material  will  be 
available  soon  ...  so  reserve  your  cofiy  now!  ('ontact  your 
Ridder-Johns  representative  or  write  on  your  company  letter¬ 
head  to  Consumer  Analysis,  Dei)t.  .A. 


*RAinse7.  Dakota  and  Washliiitton  Counties 
Source:  May  10.  1956  Sales  ManaK'ement 
Survey  of  Buying  Power 


REPRESENTATIVES 

RIDDER-JOHNS.  INC. 

NEW  YORK -CHICAGO  -  DETROIT 
SAN  FRANCISCO -LOS  ANGELES 
ST.  PAUL- MINNEAPOLIS 
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NE^i  SPAPER  LAVt 


'^For  Sale  *  Ad  Mental 
Anguish  Balm  Denied 

By  Albert  Woodruff  (iray 


Suit  against  the  publishers  of 
the  Atlanta  (Ga.)  Constitution 
and  a  realty  company  was 
dismissed  on  appeal  to  the 
Supreme  Court  of  that  state. 
(95  S.E.2d  847).  The  case  in¬ 
volved  publication  of  an  adver¬ 
tisement  of  this  realty  company 
in  1953,  offering  for  sale  to 
colored  persons  a  number  of 
properties.  Among  them  were 
a  house  and  lot  belonging  to 
the  plaintiff  in  this  libel  suit. 

No  one,  .she  asserted,  had 
been  authorized  by  her  to  sell 
this  property.  She  charged  the 
publisher  and  the  realty  firm 
had  entered  into  a  conspiracy 
to  force  her  to  sell  her  home 
to  persons  of  the  Negro  race 
and  to  destroy  racial  segrega¬ 
tion  in  that  city.  Because  of 
this  advertisement,  she  main¬ 
tained,  not  only  had  her  proj)- 
erty  depreciated  $6,000  in  value 
but  she  had  suffered  “humilia¬ 
tion,  mortification  and  ridicule.” 

On  the  application  of  the  pub¬ 
lisher  the  suit  was  dismissed 
by  the  trial  court.  In  its  deci¬ 
sion  sustaining  that  determina¬ 
tion  the  appellate  court  relied 
on  several  precedent  cases  of 
refusal  to  allow  damages  for 
mental  suffering. 

The  leading  case  was  one  50 
years  ago  where  the  Western 
Union  Telegraph  Comi)any  de¬ 
layed  delivery  of  a  telegram 
advising  the  addressee  of  the 
imminent  death  of  his  brother. 

In  its  denial  of  a  recovery 
for  mental  suffering,  that  court 
said,  “The  law  protects  the 
person  and  the  purse.  The  per¬ 
son  includes  the  reputation. 
The  body,  reputation  and  prop¬ 


erty  of  the  citizen  are  not  to 
be  invaded  without  responsibil¬ 
ity  in  damages  to  the  sufferer. 

“But  outside  this  protected 
sphere  the  law  does  not  yet 
attempt  to  guard  the  i)eace  of 
man,  the  feelings  or  the  happi¬ 
ness  of  every  one,  by  giving 
recovery  of  damages  from  men¬ 
tal  anguish  juoduced  by  mere 
negligence.” 

“The  plaintiff  only  alleges 
that  she  was  humiliated,  morti¬ 
fied  and  ridiculed  by  her  neigh¬ 
bors  and  that  her  proi)erty  was 
damaged  in  the  amount  of 
$6,000,”  said  the  Georgia  court. 
“No  facts  are  alleged  to  show 
that  the.se  injuries  were  caused 
by  the  defendant,  Atlanta 
Newspapers.  Inc. 

“It  is  well  settled  that  when 
one  is  suing  for  damages  to 
property  there  can  be  no  re¬ 
covery  on  account  of  mental 
anguish  not  accompanied  by 
damage  to  property.  .Always  it 
must  be  shown  before  recovery 
may  be  had  for  humiliation, 
that  the  facts  and  circumstances 
were  such  as  would  likely  hu¬ 
miliate  and  inssult  any  person 
in  like  circumstances.” 

Religious  Beliefs 
Properly  Examined 

Judgment  against  James  J. 
Farley  and  others,  editors  of 
the  Yorki'illc  Deniocrat,  pub¬ 
lished  in  New  York  City  during 
the  political  campaign  of  1951, 
was  affirmed  by  the  New  York 
State  Court  of  .\ppeals.  (138 
N.E.  2nd  221) 

The  Yorkville  Democrat, 
termed  by  the  court  “a  political 


Clearing  House— ACB  was  established  in 
1917  to  act  as  a  “clearing  house”  for  newspaper 
checking  copies,  so  that  agencies  and  advertisers 
would  receive  their  tearsheets  regularly  and 
promptly  in  a  uniform  manner,  and  could  also 
secure  additional  tearsheets  from  one  central 
source. 
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campaign  document  in  the  form 
and  style  of  a  tabloid  newspa¬ 
per,”  had  named  two  persons 
as  associates  of  “a  notorious 
champion  of  communists.” 

A  jury  awarded  $10,000  com¬ 
pensatory  and  $7,500  punitive 
damages  to  one  plaintiff  and  six 
cents  comjrensatory  and  $7,500 
punitive  damages  to  the  second. 
The  judgment  was  appealed  and 
these  amounts  reduced  by  the 
appellate  court. 

On  the  appeal  the  publishers 
maintained  that  the  emphasis 
in  the  trial  on  the  religious 
faith  of  the  two  plantiffs  was 
ground  for  a  reversal  of  the 
judgment.  Three  of  the  appel¬ 
late  justices  agreed,  while  the 
other  four  held  that  the  reli¬ 
gious  beliefs  had  been  properly 
featured  at  the  trial. 

The  dissenters  said: 

“The  religious  testimony  did 
not  stop  with  the  showing  of 
church  membership  —  as  it 
should  have  done — but  was  al¬ 
lowed  to  continue  over  objec¬ 
tion  in  oriler  to  permit  the 
plaintiffs  to  spread  on  the  re¬ 
cord  irrelevant  details  .  .  . 

"The  court  allowed  this  re¬ 
curring  and  repetitious  self  ap- 
praisment  on  the  theory  that  it 
could  be  considered  on  the  ques¬ 
tion  of  damages,  stating,  ‘It  is 
a  matter  of  common  knowledge 
that  the  official  Catholic  posi¬ 
tion  is  opposed  to  the  com¬ 
munist  party  and  that  a  person 
who  is  sincere  in  his  profession 
of  Catholicism  would  have  that 
opposition.’  .  .  .  Here  there 
was  in  issue  as  to  whether  the 
plaintiffs  were  communists  in 
fact;  that  issue  had  been  vol¬ 
untarily  taken  from  the  case  by 
the  defendants’  concession  that 
they  were  not. 

“To  allow  such  an  e.xtrav- 
agant  self-spoken  display  of 
piety  and  religious  devotion 
served  no  other  purpose  and 
effect  than  to  incite  the  sym¬ 
pathy  of  the  jury  in  plaintiffs’ 
favor  and  give  them  grounds 
for  inflicting  severe  monetary 
punishment  o  n  overzealous 
party  meml)ers  for  their  care- 
■  less  castigation  of  their  op¬ 
ponents  in  the  closing  days  of  a 
bitterly  fought  primary  con¬ 
test.” 

The  majority  of  the  court 
held  this  to  be  “that  rare  case 
in  which  proofs  of  plaintiffs’ 
piety  and  devotion  to  the  tenets 
of  their  religion  and  of  their 
prominence  and  activity  in  their 
church  was  competent  and  per¬ 
tinent.  .  .  . 

“In  this  occasion  it  should  be 
stated  that  we  are  all  in  agree- 
j  ment  that  all  churches  in  Amer- 
I  ica  affiliated  with  or  belonging 
to  recognized  religious  groups, 
'  are  opposed  to  communism.” 


Paper  Liable 
In  Sidewalk 
Injury  Case 

.MADISO.N,  \Vi, 

In  a  sidewalk  accident  cm. 
judgment  against  the  publisr,. 
ers  of  the  Capital  Times  an. 
Wiscirn-sin  State  Journal,  . 
trucker  and  his  driver,  for 
$3,145.71,  was  affirmed  recenti\ 
by  the  Wisconsin  Suprem 
Court.  (8(1  N.W.2d  421.) 

The  truck  driver  dumped  i 
.sack  of  papers  onto  the  sid(-  i 

walk,  about  two  feet  from  tht 
curb,  in  front  of  the  post  of-  ! 

fice  at  I.odi.  A  woman,  carrying 
a  sack  of  groceries  with  tin  | 

top  of  the  lag  at  eye  levo. 
stei)ped  up  at  the  curb,  stuir. 
bled  over  the  sack  of  paper: 
and  suffered  injury.  j 

The  publisher  contended  tha:  ] 

the  conduct  of  the  woman  ir.  * 

irermitting  her  view  to  le 
irlocked  by  the  bag  of  grocerie 
was  contributory  negligence.  0: 
that  the  court  said : 

“It  is  argued  that  this  woir.- 
an’s  negligence  was  equal  t 
or  greater  than  that  of  tfie 
publisher  and  trucker  as  j 
matter  of  law.  There  is  no  ques¬ 
tion  that  the  jury’s  findings  of 
negligence  on  her  part  are 
supported  by  the  evidence  bu: 
it  is  not  for  us  to  compart 
such  negligence  with  the  neg¬ 
ligence  of  the  publisher.  Tht 
comparison  is  peculiarly  within 
the  i»rovince  of  the  jury.” 

The  appellate  court  added. 

“It  was  not  reasonably  nece;- 
sary  for  the  driver  to  leave  the 
mail  bags  on  the  sidewalk.  Tht 
post  office  was  open  and  he 
could  easily  have  carried  tht 
bags  inside  or  placed  then 
against  the  building.” 

Of  the  responsibility  of  the 
publisher  for  the  negligence  r. 
the  truckman,  the  court  said. 

“Even  if  the  truckman  was  an 
independent  contractor,  Mad- 
son  Newspajrers  would  be  liabl 
for  the  negligence  of  the  driver 
since  there  is  credible  evident' 
that  this  driver  .  .  .  was  follow¬ 
ing  the  explicit  instruction: 
given  to  him  by  the  Madison 
Newspa|)ers.” 


New  Fund  Record 

Gifts  to  the  A’cio  York 
Neediest  Ca.ses  Fund  set  a  new 
record  this  year,  the  final  re¬ 
port  showing  $477,756  from  1 2-* 
125  contributors.  The  previous 
high  total  was  $438,573  a  vo®- 
ago. 
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Ducks,  like  industry,  thrive  on 
water  and,  like  industry,  they  find 
a  bountiful  supply  in  the  223 
counties  of  the  Upper  Midwest. 

In  Minnesota  alone,  one  square 
mile  in  every  20  is  covered  by  water. 
Minneapolis  water  mains  can  supply 
more  than  twice  as  much  water  as 
the  city  now  uses. 

Underground  water  also  is  plenti¬ 
ful:  1,000-gallon-a-minute  com¬ 
mercial  wells  are  common.  Yet  one 
geologist  states:  “As  far  as  we  can 
see,  there  is  no  danger  of  overdraw¬ 
ing  no  sign  of  difficulty  even  in 
downtown  Minneapolis  where  wells 
are  concentrated.  tVw  areas  in  the 
country  can  promi.se  industry  the 
water  supplies  Minnesota  can.” 

Minnesota’s  “cio.se  to  the  surface” 
water  is  only  part  of  the  fabulous 
wealth  of  the  Upper  Midwest.  Just 
consider:  mining  companies  are 
spending  more  than  a  billion  dollars 
in  Minnesota  on  facilities  to  process 
taconite  .  .  .  North  Dakota’s  Willis- 


ton  Basin,  where  oil  was  discovered 
in  1951,  now  has  785  producing  oil 
wells  in  32  proved  fields  with  refiner¬ 
ies  and  related  industries  sprouting 
all  over  the  Upper  Midwest.  And 
enough  lignite  has  been  found  in 
North  Dakota  to  supply  the  total 
solid  fuel  consumption  of  the  United 
States  for  240  years. 

Such  rich  natural  gifts  enrich  the 
people,  too.  They  hunt  and  play  on 
the  waters  that  power  their  indus¬ 
try.  They  pro.sper  from  many  skills. 


I  } 


They  are  happy,  dependable,  active. 

No  wonder  it  is  said,  “The  next 
25  years  belong  to  the  Upper  Mid¬ 
west.” 

NOTE  TO  ADVERTISERS:  The  quickest, 
most  economical  way  to  tap  the 
expanding  Upper  Midwest  Market 
is  through  the  pages  of  the  Minne¬ 
apolis  Star  and  Tribune.  (Now 
only  the  four  largest  U.  S.  cities 
have  newspapers  with  more  circula¬ 
tion  than  the  Minneapolis  Sunday 
Tribune.) 

Copr.,  1957,  The  Minnea|H)li»Stjir  ami  Tribune  Co, 
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Newspaper 
Price  Boost 
Move  Is  On 


CIRCULATION 


Ziegler  Tells  How  Short 
Contest  Can  Be  Resultful 


delivery  of  prizes.  We  issued 
them  immediately.  Further¬ 
more,  the  presence  of  their  dis¬ 
trict  manager  with  them  on  the 
street  obviously  encouraged 
them  to  knock  on  doors  and  ask 

Have  you  ever  conducted  a  ‘operation  canvass’  Prior  to  the  older, 

contest  lasting  only  a  few  hours  big  night,  carriers  did  not  know  Club 

and  still  capture  the  carrier’s  what  it  was  all  about.  iii  c? 

interest?  “Our  plans  were  kept  as  a  r  rotn  All  States 

Roland  H.  Ziegler,  circula-  secret.  All  boys  were  divided  Former  newspaperboys  from 

tion  manager  of  the  Saginmv  into  teams  of  two  or  more  de-  states  and  Hawaii  have 

(Mich.)  News,  recently  recalled  pending  on  the  size  of  the  town  joined  the  new  PRESS  Club 

such  a  sales  promotion  in  a  and  the  number  of  boys  pres-  being  organized  by  the  circu- 

talk  before  the  University  of  ent.  Boys  were  supplied  with  department  of  the  Hono- 

Wisconsin  circulation  seminar,  pencils  and  order  blanks.  A  (T.H.)  Advertiser. 

Here’s  how  it  works:  district  manager  would  accom-  ‘  ...  .  '  .. 

A  xJaM  rany  the  team  which  he  had  circulation  di- 

A  Productne  Night  assigned.  He  loads  the  membership  cards  42c. 

We  handpicked  17  small  team  into  his  car  and  they  drive  been  issued  to  15  persons  Lancaster  (Pa.)  Intelligemr- 

towns  in  our  trading  area  to  out  to  the  area  of  the  town  Oahu,  Maui  and  Hawaii  who  journal  and  New  Era — fromoc 
conduct  a  sales  contest  from  which  was  previously  mapped  served  on  local  newspaper;  one  to  7c ;  delivered  from  30c  to  42t 
7  to  8  P.M.  on  certain  nights  out  for  them.  three  from  Cali-  Fort  Lauderdale  (Fli.) 

of  the  week  stretched  over  a  “By  8  or  8:15  P.M.  the  teams  Colorado,  two  Daily  and  Sunday  Nejvs — home 

period  of  six  weeks.  Whenever  would  report  back  to  head-  „  I”  Illinois,  one  Indiana,  one  delivery  price  from  30c  to  35c 
it  was  possible,  we  used  Mon-  quarters.  The  top  carrier-sales-  Michigan,  one  Mis-  p^j.  week;  $1.30  to  $1.55  per 

day,  Tuesday,  and  Wednesday  man  for  the  evening  would  re-  Nebr^ka,  month.  Per  copy  prices  stard 

nights,  although  Monday  night  ceive  a  trophy  plus  the  prizes  N®"’  at  5c  daily  and  10c  Sunday, 

was  our  most  productive.  he  has  earned.  The  team  with  Pennsylvania,  two  yirginia,  ♦  *  • 

“One  of  our  district  men  the  largest  total  number  of  or-  Wisconsin  or  a  total  of  38  Four  Pennsylvania  dailies 

would  first  go  out  as  an  ‘ad-  ders  gets  an  additional  credit.  have  worked  in  14  states,  raised  their  prices  from  5c  to 

vance  man’  to  the  towns  selected  By  that  we  moan,  a  boy  with  PRESS  Club  is  an  hon-  7c.  They  are  the  Du  Bois  Cm- 

and  make  arrangements  for  a  two  orders  and  on  the  winning  orary  organization  for  adults  ter,  Clearfield  Progress,  Putx- 
meeting  place  such  as  a  base-  team,  received  credit  for  three,  who  were  once  newspaper  car-  sutaivney  Spirit,  Indiana  (Jo- 
ment  or  sometimes  in  a  double  etc.,  etc.  We  also  gave  a  five  I’iers  for  any  newspaper  any-  zette. 

garage.  Then  the  carriers  were  dollar  cash  prize  as  an  incentive  where,  at  any  time.  The  club  Noi-th  Adams  (Mass.)  Tm- 
notified  that  a  big  meeting  will  for  the  district  manager  to  en-  is  three  years  old  nationally,  script — now  the  17th  daily  in 
be  held  at  6:15  P.M.  on  a  cer-  courage  his  team  to  be  the  top  the  Advertiser  club  is  the  New  England  to  sell  at  7c  per 
tain  night  and  bring  their  subs  group  for  the  evening.  After  iiist  and  only  one  in  Hawaii.  copy,  advanced  from  5c.  Tlie 

or  buddies.  prizes  are  issued,  a  light  lunch  The  letters  PRESS  stand  for  Transcript  changed  from  eij^it 

“Towns  we  selected  had  any-  is  served  which  is  our  expres-  “Paper  Route  Experience  Spells  to  nine-column  format  last 

where  from  two  to  20  carriers,  sion  of  appreciation.  Success.’’  year. 

but  the  meetings  were  attended  i  r-  ♦  i>  «•  •  Lebanon  (Pa.)  News  —  from 

by  six  to  twenty-eight  boys.  On  ^  5c  to  7c  per  copy,  30c  to  42£ 

the  night  of  the  campaign  district  “In  the  17  towns  we  worked  for  K.  C.  Star  weekly  by  carrier,  $21.60  a  year 

men  would  arrive  early  enough  last  fall,  180  boys  participated  Kansas  City  Mo  carrier,  motor  route  and 

to  set  up  the  display  of  hand  in  the  program.  They  secured  mail. 


2  More  Go  to  7c  Dave npobt,  low. 

Two  members  of  the  Ottaway  creased  carrier- 
group  of  newspapers  —  1 
Oneonta  (N.Y.)  Star  and  the  effective 
Stroudsburg  (Pa.)  Record  —  Morning  Democrat  i 
boosted  their  price  from  5c  to  carrier-delivered  price 
7c  a  copy  this  week.  Home-  from  35c  to  40c  and  re 
delivery  rate  is  42c  weekly.  25c  to  30c  weekly. 


Daily  Times  ia- 
...j  ^.....jr-delivered  prit® 

the  in  city  from  3.5c  to  40c  weekly 
Feb.  11.  Davenport 
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Advertising  Coverage 

Id  Rocheml^  | 

Central  Western  New  York's  j 
$2,000,000,000— income  market  \ 


In  addition  to  the  $25,000,000 
employee  wage  dividend  paid  to 
Eastman  Kodak  workers  in  Roch¬ 
ester,  wage  levels  within  the 
Metropolitan  Area,  according  to 
New  York  State  Department  of 
Labor  reports,  are  7%  above  the 
New  York  State  average. 


SATURATION  IN  THE  540,000 
METROPOLITAN  AREA 


Circulation  of  The  Rochester  Times-Union  and  Democrat  and 
Chronicle  in  Monroe  County  (Rochester)  exceeds  the  number 
of  homes. 

THROUGHOUT  the  eight-county  primary  influence  area  of  847,000  pop¬ 
ulation,  these  newspapers  provide  more  advertising  coverage  than  many 
famous  dallies  afford  in  their  city  zones. 


Rochester  Times-Union 
Srmorral 

Mcmtirrs:  Tlie  Canncll  Croup 


Nfw  York  •  S\racusp  •  ('hicano  •  >an  trancisco 
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UP  Editor  Societies 
De\  elop  Service  Ideas 


Chicago 

Unitctl  I’ress  editors  are  ex- 
jiosinf?  their  service  to  frrass- 
roots  analysis  in  the  host  of 
newly-organized  associations  of 
newsmen  from  client  papers. 

One  such  oiganization.  the 
United  Press  Illinois  Newspaper 
Editor  -Association,  decided  to 
meet  twice  a  year  because  there 
was  so  much  meaty  discussion 
at  the  initial  session.  The  next 
gathering  will  he  hei’e  -Aprd 
2()-27  and  the  following  one  in 
November  at  Springfield. 

‘('■ripe  Session’ 

The  tone  of  the  confabs  was 
set  in  a  goodhumored  ruling  by 
the  chairman  when  a  member 
rose  to  compliment  the  news 
service:  ‘‘You’re  out  of  order, 
sii’  .  .  .  this  is  a  gripe  .session!” 

Francis  T.  Leary,  UP  Cen¬ 
tral  liivision  news  manager, 
made  a  compilation  of  the  ques¬ 
tions  asked.  Here  are  a  few 
samples,  with  management  re¬ 
plies: 

Q.  Is  TTS  tape  available  to 
a  Chicago  suburban  client? 

.A.  .As  far  as  the  U.P.  is  con- 
ceined,  yes. 

Q.  Wheie  is  the  U.P.  style 
I  look? 

-A.  It’s  on  the  way. 

Problem :  The  ‘‘to<lay”  angle 
is  often  strained  in  overnight 
leads.  The  time  element  should 
be  clear. 

.A.  Staff  instructions  will  re¬ 
emphasize  this.  (They’ve  al¬ 
ready  been  posted  in  the  Chi¬ 
cago  newsroom.) 

Q.  What's  the  consensus  on 
‘‘optional  leads?” 

A.  Some  editors  liked  them 
.  .  .  some  didn’t. 

y.  How  about  forming  a  U.P. 
sports  editor  association? 


A.  For  the  i)resent  sports 
should  be  one  of  the  interests 
within  the  newly  formed  group. 

Q.  Can  box  scores  of  night 
games  be  carried  on  the  early 
morning  wire? 

A.  This  does  not  appear  fea¬ 
sible  for  mechanical  reasons  and 
because  they  would  take  too 
much  time  away  from  the  news 
report. 

Q.  Why  was  the  Illinois  angle 
buried  in  the  fourth  iiaragraph 
of  a  story  cited  as  an  exam¬ 
ple? 

.A.  Guilty.  It  should  not  have 
been  done. 

Slock  Lists 

Q.  Why  do  you  carry  the 
noon  stock  li.st? 

.A.  Some  editors  need  no  mar¬ 
kets  at  all.  Other  editors  can’t 
go  to  press  without  certain 
markets.  A  new  market  survey 
seemed  indicated  and  a  new  one 
will  be  made  through  the  as¬ 
sociation. 

Q.  Why  didn’t  you  call  me, 
asked  a  client,  about  the  ac¬ 
curacy  of  storm  damage  re¬ 
ports  you  carried  concerning  my 
area?  Yours  were  at  variance 
with  mine  and  I  would  have 
been  glad  to  tell  you  the  facts. 

A.  Please  telephone  imme¬ 
diately  about  errors  noted  on 
the  wire  and  to  re-check  infor¬ 
mation  concerning  a  client  area 
and  obtained  from  another 
sou  rce. 

Q.  How  about  news  tips  and 
requests? 

.A.  Please  telephone  your 
news  tips.  The  U.P.’s  facilities 
will  develop  them  for  you. 

Suggestion:  On  stories  that 
may  not  be  wire  worthy,  yet  1k‘ 
of  local  interest  to  one  client. 


THE  WINNAH! — John  Trever,  13, 
learns  from  Frank  Shaffer  of  the 
Charleston  (W.  Va.)  Daily  Mail  that 
he  has  won  the  international  essay 
contest,  "What  Newspaper  Comics 
Mean  to  Me." 


plants 


new  plants  •  modernizations  •  extensions 


ENGINEERS -ARCHITECTS 


Boston  16,  Moss. 
316  Stuort  Street 


New  York  17,  N.  Y. 
41  East  42ncl  Street 


SpartanburQ,  S.  C. 
Montgomery  Bldg. 


Brochure  available  on  request 


exchange  of  news  among  clients 
might  help. 

A.  To  facilitate  such  ex¬ 
change,  a  list  of  U.P.  clients 
in  the  state  and  in  bordering 
state  areas  should  be  provided. 
A  map  format  was  suggested 
for  such  a  list. 

Q.  What  can  be  done  to  elimi¬ 
nate  radio  style  from  news 
stories?  Examples  were  given 
along  the  lines  of :  “A  17-year- 
old  boy  etc.” 

A.  liivision  bureau  managers 
have  Iteen  notifed  to  eliminate 
such  phrases  from  their  news¬ 
paper  wire  copy. 

Q.  Can  information  for  the 
editors  be  deleted  from  the  text 
of  stories  .so  that  a  whole  para¬ 
graph  of  TTS  tape  does  not 
have  to  be  re-set? 

A.  steps  will  be  taken  to 
eliminate  such  parenthetical  in¬ 
formation. 

Observation:  There  are  times 
when  U.P.  news  and  U.P,  pic¬ 
tures  coordination  is  poor.  Pic¬ 
tures  are  received  without 
stories  and  vice  versa. 

A.  Efforts  will  be  made  to  im¬ 
prove  this  service. 

Q.  Who  might  be  interested 
in  a  new  weekly  hi-fi  column? 

A.  Several  editors  expressed 
interest.  The  new  column  is 
being  carried  on  the  night  wire 
at  mid-week  foi  Sunday  re¬ 
lease. 


RTZ  Enlarged 

Fort  Wayne,  Ind. 

The  Audit  Bureau  of  Circula¬ 
tions  has  approved  addition  of 
two  additional  Indiana  counties 
—  Kosciusko  and  Wabash  —  to 
the  retail  trading  zone  of  the 
Sews  Sentinel  and  Jonnial- 
dazett- . 


Minister’s 
Son  Wins 
Comics  Prize 

.A  studious  minister's  son 
won  first  prize  in  the  Inter¬ 
national  Newsiraper  Comic- 
Contest  for  children  under  Ij. 
John  Trever,  13,  of  Charlestoi, 
W.  Va.,  submitted  the  winning 
entry,  selected  by  a  panel  of 
judges  representing  the  News, 
paper  Comics  Council. 

With  his  prize-winning  drov¬ 
ing,  a  sprightly  version  of 
“Pogo”  riding  ‘‘.Albert  the  .A1 
ligator,”  submitted  to  the 
Churlenton  Uaihf  Mail,  youn;; 
Trever  outlined  his  views  or: 
“What  Newsuaper  Comics  Mear 
to  Me.” 

“Newsp'aper  comics  are  a 
strong  influence  on  .Americat 
children  and  a  long-standir.: 
.American  tradition,”  he  wrote 
.Many  of  us  wish  we  could  do 
the  things  the  characters  do 
and  be  in  their  places.  I  jte: 
numerous  laughs  from  the  sill; 
antics  of  some  characters,  an- 
the  continuing  adventure  comic 
stimulate  thought  and  excite 
ment.” 

The  boy’s  ambition  is  to  be¬ 
come  a  newspaper  cartoonist 
His  father,  the  Rev.  Johr 
Trever,  is  an  internationalh- 
known  Bible  scholar  who  wa 
one  of  the  key  figures  in  the 
discovery  and  translation  of  the 
Dead  Sea  Scrolls. 

Local  contests  were  sponsore 
by  newspapers  in  the  United 
States,  Canada  and  Hawaii 
Special  Awards  of  artists’  draw 
ing  kits  were  given  by  the 
Famous  .Artists  Schools  of 
Westport,  Connecticut,  to 
Wendy  Van  Wyngaarden,  7,  of 
Milbrae,  Calif.,  Patricia  Hot 
tenstein,  10,  of  Davenport 
lowa;  Vicki  Ix)u  Watt,  1314  of 
Hanna  City,  Ill.,  and 
Clarke,  12,  of  Halfax,  No'* 
Scotia. 

For  his  first  prize  entry,  Johr 
Trever  will  be  given  a  three-day 
celebrity  tour  which  will  incladi 
staying  at  the  Waldorf-.Astoh. 
Hotel,  personal  appearances 
radio  and  TV,  visits  to  leadins: 
New  York  sites,  and  a  personal 
introduction  to  leading  cartoon 
ists.  In  addition,  he  will  receive 
a  home  study  course  from  the 
Famous  .Artists  Schools  of 
Westport,  Conn. 


G(‘rinuii 

The  house  of  Duncker 
Humblot  in  Berlin-Lichterfelde 
has  published  a  directory  of 
German  newspapers  and  maga 
zines. 
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More  advertisers  are  using  color  where  it  really  adds  impact  .  . 

R  O  P  Color  in  newspapers 


In  1956 

The  Milwaukee  Journal  published 
2,586,814  lines  of  R  O  P  Color— 
1,488  ROP  Color  Units— 
a  gain  of  20%  over  1955 


As  stated  in  a  recent  article,  “It  is  no  longer  a  question  of  whether 
the  advertiser  should  use  color,  hut  hou  to  use  it  to  make  his  ads 
stand  out.”  And  more  and  more  adverti.sers  are  learning  that  color 
lends  the  most  sftectacular  impact  in  newspafters' 

The  202  newspa|>ers  measured  for  color  linage  by  Media  Records 
gained  20'>  in  1956  ROP  Color,  and  Thk  Mii.waikf.f.  .Jovrnai. 
again  led  the  list  with  2, .586,81 4  lines. 


Total  1956  Advertising  in  The  Milwaukee  Journal 

58,132,817  LINES 

Second  largest  volume  in  America 
First  among  all  evening  and  Sunday  newspapers 

A  gain  of  3,675,826  lines  over  1955  and  three  times  the  volume 
of  the  other  Milwaukee  newspaper 


The  "Midwest's  Boomtown  of  19,56."  according  to  economists  of  the 
Seventh  Federal  Reserve  Bank,  Milwaukee  offers  even  greater  sales 
opportunities  in  1957. 


THE  MILWAUKEE  JOURNAL 

ffeod  in  9  ouf  of  10  homos  in  A^tropolrfon  Aroa 
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3  London 
Papers  Pay 

Libel  Balm 

By  Bethuiiii  Probsl 

London 

Two  Sunday  newspapers 
owned  by  Lord  Kemsley  and 
the  Daily  Express  have  recently 
proved  the  point  that,  in  Brit¬ 
ain,  it’s  almost  always  the 
newspaper  which  pays  in  libel 
cases. 

Jaime  Oitiz-Patino,  26,  of 
the  Bolivian  tin  family,  is 
richer  by  £20,000  ($56,000) 

damages  from  the  Sunday 
Graphic. 

For  five  days,  the  Graphic 
defended  its  Jan.  8,  1956  article, 
“Pity  these  Patinos,”  which 
ascribed  the  break-up  of  Mr. 
Patino’s  marriage  to  his  cruelty 
to  his  bride.  New  Yorker 
Joanne  Connelly  Sweeney.  On 
the  sixth  day,  the  paper’s  at¬ 
torney  announced  that  its  star 
witness,  the  bride,  had  suddenly 
decided  not  to  give  evidence, 
and  withdrew  its  defense. 

Despite  an  apology  by  the 
Graphic’s  attorney,  the  judge 
directed  the  jury  to  note  that 
the  paper  (circulation:  1,211,- 
435)  had  printed  only  one  side 


succe.ss  of  a  book  by  his  brother, 
.\lec  Waugh.  Book  Critic  Nancy 
Spain  said  she  wrote  the  offend¬ 
ing  story  only  after  Mr.  Waugh 
had  published  an  article  claim¬ 
ing  that  literary  critics  in  the 
Beaverbrook  press  “no  longer 
have  any  influence”  on  book 
sales. 

A  New  York  doctor  I’eceived 
£7,500  ($21,000)  and  an  un¬ 

reserved  apology  from  the  Em¬ 
pire  News  (circulation  2,500,- 
000)  which  had  described  him 
as  a  “quack.”  In  fact,  said  his 
attorney.  Dr.  Emanuel  Rivici, 
scientific  directci-  of  the  Insti¬ 
tute  of  Applied  Biology  in  New 
York,  was  a  pioneer  in  cancer 
research. 

The  settlement  was  an¬ 
nounced  as  the  case  was  called 
for  trial.  The  paper  said  “in¬ 
tensive  investigations  in  the 
United  States”  led  it  to  “un¬ 
reservedly  withdraw”  the  ar¬ 
ticles.  *  »  » 

Protest  to  Palace 

The  Women’s  Press  Club  of 
London  has  sent  a  strong  pro¬ 
test  to  Buckingham  Palace 
over  the  reported  appointment 
of  a  woman  non-journalist  as 
assistant  press  .secretary  to  the 
Queen. 

In  a  letter  to  the  Queen’s 
private  secretary,  the  Club  said 
woman  journalists  are  now 
‘frustrated  and  balked.”  Thev 


^Peanuts  ’  Back  on  Old  Beat 


Charleston,  W.  Va. 

Margaret  Barrett,  the  vet¬ 
eran  deputy  clerk  in  the 
U.S.  Marshal’s  office  was 
busy  at  her  front  office  desk. 
A  tall,  blond  man  asked 
whether  there  was  any  news. 

“There’s  no  news  today,” 
she  said,  not  recognizing  the 
caller. 

He  persisted  and  asked 
whether  she’d  give  him  news 
for  the  Daily  Mail  if  “I 
gave  you  a  peanut.” 

From  her  chair  she  jumped 
and  hugged  the  “reporter” — 
Larry  (Peanuts)  Allen,  the 
Associated  Press  Pulitzer 
Prize  winning  war  corre¬ 
spondent,  and  one-time  Daily 
Mail  reporter. 

He  came  by  his  colorful 
nickname  after  he  started 
passing  out  peanuts  to  people 
on  his  news  beats  here  23 
years  ago. 

Mr.  Allen,  who  stopped  in 
Charleston  for  the  first  time 
in  13  years,  has  just  com¬ 
pleted  his  autobiographical 
book,  “No  Star  Too  High.” 


pending  “grave  and  ^n-  ean’t  jiresent  a  true  picture  of 
the  Royal  Family  because  the 
Palace  press  section  refu.ses  “to 
accept  that  there  is  a  journal¬ 
istic  point  of  view.” 

The  post  to  be  filled  needs 
“someone,  man  or  woman,”  the 
letter  said,  “who  understands 
press  needs  and  has  the  cour¬ 
age  to  see  that  all  legitimate 
needs  are  met.” 

The  young  woman  reportedly 
chosen  for  the  job.  Miss  Anthea 
Fairfax-Ross,  26,  was  once 
secretary'  to  the  editor  of  The 
Times  Literary  Supplement  and 
later  became  an  editorial  assist¬ 
ant. 


sational  (divorce)  ca.«e.”  The 
judge  dismissed  the  jjaper’s 
suggestion  that  money  means 
little  to  Mr.  Patino;  there 
should  not  be  “one  law  for  the 
rich  and  one  for  the  poor  with 
regard  to  libel,”  he  said. 

Author  Evalyn  Waugh  won 
£2,00(t  ($5,600)  from  Lord 

Beaverbrook’s  four-million  cir¬ 
culation  Express  for  an  article 
implying,  he  said,  that  he  was 
a  failure  embittered  by  the 


Tom  Glctss  Seeks 
Legislative  Post 

Lynchburg,  Va. 
Thomas  R.  Glass,  28,  co¬ 
publisher  of  the  Lynchburg 
News  and  Advance,  will  seek 
the  Lynchburg 


Glass 


Which  now  includes 
the  new,  inspiring  COPY  CUES 
every  month.  Write  us  or  ask  our 
representotive  to  shew  you  these 
other  proven  linage  building 
services: 

*  Metro  Newspoper  Service 

*  Metre  OepertmenI  Store  Service 

•  Metro  Jewelry  Service 

•  Greoter  Soles  Service 

e  Melro*s  Book  of  Headings 

.  .  .  And  many  other  suppiemen- 
tory  services  that  mean  PLUS 
BUSINESS  for  your  newspaperl 


II  you  havo  international  business 
interests  associated  with  publishing,  ' 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news-  , 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under," 


METRO 


60  Moditon  Avo. 
Now  York  U,  N.  Y 


15  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $3.30 
Write  lor  sample  copy. 


scat  in  the 
House  of  Dele¬ 
gates,  subject 
to  the  Demo¬ 
cratic  primary 
on  July  9. 

Strong  sup¬ 
port  for  Mr. 
Glass  came 
when  it  was  an- 
n  o  u  n  c  e  d  that 
the  present 
delegate,  Joseph  E.  Blackburn, 
was  planning  to  submit  his 
resignation  May  1  to  become 
general  attorney  for  the  Chesa¬ 
peake  &  Potomac  Telephone 
Co. 

The  co-publisher,  active  in 
civic  and  political  affairs  here, 
was  presented  the  Junior 
Chamber  of  Commerce  Distin¬ 
guished  Service  Award  as 
Lynchburg’s  “Outstanding 
Young  Man  of  1956.”  He  is  the 
son  of  Mrs.  Carter  Glass  Jr., 
and  the  late  Mr.  Glass,  who 
served  in  the  General  Assembly 
as  a  state  senator.  His  grand¬ 
father  was  U.S.  Senator. 

A  graduate  of  Washington 
&  Lee  University,  he  is  a  vet¬ 
eran  of  more  than  three  years 
in  the  .Air  Force. 


Larry  Allen,  left,  Pulitzer  Prize 
winning  correspondent,  tells  the 
story  of  his  suitcase  labels  to 
Columnist  Sol  Padlibsky  ol  the 
Charleston,  Daily  Mail.  The  bag 
has  been  in  60  countries  while 
Allen  logged  250,000  miles  gath¬ 
ering  news. 

He  made  the  rounds  of  his 
former  beats. 

He  is  on  leave  from  the 
AP  while  he  writes  his  book. 

ii  Weeklies  Homeless 
•After  $50,000  Fire 

Dansville,  N.  Y. 
Three  weekly  newspapers 
were  left  without  printing 
plant  facilities  after  a  $50,000 
fire  wrecked  the  plant  of  the 
DansvUle  Breeze  and  Genem 
Country  Express. 

The  building  also  was  the 
home  of  the  Cohocton  Time 
Index,  which  had  been  pur 
chased  about  six  months  ago  by 
the  Genesee  Valley  Press  Inc 
Owners  of  the  three  paper 
said  they  may  shift  operations 
temporarily  to  the  small  print 
ing  plant  of  the  Times-Index 
in  Cohocton  15  miles  from  here 
Editor  Ralph  D.  Orr  of  the 
Breeze  said  most  of  the  records 
of  the  three  papers  in  the  front 
office  were  destroyed.  Heavy 
damage  was  done  to  the  press¬ 
room. 


Wanted:  for  Museum 

Ea.st  Lansing,  Mich 
Publishers  have  been  asked 
to  supply  materials  for  a  pro 
posed  Michigan  newspaper  ex 
hiblt  at  the  Michigan  State 
University  Museum.  The  School 
of  Journalism  hopes  to  gathe; 
hand  presses,  historic  front 
pages  and  early  pictures  to  de 
pict  the  newspaper’s  part 
developing  Michigan. 
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1  billion  dollars 


The  Detroit  Standard  Metropolitan  Area  is  one  of  the  fastest  growing  major  metropolitan 
markets  in  the  U.S.  Since  1950,  its  population  has  increased  by  650,000  ....  its  homes 
by  220,000.  This  means  BUSINESS! 

The  bulk  of  this  growth  has  been  in  Detroit’s  immediate  suburbs,  where  big,  busy  shopping 
centers  have  sprung  up  to  provide  for  the  needs  of  these  new  households. 

To  attract  business,  Detroit  stores  place  more  linage  in  The  Detroit  NEWS  than  in  both 
other  newspapers  combined.  In  the  retail  trading  area,  where  98%  of  all  retail  business 
originates,  THE  NEWS  delivers  85,255  more  copies  weekdays  and  174,717  Sundays 
than  the  morning  paper;  70,253  more  weekdays  and  134,179  more  Sundays  than  the 
other  evening  paper.  Nothing  sells  Detroit  like  THE  NEWS! 

The  Detroit  News 

THE  HOME  NEWSPAPER 

WEEKDAY  CIRCULATION  453.579  •  SUNDAY  CIRCULATION  566,471 

Eastern  Office . . .  260  Madison  Ave.,  New  York  Chicago  Office . . .  435  N.  Michigan  Ave.,  Tribune  Tower 

Pacific  Office  ....785  Market  St.,  San  Francisco  Miami  Beach The  Leonard  Co.,  31 1  Lincoln  Road 
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Company  president  praises  the 
unique  Blue  Cross  method  of  protection 


Wilbert  E.  Chope,  President  of  In¬ 
dustrial  Nucleonics  Corp.,  says:  “.4s 
a  young  company  in  a  new  and  highly 
specialized  field,  our  staff  is  made  up 
of  young  people  just  starting  families 
and  buying  homes.  Blue  Cross  gives 
them  greater  security.” 

One  of  the  big  reasons  Blue  Cross 
protection  is  endorsed  by  manage¬ 
ment  and  employees  is  evident  in  the 
unique  way  Blue  Cross  Plans  work. 
Each  Blue  Cross  Plan  works  directly 
with  the  participating  hospitals  in 
its  area — like  a  partnership.  The  aim 
is  to  help  people  meet  the  total  costs 
of  hospital  care,  rather  than  to  pro¬ 
vide  dollar  allowances. 

Businessmen  are  quick  to  see  Blue 
Cross  advantages.  Blue  Cross  pro¬ 
tection  is  truly  basic.  It  helps  with 
so-called  “smaller”  hospital  bills  as 
well  as  larger  ones.  This  is  particu¬ 
larly  significant  for  the  millions  of 
families  who  have  hospital  bills  of 
less  than  $100.  Blue  Cross  helps 
people  to  get  hospital  care,  before  an 
ailment  becomes  more  serious. 

Today  more  than  300,000  leading 
companies  have  Blue  Cross  employee 
groups.  Most  of  the  53  million  Amer¬ 
icans  with  Blue  Cross  protection 
get  it  through  their  places  of  employ¬ 
ment.  Last  year  alone  members  re¬ 
ceived  over  one  billion  dollars  in  hos¬ 
pital  care  benefits! 

Learn  how  Blue  Cross  is  working 
to  extend  voluntary  hospital  care 
prepayment  to  more  and  more  Amer¬ 
icans.  Send  for  the  Blue  Cross  Press 
Kit.  Write  to:  Blue  Cross  Commission, 
Dept.  924,  425  North  Michigan, 
Chicago  11,  Illinois. 


BMCROSS. 

HELPS  PAY  HOSPITAL  BILLS 


(KBluf*  CroHM  and  Hyinl>ol  regUtf'rt'd  by  >!•** 
American  liuepital  .\imociatiuu 
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Executive  tells  how  Blue  Shield 
has  proved  its  value  to  his  workers 


Donald  A.  Harper,  Vice  President 
of  Tung-Sol  Electric,  Inc.,  says: 
"'Blue  Shield  has  proved  itself  through¬ 
out  our  organization.  Benefits  em¬ 
ployees  have  received,  for  surgical 
expenses  in  particular,  have  helped 
them  avoid  many  financial  worries." 

Alert  business  executives  are 
impressed  with  Blue  Shield.  One 
reason  for  this  is  the  fact  that  Blue 
Shield  is  backed  by  doctors!  Each 
Blue  Shield  Plan  must  be  sponsored 
or  approved  by  its  state  or  county 
medical  society.  With  the  help  of  the 
medical  profession,  Blue  Shield 
benefits  are  kept  realistic — both 
broad  and  within  the  financial  reach 
of  most  people. 

Blue  Shield  Plans  are  devoted  to 
the  public  interest,  and  all  money 
taken  in,  except  for  necessary 
administrative  expenses,  goes  to¬ 
ward  paying  for  the  doctor  care  of 
members.  Civic-minded  executives 
recognize  their  local  Blue  Shield 
Plans  as  organizations  working  to¬ 
ward  the  goal  of  better  health  for  all. 

The  approval  of  America’s 
business  leaders  is  demonstrated  by 
the  fact  that  every  year  more  and 
more  companies  make  it  possible  for 
their  employees  to  have  Blue  Shield. 
Membership  has  now  reached  a  new 
national  record — with  enrollment 
at  the  rate  of  13,000  new  members 
each  working  day! 

For  complete  data  on  Blue  Shield 
progress,  refer  to  the  Blue  Shield 
Press  Kit.  If  you  do  not  already 
have  the  Kit,  write  to:  Blue  Shield 
Commission,  Dept.  924,  425  North 
Michigan,  Chicago  11,  Illinois. 


HELPS  PAY  DOCTOR  BILLS 

®S«»rvice  mnrk.'*  by  Blue  Shield 

Me<liral  Care  I'ians 
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BOOKS  IN  KEY  IK  W 


Here  Are  Doeuments 


On  East  Europe  Revolt 

By  Prof.  Ifoscoe  Kllurd 


NATIONAL  COMMUNISM  AND 
POPULAR  REVOLT  IN  EASTERN 
EUROPE.  A  Selection  of  Documents 
on  Events  in  Poland  and  Hungary, 
February-November,  1956.  Edited  by 
Paul  E.  Zinner.  New  York :  Columbia 
University  Press.  563  pp.  Distributed 
witb  the  aid  of  a  grant  from  the 
Ford  Foundation. 


A  year  before  the  end  of 
World  War  II,  Russia — always 
coldly  realistic — began  arrang¬ 
ing  for  controlled  “allies”  as 
buffer  states  in  Eastern  Europe. 
Communist  parties  began  their 
bid  for  power.  Soon  we  began 
hearing  Communist  phraseology 
in  the  fictional  semantics  cus¬ 
tomary  with  diplomacy. 

“People’s  democracies”  in 
satellite  countries  were  to  fol¬ 
low  a  path  of  “national  exclu¬ 
siveness.”  A  Soviet  scholar,  I. 
P.  Trainin,  described  the  peo¬ 
ple’s  democracies  as  hybrid 
regimes  with  Soviet  proletarian 
features  combined  with  the 
bourgeois  type  of  government 


but  “really  at  variance  with 
both.” 

Another  Russian  writer  char¬ 
acterized  the  emerging  satellite 
governments  as  representing  a 
“social  order  that  differs  from 
all  hitherto  known  to  us.” 

Russia’s  seizure  of  power  in 
Eastern  Europe  was  complete 
with  the  coup  in  Czechoslovakia 
in  Febniary,  1948.  In  1947,  An¬ 
drei  Zhdanov  had  made  it  clear 
that  the  Soviet  Union  would  not 
abandon  the  “guiding  and  in¬ 
structing  of  foreign  Commu¬ 
nists” — and  that  the  Eastern 
European  Communists  would 
“do  well  to  avail  themselves  of 
the  rich  experience  accumulated 
by  the  Soviet  Union  on  its  road 
to  Socialism.” 

Democracies’  Problems 

From  the  beginning  of  Soviet 
bids  for  satellite  power  in  1944, 
two  problems  concerned  the 
United  States  and  other  demo¬ 
cratic  nations: 
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1.  What  was  the  pattern  of 
internal  development  —  or  de¬ 
cline — in  the  Communist-domi¬ 
nated  countries? 

2.  What  was  the  precise  na¬ 
ture  of  the  satellites’  relation¬ 
ship  to  the  Soviet  Union  ? 

'The  intemational  importance 
was  obvious  when  the  revolts 
of  1956  came  in  Poland  and 
Hungary.  Thus  this  compiling 
of  a  substantial  part  of  the 
documents,  so  early  after  the 
events  themselves,  is  vitally  im¬ 
portant  for  editors  and  editorial 
writers.  Its  purpose  is  to  docu¬ 
ment  the  ups  and  downs  of  the 
international  Communist  move¬ 
ment — and  the  debates  and  fric¬ 
tions  arising  within  the  move¬ 
ment. 

Professor  Henry  L.  Roberts, 
in  his  foreword  for  this  book, 
explains  that  the  materials 
presented  in  the  one  volume 
are,  with  few  exceptions,  from 
Communist  sources.  One  wdll 
not  find  here  the  voice  of  the 
Hungarian  people;  only  the 
voice  of  Party  Communists — 
Polish,  Hungarian,  Russian,  and 
Yugoslav — in  a  time  of  crisis, 
points  out  Professor  Roberts, 
director  of  the  Program  on 
East  Central  Europe  at  Colum¬ 
bia  University. 

Revealing  Picture 

Yet  a  revealing  picture 
emerges  from  the  documents, 
a  picture  of  the  state  of  mind 
of  different  elements  of  the 
Communist  movement  in  a  year 
of  significant  change.  Professor 
Roberts  notes  that  a  docu¬ 
mented  account  of  the  other 
half  of  the  Hungarian  revolu¬ 
tion  may  be  found  in  “The 
Revolt  in  Hungary:  a  Docu¬ 
mentary  Chronology  of  Events,” 
published  by  the  Free  Europe 
Committee,  2  Park  avenue. 
New  York. 

Professor  Paul  E.  Zinner,  the 
editor,  observes  that  during  the 
Hungarian  crisis  all  official 
statements  were  broadcast  in 
full.  Since  no  newspapers  were 
printed  in  Hungary  for  several 
days,  many  of  the  documents 
relating  to  the  Hungarian  re¬ 
volt  are  based  upon  translations 
of  monitored  broadcasts.  All 
public  statements  by  Nagy  and 
Kadar,  the  two  main  figures  in 
the  Hungarian  situation  be¬ 
tween  October  23  and  Novem¬ 
ber  4,  are  included. 

The  563  pages  of  documents 
are  presented  in  four  parts — as 
original  sources,  neither  as  nar¬ 
rative  history  nor  interpreted 
material : 

1.  Documents  relating  to  the 
Communist  concept  of  “differ¬ 
ent  roads  to  Socialism,”  includ¬ 
ing  the  general  debate  between 
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February  and  September  of 
last  year. 

2.  This  group  of  documents 
concerns  Poland,  the  anti-Stalin 
campaign  from  February  to 
.June;  the  riots  in  Poznan  in 
July,  and  stock-taking  by  the 
Party. 

3.  Documents  in  this  group 
deal  with  Hungary,  including 
material  dealing  with  the  Soviet 
intervention. 

4.  The  final  group  of  docu¬ 
ments  relates  to  repercussions 
from  Polish  and  Hungarian 
events,  and  the  impact  of  Soviet 
intervention. 

A  volume  of  documents  on 
the  anti-Stalin  campaign  in  the 
U.S.S.R.  is  scheduled  to  be  is- 
sued  by  The  Current  Digest «/ 
the  Soviet  Press  this  Spring. 
Its  title  has  been  announced  ai 
“Current  Soviet  Policies— 11.” 
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AMERICAN  BUSINESS  DICTION. 
ARY.  By  Harold  Lazarus.  New  York 
Philowphical  Library,  Inc.  522  pe 
$10.00. 


An  “artificial  person”  isn’t 
necessarily  that  character  you 
meet  at  a  cocktail  party;  "ar¬ 
ticles  of  copartnership”  are 
not  the  welded  chains  of  a 
marriage;  and  the  “theory  of 
comparative  advantage”  is  not 
what  a  wife  holds  over  a 
husband. 

Financial  news  editors  and 
business  page  writers  should 
find  this  collection  of  business 
vocabulary  a  handy  reference 
to  have  just  before  the  daily 
deadly  deadline  descends. 

The  author,  an  assistant  pro¬ 
fessor  of  management  at  Hof- 
stra  College,  Hempstead,  Lh 
covers  a  wide  area  of  business 
terms  required  to  meet  flie 
daily  reference  needs  of  people 
inside  and  outside  the  news¬ 
paper  business.  Terms,  business 
and  government  institutions, 
concepts,  procedures,  job  titles, 
monetary  units,  laws,  and  ab¬ 
breviations  most  commonly  re 
ferred  to  in  modern  American 
business  are  defined  and  de 
scribed  clearly. 

Entries  are  arranged  in  one 
alphabetical  listing  without  re 
gard  to  the  business  discipline 
in  which  the  term  is  used  — 
R.  B.  McI. 

• 

Eyesightations 

Philadelphia 

Commendations  for  easier-to- 
read  type  have  been  awarded 
to  both  the  Philadelphia  Bulled 
and  the  Philadelphia  Inquirer 
by  the  Vision  Conversation  In¬ 
stitute  and  Philadelphia  County 
Optometric  Society. 
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Coke 


between  this  carter 


and  Miss  Carter 


ssions 

:arian 

soriet 


A  carter  drives  a  team  of  horses  its  friendly  abbreviation,  you’ll 
.  ...while  MtssCorter  is  a  valuable  keep  your  meaning  clear  if  you 
part  of  the  business  team,  keeps  make  it  “Coke” . . .  with  a  capital, 
a  busy  office  teletype  running!  please.  And  you’ll  help  us  protect 
The  capital  “C”  makes  the  differ-  a  valuable  trade-mark, 
ence  .  . .  makes  a  difference  with  Incidentally,  why  not  enjoy  an 
“Coke”  too!  When  you  have  oc-  ice-cold  Coke  right  now.  Capital 
casion  to  refer  to  our  product  by  idea  .  .  .  sign  of  good  taste! 


Ank  for  it  either  way  .  . . 
both  trade-marks  mean  the  same  thing. 
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^Three-Star  News  ’ 


TV  News  Reporting  Is 
Different.  Difficult 


By  Kay  Erwin 

On-the-spot  reporting  for 
newspapers  and  for  television 
each  has  its  own  peculiar  ad¬ 
vantages  and  disadvantages, 
according  to  a  man  who  is  ex- 
per  enced  in  both  reportorial 
techniques. 

John  Tillman,  who  conducts 
“Three-Star  News,”  telecast 
from  7:15  to  7  iTO  p.m.  from 
Monday  through  Friday  over 
WPIX,  owned  by  the  New 
York  DaUn  Neiva,  says  he  often 
envies  newspaper  reporters  for 
certain  advantages  they  have 
and  news  writers,  in  turn, 
sometimes  envy  him. 

I’ros  and  Cons 

One  of  the  disadvantages  of 
TV'  reporting,  Mr.  Tillman  re¬ 
vealed,  is  that  the  TV  reporter 
is  encumbered  with  camera- 
sound  crew  and  sight  of  lights 
and  microphone  sometimes 
causes  a  “subject”  to  stammer 
and  freeze  unless  care  is  used 
to  get  him  to  relax. 

An  advantage  is  that  the 
TV  reporter  is  through  when 
he  has  covered  a  news  event 
and  can  forget  it,  not  having 
to  call  the  story  to  a  rewritemaa 
or  go  to  the  office  and  w'rite  it 
himself.  Another  advantage  is 
that  news  sources  often  recog¬ 
nize  a  TV  reporter  immediately 
and  give  him  cooperation  by 
reason  of  his  previous  “visits” 
to  the  source’s  living  room. 

After  a  day  racing  around 
New  York  to  cover  the  day’s 
news,  Mr.  Tillman  returns  to 
the  studio  in  the  News  Build¬ 
ing  and  introduces  and  con¬ 
ducts  his  own  show,  using 
edited  films  he  made  during  the 
day. 

The  Tillman  show  is  made 
up  of  material  of  three  types 
— on-the-spot  reporting,  pointed 
que.stioning  of  a  figure  in  the 
day’s  news  in  the  studio  or  a 
recorded  telephone  interview 
with  someone  at  a  distance  who 
is  connected  with  a  current 
story. 

1,000,000  Weekly 

John  Tillman  claims  more 
than  1,000,000  viewers  each 
week  and  therefore  gets  many 
news  tips  from  viewers  as  well 
as  from  the  Daily  News. 

“There  is  a  closer  relation¬ 
ship  between  a  TV  reporter 
and  a  TV  viewer  than  there  is 
between  a  newspaper  reporter 


and  a  newspaper  reader,”  said 
Mr.  Tillman,  a  tall,  lithe,  hand¬ 
some,  youngish  man  with  an 
ingratiating  Southern  accent 
(he’s  a  native  of  Clio,  .Via.). 
“If  a  TV  reporter  says  some¬ 
thing  about  you  and  you  see 
and  hear  him  say  it  right  in 
your  own  living  room,  you  leact 
very  vocally.  This  is  a  very 
personal  and  a  more  intimate 
media  and  one  of  great  im¬ 
pact.” 

“The  difference  in  reporting 
for  the  two  media  is  that  in¬ 
stead  of  the  printed  word,  TV 
has  the  spoken  word  and  the 
extra  dimension  of  sight — si¬ 
multaneous  sight  and  sound.” 
continued  Mr.  Tillman.  “My 
difficulty  is  that  whereas  a 
newspaper  reporter  takes  notes 
and  telephones  a  rewriteman 
who  prepares  the  final  version, 
I  have  to  be  my  own  rewrite¬ 
man  and  there  is  a  limitation 
of  time.  I  am  reporter  and 
editor  both  and  must  pick  the 
shots  I  want  instantly.” 

The  Tillman  program  is  tele¬ 
cast  for  14  minutes  and  30 
seconds  and  10  minutes  and  45 
seconds  of  that  time  is  devoted 
to  news  stories.  Each  news 
story  averages  three  minutes. 
The  program  is  sponsored  by 
Consolidated  Edison  Company 
of  New  York,  Inc.  Since  the 
show  began  in  June,  1954,  it 
has  won  two  Sylvania  Awards 
(for  the  Andrea  Doria  sinking 
story  last  year  and  the  “Mad 
Bomber”  interview  this  year) 
and  a  Headliners  Award. 

Mr.  Tillman  works  under  di¬ 
rection  of  Walter  Engels, 
WPIX  manager  of  news  and 
special  events,  and  Dan  Mee- 
man,  assignment  editor. 


A  newsreel  crew  of  Fox 
Movietone  News — comprised  of 
a  cameraman,  soundman  and 
electrician — converges  on  an 
assigned  story  in  its  own  car 
with  full  equipment.  Mr.  Till¬ 
man  uses  his  own  car  and 
meets  the  crew  on  the  scene. 
Fast  film — very  sensitive — is 
used  and  it  requires  less  light 
than  was  formerly  the  case. 

Only  five  or  10  minutes  are 
required  for  the  crew  to  set 
up  camera,  microphone  and 
other  equipment  to  record  a 
street  scene.  A  spot  film  can 


be  shot  as  late  as  ():15  p.m., 
developed  in  30  minutes,  and 
used  on  the  7:15  telecast. 

On  those  rare  but  inevitable 
dull  days  when  news  breaks 
are  sparse  in  the  Big  Town, 
Mr.  Tillman  turns  to  a  backlog 
of  feature  stories  and  inter¬ 
views  that  have  been  postimned 
by  spot  news.  Incidentally,  he 
frowns  on  the  conventional 
across-the-dcsk  interview  for¬ 
mat  hut  strives  to  have  his 
subject  in  very  informal  pose 
with  a  background  flavor  sug¬ 
gestive  of  the  subject  matter 
of  the  conversation. 

For  instance,  the  tireless 
Tillman  recently  got  up  at 
4  a.m.  in  his  Douglaston,  L.  I., 
home  and  at  8  was  at  Branch- 
ville,  N.  J..  interviewing  a 
dairy  farmei-  about  a  milk 
strike  beside  milk  cans  at  the 
dairy  barn. 

Ominous  Floodlights 

“.4  camera  and  floodlights 
are  more  ominous  than  a  re¬ 
porter’s  notebook  so  I  try  to 
ease  a  man  being  interviewed 
of  self-consciousness,  the  reali¬ 
zation  of  television’s  impact.” 
said  Mr.  Tillman. 

“Newspaper  reporters  work 
with  us  on  a  friendly  and  co¬ 
operative  basis,”  he  added. 
“Somet’mes,  a  man  will  recog¬ 
nize  me  from  having  seen  me 
often  on  his  home  screen  and 
therefore  will  help  me  with  his 
story  and  that  helps  break  the 
ice  for  the  newsnaper  reporters 
too.  Sometimes  I  go  in  cold  on 
a  story,  about  which  the  news¬ 
papers  are  informed  and  they 
help  me  with  the  background.” 

Best  results  in  his  form  of 
reporting  are  obtained  in 
stories  where  there  is  move¬ 
ment,  like  fires  or  storms,  ac¬ 
cording  to  Mr.  Tillman.  He 
said  there  are  certain  stories 
that  it  is  next  to  impossible  for 
him  to  cover.  It’s  his  opinion 
that  TV  news  reporting  “does 
not  hurt  newspapers  very 
much.” 

Heavy  Mail 

The  Tillman  mail  is  heavy 
from  sob-sister  type  stories. 
When  a  little  Puerto  Rican  boy 
was  killed  by  a  truck  and  the 
mother  told  Tillman  all  she 
wanted  was  money  to  bury  her 
son  and  save  him  from  Potter’.s 
Field,  the  response  was  imme¬ 
diate.  Within  a  few  minutes 
after  the  telecast,  offers  came 
in  amounting  to  five  times  the 
amount  required. 

Most  comment,  he  finds, 
comes  from  stories  that  are  not 
hard  news  but  feature-type 
stunts. 

Examples:  He  and  his  wife 
commuted  from  Long  Island  to 
Manhattan  in  his  boat  one  dav 


John  Tillman  (left)  interviews 
Fire  Commissioner  Edward  Ca«- 
anagh  Jr.  at  a  five-alarm  fire. 

last  Summer  and  once  hr 
donned  ice  skates  (second  time 
in  his  life)  and  took  part  in 
an  ice  .show  in  Madison  Squan 
Garden. 

Exceptions :  Some  unusual 

hard  stoiies,  of  course,  win 
wide  comment.  One  such  story 
was  the  Tillman  coverage  from 
the  air  of  the  Andrea  Doria 
sinking  and  another  was  hi? 
exclusive  television  interview 
with  the  so-called  “Mad  Bomb¬ 
er”  in  Waterbury,  Conn.,  soon 
after  his  arrest  Jan.  22. 

“Three-Star  News”  has  been 
described  by  Fred  M.  Thrower. 
vice|)i-esident  and  general  man¬ 
ager,  WPIX,  as  “the  fore¬ 
runner  of  further  advanced 
techniques  in  our  news  cover¬ 
age.” 

John  Tillman  received  hh 
basic  training  as  a  reporter 
while  working  for  the  Atlantn 
(Ga.)  Journal  from  6  p.m.  to 
midnight  during  the  period  he 
was  studying  journalism  by 
day  in  Emory  University. 


Al  Newsprint  Bureau 

Charles  F.  Honeywell,  until 
recently  administrator  of  the 
Business  and  Defense  Services 
-Administration,  is  the  new  sec¬ 
retary  of  the  Newsprint  Service 
Bureau,  New  York. 
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TELETYPESETTER  USER  REPORT:  Dexter,  Maine 


j  "We're  getting  three  times  the  production 
I  of  type  since  we  installed  TTS^equipment!" 


X 

IN 

S 


This  is  what  Publisher  Gerould  calls  Due  to  fast  TTS  type  production,  the 

"Automation  Alley.”  The  Model  V  Inter-  Gazette  has  rigged  up  an  alarm  system  that 

type  (left  background)  is  setting  news  warns  the  operator  when  the  galley  is  full, 

matter  while  Mrs.  Parsons  punches  tape.  The  spring-clip  above  actuates  the  alarm. 
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Mrs.  Helen  Parsons,  Teletypesetter  operator,  reads  some  tape  she  has  just  punched  on  the 
perforator.  The  setup  of  the  equipment  makes  it  easy  for  her  to  tend  both  the  jjerforator 
and  linecasting  machine. 


says  Russell  Gerould, 
Publisher,  Eastern 
Gazette 

The  Eastern  Gazette,  first  Maine 
weekly  to  install  Teletypesetter  equip¬ 
ment,  began  using  TTS  April  1st  ol 
last  year.  The  equipment  was  attached 
to  a  new  Model  V  Intertype.  “Enthu¬ 
siastic  is  the  word  which  sums  it  up 
for  all  concerned,"  says  Publisher 
Russell  Gerould.  He  writes  further: 

“As  a  small  jack-of-all-trades  oper¬ 
ation,  it's  hard  to  come  up  with  an 
accurate  line  count.  But  it  would  be 
safe  to  say  that,  with  the  machine  set 
for  eight  lines  per  minute,  we're  do¬ 
ing  over  420  lines  per  hour  now  com¬ 
pared  with  140  before  installation  ot 
TTS.  That’s  about  three  times  the 
production  of  type.  Putting  it  another 
way,  before  we  installed  TTS  we  had 
to  send  out  from  S.^O  to  SbO  worth  oi 
composition  every  week  plus  a  lot  of 
extra  hours  by  the  operator.  Since 
installation  of  TTS,  with  even  more 
composition  to  do.  we  haven't  sent 
out  a  line  and  the  operator  keeps  a 
practically  normal  eight-hour  day. 
Some  weeks  she  doesn't  even  work 
on  Friday  afternoons! 

“Since  tape  is  punched  by  the  line¬ 
casting  operator,  our  perforator  unit 
is  located  next  to  the  Intertype  key¬ 
board.  The  operator  handles  both 
machines,  punching  about  400  lines 
per  hour. 

“One  feature  that's  working  out 
especially  well  is  that  the  Intertype 
can  be  left  idle  up  to  an  hour  each 
morning  for  servicing  and  still  keep 
up  our  production  of  type.  Before  we 
installed  TTS.  the  linecasting  ma¬ 
chine  was  sadly  neglected  because  we 
had  to  keep  it  going  all  the  time. 

“If  I  had  to  sum  up  our  experience 
with  Teletypesetter  in  one  word,  it 
would  be  ‘enthusiastic’.’’ 

You  too  can  cut  composition  costs 
.md  boost  production  by  mechanical 
automation  with  TTS.  For  further 
details  write  to:  Teletypesetter  Corp.. 
Dept.  E.^,  27 S2  North  C’b bourn 
Avenue,  Chicago  14,  III. 


TELETyPESETTER, 


CLASSIFIED  CLINIC 


Trend  Is  To  Sliding 
Contract  Rate  Benefits 


Reynolds  Paper 
Marks  50th  Year 


Charge  for  Ad 
Only  Liability 
For  Mistake 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Buffalo,  N.  Y. 
An  advertiser  who  demand* 


The  Minneapolis  (Minn.) 
Star  and  Tribune  have  com¬ 
pleted  a  timely  and  enlight- 
ening  study  of  sliding  multiple 
insertion  contract  rates  in 
which  70  newspapers  represent¬ 
ing  a  nationwide  cross  section 
were  queried.  64  of  the  70  re¬ 
sponded. 

Far  back  in  the  annals  of 
classified  the  transient  adver¬ 
tiser  was  offered  a  rate  advan¬ 
tage  for  running  his  ad  over  a 
longer  period.  The  newspaper 
found  that  its  cost  per  inser¬ 
tion  decreased  up  to  a  certain 
point  as  the  ad  continued  to 
run;  the  advertiser  stood  a 
better  chance  of  getting  results 
because  more  readers  could  see 
his  offer  and  the  reader  found 
a  larger  variety  of  offers  to 
choose  from  whenever  he  picked 
up  the  classified  section,  so  all 
concerned  benefited. 


Fort  Smith,  Ark. 

The  Southwest  American  ob¬ 
served  its  50th  anniversary 
with  a  luncheon  honoring  staff 
members  and  members  of  the 
original  staff  on  Feb.  15. 

The  morning  paper,  started  money  damages  from  a  pub- 

by  Col.  William  E.  Decker,  en-  Usher  who  inadvertently  places 

_ _  x-.w*  under  the  his  “ad”  under  the  wrong 

assuminr'it  could  Te''wwked  ownership  of  Donald  W  Key-  classification  may  recover  only 

out  with  their  accounting  de-  present  publisher.  the  money  paid  for  its  insertion 

partments.  13  newspapers  in-  Guest  of  honor  at  the  lunch-  if  the  publisher  limits  his  lia- 

dicated  they  would  not  favor  it  Louis  Cohen,  the  first  bility  by  prior  agreement, 

—and  seven  were  “on  the  carrier  boy  and  the  Southwest  That  was  decided  March  8 
fence.”  American’s  second  circulation  by  Supreme  Court  Justice  Carl- 

“It  would  appear  that  the  me-  manager.  ton  ^  A.  Fisher  in  granting  i 

chanics  of  implementing  such  a  R.  T.  Bentley,  general  man-  motion  by  the  New  York  Tel^ 

ager  of  Fort  Smith  Newspa-  phone  Co.  dismissing  a  suit 

pers,  said  an  anniversary  edi-  brought  by  Edward  Lane,  do- 

tion  later  in  the  year  will  mark  '**8  business  as  the  Hettrid 

the  50th  birthday  of  the  South¬ 
west  American  and  the  75th  of 
the  Fort  Smith  Times  Record. 


dicated  they  would  favor  one- 


system  is  the  big  deterrent;” 
Mr.  Perry  commented. 

Here  are  a  few  samples  of 
how  the  sliding  multiple  in¬ 
sertion  contract  rates  work  out 
in  practice: 


Transient  Rates 

Contract  Rates 

1  time 

6-7  times 

Maximum 

.Minimum 

Baltimore  Sun  . . 

.53 

.45 

.42 

.37 

Minneapolis  Star  &  Trib... 

.70 

.55 

.55 

.42 

Chicago  Dailv  News  _ 

1.10 

.70 

.67 

.54 

Detroit  New-s  . . . 

.80 

.68 

.56 

.51 

Chicago  Tribune  . . . 

1.30 

.99 

1.00 

.75 

Wichita  Eagle . . . . 

.55 

.32 

.25 

.20 

Rateholders 

The  contract  advertiser,  how¬ 
ever,  has  traditionally  been  of¬ 
fered  a  single  low  rate  whether 
his  ad  ran  once  or  365  times. 


as 

Electric  Service. 

Mr.  Lane  alleged  "grois 
negligence”  by  the  defendant 
in  allowing  a  lawnmower  ad¬ 
vertisement  to  appear  under  the 
automotive  heading  and  the 
automotive  advertisement  to  ap¬ 
pear  under  the  lawnmower 
heading  in  the  “yellow  pages" 
of  the  telephone  directory. 

The  second  cause  of  action 
was  for  breach  of  contract. 

Justice  Fisher  pointed  out 
that  Mr.  Lane  signed  an  agree¬ 
ment  concerning  the  advertise¬ 
ments  by  which  the  defendant 
attempted  to  limit  its  liability. 

“The  advertisement  for  auto- 


Application  of  the  lower  rate  xi\  Hawaiian  Homes 
principle  to  classified  contract  n  •  cl 
advertising  usually  is  for  con-  Kcceive  Shopper 
secutive  insertions  of  same  HoNOLULi' 

copy.  In  some  cases  advertisers  All  Territorial  homes  now 

are  also  given  a  lower  rate  as  receive  the  Honolulu  Adver-  motive  equipment  was  inserted 
,  u  1  •«  j  *  +  ^be  size  of  the  ad  increases.  User’s  Shopper,  published  Mon-  under  lawnmowers  and  was 

Some  newspapers  apply  both  day  and  Thursday  as  a  supple-  signed  by  the  plaintiff  July  3, 
methods  simultaneously.  Thus  ment  to  the  Advertiser.  House-  1955  under  the  caption  ‘Please 
a  larger  ad  which  runs  over  a  hold-delivered  circulation  of 
specified  number  of  days  will  the  Shopper  is  said  to  be  over 
earn  the  lowest  rates.  100,000. 

Of  the  64  newspapers  reply-  Almost  two  years  of  planning 


ads  have  been  changed  as  fre¬ 
quently  as  every  day,  losing  the 
frequency  advantages  men¬ 
tioned  above  for  the  newspaper, 
advertiser  and  the  reader. 

The  .365-day  contract  has  too 
frequently  worked  out,  in  prac- 


ing  to  the  questionnaire,  only- 
one  has  not  increased  its  classi- 


and  research 
Shopper. 


went  into  the 


check  carefully.  Is  classified 
heading  correct?,’  ”  said  Jus¬ 
tice  Fisher.  “The  advertisement 
to  be  inserted  under  ‘Power 
Mowers’  which  was  actually  ad¬ 
vertised  under  the  heading 


tice,  to  a  schedule  consisting  of  fied  rate^i  since  1949.  Two  have  In  order  to  handle  increased  ‘Auto  Supplies  and  Parts’  was 
a  good-sized  Sunday  ad  fol-  not  increased  rates  since  ’52  production  involved  in  the  Shop-  not  signed  by  the  plaintiff  al¬ 


lowed  by  minimum  weekday 
“rateholders.”  These  ratehold- 
ers  which  are  largely  respon¬ 
sible  for  the  lamentable  “abbre¬ 
viation”  jargon  developed  by 
classified  by  means  of  which 
the  contract  advertiser  tries  to 
saddle  his  two  or  three  line  ad 
with  a  man-sized  selling  job 
but  succeeds  mainly  in  talking 
to  himself. 


and  one  has  not  increased  since 
’.53.  Three  have  not  increased 
since  ’54  and  13  have  main¬ 
tained  their  classified  rate.s 
since  ’55. 

• 

Guild  Seeks  V^oiee 
In  Ad  Commission 

Albany,  N.  Y. 
The  Newspaper  Guild  of  Al- 


per,  mechanical  facilities  were  though  it  did  contain  many 
enlarged  and  press  size  doubled  corrections  and  indications 
at  a  cost  of  approximately  thereon  which  appear  to  have 
$400,000.  been  made  by  the  plaintiff  in 

•  its  handwriting. 

“When  this  error  occurred, 
the  defendant  allowed  a  credit 
to  the  plaintiff  in  the  sum  of 
$82.50  representing  the  full 
charge  and  cost  of  both  adver¬ 
tisements.  The  limit  of  liability' 


Perry  TV  Outlet 
Increases  Power 

Daytona,  Fla. 
WESH-TV  will  have  a  net¬ 
work  affiliation  within  a  year. 


Providing  the  contract  adver-  bany  is  preparing  unfair  labor  Station  Manager  V.^alter  Strouse  is  the  return  of  his  cost  for 
tiser  with  an  additional  rate  charges  against  the  Press  Com-  said  last  week  after  the  Federal  tbe  two  ads  in  question  whicn 
incentive  for  running  the  same  pany,  Inc.,  publishers  of  the  Communications  Commission  au-  has  been  done.” 
copy  on  a  multiple  insertion  Knickerbocker  Netvs,  based  on  thorized  a  power  increase  from  * 

basis  has,  according  to  the  the  paper’s  change  of  commis-  5,000  to  100,000  watts.  Really  Crackdown 

Star  &  Tribune  study,  now  be-  sions  for  classified  ad  solicitors.  The  station  was  sold  in  De-  HONOLI'U 

come  a  trend.  Here’s  how  The  Guild  claims  an  employer  cember  by  Mr.  and  Mrs.  Winth-  A  city  crackdown  on  news- 

CAM  Warren  Perry  sums  up  jg  required  to  bargain  with  the  rop  W.  Esch  to  the  John  H.  paper  advertising  revealed  that 
the  conclusion  reached:  union  before  making  any  Perry  interests.  Mr.  Perry,  out  of  22  ads  offering  real  es- 

22  papers  said  they  employ  changes  in  wages,  hours  or  owner  of  Florida  newspapers  tate  for  sale,  15  of  them  con- 
a  sliding  multiple  insertion  con-  working  conditions.  The  matter  and  radio  stations,  took  title  to  tained  violations  of  zoning 
tract  rate  scale.  42  answered  of  commissions  was  not  covered  the  property  in  the  name  of  the  law-s.  Owners  were  asked  to 
no.  However,  22  of  the  42  in-  by  contract.  Pensacola  News-Journal.  correct  the  violations. 
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Service  now  available  in  12  major  cities 


NEW  YORK 

BOSTON 

WASHINGTON 

CHICAGO 

DETROIT 

CINCINNATI 


DALLAS 
FORT  WORTH 
PHOENIX 
TUCSON 
LOS  ANGELES 
SAN  FRANCISCO 


Exceptionally  comfortable  reserved  H 

accommodations  . , .  America’s  fastest  airliner 
...  a  congenial  lounge  . . .  superb  cuisine  ... 
thoughtful  personal  service—you  fly  deluxe 
aboard  the  DC-7  Mercury,  all  at  no  extra  fare!  For  reser¬ 
vations,  see  your  travel  agent  or  call  American  direct! 


LUXURY  mam  mi  wuruj  uFfueur 

V  AMERICAN 
AIRLINES 

r2/4mrricai 
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WOOD  NEWSPAPER  MiH 

PLAINFIELD,  NEW  JERSEY  •  EXECUTIVE  &  SAJFf 

To  All  Newspaper  F uhli slier s  and  ei 

The  Wood  Newspaper  Machinery  Corporation  has  bought  Walter 
Scott  &  Co. 

The  merger  brings  together  two  firms  which,  for  almost  a  century 
each,  have  pioneered  in  the  development  of  high-speed  presses  and 
printing  equipment  and  have  contributed  notable  advances  in  production 
to  this  greatest  of  all  media  of  mass  communication. 

To  newspaper  publishers  around  the  world  we  wish  to  make  it  clear 
that  this  step  represents  an  expansion  program  —  not  the  elimination  of 
a  competitor.  No  changes  of  any  magnitude  are  contemplated  in  either 
company.  There  will  be  no  reduction  in  the  forces  of  either  organiza¬ 
tion.  Both  have  a  backlog  of  business  that  will  keep  the  combined 
organization  going  at  top  speed  for  the  next  two  years. 

We  wish  to  assure  Scott’s  customers  that  their  investment  in  that 
firm’s  products  will  be  fully  protected,  because  we  shall  continue  to 
manufacture  and  service  all  Scott  products.  The  same  high  standards  of 
service  that  Wood  clients  take  for  granted  are  guaranteed  likewise  to 
Scott’s  patrons. 

Furthermore,  publishers  may  look  for  significant  developments  from 
the  combination  of  the  two  companies,  for  the  acquisition  of  the  Scott 


from 


HINERY  CORPORATION 

i  SA, OFFICE:  501  FIFTH  AVE.,  NEW  YORK  17,  N.  Y. 

id  mhers  of  the  GrapJiic  Arts  Industry... 


concern  was  undertaken  to  broaden  the  production  of  both  companies 
and  it  is  my  conviction  that  the  teamwork  of  the  two  research  staffs 
may  be  expected  to  enhance  the  tradition  each  company  has  enjoyed 
for  decades  for  evolving  notable  advances  in  newspaper  printing,  includ¬ 
ing  R  O  P  Color  and  supplementary  printing  equipment. 

The  Wood  Company  has  for  a  century  devoted  its  talents  so  success¬ 
fully  to  perfecting  and  improving  the  equipment  of  the  stereotype 
foundry,  the  pressroom  and  the  reelroom  that  almost  every  decade  has 
seen  us  establish  another  ‘‘milestone”  in  newspaper  publishing  history  in 
new  machines  of  modern  design  and  more  economical  in  operation.  I 
fully  anticipate  the  establishment  of  more  records  during  the  coming 
years  as  a  result  of  this  amalgamation. 

We  shall  adhere  to  the  principles  that  have  guided  us  in  the  past  — 
the  manufacturing  of  high  quality  products,  efficient  and  prompt  service. 
You  may  be  sure  that  we  will  exert  every  effort  to  merit  your  continued 
confidence. 


ott 


PRESIDENT 


MAIN  OFFICE  AND  FACTORY  -  PLAIN  FIELD,  NEW  JERSEY,  U.S.  A. 


March  14,  1957 

To  All  Our  Customers: 

This  letter  is  to  inform  the  newspaper  printing  world  that  the 
family  of  the  late  Walter  Scott  is  relinquishing  Walter  Scott  &  Co. 

Inc.  to  the  Wood  Newspaper  Machinery  Corporation,  effective 
immediately. 

We  shall  not  be  disassociated  completely  from  active  manage¬ 
ment,  however,  since  I  shall  remain  in  an  executive  capacity  with 
the  Wood  Company  and  also  shall  be  a  member  of  the  Board  of  Dir¬ 
ectors. 


Our  decision  to  sell  the  company  was  not  the  result  of  any  poor 
economic  condition  affecting  its  operations.  On  the  contrary,  con¬ 
tracts  in  hand  exceed  more  than  a  year  of  production  at  full  capacity. 

The  action  was  taken  because  of  the  realization  that  increasing  adminis¬ 
trative  responsibilities  were  becoming  too  burdensome  for  us  and  that 
too  many  years  would  elapse  before  the  younger  descendents  of  the 
founder  would  achieve  sufficient  maturity  to  permit  us  to  shift  the 
management  to  them. 

In  making  this  announcement,  we  do  so  with  a  combination  of  pride  and 
gratification:  Pride,  because  Walter  Scott  &  Co.  during  its  75-year 
span  has  enjoyed  world-wide  fame  for  the  production  of  quality  presses. 
Gratification,  because  it  is  understood  that  the  Wood  Company  will  take 
over  our  organization,  refrain  from  instituting  any  radical  changes,  and 
continue  to  manufacture  and  service  Scott  equipment. 


The  Wood  Company  has  for  many  years  been  a  friendly  neighbor.  Both 
of  our  organizations  have  conducted  their  business  with  the  same  in¬ 
tegrity  and  on  the  same  high  principles,  and  I  believe  the  combination 
of  the  two  will  contribute  greatly  to  new  developments  and  processes  for 
the  newspaper  printing  industry. 


Therefore,  in  behalf  of  our  Stockholders,  I  wish  to  express  our  thanks 
and  appreciation  for  your  patronage  and  the  confidence  you  have  placed 
in  our  company.  I  trust  that  you  will  continue  this  patronage  and  con¬ 
fidence  in  me  and  the  Scott  Division  of  the  Wood  Co. 


President 


Sincerely, 


62  YEARS  IN  THE  BUSINESS 

‘Good  Old  Days?’ — 

Not  So,  Says  Editor 

By  Joseph  W.  Dragonetti 

Philadelphia 

On  May  30,  Melville  F.  Ferguson,  editor  of  the  Phila¬ 
delphia  Evening  and  Sunday  Bulletin,  will  have  completed 
62  years  in  the  newspaper  business,  but  with  a  keen  and 
active  mind  and  a  sparkling  sense  of  humor,  he  is  inclined 
to  look  forward,  not  backward. 

If  you  ask  him,  he’ll  recall  some  interesting  anecdotes 
about  the  past.  However,  he  is  too  occupied  with  his  cur¬ 
rent  work  to  dwell  too  long  upon  “the  good  old  days.” 

Mr.  Ferguson  will  be  83  on  - - - 

Sept.  8.  Occasionally,  around  the  ings  are  over.  The  staff  enjoys 
Bulletin  offices  and  among  the  them. 

profession  generally  in  Phila-  You  gef  the  impression  by 
delphia,  you’ll  hear  rumors  that  attending  one  of  these  confer- 
he  might  retire.  ences,  that  he  purposely  stimu¬ 

lates  the  minds  of  the  talented 
Retirement  Rumor  group  before  him  so  that  the 

We  asked  him  about  that,  collective  judgment  on  issues  of 
There  came  a  sparkle  in  his  the  day  is  well-balanced, 
clear  brown  eyes  as  he  chuckled.  His  province  in  the  Evening 
“I  suppose,”  he  said,  “the  and  Sunday  Bulletin  is  the  edi- 
management  will  keep  me  on  torial  and  opinion  page.  He 
as  long  as  I  am  active  mentally  does  not  supervise  the  news  de- 
and  physically  and  can  do  my  partment.  The  remoteness  from 
work.”  the  news  room  may  make  some 

That  puts  at  rest  any  rumors  reporters  inclined  to  think  that 
that  Mr.  Ferguson  will  retire.  Mr.  Ferguson  sits  in  an  “ivory 
His  colleagues  on  the  editorial  tower.” 

staff  will  tell  you  that  they  But  he  is  far  from  that  type 
have  seldom  seen  an  editor  who  of  editor.  In  fact,  if  you  ask 
works  with  such  calm  concen-  him,  he’ll  say  that  “some  editors 
tration  and  steadiness.  He  has  are  too  stuffy  or  too  dignified.” 
lost  little  time  because  of  ill-  There’s  nothing  stuffy  about 
ness.  Mr.  Ferguson.  His  sense  of  hu- 

And  of  his  work,  he  told  mor  not  only  comes  out  in 
KDITOK  &  PUBLISHER:  working  with  his  staff,  made 

“This  business  suits  me  and  up  of  some  of  the  most  experi- 
1  have  always  enjoyed  it.”  enced  editorial  writers  and 

He  is  in  his  office  at  8  o’clock  colupinists  in  the  country,  but 
in  the  morning  to  read  and  also  in  the  page  itself, 
ilistribute  the  mail  for  himself  , 

and  his  editorial  staff,  check  the  ®  umnis 

papers  and  write  a  deadline  edi-  For  years,  he  has  been  the 
torial  if  the  news  during  the  author  of  the  column,  “In  the 
night  warrants  it.  Day’s  Work,”  which  he  sign.s 

Garry  Flinn.  It  appears  three 
(  onfcrence  Guide  times  a  week. 

It  also  has  been  his  custom  The  humorous  situations 
for  years  to  hold  a  10  o’clock  which  Garry  Flinn  narrates 
editorial  conference  with  his  have  had  Bulletin  readers 
staff.  These  sessions  last  about  chuckling  for  years, 
three  quarters  of  an  hour  to  an  Through  the  years,  Mr.  Fer- 
hour  and  his  staff,  which  repre-  guson  has  created  a  number  of 
sents  many  shades  of  opinion,  fictitious  characters  to  tell  his 
discuss  the  current  news  and  stories,  when  they  are  not  com- 
what  editorial  comments  should  ing  straight  from  Mr.  Flinn. 
he  made  on  it.  The  most  popular,  according 

Mr.  Ferguson  keeps  the  con-  to  readers’  letters  is  “Herring- 
versation  going,  guides,  rather  bone,”  a  cat. 
than  directs,  but  when  it’s  all  “Funny  what  a  hunch  of  cat 
over,  he  decides  what  views  to  lovers  there  are.”  Mr.  Ferguson 
take  and  who  is  to  write  what  says. 

editorials.  Sometimes,  the  dis-  Few  among  the  general  pub- 
eussions  get  a  little  heated,  but  lie  know  that  Mr.  Ferguson  is 
ell  is  forgotten  when  the  meet-  Garry  Flinn,  or  shoubl  we  say 
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Melville  F.  Ferguson 


vice  versa.  Just  read  “In  the 
Day’s  Work”  and  you’re  likely 
to  learn  a  lot  about  Mr.  Fergu¬ 
son.  In  them,  he’ll  poke  a  lot 
of  good-natured  fun  at  human 
nature  in  general  or  at  himself. 

In  his  editorials,  however,  or 
those  of  his  staff,  you’ll  find  a 
judicial,  reasoned  tone.  These 
short,  carefully  written  pieces, 
give  reasons  for  a  certain  stand 
on  an  issue  of  the  day,  but  it’s 
up  to  the  reader  to  make  up 
his  own  mind.  “Must”  is  almost 
a  forbidden  word  in  the  Bulle¬ 
tin  editorial  vocabulary. 

Handles  the  Letters 

Readers  are  given  ample 
space  in  the  Lett/^rs  To  The 
Editor  column,  which  Mr.  Fer¬ 
guson  supervises  personally.  His 
judicious  handling  of  that  fea¬ 
ture  has  made  it  one  of  the  best 
read  in  the  paper. 

Mij.  Ferguson  will  also  listen 
politely  to  other  viewpoints 
even  on  the  telephone  if  people 
identify  themselves.  He  did  not 
think  too  well  of  one  woman, 
however,  who,  without  giving 
her  name,  called  him  “a  com¬ 
munist  dog”  because  the  Bul¬ 
letin  had  been  sharply  critical 
of  Senator  McCarthy. 

Asked  to  compare  editorial 
writing  today  with  newspapers 
of  another  era,  Mr.  Ferguson 
said  that  without  .question  to¬ 
day’s  editorials  are  better  writ¬ 
ten,  more  reasoned  and  more 
readable. 

He  speaks  from  a  wide  ex¬ 
perience,  because  most  of  his 
long  career  has  been  devoted 
to  editorial  writing  or  super¬ 
vision  of  editorial  writing. 

A  graduate  of  Central  High 
School,  class  of  189.3.  be  started 


on  Singerly’s  Philadelphia  Rec¬ 
ord  on  Memorial  Day,  1895.  He 
worked  three  years  as  a  re¬ 
porter;  later  took  a  leave  of 
absence  to  go  on  a  year’s  motor 
camping.trip  to  the  West  Coast. 
He  eventually  became  editor  of 
the  Record,  came  to  the  Bulletin 
as  an  editorial  writer  in  1929 
and  became  editor  in  1936. 

On  the  Record,  he  worked 
for  such  well-known  editors  as 
John  W.  Hailey,  who  although 
he  had  the  title  of  managing 
editor,  supervised  the  editorial 
page;  and  John  W.  Dwyer, 
editor,  who  was  also  a  promi¬ 
nent  Democrat  and  friend  of 
Woodrow  Wilson. 

Long-Winded  Stuff 

Mr.  Ferguson  remembers  that 
he  once  wrote  an  editorial 
titled,  “What  is  Wilsonism?”  in 
defense  of  the  President  follow¬ 
ing  an  Inquirer  criticism,  which 
covered  the  entire  Record  edi¬ 
torial  page. 

“No  one  would  tolerate  such 
long-winded  stuff  nowadays,” 
he  says. 

As  a  young  man  on  the  Rec¬ 
ord,  he  used  to  have  to  edit 
some  copy  written  by  some  real 
old  timers,  including  Civil  War 
veteran.s. 

One  man  in  particular  wrote 
“some  awful  stuff  to  interpret.” 

“I  went  to  him,”  Mr,  Fergu¬ 
son  said,  “to  ask  for  an  ex¬ 
planation  and  some  possible 
change  in  wording.  He  told  me 
to  “let  them  dope  it  out  for 
themselves.” 

“^ome  of  the  editorials  in  the 
old  days  were  long  and  dreary. 
They  used  to  write  mostly  on 
foreign  topics  and  members  of 
the  staff  often  duplicated  each 
other’s  stuff.” 

12  Papers  Then 

And  as  for  newspapers  in 
existence  when  Mr.  Ferguson 
started.  There  were  12  in  Phil¬ 
adelphia,  he  points  out. 

In  the  morning  field  there 
were  the  Record,  Times,  Press, 
North  American,  Ledger  and 
Inquirer.  In  the  evening  field, 
there  were  the  Star,  Call,  News, 
Item,  Bulletin  and  Telegraph. 

As  for  the  “good  old  days,” 
he  quips: 

“What  was  good  about  them? 
Salaries  were  ridiculously  low. 

“And  as  for  the  newspaper 
business  being  romantic  in  those 
days,  T  suppose  they  were  so  in 
some  measure  for  the  small 
staffs  which  existed  then,  but 
they  had  no  great  interest  for 
the  public  or  they  w’ould  have 
still  been  in  business.” 

Mr.  Fergu.son  says  he  has 
only  one  regret  in  his  long 
career — that  he  did  not  spend 
more  time  as  a  reporter. 
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Cirr.  Supervisor 
For  Hearst  Paper 

Albany,  N.  V. 

Mark  It.  Bohen,  circulation 
director  of  the  Times-Union  an¬ 
nounced  the  appointment  of 
Jack  E.  Stein 
as  circulation 
manager.  M  r. 
Stein  will  work 
in  a  general 

supervisory  ca- 
X  pacity  in  the 

city,  suburban 
and  country  cir¬ 
culation  divi¬ 
sions.  He  comes 
to  the  Hearst 

daily  from  the 
Si/racutif  Herald-Joiirnal  where, 
for  four  years,  prior  to  his 

work  there.  Mr.  Stein  was  as- 
'Ociated  with  the  Chicago  Srm 
and  was  home  delivery  man¬ 

ager  of  the  (irand  Rapids 
(Mich.)  Herald. 


I’OBERT  Sprague,  director  and 
secretary  of  the  Salem  (Ore.) 
.<  ta  tesma  ii-Jou  taal  newspapers 
— new  advertising  director  of 
the  two  dailies.  He  succeeds  E. 
A.  Brown,  recently  appointed 
publisher  of  the  Salem  (Ore.) 
Capital  JounHil  succeeding  the 
late  Bernard  Mainw.^ring. 


Stein 


.James  Mac  Lean,  former 
managing  editor  of  the  Oregon 
Citg  (Oie.)  Enterprise — news 
editor  of  Beaverton  (Ore.)  Val¬ 
ley  Eeu's. 

♦  ♦ 

Malcolm  C.  Bauer,  associate 
editor  of  Portland  Oregonian — 
to  board  of  trustees  of  Reed 
College,  Portland. 


Charles  Lucchesi — now  cir¬ 
culation  manager.  Garden  Grove 
(Calif.)  Daily  Eews.  Walter 
F.  Buckley  is  his  successor 
at  Orange  (Calif.)  Daily 
Sews. 


Tho.mas  J.  Cunningham. 
district  supervisor,  Glendah 
(Calif.)  News-Press — to  circu¬ 
lation  managership,  Monrovia 
(Calif.)  News-Post,  succeeding 
David  Holmes,  now  N-P  busi¬ 
ness  manager. 

♦  *  ♦ 

Bill  Hosokawa — from  editor 
of  Empire  magazine  section  to 
executive  news  editor  of  the 
Denver  (Colo.)  Post.  Jack 
Guinn  moves  up  to  editor  of 
Empire. 

♦ 

Ji.M  Gatten — now  reporting 
for  the  Spnngfield  (Ohio) 
Daily  News.  Co-owner  of  the 
Greene  County  Joivnal  at 
Jamestown,  Ohio,  he  formerly 
was  a  reporter  for  the  Urbana 
(Ohio)  Citizen.  Xenia  (Ohio) 
Daily  Gazette  and  Fairborn 
(Ohio)  Daily  Herald. 


Ceul  B.  Highland  Jr.,  at¬ 
torney — succeeds  his  late  father 
as  president,  general  manager 
and  treasurer  of  Clarksburg, 
W.  Va.,  Publishing  Co. 

«  *  ♦ 

Edwin  S.  Capps  —  resigned 
from  UP  to  join  the  Capitol 
News  Service,  Sacramento, 
Calif. 

*  *  * 

Ray  W.  Johnston — new  na¬ 
tional  advertising  director  of 
the  Pasadena  (Calif.)  Inde¬ 
pendent. 

*  »  * 

Claude  R.  Watkins,  for¬ 
merly  of  Albany  (Ore.)  Demo¬ 
crat-Herald —  now  news  editor 
of  Snthcrlin  (Ore.)  Svn-Trih- 
nne. 

*  * 

Mr.  and  Mrs.  Paul  Long, 
formerly  on  the  Portland  Ore¬ 
gonian — now  editor  and  man¬ 
ager  of  Amity  (Ore.)  Stand¬ 
ard. 

Cliff  Slaton — to  advertis¬ 
ing  staff  of  Albany  (Ore.) 
Democrat-Herald. 


Wafsiier  Receives 
Grant  for  Urujjuay 


Gainesville,  Ga. 

Robert  Wagner,  general  as¬ 
signment  and  police  reporter 
for  the  New  Orleans  (La.) 
Times  -  Picayune,  will  spend 
eight  weeks  in  Uruguay  this 
Spring  on  a  grant  from  the 
Southern  Association  of  Nieman 
Fellows,  Inc.  He  is  the  10th 
southern  journalist  to  be 
awarded  a  grant  by  the  South¬ 
ern  Nieman  Fellows  in  the  first 
year  of  their  program. 

Sylvan  Meyer,  editor  of  the 
Gainesville  Daily  Times,  was 
named  president  of  SANF  to 
succeed  Robert  W.  Brown,  for¬ 
mer  editor  of  the  Columbus 
(Ga.)  Ledger,  who  has  accepted 
a  State  Department  appoint¬ 
ment. 

:>  «  ♦ 

Stan  Martindale,  reporter 
on  Coos  Bay  (Ore.)  Times  — 
resigned  to  accept  news  editor¬ 
ship  of  Bend  (Ore.)  Mid-States- 


Don  Wahlquist,  formerly  on 
Salt  Lake  (Utah)  Telegram  — 
to  city  editor  of  Ahland  (Ore.) 
Daily  Tidings,  succeeding 
Lloyd  Rogers,  who  joined  the 
staff  of  the  Roseburg  (Ore.i 
News-Reriew. 


Mervin  Jenkins,  former 
news  editor  of  Prineville  (Ore.) 
Central  Oregonian — resigned  to 
become  valley  editor  of  Salem 
(Ore.)  State.sman,  replacing 
Charles  A.  Ireland,  who  has 
gone  to  the  Santa  Barbara 
(Calif.)  News-Press. 


Jack  Hashian,  city  editor  of 
the  Lynn  (Mass.)  Item — to  the 
public  relations  staff,  U.  S.  De- 


personal 


J.  Q.  Mahaffey,  editor  of 
the  Texarkana  (Tex. -Ark.) 
Gazette  and  Daily  News  — 
awarded  the  C.  E.  Palmer 
Achievement  Award  for  having 
achieved  the  most  meritorious 
■service  for  Texarkana  during 
19.')r>. 


John  A.  Callaha.n,  adver¬ 
tising  manager  of  the  West 
Chester  (Pa.)  Daily  Local 
News — resigned  to  form  an  ad¬ 
vertising  agency  in  West  Ches¬ 
ter. 

*  0  * 

WiLLiA.M  F.  Sykes,  former 
advertising  director  of  Atlanta 
(Ga.)  Newsjiapers — named  ad¬ 
vertising  manager  of  the  Okla¬ 
homa  City  (Okla.)  Daily  Okla¬ 
homan  and  Oklahoma  Citii 
Times.  He  will  work  under 
Charles  M.  Neel,  advertising 
director  of  Oklahoma  Publish¬ 
ing  Co. 

♦  ♦  * 

H  arry  Honsto.n,  f  o  r  m  e  r 
Houston  (Tex.)  Post  city  edi¬ 
tor,  lately  chief  of  Time’s  Ot¬ 
tawa  office — moved  to  head  of 
Time’s  Atlanta  bureau,  succeed¬ 
ing  William  S.  Howland,  who 
is  to  be  director  of  public  infor¬ 
mation  at  University  of  Miami 


Charles  W.  Woodward  Jb.. 
Fall  River,  R.  L,  advertising 
executive  —  named  manager  of 
the  classified  advertising  de¬ 
partment  of  the  Providevc 
(R.  1.)  Journal-Bulletin,  suc¬ 
ceeding  James  .\.  Doherty. 
1‘etired. 


Donald  K.  Ferguson  —  re¬ 
signed  from  UP  in  Nashville. 
Tenn.  to  join  the  KnoxvilU 
iTenn.)  Neivs-Sentinel. 
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partment  of  Labor.  Ralph 
Harbin,  Philadelphia  (Pa.) 
News  staffer  —  to  the  Item. 
Dwight  Buell,  from  the 
Quincy  (Mass.)  Patriot  Ledger 
— to  the  Item’s  feature  staff. 
H.  Thomas  Maguire — from  the 
copy  desk  to  city  editor  of  the 
Item. 

*  «  * 

Hal  Conrad,  former  tele¬ 
graph  editor  of  the  Wichita 
(Kas.)  Beacon — rejoined  the 
staff  of  the  Wichita  (Kas.) 

A  MORE  MAKE  If  \2A  members  in  the  Portland  Oregonian’s  Quarter  Eyenmg  Eagle  as  a  general  as- 
Centurv  Club:  Left  to  right-Flora  Cianni,  classified!  Glen  Reymers,  sign^ent  reporter.  RALPH  HlN- 
circulation;  Publisher  Michael  J.  Frey;  Harold  Shirley,  Northwest  edi-  'f**-  to  the  staff  of  the 

tor;  and  Robert  Williams,  advertising.  Mr,  Frey  observed  that  Oregon-  Beacon  on  the  federal  beat.  He 
ian  has  grown  from  98,000  daily  and  157,000  Sunday  to  234,000  daily  previously  worked  for  the  Eagle 
and  296,000  Sunday  in  past  25  years.  and  the  Tulsa  (Okla.)  World. 


Charles  Moore  and  Tomm) 
Bazzell  —  to  the  photographic 
det)artment  of  the  MontgoiMf  ' 
(Ala.)  .Advertiser-Joiumal.  Tom 
Collins — resigned  from  the 
A-J  join  WSFA-TV  as  a  pho¬ 
tographer. 

COM* 

Eugene  Martin,  former  tele¬ 
graph  editor  of  the  Waterbun 
(Conn.)  Reptiblican — now  a-" 
sistant  city  editor  of  the  paper 
♦  ♦  # 

Charles  Faulk,  managing 
editor  of  the  Vicksburg  (Miss.) 
Post-Herald — named  public  r* 
lations  and  personnel  officer  for 
the  Mississippi  Highway  P*" 
partment. 
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COMMUNITY  SERVICE  Award  of  Nevada  Sfafe  Press  Association  is 
presented  to  Adam  Yacenda,  right,  for  the  Youth  Forum  conducted 
by  the  Las  Vegas  Sun.  Justus  Craemer,  left,  of  California  makes  the 
presentation.  Center,  Sun's  publisher  Hank  Greenspun. 


G.4RKETT  1).  Byrnes,  produc¬ 
tion  editor  of  the  Providence 
(R.I.)  Jourtial-Bullctin  and  edi¬ 
tor  of  the  Rhode  Islander — 
named  an  alumni  member  of  the 
Rhode  Lsland  Alpha  of  Phi  Beta 
Kappa. 

«  * 

James  E.  Coirtney — to  UP 
in  Chicago,  Ill.  .Albert  W.  Hen- 
DER.SO.N  has  joined  the  UP  staff 
in  Detroit,  Mich. 

*  o  ♦ 


William  Blit.man,  formerly 
managing  editor  of  the  Trenton 
(N.J.)  Trentonian — to  the  staff 
of  the  Philadelphia  (Pa.)  Daihf 
Xeu’s. 

♦ 

Hi.mie  Koshevoy — appointed 
acting  managing  editor  of  the 
Vancouver  (B.  C.)  Sun,  re¬ 
placing  H.  L.  Straight,  who  re¬ 
signed  to  enter  the  real  estate 
business. 

«  *  * 


Frank  Ahljiren  Headf* 
Reportin'!  Service 

Nashville,  Tenn. 

Frank  R.  Ahlgren,  editor  of 
the  Memphis  Commercial  Ap¬ 
peal,  was  elected  chairman  of 
the  board  of  the  Southern  Edu¬ 
cation  Reporting  Service  this 
week.  He  succeeds  Virginius 
Dabney,  editor  of  the  Richmond 
(Va.)  Times-Dispatch,  who  has 
held  the  post  since  the  organi¬ 
zation  was  founded  in  lO.jd  to 
serve  as  an  impartial  agency 
for  gathering  and  reporting  in¬ 
formation  on  segregation  and 
desegregation  developments  in 
schools. 

The  directors  re-elected 
Thomas  R.  Waring,  editor  of 
the  Charleston  (S.  C.)  News 
and  Courier,  as  vice  chairman, 
and  Don  Shoemaker  as  execu¬ 
tive  director.  They  approved  a 
budget  of  $2.30,000  for  the 
next  two  years. 

«  *  * 

.Anthony  R.  Canniff,  of  the 
United  Press  staff  at  Harris- 
burgh.  Pa.  —  married  to  Miss 
Joan  M.  Farrell,  an  employe 
of  the  Harrisburp  Patriot-Nev's. 
*  «  * 

Richard  R.  Haratin,  a  for¬ 
mer  managing  editor  of  the 
Erie  (Pa.)  Dispatch — director 
of  Public  Information  for  the 
Pennsylvania  Department  of 
Commerce. 

*  *  * 

Robert  E.  Bovzek,  Mar¬ 
quette  journalism  graduate  and 
on  the  staff  of  U.S.  Army  news¬ 
papers  for  the  la.st  four  years — 
now  editor  of  the  Prairie  du 
Chien  (Wis.)  Courier  Press. 

*  *  * 

W.  O.  Shear,  founder  and 
publisher  of  the  Hillsboro 
(Wis.)  Sentrii  -  Enterprise  — 
honored  at  a  civic  gathering  on 
his  80th  birthday. 

«  *  * 

Herbert  D.  Reis,  for  many 
years  a  political  reporter  foi' 
Philadelphia  (Pa.)  Dailp  News 
— to  the  public  relations  staff 
of  Philadelphia  City  Controller. 
*  *  * 

Daniel  Clay  —  named  man¬ 
aging  editor  of  the  New  Jersey 
Courier,  Ocean  County,  N.  J., 
succeeding  Earle  W.  Palmer, 
who  resigned  to  handle  free¬ 
lance  writing  assignments. 

«  «  * 

William  C.  Marcus  —  re¬ 
turned  to  the  city  staff  of  the 
Buffalo  (N.  Y.)  Courier  -  Ex¬ 
press  after  a  two  year  tour  of 
duty  as  an  Army  PI  officer. 

(Continued  on  page  fiO) 


ele- 

uri' 

8.=- 

per. 

ling 

ss.' 

re- 

foi 

Pe- 


Donald  F.  Daubel,  business 
manager  of  the  Fremont  (Ohio) 
Sews-Messenger — to  receive  the 
annual  By-Line  award  of  the 
.^hool  of  journalism  at  Mar¬ 
quette  University. 

»  *  * 

William  M.  Tugman,  editor 
and  publisher  of  the  Recdsport 
(Ore.)  Port  Umpqua  Courier — 
elected  chairman  of  the  1958 
Oregon  Press  conference. 

>>  *  ♦ 

Mrs.  Teressa  Foster  —  new 
reporter  for  the  Klamath  Falls 
(Ore.)  Herald  and  News,  re¬ 
placing  Mrs.  Muriel  Nelson, 
resigned. 

*  « 

James  0.  Burdine,  formerly 
^th  the  Somerset  (Ky.)  Com- 
Mnwealth — to  the  city  staff  of 
he  Lexington  (Ky.)  Leader. 

*  * 

Sy  Rasnick,  rewriteman, 
’••//ofo  (N.Y.)  CouHer-Ex- 
iress — electe<l  president  of  the 
■uffalo  Newspaper  Guild. 

«  *  « 

,Ray  Ryan,  Buffalo  (N.  Y.) 
’^^Tier-Express  sports  writer — 
lected  president  of  the  West- 
rn  New  York  Chapter,  U.  S. 
harness  Racing  Writers  Associ¬ 
ation. 


Erwin  Swangard,  sports  edi¬ 
tor  of  the  Vancouver  (B.  C.) 
Sun,  named  assistant  manag¬ 
ing  editor.  Sports  editor  is  Jack 
Richards,  39,  for  the  last  six 
years  principally  a  football,  la¬ 
crosse  and  boxing  reporter. 

*  *  * 

jA.MEs  K.  Speck,  news  editor 
of  the  Pasadena  (Calif.)  Inde¬ 
pendent — to  the  public  relations 
section  of  ElectroData,  a  divi¬ 
sion  of  Burroughs  Corp. 

«  *  * 

James  A.  Lester,  state  news 
editor  of  the  New  Orleans 
(La.)  Times  -  Picayune  —  ap¬ 
pointed  director  of  public  rela¬ 
tions  for  the  Georgia  Baptist 
Convention. 

<1  ♦ 

Eugene  E.  Clair  Jr.,  former¬ 
ly  with  the  Youngstown  (Ohio) 
Vindicator  editorial  staff  for 
three  years — named  assistant 
director  of  public  relations  at 
Case  Institute  of  Technology, 
Cleveland. 

*  «  * 

Robert  G.  Broad,  formerly 
advertising  salesman  for  Grand 
Forks  (N.D.)  Herald  and  Du- 
luth  (Minn.)  Herald  &  New- 
Tribune — now  advertising  man¬ 
ager  of  the  Globe  (Ariz.) 
Record. 


DITOR  sc  publisher  for  March  16,  1957 


DO  YOU  WANT 
A  PARADE  OR 
A  SALE? 


Every  so  often  we 
find  a  publisher  who 
wants  to  retire,  but 
who  dreads  putting 
his  property  in  a  fish 
bowl. 

It’s  quite  understand¬ 
able.  We  act  in  such 
situations  by  quietly 
and  quickly  finding 
the  right  buyer.  Per¬ 
son  to  person  dis¬ 
cussions  soon  bring 
a  satisfactory  result. 

To  publishers  who 
want  to  avoid  a  sell¬ 
ing  marathon  with 
the  idle  curious,  we 
invite  inquiries  on  a 
confidential  basis. 

Our  offices  are 
manned  with  com¬ 
petent  people  ready 
to  work  for  you. 


ALLEN  KANDER 
AND  COMPANY 

W  ashington 

1625  Eve  St..  N.W.  NatiMal  S-IISO 

Neiv  York 

60  E.  42nd  St..  Murrav  Hill  7-4242 

Chicago  ; 

35  E.  Wacker  Dr..  Randalnh  6-3SN 
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Personals 

{Continued  from  page  59) 


Ernest  Arthur  Stevens,  83, 
whose  50  years  in  journalism 
included  being  editor  and  pub¬ 
lisher  of  the  Silver  City  (la.) 
Times,  and  the  Woodbine  (la.) 
Times,  of  a  heart  ailment; 
March  1. 


ThelMews 

BOYS'CLOB 


James  M.  Light,  85,  an  out- 
door  writer  for  the  GreenvUlt 
(Ohio)  Advocate.  He  was  edi- 
gjjj  Springfield  (Ohio) 
5  tor  carriers  Morning  Times  about  1910, 
ind  publisher,  editor  of  the  South  Charleston 
(Ohio)  Sentinel.  He  managed 
the  old  Greenville  (Ohio)  Trib¬ 
une  from  1918  to  1822;  March 


Vebien  Upper  Des  Moi-  ^Q.Year  Man  Starts  Dillon  P.  Thomas 

nes  and  finally  . 

the  Ues  Moines  (la.)  Register  75th  .Anniversary  Run  Los  J 

&  Tribune  before  going  into  the  LOCK  Haven  Pa  Dillon  Parker  Thoir 

Army.  After  the  war  he  joined  .  *  »  •  president  of  th 

the  Minneapolis  Tribune  where  Fred  S.  Painter,  an  L^g  Angeles  Independe 

he  served  as  news  editor  for  ploye  of  the  Lock  Haven  Ex-  lishjng  Company,  died  1 
four  and  a  half  years.  Later  he  press  for  60  years,  pushed  the  UCLA  Medical  Ce 
became  executive  assistant  in  starter  button  on  the  press  for  native  of  Iowa,  he  be 
the  news  departments  of  the  fhc  75th  anniversary  edition,  newspaper  career  with 
two  newspapers.  Painter  joined  the  com-  City  (Utah) 

*  *  *  posing  room  stall  on  its  15th  A’ews.  He  came  to  Los 

birthday  and  was  mechanical  1931. 

Gordon  Wadsworth  Jr.,  for-  superintendent  for  many  years.  '  « 

merly  circulation  manager  of  He  will  retire  from  active  duty 
the  Daily  Iowan  at  the  Univer-  in  the  composing  room  but  will  Heatls  BPPA 
sity  of  Iowa  and  on  the  adver-  keep  on  as  a  free-lance  corres- 

tising  staff  of  the  Nevada  (la.)  pondent.  Francesca  and  An-  Balti.mc 

Evening  Journal — to  the  adver-  tonia  Loria,  granddaughters  of  Fred  Hohenstein 
tising  staff  of  the  Marinette  the  late  Frank  D.  O’Reilly  Sr.,  News-Post  has  been 
(Wis.)  Daily  Eagle-Star.  publisher  of  the  Express  for  president  of  the  B 

♦  *  ♦  many  years,  participated  in  the  Press  Photographers 

Robert  Stevens  -  appointed  pressroom  “ceremonies”.  ation. 

advertising  manager  of  the  — — 

Daily  Jefferson  County  Union,  BOY !  .  .  .  By 

Fort  Atkinson,  Wis.,  succeeding  _ 

Donald  Stanfield  who  is  join-  _ _ _ 

ing  the  staff  of  Hoard’s  Dairy-  ""  J 


Eugene  J.  O’Brien,  56,  photo 
news  editor  of  the  New  York 
Times  for  11  years  before  going 
to  Hollywood  in  1933  as  head  of 
the  Warner  Bros,  publicity 
photo  department;  Feb.  26. 


Yasutaro  Soga,  83,  publisher 
and  editor-emeritus  of  the 
Hawaii  (T.H.)  Times  at  Hono¬ 
lulu,  following  a  heart  attack. 
He  led  the  island  Japanese  com¬ 
munity  in  the  fields  of  journal¬ 
ism,  radio  and  television; 
March  3. 


Godfrey  H.  Hilgers — named 
classified  advertising  manager 
of  the  Racine  (Wis.)  Daily 
Journal-Times  and  Sunday  Bul¬ 
letin.  He  succeeds  the  late 
George  J.  Westrich.  Mr.  Hil¬ 
gers  has  been  with  the  paper 
since  1918. 


George  B.  Coleman,  40,  for¬ 
mer  reporter  of  Des  .Moines 
(la.)  Register  &  Tribune,  St. 
Louis  (Mo.)  Post-Dispatch  and 
old  Star-Times,  recent  years 
owner  of  St.  Louis  County 
News  Bureau,  of  cancer;  March 


ME  Team  on  Staff 

Topeka,  Kas. 

New  employes  of  the  Topeka 
Daily  Capital  are  Mr.  and  Mrs. 
D.  K.  Walt.  They  are  graduates 
of  the  William  Allen  White 
School  of  Journalism  at  the 
University  of  Kansas  where 
they  each  served  a  term  as 
managing  editor  of  the  student 
newspaper,  the  University  Daily 
Kansan.  Mrs.  Walt  is  covering 
general  assignments.  Mr.  Walt 
is  working  as  a  copyreader  on 
the  city  desk.  Mrs.  Walt  is  the 
former  Marion  McCoy,  daugh¬ 
ter  of  Alvin  McCoy,  Kansas  cor¬ 
respondent  of  the  Kansas  City 
Star. 


.4UGUSTINE  J.  Heine,  o-l 
comptroller  of  the  Readm 
(Pa.)  Eagle,  of  a  heart  ail¬ 
ment;  March  6. 


Alien  Lester  Dies 

Burbank,  Calif- 
Alien  J.  Le.ster,  veteran  pub¬ 
licist  for  Ringling  Bros.  Bar- 
num  &  Bailey  Circus  and  other 

'Uh,  Burnside  .  .  .  since  this  is  your  first  day  on  the  job  as  copyboy,  road  shows,  died  in  a  hospital 
think  we’d  better  clear  up  right  now  any  misunderstandings  you  here  March  3  after  a  heart  at- 
might  have  concerning  your  duties."  tack. 


(ci555r 
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It  may  be  news  lo  your  readers  that  bottled 
carbonated  soft  drinks,  which  they  have  always 
enjoyed  for  their  taste  and  pleasure,  also  have 
their  uses  in  good  cooking. 

We  have  available  for  your  food  editor  a 
series  of  recipe  ideas,  complete  with  glossy 
photos  of  the  finished  creations.  No  specific 
brands  are  mentioned.  Write  for  them  today. 
No  obligation. 

On  the  subject  of  what’s  news  .  .  .  it’s  news 
to  some  people  (but  not  to  food  and  health 
authorities)  that  carbonated  soft  drinks  are  food 
products,  and  as  such,  make  worthwhile  sup¬ 
plements  to  balanced  diets  for: 


1.  Quick  energy  between  meals.  (Average  ii-oi. 
bottle  has  about  100  calories,  quickly  assimilated 
and  put  to  use  as  energy.) 

2.  Aid  to  digestion.  (Carbonation  increases  flow  of 
gastric  Juices  in  the  stomach.) 

3.  Maintenance  of  body's  fluid  balance.  (Average 
person  loses  2*/^  quarts  of  water  daily.  Most  of  it 
must  be  made  up  by  liquid  intake.) 

The  flavor  and  “sparkle”  of  bottled  carbo¬ 
nated  soft  drinks  add  pleasure  and  zest  to  the 
basic  daily  diet.  And  it’s  reassuring  to  know 
that  their  quality  and  purity  are  guaranteed  by 
the  rigid  sanitary  conditions  under  which  they’re 
bottled. 


American  Bottlers  of  Carbonated  Beverages 

Washington  6,  D.  C. 

The  National  .Association  of  the  Soft  Drink  Industry 

A  non-profit  association  of  manufacturers  of  bottled  soft  drinks,  with 
members  in  every  State.  Its  purposes:  To  improve  production  and  dis¬ 
tribution  methods  through  education  and  research  .  .  .  and  to  promote 
better  understanding  of  the  industry  and  its  products. 
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Another  Courtroom 
Picture  Test  Begun 


Cleveland 

Louis  B.  Seltzer,  editor  of 
the  Cleveland  rrvsn,  has  in¬ 
stigated  a  new  test  of  the 
validity  of  Canon  35  which 
prohibits  courtroom  news  pho¬ 
tography. 

In  a  jirevious  case,  where  the 
Press  violated  a  specific  prohi¬ 
bition  of  the  judge  presiding  at 
an  arraignment,  the  Supreme 
Court  of  the  United  States  de¬ 
clined  to  review  the  contempt 
convictions. 

Camera  on  Lap 

Chief  Photographer  Glenn 
Zahn,  on  March  5,  took  photo¬ 
graphs  in  the  Common  Pleas 
courtroom  of  Chief  Justice 
Samuel  H.  Silbert  while  he  was 
presiding  at  a  hearing  to  de¬ 
termine  custody  of  the  children 
of  a  divorced  couple.  The  Press 
published  the  first  picture  on 
Page  One  the  next  day  and  the 
second  March  7. 

The  photographer  took  the 
pictures  with  a  high  speed  lens 
camera  with  a  silent  shutter. 
He  held  the  camera  on  his  lap. 
The  courtroom  had  only  its 
normal  illumination.  The  judge 
did  not  know  the  pictures  were 
being  taken.  Nor  did  he  know 
there  was  a  camera  in  the 
courtroom. 

Zahn  was  seen  by  Aaron  Jac¬ 
obson,  courthouse  reporter  for 
the  Cleveland  News.  Mr.  Jacob¬ 
son  told  Judge  Silbert  that  a 
photographer  was  present. 

Contempt  Citation 

Judge  Silbert  immediately  an¬ 
nounced  contempt  of  court  ci¬ 
tations  naming  Mr.  Zahn,  City 
Editor  Louis  Clifford  and  Re¬ 
porter  Ed  Lucy. 

Justice  Silbert  said  that,  al¬ 
though  he  disagreed  with  Canon 
35  of  the  American  Bar  Associa¬ 
tion,  the  rule  had  been  adopted 
by  the  Ohio  Supreme  Court,  and 
he  had  no  choice  but  to  enforce 
it. 

He  and  the  other  judges  of 
Cuyahoga  County  Common 
Pleas  Court  had  previously 
urged  the  Supreme  Court  to  re¬ 
lax  Canon  35,  and  permit  trial 
judges  to  decide  whether  to 
ban  or  allow  courtroom  photo¬ 
graphs. 

Justice  Silbert  conceded  that 
the  court  proceedings  had  not 
been  disturbed  or  interfered 
with  in  any  way  by  the  picture¬ 
taking. 

A  similar  statement  was 
made  by  Morris  Morganstern, 


one  of  the  attorneys  in  the 
custody  case.  He  said  he  didn’t 
know  a  picture  was  being  taken 
until  he  saw  it  in  the  press. 

Oscar  H.  Johnson,  the  other 
attorney  in  the  case,  confirmed 
that  he  “didn’t  know  a  ))icture 
was  taken.’’ 

Lawjers  to  .t.ssist  Judge 

The  Cleveland  Bar  .Associa¬ 
tion  appointed  Edwin  G.  Halter 
and  Allen  K.  Cortlett  to  assist 
Justice  Silbert  in  preparing  and 
prosecuting  the  contempt  ac¬ 
tion. 

The  Cuyahoga  Bar  Associa¬ 
tion  appointed  William  Corri¬ 
gan  and  George  Farr  to  help 
prosecute  the  case.  Mr.  Corri¬ 
gan  was  defense  attorney  for 
Ur.  Samuel  H.  Sheppard,  osteo¬ 
path  convicted  of  murdering  his 
wife.  During  and  after  that 
trial,  Mr.  Corrigan  contended 
that  his  client’s  case  was  preju¬ 
diced  by  newspaper  publicity. 

Mr.  Seltzer  said  the  Scripps- 
Howard  newspaper  was  pre¬ 
pared  to  carry  the  case  to  the 
Supieme  Court  of  the  United 
States  in  an  effort  to  “establish 
the  principle,  once  and  for  all. 
of  the  people’s  right  to  know.” 

It  is  obvious,  he  said,  that 
everyone  can’t  attend  a  “public 
trial” — but  “the  public  can  be 
represented  by  the  newspapers.” 

Editor  Seltzer,  on  a  nation¬ 
wide  radio  program,  said  the 
te.st  was  conducted  to  prove 
three  things: 

Visual  reporting  is  equally 
as  important  as  the  printed 
word. 

Modern  photo  techniques  and 
equipment  do  not  distract  courts. 

There  is  no  law  against  tak¬ 
ing  pictures  in  a  courtroom. 

Skullduggery 

If  Walter  Glendenning  of  the 
Eljjria  (Ohio)  Chronicle-Tele¬ 
gram  doesn’t  like  hospitals 
anymore,  it’s  understandable. 

He  recently  spent  two  hours 
in  one  photographing  an  opera¬ 
tion  in  which  a  metal  plate  was 
inserted  in  the  skull  of  Don 
Miller,  associate  news  editor  of 
the  paper. 

Mr.  Miller,  in  a  story  ac¬ 
companying  the  pictures, 
wrote:  “To  a  newsman  this 
was  a  chance  not  to  be  over¬ 
looked.  Photographing  the  com¬ 
plete  operation  seemed  to  be 
something  in  which  readers 
might  be  interested.” 


hOv^  f-AiT? — Whitey  Ford  of 
the  Yankees  examines  the  new 
camera  equipment  (Nikon)  used 
by  UP  assignment  editor  Harry 
Leder  at  Florida  training  camp. 

FiM'helli  ('-artooii 
Wilis  Safety  Prize 

Chicago 

NE.A  Service  has  been  named 
grand  award  winner  of  the 
l!)5t)  Christmas  Safety  Car¬ 
toon  Project,  conducted  by  the 
National  Safety  Council,  for  an 
editorial  cartoon  drawn  by  John 
Fi.schetti. 

Both  the  syndicate  and  the 
cartoonist  will  receive  the 
Council’s  Public  Interest  .Award. 
In  addition,  Air.  Fischetti  will 
receive  $300. 

Honorable  mention  awauis 
went  to  the  Akron  (Ohio) 
Beacon-Journal  and  Ned  White; 
Little  Rock  Arkansas  Democrat 
and  Jon  Kennedy;  Nashville 
(Tenn.)  Tennessean  and  Tom 
Little;  Peoria  (Ill.)  Journal 
Star  and  Mort  Greene,  and 
Philadelphia  (Pa.)  News  and 
Jerry  Doyle. 


Don  Byrne  Directs 
Airport  Photo  PR 

Aviation  News  Pictures,  an 
independent  photographic  agen¬ 
cy  serving  commercial  aviation 
for  20  years,  has  announced  the 
formation  of  a  Public  Relations 
Division  at  New’  York  Inter¬ 
national  Airport  (Idlew’ild). 

It  will  offer  editorial  and  pic¬ 
ture  coverage  for  Idlewild,  La- 
Guardia  and  Newark  in  both 
passenger  and  cargo  operations. 
These  services  will  be  under 
the  direction  of  Don  Byrne, 
former  new'sman  and  public  re¬ 
lations  representative  for  Pan 
American. 


Reporters  KilltM* 
S<‘nteiieed  to  Life 

St.  .losEi’H,  Mo. 

.A  circuit  court  jury  convicted 
William  Eugene  Morgan.  29,  of 
the  murder  of  Richard  Skram, 
20,  a  reporter  on  the  St.  Josrpk 
(Inzette. 

The  jury  set  punishment  at 
life  imprisonment.  Attoineys 
for  the  defendant  maintained 
their  client,  who  was  discharged 
from  the  Navy  in  lOlfi,  was 
insane. 

Morgan,  an  epileptic,  was 
accused  of  firing  a  bullet  from 
an  elephant  rifle  through  Mr. 
Skram’s  head  while  the  report¬ 
er  was  sitting  in  a  car  early 
one  morning  talking  to  Miss 
Sandra  Petrie,  an  employe  in 
the  classified  advertising  de¬ 
partment  of  the  St.  Joseph 
Nrirs-I'rcss. 

Morgan  insisted  he  did  not 
know  why  he  killed  Skram.  He 
had  never  seen  the  young  re¬ 
porter  before. 

• 

Clarence  Brown  Jr. 
\anied  IRE  of  Daily 

Urban,  Ohio 

Clarence  J.  Brown  Jr.,  son 
of  the  Ohio  new’spaper  pub¬ 
lisher  and  Congres.sman,  has 
been  managing  editor  of  the 
Urbana  Daily  Citizen  by  his 
father. 

Young  Brown  is  the  co-owncr 
and  formerly  was  the  manag¬ 
ing  editor  of  the  Franklin 
(Ohio)  Chronicle,  a  wreekly.  He 
is  a  graduate  of  Duke  Uni¬ 
versity,  1947,  and  the  Harvard 
Graduate  School  of  Business 
-Administration,  1949.  He  saw 
Naval  service  in  World  War 
II  and  the  Korean  Conflict. 

Harry  W.  Algire,  who  has 
been  serving  as  managing  edi¬ 
tor,  has  been  named  business 
manager.  Noel  Duncan  has 
been  added  to  the  news  staff. 


for  Idlewild,  La-  Daily  Arranges 
Newark  in  both  ,  n  • 

1  cargo  operations.  '  tsU  U'lili  hlvis 
!s  will  be  under  Fr-ancisco 

of  Don  Byrne,  Francisco  ChronicU 

lan  and  public  re-  j-ggponded  to  the  appeal  of  two 
ientati\e  for  Pan  girls,  and  .«ent  them— 

w’ith  their  mothers  as  chaper- 
•  ons — to  Hollywood  to  see  Elvis 

o  .  f  r»  •  1  Presley.  Their  trip  produced 

Roto  for  Brides  ^  copyrighted  series  in  which 

On  March  17,  the  Chicago  the  Chronicle  told  of  the  travels 
Sumlay  Sun-Times  will  devote  of  Donna  Dickson  and  Nancy 
the  entire  28-page  issue  of  its  Laity — “two  nice  young  high 
rotogravure  woman’s  magazine,  school  students  who  are  just 

Midteest,  to  the  bride-to-be.  It  mad  about  the  boy.”  Tom 
contains  over  13,000  lines  of  ad-  Mathews  wrote  the  Chronicles 
vertising.  report. 
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75  SHEETS 
4  X  5  in. 

(10.2  «  12.7  cm.) 


(10  2 . 12 7 cm)  I  gypgy  Panchi Q-Pfess,  Type  B 
Super  PanchrO’Press,  Type  B  I  ! 


YOUR 

OLD  FAVORITES 


Kodak 

TRI-X 

_  SAFCTY  FIIM  _ 
fXFOSUIfS 


TX  135 


Kodak 

TRI-X 


COME 

FROM 

KODAK... 


Kodak 

PanatomiC'X 

Filni 


Kodak 

TRI-X 


25  SHEETS  I  j  I 
4  X  5  in.  I 

(10.2  a  12.7  cm  )  I 


Kodak 

Panatomic-X 

Film 

36  IXPOSURCS  36 


FX  135 


SAEETY  FILM 

Royal  Ortho 


100  SHEETS 

4  X  5  in. 

(10.2  X  12.7  cm) 


SAFETY  FILM 


RoyrI  Pan 


SO  DO  THE  AMAZING  NEW  EMULSIONS 


Maybe  you’ve  use<i  Kodak  Super  Panchro-Press  Film,  work — with  Exposure  Index  of  125  daylight,  100 

Type  B,  for  years.  A  lot  of  top  press  photographers  tungsten.  It’s  a  good  emulsion  for  portraiture  with 

have,  and  still  do.  Its  speed  and  grain  are  just  right  fluorescent  lamps,  too.  In  standard  sheet-film  sizes, 

for  the  general  run  of  press  work  with  flash  or  strobe. 

The  new  emulsions,  like  Kodak  Royal  Pan  Film,  Kodak  Royal  Ortho  Film  is  the  fastest  orthochro- 

don’t  outdate  such  favorites.  They  supplement  them  matic  emulsion  made,  gives  you  the  same  speed,  lati- 

— help  you  add  new  scope  to  your  work — permit  a  tude,  and  grain  as  Royal  Pan — can  be  developed  by  in- 

wider  variety  of  cameras— conquer  conditions  where  spection  under  safelight.  In  standard  sheet-film  sizes, 

you  need  still  more  speed. 

Whether  you  use  sheet  film,  rolls,  or  35mm,  there’s  Kodak  TrI-X  Film  is  ideal  for  available-light  photog- 

a  Kodak  emulsion  with  the  right  speed,  latitude,  and  raphy,  fast  action,  special  assignments.  It  comes  in 

grain  for  any  assignment.  standard  film-pack  sizes,  in  rolls,  and  35mm.  Its  speed, 

latitude,  and  moderate  grain  are  similar  to  those  of 
Kodak  Royal  Pan  Film — gives  you  the  speed  (Expo-  Royal  Pan. 
sure  Index,  200  daylight,  160  tungsten),  exposure  and 

development  latitude,  and  moderate  grain  you  need  Kodak  Panatomic-X  Film  is  especially  useful  for 

for  fast  shooting  under  a  variety  of  lighting  conditions.  hypercritical  work  with  35mm  and  roll-film  cameras. 

It  comes  in  all  regular  sheet-film  sizes.  Its  micro-fine  grain  lets  you  make  extreme  blow-ups 

from  small  portions  of  small  negatives.  Its  Exposure 
Kodak  Super  Panchro-Press  Film,  Type  B,  has  the  Index  is  25  daylight,  20  tungsten, 
speed  and  fine  grain  you  want  for  flash  and  strobe 


EASTMAN  KODAK  COMPANY  •  Rochester  4,  N.  Y. 
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Stretohinp:  endlessly  beyond  American  horizons  are  multi-lane  roads  iindrr 
eonsiriietion  as  our  ne^'  K>,(MK(-mile  su|>erfr«‘e\tay  project  Rets  under  way. 


Putting  history’s  biggest 
”auto  show”  on  the  road 


New  U.S.  40,0()0-mile  snperthronghway 
system  gives  motoring  a  new  dimension 


Alfred  E.  Johnson 


U.  S.  traffic,  though  it  represents  only 
1.2%  of  total  U.  S.  road  mileage.  And 
it  will  ultimately  carry  20  to  25%  of 
the  total  traffic!” 

There’s  never  been  anything  like  it 
in  all  history,  as  Mr.  Johnson  points 
out.  Some  900,000  people  will  work 
on  the  project.  Some  50  billion  dol¬ 
lars  will  finally  be  spent  on  its  com¬ 
bination  of  roads  to  be  newly  built 
and  existing  roads  to  be  modernized 
into  the  gigantic  country-wide  net¬ 
work.  Requirements  of  materials  will 
be  fantastic  of  steel  alone,  some  49 
million  tons  will  be  used  in  road 
building,  and  millions  of  additional 
tons  will  be  used  in  construction 
equipment. 

A  tentative  breakdown  of  the  blue¬ 
print  as  it  now  stands;  7,000  miles  of 
2-lane  highways  in  isolated  areas,  plus 
7,000  miles  of  urban  expressways 
either  depressed  or  elevated  to  sjjeed 
the  pace  of  through  traffic,  plus 
26,000  miles  of  multi-lane  controlled- 
access  throughways. 


Washington,  D.  C. — The  big  news  in 
highways  today — as  it  will  be  for  some 
time  to  come— is  (1)  the  controlled- 
access  throughway,  which  has  been 
made  so  pleasantly  familiar  to  tbe 
interstate  motorist  by  turnpikes  in 
Florida,  Pennsylvania,  Ohio  and  other 
states;  and  (2)  the  Federal-Aid  High¬ 
way  Act  of  1956. 

With  construction  work  already 
well  underway,  this  far-reaching  legis¬ 
lation  will  eventually  make  available 
some  40,000  miles  of  controlled-access, 
toll-free  highways  in  a  coast-to-coast 
super-network. 

Maybe  40,000  miles  doesn’t  sound 
like  much  when  stacked  up  against 
the  3,366,000  miles  of  roads  and 
streets  that  tliread  the  U.  S.  (The 
Act  really  calls  for  41,000  miles,  and 
that  too  may  be  increased.) 

But,  says  Alfred  E.  Johnson,  execu¬ 
tive  secretary  of  the  American  Associ¬ 
ation  of  State  Highway  Officials, 
this  controlled-access  highway  linkage 
of  almost  every  American  city  with 


a  (x>pulation  of  50,000  or  more,  is  per¬ 
haps  the  most  important  addition  to 
transportation  ease  and  safety  in  the 
history  of  the  automobile. 

It  should  greatly  increase  long  dis¬ 
tance  travel  via  the  so-convenient 
automobile.  Yet  a  one-third  reduction 
in  highway  accidents  is  confidently 
forecast. 


Ends  Slowups,  Other  Hazards 

“This  program,”  says  Mr.  Johnson, 
“is  designed  to  move  traffic.  To  move 
it  over  vast  distances  with  a  new,  a 
planned  efficiency  that  may  revolu¬ 
tionize  motoring.  Instead  of  the  slow¬ 
ups  constantly  encountered  on  ‘con¬ 
ventional’  highways  and  in  urban 
traffic,  these  new  sweeparounds  and 
bypasses  will  greatly  facilitate  the 
flow  of  motoring. 

“It  ends  the  bother  of  traffic  lights, 
stop  signs,  slow  zones.  It  practically 
eliminates  the  hazards  of  traffic  at 
intersections.  It  is  expected  that  this 
new  network  will  carry  15%  of  total 


■jTtam 


Steel — more  than  19  million  tuns  of  it— will  Siirfaeiiift  o|>eration8,  as  shown  here,  will  l>e  When  the  project  is  completed,  fast, 
l>e  re<)uired  to  complete  the  road  proftram.  facilitated  hy  modern  construction  machinery,  unrf»n^estrd  roads  will  l>e  yours  toen  joy. 


The  tremendous  and  continuing  gain 
in  automobile  ownership  (strongly 
influenced  by  the  increasing  trend 
toward  two-car  families)  is  the  basis 
for  the  prediction  that  70  million 
cars  will  be  using  our  highways  in 
1965.  This  factor  and  the  annual  2% 
increase  in  U.  S.  population  have 
been  taken  into  account  by  the  engi¬ 
neers  who  are  designing  the  new  road 
network  so  that  on  its  completion  in 
1972  it  will  provide  not  only  for  cur¬ 
rent  but  future  highway  needs.  They 
are  also  taking  into  consideration  the 
fact  that  the  availability  of  this  super¬ 
network  will,  in  itself,  produce  a  sub¬ 
stantial  increase  in  motoring  traffic. 

All  of  this  will  further  consolidate 
the  automobile’s  position  as  an  out¬ 
right  necessity  with  American  families 
"for  vacationing,  business,  pleasure, 
and  the  daily  routine  of  living. 

Nationul's  Kole 

at  National  Steel  take  pride  in 
^  great  contribution  of  the  auto¬ 


mobile  to  the  health  and  prosperity 
of  our  people  and  our  nation.  Because 
National  Steel,  through  three  of  its 
major  divisions — Great  Lakes  Steel 
at  Detroit,  Michigan,  Weirton  Steel 
at  Weirton,  West  Virginia,  and  Hanna 
Furnace  at  Buffalo,  New  York — is  an 
important  supplier  of  the  iron  and 
steels,  made  to  the  most  modern 
standards,  that  are  used  by  automo¬ 
bile  manufacturers. 

Through  the  skilled  engineering  and 
manufacturing  of  the  automobile  in¬ 
dustry,  this  nation  each  year  enjoys 
ever  safer,  stronger,  more  economical 
(rars.  Our  constant  goal — through 
research  and  cooperation  with  the 
automobile  industry-  -  Ls  to  make  bet¬ 
ter  and  better  steel  for  still  greater 
safety,  strength  and  economy  in  the 
cars  and  trucks  of  today  and  tomorrow. 

NATIONAL  STEEL  i 


THIS  IS 

NATION  A  I.  STKKI. 
<;kkat  i.\kks  stkkl  cokcokation 

W  r.lK  ION  STKKI.  COMI’ANY 
S  I  II  W-STKKI,  <:OKI>OKATIO> 
niK  ll\NN\  KL'KNACK  <:OKI>ORATIO> 
IIWW  IKON  OKK  COMI'ANY 
N\  IION\l.  MINKS  COKITIKATION 
.NATIONAI.  STKKL  I'KOlUlCTS  COMI'ANY 

k  CORPORATION 


GRANT  BUILDING  PITTSBURGH,  PA. 
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A  familiar  a  sur%eyor  und  hiH  tranHil,  Hundreds  of  thousands  of  people^  thousands  Dual  one-way  bridges,  a  modern  inno- 

as  initial  .steps  latineh  the  new  program,  of  tnaehines  will  help  build  our  new  network,  vation,  make  new  highways  fastcr,safer. 


from  other  areas  to  discuss 
problems  relating  to  the  flow  of 
Asian  news  to  the  West. 

Preparatory  research  for  the 
five-day  conference  has  already 
begun.  Representative  newspa¬ 
pers  in  the  United  States, 
Britain,  France  and  Germany 
are  being  examined  for  a  period 
of  one  month  to  determine  what 
their  Asian  news  content  is. 

A  parallel  examination  is 
being  made  of  the  sources  of 
information  available  to  editors. 

The  I'esearch  in  the  United 
States  is  being  conducted  by 
Dr.  Ralph  Casey  and  Dr.  Robert 
L.  Jones  of  the  Faculty  of  Jour¬ 
nalism  at  the  University  of 
Minnesota.  The  European  Re¬ 
search  is  being  carried  out  by 
the  staflF  of  the  I  PI  seci  etariat 
in  Zurich. 


THE  A.N.P.A.  OWL 

Now  in  its  THIRD  YEAR  the  A.N.P.A.  OWL,  IN  CON- 
Jl  NCTION  WITH  EDITOR  &  PI  RUSHER’S  CLASSI¬ 
FIED  SECTION,  is  firmly  established  as  the  greatest  medi¬ 
um  in  bringing  Publishers  and  Advertisers  together  during 
their  Convention  visit  to  New  York  and  points  en  route. 

THE  A.N.P.A.  OWL  is  a  separate  bulletin  of  Classified 
Ads  that  is  mailed  MARCH  25,  1957 — FOUR  whole  weeks 
before  the  A.N.P.A.  Convention  to  Every  Publisher  of  a 
daily  newspaper  in  the  U.S.  Plus  every  person  and  com¬ 
pany  who  has  an  ad  or  ads  appearing  in  the  “OWL.” 

Featured  will  be  every  type  of  a  Classified  Ad — Any 
Advertisement  of  interest  to  the  Newspaper  and  Allied 
Fields. 

To  Qualify  for  publication  in  the  “OWL”:  Situations 
Wanted  Classified  Ads  ordered  to  appear  in  FIVE  (5)  or 
more  issues  of  the  Classified  Section  in  Editor  &  Publish¬ 
er’s  regular  weekly  editions  (50f*  per  line  each  insertion) ; 
ALL  OTHER  ADS  for  THREE  (3)  or  more  issues  ($1.00 
per  line  each  insertion) ;  starting  March  30th  issue  will 
have  to  be  identical  copy,  through  necessity,  and  will 
AUTOMATICALLY  BE  INCLUDED  in  the  A.N.P.A. 
OWL. 

There  is  NO  extra  cost  for  the  OWL  and,  incidentally, 
vour  Classified  Ad  w'ill  also  be  appearing  in  the  April 
20th  PRE-CONVENTION  ISSUE,  the  Bulldog  Conven¬ 
tion  issue  of  April  25th,  and  the  Convention  Issue  of 
April  27th. 

DEADLINE  MARCH  21st! 

Address  copy  to:  Editor  &  Publisher  Classified  Dept. 

1700  Times  Tower,  New  York  36,  N.  Y. 

{Situations  Wanted  Ads:  Kindly  include  remittance 
with  order) 

Be  sure  to  specify  the  “OWL”  with  your  insertion  order. 


Asian  News 
Study  Made 
For  IPI  Talks 

The  reporting  of  Asia  in  the 
press  of  the  United  States  and 
Europe  will  be  the  subject  of  a 
conference  called  by  the  Inter¬ 
national  Pres.^  Institute  in  Kan¬ 
dy,  Ceylon.  Nov.  2o-2!),  it  is 
announced  by  IPI  Director  E. 
J.  B.  Rose. 

This  conference  is  a  follow¬ 
up  to  the  one  last  year  in  Japan 
which  was  concerned  with  the 
reporting  of  Asia  in  the  Asian 
press.  It  will  bring  together 
.Asian  editors  as  well  as  editors 
and  foreign  correspondents 


3  From  Press 
Prepare  Big 
Naval  Show 

Norfolk,  Va. 

Three  newspapermen  play 
leading  roles  in  plans  for  what 
is  expected  to  be  the  gieatest 
parade  of  na¬ 
vies  ever  held 
in  the  world. 

The  event  is 
the  Internation¬ 
al  Naval  Re¬ 
view,  scheduled 
at  H  a  m  )i  t  o  n 
Roads,  Va., 
June  8-17.  as  a 
feature  of  the 
Jamestown  Fes¬ 
tival.  More  than 
20  foreign  nations  are  expected 
to  join  the  United  States  Navy 
in  the  first  such  review  held  'n 
this  country  since  1007. 

Frank  Batten,  publisher  of 
the  Sorfolk  Virginia n-rUot  and 
the  Ledger-Star,  is  chairman  of 
the  civilian  committee  which  is 
co-sponsoring  the  event  with 
the  United  States  Navy.  \V.  R. 
VanBuren  Jr.,  secretary  and 
assistant  treasurer  of  the  Xew- 
port  \ew8  Daily  Precis,  is  vice- 
chairman  of  the  civilian  com¬ 
mittee,  and  the  executive  direc¬ 
tor  is  Ben  Wahrman,  veteran 
newspaperman  who  has  been 
associated  with  the  papers  in 
Virginia,  North  Carolina,  Tex¬ 
as,  Utah  and  Arizona. 

The  Naval  Review  will  be 
part  of  the  350th  anniversary 
celebration  throughout  Virginia 
this  year  to  mark  the  establish¬ 
ment  of  the  first  permanent 
English  settlement  in  this  coun¬ 
try  at  Jamestown  in  1607. 

Twenty-seven  foreign  nations 
have  been  invited  to  participate 
in  the  10-day  fleet  event. 

The  U.  S.  Navy  will  partici¬ 
pate  in  the  review,  showing  off 
what  is  expected  to  be  the 
greatest  armada  ever  seen  on 
the  East  Coast. 

Press  .Arrangements 

The  U.  S.  Navy  is  setting  up 
a  modern  press  headquarters  at 
the  Naval  Base  to  take  care  of 
media  rejjiesentatives.  There 
will  be  phone  and  teleprinter 
facilities,  as  well  as  photo¬ 
graphic  darkrooms,  facilities 
for  radio  recording  and  tele¬ 
vision  microw'ave  outlets. 
Quarters  in  the  Navy  Bachelor 
Officers’  Quarters  will  be  made 
available  to  a  certain  number 
of  media  representatives,  and 
Officers’  Club  privileges  will  be 


Batten 


accorded  to  all  accredited  rep- 
resentatives. 

Accredited  representatives 
will  al.so  have  at  their  disimsai, 
facilities  for  transportation  on 
land,  sea  or  air.  These  will  in¬ 
clude  automobiles,  PT  Itoats  and 
helicopters  for  special  u.sage. 
Requests  for  accreditation 
will  be  submitted  through  the 
Civilian  Committee  of  the  Inter¬ 
national  Naval  Review  for 
further  approval  by  the  Navj’ 
Department.  They  may  be  sub¬ 
mitted  to  Mr.  Wahrman,  1’.  0. 
Box  1499,  Norfolk. 


Bermuda  Rolls 
Out  The  Carpet 

Newsmen  assigned  to  cover 
the  Bermuda  Talks.  March 
21-24,  will  have  at  their  dis¬ 
posal  complete  press  facilities. 

Headquarters  will  be  at  the 
Castle  Harbour  Hotel,  h'acill- 
ties  are  being  arrange<i  by  the 
Bermuda  News  Bureau  in  co¬ 
operation  with  Cable  &  Wire¬ 
less  Ltd.,  and  Radio  Bermuda. 

James  C.  Forbes,  New  York 
manager  for  Bermuda  News 
Bureau,  said  about  290  news¬ 
men  were  expected  to  cover  the 
conference  this  year. 

Newsmen  will  be  able  to 
utilize  six  high  speed  telegraph 
circuits  to  New  York,  four  to 
London  or  Montreal. 

Kolley  Leaves  Chi 
For  Eastern  Post 

Chicago 

John  T.  Kolley,  former  chief 
accountant  of  the  ChicaffO 
American,  has  transferred  his 
affiliation  with  the  Hearst  Corp., 
working  with  Comptroller  0.  0. 
Markuson  in  New  York. 

Mr.  Kolley,  who  continued 
with  the  Hearst  organization 
after  the  American  was  pur¬ 
chased  by  the  Tribune  Co.,  here 
last  October,  has  been  associ¬ 
ated  with  Hearst  Newspapers 
for  24  years,  joining  the  or¬ 
ganization  in  1933  as  a  clerk 
for  the  Detroit  (Mich.)  Tiinr^- 
• 

G«‘riiiaii-Language 
Press  Book  Out 

Lexington.  Ky. 

“The  German-language  Press 
in  .America,”  by  Carl  Wittke, 
is  being  published  by  the  Uni¬ 
versity  of  Kentucy  Press 
($fi.-50).  Publication  was  made 
possible  in  part  by  a  grant  of 
.'51,500  from  the  Kaltenbom 
Foundation  and  the  Carl  .Schurz 
Memorial  Foundation. 
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Morley  B  arnard 

Service  separates  the  l)oys  from  the  jVlimite  jVIcii 


T’m  one  of  4500  dealers  who  represent 
the  Union  Oil  Company  of  California. 

Minute  Men,  we  call  ourselves, 
Ix'cause  we  feature  service  that's  the  last 
woid  for  speed  with  thoroughness. 

Regular  customers  take  it  for  granted. 
But  we  nearly  always  get  a  comment 
from  the  new  ones.  Last  week,  for 
examijle.  a  man  I'd  never  seen  pulled  up 
at  my  station  here  in  Cedar  Hills,  Oregon. 

In  4'/j  minutes  we  filled  his  tank  with 
gasoline,  checked  his  oil  and  tires,  added 
clean  water  to  his  radiator  and  battery. 


washed  his  windows,  brushed  out  his  car, 
emptied  the  ashtrays  and  gave  him  his 
receipt. 

“I’ve  been  in  a  lot  of  gas  stations,” 
he  said,  “but  nothing  like  this  ever 
happened." 

I  bragged  a  little:  “Service  is  what 
si'paraies  the  boys  from  us  Minute  Men.” 

“.Aren't  you  ever  tempted  to  take  short 
cuts?”  he  asked. 

I  allowed  as  how  we  sometimes  were. 
But  there  were  two  big  reasons  we  didn’t. 

f  irst,  L'nion  Oil.  They  spend  thou¬ 


sands  of  dollars  perfecting  new  service 
techniques,  then  teach  them  to  us  for 
nothing.  We’ve  learned  it  pays  to  keep 
our  service  up  to  the  quality  of  Union  Oil 
products.  And  they’re  the  finest! 

Second,  ourselves.  Every  Union  Oil 
dealer  owns  or  leases  his  own  station. 


This  gives  you  the  incentive  to  make 
every  customer  a  satisfied  one. 

You  know,  I  think  he  liked  my  answer 
almost  as  much  as  the  service.  Just  the 
other  day  he  stopped  in  for  a  credit  card. 
“Go  ahead,”  he  said  with  a  smile  as  wc 
Started  our  service  routine.  “Sixtil  me!’’ 
♦  ♦  ♦  * 

A  UNION  OIL  STATION,  Customers  tell  us, 
is  the  only  place  where  the  service  is  cer¬ 
tain  to  be  good  as  the  gasoline. 

This  is  high  praise  of  our  dealers,  Ix-- 
cause  their  gasoline  is  new  Royal  76,  the 
West’s  most  powerful  premium. 

.\s  long  as  our  economy  furnishes  Ixith 
the  dealers  and  Union  Oil  the  incentive 
to  constantly  do  better  the  things  we  do 
well,  this  happy  situation  is  likely 
to  continue. 

YOUR  COMMENTS  ARE  INVITED.  U'riU: 
The  Chairman  of  the  Board,  Union  Oil  Co., 
Union  Oil  Bldg.,  Los  Angeles  17,  Calif. 


Union  Oil  Company  OF  CALIFORNL\ 
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PROMOTION 


People  in  Promotion, 
Promotion  in  People 


This  is  Upper  Midwest  area  Governor  Presents 
outside  the  Twin  Cities  “where  ^  .|i  411  j  f 

more  than  70%  ol  the  retail  ‘Heywoods’ 

sales  are  made,”  the  folder  ex-  Cleveland 

plains.  Gov.  C.  William  O’Neill  of 

Pittsburgh  (Pa.)  Post-Gazette  Ohio  presented  “Heywoods”, 
out  with  booklet  reprinting  Cy  statuettes  of  a  newspaperboy 
Hungerford’s  ‘‘My  Best  Car-  named  for  the  late  Heywooli 
toons  of  1956.’  Promotion  B,oun,  at  the  Cleveland  News- 
Manager  Ange  DiBernardo  paper  Guild’s  Page  One  Awards 
finds  this  annual  publication  ghow. 

“extremely  popular  with  read-  Recipients  included: 

Single  news  story  —  Plain 
When  the  Akron  (Ohio)  Dealer  staff,  windstorm  cover- 


u  T7  4;  .  rraoricga-r  paper  ijUiiu  s  ragB  une  Awards 

•*y  T.  S.  Irvin  finds  this  annual  publication  ghow 

The  Miami  (Fla.)  Herald  ton  M.  Tice  deserves  credit  for  “extremely  popular  with  read-  Recipients  included: 

uses  what  is  becoming  more  taking  a  familiar  measurement  ..  .  /p,v-  a  Single  news  story  —  Plain 

and  more  a  familiar  theme  in  device  and  making  it  exciting.  '  r  ^  ^  i  v  lo )  Dealer  staff,  windstorm  cover- 

newspaper  promotion  in  a  book-  Joel  Irwin,  promotion  man-  HcaconJoiirnaf  wound  up  its  age;  Wilson  Hirschfeld,  Plain 
let  it  has  just  produced.  The  ager  of  the  Cincinyiati  (Ohio)  annual  bowhng  classic,  it  tallied  Dealer,  taxes;  running  storj' - 
theme  is  expressed  in  the  book-  Enquirer,  gets  some  excitement  lljOCO  men,  women  and  Forrest  Allen  and  Richard  Mur- 

let’s  title,  “Not  presses,  not  into  a  story  of  the  growth  of  children  bowlers  in  the  ewnt  ^ay,  Press,  housing;  single 
type,  but  people.”  The  people,  his  paper’s  market.  He  sends  i  an  over  ays.  e  feature — Ben  Marino,  Press,  in- 

of  course,  are  the  people  who  out  a  batch  of  pages  from  the  tournanient  was  the  10th  con-  tegration;  series— Doris  O’Don- 
make  the  Herald.  telephone  directory  bound  to-  ducted  by  Lynn  m  y  ag-  News,  Russia; 

Although  the  theme  gets  gether  in  a  sleeve  that  tells  ad-  I^^acon  .Journal  bowling  Public  sei-vice  — Press,  Hun- 

more  familiar  as  more  and  vertisers  “this  is  the  bonus  you  ^  ,  u  *  garian  Mercy  Flight;  sporU 

more  newspapers  employ  it,  it  get  every  time  you  advertise  in  Portlan  s  ir  story — Edward  McAuley,  News; 

can  never  get  stale  nor  lose  its  the  Enquirer.”  show,  sponsored  by  the  Ore.r/ow-  column,  Gordon  Cobbledick. 

promotional  magic.  .lust  as  His  story  is  that  advertisers  wound  up  with  a  new  at-  pjain  Dealer;  editorial,  Tom 

people  make  news  that  readers  get  the  equivalent  of  117  more  tendance  record  ot  dO,uuu  loi  Roardman,  Press;  headline- 

want  in  their  newspapers,  so  pages  of  the  phone  book  in  the  vt-  j  accor  mg  o  Henry  Ewald,  News;  editorial 

people  make  promotional  news  Enquirer  than  in  competing  Niederkorn.  promotion  de-  art— Lou  Darvas,  Press,  and 

— and  just  so  long  as  you  don’t  papers.  This  may  be  a  gimmick  partment.  The  jguie  is  inore  John  Hudson,  News; 

run  out  of  people,  you  have  in  promotion,  but  it’s  a  darned  ef-  'mpressive  in  that  the  show  Specialized  series— Alvin  Sil- 

them  and  in  what  they  do  an  fective  one.  entertainment  verman.  Plain  Dealer,  politico; 

inexhaustible  source  of  promo-  John  L.  Coughlin,  advertising  attractions.  News  photo,  Byron  Filkins, 

tion  people  like  to  read.  director  of  the  Hartford  •  Press;  feature — George  Grant, 

If  fresh  proof  is  needed,  this  (Conn.)  Courant,  is  making  Press;  sports— -Bill  Nehez, 

booklet  just  out  of  Promotion  hay  for  Hartford,  for  Connect!-  ^ Skull  Sessions^  News;  commercial  art  —  Van 

Manager  Les  Barnhill’s  sun-  cut,  and  for  all  New  England,  p  n  h  Man  Timmons,  Plain  Dealer, 

kissed  shop  provides  it.  We  in  a  way,  with  his  1957  Fact 

challenge  anyone  to  read  about  Book.  He  has  managed  to  Cincinnati  * 

the  people  in  this  booklet  and  squeeze  into  its  16  pages  a  Glenn  Thompson,  executive  INVwspapers  on  Top 
fail  to  find  aroused  in  them  an  wealth  of  current  and  pertinent  editor,  has  announced  a  stepup  A**  Soiiroo  of  News 
interest  in  the  Herald.  information  about  the  growth  of  recruitment  program  by 

The  booklet  brings  together  his  market  that,  he  reports,  is  Enquirer.  A  irojram  of  Syracuse.  N.Y. 

a  series  of  ads  the  Herald  has  “amazing”  people.  internships  will  bring  two  Uni-  Newspapers  here  need  not 

been  running  in  its  own  pages.  Interesting  to  note,  in  a  yersity  of  Missouri  journalism  the  competition  of  radio 

and  continues  to  run.  Interest-  period  when  most  newspapers  students  to  the  paper  next  television  news  present*- 

ing  to  note  is  that  these  ads  are  running  to  keep  up  with  Summer,  in  addition  to  the  re-  Hons,  according  to  a  survey  of 
tell  not  only  about  newsroom  their  markets,  are  figures  in  hiring  of  two  desk  men  Syracuse  householders  conduc- 

personalities,  but  also  about  this  book  that  show  that  the  three  reporters.  recently  by  students  of 

pressroom,  telephone  room,  en-  market  is  running  to  keep  up  Nightly  skull  sessions  for  Syracuse  University, 
graving  room  and  other  person-  with  the  Courant.  .  ,  ,  .  •  gu-ree  Results  of  the  survey  found 

alities  involved  in  producing  And  from  the  Defrojf  (Mich.)  gf  Roger  Dudley^  news  editor  that  67.7%  of  the  re.spondents 
the  Herald.  f  ree  Press  comes  “your  late.st  Heck  assistant’  consider  newspapers  the  “most 

One  of  the  best  ads  in  the  Detroit  newspaper  yardstick,”  George  Carr  city  editor  has  a  complete  source  of  news”; 
series  is  about  Sam  Smith,  a  a  promotion  piece  designed  to  k,  traininir  seminar  for  50-3%  consider  the  newspaper 
blind  Negro  who,  aided  by  his  open  up  like  a  folding  yardstick  reporters  ^  the  “best  source”  of  news;  and 

dog,  delivers  the  Herald  to  and  then  to  open  up  some  more,  *  “  34.1%  consider  newspapers  the 

about  100  homes  in  the  Hialeah  like  a  do-it-yourself  measuring  ,  nnbincoH  ortiiree”  nf  new?, 

area.  This  fairly  drips  witli  stick,  to  show  circulation  trend  uniiiased  source 

warm  human  interest.  figures  for  all  Detroit  papers.  Edition  1  V  IT 

Measuring  Markets  hi  the  Bag  Rtnii*  to  1 78  Papes  Newspaper^'^Giii^ 

Advertisers  are  learninp  some  Lona  Island  (N.Y.T  Press  HASTINGS,  Neb. 


Measuring  Markets  In  the  Bag  Ktnis  to  1 78  Papes  Newspaper^'^Giii^ 

Advertisers  are  learning  some  Long  Island  (N.Y.)  Press  HASTINGS,  Neb. 

interesting  facts  about  the  size  claims  attention  from  boating  The  Hastings  Tribune’s  an-  Santa  Monica,  C*h  ■ 

of  the  Roanoke  market  through  and  fishing  advertising  pros-  nual  progress  edition,  known  .S’niifa  Monica  Outlook 

a  series  of  bold,  full-page  ad-  pects  through  the  simple  device  as  the  Tribune  Tapeline,  wa.s  booklet  designed  as  a  guide  for 

vertisements  appearing  in  the  of  a  tiny  but  real  compass  at-  issued  March  5,  totaling  178  the  use  of  newspapers  as  » 

Roanoke  (Va.)  Times  and  tached  to  a  letter.  pages  and  carrying  approxi-  teaching  aid  is  being  used  by 

World-News.  Picture  and  caption  layout  in  mately  17,000  inches  of  adver-  600  teachers  in  the  local  schools. 

“You’re  buying  the  popula-  New  London  (Conn.)  Day  tising.  The  16-page  booklet  also  i* 

tion,”  the  ads  tell  them,  “of  a  shows  “.411  in  the  Day’s  work:  The  entire  selling,  editorial  being  set  in  Braille  for  use  ii> 

city  the  size  of  Toledo  (or  paper  rolls  to  the  printed  page.”  and  production  job  is  done  by  .special  classes. 

Birmingham,  or  St.  Paul,  or  Makes  good  promotion  out  of  the  paper’s  own  staff.  The  The  booklet  was  developed  by 
Atlanta)  and  more  when  you  cold  statistics.  Tribune  printed  one  section  25  school  teachers  who  worked 

place  an  advertisement  in  Northwest  Daily  Press  As-  each  week,  starting  in  January,  with  the  Outlook’s  community 

Roanoke’s  two  daily  newspa-  sociation  impresses  with  a  with  seven  sections  in  all.  Color  service  department.  It  was  wnt- 

pers.”  folder  giving  vital  statistics  on  was  used  on  the  front  and  back  ten  by  Chariot  Halzkamper  of 

Promotion  Manager  Thorn-  ’‘70%  Country  .  .  .  U.S..4.’’  of  each  section.  the  Outlook. 
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A  Senior  Air  France  Captain 

MORK  THAN  8.>»  DAYS  AM)  MGIITS  ALOFT! 

two  uimI  a  lialf  years  is  a  si/ahle  seKnient  of  a 
lifetime.  Tliis  is  tlie  time  Ciaptaiii  Gamhaile  has  spent  aloft 
for  \ir  Kraiiee,  flying  the  niggerl  routes  of  Afriea.  the 
Near  ami  Far  East.  Decorated  repeatedly  hy  France 

and  other  countries  for  his  ser\ices  to  aviation, 
Claptain  (iandiade  is  in  active  ser\ice  on  the  .\ir  France 
network  under  the  Regional  Representation  of 

Madagascar,  fie  is  typical  of  llie  type  of  man  who  has 
helped  huild  Air  France's  38-year  recoril 
of  depemlahle  ser\ice  to  the  people  of  73  countries. 
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AIR  FRANCE 

THE  WORLD  S  LARGEST  AIRLINE 


tiunity 
3  writ- 
per  of 


WITH  177,740  UNOUPLICATED  ROUTE  MILES  TO  236  CITIES  IN  73  COUNTRIES 

SEE  YOUR  TRAVEl  AGENT.  OR  AIR  FRANCE  •  NEW  YORK  •  ATLANTA  •  BOSTON  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DETROIT 
LOS  ANGELES  •  MIAMI  •  MILWAUKEE  •  PHILADELPHIA  •  PITTSBURGH  •  ST  LOUIS  •  SAN  FRANCISCO  •  WASHINGTON,  D  C  •  MEXICO  CITY 
MONTREAL  •  TORONTO  •  VANCOUVER  •  HAVANA  •  PUERTO  RICO  •  FORT  DE  FRANCE  •  POINTE  A  PITRE  •  PANAMA  •  CARACAS  •  BOGOTA 


Editor  &  PUBI.ISHER  for  March  16.  1057 


S.  1957 


69 


;\s  a 

sorvab'^'  ' 
Sure, 
couvu"’ 


'.<•'•  r‘''C 

I„thr.n(rr< 

dollar- 


In  527  daily  newspapers 
across  the  nation,  ads  t-r- 
tisements  like  tliis  are 
reaching  an  andienci’ 
of  more  than  50  million 
peoide. 


(^etrWa' 

48H  ’ 


70 


EDITOR  &  PUBLISHER  for  March  16,  195' 


Everybody  agrees  inflation  is  bad 


. . .  but  too  many  tbink  if s  inevitable 


-  Is  it ? 


Some  people  think  tliat  creeping  inflation 
and  the  rising  prices  which  follow  in  its 
wake  are  the  cost  of  continuing  prosiierity. 

W’e  in  the  life  insurance  business  disagree, 
and  belie\  e  something  can  be  done  about 
it.  Wv  in\  ite  \ our  help,  because  keeping  th(‘ 
econoni)’  .sound  is  a  many-sided  job  and  calls 
for  the  help  of  all  Americans. 

Let’s  start  u  ith  something  that  each  and 
every  one  of  us  can  do.  If  each  one  of  us  will 
save  only  an  extra  nickel  out  of  every  dollar 
we  earn,  we  will  strike  a  mighty  blow  against 
inflation  and  rising  prices. 

This  extra  nickel  saved  by  each  of  us  can 
add  up  to  a  total  of  14  billion  dollars  a  year 
—money  which  is  urgently  needed  to  finance 
more  factories,  homes  and  schools. 

The  other  side  of  the  nickel 
But  that’s  only  one  side  of  the  nickel  we 
save.  The  other  side  is  the  feeling  of  inde¬ 
pendence  and  well-being  that  comes  from 
knowing  we  ha\  e  a  nest  egg  that  is  growing. 

The  life  insurance  companies  are  suggest¬ 
ing  this  action  to  millions  of  .Americans 
through  a  series  of  messages  appearing  in 
newspapers  throughout  the  countrx'  at  this 
time.  One  of  these  messages  appears  on  the 
opposite  page. 

But  this  important  action  on  the  part  of 


all  of  us  needs  to  be  supplemented  by  vigor¬ 
ous  actions  on  other  fronts,  if  we  are  to  win 
this  fight  against  inflation.  Here  are  three: 

What  the  employer  can  do 

1.  .Management  can  make  a  real  contribution  to 
this  fight  — by  offering  better  products  at  the 
same  prices  ...  or  tlie  same  products  at  lower 
prices. 

What  the  employee  can  do 

2.  Each  employee  can  do  bis  share  by  making 
eveiy  dollar  received,  a  dollar  earned.  In  fact, 
the  wage  earner  can  look  forwartl  to  incmisinfi 
prosperity  l)y  increasing  liis  own  prodncti\  ity. 
W'ithont  tliat,  the  paycheck  may  be  bigger,  but 
it  will  buy  less. 

What  all  of  us  can  do 

3.  All  of  us  need  to  support  eseiy  reasonable 
move  to  reduce  government  spending— federal, 
state  and  local.  Remember,  it’s  otir  money  that 
government  spends.  .And  if  we  keep  on  askiiig 
for  services  which  could  be  deferretl  or  elimi¬ 
nated  altogether,  we’ll  keep  on  paying— in  higher 
taxes. 

This  is  no  time  for  name-calling  or  finger- 
pointing  or  “letting  George  do  it.”  It’s  a  time 
for  all  of  us  to  join  in  a  spirit  of  mutual  re¬ 
spect  and  detennination  to  work  out  this 
problem  togetht'r. 

Ye.s,  tcc  can  stop  inflation  — if  we  will  all 
do  our  part. 


Institute  of  Life  Insurance 

Central  Source  of  Information  about  Life  Insurance 
488  MADISON  AVENUE,  NEW  YORK  22,  N.  Y. 
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Shucks,  Dad,  you  could  pass  him  easy 


resistant  surface  grips  your  tires  much  better 
and  lets  you  stop  faster,  even  in  the  rain. 

You’ll  find  light-colored  concrete  is  much 
safer  at  night.  It  reflects  car  lights  instead 
of  absorbing  them.  You  see  farther  and  have 
more  time  to  slow  down  or  stop. 

By  the  time  you  have  your  own  car,  son, 
there’ll  be  millions  more  cars.  Safer  driving 
habits  and  safer  highways  will  be  even  more 
important  then.  So  watch  your  father  care¬ 
fully  and  learn  well  the  lessons  in  safe  driv¬ 
ing  he  can  teach  you.  And  as  you  grow  up 
and  start  paying  for  highways  yourself  you’ll 
want  safe  concrete  pavement  on  main  roads. 
You’ll  get  good,  safe  roads  if  you  supp>ort 
sound  highway  planning  and  encourage 
your  friends,  neighbors,  club  members  and 
business  associates  to  do  the  same  thing. 


True  enough,  son.  But  that  sign  is  there  be¬ 
cause  45  miles  an  hour  is  the  safe  speed  limit 
here  and  your  dad  is  already  doing  45.  To 
pass  the  truck  he’d  have  to  break  the  law— 
and  breaking  safe  driving  laws  is  one  reason 
for  highway  accidents. 

If  your  dad  is  always  as  careful  you’ll  learn 
a  lot  about  good  driving  by  watching  him. 
You’ll  learn  when  it’s  safe  to  pass  and  why 
you  should  not  pass  on  curves  and  hills. 
You’ll  learn  to  signal  for  turns  and  to  slow 
down  in  school  and  business  zones.  You’ll 
learn  that  driving  courtesy  goes  a  long  way 
to  help  prevent  accidents. 

When  you  start  driving  your  own  car 
you’ll  learn,  too,  that  there’s  a  difference  be¬ 
tween  pavements.  Concrete,  for  instance,  is 
safer.  One  reason  is  that  its  gritty,  skid- 
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190.077 

9v,34V 

1,337.63. 

NEW  HAVEN,  CONN. 

Jcurr.al-Ccur.er.  , 

2.722,224 

556.295 

628,964 

JvS,603- 

4/4. /I  1 

4.9ll,l.’- 

Register . 

,  .  (e) 

10,645,491 

2,709.409 

1,528,058 

405,668 

2,691.797 

l-,u87,30* 

Register . 

.  .  (S) 

3,894.706 

881,207 

468.103 

>05,237 

l.i76.33i 

6. 7;. .S'* 

NEW  LONDON,  CONN. 

Cay . (^)  C,04l,S3d  1,232,470  1,297.704  248, ts9  |.37o.4vU  |v.:o5.4J3 


new  ORLEANS,  LA, 


T smes-  Ptcayune. 

.  .  (m) 

15,688,524 

2.895,797 

1.180,333 

448.926 

t, 014.60- 2 

.'v.ilJ.Mi* 

zTime<-  Picayune 
btates . 

t. 

.  .  (S) 

6,137,675 

1  ,6^2,6«0 

218.577 

142. 37U 

J.255,«'i 

1  l.iU.Hl 

Item . 

.  .  (e) 

7.565.257 

1,522,915 

1 ,176,81  3 

364.61  1 

1 .481,172 

J2,»»a2.»- 

♦Item . 

.  .  (b) 

3,078,486 

685,1  50 

1  43.794 

6  2.992 

781,026 

4.7t4,lL 

btates . 

.  .  (C) 

3,576,127 

2,867.251 

8*9,059 

370,554 

6,147,451 

1  t.l'S.is* 

i«0 1L:>*  Glens  Falls  Post-Star  (Morning)  and  (L.tning)  sold  tn  cwinbit.  ^tiwi, 

Linage  of  one  edition  (Pust-Star  .Morning)  only  is  gui-n. 


tsOTC:— Harrisburg  Evening  News  carries  tlfB  same  amouitt  of  advertising  at  (l>v 
Pairiol. 


N'OTE:— Meriden  Record  Morning  and  Journal  Evening  sold  in  combit. alion.  Linage  of  wS« 
rdition  (Kfcord  Morning)  only  is  given  in  Part  Oite,  Both  rOitions  shoau  la 
ivLo  -  .\dvertisers.  Vie;  K  M  L  J  E, 

.M  Include*  \^t-ek-LltU  Picture  Magazine. 


NOTE:—  Lawrence  Tribune  Evening  and  Eagle  Morning  sold  in  rutTiOination  onlv, 

PK  Uie  Jersey  Journal  Linage  figures  include  Loti,  lull  and  pari-ruit  advetti**^* 


74 


EDITOR  ac  PUBLISHER  for  March  16, 


Stop!  Confucius  say  “Scotch”  is  a  brand  name 
for  tape— don’t  forget  honorable  quotes! 


Confucius  right!  While  we  welcome  the  men¬ 
tion  of  our  product  in  your  columns,  we  ask  that 
you  respect  our  registered  trademark.  If  it  is 
impossible  for  you  to  use  the  full  name  correctly : 


“SCOTCH”  Brand  Cellophane  Tape  —  or 
“SCOTCH”  Brand  Masking  Tape,  etc.,  please 
just  say  cellophane  tape  or  masking  tape.  Thank 
you  for  your  cooperation. 


MINNESOTA  MINING  AND 


MANUFACTURING  COMPANY 


ST.  PAUL  6,  MINNESOTA 


editor  at  PUBLISHER  for  March  16,  1957 


NEW  YOU,  N.  Y. 

Auto-  Finin-  Total 

Retail  General  motive  cial  Clasai-  Adver- 

Neuspaper  Display  Display  Display  Display  fied  tising 

Times . (m)  8,801,401  5,224,505  1,276,741  1,479,255  8,160,900  24,997,044 

Times . (S)  13,855,212  7,650,311  267,281  372,268  6,914,826  29,062,930 

Herald- Tribune  ,  ■  .  (m)  4,326,414  3,422,822  1,036,514  939,51  3  2,469,542  12,237,078 

zilerald-Tribunc  .  .  (S)  5,744,798  2,976,85b  184,088  110,732  1,368,993  10,388,779 

News . (m)  1  3,927,977  3,274,350  862,309  453,387  474,855  19,022,97  3 

News . (S)  15,851,784  1,987,281  211,121  97,469  1  38,052  18,286,079 

.Mirror . (m)  6,036,433  1,210,820  1,407,699  279,801  663,069  9,733,402 

Mirror . (S)  3,419.325  661,176  103,502  9,902  114,631  4,309,401 

Journal-American  .  (e)  6,017,387  2,370,521  817,498  396,980  2,466,353  12.183.27  3 

•Journal-.\merican.  (S»  2,724,448  1,320,840  234,415  26,757  989.040  5.295.575 

Host . (e)  9,148,448  2,264,357  610,957  209,801  1.465,745  13,754,716 

lYist . (S)  756,852  41,750  17,784  1,829  453,838  1,272.053 

World  Telegram  & 

Sun . (e)  7,921,172  3,410,986  1,043,166  723,652  1.751,480  14,938,767 

Long  Island  Press  .  (e)  9,057.824  1,269.697  1,072,296  494.306  6,290.983  18,315.1  36 

pLong  Island  Press.  (S)  3,807,071  768,262  109,245  81.796  1,744,204  6,510,730 

NIAGARA  FALLS,  N.  Y. 

Gazette . (e)  11,649,530  908,693  923,320  234,896  2,621,903  16,712,157 


NORFOLK,  VA. 

Ledger-Dispateli  8: 

.star . <c)  1  1  ,102,606  3,1  46,037  2,152,941  605.586  5.188.746  22,654, 5o2 

\  .rgMnan-Pi!ot  ...  (m)  12,472,958  2,866,866  1,439,917  536,319  4,297.783  21.781.681 

\  irzm:an-Pilot  & 

zstar . (5)  6,410,541  1,251,474  386.799  199.628  1,414,212  9,696.457 

OAKLAND,  CALIF. 

Tribune . (e)  10,656,682  3,357,781  1,362,878  350,530  5,844,285  21  ,859,049 

plribunc . (SI  5,375,207  1,191,195  398,895  52,152  2,232,942  9,262,748 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . (m)  5,309,036  1,925.627  899,578  131  ,245  3.300.938  1  1,572.47  1 

Oklahoman . (SI  3.1  36.991  942.347  173,361  75,998  1.570.b9t.  5.K99,93t. 

limes . (el  6,724,091  1,925,199  044.612  174,775  3.262,950  1  3.033.403 

OMAHA,  NEBR. 

World-Hrr.lld  (Sec  Notel  8,677,145  2,403,298  1,191  ,545  221  .718  3,(01  ,639  15,o.i3,4('2 

World-H.  raid  .  .  .  .  (SI  5,392,1  10  l,0o2.4Ol  276,220  62,903  2,215.915  9.0.10, '91 

PASADENA,  CALIF. 

.Star-News . (e)  6,351  ,590  1  ,074,087  908.931  371  .202  1,589.951  1  '. .(98,309 

j  lnd6'pcnd'’nt  Star- 

. (5)  7ty7.\^A  129, 104,907  \ 

IndR  p.  nd‘'nt . <m)  t9?,742  a02,2'y«  r>.no(i,l77  1 

cplr,dt’ptfnd*“nt  ....  (i*)  .'10, 20,833  21,327  20,3t4  417,127  b.'2,li*l 

PAWTUCKET,  R.  I. 

T;m?i . (•')  T.tl.no:  1,1^7.400  I.3M.SI2  1.2.'3.'»10  ll.Tn.ni#> 

PEORIA,  ILL. 

.Tournal  Notr)  R.:ifi.0'^0  2, 201, ►''>4  1,0?5.0^4  32474^4  4,2»»'.:i*^  I-^.IM.O.’P' 

pJcurnal  Star . (S)  3.'»88.75«'5  I,ll2.21o  174.79'>  4?,^83  ».21.'.h07 


PHILADELPHIA,  PA. 

I>;:!«t;n . (<-)  r'.'^l'.44l  ''.'5i:,:3R  1,3:o.78'-5  5'4.'^:4  4,s:'>.7*7  2'.'''.n7 

■Pillet-n.  .......  M4=»,141  1  .d2‘>,n4  17!.. 'aI  21.«12  I.^CO.'h'*  *■,.772. ^^2 

Inquirer . (m)  ^<,'^40,^22  4,0^7, 42*>  1.I22.2!*8  603,771  ♦'.419,7»'u  .'1 ,34*t.ll  7 

Inquirer . (.n)  I*!. 47^,733  2,404,*^'’.!  273. 4,7'.8.»02  i7,^^n."20 

. (.  )  .■.^87,'442  1.2!^7,!.9='  .'^‘‘‘,282  171. 3^7  ^07,o  Rs,7Ln,;.s; 

PHOENIX,  ARIZ. 

Cizen^  (?€<  K''*e3  1 ',078,034  2,394,153  !.24'».016  4*:t.:':6  !>.50I.:4i 

Pepublic  ^ 

Oazett- . (S)  4.024.963  1,655-. 120  443.1''!  114. 230  l.e90.^ii  7.9'':*.^7‘' 

PITTSBURGH,  PA. 

Post-Cazet’-i . (rr.)  7.296.047  2,5:0,4t-8  869,082  298.688  .•'.4^'>.C7'>  I'.TTj.O'i'J 

Prers . (e)  10,866,431  3,«S3.0o3  >57o,4«)3  l'’4.S82  6.177,21  3  2I,16S,25'3 

zPress . <S)  5,7O3,8'’0  1,9<44.2‘13  341  ,176  67,028  ’.200,767  1  1  .393,2SS 

>^n-'Ie!e^ra?h .  .  ,  .  (e)  6.348.397  l,i^86,7l4  628.<>'46  I-'8,3S9  1,5-7.006  10,84o,60i 

b-r.-ltivcraph  (S)  3,(C7.1SQ  1.012.417  121,370  20,r,44  1  ,3e4.709  i-.146,S*>9 


PORTLAND,  ORE. 

O^.Ca^nian  .  .  .  .  (m)  9.666.564  3,C87,78C  025,647  173.085  '^.75^.0:^.  I0,M2.=‘li. 

Ore^cnian  .  .  .  .  (S)  5,036,557  1,462,200  282.067  25,605  2,650.250  9,470,070 

Jcurnal  ,  (e)  9,321,o?S  2,C04,913  837.464  1  38.953  3,128,335  15.5^5,53S 

zJoucoal  (SJ  2,7c7,6t:  1,218,673  163,852  27.649  1  ,245,740  5.431  ,583 


POUGHKEEPSIE,  N.  Y. 

No'a  Vork.-r . (..)  7,072.439  1,007,402  854,060  207,807  1,532,825  10. 810.00'* 

.NVa  Yrrkcr  .  .  .  .  (S)  2, IK. 124  2:0,537  92.355  178,984  599,486  3,185,219 


PROV'DENCE,  R.  I. 

1  11!  ‘.n  . (■)  12,^71.916  2,0j0,657  1,501,370  392.976  3,nR3,oe.i  .'1,23  .9^5 

.Toirn.il . 2.'.l2.44<i  2,784,601  1  .652.536  350,750  3,799.2t9  ll,i9t».27tl 

i.fcin-.al  .(a'  4.4K,54C  1.9?l,2o2  931.988  270.178  VM.8I7  8.196, 


QU'NCY  MASS. 

Pat,:):  L  d;.r  (c)  6  075.515  462,619  795,376  252,224  1  ,736,722  9,431,493 

pead'nc,  pa. 

Fri  Je  lie.  r.’-'tc)  8,3:5  937  1  .784,4*3  997.324  143,217  2,516.025  1  3,884,725 

Lagle  (S'  2  1  33  7';-:  2'*4,02*  82  416  21,952  445,992  2,980,000 

R’CHVOND,  VA. 

Ne-As-Leader  .  .  (« )  10,5>6.573  3.251  932  1  ,376,913  4(0,307  4.880,095  20,561,298 

*:m‘.-^-Dispatch  (rr.l  7.107.249  3,062.021  1.096,717  372,409  5,019,097  16.830.390 

zlimes-Di.-patih  (S;  l,522.<*t9  37:>  465  230,425  1,269,192  10,077,034 


ROANOKE,  VA. 


Auto«  Finan* 

Total 

Retail  .  General 

motive 

cial 

Classi*  . 

Adver- 

Neu  spaper 

Display  Display 

Display  Display 

fied 

li.ing 

’I  unr* . . 

.  (m) 

6,1  30.2J‘* 

1,810,816 

804,355 

278,603 

2,254,850 

11,321,371 

pTiines. 

.  (SI 

2,166,949 

1,021,038 

148.181 

1  35,693 

577.120 

4,0t(2,O»»| 

World-Ncvis  .  .  .  . 

.  (el 

6,191,758 

1,613,473 

805,683 

291.332 

2.259,436 

ii.toj.so: 

ROCHESTER 

N.  Y. 

DF'mocrat  8 

Chronicle . 

.  (m) 

'i,19l,lt.6 

2,365.839 

2,219,044 

;60,J71 

3,68;,694 

18,058,221 

zDcmocrat 

Chronicle  ,  ,  .  .  , 

.  (SI 

5.687,828 

1,693.046 

73  3,246 

24  3,842 

1.629.733 

**,991,4  ■» 

1  imcb- Union  .... 

.  (e) 

I  1,528,712 

2,700,758 

2,388,800 

450,218 

171,880 

20,300.t)*j7 

SACRAMENTO,  CALIF. 

Bee 

.  (e) 

12,619,579 

3,389.909 

1  .327.102 

250,81 1 

6,801,715 

21,429,551 

Union . 

.  (>n) 

2.949.948 

657.1  32 

509,662 

170,578 

2.5  30,  330 

7.081,27*1 

Union . 

.  P>) 

2.662.373 

457.052 

201,877 

35.742 

1,272,692 

4, 632. ll'j 

ST.  LOUIS, 

MO. 

Cilobe -  lirintti  rat.  , 

.  (ni) 

7.665,012 

2,143,763 

1  ,42  3,769 

488,391 

2,762,1  37 

1  1,569,01, 

.^(ilobe-l)fni«><  rat. 

.  (S) 

5,'>55,l'>2 

2,003,1 1  1 

267, 6h6 

57.270 

1 ,207,487 

7.501  .2r 

Post  -  Dt  spatcli  .  ,  . 

.  (••) 

1  3.  U.O,408 

3,944,171 

1,753, 

342.42  3 

5.671  ,001 

25.nH.3{'| 

pPosl'DlSpalch  ,  . 

.  (b) 

7,337,953 

2,087,613 

416,773 

88.23b 

4,402,132 

I4,371,0'#b 

ST.  PAUL, 

MINN. 

Pionee  r  1  'rt*  '  .  . 

.  (m) 

5.8H2.6  34 

2,789,776 

1 .080,941 

465,106 

4.43!  ,715 

1  l.Ti  n.O*  * 

♦  PioiiFTr  Press  , 

.  {S) 

«  ,770,509 

1 ,520,527 

253,248 

173.024 

2,152,952 

10.871 ,283 

Dispatch . 

.  (ii 

lU,605,2t>2 

2.792,628 

1,147,948 

467,083 

4.458,41  3 

19,176,801 

ST.  PETERSBURG,  FLA. 

Independent  .... 

. 

6,1  25, 'in! 

!  .063.087 

524.010 

537.981 

1 .096.946 

!0,l76.t,.  * 

limes . 

.  (m) 

12, 854. t-  to 

1 ,708,581. 

1  ,1  83,340 

604,7b  3 

5,231,9hb 

21,771.4^; 

pTiines . 

,  (S) 

5,528,557 

1  ,264,728 

240,018 

179.477 

1,249,123 

o,i7i,ii: 

SAN  ANTONIO,  TEXAS 

PxprF'S . 

.  (m) 

8.1J3.0O6 

1 ,618.32! 

81  .364 

462.218 

6.509,34  3 

17.0.5,1;. 

rl.M’r.  N.wr  . 

.  (b) 

1.1*72.1  1  1 

1.171.110 

I  54.405 

61.123 

2.0bO,5Hl 

8, 3  ••2,474 

\.  VIS . 

.  (.  ) 

10.1  25,245 

1  .033,372 

000.1  2‘* 

1  55,1  7.. 

#(,602.007 

p».h  'll. 10. 

J'-.cM . 

.  (•  ) 

in.K7n.'72 

2.1  78,285 

1  .1  55,251. 

27  3,0  t; 

5,7  3S,Or  1 

20.2'-'l,o.2 

’  . 

.  (M 

•l.'‘57.(i70 

1.017,510 

281,718 

9i',28b 

1  .552,#  22 

T.oiO.iCa 

SAN  DIEGO,  CALIF. 

Union . 

.  (m) 

7.225.540 

2.080. 1 1 

l.K’H.Inn 

30  1,07.: 

5  O.'ft  .'S7 

la.f  ".71* 

. 

.  {■') 

•  .1  2w:.8|  > 

1  .255,1^7 

P.  1  3 

Hfl.Or  1 

1 .380.04* 

*».  .r».  • 

■Jribnnr . 

.  (.  ) 

13.05  1.0,1 

.M20,M». 

l.u»:.7bi 

317.:.'.3 

5,8O5,50#- 

2.‘.'*2'.727 

SAN  FRANCISCO,  CALIF 

<  hr«n  .  ]r- . 

.  (-Ml 

5.RtC,n54 

2.452. Kl 

8m.8|  n 

.'■■'I  .'33ft 

•  '..'95,'.Sft 

1  ‘.'to.ft'I 

.  t  ') 

,Ol  5 

1  ,^20,74  1 

105,210 

.’5,1  .'O 

1  .21  3,*  48 

7.I#-'*.!" 

Cxatnin*  •• . 

.  P’ll 

10,|02.25t 

.^'22.*80 

0in,472 

.'•oj ,  ;i  0 

#  .H53.f.l  1 

; 

Lvam.n*  r  .  .  .  . 

.  IS' 

»-,578,fe05 

1.831,01  ' 

474.755 

ib.n'. 

2,'»»5»‘.21  7 

Ua’»-Bt.h.  tit,  .  .  . 

.  PI 

5.  tQ»y,f,50 

1 .055,627 

l,052.b27 

.'08,7.’  . 

•  5ln.7.\: 

'»,!  TT.I’P 

N.  «  . . 

.  !■  > 

:*.»  18,105 

1  .515,035 

021  .44  1 

213,27^ 

1  .572,6  3b 

o.b 

SAN  JOSE 

CALIF. 

'•-■rr  tirv 

.  ( -I 

8, eh**, 420 

2.i38,t:i 

!  ,  '1  ''.Cel 

-  .0 ' 1 

12.-.-7.'-' 

N.  •*  s . 

.  {■  I 

'*,520.488 

2,1  3b, 324 

1 .318,775 

308.80,, 

5.825.48  ; 

i'*.:'-.7  ■ 

Iter,  ur^-N.u  .. 

.  r  I 

4,3'*l.2'J8 

475.516 

240, .*m7 

'*7,1:-, 

i.bu.'  :i 

» .-  'i.t-i'^ 

SCHENECTADY,  N.  Y. 

Oa.--tt.  .  . 

.  ( - 1 

7,746,380 

1,128,829 

0  I'l.Onl 

',#!*'.ll  . 

1 1.1  ' ' 

Uni.'n  -w-f a  r  .... 

.  (•  I 

b.**! .221 

1  ,305,714 

eO'i.Oe  i 

21b, -1* 

2.1 .0.233 

li.i-7.;r< 

SCRANTON,  PA. 

Tin*.-  .  .  fO  5.s  =  4.M7  089.021  1-2. 7*-.*-.  l.K-.-'l  K  .2  •  .2’; 

SEATTLE,  WASH. 


fr-) 

6.:e6,690 

2,088,261 

751, 9*8 

:*?  ,''^1 

1  i.'-H.:*-' 

*  Pest •Int*  !I  r ^.'TiL  *•  r 

IS) 

.3.72  5.214 

1  ,348,864 

28e, 904 

1 .  i  4,3e4 

3.«-3 

limes . 

(*•» 

11.201,181 

3,191 .929 

944. :97 

:u,95r 

#  ,i:-.!27 

. 

(M 

4.820.037 

1  ,125.081 

218,860 

.'8.-03 

K.ITN.'ll 

SHREVEPORT, 

LA. 

Trtilrn-.I 

1.) 

6,508,869 

t,95|,S85 

,057.387 

278,5  -.0 

.”’.9  -S,!*  7 

12.9 

limes . 

(m) 

8,480.758 

2,015,720 

,05b,70H 

245.108 

2.'*Hi  ,'«T  i 

1  1.-  .".’T 

limes . 

(S) 

3,330,683 

500.434 

181.951 

89, 3i  0 

1,092,91  #• 

5,2(0.'H 

SOUTH  BEND 

IND. 

Tr.bune . 

(e) 

10/11,770 

1.679,308 

.861 ,21 1 

275.5R.6 

3.192.  62 

l-,.‘'.l  T 

1  ribune  ....... 

ISl 

4.938,223 

65b,200 

364. 2t7 

113,917 

77b. 147 

SPOKANE,  WASH. 

t'poVeAman-  R.-v  i«  w 

(m) 

5.875,281 

1,766,80*6 

839,904 

75,001 

2.979,9t  1 

ll.'l 

78poke»man-  Rev  m-v 

/  (SI 

3.377,636 

1,424,554 

315,089 

1  30,359 

1 .474,551 

#  .723,4ti) 

Chronicle . 

(«) 

7,413,770 

1,989,072 

969.158 

171,470 

2,91  1.845 

1 3,^e5,?f* 

STOCKTON, 

CALIF. 

Record . .  , 

(e) 

10,173.213 

1 .904,076 

1,190.281 

251.263 

3,396,9  13 

17.  f.I.C'i) 

SYRACUSE, 

N.  Y. 

Herald* JjYi.rn.il  .  , 

(e) 

1  2.100,88  3 

2,788,329 

1  ,227.1  1  5 

215,053 

'/.»  ;,5i  7 

2i.r'4.'* ' 

vHera!d-.\m«Tican 

(SI 

4,220,7b9 

1  ,bb8.10I 

209,577 

I0l.8>li 

1  .483,947 

7.'**  T,''*- 

4*ost-S! andard  .  ,  . 

.  (m) 

4.090,554 

2,749.957 

‘*t  t  .1 1 

lK4.‘#t.5 

2. 49'#, 727 

1.  ,(.ji.*<ii 

z Post^Standa rd  •  . 

.  (S) 

2,027,720 

925.807 

102.71  5 

I5^.2‘-• 

#92,29'# 

4,  'j.*-* 

NOTE:— Omaha  World-Herald  Nlornin^  and  b\enir,|{  sold  in  LOmbination  only. 


7«OT£:~  Peoria  Journal  Evening  and  Star  Morning  sold  in  con^binafion. 

(DP)  Pasadena  Independent  Sunday  last  publication,  March  25,  195t. 

NOTE:—  Phoenix  Republic  Morning  and  Gazette  Evening  sold  in  combination, 

140TE:—  Reading  Eagle  Evening  and  Times  Morning  sold  in  combination. 
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IF  YOU  BUY  OR  RECOMMEND 
STEEL  STOCKS 

/ 

this  short  quiz  can  be  profitable  to  you  I 

Here  are  three  questions  about  the  steel  industry  that  are 
most  frequently  asked  by  the  Wall  Street  experts.  How 
many  can  you  answer?  Par  for  the  course  is  one  out  of  three. 

Try  it! 


1.  "Will  other  metals  and  materials,  such  as 
aluminum,  seriously  threaten  steel's  demand?" 

□  YES  □  NO 

Last  year  the  total  domestic  consumption  of 
aluminum  and  plastics  amounted  to  3%  of  steel 
production  by  weight,  about  17%  by  volume. 
Other  metals  and  materials  compete  only  where 
they  possess  technical  advantages.  Their  growth 
has  come  about  in  the  development  of  new  uses 
or  at  the  expense  of  other  metals  and  materials. 
Why?  Because  of  steel’s  versatility  and  lower 
price.  The  mass  market  belongs  to  King  Steel. 
No  other  product  on  the  horizon  can  come  close 
in  price.  Basic  steel  is  approximately  a  sixth  the 
cost  of  aluminum,  a  ninth  the  cost  of  copper  and 
a  fraction  the  cost  of  most  plastics.  Steel’s  great¬ 
est  advantage  lies  in  its  low,  low  cost. 


2.  "Will  new  steel  expansion  —  such  as 
Republic's  multi-million-dollar  program— create 
an  over-production  that  can  eventually  hurt 
the  industry?"  □  YES  □  NO 

The  growth  of  the  steel  industry  has  kept  pace* 
with  the  growth  of  our  ever-expanding  economy, 
which  has  been  increasing  about  3%  to  4% 
annually.  Few  people  realize  how  fast  our  country 
is  really  growing:  We’ve  added  20  million  people 
in  the  last  seven  years  and  we’ll  add  another 
35  million  during  the  next  ten.  The  industry  will 


have  to  expand  present  production  by  at  least 
20%  just  to  keep  up  with  our  population  growth. 
The  added  movement  of  people  to  the  suburbs, 
coupled  with  the  required  homes,  super-highways, 
schools  and  utility  services,  will  absorb  millions 
of  tons  of  steel  each  year.  New  products  and 
processes  will  lend  their  weight  to  the  demand 
for  steel.  It  is  fairly  evident  that  steel  con¬ 
sumption  will  continue  to  grow  along  with  our 
national  demands. 

3.  "Are  there  really  new  processes  being 
developed  that  will  reduce  the  cost  per  ton  of 
new  steel  capacity?"  □  YES  □  NO 

Leading  steel  companies,  such  as  Republic,  are 
spending  millions  of  dollars  to  scrutinize  present 
methods  of  making  steel  to  find  new  and  less 
costly  ways.  This  look  at  the  efficiency  of 
present-day  steelnaaking  is  one  of  the  long-range 
objectives  of  Republic’s  new  “Research  Center’’ 
at  Indep>endence,  Ohio.  For  one  example,  some 
150  scientists  and  technicians  will  concern  them¬ 
selves  here  with  a  commercially  feasible  way  of 
directly  reducing  iron  ore  to  iron.  This  direct 
reduction  of  ore  could  cut  the  cost  of  steelmak¬ 
ing.  The  continuing  search  for  new  ways  of 
making  steel  better  and  at  lower  cost  is  essential 
to  Republic’s  growth. 

If  you’ve  answered  the  first  and  second  questions 
with  a“No,” and  the  third  question  with  a“Yes,” 
you  sir,  are,  verily,  a  man  of  steel. 
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TACOMA,  WASH. . 


Auto- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Classi- 

Adver- 

NVuspap-r 

Display 

Display 

Display 

Display 

fied 

tising 

Ne’.vs-TTibune  .  .  .  . 

(f) 

9.545,952 

2.293.972 

9ft5,bl7 

189,593 

3,606.609 

1 0.7  32,0  »f. 

Ne'As-Tr.bunc  .  .  .  . 

IS) 

3,609,635 

48b,b65 

309,103 

7*,89o 

1 .438.022 

5.927,82b 

TAMPA, 

FLA. 

Times  . . 

(<■) 

4,185,757 

1 .280,465 

948,462 

169.733 

1,271,649 

7,943.928 

Tribune . 

(m) 

1  1,299.380 

2,830,007 

I.5t>2.87l 

2b0,742 

5.598,128 

21,627.97b 

•Tribune . 

(S) 

5,233.579 

1,215,786 

396,175 

bl.559 

2,038,214 

8,947,179 

TOLEDO, 

OHIO 

Times . 

(m) 

2,761,341 

2,913,747 

1,621.422 

324,483 

5,070,958 

12,736,669 

Blade . . 

(c) 

12.409,520 

2,747.891 

1,7.31,094 

348,430 

5,145,147 

22,504,350 

Blade . 

(S) 

7,450,363 

1,507,5-.  3 

15b, 409 

124,006 

2,211.721 

U. 450,549 

TORONTO, 

CANADA 

Globe  Ai  Mail . 

.  (m) 

5,546,530 

3,256,027 

l,8b5,175 

658.429 

6,550,728 

13,084.319 

mTclegram . 

(e) 

12.975,634 

4,721  .835 

1 ,906,534 

390,969 

9.558,426 

29,670,91  3 

Star . 

.  (t) 

14,009,091 

3,905.615 

2.165,709 

373.875 

12,811.054 

33,391,939 

Star . . 

.  (w) 

42,197 

987.056 

04,351 

3,180 

1 ,096.789 

TRENTON,  N.  J. 

fdTimes . 

.  (<■) 

8,337,571 

1,936,597 

1,042.9*  8 

204,700 

2.586,734 

14,309,368 

Times  Adverti>  -  r.  . 

.  tS) 

2,774,516 

480. 1  15 

100,772 

123,284 

818,074 

4,306,085 

Trontoman . 

.  (m) 

5,306.9  )2 

180,173 

002.842 

186,036 

2.807,379 

9,525.723 

TROY, 

N.  Y. 

Record  (Sec  Not  .'j 

7,962,047 

I.f  13.2'- 

857,37:. 

200,359 

2,237,661 

13.013. 335 

TULSA, 

OK  LA. 

Tr.bune . 

.  (c) 

12.165,0-1 

I  .8  *5,9«0 

1.22t.0'i 

282,946 

4,458,289 

20,0  50,294 

World . 

.  (m) 

12,054,601 

1  .900.52  3 

1 ,200.084 

283,693 

4,463,320 

19,905,855 

World . 

.  (S) 

3,907,195 

708,1  58 

197,675 

104,13b 

1,470,862 

6.388.142 

UNION  CITY,  N.  J. 

Hudson  Dispatch.  . 

■  (m) 

5,i:-2.573 

vU.4e4 

544.439 

279,362 

2,775,457 

9.878,718 

UTICA, 

N.  Y. 

Obse  rver- Dispa  t*'i, 

.  (o) 

6,890,434 

!  .I'.’-li  • 

.881 ,255 

270.337 

2,435,202 

1  1.722,934 

Observer- Dispatch 

.  (S) 

•.1.2,073 

159,l6t> 

51.607 

447,194 

3,918.064 

Press . 

.  (m) 

9.416.22' 

.27,151 

t  10,2.'5 

?08.37b 

2,1^7,823 

13.296.721 

WASHINGTON,  D.  C. 

l.’ews . 

-  Ic) 

7,173.625 

1 .0b6,5?l 

740,8i.3 

224.888 

2,847,109 

12,121.573 

l-*o8t  <*  Times- 

Herald . 

•  (m) 

14.778,765 

4.350,567 

1.5r,1.059 

474.1  32 

6.504,531 

23,059,058 

xPost  II  Times- 

Herald . .  . 

.  (S) 

6,275.169 

2,236.33-, 

141 .04  5 

1.993,17! 

10,982.432 

«:.•  . . 

.  (e) 

20,574,093 

2,848,37/' 

1  .77“,  '4s' 

453,61  3 

7,1  33,537 

.33,250,561 

sbt  .r . 

.  (S) 
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Republican  .,*••• 

(S) 

2,876,880 

355.703 

127.114 

238,9f.2 

606.493 

4,218, 

American . 

le) 

9,152,534 

1,920.572 

818,809 

3bO,07i 

2.280.090 

H. 61 9.424 

WESTCHESTER  COUNTY, 

MACY  GROUP,  N.  Y. 

Mamaroneck  Times 

(n) 

3,177,054 

1 ,466,925 

679,850 

214,306 

1,107.799 

6.690.211 

Mt.  Vernon  Argus.  , 

(c) 

4.903,004 

1,493.01  1 

7b4,01l 

271,739 

1,643,900 

9,139.954 

New  Rochelle 

Standard-Star  •  .  • 

(s) 

5.425.0o6 

l,475,69h 

844,203 

277, 3o5 

1,443,623 

6.521.117 

Ossining  Citizen- 

(n) 

3.108.830 

1  .435,521 

717.619 

169.846 

1,185,545 

6.655.144 

Peekskill  Star  .  .  .  . 

(.■) 

2,430,272 

1  ,221  ,855 

754.972 

190.71b 

026,194 

5.272,4IZ 

Port  Cheater  Item  • 

(<■) 

4,015,875 

1,541,585 

775,243 

362,381 

1 ,445,477 

H.809.014 

Tarrytown  News,  .  . 

(e) 

3,218,560 

1,494,123 

743.285 

194.888 

1,102,382 

6.789.0m 

Yonkers  Herald 

Statesman . 

(<•) 

5,228,350 

1,526,663 

774,182 

270,281 

1,991,855 

9,883, til7 

W  hite  Plains 

Reporter  Dispatch 

(<•) 

6,438.914 

1.533,056 

1.079,018 

29-.l».0 

2,079,453 

1  1 .520.8S2 

WICHITA, 

KAN. 

Beacon . 

(n) 

7.008.560 

1,669,265 

838,694 

1  63,91.9 

2,007,809 

12,420,484 

•Beacon  ........ 

(S) 

2.359,734 

1,005, **24 

288,598 

80,70  * 

971,207 

4.717.143 

. 

(m) 

9, 3o2,bh4 

1  ,887,912 

951 ,367 

178.557 

7,672,273 

20.053,811 

tSRlo . 

(t) 

4,786,457 

1 .8Uo.lb3 

600,126 

1  42.2o2 

7,8  36,188 

15.502,404 

z  Lagle . .  .  . 

(S) 

2.911,059 

1  ,1  37,488 

142,600 

4  •.,527 

2.286.385 

6.541.1)7 

WORCESTER,  MASS. 

Telegram . 

(S) 

4.093,680 

729.234 

353,042 

1 15,629 

I,2o7,0b0 

7.159.221 

Telegram . 

(m) 

5.109,235 

1  ,891,713 

1.071.021 

216,840 

2,831 .541 

1  1  .571.244 

Gazette.  .  . . 

(<■) 

8,088,607 

1  ,247,738 

207.544 

3.1  35.259 

14.778.49$ 

YAKIMA, 

WASH. 

Republic  (See  Note) 

5.790,flle. 

1,238.111 

625. hA4 

24>\.4o9 

2,230,052 

tO,:73,5)4 

pHerald . 

,  (Si 

1,505.024 

37.1.124 

127,357 

♦iPi.it; 

710.419 

3,091,112 

YOUNGSTOWN,  OHIO 

VTndicat  >r 

Tnlegram . 

.  (e) 

U.0u:.Ti5 

2.503.4''2 

1.241.21  1 

t  15.218 

2.&r:,35o 

U,053.3I7 

pVindicator 

Tclfgrain . 

.  (S) 

t. 09^,77 1 

I.217,.5l5 

305.7)2 

97, '27 

1 .152,240 

9.7:2.392 

riOTE:—  Troy  R>'Cord  Ntornin^  .in.I  Ttm**  ••  R ’cortl  Ev*  nir.2  so'.ii  in  corrbiriition, 
Fl>  only  d.ys  ticU 


NOTE:—  YaVimA  R^p-.blic  Ev^r.in;*  ind  Ilerild  Morrin;;  »old  in  corr.  >.n  ition. 
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4.'^t7.*J2» 

.  ...  97s 

3.497.9.l> 

619.17* 

37.5:: 

Hope  .... 

2.0  37,9  i-s 

3  1 

l.5»  r..9»4 

58,714 

75.5:.’ 

Hot  Sprin.:i 

6,3HI,714 

610,250 

i,K73,254 

1  ,052.0'*. 

49.154 

r;.  A  Lr., . (.-) 

f>,0r.9,2S2 

*5  20,142 

5,57“,7t0 

1,055,150 

1  L®-'* 

Sentinel  -  R4‘Cord  ,  .  (h) 

i  .71  ‘*.410 

n  .4*  u 

1  ,*49,tu*. 

)0H,54i 

'*B 

T..tal . (meS) 

11.17  ,37*.  1 

*i92.152 

',“l'2,290 

3.r  15.752 

Little  Pock 

Di-niotL  rat . (r) 

ll,fH‘^,158  2 

024.’*  *1 

7.2*1 ,902 

1  .^97,7*  4 

140,*.-' 

S'.tndiy  edition  .  .  .  (S) 

3. 278.001 

3S».,->*.' 

2,*5S,|0K 

561,*-99 

.........  (R-b) 

1  l,.:*3,7t.2  2 

3M|,t72 

'-.bO7,O|0 

2,lo2,454 

Magnolia.  . 

.  .  •  B.inncr-Ncw!*.  .  .  ,  (t ) 

i.On.Uo 

355,012 

2,4*1,191 

205.254 

Malvern  .  . 

2,050.192 

lo  3,290 

• 

Mena  .  •  •  . 

•  .  .  J'tar . (.  ) 

1  ,.'51,430 

2)9,000 

1 .480,4  30 

1  33,000 

Haragould . 

.  .  .  Pr- 

bo’.ip!  ore . (( 1 

2,2  .»-.62b 

332.910 

I.C78.572 

139,*  (  1 

It.:' 

Pine  Bluff, 

•  .  .  Commt  rr;al  ....  (cS) 

(Total  includ 
7,7«|,704  t 

'  48,720  lines  political) 

.00*. 338  5.482,900  1,115, 4|8 

90,4* 

Rogers .  .  . 

.  .  .  NVw* . le) 

2,172,201 

2  0,372 

1  .77  3,982 

144,380 

17.‘‘* 

Spnngdllr. 

.  .  .  News  . . (e) 

2,244,401 

238,5)9 

1 ,759,799 

21  3.2»7 

Stuttgart .  . 

...  L>'.«d>  r . («  ) 

2,087.624 

4  3  3,8br‘ 

1,358,028 

259. 112 

Te  <arkina. 

H.44o,04b  1 

.097.404 

5,589.458 

1  .540.742 

i7,s:’ 

NVws . (..) 

8,272,278  1 

,105,188 

5,423,040 

1,514,0  30 

. (S) 

2,9  >5,000 

16).4*>4 

2.103,300 

297.052 

T  ot  tl . (ni'  8) 

r*,653,32b  2 

.3t6,0  5b 

1  3.415,86  1 

3.151,824 

(!». 5,9  *0  Office  and  Hot»'l  lin-iL'*-  i 

included.) 

_ 

A*  Legal  included  in  Classitied. 

K*  Legal  included  in  Local. 

r.'OTE:  Discrepan  ies  in  TataU  »ho’An  m^y  b  ■  lie  to  the 
inclusion  of  linag<»  not  specified. 
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IN  previous  messages  vve  have  illustrated  the  nation¬ 
wide  trend  to  voluntary  health  insurance  hy  showing 
he  growing  millions  of  Americans  who  have  policies  with 
nsuraiicc  companies  covering  hospital  protection,  surgical 
»njtecti()n,  medical  expenses  and  loss-of-income.  Elach 
these  major  types  of  health  insurance  reached  an 
ill-time  high  last  year. 

This  growth  can  be  measured  in  benefits  paid  as  well 
>  policies  purchased  and  here  too  the  trend  is  upward. 


In  1956,  the  nation’s  insurance  companies  paid  out  a 
record-breaking  amount  of  over  two  billion  dollars — 
more  than  five  million  dollars  every  single  day  throughout 
the  year. 

These  huge  benefits,  all  paid  to  cushion  the  financial 
effects  of  ill  health  and  accidents,  show  what  giant  steps 
the  American  people  are  taking  to  earn  their  security 
against  these  common  enemies  and  the  vital  role  the 
nation’s  insurance  companies  are  playing  in  this  triumph. 
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Two  billion  dollars  in  benefits  for  American  families 


CALIFORNIA 


COLORADO  •  ContlAv*^ 


Pub*  I'otjl 

Ciiy  Papor  hihed 


Alameda ..... 

Times-Star .... 

.  (cl 

3.2i4.9oU 

Alhambra  .  .  .  . 

Post'Advocate  .  . 

.  (c) 

7,080,904 

Anaheim . 

Bulletin . 

.  (c) 

7,203,800 

Antioch . 

Ledger . 

.  (e» 

3,2  30,240 

Bakersfield .  .  . 

Calitornian  .... 

.  (c) 

18.1U),918 

Berkelev . 

Cazett*' . 

.  (e) 

8.41  8, Obo 

Chico.  . . 

Enterprise  - 
Recorc . 

.  (ej 

7.30  3,9o3 

Colusa . 

Sun  Herald  .... 

.  (cl 

t  .29  3,342 

Culver  City  •  •  • 

Star  Ne>cs  6 
Vanguara  .... 

.  U) 

u, 373. 318 

£1  Centro  .  .  •  • 

Post . 

.  (ml 

3. 822. US 

Imperial  V<ilte> 
Press . 

.  (el 

3,9o4.070 

Total . 

(mel 

1  1  ,786.488 

Escondido .  .  .  . 

Timeo-AdvCK  ate. 

.  (w) 

1.332.380 

Times-  \dvocate. 

.  Id) 

4,377,910 

Total  ........ 

(dwi 

3.710,320 

Eureka  . 

Time.  6 

Standara.  .  .  .  (mebi 

11,317,0  30 

Fontana  .  .  .  .  . 

Herald  New.  .  .  . 

.  (el 

3,340,610 

Fullerton  .  .  .  . 

News -Tribune  ,  . 

.  (el 

7,385.340 

Gilroy  ...... 

Dispatc  h . 

.  (e) 

2.0  37.0  iU 

Glendale  .  .  .  .  . 

News*  Press  .  .  . 

.  (e) 

8.1  32,866 

Grass  Valley .  . 

Union  ........ 

.  (el 

2,068,976 

Hanford . 

,  Sentinel  ...... 

.  (c) 

4,289,880 

Ha> ward . 

Review . 

.  le) 

6.933.459 

Hollister . 

.  F ree  Lance  .... 

.  (e) 

2,066.334 

HoUvuood .  •  .  . 

,  Citizcn-News.  .  . 

.  (c) 

10.369,803 

Huntington  Park  Signal . 

.  («» 

9,831. 24U 

Lancaster .  .  .  . 

,  Antelope  Valley 
Ledger -Gazette 

.  (C) 

3.142.070 

Lodi . 

,  News-Sentinel  .  . 

.  (m) 

6.345.773 

Los  Catos  ... 

.  Times-Ouserver 

.  (el 

2.771.970 

Martinez.  ... 

,  Contra  Costa 

Gazette . 

.  (cl 

3,790,794 

Marysville  .  . 

.  Appeal-Democrat 

.  (c| 

7,201,008 

Merced . 

,  Sun-Star  ...... 

.  (e) 

6,341.0)4 

Monrovia  .  .  . 

.  News-  Post  .  .  .  « 

.  (cl 

4.707,850 

Monterey  .  .  . 

,  Peninsula  Herald 

.  (el 

10,764,614 

Napa . 

.  RcR.sl.r . 

.  (cl 

7,981,619 

North  Hollywood 

Valley  Times.  .  . 

.  (cl 

14,037.702 

Oceanside .  .  . 

•  Blade-Tribune.  . 

.  (e) 

3,626,891 

Ontario*  Upland 

1  Report . 

.  (cl 

12,632,284 

Orange* . 

•  News  ........ 

.  (e) 

3,060,1  34 

Orov  ille  .... 

.  Mercury*  Register  (e) 

3.966,121 

Oxnard  . 

.  Press-Courier. 

.  (e) 

6.777,638 

Palo  Alto  .  .  • 

.  Times . 

.  (el 

1  3,219.438 

Palm  Springs. 

.  The  Desert  Sun 

.  (cl 

2. 800.279 

Paso  Robles  . 

.  Press . 

.  (cl 

2.008.O44 

Petaluma  .  .  . 

•  Argus-Courier. 

.  (cl 

3.932.693 

Pittsburg  .  .  . 

.  Posl-Uispatch  . 

.  (c) 

4.183.902 

Pomona  .... 

.  Progress- Bulletin  (c) 

14,384,902 

Red  Bluff  .  .  . 

.  News . 

.  (cl 

3,019.968 

Display  CIassi* 


National 

Local 

fled 

Lcjal 

329,090 

1 .990.300 

336,878 

1  37.880 

321  ,234 

4,739,89u 

2,341.438 

78,316 

637,070 

4,762, 324 

1 .006. 104 

198,290 

225,034 

2,400,284 

493,920 

117,012 

2,23*^,332 

12,673,340 

2,969.010 

225,010 

939.01  3 

4.724.333 

2.311.U42 

223,070 

449.080 

2.007,180 

4o),9i2 

93,144 

9o4,7l0 

4,77o.l84 

1.509.338 

193,083 

307,440 

738.080 

127,400 

100,408 

443,1  3U 

4,352,300 

1 ,2o7,308 

108,374 

702,478 

4,033.408 

1  .004,332 

702.478 

4.03'). 408 

1 ,004,3  )2 

1  41  ,u32 

1  ,404.930 

8.116, MO 

2,1  29,0o4 

141,632 

79.100 

1 ,1 19.748 

128,908 

4.5b4 

404.702 

3.099,740 

700,672 

1  12,826 

343.802 

4,219.488 

829.640 

117,390 

1 .049. HOU 

7.891.212 

2,047.9d2 

328.070 

308.084 

2.103.780 

867,398 

67,354 

744,744 

3,233.0)4 

1 ,401  ,l  76 

264,380 

309.220 

1 .438.390 

2  31,000 

38,226 

922.034 

3,023.7)2 

2,632,900 

1  34,120 

3o5.07c 

1  .233.364 

320,336 

126 .000 

383,088 

2,?30.o9> 

748,118 

205,982 

034,906 

5,3*0.244 

667,939 

216,370 

372,8  34 

1 ,338,300 

237,8)2 

97,328 

93h,‘>S8 

0,201  .733 

3,202,231 

140,949 

387,670 

3.649.392 

3,442.0)2 

132,740 

373.492 

2,333,220 

300,726 

106,6)8 

603.132 

4,194.933 

1,320,797 

220.871 

472,323 

1,323,800 

673,951 

299.694 

439,298 

2,167.210 

682,038 

342.248 

1  .U00.020 

4.7o3,5)0 

1  ,283,308 

130,010 

787,094 

3,817,934 

1,491,896 

244,096 

510.762 

2.936.864 

1 ,047,886 

192,318 

1,043,388 

6,632,1  30 

2,637.842 

231,0  34 

631.304 

4.610,743 

2,440,970 

248.402 

1,316.8)0 

4,883.330 

7,273,812 

361  ,701 

322,304 

2,434,138 

34  3,0o9 

107,106 

791,679 

8,740,193 

2.384.092 

316,326 

463,830 

I.772.7I0 

0  32,984 

188.390 

484,400 

2.07U.O41 

708,086 

10  3,006 

699,874 

4.1  12.878 

1 .878,302 

80.324 

948,164 

9.O0I  .sun 

3.022.754 

l*<o.732 

273.036 

2,308, J7o 

1  34.184 

90,30) 

301.029 

1,309,033 

230,261 

47.781 

449,396 

2,292.094 

1 .049,602 

141,940 

333,960 

2,800,308 

733,728 

1 13.900 

871,192 

10.211. 106 

3.0 30,398 

272.140 

392.0SO 

1.953.934 

317,790 

154.108 

Keddmg . Record* 

Searchlight  (e)  6,627,1^0  945,it»*l  3.83S.IO-I  1.6ll,u64 

Redlands . Facts . («l  4,0)8,482  )85.S8b  2.833. 108  078,804 

Redondo  Seach.  Breeze . .  ■  (e)  8,691,1  )0  306,296  3,239,808  2,817,192 

Rcdviood  City.  .  Tribune . (e)  9.409,17b  809,928  6,208,9)0  l,993,8o8 

Pentn.  Liv . 1*1  624.80U*  21,420*  603, )8b*  . 

Total . (e*)  I0.0)),9b2  831.348  6,812, ilb  1 .9'45.868 

*PcninsularLiving  **  Sat.  Tabloid  Section  delivered  >fcith  the 
regular  paper:  Palo  Alto  limes,  Reduood  City  1  ribune  and 
Burlingame  Advance. 

Richmond  .  •  .  •  Independent.  .  ,  •  .  (el  12,026,770  1,280.608  7,612,300  2,933,224 

Riverside  •  •  •  «  Enterprise  .  ,  •  .  (mSl  14,6b6,29S  1,349,877  9,644,670  3,322,270 

Press . (e»  14,620,319  1.337,941  9,)07.)o8  3,289,160 

(*All  advertising  sold  to  appear  in  both  papers  excepting  Legal) 
Roseville  ....  Press*Tribanc.  .  (c)  2,318,034  308,368  1.629.740  2o8,2l2 

Salinas . Calilornian  .  .  .  .  (e)  9.699.074  1,081,346  6.494.62x  1,8)9,936 

San  Bernardino  Sun . (mS)  23.766.708  2,319,818  14.943. 8uo  6,232,430 

Telegram . (eS)  23,1  13,326  2,428,1  32  1  3.71  3.168  0,232,164 

Total . (meS)  40,882,234  4,947,930  28,657,03112.404.914 

(Above  iigures  do  not  include  i'^arado.) 

San  Leandro  ..  Nt^s . (m)  2,696.134  398,328  1  .349.428  673.974 

’San  Luis  Obispo  Telegram-Tribune  (c)  3,308,938  718,494  3,333,736  870.136 

San  .Mateo.  ...  Times . (e)  l3,4l6.81o  1,224,332  9.4o3.436  2.423,396 

San  Pedro.  ...  News-Pilot  .....  (e)  3,344,602  388,602  3,709,664  l,lo7,460 


235,788 
124,782 
127,8  34 
394.430 

394.430 


200,438 

149,478* 

463,850* 

111.7  34 
283.164 
70.374 
741,702 
812,336 

74,424 
244,332 
30). 212 
78, 8^0 


San  Rafael.  •  . 

Independent- 
Journal . 

.  (cl 

10.813,826  1 

,027,446 

6.759.410 

2,562,784 

4oO,  1 8u 

Santa  Barbara 

News-Press  .  .  . 

.  (cl 

10,321,276  1 

,340,486 

3,307,243 

2,983.935 

391,733 

Sunday  edition  .  . 

.  (SI 

3,342,290* 

103,372 

2,437.533 

723,4)8 

37,8)4 

Total  ......... 

(cSj 

•1  3,663,366  *1 

.444,038 

7.944.776 

3.711.393 

449.389 

Santa  Cruz  •  . 

Sentinel-News  .  . 

.  (c| 

(*EKcludes  Family  Weekly  309,015) 

6,404,2)0  619.732  3.923.124  1,345,238 

314.230 

Sunday  edition  .  . 

.  (S| 

1.617.3)2 

83,162 

1.0 50.9O0 

390,920 

110,370 

Total . 

(eb) 

8,021 .762 

704,914 

4.936.084 

1.930.138 

424,606 

Santa  Maria.  • 

.  Times . 

.  (cl 

3,497,432 

628,614 

2.303.884 

491.778 

70,770 

Santa  Monica. 

.  Outlook . 

.  (cl 

10.283.H12  1 

.203,324 

6.088.1 10 

2.8O0.432 

124,320 

Santa  Paula .  . 

(403.924  sptit-ru 
•  Chronicle . (e) 

1  not  included 
2,262,328 

in  Local) 
350,876 

1 ,369,414 

278,670 

57,368 

Santa  Rosa  .  . 

.  Press  Democrat 

.  (cl 

10,361,618 

954,996 

6.1  20.078 

3,07o.90o 

203,038 

Sunday  edition  . 

.  (SI 

2.380,108 

258,742 

1,531, *^10 

769.244 

4O.6O0 

Total . 

(cS) 

12,941,720  1 

,195,738 

7,057,394 

3,840,1  30 

244.244 

Sunnyvale  .  •  • 

.  Standard . 

.  (el 

3.931.151 

337,610 

2,574,141 

1.122,482 

96,918 

Taft . 

.  Midway  DrilU-r 

.  (el 

5.734,003 

912.930 

2,104,303 

395.0  57 

00,933 

Tulare . 

.  Advance-K<  'ister.  (e) 

3,<»o  4.130 

616.330 

2.01 1-,902 

337.718 

123,180 

Turlock  .... 

.  Journal . 

.  (cl 

4,781  ,834 

326,320 

3.169,320 

948,934 

137.074 

\  allejo . 

.  Times-Hvrald  . 

(mS) 

10,390.274 

.112.212 

0.292.874 

2.923, 07o 

200.112 

News-Chronicle  . 

.  (cl 

5.482.928 

.1  12.212 

4,370.710 

Total . (meS) 

16,079,202  2.224,424 

10.063,390 

2,923,076 

266.112 

Ventura  .  .  .  . 

.  Star-F  ree  Pr(*«S 

.  (cl 

10,329, <68 

,031,456 

7,219.240 

1  ,840,874 

217,798 

\  isalia . 

•  Tinies-Delta  ,  .  • 

(cl 

6,011,474 

698,124 

3,992.275 

984,283 

1 19,731 

U  atsonv  ille  .  . 

.  R-gi.ter. 

Pajaronia?)  t  ,  < 

.  W 

3.107,976 

683,048 

>.307,112 

702,838 

146,972 

West  Covina  . 

.  San  Gabriel 

Valley  Tribune 

.  (cl 

9,681.00  3 

037.155 

6,222,608 

2,822,200 

Whittier  •  .  •  . 

.  News . 

.  (cl 

9.336.736 

620.602 

6.242.132 

2.448,230 

245,332 

Willows  .  .  .  . 

•  Journal  . 

.  (M 

1 .006.990 

363,340 

902.818 

215,930 

122,082 

Wilmington  .  . 

.  Press-Journal. 

.  (cl 

3.102,312 

.092,123 

1 ,638.861 

308,882 

62,440 

Woodland  .  .  . 

.  Democ  rat  .... 

.  (cl 

4,329.322 

647,336 

2,751,658 

942,334 

187,734 

Yreka . 

.  Siskiyou  News  . 

.  (cl 

2.o93,olo 

476,9^4 

1.169,070 

293.484 

132.138 

Alamosa.  .  . 

.  San  Luis  Valley 
Courier  .... 

.  .  (•-•) 

COLORADO 

1 .4  40.390 

281  .470 

1  ,240,341 

3I5.8»2 

42.70'J 

Boulder  .  .  . 

,  Camera . 

.  .  (•• 

8,042.740 

034,977 

7,143,9)9 

742,0  13 

119.7;> 

Pub 

Total 

Display 

Ctassi* 

City 

Paper 

lished 

Linage 

National 

Local 

fled 

Lc,.l 

Canon  City  .  .  . 

Record  . 

.  .  (cl 

2.791,880 

243.488 

2,160,760 

339,696 

47.(U 

Colorado  Springs 

Gazette-Telegraph  (eS)  17,304,224 

.545,796 

.0.710,322 

4,924,444 

U).U2 

Durangu  .  .  .  .  . 

Herald-News.  . 

.  (cl 

2,016,377 

4  36,099 

1,189,324 

323,787 

64.937 

Sunday  edition  . 

.  .  (SI 

881,693 

36,731 

708.092 

108,171 

8.701 

Total . 

.  (cS| 

2.898.072 

492,8  30 

1.897.616 

4)3.938 

73,664 

1  wrt  Collins  . 

Coloradoan  .  •  . 

.  (cS) 

3.092,163 

316,333 

4.310.201 

706.53) 

99.274 

i  .  47(1.4  r  .... 

News . 

.  .  (cl 

2.228,994 

320.696 

1,724,394 

131,9»H 

31.97« 

Longmount  <  « 

Iimes-Call  .  .  . 

.  .  (c) 

2,940,031 

381,799 

2,181,648 

382,604 

f 

Lov  eland.  .  .  . 

Reporter-Herald  .  (e) 

2,649,002 

288,002 

2.01 1 .616 

314.338 

34.64c 

Muntrose  ... 

Press . 

.  .  (e) 

1 .284,887 

247,>>08 

961 .81 1 

1 3,721 

61.747 

Fort  Morgan  . 

Times . 

.  .  (cl 

2,401 .420 

301 .994 

1 ,712.310 

506,348 

30.S6S 

Grand  4tu  lion 

bentinel  .  .  .  .  . 

.  .  (e) 

3.U0.318 

793,4  56 

3.293.3HO 

902.468 

119,029 

Sunday  edition  . 

.  .  (SI 

1.213,718 

60,410 

H30,276 

500.394 

4,43« 

Total . 

.  (eS) 

u.  520.2)0 

833,840 

4,143,862 

1.20  3.062 

IZi.Abi 

- 

I  riliune . 

. .  (.  ) 

7,1^2.22: 

601.128 

3.130.782 

1 ,293.89u 

101.4U 

i.a  Junta  .... 

Tribune 

Democ  rat  .  .  . 

.  .  (cl 

2.437,966 

264,2  36 

1 .8)7,276 

317.926 

38.321 

Pvieblo . 

Chieftain.  .  .  .  • 

.  im) 

9,027,836 

1.390.974 

3,248,200 

2,042.64o* 

140,0)4 

Star-Journal  .  * 

.  .  (c) 

8.90K,998 

1,396,974 

3.248.200 

2,0  5o,oOI* 

27.221 

Sunday  edition  • 

.  .  (S) 

2.8 »7. 287 

237,161 

2,063,597 

3  52,639* 

2.07C 

Total . 

(meS) 

20.774,141 

3.431.109 

12.361,797 

4,61  l,90o* 

U9.)^ 

•(('lassilieci 

Linage  Includes  36,27 

»(m).  30.t84  (e); 

iJ.fOO  (S) 

-Readers 

&  Uriels) 

Salida . . 

Mountain  Mail  . 

.  .  (c) 

1  .**oS.k‘>a 

29  5.909 

1 , 000.787 

131.438 

81.66: 

btcrling  .... 

Journal-Advocate .  (e) 

4. 29  5.002 

613.216 

2,994,740 

OSI  .9fl0 

81.060 

T  rinidad  .... 

Ctironiclc-New  s 

.  .  (e) 

2,44  2,280 

4o8,3o6 

1,743,390 

1  16,900 

90.344 

Walsvnbccg  .  . 

.  World-Independent  (e) 

871.224 

194.040 

362,240 

4  1.13c 

70.749 

coNNEcticur 

Ansuiiia  .... 

.  Sentinel  «... 

3.2->o.426 

621,789 

3,83i>,637 

698.8)1 

79.145 

Bridgupurt  .  . 

.  H.*rald . 

.  .  (8) 

3.743,332 

318,574 

3.141.349 

237,802 

l» 

Post-  TelcgraiTi 

.  (me) 

1*^. 8*0,417 

2.8O9.028 

12,331,690 

4,423,099 

If 

b,.n«iav  edition 

.  .  (S) 

5.985.172 

262,200 

2.339.913 

1,181,837 

If 

lulal...... 

(meb) 

2  •.«29.S89 

3.1  31,228 

15.091.603 

3,007,336 

If 

Briatol . 

.  i^revs.  ..... 

7.382,394 

649,614 

3.729,248 

1.1 13,300 

38.36t 

Danuury  .... 

.  \cws-Times  . 

8. 

820.1 12 

3.693.378 

1  .826.874 

If 

Greenwich.  ,  . 

.  lane  . 

.  .  t.-» 

*  .1.83.356 

739,094 

4,418,442 

898,038 

109.94: 

•Manchester  .  . 

,  Hvr-ld . 

.  .  <e| 

^.307.213 

369.90  3 

6,072,328 

834,134 

10,370 

Middletown  .  . 

.  i^r>  s  s . 

t .  >  I 

7.712,082 

730,288 

3.61  3,033 

1 ,248.310 

too, 429 

Now  I5rita»n.  . 

.  Herald  .  .  .  .  • 

1  1  .t.8t..236 

1,338,032 

8,0  34.328 

1,441,39? 

72.269 

.Norwalk  .  .  .  . 

.  Hour  . 

a..!4t.480 

981,302 

6.2oO,9H2 

1.837.800 

144.19c 

btamlord.  .  .  , 

.  .\c«ovato.  .  .  . 

12.480,972 

1,623,800 

8,147.0o2 

2,384,170 

1 23.921 

lorrmgton  .  . 

.  K<  gister  .... 

.  .  (e) 

7.371,106 

811,874 

3,948,090 

743.682 

68.73i 

W'illimaiilic  .  . 

.  Ci.ronicle  .  .  . 

.  .  (el 

3. -*77, 423 

338,227 

2,8  50,380 

188,818 

1 

W invtvd  .  .  .  . 

•  <^‘'■■'0 . 

.  .  (v) 

3.3  *  ».89U 

286,006 

3.1  33,970 

179,914 

1 

DELAWARE 

Dov  . . 

.  btate  New  s  .  . 

...(e) 

3.809.949 

346,337 

2.776.733 

401,323 

85.314 

A  ilfn.ngt-iri  .  . 

.  New s -  Jo iftia . 

.  ,  .(in) 

19.819,579 

2.981.017 

12.688,389 

4,149,973 

• 

*(Sold  in  coinbiiuiion  uiih  evening  edition.) 


FLORIDA 


,  Herald . 

.  IcS) 

7,72*^.186 

413.366 

6,032,1  38 

1.147.398 

1 30.:i4 

Clearwater  .  ,  , 

.  Sun . 

.  icSl 

1  1,549,016 

631,106 

8,932.644 

1,6)6.712 

148.SH 

Day  tuna  Beach , 

,  Journal . 

.  .(m) 

7,8)2,804 

933,494 

3.07  3, 0o8 

1 .822.800 

1.44: 

News . 

.  .  (e) 

7,929,386 

933.410 

3,043.  502 

1  ,803,330 

143.24* 

News-Journal  . 

.  .  (S) 

2,430,708 

116,186 

1 .806,602 

3  33.398 

32: 

Total . 

(miS) 

10,221,098  i 

1,987,090 

11,923,0  32 

4,161,948 

Oc  Land  .  .  .  ,  , 

.  Sun  News  .  .  .  . 

.  .  (e) 

2.078,648 

234,444 

l.oH.t  48 

71  3,380 

11S.«1 

Sunday  edition  • 

.  .  (S| 

1 .017,926 

74,144 

692.816 

230.548 

391 

Total . 

.  icb) 

3,690.374 

308,386 

2.307,494 

90  5.928 

U  6.3*4 

Fort  Myers ,  . 

,  News  Prosv.  .  . 

.  .(<n) 

6.823,3)6 

762,2  50 

4.I3H,(*28 

l,73  5.f«92 

)31.m 

bunday  editiun  . 

.  .  (SI 

2.223.774 

I43,2«  * 

1 ,7  5i.,2hO 

342,256 

T  utal . 

.  (mb) 

9,ti|9,i  10 

907,49* 

3,894, 50r 

2,090.122 

131.191 

Fort  Pierci  .  . 

.  News-Tribune  . 

. .  (.1 

5,9»  J,».39 

316,270 

2.688.514 

t.o2,6M' 

Sunday  edition  . 

. .  (.->1 

1.5*o.7oJ 

36.966 

1  .lt.9.486 

109.*  >3 

Total . 

.  JeS) 

3,5o»*,42l 

373,230 

3,837, «24 

8  52.1  1  • 

U).2‘* 

Gainoiv  ille  .  . 

.  IcS) 

7,461 ,100 

373.339 

4,964, SM 

1  ,SO0,  J**9 

120.754 

Jacksonville  . 

.  Journal.  .  .  .  .  . 

.  .  (cl 

12,321,068 

942,774 

8.802.014 

2,010.1  'J 

lOli.tKi* 

Key  WcM  ,  .  . 

.  Citizen . 

.  .  (cl 

3,S«2,708 

303,410 

2.828. 103 

439,:  v* 

• 

Lakeland.  .  .  . 

.  Ledger . 

.  .  (cl 

3.897,122 

632,306 

4,102,910 

1 , 030,77* 

16*.’) 

Sunday  edit. on  . 

.  .  (SI 

2.911.272 

189,388 

2,2  38,264 

478.6)2 

4.791 

Total . 

Icbl 

8,808,394 

822.094 

6.541,174 

1  .333.408 

IC..7C 

Leesburg  ... 

,  Commercial  .  . 

.  .  (cl 

1 ,971 ,406 

217,882 

1,470,304 

2  ;8.l2l 

44.‘»5, 

Melbourne.  .  . 

.  Tune . 

.  .  (cl 

2.314,61b 

276,206 

1,627,780 

312, m5* 

97.7'< 

Miami  Beach. 

.  S.in . 

.  IcS) 

4,6^0.240 

308,308 

3,808,196 

23«,,0)2 

?2,4i-« 

Ocala . 

.  Star-  Banner  .  . 

.  4eS) 

3,099.330 

374,840 

3.893,878 

i.l27.o;2 

Orlando  .... 

.  Sentinel . 

.  .(m) 

17,231,108  U. 247.292 

2.091.908 

3,91 1.9(^ 

Star . 

.  .  (cl 

17.837,470  11,350.476 

2.091 .908 

3.911,91- 

S<-ntinel  .  .  .  .  . 

.  .  (SI 

3,798.170 

3,9)3,398 

4  30,000 

1  ,4  5  4,701. 

lota! . 

(meS) 

40. 90o. 734  26.731 .166  4.61  3.882 
(1936  Total  of  40.906,734  includes 
part-run  advertising) 

*(Does  not  include  Family  W«  iklv) 

9.238.322 
2.746.221  1 

)(  '.Dl 

PiUlka . 

.  Tlew* . 

.  .  (cl 

2,207.310 

275.982 

1  ,704.342 

180. 1  38 

4t 

i^anama  City  . 

.  News . 

.  .(m) 

3,367.124 

384,416 

3,129,420 

1 ,632.924 

Herald . 

.  .  (cl 

3.312.174 

61  3.648 

3.379.642 

1 .180,032 

Ncws-Herald.  . 

.  .  (S) 

2.023,968 

149.436 

1,416,842 

139.512 

1  5.37^ 

Tot.al . 

(mcSl 

12,703.266 

1,347,300 

7,923,904 

3,298,288 

P.  n^aeOla  .  .  . 

«  Journal . 

.  .(m) 

1  1,220,010 

1 ,509,770 

6. 847,6  >8 

5.0  58,t.|4 

News . 

. .  (.  1 

8,073,436 

1,433.734 

3,538,208 

5.043.9»  i 

2'3.«- 

Journal . 

.  .  (s) 

5,080,836 

190.288 

3.1  32,1  36 

356,102 

Total . 

(  m.  S( 

25.101,102 

2,933,81  2 

1  3,538,002 

t  .i  20,712 

St.  Augui-tine. 

.  Kv  <  ord . . 

.  .  (.1 

2,607,686 

227,108 

1  ,741,570 

493,2*8 

Sund  ty  edition  , 

.  .  (S) 

1 .288.798 

41,902 

1 ,1  34,2ti- 

112,281 

2(11."” 

Total . 

.  /cb) 

5.936,484 

269,010 

2.873, 64J 

603,328 

Sanford . 

.  Herald . . 

.  .  (cl 

2.717,043 

242,088 

2.017.313 

3t3.|9ft 

122.444 

Sarasota.  .  .  . 

.  Herald-  1  ribuni 

.  .(m) 

6.946,142 

027,228 

4.903,892 

1  .244.4*0 

Journal . . 

.  .  (cl 

1.263.210 

627.900 

4,395,122 

1  .042, irh 

Her.ild-T  ribune  ,  .  (S) 

5.012.842 

1 51,344 

2,346,338 

3J4,t*i 

lofal  . 

(meM 

16.2  1.194 

1,386,672 

11.843,372 

2.821  ,280 

I7i.» 

•.•*i 

Icew  1 . . 

.  .  (cl 

3.4  54,028 

208.026 

2.491.338 

697.424 

Sunday  iditton 

.  .  (S) 

1.898,624 

6.394 

1.331,018 

40,942 

5a,ou 

Total . 

.  Jcb) 

3,35  3,332 

21  4.620 

4.042.336 

1  .6  58.5tt 

Tallahaisee.  . 

.  Deinoc  rat  ,  .  , 

.  .  («  ) 

6,300.949 

742,663 

4,1)1,863 

1  3 

114.4.4 

bunday  edition 

.  .  (S| 

2,043,442 

36,667 

1,723,837 

277.*■^: 

West  Palm 

Total . 

.  ieS) 

8. 540. 391 

779.332 

3,833,702 

1.*‘|9,8-*7 

141.4  ' 

Beach . 

.  Post . 

.  .(m) 

1  3.0>6.832 

1,541,87’ 

9,938,320 

l.Hil.T.b 

24S.*;* 

T  imea  ..... 

.  .  (cl 

1  3,610,716 

1,341,102 

S.Sbb.Ott. 

2,)l  ).Cit 

Winter  Haven. 

Poit-Tinuv.  . 

4.329.95^ 

208.344 

3.494,778 

fl|6,4)8 

10.17: 

.  N.  w,-Cl.it*t  .  . 

.  icSl 

4.o37,»UI 

383,826 

3.627,  }44 

1  11,*  18 

80 
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'liccess 


But  beyond  all  this— it  means  here  you  have  the  most 
silken  and  magnificent  performance  of  all  the  world’s 
fine  cars. 

Because  only  Road.mastkk.  of  all  fine  cars,  has  the 
advanced  new  Variable  Pitch  Dynaflow— with  its  abso¬ 
lute  and  infinite  smoothness  through  every  range— its 
instant  obedience  to  vour  e\ery  command. 


OF  ALL  THK  w  ws  to  describe  how  one  man  of  success 
differs  from  another— perhaps  the  most  apt  is  this: 
The  better  a  man  is.  the  less  he  has  to  prove  it. 

And  since  he  does  not  have  to  prove  himself  with  pos¬ 
sessions  whose  cost  will  impress  others,  he  can  seek  out 
those  things  whose  inherent  merit  will  give  him  the  most 
pleasure  [)ersonally. 

This  is  true  of  all  that  he  does  —  but  especially  in  his 
choice  of  fine  cars. 

And  we  feel  it  particularly  explains  the  ever-increasing 
swing  of  today’s  fine-car  buyers  to  Roadm astkk. 


Ihere  are,  of  course,  other  things  to  see  and  sample  in 
Roadmaster— things  that  more  than  ever  point  up  the 
solid  good  sense  of  owning  this  car  over  all  others. 

Aour  Buick  dealer  will  be  happy  to  make  the  introduc¬ 
tion.  Call  him  for  a  meeting  with  Roadm.aster— soon. 

15U1CK  Diiision  of  GENER.AL  MOTORS 


1  his  is  one  fine  car  whose  inner  satisfaction  stems  not 
from  high  price,  but  from  the  fact  that  it  is  the  top  car 
of  a  brilliantly  engineered  new  line  of  Buicks. 

Roadmaster  begins  with  the  things  that  are  winning 
acclaim  for  all  Buicks  —  and  moves  on  to  a  pinnacle  of 
its  own. 

That  means  here  you  have  Buick’s  low-sweep  styling 
brought  to  a  new  peak  of  custom  built  beauty.  You  have 
Buick’s  new  ride  made  even  more  luxurious,  steadier, 
easier  handling.  And  you  command  the  mightiest  V" 
engine  in  all  Buick  history. 


a  simple  device  that's  a  great  boon  to  your  solety 
You  merely  preset  the  miles-per-hour  you  want 
When  you  reach  that  pace,  a  warning  buzzer 
sounds.  Drop  below  that  pace  and  the  buzzer  stops 


Roadmaster 


UTien  better  automobiles  are  built  liuick  uill  build  them 
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ILLINOIS  -  Cortlrwed 


Pub. 

>  Total 

Display 

Classt« 

City 

Pap«-r 

lished 

Linage 

National 

Local 

fied 

Legal 

Albany  . 

.  Hi-rald . 

.  .  (v) 

7.044.142 

1,018,878 

4.897,410 

1,034,922 

92.932 

bund.ty  edition  . 

.  .  (S) 

2.08S.216 

15  3,6  3o 

1,713.810 

216,972 

798. 

Tot.il . 

.  .  (ebl 

9,129. iSd 

1,172,314 

6,611,220 

1,251,694 

93,730 

Athens  . 

a  Banner^Herald. 

.  .  (.  1 

4.041.070 

4  58,002 

2.856.120 

059.316 

67 .620 

bunday  edition  . 

.  .  (b) 

1,182.722 

99.656 

879,578 

20  3,448 

Total . 

.  (eS| 

S. 221.792 

537,098 

5.7  33,704 

8o2,7o4 

87,626 

Atlanta . 

.  \^orld . 

.  •  (m) 

2,048, SlO 

249,95». 

1,798.580 

-X-C  . . 

.  (m)  lO.ILT.OOo 

1,740,597 

6,689,400 

1 ,729,898 

7,111 

*.'>und.i'8  •  dition 

.  (b) 

t,22l  .583 

957,70  3 

1,842,439 

4  39,659 

1,504 

loti! . 

.  (eS)  1  J.  5h«,  V*l 

2,678,380 

K.S31 ,8  39 

2.109.357 

<  t.rv'i’.K  1.- 

(m)  ^o!d  in  combination  viith  H 

erald  (c) 

•In.  I  id.--  ' 

fiSH.ri  1 

tine.«  of  Parade. 

t  -r  .an  -  VLlck.  a  « 

.  N.-Vk  A . 

.  .  (e) 

4.t09.49i 

5S3.841 

.5,24  3,4!  3 

(01,7^7 

176,442 

Ceda  rtown,  .  . 

.  St-ind  1  rd  •  .  .  .  . 

.  .  (e) 

2.2nd,!M> 

198,128 

l,7tt,408 

170,120 

t8,5lU 

L  Jlurnbis  .  .  . 

•  Lnirii  r**  r . 

.  .  (m) 

lU,0t0,J.’k 

I  .r  70,382 

0,8fA  ,944 

1 ,321  ,o7u 

1,204 

Ls'diU  r . . 

.  .  (.  ) 

1U.2.!7,I  12 

l,t  58.160 

o.637,*»j8 

1.514,772 

l?t  .252 

L*di;.  r-rir-jiirv 

r  .  (b) 

2,**  54,084 

204.484 

1.H22.I9  . 

507,462 

Total . 

(meb) 

22.821  .R9t» 

3,533,020 

15,547,070 

3,544,04  ! 

197,456 

*  urdela  .  .  .  . 

.  L>i.>patcl . . 

.  .  .(el 

2, 401,, 094 

227,038 

2.100.882 

130,634 

26,140 

Dublin . 

.  Courier-Hi-rald 

Uibpatci.*  Pres 

.  .  (.  I 

2,931.700 

878,344 

1,650.231 

312.452 

113,733 

Oainv#*.  i!Ie  .  . 

a  ^lme^ . 

.  .  (.1 

2,993,090 

391 ,398 

2,21  5,8.54 

301,532‘ 

88,326 

Sunday  eu.iioti  . 

.  .  (M 

1  ,lb2,H4U 

38.744 

927,054 

173.230 

3,192 

T olal  ....... 

.  a  <eS) 

4,137,9  50 

450,142 

5,141.4S8 

474.782 

91,518 

•Ma  rietta  .  .  .  . 

.  Journal . 

.  .  (el 

J.4l7,i80 

37f>,35o 

2.3«)5.212 

3.51,246 

154, SCO 

Sunday  edition  . 

.  .  (S) 

0  54 .9 Ml 

2o,l  10 

o22,l  6o 

1  bo,7-*U 

Total . 

.  (eS> 

4.2='2.55r. 

402,4oo 

3.177,318 

517,900 

154. 5c6 

Ma-ltric .  .  .  . 

.  Observer  .  .  .  . 

.  .  (e) 

4.489.408 

357.112 

3,725,370 

407.008 

1,918 

Weekly  edition  . 

.  .  ) 

1 .210.630 

68,4fi0 

1  ,021.7  54 

00.290 

54,166 

T  Otal  . . 

.  <ew) 

3,700.038 

425,572 

4 ,745.104 

473,298 

56,084 

Rome . 

,  .  Nei* »-  1  ritiunc  . 

.  .  (e) 

6,07  5,771 

552,1  io 

4,02®*, 530 

802, 9h7 

93.328 

Sunday  eOition  . 

.  .  (S) 

2.0^l  ,97h 

93,447 

1.520,592 

4f.7,9  >9 

Total . 

.  (.SI 

s.l  33.749 

045,563 

0.145.922 

I.27C.920 

'ts.iie 

Si  .  an-vih.  .  .  . 

,  ,  “L-wk  $ . 

.  .  (m) 

I0,07n,l20 

1,71  3,170 

7,907,5^8 

455,570 

Pit 

Pre>8 . 

.  .  (el 

10,707,770 

1,971,900 

7,510.49.=> 

1  .225.378 

N>us . 

.  .  (SI 

3,h:>s,i.I  2 

2o5,l  4»» 

4.778.1  52 

8  45,5  >4 

•  4 

Total . 

(meSI 

2o,t)72,30H 

3,930.222 

20,195,994 

2,325.203 

T.horr.asv  ille  , 

,  .  T  ime»  •  Lnterprise  (•  ) 

2,708,678 

3  55,952 

1  .940.274 

4,482 

67.970 

Valdosta  .  .  .  . 

..Tirn»*»  ...... 

.  .  (el 

6,193.539 

800,253 

4,595.771 

1  -'9.1  22 

112,413 

'A  ay  cross  .  .  , 

>  •  Journ.tl-Her.iM 

.  .  (el 

4.9o9,>  JO 

623,351 

5,97t,2>^ 

274,380 

95,200 

A  vst  Poa.nt  .  , 

.  .  Xalle-.  Times. 

. 

.  .  .  (el 

2.719.087 

277,739 

2,246,070 

1  c*v  .9o  7 

14,305 

HAWAII 


H;lo . 1  r;Dun. .  .  I.  )  597,5>5-4  11 »  .  11  U  .  1 

Honolulu . Advertiser  .  .  .  .  .  (t?i|  3,42i,H''  1  4ll,23U 

bunduy  edition  ...  (bl  5,JU*.'>1H  b  l  •  .'0,4-  4.104! 

Tot.il . (mb)  i.'U-'.J?  .  2,007.17^  '.41‘*,«St>  l.b7J,.*10  415.332 

HuNvaii  H.n  hi  .  .  .  .  (*•»  l.'“^.t''J  ‘X'.os,  1.U0.700  »13.«J0  10,4t  1 

otur-l’.  ti. .  .  .  .  (^  I  11.71  2,Ct7,<*33  Ic.l  J  l.bt-O  2.:i.I.7ll  2.>f,iv7 

IDAHO 

bUvkioo:  .  . .  ,  £5i::.  ?:ri . <.  I  i.MU.fiao  3bo,8;^  :73.0‘>d  50.29-7 

Boiso . btate>!:ian . (mt)  4,’9t.,'*t>t>  I,lt>8,21i.  ft,M'>.7;u  1,326,176  132.832 

bund  •>  edit. or.  ...  IM  l,»M2.24i.  245,070  l.J"*-*,KtS  3*i7,Scl  3,444 

lot..: . (ni.bl  I1,2(M.212  1,413,260  7.»t5,»(.S  l..i4,042  136,276 

Coldwoll . 1  r.uanc  .  .  .  (  •)  4.J74.3dS  47H.SO0  2.-' »  .1  '0  1,244,344  S5,3io 

Coear  d’.Aleni:  .  Pres- . (..1  4,141,074  47i,b0fi  2,72i^,-‘»»«  n72,670  85,932 

Idaho  Falls  ...  r  ...  (»•)  7.M.5,M  b  725,31  2  -,401,.  20  1 ,29'>,7n  79,163 

Lvv.js.tor. . Iriban- . (;ril  ». 019,653  6j5.12rt  4,f'I,'>4S  410,298  74,774 

Sunda.  .Mution  .  .  .  (b)  1  .^02,U0  93,47m  |,31i>,‘MU  84,868  3,752 

Total . (i:ib»  7,s,21.‘*-3  928,60t.  5.'»‘*m.23.*>  495. I6o  78,526 

Mosfo* . idahonian . (<)  3,t54,l5I  536,544  2.4  <7,t.t9  6U|.6Io  76,322 

Nampa . Free  Press . (i  1  5,063,268  473,438  0,217, *>50  1,275,582  96,292 

Pocatello  ....  State  Journal ....  (eS)  7,^45,114  1,047,634  4.‘»;9.450  l,2tl,134  96,866 

Tvi;n  Fall*  .  .  .  limes-N.ws  .  .  .  .  (dS)  7,39i,t64  911,736  5,3t8.lt0  1,020,852  90,916 

'.Vallace . North  Idaho  Prvss  (vl  1,642,568  243.558  1.3‘»*M7I  143,794  56,042 

ILLINOIS 

Beardstoven .  ,  ,  llltnojan-Star.  .  .  .  2,61  3,430  223,650  l,44'J,770  738,542  201  ,458 

Belleville  ....  Advocate . 1.  )  5, *'83,452  325,371  4.144.40d  897,456  102,932 

Belvidere  •  .  •  .  Republican . (e)  2,653,362  212,2tiK  2,277,el8  290,808  52,668 

Benton . N<vvs . (d  2.374,344  292. 13R  l,815,t>88  200,858  65.660 

Bloom;ncton  ,  ,  Pant.tt^raph . (e)  6,870,n32  1,044,764  5,41  ',lf0  2,030,37 82,390 

Sunday  edition  ...  (M  1.942.430  M2, 104  l,1l9,2io  388, 2c2  2,828 

Total . (ob)  l'i,51  5,On2  1,176,868  r, 832. 336  2.U8,t40  85.218 

Cairo . Citiicn . <e)  .203,018  470.971  2,399,o<„  271  ,754  c0,354 

Canton . Ledger . (e|  1.221  ,630  124,074  3.229,35;  478.528  69,369 

Carbondale, 

Herrin, 

iboro  .  So  .them 

Illinoisan . (.  )  5,4^6.062  627,088  3.753.596  939,428  145,950 

Sunday  edition  ...  ISl  694,358  t-6,080  421,498  205,086  1,694 

Total . .  (eS)  6,11.0,420  #93,168  1.175,094  1,14  1,514  1  47,644 

CiTir.t . Timts . (>  (  JS1,S35  2. 39!. 230  74,910  11  1  .339 

Ccntr.l!  j  .  .  .  .  l . (.  )  4,953.480  862,312  3.67i.456  559,636  55,076 

Champai^n- 

Lrba.-.a . Courier . (e)  8,029,932  611,324  5.233.900  2,074,576  110,152 

Sunday  edition  ...  (S)  2,577,862  1  12,630  1,990,828  473,522  882 

Total . (ob)  10,607,814  723.954  7,224,728  2.548,098  '  1 11 ,034 

Champaign  ...  N.-WS  Gaiellc.  ..  (cSl  1  3,218,310  1,081,528  9,670.108  2,349,928  116,746 

Charleston  .  ,  .  i^ourur . (c)  4.797,297  273,636  4. 253, or?  211,671  56,474 

(L«-4aI  includes  19,‘'2r>  reader  and  local  lines.) 

Ch;eai,o . Deiend.  r . (o)  3,002,368  349,747  l,81I,t{I  840,960  .  ,  ,  .  , 

C  Iintor  . . Journ  il  6 

4Aibhc . (o)  1.689.580  286,118  1,186,780  203,560  31,122 

Dan-illc  .....  t'omnierciai- 

News . (.  1  8.585,290  868.314  6.582,604  1.055,136  79,236 

S.jnday  ed.lion  .  .  <m)  2,924,904  199,430  2,505,804  2I9,(.I2  58 

lot.il . (.  bl  11,510,194  1,067,744  9,088,408  1  ,274,748  79,294 

D..c.;jr . H.r.lii . (:t.)  1  1,910.010  1,387,79,1  7,54S.21i  :.S22,470  151  . 536 

R'  l.v. . (■  )  II^'IO.OIO  1,387,792  7.54H.2I2  2,t,22,470  151  ,536 

H.-ralii-Ri-.  av..  .  (M  4,756,360  189.196  3.7>i7.3«8  7i.b.»t  I  til2 

7"t.i! . 16.6tb.370  1  ,576,988  1  1  ,345,600  3,591  ,4  )4  152,348 

KcK.tlu . '  .-.roiiu  I.-  .  .  (il  ‘,791,406  497,761  4,193.>lb7'  1,099.658  I 

2)1X06 . Uli^rJiiii . (fl  5.1  31.5)6  444,306  3.o2h.2)  0  535,696  225,27  1 

2>j  Quoin . Cull . (,)  2,374,610  226.786  1  .96b,3rS  147,490  31,97u 

iu  ist  M. 

1-0J1= . Journ,.; . (r)  6,467.704  832,264  3,008,138  1,646,742  80,560 

b  ind,.)  edition  ..  (S»  2,891,614  120,262  1,670.915  1.095,706  4,731 

lot,il . (cb)  9, 15.). 31  8  952,526  5,579.053  2,742,418  85,291 

Efliniham  .  .  .  .  Nvus . (»,)  3,500,730  515.910  2, =.48,000  436,800  » 

Hor. . Neixb-Record.  .  .  (r)  2,246,595  208.618  1,860,629  117,760  59,582 

1- r.-eport . Journal-Standurd  (e)  7,164,696  793,968  15,081,272  1,183,301  106,155 

Calrsburg .  .  .  .  Rr8istt  r-.Mail  .  .  (o)  9,821,028  1,066,296  '7,013.216  l,e02.146  139,370 

Harrisburg  ...  R.  uDKr . (r)  3,608,644  429,850  2,710,890  383,534  81,364 


Pub 

-  Total 

Display 

Classic 

City 

Paper 

lished  Linage 

National 

Local 

f;ed 

L«j«l 

Iloopcston .  . 

.  ChronicIr-IIcrald  (r) 

2.98  3.666 

272.790 

2,336,320 

311,248 

(J.K) 

Kewanee.  .  . 

.  Star«Couricr  •  • 

5,41  3,100 

510,930 

4,215,094 

639.212 

47,2t4 

LaSall*'.  ... 

,  New S'Tribunc  . 

7,087,400 

610,190 

6.085.590 

941,612 

50,003 

Linioln.  .  •  . 

.  Courier . 

3,605,398 

460.054 

2.8o0,l62 

218,646  . 

tO.Sh) 

Litchfield  .  . 

.  Ncws-Herald.  • 

2.169,622 

243,194 

1,580,418 

318,388 

ztm: 

Macomb  .  .  . 

.  Journal . 

4,697.952 

424.102 

3,954.370 

263,592 

55.t*i- 

Marion.  .  .  . 

.  Re  p<jhlic  an  .  .  . 

3.144,624 

419,692 

2,294,6C0 

365.652 

64,tfcj 

Mattoon  .  .  • 

.  JournaUOauette 

5,594,554 

550,816 

4,310,250 

631.302 

101, In 

Moline  .... 

.  Dispatch . 

12.677,1  12 

2,157,064 

8,665,552 

1,765,652 

88.W1 

Monmouth.  • 

.  Review  Atlas  .  . 

3,526,670 

346,416 

2.905.182 

198,576 

7l',i'>* 

.Morri».  .  .  . 

.  Herald . 

2.835.084 

293,580 

*2.011,912 

469.350 

Mt.  Vernon  • 

•  Retiistcr*News. 

5,541,020 

625,786 

4,485.782 

342.090 

87.'»t; 

Olney . 

.  Mail . 

2.903,926 

342,546 

2,621,380 

480,000 

Ottawa  .  .  •  • 

.  Republican  Timcs(c') 

7,777,4  54 

510,034 

5,951,708 

1,239,630 

7t).c»: 

Paris . 

.  B.  acon-Ncw>.  . 

(c) 

3,175,606 

292,222 

2,598,568 

223,076 

61, ,4 < 

Paxton  .... 

.  Record . 

.  (e) 

1.810,144 

145,600 

1,456,000 

182,000 

2t.544 

Pekin.  :  .  .  . 

.  Times . 

(e) 

6,476,358 

521,416 

4,928,112 

892.0t6 

1  34.7m 

Pontiac.  .  ■  . 

•  Leader ...... 

.  (cl 

2.48  3,264 

307.5o6 

1,940.932 

184,404 

50.j®> 

Quincy  .... 

.  Hcrald-Whig  .  . 

.  (c) 

9,113,328 

926,674 

6,206,732 

1,912,131 

67,7(11 

Robinson.  .  . 

.  Newk . 

.  (c) 

3,383,996 

288,876 

2,729,762 

329,09b 

3e,2c9 

Rockford.  •  • 

.  Star . 

.  (m) 

13,938,659 

1,978,060 

8.512.357 

3,313,310 

134.^: 

Rcgister'llcralt 

(e) 

20.217,939 

2.376,024 

1  3,237,581 

4,323,536 

280.7  A 

Star . 

.  (S) 

6,386,814 

500,290 

4,857,972 

1,012,491 

16,0:1 

Total 

(meS) 

40,543,412 

4,854.374 

26,607,910 

8,649.340 

43l,:«) 

Rock  Island . 

.  Argus . 

.  (c) 

1 1.684,890 

2,158,464 

7,689,948 

1,706,418 

130,0'.} 

Savannah.  .  . 

.  1  lines  Journal . 

.  (c) 

1 .088,388 

125,850 

782,772 

169,680 

lO.Cs) 

Springfield  . 

.  111.  Stsitc  Journal  (in) 

13,529.096 

1,792,518 

8,695,936 

2,680,286 

130.1  t: 

III.  State  Recisterfr) 

10,961,426 

1,771.756 

6,584,256 

2,552,704 

SJ.71C 

Journal-  Kegistc 

r  (S) 

3,716,914 

286,244 

2.738,792 

690.494 

1.414 

Total . 

(meb) 

28.207.166 

3,850,518 

18,216,984 

5.923.484 

184,2*> 

(lotal  includes  70  readers  and  30,114  Insurance  bupp.) 

Sterling . Gazette . (e)  7,408,219  576,492  5,637,176  1,080,359  lOi.p; 


btreator  •  •  •  . 

limes- Press.  . 

(c) 

5,535,794 

500,570  4,353,370 

574.098 

I0?.7:s 

Taylorville  .  , 

Brtczc-Couricr 

(cl 

•)  .078, 6,6 

289.543  3.211.334 

344.764 

4 

Watseka  .  .  •  • 

Iroquois  County 

Times  .  .  .  •  • 

(c) 

2,248,014 

271,293  1,742,636 

254, 0»0 

f 

Wzukegzn  .  .  . 

News-Sun  .... 

(c) 

12,633,331 

1 .053.103  8.542,128 

2,7il,Io4 

27t),®;4 

W  esl  F rank- 
fort  . 

American  .  «  •  • 

(c) 

3,099,401 

400.253  :.10.M9I 

K.'.SIO 

40, in 

Attica . 

•  Ledger-Tribune 

(c) 

INDIANA 

1,180.76  5 

193,8!  >  9.4t..9;.| 

Bedford  .... 

.  Timcs-Mail.  •  . 

(c) 

5,928.350 

371 ,4o2  4,868,0to 

1 1 1  ,0  4  1 

77,771 

Bicknell  .... 

.  New* . 

(<) 

732,915 

94,691  629,594 

5, to  l 

3.o:> 

Bloomington  • 

.  Herald-Telephone(c) 

7,721,784 

732.760  5,73l.?:0 

1  .182.1IH 

74. 76) 

Bluffton  •  •  •  . 

.  News-Banner.  . 

(o) 

3.4  47.O05 

205,177  2.901, ns 

188,097 

f2.«) 

Brazil . 

.  Tunes . 

.  (c) 

2,524,139 

287, t 10  2,092.397 

H 

I44.ic: 

Columbia 

City . 

(Classified  included  ;n  local) 

.  Commercial-Mail 

and  Post . (c)  2. 4f  1,650 

197.201  1  -I,!  v 

‘54,776 

no.:'.4 

Columbus  ... 

,  kv;'iblic-n  .  .  . 

.  (c) 

t-.o92,7Uo 

527,003  7.au.7i4 

tt4,07'u 

87,87* 

Crawfords- 
ville  . 

,  To  irnal-  Rev  icw 

.  (c) 

1,890,102 

456,944  3.71 1,5M 

036,5:3 

85,o:: 

Decatur  .... 

.  Democrat  .  .  •  . 

.  (c) 

3,053,934 

255.9V3  2,447.S'2 

2t0,470 

59.®' 

Elkhart . 

.  T  ruth . 

.  (v) 

9,394,812 

870,100  r..e73,lCO 

1,756,678 

4 

Llwood . 

.  Ca:i-Le..r:,  r  .  . 

.  (c) 

2,752,932 

261  ,394  2,0.1.424 

432,903 

27.r: 

Evansville.  .  . 

.(ouricr 

.  (n.) 

17,549,448 

2.141,7:1  12,882,520 

2.525.191 

Press.  ...... 

.  (c) 

17,192,188 

2.114,912  12, 87  m, 810 

2,468.466 

(.  O'lricr  t  Prcj  *  (S) 

5.541,518 

3:2,472  4.141,95u 

*•67,090 

T  otal . 

(meS) 

40,383,1  54 

4.619.11  H  29,903,2mo 

5,560,750 

Franklin.  .  .  . 

.  }'tar . 

.  (c) 

3.466,582 

..65,582  2,716,750 

•  333,1  30 

51,114 

F  rankfort  .  .  . 

.  limes . 

.  (m) 

.‘•i:.®*i5 

25,Oh4  3.069,458 

414,72  4 

5.27) 

Goshen . 

.  New  % . 

.  (c) 

♦1.2*i%7i8 

401,571  :.,389,^43 

402.1:0 

72,541 

Crecncastle.  . 

.  Banner ...... 

.  (c) 

4.*  tc.Cf  2 

1,166,665  a, 199.997 

Greenfield.  .  . 

(Local  includes  classified  and  legal.) 

.Reporter . (e)  2,582,832  59-4,0^1  1,551,535 

!'8I,231 

56.012 

Greensburg .  . 

.  News  •••••.• 

.  (c) 

3,871,752 

124,303  u.035,382 

547,092 

eT.-jTOI 

Hartford  City. 

.  News-Times  •  • 

.  (cl 

2,483,320 

167,160  1,970.8L4 

299,4^3 

45.6C1 

Huntington.  .  . 

•  Herald- Press  . 

.  (cS) 

5,34  l,9f,2 

.69,0m3  3,905,OC6 

956,755 

85.113 

Kendallville.  . 

,  rCews-Sun  •  •  •  . 

.  (c) 

2,6t.9,32  4 

361,4  .3  1.923,534 

341,612 

4;.ico 

Kokomo  .  .  .  . 

.  Tribune . 

.  (<l 

.731,376 

8S9,'G3  ♦.,5?5,0?2 

l.Ml.t  56 

1H.M9 

Lafayette  ....  Journal-Courier,  (e)  14,915,197  1,066,758  11.127,190  2,610,394  110,ll>> 

La  Pone . Ktrald-Argus  .  .  (c)  5.335,329  561.816  4,108,510  541.75.9  1H.2H 

Lebanon . Reporter . (c)  3,176,004  280,001  2,506,21  6  342.696  45.0)3 

Linton . f..tizcn . (c)  2,514,946  261,782  .’.025,618  185,976  35.5*0 

Logansport  ...  Press . (m)  4.418.696  626.136  2.925.034  827,470  70,C5o 

Pi.aros-lribunc.  (e)  6.756.736  657,580  p,024.4  32  1  ,000,146  74.571 

Pres . .  1,136,968  30,562  942,536  163,870  . 

lotal . (meS)  12,342,400  1,314,274  8,892,002  1  .991  .486  141,534 

Marion . Leader-!  ribiinc .  (ml  8,2  )  3,9  3  6  8  26.00  0  5,806,5  2  8  1  ,587,4  5  2  7),97« 

Chronicle . (e)  8.3u5,1  52  82u,090  6,823,076  1,580,152  lOs.534 

C  hroniclc- 

Tribune . (S)  2.5C1.4.;3  137,172  1,792, 0#0  3'»2,I76  . 

Total . (meS)  19,150,516  1,738,262  13.62l.t64  3.559.760  190,810 

Martinsville  ..  Reporter . (el  3,0  3  8,9  5  2  1  61,6  5  9  2.29  2.19  2  4  7  4.460  110.54; 

Mt.  Vernon  ...  Democrat . (el  2.064.734  180. 590  1  ,625,312  198.766  5', do 

Ne)»  Albany.  ..  Tribune . (meS)  4.591.594  368,942  3,863,552  239.fS6  O'.lH 

New  Castle  ...  Courier-Times  .(el  6,284,768  417,914  5,104,512  66t-,890  95,45; 

Noblesvillc  ...  Ledger . (el  3,627,823  349.233  2,874,1  30  287.3  =  6  117, If 

Plymouth  ....  P.lot  New . (el  3,590,986  559,846  2.720.562  559.3:6  55.15; 

Richmond  ....  Palladium-ltcm  .  (el  7,655,858  7u9,846  4,704,1  51  2,104,110  '3'. *4* 

Rochester.  ...  News-Sentinel  ..  (cl  2,330,262  263,614  1,645,364  41  1,676  58.’’* 

Kushvillc  ....  l>lcpram-Rc- 

Repiblican  .  .  .  (me)  3. '25,990  219,836  3,080,056  410,141  85,101 

Shelbyville  .  .  .  News . (c)  5,206,656  413,023  4. 356, '48  340,144  98,110 

Terre  Haute  ..  btar . (in)  9,21 4.226  1,571,766  5.517.662  2,024.358  10«.;« 

Tribune . (e)  “.950,724  1  .557.192  6,251  ,420  2,023,308  115, eCl 

Sunday  edition  ..  (S)  6.0.  1,524*  2.  0.806  4,631,270  1,169.448  . 

Total . (meS)  25.226,474  3.389.761  16,400,552  5,217,114  :19.034 

(♦Includes  5S,9R6  rotocr.i.urr  and  Rl,644  comic.) 

Tipton . Tribune . (c)  2,479,358  218,733  1,973.807  231,560  55.--’ 

Valparaiso  •  •  •  V.dctto* 

a\lc^>»cnRor  .  .  .  (e)  4,363,1^0  477,414  3,165,960  640,7:i  7?.  *- 

Vincennes ....  S  in-t  ommercial  (e)  6.495.465  776,367  4,669,630  971.110  73..') 

Washington  ...  Herald . (c)  2,662,136  314,048  1  .969,898  322,6(8  55.';- 

T.mcs.i . (c)  2,458,736  233,156  1,751,526  426.7u4  47.. f 

IOWA 

Amos . Tribune . (e)  4,005,609  372.827  2,957,857  588.150  85.N5 

Atlantic . News-Telegraph.  .  (c)  3,101,714  275,681  2,532,927  195,811 

I'oone . News  Republican  .  (e)  3.333.533  336,749  2.553.1  17  374,423  69,-’* 

l  urlington.  ...  Hawk-Eye  Gazette  (e)  7.897,610  1,020, 250  5,575.368  1  ,206,360  95.-  - 

Carroll . limes  Herald  ...  (e)  3,018,050  245,825  2,298,285  4I6.7>9  56.-  > 

Cedar  Falls.  ..  Record . (e)  2.358,209  265.871  1.S14.585  398,01  2 

Cedar  Rapids.  .  Gazette . (e)  12,987,212  1  .5o7.69>  9,072,000  2.191.350  I56.''' 

hind.y  edition  ...  (b)  3.7  17.520  180,51  1  2.995.720  567,266  3.  D 

lotal . JeS)  16,734.732  1.748.23b  12,0b7.720  2.75B.clO  loO.I  '' 
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standard  tries  a  flood  of  fire  to  make 
worn  out  oil  fields  produce  again 


Progress  in  the  M^est  means... 

Helping  find  new  sources  of  oil  to 
supply  the  13  million  barrels  per 
day  the  U.S.  will  need  in  1966 

1956  1966 

8,827,000  1 3,000,000 

barrels  per  day  barrels  per  day 


Fire  flooding  prod iice)i  heat  and  pressure  to  boil  out  preeiou.dij  unrecoverable 
crude  oil,  driving  it  underground  to  nearby  proilneing  tcelU. 


MANY  INACTIVE  WELLS  STILL  HAVE  LOTS  OF  OIL 
left  underground  in  spite  of  the  industry’s  great  advances  in 
oil  recovery.  Our  country  must  have  this  oil  to  meet  the 
growing  power  needs  of  industry,  the  Armed  Forces  and 
motorists.  That’s  why  Standard  is  trying  a  new  conservation 
experiment  called  “fire  flooding.’’ 

We  ignite  some  of  the  oil  in  a  pool  .  .  .  control  burning  by 
regulating  the  air  supply.  Heat  and  pressure  drive  the  oil  to 
surrounding  wells  for  pumping.  It  will  take  more  than  a  year’s 
time  and  a  million  dollars  to  see  if  fire  flooding  works.  It’s 
worth  the  effort  because  it  could  add  more  to  U.S.  under¬ 
ground  oil  reserves  than  the  discovery  of  an  entire  new  oil  field. 


Standard’s  petroleum  engineers  say, 
“Back  in  1925  the  industry  could  predict 
only  about  20%  recovery  from  a  new  field. 
Modern  secondary  recovery  methods,  of 
which  fire  flooding  is  one  of  the  latest, 
could  more  than  double  recovery.” 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 

plans  ahead  to  serve  you  better 
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KENTUCKY  -  Continued 


Pub 
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Display 

Classi- 

City 

Paper 

lished  Linage 

National 

Local 

Tied 

Centerville  .  .  , 

,  lowegian&Citizen 

.  U) 

2,546,320 

211,078 

1.962,660 

286,748 

Charles  City  ,  . 

.  Press . 

.  (e) 

2,461,917 

259,984 

1  ,853.418 

264,721 

Cherokee  .  .  ,  . 

.  Times . 

.  M 

2,482,655 

190.885 

2,065,288 

182,210 

Clinton . 

.  Herald . 

.  (c) 

6,395.245 

938,003 

6,142.940  1 

.178,510 

888.272 

250,026 

Creston  .  .  .  •  , 

,  News  Advertiser 

.  M 

2i953.818 

2,220,274 

407,750 

Davenport .  .  .  , 

,  Democ  rat . 

.(m) 

10,224.886  2 

.144,184 

6.152.916  1 

.808.478 

Times . 

.  (.) 

14,021,770  2,457,210 

9.011.828  2 

.526,996 

Democ  rat-  Times 

.  (S) 

4,551,260 

380,436 

3,244,514 

908,796 

Total . (meS) 

28,797.916  4 

,961,830  18.409.258  5,044.270 

O'jbuqao  .  .  ,  .  , 

.  Telesraph-Herald.  (e) 

7,597,517  1 

.240,103 

5,315,926 

930,818 

Sunday  edition  .  . 

.  (S) 

2,632,238 

74,312 

2.176.496 

380,380 

Total . 

1*S) 

10.229.755  1 

,314,415 

7,492,422  1 

.311,198 

EstcrvilU' .  .  .  . 

,  News . 

.  (.) 

2.241.140 

196,448 

1,715.616 

290.349 

Fairlicld.  .  .  .  . 
Fort  Dodge  .  .  . 

.  Ledger . 

,  Messenger  8 

.  la 

3.214,445 

230,873 

2,488,458 

443.1  38 

Chronicle  .  .  ,  . 

.  (<•) 

8.530.207 

665,438 

6,709,530  1 

.045,414 

Iowa  Citv  .  .  •  . 

.  Iowan . . 

.(m) 

1.193.596 

219,849 

87  3,600 

99,015 

3>ress-Citizen  .  . 

.  (f) 

6,462,743 

483,984 

5.045,614 

843.377 

Marshalltown. 

.  Times- kepuDlican  (e) 

7.1  84,50o 

539,868 

5,203,856  1 

.295,462 

Ktason  Citv  .  . 

.  Globe-Gazette  .  . 

9,‘540.294  1 

,060,332 

7,634,228  1 

,152,200 

Mt.  l'Ua»ant  , 

2,510,694 

235,292 

1  ,978.830 

21 1.80b 

.  Journal. 

5.555,816 

824,446 

3,819,354 

833,007 

.  News . 

4,067,37k 

307,062 

3.127,050 

542,360 

Oelwon  .... 

.  R.ti»tcr . 

3.240,974 

249,494 

2,893,803 

538, 3k4 

.  Herald . 

3,469,799 

260,527 

2.693,803 

276,290 

.  Courier . 

8,324.092 

736,490 

6.417,404  1 

.079,708 

Perr> . 

.  Chief . 

2,395,046 

160,784 

I.7b3.l91 

383,656 

Shenandoah  ,  .  , 

.  Sentinel  .  .  •  •  . 

2,256,920 

215,968 

1  ,716,918 

234,448 

Siouv  C:ty  ... 

.  Journal  Tribune  . 

.(me) 

9,273.558  1 

,583,778 

5,874,050  1 

,737,862 

Sunday  edition  .  . 

.  !S) 

3.320.632 

262,962 

2,290,372 

767,298 

Total . (meS) 

12,594,1'>0  1 

,846,740 

k.1c4,422  : 

1,505,1 60 

Soentcr  .... 

,  H'  portcr.  .  .  .  .  . 

4eS) 

3,449,625 

510,860 

2.4  30,008 

.452,928 

Vinton . 

,  Times . 

.  (e) 

1.421,058 

152,154 

1 .080,184 

89,376 

VTashington  .  . 

l.iM-n.il  .  .  .  . 

.  (e) 

2,863.434 

202,62: 

2.271  .458 

>53,626 

Waterloo.  .  .  . 

T"  rtii  n  c*  p 

US) 

13,080,42*  1 

,191,156 

9.375,100  : 

1.359,6  30 

W'cbiter  City  . 

.  Freoman-Journai 

1.  (el 

3,231  .340 

KANSAS 

25H,2l6 

2. 54c. 41b 

367,220 

Abilcno . 

.  Reflector- 

Chronicle  .  .  . 

.  M 

2,673,812 

282,80* 

2,1  05,9eo 

198,718 

Arkansas  Citv 

.  Traveler . 

.  (.  I 

5.05b. 32o 

371 ,322 

4.255,046 

>52,5'4 

^tthison  .... 

.  Globe . 

4eS) 

4,567.950 

478,522 

3.307.444 

697,774 

Au;;jbta  ,  ,  .  . 

.  Gazette . 

.  (c) 

1  ,966,73n 

202,356 

1  ,539.9Q8 

I10,56t. 

Char.ute  .  .  ,  . 

.  Irihtine . 

.  (e) 

3.771 .516 

295.470 

3.022.8  38 

392,08* 

Chcrf, .  .ile  .  . 

.  K«  publican  .  .  . 

.  (e) 

1  ,051  ,402 

45.578 

985,824 

277,428 

Cla,  r.  r.ter.  . 

.  Dispatch  ..... 

.  (e) 

2.094.376 

31  l.,I73 

1 .542.268 

184,209 

CoiiV. iI’m*  .  .  . 

.  Journal . 

4eS) 

5,344,100 

443,400 

4,089,143 

751,170 

Co!  imbj4  .  .  . 

.  .Advocate . 

.  (o) 

1 ,954.5o8 

1  56,528 

1  .=•89.434 

164, 9o2 

Concorci.i .  .  . 

.  Blade- Empire  . 

.  (e) 

2.507,190 

387,744 

1  ,885.548 

177,4  36 

Count;!  Grove 

.  Republican  .  .  . 

.  (.^i 

1 .501  ,065 

183,350 

1  .142,8d0 

121,735 

Docc  *  Cit :  .  . 

,  Globe . .  . 

.  (el 

4,010,402 

420,770 

2,759.456 

768,254 

Li  Dorado  .  .  . 

.  Times . 

.  (.1 

3,425,603 

243,875 

2.917,698 

142,652 

Lmpor..*  .  .  .  . 

.  Gazette . 

.  (c) 

4,220,608 

375,221 

3.481  .03? 

310, 57o 

Fort  S-  ott  .  .  . 

,  Tribune-Monitor 

.  (^1 

3,004.841 

256,3r>3 

2.230,326 

458,1  >6 

Oardin  Cil'  .  . 

,  T  elegram  .... 

.  W) 

3.196,774 

37l.7  5r, 

2,438.478 

337.274 

Cr.-..  !u-nd  .  . 

.  T  ribune 

2eS) 

8,o5b,K21 

749,005 

4.'2>,800 

284,428 

Huti  ;'..T-.»on  .  . 

,  N  e  w-  s  -  H  o  r  a !  d  .  . 

(me) 

7,389,060 

92!5I2 

4,'^bS,298 

1 .310,764 

Sundax  edition  . 

.  (S) 

2.932. il  * 

198,926 

2.2d0.832 

472,122 

Total . 

meS) 

10,321.374  ; 

1,124,438 

7,24'J,I  30 

1 ,782,886 

Ir.Ocpvnd*  nv  c  . 

.  Reporter . 

.  (e) 

2,e27, 3s2 

5  37,250 

1  ,938,874 

110,775 

.Sunday  edition  . 

.  (S) 

85A.:?5 

1  3.580 

790.624 

41,321 

1  otal . .  . 

JeS) 

3,482,047 

2,476,470 

4.962,922 

55(»,8  30 
274,357 
569.141 

2,738.49b 
1,706,396 
3,966,1  53 

1  52.096 
427,014 
360,892 

tuncti<^fi  C it\  . 

.  Union . 

.  (e) 

K  Cii  . .  . 

.  Kansan . 

.  (o) 

4,379,445 

618,88* 

2,840,187 

825.937 

Sundax  edition  . 

.  (S) 

2,180,549 

115,297 

1  .405,516 

641. 2H 

Tot.L . 

2eS) 

6,559,994 

734. 181 

4. 245,703 

1  .467,1  51 

Law  r»  :i>  •  .  .  . 

.  Jo..rna:-Wor:a. 

.  (<•) 

5,980,436 

412,986 

4,640,166 

»31 .250 

L«-av  i  M  AOri-.  . 

.  Iim.-s . 

IrS) 

5,640, >88 

620,547 

4.583.^9^ 

317,702 

Lll>*T-«  i . 

.  .'"‘outhwest  Times  .  (el 

2.924.1  7? 

357,336 

2,278,150 

2-1,1  1  I 

r.U  i-i  -  r-or.  .  . 

.  Republican  .  .  , 

.  (••) 

2,973,9ht, 

327,754 

2,»00,7M 

18*  .072 

in  .  .  . 

.  ..Icrcurv . 

2eS) 

4.953. MO 

>50,770 

3,985. 5'<0 

-21  ,682 

'iorlu:.  .  .  . 

.  T  eiecram  .... 

.  (e» 

2!loS04t 

249,620 

r,64  3’4  '  • 

21 5, *25 

Ottawa . 

.  Herald . 

.  (•  ) 

5, 983. 58b 

288,470 

3.326.34* 

>09,340 

Pars'd'*  .  .  .  . 

.  Sun  ........ 

.  (•  ) 

4,315.7! 2 

406,536 

3.289.70* 

-8'.!  2k 

J  .•tvj  .ru  .  .  . 

.  Sun . 

(mS) 

5.20f.,894 

4  34.770- 

4,208,008 

522,564 

Headlight  .... 

.  (*  ) 

5,194,224 

429,744 

4,198.446 

-22,396 

Total . 

m<S) 

10.401  .1  18 

864,514 

8,406,4-4 

1  .044,960 

Pr..!t  ...... 

.  Tribune  .  ,  .  .  , 

.  (•  ) 

2,875,r.n,, 

410,384 

2.018, 7b9 

•.86,69! 

o,>32,t‘94 

1  .970.54  » 

749,75b 

121,67* 

4,65t,0>o 

1  .550.108 

Sunday  edition  « 

.  (S) 

2k*.7k,U 

-  , 

r  A  t%i  *  *  *  ’ 

'  ) 

l  ■»wu\l7 

'  |.  1 

. 

Slate  Journal .  . 

.  (*■) 

'>*.$2k!osi 

i!27o!520 

5i325!o33 

2,-41,262 

r  apttal . 

.  (S) 

3,c-55,981 

303,303 

2,584,218 

7ob,20.- 

Total . 

meS) 

22,‘J52,7^0 

2,863,140 

14,312,725 

5,53*  .0  '4 

V  •  .!:n  .  . 

.  N***xi . 

.  (>i 

3,367,1  1  7 

383,217 

2,565,486 

320,600 

W  nij.-Li  .  .  .  . 

.  C  'Vir.er . 

.  lei 

3,654.354 

294, 30o 

2,990,806 

4' -.53- 

KENTUCKY 

Ashland  .  .  ,  . 

. . . 

.  JeS) 

8,862.53n 

732,107 

6,667, 8b8 

1  .352,97* 

Dowlinc  Cr'  ci 

1.  Pirk  Citv  News 

.  .  (e) 

5.18!  .9n0 

71  1  ,662 

3,916.654 

51  6,68  1 

S  ind.iy  t'  tition  . 

.  .  (81 

1 ,8(J»  .47t. 

84,980 

1  ,55,s,OT  J 

1  **4.6  36 

TcrViin 

"  noMO.*  .itid  S  in 

dav 

lim'"!* . 

.  jeS) 

2,655,70.1 

2»  4,212 

2,0!  5,07n 

'7r,40* 

Co\-ington  .  .  , 

,  .  Kentui  K\  Post  . 

. .  (•■) 

7,40b,‘-*5*{ 

1  30, *66 

5.  ''*.*2b 

1 ,k09,50O 

D.inv ilit  .  .  .  . 

,  ,  \nvOk  ate- Mes*»er.e<  r  (e)  2.2t'4,06t 

262,7-8 

1 .712,676 

2d9,402 

Stinday  ediUon  . 

.  .  (S) 

545.7  34 

‘LHb* 

466,'>7( 

67.71  b 

T  otal  ....... 

.  4-  s) 

2.KO9.S00 

272,622 

2,1  T9.»*in 

337,1  20 

Frankfort  ,  .  . 

.  .  St.iti.  -  Jou  rnal,  . 

.  4eM 

3.h >2.874 

107,512 

2,9  <K, 772 

1 86, >9n 

Harlan  .  .  .  .  , 

.  .  i.nlerurise  .  .  . 

.  .  (O 

2.l(»9,e..4 

339,77fx 

1 .79!  .412 

278. *74 

'‘•jnfiav  edition  , 

.  .  (ii) 

5U,M0 

17.1  4^ 

310,912 

>1,^5C 

Henderson.  .  , 

.  .  C>le.tn«T  Tourr.aUm.'s)  3,8  >4, ,'70 

484,400 

2,6Hj,0l6 

667,9-1 

Hopkinsviilf 

.  .  New  l.ra . 

. .  (.  ) 

5.722,108 

572.936 

4.585,! 

Sb3.99C 

Lt-  vinv'ton  .  .  , 

.  .  herald . 

.  .(m) 

10.291.2  >9 

1  .•.7  3,2s7 

7.004. 7sk 

1  ,n0K,6«  * 

Leaner . 

. .  (.1 

10. >75, 092 

1  ,t'Ti  ,‘<75 

T,0tM»,203 

1 .6>1  ,952 

He  raid-  Leader. 

.  .  (S) 

4. '21  .'••6 

278,327 

■'.4*'2.71  1 

5b0.790 

lotal . 

(iiieS) 

2*,9b«,<27 

3,62S,5t,U 

1  7. *67,702 

3.821  ,426 

Mad.sonvillr 

.  .  Mosseng.  r  .  .  . 

. .  (•■) 

>,360, >06 

3'lh,0'»0 

2.*'41  .M  8 

289,534 

Mayfield  .  .  .  , 

.  .  Messenger  .  .  . 

. .  (.1 

3,073.267 

312,873 

2,-44,091 

216,300 

.Ma>>villc  .  .  , 

.  .  Independent .  .  . 

.  .fm) 

5,493,lb3 

447,60'» 

4,S0’,85t 

241,70b 

Middle**  boro 

.  .  N  ■  xx  s . 

. .  (■  I 

2.^‘22.Tl6 

2^8 ,6"*'' 

2, *04. -2^ 

219.-98 

Legdl 

85,834 
83.794 
44.272 
1  35,792 
89.502 
75,7b8 
119.308 
225.736 
17,514 
302,558 
110,670 
1.050 
111.720 
38,727 
51,97o 

109,825 

1,134 

89,7d8 

58,002 

145,320 

93.534 

'54,700 

79,009 

80,906 

04,918 

39.179 

90,482 

58,415 

89.586 

77,868 


77,868 
55.829 
9<».54  I 
35,728 
154,230 
59,486 


«t.324 
79,422 
84.210 
32.634 
01,124 
Ob.l  38 
56,720 
60.382 
63,644 
56.462 
50.120 
61,922 
n'5,37h 
53,774 
60,016 
49,260 
97,624 
61 .824 
104,486 
434 
164,'>20 
40,4^3 
770 
41 ,223 
68.703 
66,73t. 
86, H'*! 

3.00  3 
89,h94 
96.0  40 
I  IK. 541 
37,582 
5'>,4  3t' 
<»5.2'‘*n 
6t>.l  1  ^ 


66,54: 
41 ,55: 
4  3,65>' 
O'*. 190 
5'5,802 
11?, 4  M- 


1  |O,490 


2  KJ.K^M 
'57,81  4 
100.7<»2 


10'*, 56? 
35,566 
6,792 
4  4,352 


81  ,5o4 
19.250 
1 ,162 
20,412 
40.194 


4.480 
65,«*>»2 
UK 
70.6  30 
31  ,066 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fled 

Legs! 

Owensboro  .  . 

.  Messenger- Inquirer 

Inquirer  .  .  .  • 

(tn.) 

9,147,962 

805,903 

8.046.310 

188,692 

U-7.05T 

Sunday  edition  . 

.  .  (SI 

2,360,628 

76,255 

2,210,173 

64,988 

9,212 

Total . 

(meS) 

1  1.508.590 

882,156 

10,256,483 

253,680 

n6.26« 

f'adu*  ah  , 

.  Sun-Democ rat  . 

. .  (.) 

8,077,300 

1,032,794 

5,903,618 

1,140,880 

Sund«y  edition  . 

.  .  (S) 

2.367,848 

130,424 

1,890,042 

347,382 

t 

Total . 

.  leS) 

10,445,148 

1.163.218 

7,793,660 

1,488,270 

■ 

Richmond  .  .  . 

.  Rngistr-r . 

.  .  (••) 

3,194.760 

304,179 

2.753,905 

136,69t 

LOUISIANA 

Baton  Rouge  . 

.  Advocate . 

.  .(m) 

14,751.989 

1,811,705 

9,931,670 

2.673.755 

3 '4,854 

State  Times.  .  . 

. .  (f) 

19,064,254 

1,073,821 

1  3.866.667 

2,673,755 

550.011 

Advocate . 

.  .  (S) 

5.766,116 

883,581  • 

4,103,386 

761,824 

17.32* 

Total . 

(meS) 

39,582,359 

3,960,082 

27,901,723 

6.109,334 

?02.|fl! 

*(lncludc*  61,987  comics,  654,200  parade.) 

Bogalusa.  .  .  . 

.  News . 

.  .  (el 

3.1  52.422 

385,644 

2,304,218 

347.690 

n4,87C 

Sunday  edition  . 

.  .  (SI 

827.890 

30,730 

705.292 

90,160 

1,708 

Total . 

.  leSI 

3,980,312 

416,374 

3,609,510 

437.850 

116,578 

Crowlev  .... 

.  Signal . 

.  .  (el 

3,719,712 

510,56b 

J.bbS,834 

458,556 

8l.75t 

Jennings.  ,  .  , 

.  News  ....... 

.  .  (el 

2,224,699 

353,732 

1,522,027 

174,384 

1  74.55t 

Lafayette  .  .  . 

.  .Advertiser  ,  .  . 

.  .(eSI 

10,026,632 

1,205,428 

6,940.962 

1,839,096 

41,14t 

Lake  Chares.  . 

American-  Press 

.  (el 

10,785,740 

1,419.192 

7,254,174 

1,842,340 

270, 0)i 

Sundav  edition  . 

.  .  (SI 

3,072,798 

85,480 

2,527,406 

453,878 

6.03* 

lotal  ,  . . 

.  JeSI 

1  3,858,538 

1,504,672 

9,781,580 

2.296,218 

276,068 

Monroe . 

.  World . 

.  (m) 

8.2f5.004 

1.529.1  57 

4,82‘>.227 

1,905,789 

831 

New*. Star.  .  .  . 

.  (el 

8,036,146 

1,536,471 

4.757,8  32 

1 ,566,19*-e 

175,4*7 

World . 

.  (b) 

2,81 9.764 

202,253 

1 ,909.676 

617,645 

I4C 

Tot.al . 

(miSI 

19.121.21  t 

3,267,881 

1 1 ,566.735 

4,089,6  30 

174.968 

N*  w  Iberia  .  , 

.  Iberian . 

.  .  (61 

3,586.142 

525, '*66 

2,559,382 

482,594 

1K,20C 

Opelousas  .  »  . 

.  World . 

.  .  (el 

2,976,629 

587,538 

1,694,242 

539,182 

I  55,667 

Sunday  edition  . 

.  .  (SI 

970,807 

86.4  3b 

700,451 

174,720 

9,20C 

Total  ....... 

.  .(eSI 

3.947,436 

67  3,974 

2,394,693 

71  5.902 

]t4,867 

.  Leadt  r «  ,  .  .  .  . 

.  .  (el 

2.643.704 

4  38,396 

1,196,362 

247,686 

41.258 

Leader . 

.  .  (lel 

779.1  52 

307,796 

284,144 

12,260 

84.952 

Total . 

.  (ew| 

3,422,856 

8  36,192 

2,200,506 

259.948 

12K.2H 

MAINE 

Ausu.l-  .... 

.  Kennebec  Journal (m) 

5.339,292 

8-8.35* 

3,757,572 

723,366 

Bangor . 

.  New . 

.(m) 

8,506.983 

1  ,690,555 

6,399,1  34 

419.294 

•  « 

Bath . 

.  Times . 

.  (el 

2,09*  .010 

1  ,027,937 

896,235 

171,838 

# 

Biddcford  .  .  . 

.  Journal . 

.  (e) 

3,1 1 1 ,682 

432,18* 

2,373,672 

209,328 

36,498 

Lewiston.  .  .  . 

.  Stm . 

.(ml 

7,288,876 

1  ,00  3,254 

5,528,516 

757,106 

•  • 

Journal.  .  .  .  »  . 

.  (el 

7,122,1  36 

1  ,002,386 

5.371  ,086 

748,664 

ti 

Total . 

(me) 

14,411,012 

2,005.6*0 

10,899,602 

1,505,770 

PortUn<5 .... 

,  Press-Herald  . 

.(ml 

9.901 ,953 

2,241,433 

6.200.004 

1,341,214 

119,302 

F.xpress . 

.  (el 

9,875.442 

2,241.4  >4 

6,200,005 

1,341,215 

92,788 

T  eiecram  .  .  .  . 

.  (S) 

3,442,0  32 

358.972 

2,570,118 

508.21 3 

4,724 

T  ot.iI . (meS) 

23,219.42? 

4,841  ,8  39 

14.970,127 

3.190,642 

216,814 

'Aaurxille.  .  . 

.  Sentm*'!  .  .  .  .  . 

.(m) 

6.748,602 

725,214 

5.128,856 

894,530 

MARYLAND 

\nn.tpoIi8  .  .  . 

.  C.)pital . 

.  (el 

4,277,224 

510,46* 

3,168,637 

464,377 

135,7*6 

Cambridge  .  , 

.  Banner . 

.  (el 

3.804.766 

453,208 

2,974,160 

272,664 

105,048 

Frederick  ,  .  . 

.  Post . 

.(m) 

7,078,274 

711,522 

5,628,882. 

701,848 

36,022 

N«'wr . 

.  (el 

7,000,546 

701 ,652 

5,518,716 

714.560 

65,618 

Total . 

(me) 

14,078,820 

1.413.174 

10,147,598 

1,416,408 

10l,6*( 

Hacerstown  .  . 

.  H.  r.ild . 

.(ml 

9,291.940 

1 ,277,668 

6,744,262 

1,270,010 

• 

M..il . 

.  (el 

9,266,642 

1  ,271,6  34 

6,768.258 

1,226,750 

t 

Total . . 

(me| 

18.558,582 

2,549,302 

13,512,520 

2.496,760 

» 

Salisbury  .  .  . 

■  * . 

.  (el 

11,170.926 

915,1 14 

8,206.688 

1,809,332 

239.792 

MASSACHUSETTS 

Athol . 

.  News . . 

.  .  (el 

2,897.916 

303,808 

2.233.280 

333,354 

27.384 

Beverly  .  .  .  . 

.  T  im«*» . . 

.  .  (el 

4,293,538 

314.976 

3,633,872 

344.690 

f 

Boston . 

•  Christian  Science 

.Monitor  ,  .  .  , 

.  .  (el 

8,423,800 

1 ,447,027 

6,469,069 

507,704 

E3roc  kton.  .  .  . 

, ‘Enterprise  T  imcs  (e) 

10,771 ,320 

1 ,200,598 

7,622,678 

1,809.150 

1 30,89* 

(Lvgal  and  Classified  includeii  in  local) 

Fall  R.ver.  .  . 

.  Herald  News  . 

1  3,380.047 

2,876.507 

8,76  3,828 

1.650,386 

89,J2t 

k  ilchb'urg  .  .  . 

.  Sentinel  .... 

8.794.996 

753,270 

6,727.238 

1,258,502 

55,48t 

Framingham  . 

.  News . 

5,115,278 

570,864 

4,053,350 

323,274 

129,878 

Garnner  ,  .  ,  . 

.  News . 

4,552,857 

>1  1. 1  12 

3.871  .770 

369.975 

I 

*jiojcester  .  , 

.  Times . 

4,600,890 

*  32,475 

(not  recorded  separately) 

Greenfield.  .  , 

,  Kft  ordrr-ti.i/ftlc(f) 

6,907,418 

6  3r., 2  58 

5,702.956 

477.134 

91,070 

‘xaverhill  .  .  . 

.  .  (c> 

7,009,093 

t2l  ,789 

1,559,540 

1,574,123 

73, til 

Holyoke  .  .  .  . 

1  .  T ransc  ript- 

T  elegram  .  . 

.  .  (el 

'»,508.100 

1.147,970 

7,169,696 

1,116,40: 

74.ci: 

. . 

.  .  Cape  C.od  Standard 

1 1  nu  -  .  .  .  . 

.  .  (el 

5.231,016 

403,9*8 

2,709,742 

l.003.4='r 

79,6*6 

M.irlboro  ,  .  . 

,  .  Enterprise  .  . 

.  .(m) 

3,668,266 

292,488 

3,375,778 

(Classified  and  legal  included  in  general  toialj 

New  Bedford  , 

11,211,452 

1  ,835,540 

7,819.392 

1,372,75* 

183,7t* 

S.ind.iy  edition 

. .  (.1 

3,273,549*  856,057 

2,099.538 

299,362 

18,592 

1  otal  .....  . 

.  (eSi 

14.485,001 

2,6‘11  .597 

9.918,930 

1,672,1 1.1 

202,356 

•(Inc  lude* 

651, ■'■>1  lines  P,\R.\DE| 

\.  wbury  Post 

.  Newf. . 

.  .  (el 

2,921  ,537 

274,655 

(Not  recorded  separ. 

.flyl 

North  .\dams  , 

.  .  T  ransc  ripl  .  . 

.  .  (el 

6,815,074 

612.5*2 

5,290,026 

827,91  h 

84,569 

Northampton  , 

.  .  H  irnpshi  r«  - 

Gaz**lte.  .  .  . 

.  .  (el 

7,349,1  32 

583,74* 

6,219.276 

464,106 

81.41* 

Pill.ticld  .  . 

.  .  Bi  rk  sht  re  E.i  g 

:e.  (el 

11 ,949.588 

1,348,074 

8,690, *32 

1,911,18: 

•  * 

(Classified  and  1*  gal  i 

included  in  local) 

Springfield  . 

,  .  Union- New*.  , 

.  (me) 

16,639,154 

3,2 5h, 600 

9.8  38.,  26 

3,542,028 

Hep'tblit  an  .  . 

.  .  (SI 

5,498.976 

1,015,260 

2, K  >0,002 

1  ,653,694 

loi.i! . 

(meS) 

22,1  38,1  30 

4,273,780 

12. t>6b.628 

5,195.722 

•• 

T aunton.  .  .  . 

.  .<la/eHe . 

.  .  (Ci 

5,697,476 

981  ,904 

3,934.219 

781, 35> 

•  • 

Wakefield  .  . 

. .  it.  ii. . 

.  .  (6) 

3.888,633 

221,928 

2,486,330 

1 .104.98- 

s’.b'*: 

(Total  includes  22,498  hnt*s  of  readers) 

W  iltham  .  .  . 

.  .  N.  V...T  ribiinc 

.  .  (el 

5,587,155 

>96,144 

4,491,641 

575.771 

1:7.5“’ 

MICHIGAN 

•\  ri  r  1  a  IT 

T  «'4«'g  ram  ....  • 

.  (cl 

6,873.542 

454,258 

5,001  ,584 

1,508.1  18 

.Mbion . 

Ketordir . 

.  (el 

3.252.928 

272.902 

2.575,874 

369.7K2 

.\lpi-na . 

N*'ws  .  . . 

.  (el 

4,104,380 

393,666 

2.799,356 

SH.bTl 

Ann  A rbor.  .  , 

7-fW*  ...  ... 

.  (e) 

12,548,766 

,073,352 

8,401 ,078 

:.985.6<»6 

r'ad  A\e  .  ,  .  . 

Huron  ’J  ribtine  ,  . 

.  (el 

2,068.808 

227,41b 

1 .678,068 

124,628 

IMttli-  Creek  . 

Enquire'  6  N<'ws 

.  (••) 

1 1 .816,81** 

.383,137 

8.022.021 

2.373,8*7 

Sunday  edition  .  . 

.  (S) 

3,412,7*1 

124,06  3 

2,690,754 

59:.L’8 

lotal . 

(cb) 

15.22‘>,560 

,51 2,200 

10,712,775 

2,966.302 

Bax  City  .... 

limes . 

1 1  .'»59,97t 

.453,200 

8,529,290 

1,965,642 

buttday  edition  .  . 

.  (SI 

3,056.200 

77,742 

2,594,688 

377,972 

1  otal . 

(eSl 

15,016,176 

1 ,530,442 

1  1,128,978 

2,343,614 

Benton  Harbor 

News-  Palladium. 

.  (el 

8,844,500 

954.422 

6.419,854 

1,386.154 

Big  Rapid-  ,  . 

Pion«M  r . 

.  (el 

2,278,752 

174,Ut 

1 .770,202 

iM.aSO 

C  ari.llac  .... 

N*  . . 

.  (e) 

3,t2'>,969 

397,54  3 

2.907,351 

165.151 

109.59: 

24.370 

Ckt.tM 

1  38.84: 
3tt.89i 

37.817 
46« 
>8.283 
1 1 .844 
796 
12,042 
^4.070 
114.534 
1 60,024 
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ANACONDA..  .  more  than  copper 


plays  a  heroes  role  in  Television 


Where  things  made  of  iron  and  steel 
must  fight  off  rust  and  corrosion, 
you’ll  find  tiny  amounts  of  cadmium 
playing  a  man-sized  part.  A  few  ten- 
thousandths  of  an  inch  of  cadmium 
plating  is  often  adequate  to  guard  the 
chassis  of  a  TV  set. 

Cadmium  plating  adds  years  of 
u.seful  life,  too,  to  components  of  other 
appliances  and  machines,  to  hardware 
used  outdoors  .  .  . 

Manufacturers  like  cadmium  be¬ 
cause  it’s  often  cheaper  and  faster  to 
plate  with  than  other  metals  and  be¬ 
cause  it  solders  easily.  There  are  other 
reasons  why  this  friendly  metal  is  in 
big  demand.  Cadmium  alloys  make 
superior  high-speed  bearings  for  cars, 
boats,  planes.  It’s  the  base  of  the  finest 


pigments  of  yellow,  red,  and  orange 
for  use  in  paints  and  ceramics. 

Cadmium  is  found  in  ores  mined 
chiefly  for  zinc  and  lead,  and  Ana¬ 
conda  is  a  leading  producer  of  these 
major  metals.  Because  of  this,  and 
because  of  skills  developed  by  Ana¬ 
conda  in  extracting  it.  Anaconda  is 
also  a  leading  source  of  cadmium.  Of 
the  9.5  million  pounds  refined  in  the 
United  States  in  1955,  Anaconda 
produced  17%. 

In  fact.  Anaconda  offers  industry 
the  world’s  most  extensive  line  of 
metals  and  metal  products  in  the 
whole  non-ferrous  field.  Anaconda  and 
its  manufacturing  subsidiaries  are 
leaders,  too,  in  helping  industry  find 
ways  to  use  these  products  with 
greater  efficiency  and  profit.  soasoA 


The 

AnacondA 

Company 


Th»  Ammricm  Brat*  Company 
Anaconda  Wiro  A  Cablo  Company 
Ando*  Coppor  Mining  Company 
Chilo  Coppor  Company 
Groono  Cananoa  Coppor  Company 
Anaconda  Aiuminvm  Company 
Anaconda  Salo*  Company 
Intornatiooal  Smohing  and 
RoBning  Company 
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City 

Paper 

Pub-  Total 
lished  Linage 

Di 

National 

splay 

Local 

Classi¬ 

fied 

Lena) 

Cheboygan.  .  . 

.  T ribune  ...... 

(e) 

2,702,1  i4 

247,240 

2.373,508 

42,840 

38,546 

Oowagiac  .  .  . 

.  News . 

(e) 

2.787,42b 

324,142 

2,006 ,074 

358,982 

98,228 

Escanaba  .  .  . 

.  Press. 

(e) 

4,909.36b 

500.752 

3,938.81b 

399,960 

69.832 

Fhnt . 

.  Journal . 

(f) 

27,340,698  2 

,707,642 

[8.507,860 

i>. 125, 196 

Sunday  edition  .  . 

(S| 

7,317.310 

201,7  54 

5,766,9  36 

1,348,620 

•i 

Total  ........ 

oS) 

34,658,008  2,909,396 

24,274,796 

7,475,816 

Grand  Haven  . 

.  Tribune . 

U) 

5,146,1 15 

364,503 

4,010,9  34 

649.61  3 

121,065 

Greenville.  .  . 

.  News . 

(e) 

3,370.752 

304,094 

2,566,8  30 

448.910 

50,918 

Hillsdale.  .  .  . 

.  News . 

<e) 

4,102,882 

354,413 

2,871 ,477 

772,062 

104,930 

Houghton.  •  .  . 

.  Mining  Gaiftto.  . 

(O 

4,135,852 

400,610 

3,408,510 

222,964 

103,768 

Iron  Mountain 

.  Iron  Mountain 
News . 

(.) 

4,021,542 

457,086 

2,926,112 

574.042 

64,302 

Ironwood.  .  .  . 

.  Globe . 

(i) 

4,621,661 

503,286 

3,678,922 

352,163 

87,290 

Jaekson  .... 

,  Citizen  P.itriot.  . 

(e) 

12,637,353  1 

,639,022 

8.250,593 

2,605,190 

142,548 

Sunday  edition  .  . 

(S) 

3,780,815 

177.394 

3,047,579 

553,434 

2,408 

lotal . . 

.S) 

16,418,168  1 

.816,416 

11,298,172 

3,158.624 

144,956 

Kalamazoo  .  . 

.  Gazette.  ...... 

(<■) 

17.759.476  1 

.852,032 

11,461,800 

4,445,644 

H  # 

Sunday  edition  .  . 

(S) 

3,550,260 

121,310 

2,482,340 

946.610 

Total . 

;<-s) 

21,309,736  1 

.973.342 

1  3,644,140 

5,392.254 

#  «  • 

Lansing  .... 

.  State  Journal  .  .  . 

(e> 

21,395,304  2,067,590 

14.958,307 

4,273,059 

96,348 

Sunday  edition  .  . 

(S) 

7,129.31 1 

228,858 

5,554,242 

1,363,341 

2,870 

Total . 

leS) 

28,524,615  2.296.448 

20,492,549 

5.636.400 

99,218 

Ludington  .  .  . 

.  News . 

(•■) 

3,164,294 

377,762 

2,406,236 

31  3.474 

66,622 

.Manistee.  .  .  . 

.  News-Advocate  . 

(e) 

2,544,850 

291.740 

1 ,816.304 

361,200 

75,600 

Marquette  •  .  . 

.  Mining  Journal.  . 

(e) 

5,516,070 

553,938 

4,357,108 

434,756 

170,268 

Marshall.  .  .  . 

.  Chronicle . 

(c) 

2,572,514 

318,766 

1  ,765,8  34 

.375,228 

112,686 

.Menominee  .  . 

.  Herald-Leader.  . 

(i» 

3,769.668 

267,302 

3.113,880 

3  37.862 

50,624 

.Midland  .... 

.  News . 

M 

6,617,758 

495,502 

4,793,922 

1 ,178,870 

149,464 

Monroe  .... 

News . 

(f) 

10,800,062 

712,222 

8,339.554 

1,553,244 

195.062 

.Mt.  Clemens  . 

.  Monitor  Leader  . 

(<■) 

8,415,870 

428,072 

6,498,100 

[,283,282 

206,416 

•Mt.  Pleasant  . 

.  Times-News  ... 

(>l 

3.128,791 

429.787 

2,320,333 

322,04  3 

56.631 

.Muskegon  .  .  . 

.  Chronicle . 

(c) 

16,701,510  1 

,426.152 

:  1  ,4  39.484 

3.H31.338 

4,536 

Niles . 

.  Star . 

(e) 

5,020,442 

508,1  30 

3,545,822 

881  .818 

84 ,672 

Ovi'osso . 

,  Argus- Press  .  .  . 

(c) 

7.007,249 

559.174 

5,557.958 

794,184 

87,388 

Petoskey.  .  .  . 

.  News -Review,  .  . 

(Total  includes  8,545  readers) 

.(c)  2,898.<>b6  372,372  1,986, 

392,910 

146,748 

Pontiac . 

.  Press . 

(c) 

20,083.805  1 

.650,761 

14,712,684 

3,627,837 

92,323 

Port  Huron  .  . 

.  Times  Herald  .  . 

(e) 

9,480,464  1 

,120,196 

6,715,750 

1.497,174 

147,364 

Sunday  edition  .  . 

.  (S) 

2,134,174 

58,380 

1,777,972 

297,822 

If  # 

Total  . . 

WH) 

11,614,638  1 

,178,576 

8.493.702 

1.794,796 

147,364 

Royal  Oak .  .  . 

.  Tribune  ...... 

(«•) 

1  1, 978. 582 

557,606 

8,205,148 

3,082,436 

1  33,392 

Saginaw  .  .  .  . 

.  News . 

<f) 

16,616,754  2 

,180.360 

10,892,882 

3.354,498 

189.014 

Sunday  edition  .  . 

(i>l 

4,4  30,090 

187,390 

3,539.550 

702,408 

742 

Total . 

(eS) 

21,046,844  2 

,367,750 

14,432,432 

4,056,906 

189.756 

St.  Joseph  ,  .  . 

.  Herald  Press.  .  . 

(e) 

5,167,176 

948.556 

3,372,600 

734,398 

111,622 

Sault  Ste.  Mar 

"  New. 

(<■) 

4.828,054 

429,870 

3,696,770 

638,636 

63,378 

South  Haven.  , 

.  T  ribune  ...... 

(f) 

3.017,084 

316,862 

1,994,258 

643,790 

62,174 

Sturgis . 

.  Journal . 

(e) 

4.956.083 

404,082 

3,619.994 

860,528 

71,679 

Three  Rivers. 

.  Commercial  .  .  . 

(e) 

3.034,660 

307,860 

2,232,678 

405,986 

88,144 

Traverse  City 

.  Record- Eagle  .  . 

(c) 

8,437,856 

620,886 

7,816,970 

Ypsilanti.  .  .  . 

.  Press . 

(c) 

(Local  includes  classified  and  legal) 

5,344,906  530.012  3,534,636  1,228,304 

51.954 

.Albert  Lea. 

.  Tribune  ...... 

.  (e) 

MINNESOTA 

4.522,696 

467.908 

3,196.494 

515,200 

143,150 

Sunday  edition  .  . 

.  (S) 

1,441,706 

23,324 

1,279.740 

138,586 

Total . 

(eS( 

5,764 ,402 

491,232 

4,476,234 

653,786 

143,150 

Austin  .... 

.  Herald  ....... 

.  (e) 

7,025,634 

534,982 

•5,245,630 

1,093.246 

153,77b 

Bcmidji  .  .  . 

.  Pioneer . 

.  (el 

3,356.752 

419,118 

2.486.610 

365,806 

85,218 

Brainerd.  ,  . 

.  Dispatch ...... 

.  (e) 

3,956,610 

544,334 

2,638,916 

625.604 

147,751 

Crookston .  . 

.  Times  ....... 

.  (e) 

1,862,452 

351,908 

1,283,506 

120,97  4 

106,064 

Fairmont  .  . 

.  Sentinel  ...... 

.  (e) 

4,225.214 

403,32b 

3,029.082 

666, 59< 

126,210 

Faribault  .  . 

.  News  . 

.  (el 

3.816,080 

458,826 

2,694.594 

548,238 

1  14,422 

Fergus  Falls. 

,  Journal  . 

.(e) 

3,844.960 

717,094 

2,522,702 

457.772 

147,392 

Hibbintf.  ... 

.  Tribune  .... 

.(e) 

4,577,734 

592,368 

3,381  .588 

465,948 

137,816 

lnt*l  Falls,  . 

.  Journal . 

.  (e) 

2,441,370 

320,44  3 

1.858,577 

149,121 

1  1  3,229 

Little  Falls  . 

.  Transcript  .  .  .  . 

.  (e) 

2,120,454 

286.342 

1 .438.402 

308,90  4 

86,716 

Mankato  .  .  . 

.  Free  Press  .  .  .  . 

.  (e) 

8,109,248 

694.904 

6,064,142 

1,250,802 

‘*9,400 

.Moorhead  .  . 

.  News  . 

.  (e) 

2,319,646 

277,053 

1 .466,344 

334, 50  > 

85.751 

New  Ulm.  .  . 

.  Journal . 

.  (e) 

(Total  includes  1  55,995  financial) 
3,422,958  .330,330  2,511,488 

538,874 

42,266 

Owatonna  .  . 

,  People's  Press  . 

(mS) 

3,329.506 

4  31 ,76t. 

2,202,872 

550,792 

144,046 

Red  Wing  .  • 

•  Republican  Eagle 

.  (e) 

3,070,760 

367,780 

2,139.872 

477,778 

85,330 

Rochester  ,  . 

.  Post-Bulletin.  .  , 

.  (e) 

11,214,420 

844,214 

8,646,148 

1  ,555,218 

168,840 

St.  Cloud.  •  • 

.  Times . 

.  (e) 

7,292,787 

803,785 

5,559,000 

728,616 

141,386 

Virginia  .  .  . 

.  Mesabi  News  .  . 

.  (e) 

5,642,215 

570,237 

4,100,124 

827,472 

144,382 

Wilmar.  .  .  . 

.  Tribune . 

.  (e) 

3,696,120 

357,308 

2,880,1  78 

333,984 

124,656 

Winona .... 

.  News . 

.  (e) 

0,402,676 

698,908 

4,571  ,4  34 

1  ,021  ,440 

1  10.894 

Worthington. 

.  Globe . 

.  (c) 

4,395.622 

411,684 

3.4ll,29t. 

478.198 

94,444 

Biloxi*Culfport  Herald . 

.  (e) 

MISSISSIPPI 

12,023,529 

946,407 

9,e02.69'4 

1,201,018 

273,406 

Clarksdale  . 

.  Press  Register 

.  (e) 

3,718,358 

504,294 

3,014,9Q8 

1  30,494 

68.572 

Corinth.  .  .  . 

.  Corinthian.  .  .  . 

.  (e) 

1 .486,436 

285,992 

1,004,44  4 

196.000 

i 

Sunday  edition  . 

.  (S) 

502,880 

95,270 

334,810 

72,800 

i 

Total . . 

(eS) 

1,989,316 

381,262 

l.ij9,254 

268,800 

i 

Grenada  .  .  . 

.  .  Sentinel  Star  .  . 

.  (e) 

2,174,646 

308,586 

1 .692,880 

1  35,058 

38,122 

Greenville,  . 

.  .  Delta  Democrat 
limes . 

(eS) 

6,893.082 

730,828 

5,089.694 

974,8  34 

97.426 

Greenwood  , 

.  .  Commonwealth. 

.  (e) 

3,044,543 

475,935 

2,127,356 

441,252 

i 

Star  .  . . 

.  (m) 

2,310,000 

840,000 

1,330,000 

140,000 

i 

Hattiesburg . 

,  Hattiesburg 
American  .  .  . 

.  (el 

8,375.974 

605.094 

7,091.028 

581  ,028 

96.824 

McComb  .  .  , 

Journal . 

.  (e) 

2,551,106 

387,266 

2,163,840 

Meridian.  .  . 

.  .  Star . 

(eS) 

(Classified  and  Legal 
7,352,744  905,716 

included  in 
5,093.704 

Local) 

1  ,285,396 

67.928 

Natchez  .  .  . 

.  .  Times . 

(eS) 

3,959,578 

474,502 

2, ‘*28, *^48 

‘^45,090 

1  1,4  38 

Tupelo  .... 

.  .  Journal . 

(m) 

6.193,345 

614,902 

4.7  39,6  32 

778,4  36 

60,375 

Boonville  ,  . 

.  News  . 

.  (e) 

MISSOURI 

2,394,378 

261,436 

!  ,804,208 

285,917 

42,917 

News . 

.(«) 

1 .433,255 

64,152 

1 ,338,988 

8,491 

21,624 

Total . 

(cw) 

3,827.633 

325.588 

3,143.1  Ot, 

294,308 

(4.541 

Brookfield.  , 
Cape 

Girardeau  . 

.  .  News-Bulletin  . 

.  (e) 

2,350,037 

244,248 

1  .889.727 

216,062 

4 

.  .  Southeast 

Missourian  .  . 

.  (e) 

5,765,0  32 

645,470 

4,275.8'i2 

775,810 

67.900 

Carrollton.  . 

.  ,  Democ  rat  .... 

.  (c) 

1 .122,730 

160,384 

962,34b 

Carthage.  .  . 

.  .  Press . 

.  (e) 

3.629.632 

269,542 

3,093,650 

509,306 

57,134 

Chillicothc  . 

.  .  Constitution- 

Tribune  ,  ,  .  , 

.  (e) 

3,2  35.80». 

32Q,854 

2.444.24b 

461 .706 

Columoia  .  . 

.  Missourian  .  .  . 

.  ir) 

3,228.9^2 

559.240 

2,184,182 

606.704 

78,866 

Columbia  .  . 

.  T ribune . 

.  (o) 

6,200,600 

790,566 

4,224,822 

1  ,068.340 

1 16,872 

Excelsior  Spr 

ings 

Standard . 

.  (e) 

1.156,2^0 

160,341 

794.4  39 

189, 866 

10. *^84 

86 


MISSOURI  >  Co»t:n^ 


Ciiv 

Paper 

Pub¬ 

lished 

Total 

Display 

National  Local 

Classi¬ 

fied 

U;,l 

Sunday  edition  . 

. .  (S) 

248,595 

2,520 

47,4i>b 

Total . 

.  (cS) 

1  ,403,825 

162.861 

993,048 

237,332 

10. 

Festus . 

.  News-Democrat 

.  .  (c) 

2.1 12,348 

169,176 

1  ,943.172 

145,600 

Fulton  .  •  .  •  . 

•  Sun-Gazette.  .  . 

.  .  («■) 

2,387.427 

241,122 

1,897,693 

209.14b 

39.4^*. 

Hannibal .  •  .  « 

Courier- Post.  • 

.  .  (<■) 

4.544.6  38 

548,604 

3.261.286 

717,640 

17.108 

Independence  . 

.  Examiner  .... 

.  .  (e) 

5.169,976 

225.792 

3,735,690 

1  .053,34*> 

147, (.Of 

Jefferson  City 

.  Capital  News  .  . 

-  .(m) 

(Total  Includes  7,252  front  page  rc 
4,304,972  814,618  2,604,378 

aders) 

807,730 

Post-Tribune.  . 

. .  (<■) 

4.304,972 

814,618 

2,604,378 

807,730 

Sunday  edition  . 

. .  (S) 

1,557,332 

79.576 

1.164,808 

310,674 

3. (-*9 

“t  .ff  s 

Total . 

(meS) 

10,167,276 

1,708,812 

6,373,654 

1 .926.1  31 

Joplin . 

Globe . 

.  .(m) 

6,446,247 

1.118,743 

4,327,904 

977,354 

»>  94.1 

News-Herald  •  . 

.  .  (e) 

5.496.451 

1,254,246 

2.880.920 

1,556,562 

Globe . 

. .  (S) 

3,410,174 

21  1 .580 

2,756,376 

437,766 

4.4‘: 

Total . 

(meS) 

15,352,877 

2,584,569 

9.965,200 

2,771,482 

31 ,62> 

Kcnnctl.  .... 

.  Dunklin  Democrat,  (e) 

3,160,472 

310,492 

2,642,276 

144,270 

Kirksvillc ... 

. .  (.) 

(Total  yearly  figures, 
April  2,  1956.) 
4.047,162  326,284 

but  paper  da 

3,333,582 

ily  only  sm 

333.606 

Lamar  ..... 

.  Democ  rat  •  .  •  • 

.  .  (el 

1,572.340 

245.032 

1,082,728 

244,58b 

Lebanon  .... 

.  Record . 

.  (me) 

2,597.831 

270,023 

1,686,360 

441,44^ 

Lexington  .  .  . 

.  Advertiser-New 

•  .  (e) 

(Split  circulation  Evening  &  Morni 
2,024,000  128,800  1,745,400 

I  I7.60«> 

.:.:co 

Macon . 

.  Chroniclc-Hcrald  •  (e) 

3,081 .050 

309.638 

2,502,934 

200,942 

'  7,5V, 

Maryville  .  .  . 

.  h  orum  ...... 

.  .  (c) 

2,887,682 

227,416 

2.422.154 

207.690 

'u,42: 

Mecico . 

.  Ledger . . 

.  .  (e) 

4,122,573 

500,248 

3,236,800 

357,700 

Moberly  .... 

.  Monitor-Index  . 

.  .  (e) 

3,668,952 

3<*9,546 

2,786,280 

4 36.60 t 

l*,52» 

Neosho . 

.  News . 

.  (eS) 

3,246,670 

'08,840 

2,421,384 

496, bit 

19.7^’ 

•r.iN 

Nevada . 

Mail  «(  Herald  . 

.  (cS) 

2,908,514 

247,996 

2.248,652 

3  36,056 

Poplar  Fluff  . 

American 
Republic.  .  .  . 

.  .  (e) 

(Total  includes  9.184  1 

5,5  30.764  656.787 

nes  of  rcadcr») 

3.335.010  1.412. 7M 

I2r.:43 

St.  Joseph  .  .  . 

.  Gazette . 

.  (m) 

4.684,068 

1,376,060 

1 .972,614 

1  ,504,608 

News- Press  .  . 

.  .  (e) 

9.347,807 

1 .  '86,t>51 

5,978,070 

1  .'*58,37*. 

24,710 

News- Press  •  . 

.  .  (SI 

3,483,242 

260,106 

2.799,237 

421.52b 

2, ‘73 

Total . 

(meS) 

17,715,1  17 

3,022,817 

10,749,021 

3,884,510 

57,t*ii 

Sc  da!;a . 

.  Capital 

.  .(m) 

4,760, 30 j 

644,2  38 

3,564,757 

4  31  .88*. 

t  n.Mi 

Democrat  .  .  .  . 

.  .  (e) 

4,760, 30J 

♦  •44.2  38 

3,564,757 

4  31  ,88b 

Sunday  edition  . 

. .  (S) 

1  ,805,746 

1  14,758 

1 ,500,6t0 

1  77.29b 

1  3,0  <4 

Total . 

(meS) 

1  1,326,532 

1  .40  3,2  34 

8,6  30,1  74 

1,041,068 

252,05., 

Sikeston  .... 

•  Standard  ..... 

.  (e| 

3.9J9,54h 

‘‘07,584 

3,271  ,646 

1 18.622 

'I,(^ 

Springfield  .  , 

.  News  ....... 

.  (m) 

10,542,070 

1  ,507,457 

7,444.654 

1,582,602 

7,357 

Leader  4r  Press 

.  .  (e) 

10,584,96», 

1.510. 117 

7.449.666 

1  ,582.61*. 

42.5t7 

N.«ws  fc  Leader 

.  .  (SI 

4,)05,%oq 

25t  .697 

3,297,490 

742.077 

9.I3> 

7  r.  nton  .... 

lotal . 

(meS) 

25,4  32,4  35 

3.274.271 

18,191,810 

3,907, 2‘)5 

59,(59 

.  Kepubltcan- 

Iimes . 

.  .  (e) 

2,304,498 

193,956 

1,906,646 

15|.07t 

52,82: 

W  arrensburg . 

.  Star-Journal  .  . 

.  .  (e) 

2.957,647 

'II.45I 

2.428,466 

165,421 

52,304 

.  QuiM . 

.  .  (e) 

I  ,7«  0,486 

2  39.0  36 

1,321,628 

142,57*. 

57.240 

Billings  .  .  .  . 

.  Gazette . 

•  .(m) 

MONTANA 

11,185,867  1.593,416 

7,747,529 

1.844.922 

Sunday  edition  . 

.  .  (S) 

4,056.675 

373,763 

3,164.483 

518,429 

Total  ....... 

.(mS) 

15,242,542 

1.967,179 

10.912.012 

2,363,351 

• 

Boz<  man.  .  .  . 

.  Chronicle  .  .  •  . 

.  (eS) 

2.970,114 

J63.370 

2,143,330 

396,494 

66,920 

Butte . 

.  Standard  .  .  .  .  . 

.  .(m) 

8,292.872 

1 .426,1  52 

5,389.762 

1  ,375,038 

101,92') 

Post . 

. .  (0) 

6,971 ,622 

1 ,319.668 

4,310,040 

1  ,273,146 

fcR.ToH 

Standard . 

. .  (SI 

2.477.454 

236.390 

1,871,360 

3b6,352 

3.33; 

Total . 

(meS) 

17,741 ,948 

2.982.210 

11,571.182 

3,014,5  36 

174,020 

Great  Falls  .  . 

»  T ribune  .  .  .  .  . 

.  .(m) 

8,637,1  .32 

1 .400.686 

5.794,026 

1 ,305,672 

7h,74H 

Leader . 

.  .  (e) 

5.287,1  19 

1,465,576 

2,394,994 

1 .365,495 

61.054 

1  nhime  .... 

.  .  (S) 

3,315,214 

303,569 

2,550,625 

452,942 

8.078 

Total . 

(meS) 

17,2  39,465 

3.169.831 

10.739.645 

3,184,109 

I45.^?0 

Ham. lion.  .  .  , 

.  Kacalli 

Republican  . 

.  .  (e) 

888,944 

182,490 

628,754 

59.164 

17.508 

Helena . 

.  Independent- 
Record  .... 

.  (eS) 

4,9'*8,280 

80  3.950 

3,447.682 

571,123 

175.525 

Krtlifr.Il.  .  .  . 

.  Inter  Lake.  .  . 

.  .  (e) 

3,714,382 

4  38.494 

2.674,868 

459,494 

48,538 

Sunday  edition 

.  .  (S) 

1  ,108,086 

44,156 

896,392 

179.970 

2.744 

Total . 

.  (eSI 

4,822.468 

482,650 

3,571  ,260 

6  39.464 

51,28: 

Lcwislown.  .  . 

.  News . 

.  .  (e| 

2,880,612 

355.517 

1  .950,637 

541,114 

4  3.344 

Livingston.  .  . 

.  Enterprise  .  . 

.  .  (e) 

2,202,3411 

3  32.451 

I,725.3t7 

119,392 

25.130 

Miles  City.  .  . 

.  Star . 

.  .  (e) 

2,480 .450 

4  u.,660 

1 .699,09t> 

298.701 

45,000 

.Missoul.i.  .  .  . 

.  .Missouhan- 
Senlincl  ... 

•  (me) 

5,924,380 

680.096 

3.796,100 

1 .248,181 

4 

Sunday  edition 

.  .  (SI 

1,762.366 

141 .040 

1 ,377.810 

243,516 

4 

Total  . 

(meS) 

7,686.746 

1.021.1  36 

5,173,910 

1,491.700 

4 

(Note:  Missoulian  (m)  and  Sentinel  (e)  sold  in 
combination.  All  morning  linage  also 

(Legal  included  in  rlafsifteil) 

r.n 

NEBRASKA 


Allianz  e  .  ,  .  . 

Timcs-Hcr. 

M  .  .  .  (c) 

2,787,386 

270,270 

2,0x0,750 

*b6,240 

70,12» 

Beatrice- .... 

Sun  ..... 

.  .  .  .  (cS) 

3,651  ,88*. 

369,404 

2,924,180 

268.800 

89.50: 

Columbus  .  .  . 

Telegram  . 

. (<■) 

4,350,178 

425,166 

3,444,770 

.•62,390 

in.8« 

P  alls  <  ;fy  .  .  . 

Journal.  .  . 

2.081. 160 

.381,518 

l.SSl.llu 

92,050 

^6.474 

(Class 

iti«  d  includ 

•8  22,t:iO  r. 

:d<  r^) 

F  rement  .... 

Giiide  and 

T  rihnne 

. (<■) 

6.290.29H 

606.956 

4,359,285 

1,214, 804 

Grand  Hland  . 

Independent 

. (c) 

8,162,350 

767,788 

6,328,686 

932,918 

1 52.534 

(Local  includes  4,704  li 

neit  f>f 

e  r  s ) 

Hastings.  .  .  . 

Tribune  .  . 

. (c) 

6,781,082 

624.862 

4.886.826 

1,062,110 

151.074 

(Total  includes  56,210  1 

ines  of  local  readers) 

Holdrege,  .  .  . 

Citizen  .  .  . 

. M 

2.852,682 

168,702 

2,329,992 

173,502 

R0.48i 

Kearney  .... 

Hub . 

. (<•) 

4,123,588 

4  32,642 

3,014,046 

592,284 

Lincoln . 

Star . 

11,468,716 

1.892,016 

6.919,416 

2,395.80b 

1.478 

Journal.  .  . 

. (e) 

10,935,708 

1,518,650 

6,920,872 

2,373.854 

122,332 

Journal-Sta 

r  .  .  ,  .  (S) 

3,365.572 

254,912 

2,314.382 

760,104 

'Total  .  .  .  . 

.  .  .  (meS) 

25,769,990 

3,665,578 

1  0.1  54,670 

5,559,764 

3R9,5M 

North  Plattf  . 

Bulletin  . 

. (0) 

6,357,848 

619,472 

4.846.0?0 

779.646 

lli.70(l 

Ncbra‘k.t  City 

.  News- Pro.- 

.  .  .  .  (c) 

2,069,386 

337,050 

1,299,207 

.M5.618 

87.511 

Sunday  eoit 

on  .  .  .  (S) 

615.293 

36.547 

476,749 

k9,054 

12.145 

1  otal  .  .  .  . 

....  (cS) 

2,684,679 

373,597 

1,775,956 

4  34,672 

Norfolk . 

.  New  8  .  .  .  . 

. (n) 

5,054,616 

598 ,668 

3.486.406 

871,290 

46,?t'l 

Scottsb'.utf.  .  . 

.  St.ir-Hrr.ild.  .  .  .(mS) 

5,841,072 

565,150 

4,075,590 

(44,970 

York . 

.  Niws-lunc 

s  .  .  .  .  (.) 

2,184,980 

190,904 

1,700,1  32 

186,298 

107.646 

NEVADA 

Elko . 

.  Free  Press 

. (c) 

1 .714,016 

388,205 

1  ,1  72,773 

123,103 

29,63^ 

Kiy . 

.Times  ... 

. (c) 

1  .527,1  34 

403,1  16 

826,770 

221 .998 

.  S  in . 

....  (mS) 

9,604.161 

277,302 

7.045,990 

2.145.080 

1  55.764 

Reno . 

.  Nevada  Sta 

Journal.  . 

....  (mS) 

7,05  3,508 

1 .298,220 

3.585.484 

1.831.642 

5)7.»o2 

Gazette.  .  , 

. (<•) 

9,688.210 

1  .279,562 

b.  363,406 

1 .829,4  56 

T  otal  .  .  .  . 

.  .  .  (meS) 

16,741.TU 

2.^77,«.82 

9,645,800 

.661,378 
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City 

Pafi  r 

F\ib«  Total 
Jished  Linage 

Display 

National  Local 

Clatsi* 

iied 

Legal 

CUrement.  ,  .  . 

Eili, . 

.  .  (c) 

.’.VJK.J  i2 

5t6,482 

2.918.482 

421,624 

31.65; 

Concord . 

Monitor  U 
Patriot . 

. .  (.) 

f  ,798,')  10 

684,672 

4.443.374 

377.104 

88,760 

Dover . 

Foster*® 

Democ  rat  •  .  . 

. .  (.) 

3.S92.0rI 

4  13,569 

2,938.897 

188.595 

21,009 

Sentinel . 

.  .  (r| 

4,‘486,Sc2 

570,598 

4.0  39,9h0 

375,981 

f 

Citizen . 

.  .  le) 

3.t42.60o 

479,206 

2.803, Uto 

360,334 

9 

Le!>anon . 

Valley  Mew «  ,  , 

.  .  (c) 

2.783.125 

415,056 

1.903.6a* 

464.43(# 

9 

Manchester .  .  . 

Union  Leader.  . 

.  (tne) 

10,333,372 

1.879,010 

6,4  36,598 

2,017,7(4 

9  9 

Nevi.  . . 

.  .  (S) 

2,278,570 

182,378 

1,636,054 

450,1  38 

9  9 

Total . 

(meS) 

|2,M  1,942 

2,061,388 

H,072,c52 

2,467.902 

9  9 

Nithua . 

T.elegrapli .... 

. .  (fi 

7.72H.552 

683,265 

(..095,279 

649,137 

106 .821 

P3r!!mo\ill. .  .  . 

herald . 

.  .  (c) 

5.552,403 

693,290 

4,0c7,7  5o 

746,610 

45,311 

Asbjry  Park  .  , 

Prcjf . 

.  .  (fS) 

NEW  JERSEY 

13,262,432  1,204,200 

9,820,525 

2.075,150 

162,557 

Bridgeton  •  •  .  . 

Mevi  . . 

.  .  (.) 

5,805.422 

tl6,364 

4,391,310 

687,400 

1  10. >48 

Elizabeth  .  .  *  . 

Journal . 

.  .  (.) 

14,078,321 

1,970,828 

9,699,583 

2,281,818 

226,092 

Hackensack .  .  . 

Lcr^cn  Keeord 

.  .  (f> 

16,870,935 

2,209,013 

10,539,89.4 

3.869,739 

252,2 -15 

tong  Brand.  .  . 

Kecord  . 

.  .  (r) 

5.901 ,082 

67c, 592 

4.088,756 

1,012.408 

123,326 

M.ll.iile . 

HepuMican  .  .  . 

.  .  (.) 

4,004,140 

539,070 

3.085,2«  4 

319,858 

S'*,  *18 

Morrisiowj) ,  .  . 

Record . 

.  .  (.) 

6,433,982 

1 ,010.422 

4,329.542 

1  ,231,392 

122,276 

New  Bransw;^;., 

,  Honne  New  s  .  .  . 

.  .  (c) 

10,484, 3Uo 

1.718,038 

6,531,406 

2,022.t>36 

136,894 

Sunvday  edition  . 

.  .  »S) 

2.127,846 

319,550 

l,322.5«a 

466,032 

1,932 

Torai . 

.  (eS) 

12,012,152 

2,0>7,5ii8 

7,853,966 

2,408,668 

182.82c 

Passaic* 

Chiton . 

l!era!J-:.>v.s.  . 

.  .  (c) 

12.868. 116 

2.279,203 

8,300,420 

2,152.118 

1  36,375 

Pateraun . 

Cai: . 

•  <m) 

11,359,378 

744,092 

6,048,9(0 

4.430,453 

135,873 

I^ewi . 

.  (f» 

13,670.856 

1,955,674 

8,462,959 

3,054.593 

197,624 

Pia.nfield  .  . 

Cea-icr-NewP  . 

. .  (.1 

13,607,916 

1,411,774 

9,953,930 

2,136,974 

105,2)4 

VineUnd . 

Ti.nic#*  Journal, 

. .  (.) 

6.962.216 

620,5s  ) 

•1,767,4(0 

1,310,582 

6), 285 

Alamo 'oruo.  •  . 

.  (.S) 

NEW  MEXICO 

3,823,064  323,176 

2.935.cr'» 

564,8  30 

ff 

Press . 

.  .  <c> 

l,5n4.548 

289,054 

1,070,74V 

167.451 

56,512 

Sunday  edition  . 

.  .  (S) 

597,394 

16,200 

49c,4S2 

81 ,928 

7rtl 

Total . 

.  (eS) 

2.181 ,942 

308.154 

1,567.230 

249,332 

57,176 

Clo-.is . 

r.-.*ws*Jojr.nal  , 

.  (eS) 

f  .267,268 

423.466 

4,131.288 

670,340 

42,154 

F-imintton ,  ,  • 

Times . 

,  (fS) 

o.l51,45» 

564,914 

1,970,402 

560,3.:2 

55,818 

Callup . 

Ir.dcper.Jenl  •  .  • 

,  (.S) 

2,034.172 

495.27a 

1,276,016 

195,650 

(7,228 

Jtouus . 

News*5.:n  .  ,  ,  . 

.  (fS) 

6,114,162 

9;7,C62 

6,741.28  » 

289,982 

145,838 

La.  Ve:as.  .  .  . 

Ontic . 

.  .  <c) 

1,(91,746 

294,726 

1,013,370 

269.976 

113,666 

Fortales . 

r.eus . 

. .  (. ) 

1, <^11,504 

143.593 

1,393,140 

332,052 

•12,714 

5-rdiy  cdit.o.n  . 

. .  <S) 

772,030 

47,1'2 

(25,184 

<*♦,582 

112 

I otal  . 

.  (»S) 

2.(  83.534 

1  90,750 

2,018,324 

431,651 

42,:i26 

Raio.n . 

Range . 

.  .  (c) 

...136,962 

2H7,3a2 

1.9l2,4e6 

1 >2,720 

7  1,424 

koswell . 

Record . 

.  (.S) 

6, .’51 ,558 

695,216 

6,250,258 

936,404 

169,640 

Santa  Fe . 

New  Mesican .  , 

.  .  (e) 

5,743,001 

ell. 043 

4.0(.3,073 

(  18,4(6 

220,41  1 

.^unday  editio.n  . 

.  .  (S) 

1 .264,752 

81 .970 

1,031  ,632 

168.056 

3,094 

Total . 

.  (cS! 

7.027.753 

693,018 

5,094,705 

816,522 

223,568 

Tucumcari  •  .  « 

News  . . 

.  .  (c) 

1.636,558 

616.918 

1,121.428 

117,S3i 

3t  .374 

Amsterdam .  .  . 

r  corder  .  .  .  . 

NEW  YORK 

^5«4,246  71^,676 

4.1®%;5t 

6!  3.236 

(1,8(0 

Aub..rn . 

C:t;zer.*.‘,u  .  riiscr(f» 

(  ,611.906 

627,144 

t  ,576.480 

27c. 158 

1  H  .f'2‘. 

Bat.^ .  la . 

.'•cws . 

.  .  (.  i 

V  ,J  H,7S»> 

597,184 

4.993,618 

(81.61  1 

<9,370 

tat.. . 

iteube.n 

AJ-.  ov  ate,  .  , 

.  .  (•  ) 

1  .l';3,153 

446,537 

565.257 

116,655 

72,709 

Beacon  f.-ee  Me 
Cananduig  aa  .  . 

AUir.hi 

1. 

',003,070 

359.53; 

2,309,3-0 

297.276 

>0,890 

Catikill . 

.  .  ( 

.  .175,221 

421,102 

2,422,7' 0 

257.121 

71.295 

Cjrn.nj . 

Le.J.r . 

.  .  < 

‘  ,929.139 

7  ^3,4d0 

5,2  10,662 

870,531 

7a, 457 

Curtla'.d ,  ,  .  ,  , 

.  .  (e) 

'  .447,162 

5t»3,32n 

4,452.041 

350.161 

(  1,(52 

L'j- 1- rv er  ... 

.  .  (< 

1  .2^h338 

538.044 

5,289.  9 

469.514 

61  ,n24 

-rdicott . 

Iti.ietin  .... 

.  (c) 

5,571,622 

3?:;. 3:2 

3,*’t/C  ,f  s  1 

1,311.226 

41 ,510 

•  •-•-.e.a . 

i.me* . 

.  (r) 

4. *>9,47^ 

(05.2(: 

3,7#9,UM 

560,574 

24.556 

1.  aver*. Tile  ,  , 

l.eader*!;fr:.!d 

L  er.tre  1  :..r.d 

.  (r) 

5.269.110 

710.7 -'8 

..7  14,510 

717,542 

116, 32" 

.  <e» 

1 .7J7.:00 

319,440 

1,U5,|V0 

135.2'  ' 

97,3^9 

ho.-r.ei; . . 

Trib  ..1'*  .  .  .  . 

3,751  .Oo  . 

470, 2'4 

2,8.  .0,690 

371.'  1  * 

:u,i  2i 

<  -OSO.T . . 

R.-gi.-t.'r-S:  .r 

.  <»•) 

•..VJo.l  31 

760.7U 

2.976. 1:1 

4'  1,«.02 

I  ^  s,--  0 

•'■aca . . 

J )-rnal . 

.  <<■) 

(  .122.31H 

7c7,U4 

•l,'*4o,8  '0 

1,040, S14 

•  7,556 

K;-.4$t  . . 

.  (r» 

6.'^73.4h8 

1,125,930 

t  .372,7  30 

929.1  n 

1  15,624 

imestuAr,  ,  .  , 

Poit.Juurr.al . 

.  <■  ) 

n.5H4..;2S 

1.158,3-!0 

7,TS3,0;6 

2,455.6.s5 

r*l  ,356 

L.tile  Fails  ,  .  . 

7;;res . 

.  <•') 

2.7v3.cOo 

410.699 

1 ,909,740 

269,9is 

i  14.309 

4-  vkport . 

•  ■'•.I  >n-San  and 

Jairn.ah  .  .  . 

.  (■■) 

»  .138.273 

(19, 7*14 

4 .6:8,330 

879.77  1 

310, !%0 

,  Tel  'gram  .  .  . 

..647,598 

511 ,0e4 

2,345,H(*6 

173,(42 

t  j,9n6 

Medina . . 

,  Journal*Register  t 

1 ,700.084 

162,131 

1,463, 9M 

55.4s7 

1  1.442 

Mlddh  tOAT  .  .  , 

.  7  ir.irs  !4erald  . 

.  (  1 

(.315,278 

843,897 

4,756,0i.5 

6i7,9T7 

♦.7,329 

,  ,  ,  , 

.  N  w  jrgh  News 

.  (■  » 

8,470.682 

1,061.433 

6,148,590 

!. 17  5.972 

1.‘'42 

I’.< -  tr  .1.1  rCeix  «  . 

.  (“) 

3,660,360 

976,103 

2,176,392 

264.026 

43,ft31 

Total . 

.  (O 

12,331,242 

2,037,546 

8,724,9t2 

1,439,9*8 

128,716 

iork  ,  .  ,  , 

.  <■  .‘ 

699.1 15 

595,680 

70,004 

29,427 

kuegewood.  ,  , 

.  L.  1.  .sdvocatc 

. 

1 ,307,998 

199,980 

1.003.244 

102, 27j 

2.503 

••0.  Ton.t'Ajr.da 

.  News . 

.  (•  ) 

( .032.6»5 

485.850 

4.479.0(6 

1,067,01  3 

50,716 

.o.-vw;ch  .  .  ,  , 

.  r ) 

2,452,551 

421,081 

1,896,524 

107,684 

27,258 

•'‘‘l-ack . 

.  Jour.nal-News 

.  t 

5,4  10.460 

C44.3M 

3.563,791 

1,084,554 

147.797 

0....icn«b-r^* .  . 

.  Journal . 

.  ( 

3,207,4  In 

579.536 

2,257,126 

273,238 

97,196 

Advance  News 

.  ('! 

4  34,29  4 

21 .406 

284,9:6 

4  3,456 

H 1 ,4  N' 

Olein. 

Total . 

(rr, 

:,(  41  ,740 

600,992 

2,542,0e2 

3 16.6  *4 

I'*  1,972 

.  Tirre-Mer.ild. 

.  (e) 

(.637,372 

694,582 

4,989,44c 

901 ,1  40 

*2.161 

Or.  :d. . 

.  D;  •  itvb.  .  .  . 

.',36  4.452 

417,741 

2,452,954 

’*•4.660 

80.097 

Onront.i  .... 

.  s* .  -  . 

.  (rr.  t 

.  (.) 

5.7  #“,288 

619,480 

3.817.296 

I.2r7.;0^ 

73,101 

O.Ae.o.  .  . 

I S  .... 

1.423.471 

563.731 

3.6(2,365 

53s. ’07 

Xtl.Jii 

Fla::ft..f ,h.  , 

.  Pr. 

5,936.S22 

697,991 

4,184,203 

966.4  5  4 

88,172 

PjrtJ.r-..  .. 

,  U.iicr.-C.iJ-etie 

.  (cl 

>.2  M,*.I4 

417,749 

2,487,545 

3i  ♦,52" 

9 

Rune . 

.  Sent.,,.  I  .... 

.  (cl 

7,J56,».0H 

919,686 

5.080,542 

1.237,360 

119,020 

Sal.ima.nv.*.  ,  , 

3.2td.,35» 

313,012 

2.623.203 

249,9i2 

46,152 

tarmac  t.ikc. 

.  Ac.  rond  t*.  k 

,  .  (el 

2.027.469 

237,709 

1,610,939 

155.9-3 

22.841 

Sar»tOy.a 
‘"rnii*  .... 

_ _ 

.  .  (e) 

4,503. 5M 

715.064 

3,122,504 

566,37 . 

m.'iio 

Sau  erl;.  • ,  ,  , 

.  Po-t . 

I  .  (el 

1 .6«‘8.60  1 

159,992 

1  .383,396 

86,852 

24.364 

•  Ki }  orter . 

I  .  1  1 

2.833,371 

379,927 

2,188,191 

23*. 91  3 

.  .  . 

A*he.  .  , 


Ch  »'*an  Ne-AS,  .  l 

,  Cm* en»Time»  ,  ,  < 


NORTH  CAROLINA 

l.i-'O.OOi  ^fcO.OCO  l.-l(  (5.000 

l.l?8.S08  1.4T',7Ju 

•  ^,'-'•4  I.li2,740  I.427.S'*4 

.  n  :<47.174  2,o7o,'»40  t!2.’  : 

:..i  ♦  2.*‘t!l.t>22  lt>.2tO,SiO  3.4*  .»>  - 


City 


F.li.tahi'ih  City 
F ayrti*  ville,  . 
Gastonia  .  •  •  • 
(<oId»l>uro .  •  • 
Gri-en»boro .  • 


Greenville.  . 
Henderson.  , 
Henderson  i 
Hickory  .  .  , 
High  Poi  .t.  . 
K.»rinapt.  ' 


i.umb*rton 


lloar.o^ 

Rapic 


Sanford.  .  . 
Shelby  •  .  . 
Statesville. 
Tarboro  .  . 
\\  ashingto.'i 
Wilson  .  .  . 
W  ilmirgton 


nismirck 
Dickin'^on 
Far^o.  .  . 


Grand  Forks  , 


f.tandin.  .  .  . 

Minot . 

Valley  Csi)  . 
lA  iiUsto*n.  .  , 


Ashlar.;  .  . 
Athens  ... 
IJellefont.in. 
Heltevue  .  . 
Bowling  Gr.' 


Bryan. 


Celin.a . 

Chilltcothe  .  . 
Ciri  leville  ,  , 
Coshoc  Ion  .  .  , 

Dcf.ame _ 

Delaware  .  .  . 

Dover,  . 

Fa'-t  L.i  •  (  rpou 

El-.r; . 


Gallon  , 

GvlltfKjli 


K«  nton  .  . 
Lan<  « •  I. 
Logan.  ,  , 
I  or.iin  . 
Mansi.. 


Pub- 

1  Tot  il 

Display 

Cl.tssi* 

Paper 

lished 

Linage 

National 

Local 

iied 

Ltgjl 

,  Time«*?^  w.  . 

.  (. ) 

10,712,638 

(■♦■0,170 

8,831.4^8  1 

1 .208,1  58 

12,022 

,  T  ricane  .... 

.  (• ) 

3,98'1.5  32 

42U.  -42 

2,922,402 

509,362 

>1,344 

Sunday  edition 

.  (S) 

1,387,302 

M(.,. 

*al7.7u8 

’(8,284 

210 

Total  ••••.. 

.  (eS) 

5,377,1  VI 

*•1  3,0  d 

3,840,200 

877,|.4( 

36.554 

.  Herald . 

.  (m) 

0,181,676 

1.279,41  A 

",♦►87,828  1 

1.214,4  30 

9 

Sun . 

.  (r) 

9,291, <‘■*6 

1,283,254 

f.S10,77(  : 

1 ,197  ,<*66 

f 

Herald . 

.  (S) 

2,682,932 

187,5*‘8 

2.0  e.  ■  » 

459,018 

f 

'i  OlA . 

(m.S) 

21.156,601  I 

2,750,230  I 

|5,5U.'*40  . 

2.e7).4l4 

f 

Adv.i.i^  e  .  •  •  . 

.  («■) 

3,2H3,I4D 

5H9,k06 

2,385,1  -2 

2S2,8*>» 

25.368 

Ot>-.  r.er  .  .  . 

.  (r) 

1  3,201,52) 

l.*‘54,2eU 

lo.l.il 

I.06“,4l0 

G<i.'  •-!(«  .  .  •  .  • 

.  (c) 

7,48'*, 9e6 

♦  51  ,K.8 

5,528,026  , 

1,2  >5,2  1 

74.853 

\«-AA  »  •  A  r  ■  .  * 

.  (<■) 

6,l28,2'*i* 

5«.6 ,0<*7 

4,90  l,'i  1 

35.644 

New, . 

.  (m) 

10. 119. 235 

1,811, 936 

5,<»27.‘'09  . 

2,379.7‘*0 

f 

Ki-r.ird . 

.  (< ) 

13,559,371 

2  ,('02,790 

",1^2.004  . 

2,4t‘4,577 

ff 

N.u  . 

.  (S) 

4,285,20  1 

436,016 

3,373,153 

f 

Total . 

(meS) 

27,"63,MU 

4,270,742 

I8.432,tt4  ! 

5,2t  0,4('2 

( 

’.vr  •  .  . 

.  (»•) 

4,134,32*. 

•  *1,320 

>.00!  ,1  (rt 

>8  1,4'*: 

57,386 

.  (e) 

3,223,542 

;  3,57c» 

2, 14  ♦.37  1 

J  ***■.(  " 

44,940 

*i  .;!.»•  •  :»».  •*  !i  . 

.  (e) 

3,901  ,u3«; 

374,  ‘A 

:  .291  ,r’4 

I**7,148 

37,450 

K.-.ur« . 

.  (<■) 

(  .416,6 

(  76, 8K* 

5,.(0(  ,294 

1 1 ,7**6 

55,104 

L:.t«-  rrir'  •  ■  •  . 

.(.S) 

n,27(..‘>7. 

I  8,2(.0 

8,2  39,500 

5  • 

46,662 

lno«  }  •  ‘ul.  .t  .  . 

.  if) 

4,615,401 

2  *.*,1 1  1 

3.791,410 

‘•31,5',: 

f 

Sunu..)  eil.t.tui 

.  (s) 

1 ,800.41  J 

f-  -  ,426 

1,18  .412 

2*  3,fc4 

9 

*1  otal  ...... 

(iS) 

(•  ,41  5,<4Us 

'  ;:.,H70 

5,27-1,822 

7'-, IK 

9 

.  i  ree  . 

.  (f) 

5.51.  *,322 

-.,!13.7e2 

2T-  ,♦ 

(  2.5'>1 

.  News  Tos.ic  .  . 

.  (e) 

3.01  5,060 

>‘•0,000 

2,5(*0,l»tli 

i  i  U,6l<6 

(5,0.10 

•  iJi*‘p  (tell  .... 

.  (r) 

3,h'».-l.uu; 

^22,5t0 

3,373,538 

142,982 

5<*,822 

.  .  Ko  >e-on.:.n  . 

.(.( 

•3,5'>3,12K 

J'l  ,0011 

2.‘'I2,9J> 

M9.20" 

220,000 

.  Sur.  Jo  irnal  .  . 

•  N••w^  and 

4,093.1  52 

•  i  f  ,7o  » 

3,12t  .3  0 

225.'!  - 

74,5: g 

Ob.r  *•  r  . .  '  r  .  . 

.  I  n) 

<»,(  (0,2«  t. 

!,7(  s.s:. 

(.♦81. .(2 

i.p'T.n: 

73,0' n 

. 

.  (.) 

fc.009,h4>; 

I  .?  i'*.“12 

5,187,71  I 

1.1  .c.ald 

75,712 

6>a-'  r.(  r  .  , 

.  (S) 

4. 027, "(8 

421  ,fu  4 

. . 

4''9,674 

7.'i.*3 

Tut.i! . 

(inrS) 

21  .(/)S,O02 

3,679,802 

1  1.  *(  6.268 

2,89>,2‘*6 

I5«  .71c 

.  Her  .Id . 

.  (.  ) 

2,278,?ft2 

4  :•  3,1  70 

1.(2  .1«8 

202,4>-l 

f 

S  .  'it>'  t  uition 

.  ts) 

949,67  1 

9,918 

899,290 

46,4*  6 

9 

•  Total . 

(eS) 

3.228,47(> 

463,08^ 

2,52^,488 

2;2,‘*(  0 

9 

.  T  .  Tatn  .  .  . 

(.  S) 

7,505,S20 

*>SS.4I6 

(.,398,249 

461, .■'09 

57,«;b 

■  Pu^t.  ...... 

.  (e) 

6.S75,42r. 

727,482 

5.0b2,2  46 

1,01  3.4  U 

72,25  1 

S  edition 

.  (S| 

2,369.7-.2 

1  56,2i>« 

1,787,814 

424,242 

28 

Toti! . 

(e>) 

9,245,180 

k83,750 

6,850,060 

1,437,68b 

72.282 

. .  (<■) 

4,7‘*n,0'*l 

3c3,52l 

4,085,228 

3,493,342 

1 

.  '•lar . 

.  (•) 

4,3.tt  ,1 1‘» 

4  16,821 

3,342."34 

♦  4o,382 

9 

.  Ae. .  re. . 

.  (•  ) 

*!,3.42,S6 

456, 

u, (.20, 574 

2.25,190 

74  ;id 

.  .t  .  rner  .  . 

.  (r) 

1 ,1  8,000 

>13.0(0 

I  ,i;ou.O(iO 

125,000 

9 

.  (<  I 

2.673."’  1 

533,162 

l.8|8,5>2 

246,01  ( 

51,324 

.  nmeii . 

.  iv) 

4,725,cro 

♦  26,1  3> 

3,>*»0,8  :5 

562,6S;, 

75,999 

.  (m) 

6.907,344 
6,568,0 ■  ' 
1.947,8  .  ; 

1  ,367.632 

1 ,360,814 
)  13.640 

4,4  55,72-1 
4,318,104 

1 .470,826 

1 .053,992 
889.1 12 
333. >(.8 

f 

Sta  r-NeW  *.  .  . 

.  (^) 

T-:..i . 

1  5.423,212  2,87;..0’o 

NORTH  DAKOTA 

10, 244. •  J 

2.vCC,4;. 

4 

.  T  r  .  - 

.  '■') 

5,(17,607 

901,7:: 

>.7’:. 7.  ; 

e'7.l2T 

142,35:, 

.  Pr.  - . 

.  (in) 

2.57».7‘*7 

lit  .117 

I.M3.9...S 

183,484 

65,193 

.  f  . 

.  1:..) 

(."(1,9  ' 

1,^27,691 

4,58n,Sut> 

1,015,779 

1 ,370 

1  Of  . . 

.  (•  I 

7,665,640 

1,355,320 

4.7^  5, *-27 

1,416,7:1 

128,012 

-  ed.t.O  »  . 

.  (>) 

3,1  56,107 

2  1,605 

2,  .97,802 

40  3,80d 

iut  .1 . 

(nS) 

17,783,983 

2,938,01b 

1  1,850,225 

2,866,360 

129,382 

.  :«  f  i.d . 

.  (•  ) 

5,353,556 

9‘‘0,*5S 

>,*60,2  18 

793,828 

97.622 

s  .«.t:  .  U.tion  . 

.  <') 

2,367,i;80 

11 6,.;  21 

1  ,f63,5/8 

.  (  87,078 

Tola . 

(•  >) 

7,725,636 

1,017,2  2 

5,12cNd2( 

J  ,480.906 

97,622 

.  I'.UT.  .  f . 

.  (e) 

3,2r.7,s|4 

895.'  1 

1  ,.<547,325 

496,066 

48,242 

.  N.  . 

.  (.  ) 

(.,97  ),498 

Mu,T9(y 

*  ,2;V,321 

731.90b 

156,47b 

.  T  iia»  ?  -  Kef  uni  . 

.  (e) 

2,457,000 

:63,7c2 

1 ,6'*9,93t- 

>16.3>0 

♦  6,972 

.  herald . 

.  (t) 

3,2s8,9?2 

OHIO 

518.336 

2,Ib>.328 

4e0.208 

127,1  'C 

.  T*me«  Ca.'ftte. 

.  (e) 

7.1(3,(.  0 

^77,660 

5.124,'^(0 

1. >31, 870 

k4,'  30 

,  Ml  •  !»eng«  r  .  ,  , 

.  .  (.S) 

8,074,-11  3 

7(.0,r  52 

5,723,41  3 

1,578,190 

72,1  Si! 

.  F. TTH  r\»  r  ...  . 

. .  (.  ( 

5.t79,l6l 

519,975 

4,472, 91(- 

604,954 

81  .ASn 

. .  Sentinel* 

...  (e) 

2,721,700 

234,269 

2,231 .4o0 

234,798 

21,173 

T  ribune  .  .  .  . 

.  .  (. ) 

4,116,224 

4  10,300 

2,886,408 

(97,970 

91.' 16 

.Tinits . (t)  2,752,‘acO  574,(KO 

(Local  includes  42,0(a0  Political  and  Aaci 
(Period  0«  t.  *55  through  Sept.  *56.) 

1  ,'♦89,540 
i.cn.) 

126.000 

16,800 

.  Jeffersonian  . 

5,624,272 

462,1:8 

3,903,141 

1,213,(81 

1 05,2-5  s 

.  Kepositury  .  . 

20.273,6"! 

2.861  ,76h 

12,570,250 

4,637,560 

1  53,744 

Sunday  editNii. 

.  (s) 

8,350,602 

640,920 

6,156,696 

l,53l,8^' 

1,12" 

Ton! . 

(m.S) 

28,604,296 

3.502.688 

18,726,946 

6,I69,’(  c 

151.  t  s 

.  Sl.i  nriu  F«l  . 

1  «•  ) 

3,«0H,210 

•94,315 

2,700,427 

6(4.3*»6 

49.112 

.  CL./etT.  .  . 

8.9S8.9H 

7j2,780 

6,354.652 

1,77<..320 

105,178 

•  Her.ilc . 

4,237,754 

>95,416 

3,111,276 

665,700 

(.5,?(^» 

.  T  riit.in^  .... 

.  (i  S) 

6.460,611 

4f>0,396 

4,758.609 

l,14  3.R(,4 

77,742 

.  (  r<-^i .  nt  N.  w.-. 

5,0"!  ,772 

4’«0,2IO 

3,587,472 

952,882 

(1,268 

.  (>  i/ette.  .  .  ... 

4.003,580 

4  .'0,9»‘-2 

3,146.110 

352.0  H 

5  l,4»  {» 

6,(  52.812 

515,111 

4.838.120 

1.21:  .SI  H 

6l,97e 

.  C  r.rooi*.le- 

]  0.891,884 

674.0;0 

7,59d,54« 

2,544,62  1 

60.2-2 

li  i.  .nm  .  . 

(  iotal  ir.. 

.  .{. )  13,614,143  989.359 

l.itle*  5,684  readers  lines) 

9,890,769 

2,576,4'*0 

l5l,8-(. 

,  .  Her.'d . 

. .  (.1 

1 ,381 ,623 

188,060 

1  ,432,754 

940,81  1 

320,000 

^  <  ^  Ir  V.  r  "  *. 

.  .  (m) 

9.733,7"8 

715,830 

7,41  1.092 

1, 541,2  t2 

112,611 

,  .  Re  i,  w  -  iin.es 

. .  (  ) 

5,386,2)3. 

584,371 

4.I75.5C4 

581, >77 

44,91  1 

.  Nvwi-M.  ng 

(Liu  .5  lu. 

1  r  (. )  8.667,0‘’0 

kiiaies  31,832  re.'idiT 

(18.170 
r  lines) 

7,002,310 

984,340 

62,230 

.  I  risane  .... 

4,345,612 

334.623 

3,532.354 

473,940 

f 

. .  I 

3,045,436 

303,536 

2,29'*,87l 

387,223 

51.8f  *. 

.  Time* . 

. .  (• ) 

2.175,894 

150,522 

1,769.890 

222,400 

33,6‘'2 

.  AU-.o.  It.  .  .  .  . 

. .  (•) 

5,178,264 

403,8)(. 

4,173,694 

497,01  1 

103,741 

.  Joarnal  News. 

1  3,029,618 

1,353,982 

10,1  38,982 

1,383,926 

J  47,72V 

.  T  rib.ir.e  .... 

. .  (  ) 

5.178.152 

644,028 

3,555,188 

892,962 

85,971 

Total'! . 

.  .  (8) 

1,358,756 

57.568 

1.088,458 

204, 10(. 

8,624 

.  (•  4) 

6,536.908 

701,5'»6 

4,643,646 

1,097.068 

94,59n 

.  T  ITM  •. . 

. .  (• ) 

3,407.278 

283,791 

2,565,528 

504,770 

53,18^» 

.  L  !»:!•  -tLizitt. 

9,147,916 

(.80,288 

6,917,666 

1.432.236 

117,726 

. .  (■  1 

3,575,642 

270,956 

2,781,954 

475,426 

47,30^ 

1  3,790,210 

1.206,1  38 

9,683,262 

2.759,456 

141,41  1 

.  w  »-Jo  irnal 

11,810,575 

1,349,418 

7,862,526 

2.474,73! 

123,90" 

.r  d.,/  •■«htion 

5.277,365 

169,916 

2,416,582 

690,795 

42 

T  at  >1 . 

.  .  (.  S) 

1  5,087  ,"40 

1.519,364 

10,279,108 

3.165,52< 

>  123.942 

.  .  T  iin.  s . 

. .  (■ ) 

6,709,728 

590,676 

5,270.702 

750.907 

97,353 

.  .  .'t  ir . 

. .  (. ) 

14,516,936 

1.021.860 

10,356,472 

3,029,8:4 

108,706 
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City 

Martins 

Ferry . 

Marysville  .  .  . 
Middlcto«n  «  .  . 


Mount  Vernon  « 

Nev^ark . 

New 

Philadelphia  . 
Norwalk . 

Piq-i- . 

Portsmouth  .  ,  . 

Ra\  enna-Kent  . 

Salem . 

Sandu^ky . 

Sidney . 

Sprincfiold  .  .  . 


Steuben'-  iHe.  « 

Troy . 

Urbana  . 

Van  Wert  .  .  . 
W'apakon<-t.i  .  , 
Warren . 

Washington 
Court  Hotise 
W’ellston  .... 
•Willoughby  .  . 
Wilmington  .  , 
Wooster  .... 

Xenia . 

Zanesville.  .  . 


Ada 


Altus . 

Ardmore.  .  .  . 
Bartlesvjll'  .  , 


Blackwell  .  . 
Clarcmoro  . 
Duncan.  .  .  . 


Durant  . 
Elk  City 


El  Reno  .  .  . 


Enid. 


F rederick  .  . 
Guthrie.  .  .  . 
Guymon  .  .  . 
Henrv etta  .  , 
HoldcnvtlU  . 
Lawton .... 


McAlcstor.  . 
Miami  .  .  .  . 


Muskogee  .  . 


Norman 


Okmulgc--  .  . 


Pa-Jls  Valley 
Pawhuska  .  . 
Ponca  City  . 


Pryor . 

Sapalpa.  .  .  . 


Seminole.  .  . 


Shawnee  .  .  , 
Stillwater  .  . 


Vinita.  . 
Wewoka 


OHIO  -  Continued 


Pape  r 


Pub-  Total  Displ.iy 

lished  Linage  National  Local 


fled  Lrgftl 


Times-Leader  .  .  (e) 
Journal-Tribune,  (e) 

Journal . (e) 

Sunday  edition  .  .  (SI 

Total  '. . (eS> 

News . (-) 

Advocate . (ej 


1 1  .48i.M4-l 
-t.Oet.MS 
ln.047,2nZ 
5.S47,t8« 
lO,HZt),70Z 


♦>♦.2.984 
121.270 
bS4,750 
170, MO 
1 .125,040 
482.8)2 
924.168 


5,412.948 
1,578.920 
8,295,1 12 
2.771,272 
11.000,184 
4,170,072 
7,918,148 


1 .167.580 
4)0,'54l 
2,62<».200 
1,121,710 
1,750,910 
61  t.704 
1 .845, 120 


'»2,)44 

44,541 

104,902 


104,902 
80,780 
I  19.100 


Times . (e) 

Reflector- 

Herald . (e) 

Call . (e) 

Times . (o) 

(Total  includes  77 
Rec  o  r«l  -  C  ou  r  i  c  r 

Iribuno . (e) 

News . (e) 

Register  Star- 

News  . (e> 

New . . 

Sun . (m) 

News . (e) 

.Sunday  edition  .  .  (S) 

Total . (meS) 

HeralH-Star.  ...  (e) 

News . (e) 

,  Citiren  .......  (el 

Time>-riulletin  •  (e) 

,  Nr'WS  ........('I 

,  T rib'inc- 

Chronic  le  .  .  ,  .  (e) 


0.457,486  577,696 

4.122.974  465,757 

7.122.5SO  4t4,450 

14,791.758  1. 101,628 
,252  reader  lines) 

♦1,072,621  571,961 

0,585.708  485,702 

10.291.018  828,212 

5,908,97  1  401,967 

11.030.194  1.518,090 
11.081,504  1.518.916 
97.813  87,018 

2.710,210  185.092 

24.945.746  1,107,150 
15.581  .282  1.345.854 
4,829,492  404,422 

1,001.881  120,1  10 
4.752.100  180,442 

l.t5S,o.H4  279.580 

1  7. 1  1  7.842  1.519,002 


4.640.894 

5.355.801 

5.566.172 

10,181,478 


4,550.098 

4.921.644 

7.551.028 
4.582,668 
7,258,170 
7.278.978 
10.780 
2,011,528 
10.581  .o5o 
1  1.571,094 
1,524,808 
2,59o ,6  lo 
3.972.724 
2.315,0^>0 

12.278,656 


1,101,272 

249,916 
1,026.1  10 
2,800,872 


1  .458.1  28 
1,121.500 

1,816,024 

985,982 

2.174.582 

2,175,208 

519,550 
4.808,920 
2.490. 802 
784,140 
087,870 
5  55.8  12 
389,144 

5.115.042 


71 .624 

48,584 

65,004 

108.528 


95.77  I 
76,550 
79,J52 
108.402 

280 
188.0  54 
107,552 
60,122 


57.lo2 

151.900 

184,240 


,  Record-|-!erald.  .  (e) 

.  ^enllnel . (e) 

.  N.  ws-llerald  .  .  .  (c) 

,  N<-w  «- toil  rnal  ,  .  (e) 

,  Ri't  ord . (e) 

.  Ga/.ette . .  ,  (e) 

.  Times- Kec  o rder  (m) 

Signal.  .  . . (e) 

Times  Signal  .  .  .  (S) 
Total . (meS) 


5,19O,40t> 
1  ,  It  4,o78 
6.991 .292 
5.4  15,500 
7.110.57» 
6,97o,n  1* 
9,751.126 
9.751  .1  .>o 
2.888.712 

22, 190,084 


199,122 
181,470 
571,914 
117,092 
540,1  48 
642,652 

1.103.564 

1.101.564 

181,8  14 

2,390,9^2 


4.270.044 
1,181.208 
4.2l4,4lr 
4,619,852 
5,482.722 
5.291.622 
6.549,180 
6.549.186 
2,1  I5.87n 
1  5.21  4.248 


668,192 

2,067,954 
188,178 
1,212,544 
960,700 
1 ,97n,l«0 
1, 976, 180 
589,022 
4.541  .782 


52.248 

1  17. 284* 
70,178 
55,104 
75,460 
121,990 
121,990 

24  1,992 


(mS) 

.  .  (r) 


.  News . (et 

Su-iday  edition  ,  ,  (S) 

Total . (cS) 

.  Times-Dcmo- 

crat . (c) 

.  Xrdmoreite  ....  (eS) 

.  fXammer- 
Lnterprise 

Enterprise 

Total . (meS) 

.  JournaUTribune.  (oS) 

.  . . . 

•  tlanner.  . . (e) 

Sunday  edition  .  .  (S) 
Total  ........  (eS) 

(♦Includes  y  \.MILV 

.  Democ  rat . («*S) 

,  News . (e) 

Sunday  edition  .  .  (S) 

Total . (eS) 

.  T ribune . (e) 

Sunday  edition  .  .  (S) 

Total . (eS) 

.  News . (m) 

Eagle . (c) 

News . (S) 

Total . (meS) 

,  Leader . (e) 

.  Leader . (eS) 

.  Herald . (eS» 

.  Free  Lance.  .  .  .  (eS) 

.  News . (oS) 

.  Press . (m) 

Constitution.  .  .  .  (c) 
Sunday  edition  .  ,  (S) 

Total . 

.  News-Capital. 

.  New  s-  Re,  ord. 

Sunday  edit. on 

^otal . (cS) 

.  IbioeniK . (m) 

Times -Demo¬ 
crat  . (c) 

I’:ioenix . (S) 

loMl . (meS) 

.  Transcript  ,  .  .  ,  (e) 
Sunday  edition  .  .  (S) 

lotal . (eS) 

.  Times . (m) 

Sunday  edition  .  .  (S) 

Totil . (mS) 

.  .  Demot  rat . (e) 

.  .  Journal-Capital  .  (e) 

,  .  News . 

Siinday  edition  . 

Total . 

,  .  Times 

..  Herald . 

.Sunday  edition  .  ,  (S) 

Total . (eS) 

.  .  Producer . (e) 

Sunday  edition  .  .  (S) 

Total . (eS) 

,  ,  News-Star . (mS) 

.  .  News. Press  .  .  .  (e) 
S'unOay  edition  .  .  (S) 

T  otal  ........  (eS) 

.  ,  Journal . (e) 

.  .  Times . (e) 

T  imes . (S) 

Total . (eS) 


1,548,715 
1.515.181 
5.066,91  r> 


417,602 
1  10,096 
527,758 


2.7b7,548 

1,122,706 

4,070,254 


83,420 

428,052 


624.1  14 
329,462 


7.486,054  491,254  5,056,042  1,299,284 


5.484,».7{ 

2.9f59,72n 

3,07  3,460 

2,760,480 

4,560.576 

2.02U.201 

6,t.00.777* 


402,262 
89  3 ,31 6 
138,6  1-4 
231, 3b0 
174,486 
425.573* 
800,039* 


4,0M.846  1,010,534 

^h68  2,10O..-)l8 


U  LLKLY  309,219) 


2.99  5.970 
2,237,026 
3,482,1  3b 
1  .420,244 
4,902,580 


(meS) 
.  (e) 

.  (e) 

,  (S) 


.  (e) 

.  (S) 

.  (eS) 
.  (P) 


276,338 
149.235 
2:, 4  57 
I  71 ,692 
164,080 

27.95., 

192,038 
484,212 
308,942 
80.900 
15,677,578  1  ,074,080 


l.OOc.t  '♦2 
I  ,551  .0  47 
372,2  4' 
1,921,272 
2.231  .'M.l 
782,47  4 
3,0  44,4 It 
6,501,41b 
6,117,166 
3,0)6.79r 


Ob, 000 

209,304 

160,502 
81,58  1 
164,220 


2.541 ,961 
3.044,4  12 
2,155,208 
2.5l6,4b3 
2,111,490 

5.199.152  623.224 

7.348.152  629,188 

1  ,954,554  61  .474 

14,501  ,856  1.4|3.8Hb 
3,93b,b60  170,692 


1,596,896 

1,827,182 

5.42h.07H 

4.128,448 

4.1  27,522 
I  ,'l  4.447 
9,569.217 
4,432,576 
1  ,701 ,098 
t.lM,674 

2,594.792 

1 ,089,572 
1.684. 3t>4 
l,2i4.930 
1.819.144 

5.176.1  56 
1  .847.216 
7,023.352 
1  .771,548 
2. 449,51  2 

924,108 

1,271,620 

2.1  I  5,750 
960,246 

1,075,996 
6.21  1.826 
2,955.293 
1 .197,882 
4.151.175 
1,272,720 
1  ,210,986 
574,028 
I  .783,01  4 


244,0)4 

64.400 

108,414 

592,494 

399,095 

70,441 
1,262,0  30 
264,852 
128,352 
393,204 
301 ,058 
104,515 
403.571 
264,152 
205,  iht) 
411,5)0 
99,80b 
511,116 
92,bt>6 
164,914 
28,714 
193,648 
194,684 
49,644 
244,528 
41  5,136 
222,019 
28,042 
250,061 
126,000 
84,098 
54,600 
1  38,698 


6  l6,8 18 
1,8  >8.516 
701.148 

2,539.t8; 
4.710.734 
4.h49,390 
2,472.890 
12.031,01  4 
2.001,454 
2,276.694 
I  .700.128 
2,114,641 
1  .914,542 
4,219, 6tM) 
6.28K.520 
1 ,796,592 
12.104,712 
3,140.942 
2,862,H4o 
1,501,978 
4,166,824 
2,814.931 

2,817.€74 
1 ,08  1,9»2 
6.756.547 
3,572,016 
1 ,441,156 
5,01  1,172 
1.754,205 
784,072 
2,518,277 
2.726,518 
1  .46  1,252 
3.969,140 
1 .472,716 
5,441.836 
1 .127,3  16 
2.037.496 
868,2t»t> 

2.925,762 
1 ,718.920 
867.692 
2,386,612 
4.742,066 
190,889 
1.018,377 
3,241,417 
2,968,000 
883,48b 
490.140 
l.375.62t. 


2*'e.046 
117.600 
677,216 
I  71 ,5S6 
848,792 

MS.79; 
7)0. 10 

I46,0'.6 
870, 100 
208.460 

32.962 
2bl.422 
1  ,047,4  18 
9n8,982 
478,436 
2,494,856 
101 ,264 
464,826 

245,312 
I  1 1,190 
155.116 
355,880 
3».0,15R 
90.090 
80t  .428 
402,066 
4  31  ,886 
234,430 
bSb,  1  36 
678,349 

678.88! 

1  57,44* 
1,314,674 
3*9,066 
I  10,126 
679,392 
*97,184 
200.249 
697.^>)  1 
1  *0,000 
77.000 
7  14,94-t 
261,410 
998,15* 
179.088 
1  10,292 
23,592 
I  15,88* 
15),t  ^0 
42.08* 
195,7)4 
1 ,023,90t. 
2.224.901 
150,491 
4  41,182 
178,720 
241,402 
29,288 
270,690 


18,299 
1  .931 
20,252 

25.922 

95,802 


39.  *T* 


19.012 
78,306 
6  i.tl  6 
124,100 
46,718 
2.828 
49.346 

110, 178 
)a,332 

18,1*32 

40.866 

406 

41,272 
61,012 
10,032 
4,564 
75,628 
71 ,2o3 
91,318 
43.192 
5.231 
97.412 
448 
69,98t. 

*  .198 
76,8)2 

22.960 
bO.I  30 

4,334 

42,484 

22.534 

11,872 

1.5*0 

15.960 
96,042 

1 .06  * 
97.700 
62,143 
lit. 

62,8hl 

98,000 

91,702 

60.322 
I  1.28* 
71 .80^> 
29.470 
It.. 590 

1,716 

18,326 

48,496 

826 

49.322 
30,520 
15.484 

770 

16.254 

K 

It 
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OREGON 


City 

Pap*  r 

Pub- 

ished 

Total 

Linage 

Display 

National  Local 

ClasBi. 

ficd 

Albany  . 

Democ  rat-Herald 

5.480,904 

6Jl  .82* 

1.967,142 

905,600 

Ashland  .... 

T  idings ...... 

2,617,194 

<h8,94h 

1  .695,188 

318,826 

'8 .212 

Astoria . 

Astorian-  Budget 

1.158,352 

42.981 

2.417.169 

350.96  ' 

127.5): 

Bend . 

BuPetin . 

4,190,018 

61  1,7)9 

2,827.1  59 

b65.04'> 

8*,C4l 

Corvallis  .  .  . 

Gazette-Times. 

5,84  1,922 

677,698 

*.05  5.1  34 

.025.  )*• 

107.744 

Eugene . 

Guard . 

(cS) 

17,256,260 

,529.164  10,8)6.618 

.,726,764 

Grants  Pass  . 

Courier  ..... 

4,600,820 

♦  t0.072 

2.942,548 

881,394 

1  Ib.Hh 

Klamath  Falls 

Herald  and  News 

7,428,9*5 

.0^.6 ,814 

3,1  57.621 

.089,61  1 

114,87? 

Sunday  edition  . 

.  (S) 

1 ,5)9,888 

16.596 

1  .268.099 

228.9)  * 

b.27« 

Total . 

(eS) 

8,968,81 1 

,101,410 

6,423,720 

.518.527 

121.1 5t 

La  Grand<-.  .  . 

.  Observer  .... 

2,510,1  It 

404,764 

1,652,792 

180.8U 

91 .7X 

McMinnville  . 

.  News- Register. 

2,564.499 

566,4  l6 

1. *76,482 

678,1*0) 

4L07e 

Medfora  .... 

.  Mail  T  ribune  •  . 

7.766,976 

.045.058 

3.804,0  36 

781. 7h* 

1 1).C44 

Sunday  edition  . 

.  (S) 

1  ,854.050 

52,808 

1 .591 .072 

209,608 

Mo: 

total . 

(.S) 

9.621.626 

1 ,097.866 

7.195.108 

99*, 59; 

1  '4.:u 

Pendleton  ,  ,  . 

.  East  Oregonian 

4,798,514 

712.264 

2.9t  4,892 

[.Ohl.lTj 

bOiOtC 

Roschurg  .  .  . 

.  News- Rev  lew.  , 

6.720,185 

8t>0,  >6  * 

4,371,786 

1,1  56.651 

I49.5t: 

Sal.m . 

.  Oregon  States- 

(m) 

9,976,7)1 

1.694.112 

6,7  »7.5ly0 

2.09b, 6*» 

Capital  Journal  . 

(e)  12,142.71* 

1  .178.148 

9,00  1,774 

2.0)6.76* 

Oregon  States- 

(S) 

2.214.49'. 

84,168 

1  ,725.1  *1 

*04.177 

i.e:‘ 

Tot.il . (meS)  24.31J.9^j 

2.136.K2K 

7.136,4,  ) 

4.39)  ...ft 

125,048 

The  Dalles  .  . 

,  Chronicle  .  .  .  .  . 

I.S) 

4.618.1  10 

714,29* 

l.n9.99H 

7'4.Hl6 

45  .PW 

Allentow n  .  .  . 

.  Call . 

,(m) 

PENNSYLVANIA 

If. 799, 95.8  2,217,120 

1  1,751,490 

2.364.7*. 

i*  *.4(: 

Chronicle  .... 

.  (.■) 

18,925,816 

2,257,0hO 

1  1,96  1,386 

2,6  13,258 

‘•9.04: 

Call-Chronicle. 

.  (S) 

*.235.952 

187,55s 

1. *18,548 

628. 74( 

l.lCt 

Altooni . 

,  T ribune  ..... 

.(m) 

*.4l7,h9t. 

111,956 

1.2*!  ,1  If. 

835,016 

• 

Mirror . 

.  (r» 

I  1,858,06* 

1,6  16,27  » 

8.  *8  1,0h7 

1,7)0,628 

.h.lU 

Ambridgr  .  .  . 

.  Citi/en . 

.  (.1 

4,363,642 

i  I5.82e 

•>.1  *  1.5  17 

7t7.5(i* 

,  r,::. 

Beaver,  Ambridg.-, 

Aliquippa  Beaver  Valley 

Times  ..... 

.  (-) 

9,6)1  .95k 

17  1 

7,2  4  1,866 

1,510,47* 

181.:** 

Beaver  Fall*  . 

.  News -Tribune  , 

.  (r) 

10.918,012 

698, *90 

8.7  18.422 

1 ,395.9)2 

85,15' 

Bedtord  .  .  .  . 

.  Gd/.ette . 

.(m) 

2.  162. 27t 

141  ,55) 

1  .♦*67,028 

301,7-7 

49,910 

Berwick  .  .  .  . 

.  Enterprise  ... 

.  (.) 

4.8)6.192 

471  .4  13 

*.217.018 

9u.0*b 

«5,2t5 

Bradford.  ,  ,  , 

.  Era . . 

.(ml 

(Total  includes  22,59n 
5,9)6,959  488,2*6 

lines  o(  readers) 
1,677.561  720,79r 

30.1*: 

Bristol-  Lev  ittown 

.  (<•) 

8.37|,9*)7 

1  ,01  3.59* 

5.741  .876 

1 ,550.260 

tt.r4 

Brownsville. 

.  1  elcgraph  .... 

.  (c) 

(Sold  in  combination  with  Leviltown  Times) 

1. 18). SIC  389. '-68  2.490,600  260.632 

42,910 

Butler  .... 

.  Eagle . 

.  (e) 

10,271,829 

870,20* 

7,469.966 

1,613,2.  5 

10c  ,14* 

Carbondalc  . 

.  News . 

.  (*•) 

1  ,t  85.0>1 

M6,82* 

I.M2.752 

47.25C 

8.207 

Carlisle  .  .  . 

.  S'-ntinel  ,  ,  .  .  , 

.  (€•» 

b,37j.*72 

*41,415 

5.124.1 10 

556,217 

51.450 

Chester  ,  .  , 

.limes . 

.  (c) 

11  ,347,71k 

1,044,722 

7.318.64* 

2,77  1,806 

2IC.54ti 

Clearfield.  . 

.  Progress  .... 

.  (.) 

7,209,>9s 

491,9)* 

S.888,4t»0 

748,13.. 

:f'.709 

Coatesvillc  . 

.  Reco  rd . 

.  (.•> 

f  ,928,93(» 

583.124 

5.64  l,t28 

702, 19^ 

Columhi.i  .  . 

.  News . 

.  (e) 

2,4  12,806 

151,51  1 

1 .790,249 

291 ,0*6 

Connollsv  tile 

.  C.oiiri«>r . 

.  (-) 

5.649,592 

*76,41  1 

*.729.029 

J90.24S 

47.88: 

Danville  .  .  . 

.  N.  .  . . 

.  (.  ) 

1.1179,479 

)77,17l 

2.490.153 

177,874 

}4.086 

Du  Bois  .  .  . 

.  Courier- E\pre.> 

.  (.  ) 

4,8  38,326 

447,888 

4.145.42.8 

243.210 

Llwood  Citv. 

.  Ledger . 

. .  (••) 

4,938,1*2 

458.626 

1.9*2.)9» 

459,100 

4b.:i» 

Gettysburg  . 

Fr-.nklin  ....  (See  Oil  City  ) 

.  limes . (0)  4,787,196 

512.460 

1,86»*,038 

162,9  »♦• 

sh.io: 

Greensburg. 

.  T  ribune  Review- 

.  (mel 

9,87*,2‘*H 

806,666 

8,(166,038 

9)4,16. 

t7.41C 

Greenville.  . 

.  Record-Argus  , 

.  .  (e) 

6,071, :•*♦ 

184,65.* 

*.971,6)1 

658,5)2 

48.481 

Hanov  er  .  .  . 

.  Sun . 

.  .  (e) 

8,60)  ,912 

48  1,252 

7.110,086 

8)7,698 

50.87* 

Hoinestvdd  , 

.  .  (cl 

3.6)3.26* 

2J9.253 

2.91  5,275 

4)7.29C 

5l,4t* 

Huntingdon  . 

.  N.  ws . 

.  .  (el 

5,568,1  57 

*77.6)* 

4.702.2)6 

274,125 

114,08: 

Indiana  .... 

.  Gazette.  .  .  .  .  , 

.  .  (r) 

7,  i  10,257 

538,490 

6..t-*|  ,9  1  . 

46l  ,972 

47.«i: 

Jeannette  .  . 

.  News-Dispatch. 

. .  (■■) 

4.817,722 

>22.1  *8 

l.^>91.07* 

800.010 

24.490 

Johnstown .  . 

.  .  T  ribune- 

D  unov  rat  ,  .  . 

.  .  (rt| 

1  3,145,290 

1. Ml, 215 

9.5)7.168 

1.S2'.121 

1K.78J 

Kittanning  .  . 

.  Simpson's  Lead 

.  .  Ic) 

5.112.(  12 

'>80,616 

*.*26.152 

*2..,661 

1(5,850 

Lancaster .  . 

.  lrt**lligcncer- 
Journal  &  New 
Era . 

.  (me) 

1  1,158,290 

2.102,9*1 

7,99).02j 

2.9©*, *5.. 

TT.ftS 

New  s . 

.  .  (SI 

2,729,04) 

212,46* 

1,701.033 

©15.52* 

Total  ....... 

(meS) 

Ib.Ob?,)?) 

2.51  5,40? 

9.694.0S1 

1.799,9«. 

Lansdalc.  .  . 

.  .  North  Penn 

Reporter.  .  .  . 

. .  (.  1 

5,395,159 

48  1 .091 

1,167.1  SO 

5-.)  ,495 

*  2.591 

Lalrobv  ,  .  , 

«  .  BuMciin  .  .  .  .  . 

.  .  (c) 

6.235,1  3* 

4H0.4IK 

5.002,202 

»,9.  .37fi 

*5,944 

Lenighton  .  , 

. .  (.•) 

1  .990,08  4 

39l.»')* 

1  .503.266 

7  ,00 

2f ,521 

Levit  town  -  Bristol 

Times* . 

.  (.1 

fi.549.h92 

8o0,3fi8 

3,942,)*: 

!  .7  )<  .!•  7 

...195 

(♦Sold  in  combination  with  Hrtslo.  C'ouricr) 


Lewistown.  ,  «  , 

Sentinel  ...... 

.  (e) 

9,027,672 

6)6.522 

7.8o5.42* 

525.92  * 

• 

Lock  Haven.  .  . 

Express  ...... 

.  (0) 

5.2*7,937 

527,957 

4.124.06* 

325,9»«' 

t  8,5eC 

McKeesport.  .  . 

News . . 

.  (<■» 

15,330,225  1 

C-40,9ti  1 

12.408,040 

1  .7H9,7i  ( 

51.5:1 

Mahanoy  City.  • 

Reiord  American 

.  (c> 

2,364,891 

119. 36* 

1 ,880, 92r. 

1  *  i.2»  8 

:i.Hi 

Meadville  .  .  .  . 

T  ribune . . 

.(m) 

8,271,279 

702,51* 

6,090,748 

1 .31  i,2«l 

I 

Monessen  .  •  .  . 

IndejH'ndent  .  .  ,  , 

.  (>i 

4,918.661 

37),067 

*,195,650 

1 10, *.«•■> 

i«.»* 

Mount  Carmel  . 
New  Kensington 

. 

.  iw 

3,122,914 

*04,8  32 

2.581.1  *2 

10*. 21'* 

3:.7!l 

Dispatch  ...... 

.  (.-) 

7.166.247 

t  35.38* 

5,729.707 

7..a.56‘. 

Norristown  .  .  .  Times  Herald  .  , 
Oil  CityFranklin 

.  (.) 

9, 741,8*4  1 

209,011 

6,780,261 

1  .57-«,H'l 

111.1*1 

Derrick . 

.(ml 

6.0  38,913 

771,64* 

4.551  .U7 

^7^  .2h2 

Ne  ws-Herald  .  .  . 

.  (e) 

3,931  ,871 

*4.8,989 

2,91  3,537 

511.171 

17.8:4 

1  otal . .  . 

(me) 

9,970,664  1 

2*0,63* 

7.264,06* 

l,.»h7.75i 

77.754 

INioenixville  . 

Republican  .  •  .  . 

.  (e) 

3,889.438 

591  ,06t, 

2,753,40* 

544,90> 

Poltstown  .  .  . 

M.r.ury . 

.(m) 

11. *41,819 

8  16,787 

8,465,57* 

l.'»77.H  * 

8 1.54: 

Punxsutawne) 

Spirit . 

.  (.-) 

3.429,44* 

100,776 

2,533,91 

457,560 

>7.1« 

MenovO . 

Record . . 

894,700 

168,422 

*7, 111 

33.68* 

Sc  ranton  .... 

T  ribune . 

(m) 

6.t.54,309 

851,607 

4,547,059 

.  7...1  li 

T5.TH 

Sc  r.inionion*  ,  .  . 

(S) 

1,37  *.496 

946,460 

2,911. 220 

21  *.02« 

12.0.1 

Total . (mS)  II  ,02.6,805  1,800,067  7,478,285 

•(lrr«  ludes  658,011  lines  of  Parade) 

(Totals  in«  ludc  vutumotive  and  E'inanciali 

ex7,..  *2 

St.  Mary’s.  .  , 

Press . 

.  (.1 

1.945,Hfc5 

228,721 

1  ,545,522 

1  ■■I/Hl 

32,*H 

Shamokin  .  .  . 

News-  Dispatch. 

.  (<i 

5.245. 1  14 

505,862 

4,257,428 

5t,M* 

Sharon  . 

Herald . 

.  (<■) 

12.843,348 

958,748 

9.4  14,05* 

2.155,332 

Oi.SM 

Shenandoah  *  . 

Herald . 

4,160.0  3b 

396,872 

3,39b.7b» 

•4  *,560 

Stroudsburg.  . 

Record  . 

5,325,306 

530,054 

3,704.302 

1  ,0)  3.12* 

Sunbury  .... 

Item . 

.  (oi 

7.750.344 

733,1  3H 

6.540.*** 

»  37.7  3K 

jO.tC 

Towanda  .... 

Review . 

.(m) 

2.477,560 

285,488 

)  .769,054 

I2  3.0.'* 

lyron. . 

Herald . 

.  (♦•) 

2.681  .840 

332.758 

2.199,918 

12?.56« 

Uniontown.  .  . 

He  raid- Standard 

(me) 

7.90«,5|  5 
(morning  an< 

797,580 

5,889.10.: 
sold  in  com 

1  .124,50h 
1. nation) 

Vandergrift ,  . 

.  (<-) 

2,494  ,h36 

)6  1.141} 

1 .907,094 

183,512 

Warren.  .... 

Times-Mirror . 

.  (f) 

6,Ht..ih9 

654,702 

5.223,999 

351  .012 

Ke.b46 

Washington  .  . 

Observer  .... 

.(m) 

8.4KH.114 

6  71.008 

♦..782,692 

1.014.1  16 

Reporter  .... 

.  (»i 

8.  *88.1  14 

t  ,608 

♦..782,092 

1  ,0  14.1  16 

Total . 

(me) 

16.976,228  1 

.343.216 

1  3,565,384 

2,068, 2.*6 

102,446 
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EC 


PENNSYLVANIA  -  CoMinw«d 


Pub.  Total 

Ditplay 

C.lat»t 

City 

Piper 

lithed 

Linigr 

National 

Local 

fied 

Lr^al 

Wirn'>t>o'<>'  • 

.  Record  Herald  . 
Uemoc  rat 

.  .  (r) 

5.196,569 

402.822 

4.260,54  3 

4HO,08  3 

44,121 

.  .(ml 

2,006,060 

368.0  32 

1.325,506 

262, *>06 

49,616 

.  Local  Newt .  .  . 

.  .  (r) 

6,440,651 

660,86  3 

1,925.806 

1,853,062 

• 

Wilk»»-Birre 

•  Record . 

.  (m) 

8,891,869 

2.334.066 

5.331.801 

1,140.016 

7i.,08h 

Timet* Leader  • 

.(el  13,172,715 

2,37  3,234 

9,586,786 

1  ,1  30.751 

72,944 

Total . 

.  (me)  22,064,584 

4,707,300 

14.918.587 

2.28n.7t  7 

1  49,930 

Independent «  •  . 

.  (S) 

5,394,514 

380.74<) 

4,501,684 

44a,807 

63,184 

.  Sun*Cazette.  .  . 

.  .  Ir) 

9.330,104 

946.274 

7,075,110 

1,308,720 

York . 

.  Gatettc  and  Daily  .(m) 

7,163,7  30 

603,918 

4,995,648 

1 .564.1  6l 

RHODE  ISLAND 


S>wport . N«w» . (f)  7,122,267  682.4S9  5,924,758  715,050 

(Leital  tncludrd  in  local  and  clatstftrd) 


We»lerly.  ... 

,  Sun  .  . . . 

.  .  (r) 

3,606,88  3 

275,287 

3,025,334 

279,748 

•  # 

Sunday  edition 

.  .  (S) 

646,947 

21 .868 

567,805 

46,900 

»  0 

Tout . 

.  (rS) 

4,253,8  30 

295,155 

3,595.1  39 

326,648 

0  0 

»>»t  Wer.irk 

.  Timed  ..... 

.  .  («■) 

2,717,153 

149,296 

2.4  39,615 

101,195 

27,047 

Wo6n»ocket  .  . 

.  Call . 

.  .  (r) 

8.318,629 

1 ,109,6  38 

6.671  ,2.38 

537,753 

117.764 

Aiken . 

.  Standard  and 
Review.  .  .  . 

.  .  .(ml 

(Legal  included  in  local) 

SOUTH  CAROLINA 

I,d46.000  1.171,9(.0  48  4,8(10 

15h,20f’ 

1  31.040 

Anderfon  .  .  . 

,  Independent.  • 

.  •  .(m) 

4.863,676 

657,556 

3,488,466 

069,866 

67,988 

Mail . 

...(c) 

6,418,600 

678.0  38 

4,694,288 

1,0  30,562 

15,712 

Independent.  • 

.  .  .  (SI 

1,509,429 

40,682 

1.101,620 

360,696 

6,431 

Total . 

.  (meS) 

12,791.705 

1 ,356,076 

9,284,574 

2,061,121 

90,131 

Charleston  .  . 

.  News  and 

Courier  .  .  . 

9.703,1  32 

1,969,441 

5.539,894 

2.173.797 

0 

Podi . 

.  .  .  (el 

1  3.306.671 

2,272,297 

8,707,198 

2,327,176 

0 

New^  6  Courier.  .  (S) 

4,380,191 

286,087 

3.408.886 

685,>18 

• 

Total . 

.  (meSl 

27,389,994 

4.547.825 

17,655,978 

5,186.191 

0 

Coiumo.a  .  .  . 

.  State  .  . 

.  .  (ml 

1 1 ,264 .d 30 

2,162,071 

6,263,337 

2.6)3.081 

205,838 

Record . 

.  .  (c) 

9,346,7  5  5 

2,435,174 

4,303,688 

2,517.629 

‘‘U,26l 

State*  ,  .  -  .  . 

.  .  (S) 

5,425,100 

950.0o7 

3,582,053 

847,**39 

44,841 

Total  ...... 

(mcSI 

2«.,0  36,785 

5,547,912 

14.149,678 

5,99»,252 

340.9  13 

(^Includes  555,655  line‘%  of  American  ^^eeklyl 


rinp»n<-e 

News . 

•  .(m) 

6,26  3,936 

975.8  30 

4.503,798  784,308 

0 

Gre-nviJle.  .  .  . 

News . 

.  .(m) 

1 1,172,736 

,675,938 

6,979,214  2,498,422 

19,422 

Piedmont  .... 

.  (c) 

t  3,824,307 

.831  ,84  3 

9,531.695  2.500,007 

160,762 

New*  .  . . 

.  (SI 

3.697,868 

267,242 

2,774,649  635.229 

20,748 

Total  ....... 

imeSl 

28,694,91  1 

,775,02  3 

9,085.558  5.633,398 

200,932 

Greenwood  .  .  . 

Indev* Jovirnal  . 

.  (.1 

4.306.653 

423,196 

.3,606,362  223.219 

53,876 

Oranst  burg  .  .  . 

Times  A 

0<  moc  rat  .  •  • 

.  .(m) 

3,071,544 

444,626 

2,263,870  287. 2k7 

75.7tl 

Sunday  edition  • 

.  .  (SI 

682,633 

18,683 

600,5  30  60.54  3 

2.877 

Total . .  . 

,  (mS) 

3,754,177 

463,309 

2,864,400  347.S3C 

78,6  38 

Rock  Hill  .  .  .  . 

Herald . 

.  .  (c) 

5,953,178 

495.740 

4,730,376  652,35  s 

74,704 

Sumter . 

Item . 

.  .  (c) 

5,582,0  33 

506,803 

4,376,913  698,292 

0 

Union . 

Timet . 

.  .  (c) 

3,1  36,850 

230,000 

2,853,000  11.350 

7,500 

Aberdeen  .  .  .  , 

American-Newt 

.  .  (c) 

SOUTH  DAKOTA 

4,112,052  745,220 

2.590.476  583,744 

1«2,6I2 

Suiid.1/  edition  . 

. .  (S) 

1,971,452 

i  1  3,106 

1,571,234  287.1  12 

Total . 

.  (cS) 

6.083.504 

858,326 

4,161,710  870,856 

19’, 612 

Huron.  ...... 

Plainsman.  .  .  . 

.  .  (c) 

4.90  3,458 

506,772 

3.463,110  7k7.871 

145,705 

Le«d-Dcadwooc 

Call*  Pioneer 
Timet . 

.  .  (c) 

2.279.746 

245,924 

1.669,021  279,^60 

85,218 

Madison . 

Leader  ..•••• 

.  .  (el 

1 ,979,852 

257.964 

1,415,372  20  3,812 

102,704 

Mitchell  .... 

Republic . 

.  .  (c) 

4.990.874 

537,4  32 

3,278,268  1,040,200 

1  34,974 

Rapid  Citv.  .  . 

Journal . 

.  .  (c) 

6,492,1  36 

897,246 

4. '01. 150  1,170.680 

123,060 

■Sunday  edition  . 

.  .  (SI 

2,020,4  38 

96.740 

1,593,774  329,854 

70 

1  otal . 

.  (cS) 

8.512,574 

993.9rto 

5,894,924  1,500,5  34 

123,130 

Siouik  Falls  .  . 

.\rgun-Le.ider  , 

.  .  (cl 

8,854,380 

1.341.196 

5,140,47H  2.105,471 

267,232 

S>indav  edition  . 

.  .  (S) 

2,79|  ,608 

178.680 

2,1  16,436  49r.,552 

Total . 

.  (cS) 

11,646,048 

1,519.876 

7,256,914  2,602,026 

267,232 

Vatertown.  .  . 

lAibItc  CJpinion. 

.  .  (c) 

4.775,809 

592,021 

3.526.068  544,782 

112,938 

Yankton  .... 

Press  A  Dakotan  •  (e) 

3.280,844 

379,834 

2,396,072  423.4.32 

79,506 

Chaltanoo^a.  . 

limes . 

.  .(m) 

TENNESSEE 

10,072,214 

1,911,580 

6.220,972  1  ,939,662 

0 

Newt-Free  Prest.  (e) 

14,331,005 

1,695,940 

10,7  38,97  3  1,896,09’ 

0 

I  im^s . 

.  .  (SI 

4,28H,80t 

469,275 

3,31  3,291  506.235 

1 

Cl»'veland  ,  ,  , 

lota! . 

28,692.020 

4.076.795 

20,273,236  4,341,989 

0 

13. inner  ...... 

.  .  (c) 

3.683.554 

284,452 

2,868.572  475,020 

35.510 

Columbia  .  .  . 

Hi  raid . 

.  .  (cl 

3,858.281 

363.629 

2,978,437  453,953 

62,261 

D>ersbiirg.  .  . 

Ckiactte.  .  .  .  .  . 

.  .  (c) 

2,774,476 

399.084 

2,050,46tk  282,016 

42,910 

CUzabethton  . 

Star . 

.  .  (c) 

2,241 ,176 

274,972 

1,6)6,572  240,576 

84,056 

Sunday  edition  . 

.  .  (SI 

1,009,414 

4.6  34 

868.2  30  1  1  3.092 

3.458 

Grecneville ,  . 

lotil . 

.  (cS) 

3.250,590 

284,606 

2.524,802  353.668 

87,514 

Sun . 

.  .  (cl 

4,745,034 

286,627 

4.108,967  289,240 

bO.240 

iarkson  ,  .  ,  , 

Sun  .  . . 

.  (cSl 

8,041,544 

733,100 

6.225,789  1,013,151 

6?, 504 

Johnson  Cit>  , 

(  hronicle  .  . 

.  (dS) 

8,850,282 

846,816 

6.612,085  1,151.976 

59,375 

Mirv-illc-.M 

.  .  (cl 

5,101 ,8  38 

280,364 

4.429,614  358,778 

34,342 

Oik  .  .  . 

.  O.ik  Ridge  ... 

.  .  (c) 

4,228,980 

296,758 

3,217,0)2  715.190 

Sheib)\iHe  .  . 

.  1  imes-Cazette 

.  .  (c) 

. .  (.1 

1 ,718,589 

173,045 

1 ,358.602  1  56,702 

30,240 

Lnion  Cii  .  ,  . 

.  Me»senger  .  . 

2.359,644 

296,925 

1,895,61  1  1  31, 27^ 

35,826 

Abilene, 

.  Reporter-News 

.  .(m) 

TEXAS 

9,233,182 

1 ,024,590 

6,326,628  1,881,432 

532 

Ke|»orter-Newt 

.  .  (c) 

9.279.768 

1,023.064 

6,359,262  1,877,526 

1  9,908 

Sunday  edition 

.  .  (SI 

4.060.2  38 

12  3,5  36 

3,300,206  6)5,096 

1,400 

Alice  . 

iotal  ...... 

(meS) 

22,573,180 

2.171,190 

15.986,096  4,394.054 

21 .840 

.  lit  ho  ...... 

.  (cS) 

2,635.055 

389,316 

1,956,157  298.562 

6mur;IIn.  . 

.  New  * . 

.  .{ml 

ll,553,0SJ 

1,878,016 

7,055,524  2.610,512 

•  0 

f  ilobe-l  iniet  , 

.  .  (c) 

12.102,504 

1 .878.072 

7.604,940  2.619.582 

0  0 

New«-C«loi»t'.  , 

.  ,  (S) 

4,255,594 

321 .412 

3,216,724  717,456 

00 

Athen, 

1  Ota!  . 

(meol 

27,91  1  .246 

4.077,500 

17,877,188  5,956,552 

0  0 

.  Review . 

.  .  (c) 

2.089.570 

326.8  30 

1,542,044  220,690 

* 

Austin  .... 

.  vmeriran  ... 

.  .(ml 

I5.4I8.2K4 

1.641.360 

9,868,600  2.890.076 

Statesman  ... 

.  .  (cl 

1  3.179.754 

1 ,6  38,406 

9,74t..590  2.860,925 

0 

Statesman  .  . 

.  .  (SI 

4.787.902 

267,904 

3, 481, Orth  one, 900 

0 

T^a>to*n  ,  ,  .  . 

total . 

(meS) 

3  3,385,940 

3.547.670 

2  3,096.276  6.741,99  4 

• 

.  oun  ...... 

.  .  (e) 

6,707.0)6 

545,937 

5,376,175  784,921 

0 

imont  ,  ,  , 

.  Knlerpri*e  .  . 

.  .(ml 

12.614,054 

1 .876,737 

8,190,416  2,535,026 

10,975 

Journal . 

. .  (.  I 

12,618.886 

1  .875.365 

8,193,055  2.537,341 

1  3,125 

Lnterprise  .  . 

.  .  (SI 

3,105,396 

2  30,61  9 

2,301,590  569,39^ 

3,792 

Iotal . 

(meS) 

28.338,336 

3.982.721 

1 8,685.061  5,642,662 

27,892 

o-c  Spring.  ,  , 

.  Herald . 

.  .  (e) 

5.21  9. 7kh 

614.250 

3.368,862  1.229.6  34 

7,042 

1 

^vunilay  edition 

.  .  (S) 

2.257,516 

109,354 

1  ,71  1  ,7  38  389,5  36 

182 

Total . 

.  (cb) 

7,477.306 

723,601 

5,080,600  1,619.170 

7,221 

TEXAS  (Co<i»in^d) 


City 

Pub¬ 

lished 

Total 

Linage  N 

Dixtl.iy  rUssi- 

.ftional  LoxjI  fied  Legal 

I3enham 

F.»\  orite . 

.  (') 

2.81  2,2  »2 

248.1  32  . 

M  72.940 

391,lt>0 

0 

Orounwood  .  .  . 

Bulletin  ...... 

(rS) 

1.119,122 

34  3,t.5n 

3,316.824 

458,640 

• 

Rryan . 

L.igle . .  .  . 

(•S) 

4.9  35,07  3 

♦  71,52  3  • 

4,02  4.  35t. 

239,194 

• 

Childress  .  .  .  . 

Index  . . 

(eS) 

2.57b.0t  1 

1  59.01 ».  , 

2.234.1  3  4 

182,91  4 

• 

Commerce  .  •  . 

.  (-> 

1  .025,04  5 

25  3,750 

711,081 

60,21  4 

• 

Conroe . 

(-ourier  ...... 

(eSl 

2.2t.8,252 

2u2.5!f» 

1  ,842,540 

222,894 

• 

Corpus  Christ!. 

C-.ille  r  •  .  •  .  •  .  , 

..(ml  lh.292.0u4  \ 

.846.0  3.8  1  1  ,212.922  3 

,169.7!  2 

2  3,422 

Times . . 

,  (.  1  In.hph.K'O  1 

,881,880  lO.unl.lOO  3 

.149.412 

6  4,708 

(  ailer-Timi'S  .  , 

.  .  (SI 

4.317,264 

298,312 

3,30i.022 

711,074 

2.85e 

Total . 1 

ImeS) 

l6.66U.45e  1 

.Of.r.2  30  2 

'.4H2.044  7,050,198 

90.986 

Curro . 

Record . . 

.  (e) 

1  .755.651 

162,24  3 

1  .607.284 

218,400 

0 

Sunday  editmn  . 

.  (o» 

4  trt.465 

3H.44  » 

321  .457 

4  3,680 

• 

Iotal  ....... 

(eSl 

2.1»4,3I6 

200,692 

1  ,928,741 

252,080 

0 

Dalhart . 

lev  an . 

.  (el 

2,217, 20t* 

19  ,144 

1 .50 ’802 

2, ‘‘60,860 

476,224 

45,038 

Denison  «  .  .  .  , 

Herald . 

.  (^) 

4. 165,202 

451,150 

769,370 

3.822 

Sunday  edition  . 

.  (S) 

1  .557,248 

77.t  .0 

1  ,242,5''6 

2  34.416 

2,646 

Total . 

(eS> 

5,742.450 

528,760 

4,203.416  1 

,00  3,786 

6,468 

Denton . 

Revord-Chronielc.  (.•) 

4.059,062 

437,2  34 

3.00  3,9  #4 

60  3,750 

1  1.084 

Sunday  edition  . 

.  (Si 

1  ,558,208 

d8,978 

1  ,’92.592 

17  3,348 

3.290 

Total  ....... 

(c.Sl 

5,597.270 

506,212 

4.296.5e6 

777,098 

17,374 

Edinburg . 

,  k«*view . 

(eSl 

2.0  31.3  31) 

284,886 

I  ,5|n.81i 

199,990 

27,636 

Galveston  .  .  .  . 

.  News . 

.(nil 

11.618,607  1 

.428,78  4 

7,615,207  2 

.574.816 

« 

T  ribune  ..... 

.  (el 

10.079,  316  1 

,254.606 

6.699.009  2 

125,701 

• 

News . 

.  (b) 

2.255.7  3  3 

I74,3f»2 

1  .♦•09.970 

471,461 

0 

Total . 

meS) 

21.6)8, 125  2 

.683,390  1  4,31  4.246  4.700,517 

0 

Garland  .  .  .  .  . 

.  New  s . 

.  (el 

2.190,566 

25’,  39.^ 

1.496.06  3 

291.200 

3,7  30 

Sunday  edition  . 

.  (SI 

h29,44u 

6  3,1  4x 

49i,6n7 

258,510 

3,280 

Iotal . 

(eS) 

2,860,006 

315,546 

1  .99  4.750 

549,710 

7,010 

Gonzalet.  ... 

.  Inquirer . 

.  (el 

4.10.4,415 

554,3  >4 

».lo|.8l  1 

126,318 

25.952 

Hillsboro  ... 

.Mirror . 

-  (el 

1  ,58  3,27  3 

188, 5r, 6 

1  .284,315 

1 10,390 

• 

Jacktonville  . 

.  Progress  .  .  .  . 

.  (e) 

2.681,713 

319, 4ie) 

1 ,978,095 

376,220 

7.180 

Sunday  edition  . 

.  IS) 

82  3,70  4 

17.346 

726.1  38 

80.220 

lotH . 

(eS) 

5.51)5,417 

.'■»6.75S 

2,704,2  33 

456,440 

7.189 

Kerrvill.  .  .  . 

(eSl 

2.958.399 

2e).n6  4 

I.85n.b24 

79,21 1 

Killeen . 

.  Her.ild . 

.  (.•) 

1.711,717 

1  9  »,02rt 

1.342.075 

169.722 

* 

Lames.i  .... 

.  Reports  r.  .  .  .  . 

(eS) 

2,b07.9ljr. 

326,1  86 

1  ,8  >0,248 

447,720 

0 

Larech. . 

.  T  lines . 

.  (e) 

5,991,9  32 

536,081 

2,918,412 

518,952 

18,480 

Ounday  edition  . 

.  (SI 

1  ,20  3,692 

8ft,620 

994,966 

117.754 

2.352 

Total . .  . 

(eSl 

5,195,.^  24 

624,708 

3,91  3.378 

636,706 

20.832 

L-vellanr  .  .  . 

.  Sun  News  .  .  .  . 

.  (e) 

l.3S2.r  28 

100,000 

1,00.8,000 

244,628 

0 

Sunday  edition  . 

.  (S) 

1,05  .,132 

52.000 

940,000 

61,132 

0 

Total . 

(eS) 

2.405.760 

1  52,000 

1  .948.000 

305,760 

0 

lubbok  k  .  .  .  . 

.  ^  V  a  l.tnr  he  ...  . 

.(m> 

15.545,376 

1  ,510.026 

9.510,158 

4,499,880 

25,312 

Journal . 

.  (e) 

14.646.786 

1 .508.640 

9.365,8  32 

3,749.018 

23,296 

Sunday  edition  . 

.  (SI 

5.547,518 

3  31  .646 

4,207,8e8 

980,070 

27,7?4 

Total . 

(meS) 

55,7  59,480 

3.350,312 

2  3.083,858 

9,228,968 

76,342 

LuiKin . 

.  New  s . 

.  (eSl 

4.560.551 

588.375 

3,499,148 

445.000 

27,828 

Marsnall.  .  .  . 

,  New »- Messenger  .  (»•) 

4.956.145 

557,289 

3,7o5.d74 

619,318 

13,664 

Sunday  ertition 

.  .  (.S| 

2.309,835 

169.9  >5 

1,8.86,780 

25l,98o 

l.l  34 

Iotal . 

.  (-S) 

7,2t5,980 

727.224 

5,652,654 

871, 3G4 

14,798 

Me  Hia . 

.  New  s . 

.  .  (c) 

1  .803,172 

224,461 

1  .4»>4,775 

173,936 

0 

M.dlana  .  .  .  . 

.  h»‘porter- 

Tel.'gram  .  . 

.  (cS) 

1 1 .657,660 

1 .050,000 

A. 162, 574 

2,390,346 

54,740 

Mineral 

.  Inde\ . 

..(c) 

1 ,517.924 

163,533 

1,305,503 

48.888 

1 

Sunday  edition 

.  .  (S) 

30  3,585 

32,707 

261,101 

9,777 

* 

Total . 

.  (cS) 

1  .821 ,509 

196,210 

1 ,566,604 

58,665 

« 

Orange  . 

.  Leader  ..... 

.  leSl 

5,6  36,9*2 

534,146 

4,3)9,486 

703,290 

• 

Palestine  .  .  . 

.  Herald- Pres* 

.  .  (el 

2.7  38,0  36 

305,480 

1.961,330 

471.226 

0 

Sunday  edition 

.  .  (SI 

1.00  4,668 

64,848 

829.1  56 

110.684 

0 

Total . 

.  (eSl 

3,742.704 

370,528 

2,790.466 

581,910 

* 

Pamprt . 

.  News . 

.  (eSl 

4,5o5,599 

448,994 

3.pt»t..2C4 

478.4)6 

26,712 

Pans . 

.  News . 

.  .  (el 

4.1  19.206 

489,384 

2,935,394 

685.804 

8.624 

Sundav  edition 

.  .  (SI 

1  .653,912 

50.48  4 

1  ,400.924 

181,720 

784 

Total . 

.  (eSl 

5,753,1  |H 

539.868 

4.336,31,8 

867,524 

9.408 

P;aln^  lew  .  .  . 

.  Her  lid . 

. .  (.  I 

4.326.t  l6 

389,164 

3,7o0,7l6 

176,736 

* 

Sunday  t'dition 

.  .  (SI 

1 .456.000 

54,160 

1.355.966 

45,864 

* 

Tol-sl  ....... 

.  (eSl 

5.782.616 

443,324 

5.1  16.692 

222,600 

0 

Port  Arthur.  . 

.  N.»w«  ... 

.  (.  SI 

1  3,829,87  » 

1.340,346 

10,044.608 

2,444,918 

0 

Sherman  .  .  .  . 

.  Demo<  rat  .  .  . 

.  .  (el 

4.721,164 

496,972 

.3,504.648 

719,544 

Sundiv  edition 

.  .  (M 

1 .586.298 

1  28.408 

1,27  3,0  34 

184,856 

Tot.H . 

.  (eSl 

6,107,462 

625,380 

4,777.682 

904,400 

Sn\der . 

.  News . 

.  .  (el 

2.786,294 

390,334 

1.935,556 

451,052 

9,352 

Sunday  edition 

.  .  (SI 

1  , 365,896 

39,648 

1,142,414 

178,626 

5,208 

Total . 

4,152,190 

429,982 

5.077.970 

629,678 

14.560 

Sweetwater  .  . 

.  Rofkorte r.  .  ,  , 

. .  (.  I 

5.702.496 

21  3.304 

2.944,004 

559,986 

0 

Sunday  edition 

.  .  (.SI 

1  ,253.882 

71,092 

981,344 

186,64-3 

0 

Total . 

.  (  SI 

4,956,578 

284.39b 

.3.925,348 

746,634 

0 

Tavlor . 

.  Presfc.  ..... 

.  .  (c) 

1.746,612 

218,246 

1 .302,210 

226.156 

* 

Sundav  edition 

.  .  (S) 

617,960 

2H, 39t 

505.204 

83.860 

0 

T  otal . 

.  (eSl 

2,364,572 

247,142 

1  ,807,414 

310,016 

0 

Temple . 

.  .  Trlei'ram  ... 

.  .(ml 

5,515.496 

329,4  38 

4 .038,202 

938.959 

8,897 

Sundav  edition 

.  .  (Si 

1.647,282 

78,05’ 

1 ,370.362 

197,048 

1,2:0 

roiat . 

.  (mSl 

7,162,778 

008,090 

5.408.564 

l.l  36,007 

10,117 

Terr-i: . 

.  .  (c) 

2.367,660 

3  H  ,791 

1  ,734,157 

241,710 

i 

Sunday  edition 

.  .  (S) 

471,540 

78,607 

341.04> 

51,884 

0 

Iotal . 

.  (rSl 

2,8)9,200 

470.400 

2.075.206 

293,594 

Tcxarkin.*.  .  . 

,  .  Gazette.  .... 

.  .(ml 

8,446,046 

1.097,404 

5,589,458 

1,540,742 

17,570 

New  s  .....  . 

.  .(c  1 

8.272,278 

1.105,188 

5,123.040 

1.514.030 

28,294 

Cwz*  tte . 

.  .(SI 

2,935,002 

163.464 

2,40  3,36t 

297,052 

2.728 

Tot  il . 

[meSl 

i9,b53,52t 

',366,056 

1  3,415,86  1 

3,351,824 

53.592 

Texas  City  . 

.  (.  S) 

(465,990  Office  and  Hntel  lin-ige  included  in  total) 
5,458.390  261  ,012  4,200,980  1,056,398  » 

Tjlcr . 

.  .  (,ourii‘r-  I ime- 
Telegraph  .  . 

A 

(iTieSl 

1 1 .350,976 

1 .052,450 

8.620.066 

1 .678.460 

0 

Vernon.  ... 

.  .  Record  ..... 

.  (.  s) 

4.«62,714 

435,370 

3.953,410 

473,934 

0 

Vlfloria  .  .  .  , 

.  .  kdvoc  ate.  .  •  . 

.  .(ml 

5,71t ,536 

64  3.608 

3,8  36,434 

1,236.494 

0 

Sunday  edition 

.  .  (S) 

2.1 59. ^ 12 

25,508 

1  .7  34,796 

399.238 

0 

1  otal  .*.... 

(eS) 

7.n76.078 

669.1 16 

5.571  .230 

(.635.732 

0 

U  aco . 

•  «  N«  ws-T  ribune 

.  .(ml 

li‘.27l,ilO 

1.139.670 

6.693,708 

2,437,932 

0 

I  imes-herald 

.  .  (.  1 

10.2t2.742 

1 .1  38.1  16 

6,693,582 

2,431,044 

§ 

1  r.bune-Heralri  .  .  (S) 

3.597,090 

2  34,948 

2,788,324 

573,818 

0 

Tola! . 

.  (meS) 

24.1  31,142 

2, 512,7 j4 

16,175,614 

5,442.794 

0 

Wichita  I  alls 

.  .  Ke.  ord-New.x. 

.  .  .(ml 

9,47 '.690 

1  .658.162 

6,773.31  2 

1,644,216 

0 

. . 

.  .  .  (.  1 

9.492.54*' 

1.0#'2,544 

6,773.1  30 

1.656.872 

0 

I.it,,-. . 

.  .  .  (S) 

4.21  4.29  4 

258.914 

3,327,548 

627,802 

0 

lot  .1 . 

.  (m» 

»  .,182,540 

2,  '79,b50 

16,873,990 

3.928,890 

0 

Lo^an . 

.  .  MeraUi-Journa 

:  .  (eSI 

UTAH 

4  .  4  4  4  .  4  1- 

522.270 

3,394,804 

478.212 

49,154 

Ogden . 

«  .  St  inda  rd 

...  (cl 

**4 

1  .5  34,704 

5.873,574 

1,866,802 

118,244 

Sunday  edition 

...  (St 

’.22  t,65». 

181.384 

1 .565.508 

467.670 

9.296 

Total . 

.  .  (.S) 

I  :  .617,242 

1 .716,1  4*3 

7,4)9.082 

2,334,472 

127.540 

Provo . 

.  .  I«si 

7,177.6  44 

1  .196,216 

4,674,460 

1,219,568 

86,800 

Barn . 

. . .  1 

VERA40NT 

t  1  3,5tO 

3,009,98  3 

30). 129 

0 

Bennington  . 

.  K^r.tier 

.  .  .  (et 

.7;2.01* 

■  8*»,r.5  4 

3,0‘'-6.n»  1 

267, )C2 

0  0 

brattlehcro . 

.  .  H.  inrm-  r  ,  .  , 

...(«) 

J.547.3*- 

5  47,^82 

•.pl2.7:  1 

322.672 

S3. 2^8 
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'narl.aton.  ...  F  r-<  Pros'. . (m)  H.tOT.JSb  2.025,178  5,648,611  1,225.97J 

(L<-i(al  and  7,594  readers  included  in  classified) 


\  .  1 1  —  r 

A.-<JS . (.1 

2,042,24  3 

487,053 

1,394,603 

1  39.881 

20,706 

t 

,  Express . (e) 

2.4 11 .901 

416,987 

1,797,079 

171,587 

24,308 

Ritlana . 

.  I’.eratd . (m) 

7.027,880  1 

.1 1  3.490 

4.672, lb5  I 

,242,219 

P 

S'*.  J  .  •  r.*-  bu r  .  .  . 

,  •  •»donian- 

?  •,  ord  .......  (e) 

.!.m79.072 

510,104 

2,147,068 

221 .900 

P 

.... 

.  f  T  I’.d-Couner  .  .(m) 

VIRGINIA 

6,389,924 

879,578 

4,601,072 

894.042 

15.232 

T  •T.nexscan  .  ...  (e) 

6,389,924 

879,578 

4,601,072 

894,042 

15,232 

{-.•.•rald-C'oirier  ,  .  (S) 

I.92b,t)S0 

80,192 

1 .477,910 

365,706 

2,842 

14.70b.498  1 

,839,548  I0.b80.054  2 

:, 153,790 

33.306 

Ch.irV  tt.  sv.  .  • 

■•*ro^res.!,  ......  (e) 

'».rt22.H90 

bo5.608 

6,917,792  1 

,217,216 

22,274 

C’.;fton  Forg  •. 

...u,  . f.>t 

1,8  3  3,394 

243,031 

1.393,742 

162,6  34 

33,380 

f\-  —••tor. 

3,795,979 

4  35,73  3 

3.205.596 

154,650 

P 

D.in...;e  .... 

.  Pe^ister . 1m) 

5,904,444  1 

.177.310 

4,124,232 

577,738 

25,158 

Bee . (e) 

8,780,086  1 

,245,860 

6.779.752 

746,063 

8,386 

3,012,310 

94.332 

2,741 ,620 

170,870 

5.488 

"  .•»! . (mi-b) 

17,096.840  2,517,508  13.o45,t04  1 

.494.69U 

39.032 

Frei*  ksb_r , 

“re*  Lance-Star  .  (f) 

6,358,949 

74!  ,910 

5.188,722 

347,441 

37,889 

Hirr  ^c•nbur;. 

.  r.-.'  A  i- Record  .  .  .(m) 

5,b6  3,222 

52I,b58 

4,483,1  30 

284,120 

74,312 

Hopi  viell.  .  .  , 

.  News . (e) 

4.057,224  1 

:  ,144,909 

2.455,364 

328,779 

28.105 

.  N  ‘ws . (mS) 

lO,7H3,b2b  1 

[,l2o,l74 

8,458,268  1 

1,199,184 

P  P 

\l.ar..  . (.  ) 

10,54  3,442  1 

1 .097,028 

8.420,216  1 

1 ,025,598 

P  P 

2l,327,0o8  * 

>,223,802  1 

16,878.484  . 

1,224,782 

P  H 

P.-T-r^t-urg  .  . 

.  .-•rog  ress  -  Index  .  .  (»•) 

3,  >09 ,004  1 

1 ,149,596 

5,827,388  1 

1,302,020 

P  P 

.naav  ••dition  .  .  .  (S) 

2,  >69.150 

120,554 

1 .997,926 

250.670 

P  P 

10,7  38,1  54  1 

1  ,270,150 

7,825,514  ; 

1 ,642.600 

P  P 

Pil.ivV, . 

.  Tim.  s  .  {.  ) 

2.278,192 

293,1  32 

1  ,695,050 

279,622 

20,tS3 

'  ..id  1 .  edition  .  .  .  (S) 

005,402 

1  3,832 

506,184 

82,418 

2,908 

Tatjl . (eS) 

2,mk  5,594 

30o,9i.4 

2.201.2.4 

562,040 

1  3,356 

Radford  .  .  .  . 

.  '.‘‘as  Jo'irnal.  .  .  .  (e) 

2,21 2.82b 

260.264 

1 ,558,270 

386.652 

7,700 

S  t  1  • .  r.  T  f  n 

.  '.**»-  Lead.  r.  .  .  (mS) 

O,07n,0b2 

679,182 

4,908,828 

446,418 

4  3,6  34 

. (.-1 

0,078,082 

079,182 

4,908,828 

446,418 

4  3,6  34 

Total . (meS) 

12.I50,U4 

1 ,358,364 

9,8 1 7  ,65o 

802,836 

87,268 

S;r.>.-l.rg  .  .  . 

Diilv  .(m) 

3.251,094 

354,522 

2,71 1 ,46-1 

185,108 

1 1 

Siffoih . 

.  r.' .-A  >.  Herald  .  .  .  (eS) 

5,35K,2b« 

490,1  0 

2.2  39,860 

588.924 

33,348 

'A  a\  n»  •  boro .  . 

.  1.  ?  A  :i- Virginian  .  .  (e) 

0,0  58, b  3o 

43<,7U4 

5,l5^.0t.3 

407,542 

41,337 

Win-  h*  T  ter  -  . 

.  -  . Ul 

5,*'45.Mo4 

719,261 

4,732,658 

193,942 

WASHINGTON 

0,725,810 

1 

906,626 

4.&I3,-1- 7 

1 ,000.727 

P-* 

lloll-M::-. . (.) 

!  ,4'  -i.t  48 

293,4p2 

982,8  12 

188,32  1 

* 

LvIP.'.i. ham  .  . 

.  •;  Tiia . (<■) 

7,52.->,874 

908,660 

4,'*09,h28 

1 ,46l  ,3  >0 

lO'*.!  16 

'  irai eu.f.on  .  .  <S) 

1  .  ‘22,872 

1  30,942 

1  .427,2>0 

362,4  32 

2,268 

Toti . (.S) 

9,251,740 

1  ,039,^42 

6,3>7,0:t8 

1,76  3,762 

1  11,384 

I’-r-n-  » ton  .  . 

.  - .  . (.1 

9,1  32,228 

908.775 

6,321  .833 

1.781,311 

120,309 

Ci.i  ,  .  . 

.  '  rvu>I.-  .....  (el 

5.215,420 

699,104 

3.575,712 

910,760 

57,904 

.  ?  -  ord . (c) 

2,672.810 

431, *795 

1.712,942 

482,002 

45.171 

E^hr..ta  .  .  .  . 

2,520,01)0 

4  36.800 

1,384,320 

582,400 

1 16,480 

L-.  cri.  tt . 

.  Hen’a . (e) 

1  1  .032.502 

1 ,029,952 

7,981,078 

2.418,360 

203,112 

Long .  u'w  ,  .  . 

.  i . (cl 

8.71 1 ,725 

934,537 

0.073.032 

1.604.134 

100.002 

Mo£'-%  Lake.  . 

.  C  I’.'.mbia  Basin 

I*.-*ralc  ......  (c) 

3.595,842 

558,670 

2,144.864 

832,1  32 

58,156 

Mount  Vernor. 

.  :  •  igit  Valley 

H  -  raid . (e) 

3,490,088 

494.074 

2. 426, no 

534,800 

35,084 

Olimpia  .  .  .  . 

....  TebI 

7,278,500 

830,872 

4,955,7^4 

1 .41 1.24i 

80,640 

P»-co- 

h'...--.land .  .  . 

,  ~  0  ;.-r.b%i  Baj-m 

V  -A  s . (rij) 

1. '01.24 5 

530,31  3 

2,941,911 

976.605 

52.416 

lieralo . (e) 

6.041,815 

1,104,061 

3,920.203 

807.176 

123,375 

.*  .ndiv  .-cilion  .  ,  (S) 

1 ,29o,ho2 

69,608 

948,108 

269,122 

16,024 

TVal . leS) 

7,)-41.o77 

1,173,669 

4,81.8,31  1 

1 .166,298 

1  33,399 

Fort  .Angi'les  . 

.  . (el 

1,580,733 

545,012' 

a. 377, 262: 

591,048 

66,486 

Var.vojver.  .  . 

-A".'.' . (.) 

^.'.97,251 

879.4S7 

5.702.557 

1,080,058 

1  31,249 

Wall.!  Walla.  . 

.  V-.;  )r.- BaPetin  .  .  (e) 

T  ,M7.324 

1,165,172 

4,032,258 

918,759 

51,135 

S'ana.iv  edition  .  •  (S) 

2,190,752 

I  56,611 

1  ,675,450 

364.691 

->•»; . (eb| 

8,  ’■>4,070 

1.321,78  3 

5.727.708 

1  ,283,450 

51,1  35 

Wo.-.-it-  hi-e.  .  . 

0.773.055 

Tlt.OJo 

4, 9  n, 6-8  3 

1.061.354 

77.602 

B-Ckl.  y  .  .  .  , 

,  .  raid 

J*.  Ralcigh- 
P  ‘gister  ,(meS) 

WEST  VIRGINIA 

•  1.271.519  779,2*0 

27,391.010 

3,144,249 

Id.  .  . 

.  .  T  •’.-‘graph  .  .  (m) 

5  ,<  ■  •>  -4 , 9  K 1 

1,150,883 

3,426,041 

1.071.263 

37,794 

.nday  edition*  ,  (.S) 

2,080,77o 

476,099 

1 .274,050 

330,182 

6.4  39 

A  J*a1 . (mb) 

7,775.757 

I.627.192 

•1,699,887 

1  ,401,445 

44,233 

Clark^^urg  ,  . 

(♦Includes. ISJ.Cn'J  lines  of  Family  W.-.KU) 

Telegraph  (m)  sold  in  rombinationwith  Sanset-NVws  (c) 

.  E.noner.t . (rn)  6.978,170  !,0JJ,098  4.712,155  1  ,1  35,820 

97,097 

7.150.678 

1  .055.825 

4,752,552 

1 ,268,960 

93,341 

cir.-Jay  edition  .  .  (S) 

2,417,328 

II6.8b2 

1  ,867,187 

432,194 

1.085 

Total  (meS) 

16.546,170 

2,185.785 

1  1  ,331  ,894 

2,836,974 

191,523 

Eik.ins  .  .  .  .  . 

,  .  1 -ter-Mountain.  .  (e) 

2,498,060 

277,714 

2.122.120 

98,826 

Fairrr.ont  .  . 

.  .  Times . (mS) 

8,288,420 

759.724 

7,009,240. 

445.91  1 

75,542 

■.>e5t  Virginian.  ,  (.  ) 

5,566,918 

683,690 

4,551,400 

284.732 

47.096 

Total . (meS) 

15,855,338 

1 ,443,414 

1 1 .560,640 

730,646 

120,633 

H.nton  .... 

2,193,282 

262,080 

1 ,774.9  >4 

1  33,252 

23,016 

H-at;ncton.  . 

.  .  P'-trald-Dispatch.fm) 

1  3,524,4  36 

1,973,852 

9, >91.891 

2,033,1  30 

125,56  3 

Advertiser  ....  (e) 

13.447.153 

1,968,794 

9,367,232 

1,996,100 

115,007 

l‘.»rald- 

1  erliser  ,  .  .  (S) 

4, 518. 880 

776,838 

3,280,100 

457,165 

4,777 

1  otal . .  (meS) 

31 ,490,449 

4,719.484 

22,039,223 

4.486,595 

245,347 

Martinf^burg 

.  .  J3-rr.a! . (el 

5,568,89'* 

589,155 

4.602,976 

333,172 

43,596 

Morgantown. 

.  .  Dominion-News  .(m) 

6,282,668 

671 .454 

4,607,904 

937,916 

65.394 

Poit.* . (e) 

6.280,442 

670,320 

4,617.536 

927,724 

64,862 

Total . .  .  (me) 

12,565,110 

1,341,774 

9,225,440 

1,865,640 

1  30,256 

Pa  rkcTsburg 

.  .  r«evL  5  ......  .  .(m) 

7,951,860 

983,528 

6,262,480 

599.1  30 

106,722 

Ser.titie: . (.  ) 

8.854,762 

984.102 

7.1  59,852 

606,354 

104,454 

fievks . .  (S) 

2,572,010 

43,974 

2.399.362 

127,120 

1,554 

Total . (meS) 

19,378,652 

2,011,604 

1  5,821 .694 

1  ,332,604 

212.730 

Vi'eirten  .  .  , 

.  .  Times . (» ) 

6,957.258 

4  54,784 

6,309.170 

213,304 

P 

Welch . 

.  .  Ile»s . (e) 

5,051.284 

452,886 

4,389.154 

100. 3K0 

108,364 

Wellsburg  .  . 

2,290,725 

823,505 

1.371.600 

95.620 

g 

Wheeling.  .  , 

.  .  I-t  ?'.’.;goncer  •  .  .(in) 

10,774,121 

1 ,584,202 

8,014,605 

1,128,722 

46,592 

T«evk »  Ki'gistcr,  .  (e) 

10,213,625 

1,585,579 

7,589,862 

947,814 

90,370 

fiews  Register.  .  (S) 

4.841.453 

283,586 

4,166,869 

390,684 

294 

Fotil . (meS) 

25.829,179 

3,453.367 

19,771,336 

2,467,220 

137,256 

W'llliamf  en  . 

.  .  MI . (el 

5,566,190 

566,090 

4.078,212 

95.690 

70,9o6 

WISCONSIN 


Pub-  Total 

Display 

ClasM- 

City 

Paper 

lished  Linage 

National 

Local 

fled 

L;, 

Antigo . 

Journal . 

2,345,308 

274,2  32 

1  ,8  37,850 

182.504 

5«,7i: 

Appleton . 

Post-Crescent . 

17.396.862 

1,332.954 

12,801,754 

3,046,6bb 

215.4» 

A»hland . 

Press . 

•  (^) 

2,9  30,270 

284.32  3 

2,323,706 

215,631 

Beaver  Dam  .  . 

Citizen . 

>  (c) 

3.469,244 

355,000 

2,735,684 

564,000 

il.SM 

8,430,324 

799,680 

5,374.544 

2,256,100 

r.hippe\A.i 

Fajls . 

Herald-Telegram  (e) 

4,046,392 

429,660 

2.725,590 

772,43b 

U3.7i^ 

Eau  Claire  .  .  . 

,  Leader- 

Tele*ram  .  .  . 

.  (me) 

7,381.934 

911.606 

5,118,148 

1,160,768 

19UI- 

Fort  Atkinson  , 

,  Jefferson 

County  Union . 

.  (e) 

2,278,962 

266,392 

1,613.462 

367,1  lb 

Green  Bay.  .  ,  . 

.  Press-Gazette  . 

.  (el 

16,050,902 

1.778,322 

1  1.7  32.224 

2,282, bSb 

257.t:  ' 

Janesville . 

,  Gazette . 

.  (el 

8,706,810 

786,586 

5.963.762 

1 .840.25s 

11 3,2c, 

Kenosha  .  .  .  .  . 

.  News . 

.  (e) 

10.573,220 

1,103,424 

7,010,948 

2. 198. 44s 

lb9.$K 

Lacrosse  .  .  .  , 

.  T Pihiine . 

.  (e) 

8,272.908 

950,992 

5,90  3,828 

1.276,240 

141.sl^ 

Sunday  edition  . 

.  (S) 

2.254.098 

182,882 

1,445,346 

625.506 

ki 

Total . . 

(eS) 

10.527.006 

1,1  33,874 

7,349.174 

1.961.746 

U22U 

Madi»on  .... 

.  Wisconsin  State 

Journal . 

.  (m) 

13,007,'*04 

7,374,080 

2.230,998 

3,093.811 

309.01> 

Capital-1  imes . 
Wisconsin  State 

.  (el 

12,804,162 

7.372.897 

2,236,003 

3.09  3. 94  4 

101,31} 

Journal,  .  .  .  . 

.  (S) 

4,709,425 

3,781,085 

238,574 

689,619 

ir 

Total  ....... 

(meS) 

30,521,491  18,528,062 

4,705,575 

6.877.374 

4I0.P 

Marinette  .  .  . 

.  Eagle-Star  .  .  . 

.  (e> 

4.94  3,624 

449,820 

3,789,394 

605,500 

9'i,«U 

Marshfield  .  . 

.  News-Hcrald.  • 

.  (e) 

4,565,694 

356,580 

3,388,336 

735,742 

85.(1/ 

Merrill . 

.  Herald . 

.  (e) 

2,546,866 

300,174 

1,892,534 

317,5t'6 

56.6:. 

Monroe . 

.  Times . 

.  (e) 

2,541.028 

298,459 

1 .742,888 

397.166 

102.515 

Necnah . 

.  Twin  City 

News-  Record. 

.  (e) 

2,329,740 

261.170 

1.707,566 

179,212 

ISI.T',: 

Oshkosh  .... 

.  Northwestern.  • 

.  (e) 

9,758,070 

942,578 

7,071,354 

1,541,620 

1)9. ; 

.  Register . 

.  <^) 

2,510,214 

12,591,064 

3.344,684 

252,9  38 

1,798,766 

381,512 

77.fch 

Bulletin . 

.  (S) 

356,300 

2,570,1  34 

418,250 

T otal  ....... 

(eS) 

1  5,935,748 

1  .573,733 

1  1 .076,584 

2,904,202 

Rhinelander,  . 

.  News  . 

.  (el 

3,232,747 

323,022 

2.446.916 

380.6  6. 

82,r 

Shawano  .  .  .  • 

.  Learie  r . 

.  (0) 

2,042,166 

228,382 

1,547,700 

216,202 

49.8r: 

Sheboygan .  .  . 

.  Press . 

.  (el 

1  2,850,012 

940,058 

10,016,188 

1 ,049,91.0 

243.5^} 

Stevens  Point. 

.  Journal.  .  .  .  .  . 

.  (e) 

4,122,874 

460,642 

2.580,9O{i 

97h,2*‘0 

lOZ.W 

Superior .... 

.  lelegrim - 

.  (e) 

7,269,892 

847,098 

5,149, 

1,125,681 

147.7:> 

Watertown.  .  . 

.  Time.-. . 

.  (e) 

3,370,276 

378,448 

2,520,100 

4i7,0.>0 

34.3i: 

Waukesha  .  .  . 

.  Freeman . 

.  (e) 

5.9  30,918 

(.16.6  iU 

3,9b5,ft  36 

I  ,185,501 

l».4.4t> 

Wausau . 

V.  isconsin 

.  Kicord-Herald. 

.  (e) 

10.887.99b 

940. 3a8 

7,585,977 

1 ,596,000 

153,26 

Rapid s  .... 

•  Tribune  . 

.  (.) 

5,285,266 

46l.6bl 

3,339.1  ',0 

bb3,2IO 

“2.932 

WYOMING 

. 

IrihunL- 

.  .  (m) 

.3,447,920 

8.81.041 

1.893.181 

«o7.l  32 

11.25c 

Herald . 

. .  (••) 

5,289.018 

88  .,582 

3,104,1.81 

819.552 

181,::^ 

Sunday  edition  . 

.  .  (S) 

1  .405,040 

H8.802 

993,034 

291 ,858 

31,34: 

Total . (incS) 

10,141  .978 

1,855,4  32 

6,295,702 

1, 768,5  >: 

224,322 

Cheyenne  .  .  . 

.  t-lKle . 

State- 

I  .(m) 

6,625,8M 

1,143,672 

4.490.778 

937,3  »a 

48.934 

Tribune  .  .  . 

(eS) 

6.874,994 

1 ,168.356 

4,447,592 

1,005,541 

223, 2C2 

Total . 

(meS) 

1  3,500,828 

2,317,028 

8.9»,8.370 

1  ,94  3.212 

272.18? 

Laramie  .... 

.  Bulletin  .... 
Republican- 

.(m) 

2.733.479 

4  12.835 

1 .883,294 

377,650 

29.63C 

Boomerang  . 

.  (el 

2,817,857 

443,1  77 

1,879.073 

374,150 

I2I.45T 

Total . 

(me) 

5,551.3  6 

886,032 

3,762,367 

751,800 

151, 

Rawlins  .  .  .  . 

.  Times . 

.  (m) 

2,582,^52 

>37,386 

1,844,682 

256,466 

M4.0B 

Rock  Springs  . 

.  Rocket  ..... 

.  (mi 

2.156,798 

385,8b8 

1 ,354,500 

279,214 

137.1  >4 

Total . 

(mS) 

2.h82’5‘i4 

»‘J0l52b 

I,77b*763 

355^642 

Sheridan  .  .  .  . 

,  Press . 

.  (e) 

3,496,126 

413.081 

2,667, 88'> 

246,152 

U9.b01 

W  orland  .  .  .  . 

.  Northern 

Wyoming  News.(m) 

2,211 .7b2 

332,192 

1.013.108 

195.336 

ff  Legal  included  in  CLissified, 

If  Legal  included  in  Local. 

NOTE:  Discrepancies  In  Tol»l<  «hov-n  rr'./  l.e  duo  to  the 
i.tclusioti  of  linage  ..ot  specifi-  d. 


Cal|ai 

Edmoi 

Lethbi 

Medic 


Ksmlo 

Nelsoi 
New  V 


Frinc 

Trail 

Vanco 


Victoi 


Bram 

Porta 

Pra 

«>nni 


Fredi 

.Mono 


Corn 
St.  J< 


Hahf 


New 


Belli 

Brar 

Broi 

Chat 

Corr 

Fort 

Galt 

Guel 

Ham 

Km* 


US.  NEWSPAPERS  MEASURED  BY  ADVERTISING 
LINAGE  SERVICE- 11  CITIES 


LINAGES  FOR  THE  FOLLOWING  NEWSPAPERS 
ARE  SHOWN  IN  THE  ALPHABETICAL  LISTINGS  ON 
PAOes  82  TO  no 


GEORGL\.......... . \ui:u!»ta  CI.roniclu 

LOUlSL\N . .Monrue  World  Kews-'>tir 

MASS.\CHL'SET1S . Haverhill  Gazette 

NEW  JEKSiLY . Paterson  Call 

Paterson  NVwa 

NEW  YORK . Jam.  ^town  Post- .1 

OREGON . . . Salem  Or<'t.on  States.vi  .n  Capital  Jnir.n'l 

PENNS  YLV'.\NIt\,, Lev  it  town  Timet 

Scranton  T  rioune  Scrintonlan 
W'ilkes-Darrv  Recor«i  Tirne*-Le  .d  r 
W likes- fiarre  Independent 

SOUTH  CAROLIN'.X . Columbia  State  Record 

WEST  VIRGINU . Bluefield  Telegraph 


Ci 

Kish 


Vald 

•St. 

Ti 


0re( 

Cf 


N'*w 

Ti 

Pi 

T( 


Ed 
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DOMINION  OF  CANADA 


I  US'. 

181,::^ 
JI.Ht 
224, J2: 
4».^Ji 

223, 2C: 
272.11? 

29,8ac 

121.45: 

151,137 

144,01^ 

U7,Jm 

12,4.: 

WMi 

I09.W1 


71.1C4 


City 

Pwper 

ALiERTA 

Pub-  Total  Display 

lished  Linage  National  L^al 

Classi¬ 

fied 

Legal 

C,I|»ry  . 

Albert«n . 

.  (m) 

S.84).}19  1.933.499 

2.671.412  1 

.513,469 

106.9  >9 

Herald  ...... 

.  (.1 

18,657,232  3,942,513 

9.184.064  5,403,474 

127.181 

Journal.  .  .  .  .  , 

.  (el 

l‘*,432,999  4,5*45,418 

9.561,341  ( 

3,237.227 

39,01 

Herald . 

.  (e) 

7,501,2  34  1,603,277 

4,704,627  1 

1,11  1,600 

81,7-6 

SlMlicini-  Hit.  . 

Nfws . . 

.  («  i 

5,255,763  1,157,051 

3,401 ,725 

6U4,9(.7 

4 

,  Sentinel  .  .  .  .  . 

BRITISH  COLUMBIA 

.  .(»)  5, 197,40-4  777.72t» 

2,070,728 

>>9.0^f. 

H 

,  Free  Press  .  . 

.  .  (e) 

5,870,953  872,092 

3,816,512  1 

1  ,182.349 

NcUon . 

.  News . 

.  .(ml 

3,358,578  *»87,804 

1,751.876 

618,8(8 

4 

Nfw  Wcalminfct 

British 
Columbian.  . 

.  (el 

5, >48,015  l.l7l.t.91 

3,449,622 

r.87,t  >0 

>'-,672 

.  News  .  .  .  ^  .  . 

.  (el 

2,044,787  590r*29 

1,201,313 

255,045 

4 

.  Times . 

.  (e) 

3,042,832  858,761 

1,875.783 

309.458 

18,8>0 

,  Herald . 

.(ml 

5,627,219  I,tt4.470 

3,040,01  3 

922,7  36 

4  4 

Province.  .  .  . 

.  (.) 

19,110,216  5.224.<452 

8,485,458 

5,  >7  3,48  > 

26,32 

Sun . 

.  (el 

28,129,682  6,726,426 

11,472,496 

9.825,256 

105.504 

(Includes 
.  Colonist  .... 

«  ckend  Picture  Magazine) 

.  .(m)  IO,2iS.092  2.81S,olO 

4,l0O,0t>0 

>,26  3.778 

46,644 

Time . 

. .  (.1 

12,516,590  2,981,438 

5,739,563 

3,740.288 

44,301 

Colonist  .... 

.  .  (SI 

2,155,522  160,006 

1,0  35,695 

945,908 

1  3,01  3 

Total . 

(meS) 

24.907,204  5,962,054 

10,884,318 

7,955,974 

U4.858 

Brandon  .... 

.  Sun . 

. .  (.-1 

MANITOBA 

4.906.110  1, no. 328 

>,331.614 

455, Ite 

PorUge  la 
Prairie.  .  .  . 

.  Graphu  .  .  .  . 

. .  (.1 

2.170,959  422.153 

1,617,774 

1  31,032 

%  innipeg.  .  .  . 

.  Free  Press  .  . 

. .  (i  i 

20.342,014  4.440,973 

8.420.779 

7,480,262 

« 

*1  ribune  .... 

.  .  (el 

15,141,138  3,707,641 

7,169,403 

4,264.004 

let  .4(  1 

Fredericton.  . 

(Legal  in 

,  Gleaner  .  .  .  . 

eluded  i 

.  .  (e) 

n  local) 

NEW  BRUNSWICK 

4,796,1  34  1.274.573 

2,908.583 

612,978 

4 

Moncton  .  .  .  . 

,  L*L\  angelir.i  . 

.  .(m) 

1.913, 828  680.619 

1,156,1^8 

77,051 

Corner  brook 

.  Vtesiern  M«r. 

.  .  (cl 

NEWFOUNDLAND 

3,723,818  958,804 

2,3>O.S24 

4  '4.496 

St.  John'»  .  .  . 

.  Telegram  .  .  . 

.  .  (cl 

9,661,960  2.115,074 

6.31  o,24t 

1  .2  ?0,74t 

Amher»t .  .  .  . 

.  News . 

.  .(m) 

nova  SCOTIA 

2,150,286  536,936 

I.515.63C 

97.720 

7.154 

Halifax . 

.  Chronicle' 
Herald  .  .  .  . 

.  .(ml 

10,521,866  3.176,943 

4.546,344 

2.798.579 

M4 

Mail-Star  .  .  . 

.  .  .  (cl 

14,476.724  3.172.434 

8,534.858 

2,769,4  32 

t>4 

Total  . . 

.  .  (me) 

24,998,590  6.349,377 

1  3,081,202 

5.568.01 1 

44 

New  Ctaagow . 

.  News . 

. . .  (.1 

3,990,043  744,854 

2.922,079 

323, IK; 

44 

Sidney  . 

,  Cape-  Breton 
l*ost . . 

.  .  .  (cl 

10,010,317  1.890,555 

7.512.:20 

^9p.t3' 

. 

Belleville  .  .  , 

,  .  Ontario- 

Intelligence] 

r  .  .  (el 

ONTARIO 

6.950.650  1,404.802 

4.509.1  j4 

1.0  36,714 

Brantford  .  .  . 

.  .  Expositor  .  . 

.  .  .  (el 

10.299,548  1.844,472 

6,817,482 

1  ,637,594 

Brockville.  .  , 

.  .  Rev  order  and 
Times  .  .  . 

...(e) 

3,946.428  970,964 

2.71  3,164 

262,300 

Chatham .  .  •  . 

.  .  Idews . 

.  .  .  (cl 

8,703,918  1.566,534 

5,730,434 

1 ,496,950 

Cornwall.  .  .  , 

.  .  Standard- 
Freeholder 

.  .  .  (cl 

7,154,056  1,413,678 

4,858,868 

881,510 

4 

Fort  William, 

.  .  Time's- Journal.  .  (e) 

10,953,684  1,831.270 

7,846,0  34 

1  ,276.380 

44 

Galt . . 

.  .  Reporter.  .  . 

.  .  .  (cl 

9.179,563  1,232,506 

6,688,662 

1 ,258.395 

4 

Guelph  .  .  .  ,  , 

.  .  Mercurv .  .  . 

.  -  .  (cl 

9.007.208  1,417,640 

6.0  39,061 

l,596,00(* 

4 

Hamilton.  .  . 

.  •  Spectator  .  . 

.  .  .  (cl 

26,646,680  4,324,587 

15,792,935 

6,529,158 

4 

Kingston .  .  .  . 

.  .  Whig- 

Standard  .  . 

.  .  .  (.1 

10,460,080  2,070.522 

6,715.424 

1,655,1  34 

4 

FIGURES  RECEIVED  TOO  LATE 
TO  CLASSIFY  I\  ABOVE  LISTING 

AKl/ONA 


Total  Display 


City,  Papi*r,  Published 

Linage  National 

I.aical 

Classified 

Leual 

Hixhw*.  R<*view,  (m) 

2.153.«-21  346.BS7 

1.395.902 

193,605 

217.357 

CEORCIA 

Valdiisia,  Timei..  (e) 

Kn0.24» 

4..593.778 

089,1-22 

112.420 

Hanner- 

Times,  (e) 

MISSOIRI 

2.(I4-2.»:{I  •278,48S 

1.490.922 

207.520 

Oregon  City,  Enterprise- 
courier.  (m)  . 

ORKLON 

;{.4!I8.062  fi47.2«fi 

1.990,709 

08(1.580 

179.601 

VIRGINIA 

^*^port  News,  Press,  (ml 

10.H60.052  2.050.272 

0.015,758 

2,672,096 

121.920 

Times-Herald.  (e) 

12.193,328  2.071.482 

7,640,062 

2,546.900 

35.294 

Press.  (S) 

4.005.802  809,176 

2.702,112 

421,218 

13.356 

Total,  (meSl 

27.059,242  4.990,930 

10.258.622 

5.639,214 

170,576 

inrlude<i  in 

classified. 

1 . 
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ONTARIO  (Cont) 


C.ty 

Paper 

Pub¬ 

lished 

ToUl 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Ccgil 

Kirkland 

Lake . 

Northern  News. 

(cl 

5,734,307 

847.823 

2.4  34,264 

4‘<2.220 

k# 

Kitchener  .  .  .  . 

Record  ...... 

(cl 

t  3.84  3.048 

2,539.080 

9,299,810 

2.004,158 

04 

London . 

Free  Press  .  .  . 

me) 

17,528,501 

3,746,123 

9,640,649 

4,141,729 

44 

Niagara  Falls  . 

Review . 

.  (cl 

8,562,729 

1 ,448,486 

6,461, Itl 

65  3,082 

44 

Norm  B«y . .  .  • 

n^sbci . 

.  (cl 

7.257.025 

1 .409,580 

4.835,911 

1,011,534 

0 

Orillia . 

Packet  It  Times 

.  (cl 

3,430,414 

649,1  30 

2,056.731 

724,553 

4 

Oshawa . 

Times-Gazette. 

.  (cl 

8,374,91 1 

1,386,281 

5,537,258 

!.45l.i72 

4 

Ottawa . 

Citizen . 

.  {cl» 

20, 156, 157*4,943, 016 

10.363.895 

5,763,258 

85.988 

(*Includeh 
Journal.  ..... 

Weekend  Magazine 
.(e)  17,856, ilU 

6  Comicsi 
3,788,100 

lo.llo.ois 

3.<-58.095 

4 

LeDroit . 

.  (cl 

8.784.363 

2.473,687 

4.569,91 1 

1,740,765 

6*wer.  Sc  and  .  . 

Sun- 1  imes  ... 

.  (cl 

4,99!  ,H9o 

988.400 

3,603,600 

399.896 

44 

P(  t*  rborougn. 

Examiner  .  .  .  . 

.  (cl 

10,185,918 

1,929,415 

6,725,752 

1,5  30,751 

Port  Arthur.  . 

News -Ch  roniclc 

.  (cl 

10,386,076 

1,774,149 

7,165,180 

1 .446,747 

Port  Hope- 
Cobourg  .  .  . 

Guide . 

.  (cl 

1.242,978 

31  3,329 

787,815 

141.834 

St.  Catharine  *s 

Standard . 

.  (el 

16,210.993 

1  .953,332 

13,344,271 

868,029 

45.361 

St.  Thomas  .  . 

*1  Imirn,!). 

.  (cl 

7,188.931 

1,418,374 

4,596.350 

1,174,207 

>arnia . 

Observer  .  .  .  . 

.  (cl 

9,799,8  38 

1.7  39.618 

6,473,449 

J  ,584,771 

Sauit  Ste. 

Mane . 

Star  .  . . 

.  (c| 

9.812,348 

1 .696.492 

7,292,343 

823,508 

Stratford.  .  .  . 

Beacon- 
H«  raid  . 

.  (cl 

5,381,222 

1,123,63? 

3,473.322 

TCI,935 

82,328 

^udburv  .... 

Sta  r . .  .  . 

.  (cl 

10.323,289 

2,0  37,333 

6,939.735 

1 ,273,829 

72.392 

Timmins.  .  .  . 

.  Press . 

.  (cl 

5.974,827 

1,171,055 

3,838,709 

965.06  3 

44 

Welland  .... 

.  Tribune . 

.  (cl 

8,81 1,866 

1.190,)52 

6,301,673 

)  ,319,841 

44 

W’ood>tc(  k.  .  . 

.  Sentinel  Review 

.  (el 

6,943.412 

1,061,5  36 

4.894.582 

587,294 

44 

PRINCE  EDWARD  ISLAND 


Charlottetown 

C  h;co.,t.rr.c  .  . 

.  Guardian.  .  .  .  . 

.  Le  Progres  du 

.  (ml 
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# 
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L*Evenement 

.  (cl 

5.959.825 

1.572,600 

3,429,225 

958,000 

4  4 

Journal.  •  .  • 

.(m) 

7,259,105 

5,8  39,850 

3,101,172 

•18,081 

Le  Soleil.  .  .  . 

.  .  (cl 

1  3.045.6  17 

3.8  39.850 

7,619.704 
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Saguenay  edition.  . 

1.891,680 

1  39,517 
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.(meS) 

.  .  (c) 

22,196.420 

7.819,217 

12,473,049 

1  .‘■04,154 
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.  Record . 
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2,787,619 
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« 

La  Tribune  .  . 

.  .  (el 

8,083,303 
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5.024.088 

77  3,435 

0 
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..  NouvcUisle  .  . 

.  .  (cl 

8,071,761  2.207,1  3> 

SASICATCHEWAN 

5,084.222 
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04 

Moose  Jaw.  .  . 

.  Timcx-Herald 
(Legal  in 

.  .  (cl 

6,466,326 

1  Local) 
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.  .  (cl 
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986,803 

2,860,053 

766,547 

0 
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.  Leader- Post  . 

.  .  (cl 

12,77  3,598 

3.081.300 

6,763,620 

2,928,678 

44 

Saskatoon  •  .  . 

.  Star-  Phoenix . 

(Legal  in 
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10,490.791 

1  Local) 

2,935.735 

5,734,429 
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Fiirey  Buys  Dailies, 
Weekly  Newspaper 

Mt.  Pleasant,  Tex. 

The  Mt.  PUasant  Daihi 
Tinie.s  and  the  Mt.  Pleasant 
Times  Review  are  now  under 
new  ownership  and  manage¬ 
ment. 

The  newspapers  have  been 
purchased  by  Mt.  Pleasant  Times 
Publishing  Co.,  a  corporation, 
of  which  W.  N.  Furey  is  presi¬ 
dent  and  general  manager,  as 
well  as  serving  as  publisher 
and  editor. 

The  new  company  also 
acquired  the  Omaha  Breeze,  a 
weekly  newspaper  which  i.< 
printed  in  the  local  plant. 

*  «  * 

Some  recent  transactions  in 
the  newspaper  field: 

Mr.  and  Mrs.  Paul  Long  hav« 
taken  over  the  Amity  (Ore.) 


Standard  from  Mr.  and  Mrs. 
MaePherson  who  have  moved 
to  Newport,  Ore.  Mr.  Long  was 
formerly  with  the  Portland 
Oreyonian. 

*  » 

Portland,  Ore. 

The  Oregon  Democrat,  a  24- 
year  old  political  magazine,  has 
been  .sold  by  Monroe  Sweetland, 
publisher  of  the  Milwaukee 
Review  and  will  begin  publica¬ 
tion  on  March  21  as  a  bi-month¬ 
ly  tabloid  newspaper.  It  will  be 
printed  in  the  Portland  plant 
of  the  Daily  Jourval  of  Com¬ 
merce. 

New  publisher  is  John  K. 
Churchill. 

The  paper’s  staff  will  be 
headed  by  Phil  Frost,  editor  and 
vicepresident  of  the  corporation. 
He  recently  resigned  as  editor 
of  the  weekly  Bend  Mid-States¬ 
man. 
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‘Fashionable’ 
To  Take  Salk 
Polio  Shots 

Dallas,  Tex. 
Before  the  year  is  out,  health 
experts  estimate,  three  out  of 
every  four  of  Dallas  County’s 
800, (lOO  plus  citizens  will  have 
had  Salk  vaccine. 

More  than  400,tKtO  persons 
have  already  taken  first  shots, 
and  there  is  no  letup  in  the 
number  of  groups  i)lanning 
clinics. 

.\nd  it  all  has  happened  in 
a  little  more  than  one  month, 
initiated,  fostered,  spurred  and 
nursed  by  the  Dallas  Times 
Herald. 

Father  of  the  idea  was  Man¬ 
aging  Editor  Mason  Walsh. 
Medical  Reporter  Judy  Whitson 
Bonner  coined  the  slogan:  “OK 
Salk — KO  Polio.”  Then  she  ob¬ 
tained  approval  in  principle 
from  public  health  officials,  the 
Dallas  County  Medical  Society, 
and  the  Dallas  Polio  Chapter. 
That  was  all  she  needed. 

First  Broadsides 

The  first  broadside  boomed 
above  the  page  one  logotype  of 
The  Times  Herald  Sunday,  Feb. 
3:  “Don’t  Wait  Too  Late;  Have 
You  Had  Your  Salk  Shots 
Yet?” 

The  story  hammered  on  basic 
facts: 

Universal  vaccination  could 
wipe  out  paralytic  polio. 

There  was  phnty  of  serum; 
it  was  cheap. 

The  Times  Herald  would  help 
set  up  clinics,  print  names  of 
all  firms  and  organizations  co- 
oijerating. 

Response  came  in  a  wave. 
Mrs.  Bonner  told  the  tragic 
stories  of  victims;  stressed  “it 
can  happen  to  you”;  listed 
clinic  locations  and  kept  count. 

Times  Herald  employes  were 
among  the  first  to  organize  a 
mass  inoculation  with  more 
than  500  participants. 

Mrs.  Whitson  handled  an 
•estimated  5,000  telephone  calls 
in  the  first  four  weeks,  and  it 
is  still  almost  impossible  to  get 
through  to  Station  252  at  The 
Times  Herald.  The  Polio  Chap¬ 
ter  in  Dallas  was  swamped. 
Private  physicians  reported 
eountless  calls  for  private  vac¬ 
cinations.  Sales  of  Salk  V'accine 
zoomed  upward. 

Now  it  is  “fashionable”  in 
Dallas  to  take  ])olio  shots. 


Alaska  Club  Seeks  HorseS  Pull  Most 
‘Freedom  of  Source’  ^  i  .  i 

Fairbanks  People  tO  PaFKS 
Fourteen  Alaskan  newsmen 

have  reorganized  the  Farthest  Attendance  at  thoroughbred 
North  Press  Club,  inactive  since  harness  tracks  hit  an  all- 
June  1955.  Don  Bullock,  presi-  high  of  51,637,506  iii  1956, 

dent,  said  the  club  was  reorga-  solidifying  racing  s  position  as 
nized  to  break  dowm  news  bar-  nation  s  No.  1  spectator 
riers  in  the  Territory.  sport. 

Included  in  the  group  are  rep-  figures  for  the  year  re- 

resentatives  from  Fairbanks  vealed  a  turnstile  increase  of 
radio  stations,  television  sta-  1»164,104 — far  more  than  any 
tions,  newspapers  and  from  pub-  other  sport — according  to  the 
lie  information  offices  of  nearby  10th  annual  Survey  of  Sport? 
.\ir  Force  bases.  Attendance  just  completed  by 

The  group  will  supjiort  a  the  publishers  of  the  .l/ominj 
“freedom  of  source”  bill  offered  Telegraph  and  Daihi  Raeini 
.7  Ed.tor  form. 

the  Dalles  Times  Herald  plan  newsmen  from  being  tator  leadeiship  to  racing  in 

♦hnir  Dolio  shot  cjimoBiinn  forccd  to  disclose  new's  sources.  1952  and  has  been  second  on  the 


the  Dallas  Times  Herald  plan 
their  Salk  polio  shot  campaign. 


Greenspun’s  Paper  Wnrpp<stcr  Fnrd  Hcnlcr  battle  ot  the  turnstiles 

Takes  Major  Award  rf  ,  .  „  T'h®  two  major  leagues  and  the 

Reno,  Nev.  **^“8  I  ale  in  Section  2s  active  minor  leagues  at- 

The  Las  Vegas  Sun's  first  Harr  Motor  Co.,  Worcester,  tracted  a  total  attendance  of 

annual  Youth  Forum  took  the  announced  33,574,310-a  decline  of  2,085,- 

Communitv  Service  Award  of  below  the  figures  for  1955. 

the  Nevada  State  Press  Asso-  acre  plant  Most  of  this  loss-2.01 1,76^ 

ciation  at  the  32nd  annual  con-  Publication  of  a  10-page  ^as  suffered  by  the  minor 

vention  last  week.  The  presen-  news  and  advertising  leagues,  which  had  a  total  of 

tation  was  made  to  Hank  section  in  the  TForcMfer  Sundoj/  17, 031.060,  with  five  circuits 

Greenspun,  publisher,  and  ^  le-ss  operating  last  year.  The 

Adam  Yacenda,  managing  edi-  ,  ^  Motor  section  was  major  leagues  had  a  corn- 

tor  who  conducted  the  forum.  j  separate  section  spon-  oined  turnstile  count  of  16,543,- 

Other  prize  winners  were:  the  Telegram  by  a  sin-  .250 — only  74,133  less  than  in 

Communitv  service,  weeklv  —  adv’ertiser.  Some  28  sub-  previou.s  year. 

Ronidpr  Cifu  ni,^.  contractors  and  suppliers  bought  , 


list,  dropped  further  behind  in 
this  battle  of  the  turnstiles. 
The  two  major  leagues  and  the 
2S  active  minor  leagues  at- 


Adam  Yacenda,  managing  edi- 

tor  who  conducted  the  forum.  ‘^e  first  separate  sectioi 
Other  prize  winners  were:  'u  the  Telegram  bj 

Communitv  service,  weeklv  -  advertiser  Some  2 
Boulder  City  AW-;  news’ pic-  contractors  and  suppliers 
ture— Elko  Daily  Free  Press;  *be  section, 

column — Paul  Gardner,  Love-  ^  • 

lock  Revieu'  Miner;  feature  by  From  INow  Zealand 
a  woman — Peggy  Trego,  S'evaila  Wash 

State  .Journal;  makeup,  weekly  J.  C.  l.yne,  senior  1 


Chicago  Printers 
Thank  Pnhlisher 

Chicago 

Composing  room  employes  of 


a  woman — Peggy  Trego,  Sei'ada  Washingto.n  l^hilauu 

State  .Journal;  makeup,  weekly  J.  C.  l.yne,  senior  reporter  Composing  room  employes  of 
— GardnervUl-e  Record-  Courier;  of  the  Auckland  (New  Zealand)  the  Chicago  American,  includ- 
feaure  by  a  man — Bill  Gillis,  Star,  has  arrived  here  for  a  ing  222  members  of  paper’s 
Henderson  Home  Sews.  three  months  study  of  Ameri-  chapel  of  the  Chicago  Typo- 

A  gold  makeup  rule  was  can  affairs  as  part  of  a  State  graphical  Union,  sent  a  letter 
given  to  Frank  Garside,  for  Department  cultural  exchange  to  Stuart  List,  publisher,  to  say 
outstanding  service  in  journal-  program  in  the  Southeast  Asia  thanks  for  their  jobs. 


ism  over  a  long  period. 


Treaty  Organization. 


OKtKAtlON  OPtRATION — Robert  E.  Kiah,  general  manager  of  the 


The  letter  was  prompted  by 
the  purchase  of  the  American 
by  the  Tribune  Company,  last 
October. 

The  letter,  presented  to  Mr. 
List  by  Stanley  H.  Samuel.son. 
chapel  chairman,  said: 

“We  wish  to  express  our 
thanks  to  you  and  those 
persons  responsible  for  the  man¬ 
ner  in  which  the  sale  of  this 
newspaper  took  place  last  Oc¬ 
tober.  It  is  evident  that  ./our 
concern  over  the  security  of  our 
employment  at  The  American 
was,  and  still  is,  an  important 
consideration  at  all  times.  Your 
efforts  in  behalf  of  our  inter¬ 
ests  are  greatly  appreciated. 

“Fui’ther,  we  wish  to  thank 
you  for  the  new  weekly  and 
sickness  and  accident,  benefit 
plan  which  was  instituted  and 
is  being  paid  for  by  manage- 


Bangor  (Me.)  Daily  News,  gives  his  good  right  arm  to  the  cause  of  ‘  ®  ^  .  additional  rea- 

"Operation  Kill  Polio."  The  News  has  given  all-out  promotional  effort  '  ^  i-  #  „«/>iiritr 

to  the  Salk  vaccine  drive.  Waiting  their  turns  for  the  doctor's  needle  feeling  0 


to  the  Salk  vaccine  drive.  Waiting  their  turns  for  the  doctor's  needle 
are  Kenneth  Goode,  ad  salesman,  and  Arthur  E.  McKenna,  business 


and  happiness  in  the  continu¬ 
ation  of  the  Chicago  American. 


EDITOR  3C  PUBLISHER  for  March  16,  I95' 


LeRoy  Mcnzing  was  a  newspapertnan  for  J2  years, 
before  joining  Petroleum  Week  in  1956.  He  wa> 
oil  editor  of  the  Ft.  Worth  Star-Telegram  and  is 
the  immediate  past  president  of  the  Association 
of  Petroleum  Writers. 


To  American  Newspapermen — 

Hcre*s  the  straif'ht  dope,  as  I  see  it,  on  the  kicking  around 
the  oil  industry  has  been  getting  in  W ashington. 

LeRoy  Menzing 

Editor,  PETROI.ELIM  WEEK 


\fhat  Happened  to  Oil  in  Washinfiton: 


Presumed  Guilty,  Found  Innoeent 


^^HE  congressional  investigations  have  proved 
what  they  didn’t  start  out  to  find.  Instead 
of  crucifying  the  petroleum  industry,  they  have 
proved  the  need  for  the  price  increase  on  crude 
and  products. 

The  investigations  also  brought  out  the  fact 
that  it  actually  was  remarkable  that  the  industry 
was  able  to  provide  the  needed  oil  for  both  the 
United  States  and  the  free  nations  of  Europe 
without  having  to  raise  prices  even  further.  There 
could  have  been  a  runaway  market,  with  a  re¬ 
sultant  price  tag  of  ^5  per  bbl.  of  crude,  if  the 
industry  had  not  been  prepared  with  the  reserve 
producing  capacity. 

This  reserve  capacity  made  it  possible  for  the 
industry  to  accept  its  responsibility  to  the  public 
welfare  and  security  of  the  U.S.,  and  also  to 
undertake  the  international  rescue  operations 
promptly,  willingly,  and  wholeheartedly. 

As  Frank  M.  Porter,  president  of  the  Ameri¬ 
can  Petroleum  Institute,  pointed  out  recently  in 
Washington,  the  record  clearly  shows  that,  in 
peace  and  war,  the  American  petroleum  industry 
has  met  every  crisis,  and  stands  well  prepared,  if 
left  unfettered,  to  meet  the  normal  and  emer¬ 
gency  fuel  needs  of  this  nation  in  the  foreseeable 
future. 

^HE  record  made  at  Washington  clearly  shows 
that  the  reserve  producing  capacity  was 
created  despite  years  of  depressed  prices  in  the 
face  of  rising  costs.  But,  at  the  same  time,  it 


was  shown  that  the  industry  could  not  be  expected 
to  continue  to  add  to  reserves  without  getting 
a  greater  return  to  meet  its  rising  costs. 

These  increased  costs  were  caused  by  the  need 
for  deeper  wells,  by  higher  wages,  and  by  higher 
prices  for  steel  and  for  every  material  that  goes 
into  the  exploration  for  and  development  of  an 
oil  field. 

This  brought  a  drop  in  the  rate  of  return  on 
net  assets  by  the  oil  industry,  including  the  high 
profits  from  foreign  operations,  from  16.6%  in 
1951  to  14.2%  in  1955 — at  a  time  when  other 
major  industries  were  increasing  their  rate  of 
return.  During  the  same  1951-1955  period,  the 
rate  of  return  for  all  manufacturing  rose  from 
14.4%  to  15%,  for  iron  and  steel  from  12.3% 
to  15.2%,  for  chemical  products  from  16.3%  to 
17.7%,  and  for  autos  and  trucks  from  17.5% 
to  29.1%. 

The  money  that  the  oil  industry  needs  to  re¬ 
place  current  production,  and  to  expand  reserves, 
can  not  be  created  or  attracted  unless  the  re¬ 
turn  on  current  investments  is  sufficient. 

'J^HE  inevitable  conclusion  is  that  a  price  in¬ 
crease  was  necessary  to  stimulate  more  oil 
exploration,  so  that  our  domestic  reserves  would 
increase  at  least  enough  to  match  our  drain  on 
them,  and  thus  prevent  this  country  from  becom¬ 
ing  dependent  on  foreign  oil.  After  all,  the  Suez 
crisis  emphasized  the  hazard  of  such  dependence 
— not  only  to  the  U.S.  but  to  its  friends  in 
Western  Europe  as  well. 


Reprinted  as  a  public  service 
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permanent  collection  of  the 
Missouri  Historical  Society. 

Mr.  Berdanier,  born  in  Frack- 
ville,  Pa.,  in  1879,  attended  art 
schools  in  St.  Louis,  stayed 
with  the  Post  until  1918  and 
taught  at  Washington  Univer¬ 
sity  in  1923.  His  art  has  won 
several  prizes. 


SYNDICATES 


^mokey  in  a  :itrip 
Kate  Osann  s  'Tiz‘, 


Mr.  Berdanier  joined  UFS  in 
1928  to  draw  the  feature,  “How 
It  Began,”  and  became  editorial 
cartoonist  in  1940. 


Maker  of  Champs 


If  you  want  to  learn  anything  — you  might  as  well  leai 
'  from  the  best!  In  golf,  one  man  stands  out  as  tl 
^  natioirs  foremost  instructor  . . .  whose  abilities  earne 
him  the  title  of  Pro’s  Pro  and  Maker  of  Champions 
rmour!  April  8,  he  launches  the  new  Spring  series. 


PlaY  Better  tiloH 


capsule  column  lessons  .  .  .  progressively  showing  players  each 
'tep  from  the  fundamentals  to  the  fine  points!  A  space  saver,  only 
tifty-five  lines  on  two,  his  three-times-a-week  column  draws  eyes 
and  enthusiasm  from  golf  fans  of  both  sexes,  duffers  to  tournament 
toppers,  municipal  links  regulars  to  the  country  club  set .  .  . 
and  is  especially  stimulating  for  85-90  shooters!  Ask  to  see  this 
circulation  upper!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott.  Manager  . . . 

€'hic€tffn  T'ribunt»"^\€»ti'‘  Ynrk  Sews 

^ A  yviFH  Huiltlinv.  \fir  Yurit 

^f0n€ttCaEe9  Mnc*  Tribune  Touevr,  VMravo 
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But  most  of  them  are  **fair  vveatlier”  friends,  > 
They'll  comj)laiii.  They  II  critici/e. 

They'll  he  tired  in  a  month  ol 
today's  “sensational  ’  new  program. 

It’s  just  the  opposite  with  a  po|)ular 
newsj)aper  feature.  The  more  a  reader 
sees  of  a  funny  or  entertaining  comic, 
the  more  he  likes  your  paper. 

The  more  he  reads  an  informative  and 
literate  column,  the  more  he  respects  you. 

That’s  the  kind  of  friend  that  counts. 

He’ll  buy  and  read  your  paper. 

Because  he  meets  old  friends  there— every  day 


The  best  features  make  the 
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ITU  Contract 

(Continued  from  page  14) 

Mirror  or  Journal-American  by 
signifying  his  intention  within 
30  clays  from  the  date  of  sign¬ 
ing  the  contract. 

An  arbitration  award  recently 
upheld  the  publishers’  conten¬ 
tion  that  all  chain-store  grocery 
ads  are  not  “bogus.”  He  inter¬ 
preted  the  word  “any”  in  the 
contract  as  meaning  “substan¬ 
tially”  and  also  noted  that  the 
word  “distinctively”  had  become 
“distinctly”  (local)  in  a  contract 
revision. 

The  effect  of  the  award  was 
that  Safeway  and  Grand  Union 
copy  was  held  not  subject  to 
reset  because  it  was  more  na¬ 
tional  than  local. 

7-Day  Bogus  Provision 
The  rewritten  version  of  the 
clause  inserts  film  and  sensitived 
material  in  the  list  of  type 
matter  in  local  ads  and  requires 
that  such  ads  be  reset,  made  up, 
read  and  corrected  and  a  proof 
submitted  to  the  chairman  with¬ 
in  seven  working  days  of  pub¬ 
lication. 

“Failure  to  comply  with  the 
seven-day  provision,”  the  con¬ 
tract  adds,  “shall  obligate  the 
employer  to  engage  extras,  when 
available,  and  when  equipment 
and  normal  work-space  also  are 
available,  to  complete  reproduc¬ 
tion  in  arrears.” 

A  local  ad  is  construed  to 
be;  “The  advertisement  of  a 
concern,  firm  or  corporation  dis~ 
tinctively  a  New  York  concern, 
where  such  advertising  is  not 
identical  with  and  a  part  of  a 
general  advertising  campaign.” 

Self-styled  “semanticists”  in 
the  union  argued  that  the 
changes  to  “a”  and  “distinc¬ 
tively”  didn’t  give  the  union 
anything  —  “you  could  drive  a 
track  through  it.” 

In  another  arbitration  award 
the  .Yews  was  supported  in  its 
practice  of  sending  uncorrected 
proofs  to  advertisers,  having 
them  make  corrections  and  then 
following  their  marks  in  the 
composing  room.  The  arbiter 
found  the  contract  so  ambiguous 
as  to  question  whether  any 
proof-reading  should  be  done. 
A  member  of  the  News  chapel 
said  he  had  been  told  the  News 
had  saved  itself  about  $2  million 
in  proofreading  costs  in  the  last 
10  years. 

The  new  clause,  which  Mr. 
Barrett  described  as  the  “strong¬ 
est  in  the  country”,  reads  as 
follows ; 

“On  all  matter  set  for  daily 
newspapers,  including  hold  mat¬ 


ter  and  wait  orders,  when  proofs  ^ 
are  read  and  copy  held  such  ^ 
proofs  shall  be  read  and  copy 
held  by  journeymen  employes  . 
and  apprentices.  f 

“Proofs  of  advertisements 
may  be  sent  to  advertisers  un¬ 
read.  However,  if  unread  proofs  j 
are  sent  to  the  advertiser  or  i 
elsewhere  and  such  proofs  with  i 
proofreader’s  marks  thereon  are  ^ 
returned  to  the  composing  room  ) 
for  correction,  the  entire  adver-  ] 
tisement  shall  be  proofread  and  i 
revised  by  journeymen  employes 
and  apprentices,  but  need  not  j 
be  re-read  except  for  revision.  ] 
“All  advertising  and  editorial  i 
matter  (except  railroaded  mat-  t 
ter)  if  proofread  by  other  than  j 
journeymen  and  apprentices 
shall  be  sent  to  the  proofroom 
for  proofreading. 

“Proofreaders  shall  not  be  ■ 
held  responsible  for  errors  when 
a  copyholder  is  not  furnished. 

“Complete  plates,  mats  or  film 
furnished  by  the  advertiser  shall 
be  checked  with  copy  by  the 
proofreader  for  identification, 
but  otherwise  need  not  be  proof¬ 
read.” 

Responsibil.ty  for  Error 

A  clause  in  the  old  contract 
provided  that  no  journeymen  or 
apprentice  shall  be  held  respon¬ 
sible  for  errors  in  railroaded 
matter  except  those  designed  to 
injure  or  embarrass  the  em¬ 
ployer  or  publication.  The  ex¬ 
ception  was  deleted  with  a  man¬ 
agement  “understanding”  that 
there  was  no  waiver  of  respon¬ 
sibility,  Mr.  Barrett  said. 

A  member  asserted  that  it 
was  “ratting  or  worse”  when  a 
union  man  processes  corrections 
made  by  someone  outside  the 
shop. 

All  of  the  new  sections  in 
the  contract  mean  “less  jobs,” 
charged  Murray  Simon  of  the 
Journal-American  chapel  in  a 
summary  appeal  for  rejection. 

William  Sisselman,  young 
member  of  the  Scale  Committee, 
accused  the  Journal-American- 
Mirror  group  of  seeking  “supe¬ 
rior  priority”  and  declared  the 
contract  critics’  points  were  not 
“worth  striking  for.”  He  was 
shouted  down. 

• 

150th  Year 

Lebanon,  Ohio 
The  Western  Star,  oldest 
paper  west  of  the  Alleghenies 
still  publishing  under  its  origi¬ 
nal  name,  recently  celebrated 
its  150th  birthday  anniversary, 
with  press  and  civic  leaders 
taking  part  in  the  ceremonies. 
Publisher  Gardner  Townsley 
and  President  Clarence  J. 
Brown  were  honored  for  their 
work  with  the  weekly. 


State  Lawmakers 
Critical  of  the  Press 


A  large  number  of  state 
legislators  believe  that  most 
newspaper  stories  are  “slanted,” 
it  has  been  revealed  in  a  sur¬ 
vey  made  by  Paul  Simon,  mem¬ 
ber  of  the  Illinois  House  of  Rep¬ 
resentatives.  He  is  a  former 
newspaper  man. 

Mr.  Simon’s  report,  published 
in  the  March  issue  of  Quill,  the 
magazine  of  Sigma  Delta  Chi, 
throws  an  interesting  light  on 
the  attitudes  of  state  lawmakers 
toward  the  press. 


462  in  Survey 

The  survey  was  taken  among 
462  legislators  in  all  the  48 
states,  with  a  minimum  of  six 
in  any  one  state. 

Here  are  some  of  the  find¬ 
ings: 

(1)  Almost  a  third  of  the 
legislators  believe  that  most 
stories  about  their  activities  are 
slanted.  When  given  a  choice 
between  marking  their  question¬ 
naire  “honest”  or  “slanted”  to 
describe  the  coverage  of 
their  session,  32.9%  checked 
“slanted,”  67.1%,  “honest.” 

(2)  So  far  as  space  given 
legislative  news  is  concerned, 
more  than  three  quarters  of  the 
legislators  rated  the  newspapers 
as  either  “excellent”  or  “good.” 
Only  6.4%  graded  them  “inade¬ 
quate”  or  “terrible.” 

(3)  3.8%  thought  newspaper 
reporters  would  accept  bribes, 
but  30.7%  checked  “don’t 
know.” 

(4)  33.5%  say  radio  cover¬ 
age  is  “good”  and  18%  went 
that  far  for  television  news.  A 
total  of  44.6%  thought  radio 
fair;  36.1%  said  that  of  TV 
coverage.  Radio  reporting  was 
called  either  poor  (17.2)  or  non¬ 
existent  (4.7)  by  21.9%  and 
33%  said  TV  coverage  was 
poor,  22.3%  noted  “no  cover¬ 
age.” 

(5)  Although  45.3%  rated 
press  coverage  of  committee 
work  as  “good,”  a  total  of 
54.7%  graded  it  either  as  “sel¬ 
dom  covered”  (21.3),  “never 
covered”  (15.4),  or  “hit  and 
miss”  (18.0). 

Daily  and  Weekly 

(6)  Coverage  by  both  dailies 
and  weeklies  was  acknowledged 
by  only  41.8%.  The  rest  (58.2) 
said  either  that  only  the  dailies 
reported  or  that  only  a  few 
weeklies  did. 

(7)  The  majority  of  legis¬ 
lators  noted  that  they  were 
contacted  by  newspapers  in 


their  district  sometime  during 
the  session,  but  28.8%  reported 
that  no  representative  of  a 
newspaper  ever  contacted  them. 

Of  those  contacted,  7.4%  were 
contacted  only  for  legislation 
beneficial  to  newspapers,  63.37( 
were  contacted  on  legislation 
which  was  important  but  had 
no  relation  to  newspapers,  and 
29.3%  were  contact^  for  both 
types  of  legislation. 

Congressman  Simon  received 
many  comments  “to  indicate  the 
high  esteem  most  reporters  have 
among  the  lawmakers.”  The 
honesty  of  the  reporter  was  con¬ 
tinually  cited.  Editors  and  pub¬ 
lishers  were  often  cast  as  the 
villains. 

Individual  Complaints 

There  were,  however,  indi¬ 
vidual  complaints  about  re¬ 
porters.  Here  are  a  few; 

(1)  A  New  England  legi^ 
lator  complained  that  in  addi¬ 
tion  to  their  regpilar  jobs,  some 
“have  employment  by  person- 
interested  in  legislation,  such 
as  race  tracks.” 

(2)  While  most  thought  it 
above  board  to  accept  an  oc¬ 
casional  drink  or  meal,  abuses 
were  noted. 

(3)  A  Southern  congressman 
told  of  newsmen  going  to  work 
for  the  state  after  the  session 
was  over  and  implied  reporten 
often  slanted  the  news  “correct¬ 
ly”  during  the  session  and  end 
up  with  a  “soft  job”  after¬ 
ward. 

(4)  A  10-term  Nevada  legis¬ 

lator,  Rep.  Don  Crawford,  said: 
“Some  reporters  favor  the 
‘House  of  Have’  and  slight 
legislation  favoring  the  poor, 
the  workers,  and  such  things  a*  he 
civil  rights  and  minority  s^v 
g;roups.”  of 

TV  and  radio  coverage  drew 
frequent  criticism  by  legislators 
who  complained  they 
“owned  and  controlled  by  the 
same  group  that  runs  the  news¬ 
papers.”  One  Indiana  legislator 
commented  that  “if  TV  cover¬ 
age  was  even  a  little  more  ac¬ 
curate  and  objective  this  would 
compel  many  newspapers,  now  j 
slanting  the  news,  to  straighten  j 
'  up  and  fly  right.” 

^  In  addition  to  answering  the  i 
questions  in  the  survey,  the  law-  ; 

’  makers  were  encouraged  to  gi«  , 

'  their  comments.  “Sensationaliz¬ 
ing”  was  the  most  frequendy 
-  expressed  complaint,  but  polit'- 
;  cal  partisanship  was  also  de- 
i  nounced.  I 
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Crusades  Advocated 
For  Press  by  Swope 

By  Hay  Erwin 


Grand  Jury  Asks  New  Daily 

Juvenile  Publicity  Trimc  Ifc  Sflllc 

Austin,  Tex.  A  1  lllio  Ito  Od llo 

A  local  grand  jury  has  re- 

commended  that  Austin  AU  k-/U.l.VlVC/ 
radio  and  tele-  Portsmouth, 


newspapers. 


Va. 


Crasades  are  what  newspa¬ 
pers  lack  and  need  today,  in 
the  considered  and  experienced 
opinion  of  Herbert  Bayard 
Swope,  70,  who  won  world  fame 
for  his  crusades  as  executive 
editor  of  the  old  New  York 
World. 

Mr.  Swope,  who  won  the  first 
Pulitzer  Prize  for  foreign  news 
reporting  (about  conditions  in 
Germany  in  1916),  was  inter¬ 
viewed  at  Columbia  University, 
where  he  was  serving  on  the 
Pulitzer  Prize  journalism  jury 
examining  nominations  for  the 
40th  annual  Pulitzer  Prizes. 

Public  Conscience 
“Newspapers  do  not  crusade, 
they  do  not  campaign  for  a 
cause  today,”  complained  Mr. 
Swope,  who  then  named  a  half 
dozen  newspapers  which  have 
crusaded  successfully  in  recent 
years.  “Newspapers  generally 
are  forgetting  that  they  are 
the  public  conscience.  No  one  is 
on  the  job  to  crusade.  Television 
and  radio  are  overly  careful  to 
avoid  editorializing  because  they 
are  faced  with  the  threat  of  the 
Federal  Communication  Com¬ 
mission. 

“The  newspaper  has  courage 
and  freedom  and  ought  to  use 
them  in  the  public  weal,”  he 
continued.  “It  is  the  last  resort 
of  the  people  against  tyrrany.” 

He  suggested  a  current  cru¬ 
sade  ought  to  be  launched  for 
non  -  political  appointment  of 
Federal  judges,  charging  that 
the  Attorney-General,  a  political 
appointee,  recommends  appoint¬ 
ments  to  the  judiciary  and  then 
practices  before  the  very  judges 
he  helps  name.  It  was  the 
Swope  thesis  that  a  committee 
of  judges  and  laymen  ought  to 
make  recommendations  for  the 
judiciary. 

KKK  Crusade 

Mr.  Swope  recalled  his  own 
five-month  crusade  against  the 
Ku  Klux  Klan,  which  “was  a 
great  joy  to  our  circulation  de¬ 
partment  and  which  busted  the 
I  KKK  completely.”  Another  was 
I  in  the  Becker  case,  which  con- 
I  stituted  a  threat  to  the  judicial 
;  system.  Another  Swope  crusade 
was  against  a  practice  then  in 
;  '^ogue  in  the  turpentine  belts  of 
North  Carolina  and  Georgia 
whereby  sheriffs  would  .seize 
hoboes  from  trains  for  vagrancy 
and  send  them  to  turpentine 
camp  to  work.  When  one  man 
was  flogged  to  death,  the  World 
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began  its  sensational  revela¬ 
tions. 

Mr.  Swope  said  reporters  to¬ 
day  should  be  as  certain  of  their 
tools  as  were  great  reporters 
of  yesterday,  such  as  Frank 
Ward  O’Malley  and  Edwin  C. 
Hill.  He  said  they  do  not  make 
as  much  use  of  the  morgue  and 
of  the  great  help  of  the  good 
librarians  available  in  news¬ 
paper  offices  as  they  should. 

Use  Library 

“Study  in  the  library  will 
give  the  reporter  better  back¬ 
ground,  greater  authority,  when 
he  goes  for  a  story — and  news¬ 
papers  need  authority  which  is 
predicated  on  accuracy  and  ter¬ 
seness,”  he  continued.  “Broad¬ 
casting  has  added  to  the  con¬ 
fusion  in  the  public  mind  in¬ 
stead  of  lessening  it.  It  is  up 
to  the  newspaper  reporter  to 
clear  up  contusion.  Painstaking 
— painful,  if  you  will — accuracy 
is  needed  today.  The  public 
needs  information  that  is 
touched  with  finality  about 
things  in  the  public  purview 
now.” 

More  foreign  news  was  ad¬ 
vocated,  but  Mr.  Swope  quickly 
interposed  that  local  news  is 
needed  to  get  circulation.  Hu 
recalled  that  the  remark  fre¬ 
quently  used  to  be  made  that 
a  foreign  news  story  was  ‘too 
far  away  from  the  Bowery.”  He 
said  the  Aleutian  tidal  wave 
was  important  but  it  would 
have  been  big  front  page  stuff 
if  it  had  happened  in  New 
Jersey. 

“It’s  what  people  talk  about 
in  their  backyards — that’s  news 
that  sells  newspapers,”  he  re¬ 
marked. 

Mr.  Swope  believes  that  ad¬ 
vertising  rates  are  too  low  and 
therefore  newspapers  are  too 
big  to  handle.  He  foresees  a 
tendency  to  shorter  stories, 
smaller  papers. 

3  Repetitions 

“A  newspaper  today  will  tell 
a  story  five  times — in  the  head¬ 
line,  in  the  bank,  in  the  lead, 
in  the  middle  of  the  story,  in 
the  caption  under  the  cut,”  he 
complained.  ‘  Once  is  enough.” 

In  this  connection  he  praised 
label  type  heads  used  by  english 
newspapers. 

He  spoke  of  the  sharp  dif¬ 
ferential  between  morning  and 
evening  newspapers.  The  latter, 
he  said,  are  filled  with  features 
to  the  extent  that  they  are 
“vaudeville  shows.” 
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vision  stations  take  a  new 
look  at  their  policies  regard¬ 
ing  use  of  the  names  of  juve¬ 
niles  involved  in  crime. 

“Such  publication  might 
well  serve  as  deterrent  to 
other  juveniles  as  well  as  a 
reminder  to  parents  that 
they,  after  all,  are  respons¬ 
ible  for  the  actions  of  their 
children,”  the  jury  said. 

Austin  newspapers  gener¬ 
ally  have  withheld  names  of 
juvenile  offenders  except  in 
major  crimes  and  in  time  of 
extreme  outbreaks  of  van¬ 
dalism. 


Mr.  Swope  deplored  the  cur¬ 
rent  trend  for  columnists,  car¬ 
toonists  and  some  editorial 
writers  to  work  at  home  and 
send  copy  to  the  newspapers. 
He  urged  they  renew  contact 
with  their  newspapers  by  work¬ 
ing  in  their  offices  every  day.  A 
paper’s  own  reporters  ought  to 
be  used  more  and  syndicated 
features  less,  in  his  opinion. 

The  editor  recalled  that  when 
he  developed  the  famous  “Page 
Opposite”  the  editorial  page  of 
the  World  with  its  able  writers, 
the  page  was  devoted  to  com¬ 
mentary  that  added  stature  and 
importance  to  the  paper  with¬ 
out  scandal  or  gossip  about 
“bundles  from  heaven.”  It  at¬ 
tempted  to  get  some  humor  into 
the  paper,  which,  he  declare<l, 
should  mirror  life  whole,  includ¬ 
ing  the  humorous  side. 

“I  read  newspapers  for  about 
two  and  a  half  hours  a  day  and 
my  daily  wonder  is  that  the 
papers  are  so  good  and  not  so 
bad,”  he  concluded  with  a  broad 
grin.  “We  used  to  say  that 
every  reporter  represents  a 
hope  and  every  editor  a  di.sap- 
pointment.” 

Ohermayer  Buys 
Daily  from  DeWitt 

Long  Branch,  N.  J. 

Edwin  I).  DeWitt,  83,  and 
associates  are  selling  the  Long 
Branch  Daily  Record  to  Her¬ 
man  J.  Obermayer  effective 
April  1.  The  purchaser  is  pro¬ 
motion  director  of  the  New 
Bedford  (Mass.)  Standard- 
Times.  Previously  he  was 
classified  advertising  manager 
of  the  New  Orleans  (La.)  Item 
and  a  reporter  for  the  Long 
Island  Press.  Allen  Kander 
was  the  broker  in  the  local 
transaction. 


The  Portsmouth  Times,  which 
started  publication  in  May  1956 
with  weekday  evening  and  Sun¬ 
day  morning  editions,  has  elimi¬ 
nated  its  Saturday  edition  in 
an  effort  “to  keep  the  Times 
open  on  any  bases  possible  in 
the  face  of  mounting  financial 
difficulties.” 

At  the  same  time  the  Times 
announced  the  resignation  of 
John  W.  Bloomer  as  publisher, 
and  revealed  that  Allen  Kander 
and  Company,  newspaper 
brokerage,  had  withdrawn  from 
management  of  the  paper. 

Mr.  Bloomer,  formally  man¬ 
aging  editor  of  the  Columbus 
(Ga.)  Ledger,  had  been  en¬ 
gaged  by  Kander  as  publisher 
in  December  1956. 

Run  by  Committee 

The  Times  is  now  being  oper¬ 
ated  by  a  management  commit¬ 
tee  of  the  board  of  directors 
with  Thomas  F.  Bie,  advertising 
director,  as  acting  general  man¬ 
ager. 

The  Times  was  organized  by 
Portsmouth  interests  after  the 
l‘ortsmouth  Star  was  sold  to  the 
.\orfo!k  Ledger  -  Dispatch  .and 
Virginian-Pilot.  The  Ledger- 
Dispatch  produces  a  separate 
daily  Portsmouth  Star  edition 
and  maintains  complete  staffs 
in  Portsmouth. 

Arthur  L.  Cherry,  a  member 
of  the  Times’  management  com¬ 
mittee,  charged  at  a  stockhold¬ 
ers’  meeting,  March  11,  that 
‘  large  segments  of  the  public 
have  failed  to  support  the 
Times  and  some  adverti.sers 
have  deserted  the  Times  in  its 
hour  of  need. 

He  said  that  only  the  con¬ 
sideration  of  the  small  stock¬ 
holders  and  the  jobs  of  125  per¬ 
sons  had  been  in  the  minds  of 
the  directors  when  they  con¬ 
tributed  money  from  time  to 
time  to  keep  the  doors  of  the 
Times  open.  The  Times  is 
owned  by  more  than  1,300  indi¬ 
vidual  stockholders. 

The  Times  said  it  had  ne¬ 
gotiated  a  newsprint  contract 
recently  at  a  fair  market  price, 
but  it  had  been  forced  from  the 
f)eginning  to  buy  paper  in  the 
spot  market  at  $200  a  ton. 

The  Times  editorial  con¬ 
cluded  ; 

“Should  the  Times  fail  in  its 
last  ditch  fight  to  give  Ports¬ 
mouth  a  six-day  newspaper, 
then  it  will  become  a  weekly 
and  some  voice  in  Portsmouth’s 
own  affairs  will  l)e  retained.” 
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Crowell-Collier  Story 
As  Told  to  SEC 

In  inid-suminer  of  1955,  brokers  at  the  rather  small  iin  est- 
inent  house  of  Elliott  &  Co.  in  New  York  were  talking  opti¬ 
mistically  about  the  future  of  CroweU-Collicr  Publishing  Co. 

On  its  face,  Crowell-Collier  did  not  appear  to  be  a 
particularly  good  bet.  The  firm  had  lost  some  $7,300,000  in 
the  previous  two  years. 


stock  or  bond  purchasers  were 
substantially  hurt. 


When  Paul  C.  Smith  wm 


Thus  the  next  sten  is  up  to 

the  Commissioners.  They  must  well-(  olher  to  conquer  he  oft« 
decide  whether  proceedings  mentioned,  in  public  interview^ 
should  be  started  against  any-  ‘hat  the  acquisition  of  new,- 
one,  or  whether  new  laws  on  Papers  figured  those  plans, 
private  issues  should  be  rec-  ‘he  Crowell-Collier  hou* 

ommended  to  Congress.  magazines  toppled.  Many 


A  New  Day- 

In  retrospect,  it  now  seems 
safe  to  say  that  the  old  firm  of 
Crowell-Collier  was  destined  to 
start  in  a  new  direction  on  the 
day,  in  November,  1954,  that 


stall  that  Crowell-Collier  mis-  Paul  Smith  met  Edward  L.  and  Fxcha^mre  rommiss  on 

represented  the  tone  million  del.  Elliott  of  Elliott  &  Co.  ,„o a  wraDup  orCsta 

lar  is.sue  a.<?  “nrivate.”  That  in-  a  i — « _ ^epori  is  a  wrapup  or  ine  story 


But  the  brokers  insisted  that  - ,,  ,  ,  start  m  a  new  direction  on  the 

the  concern  was  about  to  “turn  allegations  by  the  SEC  day,  in  November,  1954,  that 

the  corner’'  because  of  the  man-  that  Cro^^ell-Colllel  mis-  Paul  Smith  met  Edward  L. 

agerial  talents  of  its  new  chair-  represented  the  four  milHon  dol-  Elliott  of  Elliott  &  Co. 
man.  This  man  was  Paul  Clif-  private.  That  m-  \  broker-financier,  Mr.  El- 

ford  Smith,  who  had  joined  the  conducted  by  SEC  E.x-  Hott,  to  use  his  own  words,  is 

company  as  a  vicepresident  just  aminei  Daniel  J.  McCauley  Jr.,  a  specialist  in  “special  situa- 

two  years  before,  following  his  ended.  The  foregoing  tions,"  by  which  he  means  films 

resignation  as  editor  of  the  F^nii  summary  is  based  on  its  find-  that  are  “sick,  the  sicker  the 

rravcif^co  Chrmiiclp.  ings.  better  if  they  won’t  die.” 

What  the  SEC  staff  com-  Crowell-Collier,  Mr.  Elliott 
Need  for  Cash  plained  of  was  that  many  of  the  fgit.  was  iust  such  a  “snecial 


mentioned,  in  public  interviewi. 
that  the  acquisition  of  news¬ 
papers  figured  in  those  plans. 
Then  the  Crowell-Collier  house 
of  magazines  toppled.  Many 
theories  have  been  advanced  far 
the  cause  of  their  failure,  de 
spite  their  substantial  circula¬ 
tions.  The  financial  maneuver- 
ings  that  were  entwined  whk 
the  whole  publishing  operation 
have  been  the  subject  of  ex¬ 
tensive  inquiry  by  the  Securities 


lar  issue  as  “private.”  That  in-  a  broker-financier,  Mr.  El- 
quiry,  conducted  by  SEC  Ex-  Hott,  to  use  his  own  words,  is 
aminer  Daniel  J.  McCauley  Jr.,  a  specialist  in  “special  situa- 


resignation  as  editor  of  the  .Soh 
Fravchco  Chranicl-f. 


Need  for  Cash  plained  of  was  that  many  of  the 

What  Crowell-Collier  had  to  bonds,  instead  of  being  held  for 


better  if  they  won’t  die.” 

Crowell-Collier,  Mr.  Elliott 
felt,  was  just  such  a  “special 
situation.”  So  one  Sunday  he 


as  disclosed  in  many  sessimijt 
of  testimony. 

guided  missiles  with  news  for 
foreign  countries.” 

Elliott’s  Man 

For  his  part,  Mr.  Elliott  wa.- 
getting  interested  in  the  bond 


liave,  these  brokers  were  saying,  investment  as  is  expected  in  a  checked  on  the  firm  in  Moody’s  deal,  but  only,  as  he  said  later, 
was  cash,  so  that  Mr.  Smith  private  issue,  were  resold  by  a  Manual,  a  financial  publication  if  a  number  of  conditions  were 


was  cash,  so  that  Mr.  Smith  private  issue,  were  resold  by  a 
could  do  the  job  he  was  brought  number  of  purchasers, 
in  to  do:  revive  the  sick  maga¬ 
zines  Aviericau,  Collier’s  and  Fast  Profit 

Woman’s  Home  Companion.  «  4.  j  i 


he  reads  “pretty  much  the  way 
some  people  read  poetry.” 
Intrigued,  Mr.  Elliott  asked 


fulfilled. 

Mr.  Elliott  was  dissatisfied, 
for  one  thing,  with  the  top 


tJ  Moreover,  the  staff  contended, 

Kmott  ?  rn  that  SumC  w^  ^t  least  a  million  dollars  worth  business  manager  for  Radio 
hlliott  &  Co.  that  Summer  was  ,  .  Commentator  Lowell  Thomas, 

offering  three  million  dollars  of  the  original  issue  soon  was  to  introduce  him  to  Paul  Smith 
worth  of  Crowell-Collier  deben-  t®  common  stock  with  fwas  donT 

tnr»  a  lirriifp.l  .rrnnn  ^be  StOck,  in  tum,  being  Sold  On  „ _ 


ture  bonds  to  a  limited  group  .  . 
of  “sophisticated”  investors.  ^ 

In  short,  the  sale  was  con- 
sidered  “private”  and  not  sub-  .  a 

ject  to  registration  with  the 

Securities  and  Exchange  Com- 
.  .  mission,  i 

mission.  H  r  •! 

The  bonds — later  termed  a  fine  ®  * 

speculation  by  the  purchasers — 
were  grabbed  quickly.  Brokers  condition 
in  Chicago  and  New  York  or-  ‘f*  ‘ 
dered  blocks  running  as  high  as  ,  ^ 
a  half  million  dollars  apiece.  u ”  fi 
The  word  also  was  passed  to  ®  ®5® 
such  individuals  as  former  Gov.  cr  s  oc  . 
Thomas  E.  Dewey,  Movie  Pro-  . 
ducer  Samuel  Goldwyn,  and  for-  "l®^  ^ 

mer  SEC  Commissioner  Edward  stead  of 
T.  McCormick,  now  president  of  origir 
the  American  Stock  Exchange.  '^®^' 

They  bought,  too.  ^^be  nam 

But  in  the  following  year,  1956,  Furthe 
Crowell-Collier  needed  more 
money.  So  Elliott  &  Co.  sold  “'d  quid 
another  million  dollars  worth,  somet 
this  time  at  60%  premium.  ^bis  als( 

On  the 

Not  Enough  tion— die 


a  rising  market  for  a  fast 
profit. 

SEC  lawyers  insisted  that  the 
issue  should  have  been  regis¬ 
tered  as  public  w'ith  the  Com¬ 
mission,  along  with  the  required 
details  about  Crowell  -  Collier’s 
then  admittedly  shaky  financial 


a  friend  named  Frank  Smith,  management  at  Crowell-Collier. 
business  manager  for  Radio  He  said  he  considered  the  ther 
Commentator  Lowell  Thomas,  chairman,  Clarence  Stouch,  of 
to  introduce  him  to  Paul  Smith,  “the  old  school.”  He  wanted  Mr 
This  was  done.  .Smith  to  replace  him. 

From  the  beginning,  Elliott  Mr.  Elliott  akso  complaine<; 
and  Smith  appear  to  have  got  that  there  were  too  many  edi- 
on  well.  Elliott  said  he  was  im-  tors  on  the  board.  He  insisted, 
pressed  with  Smith’s  big  way  he  testified,  that  the  board  V 
of  looking  at  things.  Smith  was  completely  revamped  with  him- 


equally  pleased  with  Elliott’s  self  and  other  businessmen 
knowledge  of  money  matters.  friends  in  the  majority. 

Someone  to  Help  ,  ®" 

Mr.  Elliott  required  that  he  bf 

Mr.  Smith  had  been  hunting  allowed  to  “neutralize”  Stouch’? 


Someone  to  Help 


In  this  nianncr,  it  was  cliiini6(l  -»ir.  omith  had  been  hunting  allowed  to  neutralize  btouen* 
that  prospective  purchasers  vainly  for  someone  to  help  control  by  being  granted,  in  all 
would  have  been  fully  advised  Crowell-Collier  out  of  what  he  options  to  buy  325,000  shares  of 
before  they  bought  the  bonds  railed  a  “cash  bind.”  Now,  he  Crowell-Collier  .stock. 


or  stock.  thought,  perhaps  he  had  found 

.\nyone  looking  at  the  record  bis  man. 
would  have  to  agree  that,  in-  _  S^*‘b  put  it  at  the 

stead  of  a  claimed  approximate  investigation:  “One  of  the 
25  original  investors  in  the  is-  things  I  learned  about  Mr. 
sue,  more  than  100  participated.  Elliott  was  that  he  was  adept 


Options  for  Smith 
.\s  for  the  bonds,  they  were 
to  be  convertible  at  any  time  to 
stock  at  $5  a  share,  a  price 
slightly  less  than  the  existing 
market  price,  and  the  bond? 
were  to  pay  a  5%  interest  rate 
Out  of  Elliott’s  block  of 


The  names  are  all  there.  with  a  slide  rule  and  that  he  .  ’  jntprest  rate 

Furthermore,  there  can  be  no  ^  good  security  analyst.”  ®  , 

(|uestion  that  many  purchasers  ‘be  months  that  followed,  9.^‘'  w 

did  quickly  convert  and  sell  out  Smith  and  Elliott  saw  a  lot  of  options  Mr.  Smith  was  to  ^ 
at  sometimes  substantial  profits,  each  other.  Smith  told  Elliott  ”,  .,ii 

This  also  is  a  matter  of  record,  about  Crowell-Collier’s  troubles,  buy  25.000  shares  of  Crowell- 
On  the  other  hand,  the  ques-  both  financial  and  administra-  Collier  stock  at  .$5  a  share—  ^ 


Not  Enough  tion — did  anyone  do  anything  five,  and  Elliott  listened. 

Still,  it  was  not  enough.  By  illegal?— has  not  been  finally  But  Mr.  Smith — his  associ- 


Collier  stock  at  .$5  a  share — the 
same  advantage  available  to  the 
debenture  bond  purchasers.  The 


last  December,  all  three  maga-  answered.  SEC  regulations  do  ates  agreed  at  the  investigation  ^ 

zines  had  been  abandoned,  leav-  not  define  a  private  issue.  The  — also  had  optimistic  plans  for  ‘be  fo  owing  year, 
ing  a  book  and  phonograph  rec-  number  of  purchasers  who  may  the  future  if  Crowell-Collier  Mr.  Smith  later  bought  these 
ord  business.  About  two  months  participate  has  not  been  spelled  could  have  adequate  financing,  options  from  Mr.  Elliott  for  a 

later,  Mr.  Smith  resigned.  out.  Nor  is  it  clear  anywhere  In  a  w'ord,  he  wanted  to  make  penny  each,  but  said  he  turn 

It  was  about  the  time  of  the  just  how  long  a  private  investor  Crowell-Collier  a  “mass  com-  them  all  back  to  the  firm  or 

suspension  of  Collier’s  and  Wo-  must  hold  his  securities.  munications”  operation.  cancellation  a  few  weeks  bef^ 

man’s  Home  Companion,  in  De-  In  addition,  Crowell-Collier  On  this  point,  a  Crowell-Col-  the  SEC  investigation  startw 
cember,  that  the  SEC  suddenly  spokesmen  point  out  that,  un-  Her  director,  R.  Carl  Chandler,  His  explanation  was  that  o 

expressed  an  interest  in  the  like  many  other  cases  of  this  recalled  that  Mr.  Smith  wanted  thought  he  should  do  this 


In  addition,  Crowell-Collier 
spokesmen  point  out  that,  un- 


iiond  issue. 

An  investigation  was  ordered 


kind,  there  is  scarcely  any  to  branch  out  into  newspapers,  help  the  company. 

evidence  at  all  to  show  that  any  radio,  television,  and  “possibly  Elliott’s  entire  proposition 
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tried  hard,  without  success,  to 
keep  Dewey’s  name  out  of  the 
record.  Like  dozens  of  other 
anonymous  purchasers,  Dewey 
later  liquidated  his  bonds  for 
a  cash  profit. 

But  if  the  investors  were 
pleased,  so,  too,  in  those  days, 
was  the  new  “Elliott  group”  in 
charge  at  Crowell-Collier.  The 
firm  made  a  net  profit  of  about 
$700,000  for  1055.  The  stock 
was  rising  in  price. 

The  magazines,  however,  con¬ 
tinued  to  lose  and  were  chewing 
away  at  the  substantial  book 
business  profit.  So  in  1956, 
Crowell-Collier  tried  to  lunge 
in  the  direction  of  Mr.  Smith’s 
“mass  communications”  goal. 
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Paul  C.  Smith 


was  put  before  the  board  in 
early  July,  1955,  and,  as  Mr. 
Elliott  expressed  it,  “I  didn’t 
care  if  they  took  it  or  if  they 
left  it.” 

Crowell-Collier,  pressed  by 
bankers  for  payment  of  a  Ilia 
million  dollar  loan,  accepted 
immediately. 

Favored  Customers 
Then  Mr.  Elliott  moved  fast. 
He  and  his  partners — Richard 
C.  Pistell  and  Edward  Walsh — 
tarted  rounding  up  favored 
customers,  brokers  in  New  York 
ind  Chicago,  friends  and 
friends  of  friends. 

In  24  hours,  Mr.  Elliott  said, 
the  entire  issue  was  subscribed 
—including  a  half  million  dol¬ 
lars  worth  for  his  wife,  Ellen. 

.Now  it  was  this  particular 
purchasing  activity  that  the 
SEC  was  especially  curious 
about. 

Mr.  Elliott  testified  he  was 
trjing  to  hold  the  number  of 
investors  to  about  25  to  keep 
'•he  issue  “private.”  What 
«iuadrupled  this  number  was 
-hat  many  were  reselling  their 
■ends  and  saying  nothing  about 

It. 

These  investors  were  doing 
‘.his  even  though  they  had  sub¬ 
mitted  “investment  letters”  to 
Elliott  &  Co.  stating  they  had 
no  present  intention  of  distri- 
'Uting  the  bonds  and  that  they 
vould  hold  them  for  investment 
•nly. 

Dewey  in  Picture 
One  broker  who  resold  .some 
if  his  $500,000  purchase  was 
Joseph  Dempsey  of  the  Chicago 
inn,  Dempsey  &  Co.  Among 
"dividual  investors  there  was 
^bert  Ducas.  He  sold  .$10,000 
'orth  of  his  $60,000  purchase 
'.0  his  fellow  townsman  in  Paw'l- 
N.  Y.,  former  Gov.  Dewey. 
Mr.  Elliott  said  he  knew  of 
•be  Dewey  transaction,  and 


Eyes  on  Other  Media 

It  was  decided  to  try  to  buy 
the  profitable  midwest  television 
and  radio  stations  of  the  Con¬ 
solidated  Television  and  Radio 
Broadcasters,  Inc. 

This,  too,  would  take  money- 
in  the  neighborhood  of  16  mil¬ 
lion.  The  decision  was  to  sell 
the  remaining  million  dollars 
worth  of  bonds  for  a  premium 
price  of  $1,600,000.  Then  the 
balance  would  be  borrowed. 

But  the  new  issue,  costing 
more,  was  not  so  eagerly 
.snapped  up  as  the  first  one.  The 
1956  bonds  were  convertible  at 
$8  a  share,  instead  of  $5,  and 
some  prospects  were  balking. 

One  of  these  individuals  was 
a  self-described  “private  pro¬ 
moter,”  William  Sti.x  Wasser- 
man,  an  affable  man  who  talked 
freely  about  his  operations  on 
Wall  Street. 

Mr.  Wasserman  tried  to  buy 
a  quarter  million  dollars  worth 
of  the  first  issue,  but  said  he 
gratefully  accepted  a  block 
worth  $100,000  and  later  picked 
up  a  $26,000  profit  on  this. 

‘Grandiose  Schemes 

But  on  the  second  offering, 
he  said,  “I  wasn’t  interested.” 
.\sked  why  by  SEC  Counsel 
Edmund  H.  Worthy,  he  said  he 
was  unconvinced  about  the 
“many  grandiose  schemes  for 
going  into  the  television  busi¬ 
ness.” 

-Anyway,  he  said,  he  was 
starting  to  measure  the  adver¬ 
tising  in  Crowell-Collier  ma¬ 
gazines  and  found  they  did  not 
weigh  very  much. 

“I  am  a  bit  of  a  horseback 
economist,”  Mr.  Wasserman 
said,  “and  when  a  national 


Ingersoll 
Now  Active 
On  N.Y.  Daily 

Middletown,  N.Y. 
Ralph  McAllister  Ingersoll, 
since  1949  absentee  owner  of 
the  Middletown  Times  Herald, 
has  become  active  in  the  man¬ 
agement  of  the  newspaper.  He 
has  moved  here  from  his  Vir¬ 
ginia  farm,  where  he  has  been 
writing  books. 

Mr.  Ingersoll  signaled  as¬ 
sumption  of  Times  Herald 
management  with  an  editorial 
entitled  “Big  Talk”,  launching 
a  drive  to  “double  the  income 
of  Middletown  by  1960.” 

“You  make  up  your  own  mind 
whether  we  are  full  of  hot 
air”,  the  editorial  stated.  “Or 
whether  we  are  telling  you  the 
truth  which  you  know  in  your 
own  heart. 

“We’ll  go  right  on  telling 
what  we  believe  is  the  truth 
about  this  community — our  com¬ 
munity.  We  have  nothing  but 
•  our  rickety  old  printing  press 

Oswego  Publisher  with  but  we  are  sure 

o  going  to  use  it. 

“Because  we  believe  that  the 
time  has  come  for  us  .  .  .  for 
all  of  us  ...  to  get  off  our 
backsides  and  get  action.” 

A  competing  daily  was  es¬ 
tablished  recently. 


Just  where  Crowell-Collier 
goes  from  here  is,  of  course, 
not  known.  The  firm  says  the 
book  business  is  good,  but  the 
SEC  wants  a  certified  up-to- 
date  financial  statement. 

As  for  Mr.  Smith,  he  express¬ 
ed  his  feelings  about  the  whole 
matter  to  two  Wall  Street  Jour¬ 
nal  reporters  shortly  after  he 
quit. 

He  said: 

“My  feeling  is  that  I  didn’t 
do  the  job  I  set  out  to  do.  So, 

I  don’t  think  I  deserve  any 
better  treatment  than  the 
2,400-odd  employes  who  were 
laid  off  because  I  had  to  fold 
up  Crowell’s  three  magazines.” 

As  he  did  at  the  hearing,  Mr. 
Smith  said  he  never  did  exercise 
any  of  his  options  to  buy 
Crowell-Collier  stock,  options  he 
thought  he  deserved  because  of 
his  “low”  $60,000  salary. 

Reviewing  his  own  status,  he 
added  to  the  newsmen: 

“In  fact,  you’re  better  off 
than  1  am  because  you’re  on  an 
expense  account.  So  I’ll  have 
to  ask  you  to  pick  up  the  checks 
for  the  drinks.” 

The  reporters  obliged. 


Dies  In  Florida 


Oswego,  N.  Y. 

Clark  Morrison  Jr.,  72,  presi¬ 
dent  of  the  Oswego  Palladium- 
Times,  Inc.  and  a  newspaper¬ 
man  here  for  more  than  .■)0 
year.s,  died  March  8  in  Morton  d  • 

Plant  hospital,  Clearwater,  Kcsi^llll^ 

Fla.,  where  he  had  been  a  pa-  Krom  Staff 

tient  since  suffering  a  cerebral 
hemorrhage  Feb.  24. 

Born  Dec.  13,  1884,  he  at¬ 
tended  Oswego  schools  and 
matriculated  at  Cornell  Uni¬ 
versity.  In  his  sophomore  year, 
he  conlracte<l  typhoid,  and  af¬ 
ter  a  long  convalescence,  joined 
his  father  at  the  Palladium 
rather  than  resuming  his  col¬ 
lege  education.  He  would  have 
been  in  the  class  of  1905. 

He  was  first  a  reporter,  and 
later  took  over  the  positions  of 
city  editor  and  news  editor, 
which  he  held  for  many  years 
until  his  semi-retirement. 

In  April,  1925,  the  Palladium 
and  the  Times  merged  to  form 
the  Palladium-Times.  With  Mr. 


Chicag4> 

Claude  V.  Capers,  labor  re¬ 
lations  advisor  with  the  .Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation’s  Spe¬ 
cial  Standing 
Committee  since 
1938,  will  leave 
that  post  June 
1  to  become  a 
general  labor 
relations  con- 
sultant  for 
newspapers. 

Mr.  Capers 
handled  re¬ 
search  and  pub¬ 
lications  in  addition  to  actively 
serving  j)ublishers  in  contract 


Capers 


Morrison  and  his  father  in  the  negotiations,  resolving  manage¬ 
ment-employe  grievances  and 
in  arbitration. 


venture  was  the  late  John  M. 

Gill,  while  for  the  Times  were 
the  late  Edwin  M.  Waterbury 
magazine  blows  off  your  front  and  Clarence  T.  Leighton,  cur- 
porch  In  the  Summer,  you  can  rently  managing  editor  and 
take  it  for  granted  it  is  not  vicepresident  of  the  company, 

doing  too  well.”  Mr.  Morrison  was  a  mem^r  partment  of  the  Southern  News- 

The  bonds  finally  were  sold,  of  the  O.swego  Chamber  of  paper  Publishers  Association  in 
But  the  radio-television  deal  Commerce,  the  New  York  State  March,  1936.  In  19.37  he  became 
collapsed,  and  the  magazine  Publishers  Association  and  the  Associate  Labor  Commissioner 


His  newspaper  career  began 
as  copyboy  on  the  Memphis 
(Tenn.)  Commercial  Appeal  in 
1929.  He  joined  the  La^r  De¬ 


suspensions  soon  followed. 


.Associated  Dailies. 
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Wood  Buys 

(Continned  from  page  11) 


that  increasing  administrative 
responsibilities  were  l)ecoming 
too  burdensome  for  us  and  that 
too  many  years  would  elapse 
before  the  younger  descendants 
of  the  founder  would  achieve 
sufficient  maturity  to  permit  us 
to  shift  the  management  to 
them.” 

Old  Friends 

Mr.  Scott  paid  his  respects 
to  the  long  friendship  that  has 
existtni  between  the  two  com¬ 
panies  and  said  he  made  the 
announcement  of  the  sale  with 
gratification  “because  it  is  un¬ 
derstood  that  the  Wood  Com¬ 
pany  will  take  over  our  organ¬ 
ization,  refrain  from  instituting 
any  radical  changes,  and  con¬ 
tinue  to  manufacture  and  serv¬ 
ice  Scott  equipment. 

“Both  of  our  organizations 
have  conducted  their  business 
with  the  same  integrity  and  on 
the  same  high  principles,  and  I 
believe  the  combination  of  the 
two  will  contribute  greatly  to 
new  developments  and  processes 
for  the  newspaper  printing  in¬ 
dustry.” 

Amalgamation  and  diversi¬ 
fication  have  been  the  orders 
of  the  day  in  the  printing  equip¬ 
ment  field,  such  as  the  Goss 
Printing  Press  Company  ab¬ 
sorbing  the  Miehle  Company; 
Mergenthaler  and  Davidson ; 
Intertype  with  Harris-Seybold. 
The  Wood  Company  will  be  a 
sizable  competitor  with  Goss 
and  R.  Hoe  &  Company  in  the 
special  fields  of  press  and 
stereotype  machinery. 

Now,  Mr.  Shea  remarked. 
Wood  will  have  the  talents  of 
two  research  staffs  to  work  on 
developments  advantageous  to 
newspaper  printing.  notably 
ROP  color  facilities. 

Contemporaries 

A  more  “natural”  combina¬ 
tion  couldn’t  have  been  con¬ 
ceived.  Henry  Wood  and  Walter 
Scott  were  contemporaneous 
rivals  in  the  same  area  of 
mechanical  invention.  The 
latter,  a  Scot,  born  in  1844, 
came  to  the  United  States  on 
a  visit  in  1869  to  see  where 
and  how  he  might  apply  the 
learning  he  had  acquired  in 
machine  designing  at  Ayr 
Academy. 

Next  heaid  from  in  the 
1870’s  when  he  installed  a  fold¬ 
ing  machine  on  the  rotary  press 
of  the  Chicago  Inter-Oceati,  he 
soon  attracted  wide  attention 
with  a  press  constructed  in 
parallel  planes  with  newsprint 
rolls  at  one  end  and  folder  at 
th«  other.  Then  came  his  rotary 


web  press  with  attachment  to 
cut  the  sheets  at  any  length. 

In  26  years  he  obtained  more 
than  100  patents.  When  por¬ 
traits  of  Walter  Scott  and 
Ottmar  Mergenthaler  were 
dedicated  at  the  Shepard 
School,  Chicago,  in  1914,  the 
Assistant  Secretary  of  Labor, 
Louis  F.  Post,  recited  the  fact 
that  “Scott  was  the  first  to 
attach  a  folder  to  a  printing 
machine”  and  gave  him  credit 
for  inventing  the  angle  bar 
and  the  first  rotary  press  to 
print  color. 

Tutored  Sons 

Before  he  died  in  September 
1907,  Walter  Scott  had  tutored 
his  sons,  Walter  and  David,  in 
his  inventions  and  they  soon 
saw  delivered  to  the  New  York 
World  the  “first  offset  web 
perfecting  press”  that  (E&P 
recorded)  performed  so  well  it 
paid  for  itself  in  two  months 
of  operation. 

It  was  said  as  early  as  1902 
that  the  Scott  three-tiered 
printing  and  folding  machines 
“never  fail  to  catch  the  mails” 
producing  from  4  to  12  pages 
at  25,000  per  hour,  “delivered 
in  book  form,  folded  to  half,  or 
quarter-page  size,  and  counted 
in  ijOs.” 

Mr.  Scott  also  brought  onto 
the  market  a  new  kind  of  cast¬ 
ing  box. 

In  this  same  period  Henry 
.4.  Wise  Wood  and  his  brother 
Benjamin  Wood  were  working 
mainly  in  the  stereotype  fields. 
Henry  went  to  work  at  17  for 
the  Campbell  Printing  Press 
Company  and  when  the  com¬ 
pany’s  chief  engineer  left  in 
1889,  Henry  Wood  asked  for  a 
chance  to  prove  himself.  In 
1893  he  invented  the  Autoplate 
which  was  the  forerunner  of 
what  Ted  Shea  likes  to  call  the 
“Cadillac”  of  the  Wood  line — 
today’s  heavy  duty,  almost-all- 
automatic  plate  perfector. 

‘Revolutionary’  Press 

It  wasn’t  long  before  Mr. 
Wood  brought  out  the  Junior 
Autoplate  which  is  so  widely 
used  in  newspapers  all  over  the 
world.  With  his  brother’s  help 
he  introduced  the  dry  mat  and 
all  the  while  he  was  striving 
to  perfect  a  foui'-roll  press 
which  was  tagged  as  “revolu¬ 
tionary”  when  it  went  into  use 
for  the  New  York  Herald. 
Newspaper  presses  were  gener¬ 
ally  single-roll,  two-plate-wide 
machines. 

The  Wood  Company  has  con¬ 
centrated  on  the  stereo  foundry, 
pressroom  and  reelroom.  It 
claims  its  own  “first”  with  an 
1876  installation  at  the  Cleve¬ 
land  Leader  of  a  perfecting 
press  that  ran  at  12,000  per 


E  &  P  YEAK  BOOK 

The  Editor  &  Publisher 
International  Year  Book 
starts  to  go  into  the  mails 
to  all  .suhcribers  this  week¬ 
end.  E&P  regrets  the  delay 
caused  by  production  diffi¬ 
culties  in  the  cold  type-photo 
offset  method  but  feels  con¬ 
fident  the  time  required  to 
add  several  new  depart¬ 
ments,  include  telephone 
numbers  and  street  addresses 
of  newspapers,  etc.,  have  in¬ 
creased  the  value  of  the 
Year  Book  for  all  users. 


hour,  in.serting,  folding  ami 
cutting  in  a  continuous  oper¬ 
ation. 

In  1931  the  New  York  Timce 
was  the  first  to  u.se  the  Wood 
Autopaster,  a  device  that  auto¬ 
matically  links  a  full  roll  of 
newsprint  with  an  expiring  one 
while  press  is  running. 

Linotype  &  Machinery  Ltd. 
of  London  has  the  exclusive 
manufacturing  and  sales  rights 
for  Autoplate  machinery  abroad 
and  Witton-James  Ltd.  of  Lon¬ 
don  has  the  rights  for  the 
Autopaster.  Vickers-Armstrong 
Ltd.  of  London  represents  the 
Scott  line  of  presses  in  Europe, 
Africa,  Australia,  New  Zealand 
and  parts  of  Asia.  These  ar¬ 
rangements  continue. 

Combined  factory  area  in  the 
Scott  and  Wood  plants  totals 
400,000  square  feet.  The  Scott 
layout  includes  a  recently  built 
stiucture  and  Wood  is  erecting 
a  large  new'  assembly  plant. 

Financial  Record 

Wood  has  made  an  enviable 
financial  record  in  the  years 
Mr.  Shea  has  directed  the  com¬ 
pany.  A  recent  annual  state¬ 
ment  showed  earned  surplus  in 
excess  of  $2  million  and  total 
as.sets  of  nearly  $.5  million.  The 
company’s  common  stock  listed 
on  the  American  Exchange  has 
been  on  a  regular  dividend 
basis  of  90c  a  share  annually 
and  the  quotation  rose  from  12 
to  15 just  before  formal  an¬ 
nouncement  of  the  Scott  ac¬ 
quisition  was  made.  There  are 
about  600  shareholders. 

Ted  Shea  is  a  onetime  mail- 
room  rope-tier  on  the  Worces¬ 
ter,  Mass,  newspapers  who  rose 
to  the  job  of  production  super¬ 
intendent  there  and  later  su¬ 
pervised  a  $50  million  plant¬ 
building  program  for  William 
Randolph  Hearst’s  newspapers. 
After  resigning  from  the 
Hearst  organization  when  he 
was  assistant  to  the  general 
manager,  Mr.  Shea  became 
president,  a  director  and  gen¬ 
eral  manager  of  Wood,  succeed¬ 
ing  the  late  Oscar  C.  Roe.sen. 


F'otosetter 
In  Intertype 
Profit  Picture 

The  Fotosetter  is  showing  jp 
on  the  profit  side  of  the  ledgt' 
in  the  annual  report  of  thr  In. 
tertype  Corporation. 

Gross  revenues  from  the 
photographic  line  composing 
machine  in  1956,  including 
rentals  and  sales,  were  $952,122. 
This  compared  with  $8  15,430  in 

1955  and  $530,462  in  1954. 

“While  this  represents  only 

6.7^  of  our  total  volume,"  In¬ 
tertype  President  Harry  G. 
Willnus  advised  stockholders, 
“there  has  been  a  gradual  bo: 
steady  growth  to  the  point 
where  this  development  is  now 
contributing  a  modest  profit  to 
the  net  results.” 

Intertype  had  a  big  year  in 

1956  with  .sales  of  $14.3  million, 
an  11%  increase  over  1955,  ini 
net  earnings  after  taxes  of 
$1,550,579,  a  28%  gain  over 
1955.  Net  earnings  after  taxe 
were  $3.07  on  505,432  .share 
outstanding. 

Intertype  has  been  one  of  the 
most  active  stocks  on  the 
York  Stock  Exchange,  rising  i 
dozen  points  in  recent  weeks 
Plan.«  to  merge  writh  Hani'- 
Seybold  are  awaiting  stork- 
holder  approval. 


Colorful  Newsmen 
Clover  Fancy  Welcome 
Monrovia,  Libem 
When  Vice  President  Nixon 
stopped  here  on  his  Africin 
good  will  tour,  he  was  dressed 
like  a  diplomatic  fashion  plate 
in  top  hat  and  tails. 

Liberian  leaders,  resplenden: 
in  black  cutaways  and  formal 
military  uniforms,  g^reeted  him 
when  he  stepped  from  his  plane 
in  the  fanciest  welcome  yet. 

The  contrasting  element  for 
the  event  was  provided  by  3) 
American  reporters,  whose 
working  clothes  consisted  of 
Bermuda  shorts  and  loud  sport 
shirts. 

• 

Lyle  Wilson  Stricken 

Washington 
President  Eisenhower  ha: 
sent  a  message  to  Lyle  Wilaon 
expressing  hope  for  the  news¬ 
man’s  speedy  recovery  from  a 
heart  attack  which  has  forced 
him  to  undergo  treatment  at 
Doctors  Hospital  here.  Th* 
United  Press  vicepresident 
Washington  bureau  manap' 
was  under  medical  care  at  hi: 
home  for  several  days. 
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Court  Ponders  Police 
Press  Card  Complaint 


The  Sew  York  Enquirer,  a 
weekly  newspaper,  made  an  ap¬ 
plication  March  12  to  Judge 
Joseph  A.  Gavagan  for  an  order 
to  force  Police  Commissioner 
Stephen  P.  Kennedy  and  Deputy 
Commissioner  Walter  Arm,  in 
charge  of  community  relations, 
to  issue  10  working  press  cards 
for  members  of  the  staff. 

Judge  Gavagan  took  the  mat¬ 
ter  under  consideration  after 
hearing  oral  argument  and  ac¬ 
cepting  briefs.  John  B.  Alfien, 
attorney  for  the  Enquirer,  told 
E4P  an  appeal  will  be  carried 
to  the  New  York  Court  of  Ap¬ 
peals,  if  a  decision  is  handed 
down  against  the  application. 

Staff  of  18 

Mr.  .\lfieri  told  the  court  his 
client  has  130,000  circulation 
and  a  staff  of  18  men  to  gather 
and  write  news  of  the  city.  He 
insisted  reporters  must  double 
up  on  assignments  because  of 
the  limited  size  of  the  staff. 
He  quoted  police  regulations  to 
show  that  working  press  cards, 
used  to  cross  fire  and  police 
lines  and  as  a  means  of  identi¬ 
fication,  are  issued  to  represen¬ 
tatives  at  the  request  of  “a  re¬ 
sponsible  officer  of  a  recognized 
newspaper  company.” 

The  Enquirer  received  nine  or 
10  working  press  cards  back  in 
1953  when  the  circulation  was 
only  25,000  and  had  10  in  1956, 
according  to  Mr.  Alfieri.  He 
said  the  paper’s  managing  edi¬ 
tor  made  application  in  Novem¬ 
ber,  1957,  for  10  cards  in  1957, 
naming  10  bcmafide,  full  time 
staff  writers.  Only  one  card  was 
granted  with  one  reserve  card 
were  issued  at  first,  instead  of 
the  10  needed  for  the  l8-inan 
staff,  the  attorney  asserted. 

“The  rules  and  procedures  do 
not  leave  room  for  discretion," 
argued  the  attorney.  “They  en¬ 
join  the  Police  Commissioner  to 
issue  working  press  cards  to 
recognized  newspaper  compan¬ 
ies,  for  which  they  must  apply 
in  writing.  Forgery  of  a  press 
csi'd  is  a  misdemeanor  punish¬ 
able  by  imprisonment.  'The  Po¬ 
lice  Department  can  investigate 
enly  to  determine  that  the  men 
receiving  the  cards  actually  are 
representatives  of  a  recognized 
newspaper  company. 

‘Arbitrary,  Capricious’ 

The  fact  that  the  police  gave 
ns  some  cards  shows  that  their 
action  in  not  giving  the  number 
nwded  is  arbitrary  and  capri¬ 
cious,"  he  added.  “They  said 


later  that  we  are  a  weekly  news¬ 
paper  but  the  regulations  make 
no  such  reference.  There  was  no 
hearing,  we  were  given  no  no¬ 
tice,  although  they  said  we 
could  call  for  a  hearing,  adding 
it  would  do  no  good.  We  feel 
we  have  been  deprived  of  free¬ 
dom  of  the  press,  of  a  constitu¬ 
tional  guarantee  of  the  right  to 
print  and  disseminate  news. 
Cards,  we  know,  have  been  is¬ 
sued  to  non-bona  fide  newsmen. 
Such  power  in  the  hands  of  one 
man  could  lead  to  abuse,  to  the 
shutting  off  of  news  for  any 
newspaper  that  dared  write  any¬ 
thing  the  Police  Commissioner 
does  not  like.” 

The  judge  quickly  and  deci¬ 
sively  interposed  that  no  consti¬ 
tutional  question  was  involved, 
that  freedom  of  the  press  was 
not  at  stake. 

Assistant  Corporation  Counsel 
Irwin  Brownstein,  appearing 
for  Corporation  Counsel  Peter 
Campbell  Brown,  attorney  for 
the  respondents,  replied  that  the 
regulations  give  the  Police  De¬ 
partment  great  discretionary 
powers  and  that  these  powers 
have  not  been  abused  in  regard 
to  the  New  York  Enquirer.  .All 
news  media,  he  said,  were  noti¬ 
fied  in  advance  that  there  would 
be  a  re-evaluation  of  press  cards 
and  that  specific  assignments 
would  have  to  be  listed  for  each 
man  for  whom  a  card  was  re¬ 
quested.  He  said  the  Enquirer 
sent  only  a  list  of  names,  with¬ 
out  assignments,  and  that  one 
request  was  for  the  secretary- 
treasurer  of  the  newspaper. 

No  ‘Right’ 

“There  is  no  constitutional 
right  for  anyone  to  have  access 
to  all  places,”  said  Mr.  Brown¬ 
stein.  “The  only  purpose  of  the 
working  press  card  is  to  give 
reporters  access  to  fires  and 
accidents,  and  then  only  at  the 
discretion  of  the  police  officer 
on  duty  there. 

“The  Police  Commissioner  has 
an  Advisory  Committee  on  Press 
Cards  made  up  of  editorial  ex¬ 
ecutives  of  the  newspapers, 
which  makes  recommendations 
to  Deputy  Commissioner  Arm, 
who  was  a  police  reporter  for 
the  New  York  Herald  Tribune 
and  who  knows  the  newspapers’ 
needs. 

“We  a.sk  for  information  about 
assignments  because  the  cards 
cannot  be  issued  promiscuously,’’ 
he  added.  “We  can’t  have  30 
newsmen  with  working  press 
cards  descending  on  a  scene 


where  there  are  only  four  po¬ 
licemen,  for  instance,  in  which 
case  they  would  interfere  with 
police  work.  When  the  Emiuirer 
gave  further  information,  it  was 
given  five  cards.” 

Mr.  Brownstein  said  the 
American  IVeeA-Ji/,  Sunday  news¬ 
paper  magazine,  had  28  working 
press  cards  last  year  and  none 
this  year.  He  declared  Commis¬ 
sioner  Kennedy  is  not  against 
freedom  of  the  press.  The  En¬ 
quirer,  he  asserted,  has  attacked 
the  Commissioner  as  “Commis¬ 
sar  Kennedy”  and  “Hitlerite 
Tyrant  Kennedy.” 

“The  Police  Department  has 
gone  overboard  in  providing  the 
Enquirer  with  press  cards,”  he 
concluded. 


Working  Press 
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Metro  Group 
Stock  Held 
By  46  Now 

Stock  ownership  in  Metro¬ 
politan  Sunday  Newspapers, 
Inc.  has  been  enlarged  to  in¬ 
clude  46  newspapers  in  a  re¬ 
capitalization  program.  The  10 
original  participants  sur¬ 
rendered  their  shares  to  the 
company  and  this  cleared  the 
way  for  36  members  to  share 
in  stock  ownership  with  the  10. 

Completion  of  the  plan  be¬ 
came  known  after  the  last 
meeting  of  the  board  of  direc¬ 
tors  in  New  York  last  week. 

Two  new  directors,  enlarg¬ 
ing  the  board  to  nine,  are  Wil¬ 
liam  A.  Dyer  Jr.,  Indianapolis 
Star,  and  Hal  Shugard,  St. 
Paul  Pioneer  Press.  Chairman 
of  the  board  is  P.  B.  Stephens, 
New  York  News,  and  secretary- 
trea.surer,  Everett  R.  Stone. 

“W’e  have  come  of  age,”  is 
how  Charles  T.  Kline,  president, 
explained  the  recapitalization 
of  the  25-year  old  network. 

The  comics  network  has 
18,821,3.53  (ABC)  and  the 
magazine  network  17,706,684 
(ABC). 

“Our  newspaper  owners  are 
dedicated  as  never  before  to 
selling  the  Sunday  field  as  a 
newspaper  medium  in  competi¬ 
tion  with  TV,  radio  and  maga¬ 
zines,”  said  Mr.  Kline. 

The  late  Ray  T.  Wilken,  ad¬ 
vertising  director  of  the  New 
York  News,  originated  the  idea 
of  the  Metro  Sunday  network. 
The  idea  became  a  reality  in 
1932,  when  nine  other  publish¬ 
ers  joined  the  News  in  setting 
up  Metropolitan  Sunday  News¬ 
papers,  Inc. 

Subscribing  stockholders  who 
are  members  of  both  the  comics 
and  magazine  groups  have  two 


votes,  and  those  who  are  mem¬ 
bers  of  only  one  group,  one. 

In  addition  to  46  stockholding 
papers,  Metro  has  five  associate 
members,  the  Newark  News, 
Rochester  Democrat  &  Chroni¬ 
cle,  Springfield  Republican, 
Wichita  Eagle,  and  Honolulu 
Star-Bulletin. 

“To  keep  pace  with  expand¬ 
ing  sales,  the  publisher  owners 
have  increased  substantially  our 
budget  devoted  to  special  serv¬ 
ices  to  advertisers  and  adver¬ 
tising  agencies,”  Mr.  Kline 
said.  “Salesmen  have  been  add¬ 
ed  to  the  comics  and  magazines 
staffs. 

“Because  Metro  profits  stay 
with  members  papers,  the  new 
member-ownership  policy  will 
strengthen  local  cooperation  at 
the  retailer  and  distributor 
level. 

Besides  the  two  newly-elected 
member,  Mr.  Stephens  and  Mr. 
Kline,  members  of  the  board 
are  Howard  Clother,  Buffalo 
Courier-Express;  C.  E.  McKit- 
trick,  Chicago  Tribune;  I).  R. 
Merrill,  Detroit  News;  John 
W.  Moffett,  Minneojpolis  Trib¬ 
une;  and  Earl  Gaines,  1‘itts- 
hurgh  Press. 

The  iirestent  stockholders  are; 

Baltimore  Sun,  Boston  Globe,  Boston 
Herald,  Buffalo  Courier-Express. 

Chica«o  Sun-Times.  Chicaito  Tribune, 
Cincinnati  Enquirer,  Cleveland  Plain 
Dealer,  Columbus  Dispatch. 

Dalla.s  News,  Denver  P  st,  Des 
Moines  Register,  Detroit  Free  Press. 
Detroit  News. 

Fresno  Bee,  Houston  Oironicle. 
Indiana|>olis  Star,  Look  Beach  Inile- 
liendent-Press-TeleKram,  Los  Anaeles 
Times. 

Milwaukee  Journal,  Minnea|)olis 
Tribune,  New  Orleans  Times-Picayune 
&  Stales,  New  York  Herald  Tribune. 
New  York  News,  Oakland  Tribune. 
Omaha  World-Herald. 

Philadelphia  Intjuirer.  Phoenix  Ari¬ 
zona  Itepublic  Pittsburah  Press.  Port¬ 
land  Oregon  Journal,  Portland  Ore- 
iroiiian.  Providence  Journal. 

Sacramento  Bee.  Ixiuis  Globe- 

Democrat.  St.  Louis  PoBt-Di9i>ntrh.  St. 
Paul  Pioneer  Press.  Salt  Lake  Tribune. 
San  Antonio  E.xpress,  San  Dietpi 
Union.  San  Francisco  Chronicle.  San 
Jo.se  Mercury-News,  Seattle  Times, 
SiKikane  Spokesman-Review.  Syracuse 
Post-Standard,  Tacoma  News  Tribune. 
Washineton  Star. 
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Boston  Globe  Would 


Deny  Radio  to  H-T 


Washington' 


Taking  a  new  tack  in  its  op¬ 
position  to  the  Boston  Herald- 
Traveler’s  broadcasting  activi¬ 
ties,  the  Boston  Globe’s  pub¬ 
lishers  this  week  petitioned  the 
Federal  Communications  Com¬ 
mission  to  conduct  a  hearing  on 
the  renewal  of  license  for  Radio 
Station  WHDH,  Boston. 

Globe  Newspaper  Company’s 
petition  repeated  accusations 
that  the  Herald-Traveler  Corpo¬ 
ration  uses  its  radio  operation 
to  further  the  interests  of  its 
newspapers  in  a  way  that 
“raises  questions  of  the  viola¬ 
tion  of  antitrust  laws.” 

Infoimation  similar  to  that 
offered  by  the  Globe  in  protest 
against  possible  grant  of  a  tele¬ 
vision  license  to  WHDH,  Inc., 
a  Herald-Traveler  subsidiaiy, 
was  contained  in  the  new  filing 
with  the  Commission.  (E&P, 
Feb.  9,  16  and  March  9). 


.\sk  for  Hearing 
Globe  asked  to  be  made  a 
party  to  the  proceeding  if  FCC 
designates  the  radio  renewal 
application  for  hearing.  The 


present  licenses  for  WHDH  and 
WHDH-FM  expire  April  1.  Re¬ 
newal  applications  are  made 
every  three  years. 

(Robert  B.  Choate,  publisher 
of  the  Herald-Traveler,  com¬ 
mented:  “This  is  a  repetition 
by  the  Globe  of  the  lie  that  I 
would  use  a  TV  channel  that 
had  just  been  designated  for 
someone  else  to  harm  the  Globe. 
This  I  categorically  deny  as  I 
have  before.  The  only  thing 
new  in  this  petition  is  that  the 
Globe  doesn’t  like  the  way  I  edit 
these  newspapers  or  the  way 
we  print  our  free  radio  logs.”) 

The  FCC  hearing  examiner, 
just  a  year  ago,  denied  the 
WHDH  application  for  a  TV 
channel  and  gave  preference  to 
Greater  Boston  Television  Cor¬ 
poration.  The  case  is  pending 
before  the  Commission  for  final 
decision. 

It  is  the  gist  of  the  Globe’s 
petition  that  the  Herald-Trav¬ 
eler  would  use  a  TV  station  “to 
promote  the  Herald-Traveler,  to 
attempt  to  force  a  merger  with 
the  Globe,  or  to  injure  the  Globe 
or  to  drive  it  out  of  business.” 


Gieater  Boston  and  Mas.sa- 
chusetts  Bay  Telecasters,  Inc. 
have  also  requested  a  reopening 
of  the  record  for  the  TV  license 
joining  with  the  Globe  in  rais¬ 
ing  questions  of  tbe  fitness  of 
WHDH  to  .serve  the  public  in¬ 
terest. 

New  Petition 


In  the  new  petition,  the  Globe 
sets  forth  that  the  Herald- 
Traveler  entered  the  radio  field 
in  1946  “because  it  was  then 
thought  that  facsimile  might 
make  inroads  into  the  newspa¬ 
per  business.” 

The  radio  stations,  the  Globe 
asserted,  have  been  regarded  as 
subordinate  arms  of  the  news¬ 
papers  and  have  been  operated 
with  a  joint  space-time  arrange¬ 
ment  whereby  advertisers  who 
buy  three  10-minute  segments 
of  a  music  program  per  week 
for  13  weeks  at  $180  per  week 
receive  free  three  60-line  ad¬ 
vertisements  each  week  in  the 
Herald  with  the  Herald-Tr.av- 
eler  promoting  the  products  and 
participation. 


aid -Traveler  to  discredit  thf 
Post  and  its  owner  and  te 
hinder  efforts  which  were  being 
made  to  save  the  Post  and  keep 
it  as  a  competing  newspaper  in 
Boston.” 

Affidavits  of  Davis  Taylor, 
•lohn  I.  Taylor  and  John  F. 
Reid,  top  executives  of  the 
Globe,  were  again  called  to  the 
attention  of  the  FCC  in  respe« 
to  allegations  of  the  Herald- 
Traveler’s  attempt  to  “injure" 
the  Globe. 

Refer  ence  was  made  also  to 
the  past  anti-trust  history  of 
United  Shoe  Machinery  Corpc^ 
ration  and  the  “close  relation¬ 
ship”  between  the  Herald-Trav¬ 
eler  and  that  company. 

“Whether  or  not  the  practice;  I 
of  the  Herald  -  Traveler  and 
WHDH,  Inc.  amount  to  a  viola¬ 
tion  of  the  anti-trust  law; 
should  be  thoroughly  investi¬ 
gated  by  the  FCC,”  the  Globe 
petition  concluded. 


Reference  to  The  Post 
The  Globe  also  charged  that 


an  analysis  of  the  Herald- 
Traveler  news  stories  on  the 
suspension  of  the  Boston  Post 
“clearly  proves  that  it  was  the 
apparent  purpose  of  the  Her- 


Sell  Ratlio  Outlet 

Federated  Publications,  Inc., 
publishers  of  the  Battle  Creel- 
(Mich.)  Evqnircr  &  News,  ha; 
sold  Radio  Station  WELL  to 
Southern  Michigan  Broadcast-  I 
ing  Corporation  for  $100,00('.  ™ 

Allen  Kander  &  Co.  were  brok¬ 
ers  in  the  transaction. 


March  16,  1957 


Dear  Publishers: 


We  are  gratified  to  have  received  the  many  letters  and  calls  from  our  friends  upon 
the  organization  of  HAMILTON.  STUBBLEFIELD,  TWINING.  &  ASSOCIATES. 


We  pledge  to  you  in  the  newspaper  business  that  we  will  maintain  our  high  stand¬ 
ards  of  confidential  negotiations,  property  appraisals  and  finance. 


Unique  in  our  NATION-WIDE  SERVICE  is  the  fact  that  all  of  us  have  pioneer  broker¬ 
age  know-how  and  have  owned  and  operated  media  properties. 


Sincerely, 


CHICAGO 


WASHINGTON,  D.  C. 


SAN  FRANCISCO 


HAY  V.  HAMILTON 
Tril)une  Tower  Delaware  7-27.5-5 


WILLIAM  T.  STUBBLEFIELD 


1  7.57  DeSales  St.,  N.  W.  Executive  .5-.54,5fi 


W.  R.  TWINING 
1 1 1  Sutter  .''t.  Exbrook  2-.5671 
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Judges  Disagree 
On  Juvenile  Names 

Trenton,  N.  J. 

The  State  Supreme  Court’s 
committee  on  juveniles  opposes 
a  suggestion  by  another  court 
committee  to  publish  the  names 
of  some  juvenile  offenders. 
(E&P,  March  9,  page  46.) 

The  Juveniles  Panel,  headed 
oy  Superior  Court  Judge  Rich¬ 
ard  J.  Hughes,  said  it  was 
against  such  publicity  last 
April  and  still  is.  . 

There  is  no  law  now  against 
publishing  their  names  but 
juvenile  court  records  are  kept 
secret  by  judges,  and  newspa¬ 
pers  generally  do  not  publish 
names  of  offenders  under  16. 

The  Hughes  committee  report 
said:  “the  publication  of  the 


disgrace  of  a  juvenile  is  a  de-  ; 
stroying  and  not  a  deterrent  ^ 
factor  ...  it  is  obviously  the 
duty  of  the  State  to  protect 
these  children  as  wards.’’ 

• 

Correction 

The  Springfield  (Ill.)  Prtsu, 
a  free-distribution  weekly,  is 
being  printed  in  an  East  St. 
Louis  plant  and  not  in  the  plant 
of  the  former  Citizens  Tribune, 
a  Springfield  daily  which  sus¬ 
pended  after  two  months.  \ 
(E&P,  March  9,  page  54.) 
J.  R.  Fitspatrick,  owner  of  the 
Tribune  plant,  states  that  it  is  ; 
for  sale  but  that  he  is  continu¬ 
ing  to  operate  and  expand  the  ^ 
commercial  printing  phase  of 
his  business. 


Benefit  from  our  Vast  Newspaper  Audience 


J 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

Newspaper  Brokers 

Newspaper  Appraisers 

SALES  •  PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 

P.  0.  Box  8182,  Greensboro,  N.  C. 

NEWSPAPER  VALUATIONS 

Tax  and  all  other  purposes 

Over  130  valuations  made 

NEWSPAPER  properties  of  invest*  Exi>erienced  court  witness 

BMnt  quality:  ‘Hie  DIAL  Aftency,  66  Complete  reports  submitted 

Adelaide,  Detroit,  Mich.  WO  3-3926.  g_  BENTHUYSEN 

RALPH  J.  ERWIN 
oewipapers  and  radio  stations.  1443 

S.  Trenton,  Tulsa,  Okla. 

446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publications  For  StUe 

rrS  NOT  the  down  payment  that 
buys  the  newspaiwr — It’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
it  why  we  insist  on  personal  contact 
celling. 

LEN  FEIGHNER  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

ISOLATED  CALIFORNIA 
EXCLUSIVE 

Only  i>aper  in  vast  area.  Owners  re¬ 
tiring.  '66  operating  profit  $17,000. 
Price  $60,000.  $14,600  down.  We  have 
never  offered  a  better  newspaper.  Plant 
is  complete.  Area  and  climate  ideal. 
THIS  IS  TOPSl  HURRY  1  J.  A. 
Snyder,  Newspaper  Broker.  12163  W. 
Washington  Blvd.,  Los  Angeles  66, 
California.  EX  1-6238. 

.MORE  SALES  this  year  than  ever 
before.  There  must  be  a  reason.  J.  R 
GABBERT,  3987  Orange  St..  Riverside, 
fslif. 

CONFIDEN’nAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co..  Ventura.  Calif. 

f'l-ORIDA  GOLD  COAST  —  Weekly 
Shopper.  Grosses  $35,000  Plus.  Estal^ 
lished  4  years.  Fastest  growing  area 
in  U.S.  Other  interests  necessitate 
sale  at  $26,000,  firm.  Box  1003,  Elditor 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder.  12168  W.  Wash- 
logton  Boulevard,  Los  Angeles  66 
Osl.  Day  or  Niu  Phone:  EX  1-5238. 

&  Publisher. 

IN  FOURTH  Year  of  publication. 
Long  Island  Weekly.  Good  printing 
contract.  About  $1,000  cash  required. 
Balance  small  monthly  payments.  Rea¬ 
son  :  Owner  ill.  Box  946,  Editor  A 
Publisher. 

THK  "Golden  Rule"  is  our  yard¬ 
stick.  Stypes,  Rountree  &  Co.,  626 
Market  San  Francisco  6,  Cal. 

WEaiKUES-DAIUES 

WE  OETER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligation. 

JACK  L.  STOLL  A  ASSOCIATES 
422  Hollywood  Security  Bldg., 

6381  Hollywood  Blvd. 

Los  Angeles  28,  Calif, 
j  BIO  CITY  LABOR  WEEKLY  WITH 

1  fine  plant :  old  established,  fine  earner ; 

1  real  opportunity  for  printer  to  become 
'  publisher.  Bailey-Krehbiel.  Box  396, 
Salina,  Ks. 

THIS  IS  IT— SEan  WEEKLY,  should 
ba  daily :  grossing  $170,000,  netting 
ovar  $40,000  ;  80  year  steady  volume, 
profit  gidns ;  6,600  paid  circulation, 

■bonld  easily  go  10,0(>0  if  daily ;  ade¬ 
quate  building,  plant ;  central  north 
USA  location :  requires  $75,000  cash 
pleaaa  state  financial  ability.  Wayne 
Petarson,  214  Natl  Bldg.,  Moorhead, 
Minn. 

for  March  16,  1957 

,  MIDWEST  NEWSPAPERS 

»  proven  fields.  Herman  Koch,  292S 
MTfinia  SU,  Sioux  CSty,  Iowa. 

rat  BROTHERS,  Binghamton.  N.  Y. 
iRabliahed  1914.  Newspapers  bouKht 
and  sold  without  publicity. 

UD  IN  EFFECTING  CONSOUDA- 
1  TONS.  Varied  plans  to  meet  Indi- 
jdoal  situations.  Newspaper  Service 
'®®P*ny,  601  Georgia  Savings  Bank 
"lag..  Atlanta,  Ga. 

A.N.P.A  OWL 

Hcailline  Ih  Apitroarhinit!  ! 
Hurry!  .  .  .  If*  March  21»t 
See  Page  66 

For  Full  Uelail*. 

editor  &.  PUBLISHER 

ANNOUNCEMENTS 

Publications  For  Sole 


PUBLISHING 

OPPORTUNITIES 


FLORIDA  recreation  and  amusement 
euide  published  winter  season  only. 

MANAGEMENT  -  purchase  -  profit 
sharing  opportunity  New  York  State. 
Weekly. 

TWO  WEEKLIES  grossing  $80,000  in 
Chart  2  area.  $15,000  will  handle. 

TWO  WEEKLIES  Chart  3  area,  in 
run-down  condition,  can  be  combined  i 
for  exclusive  county-seat  operation. 
Buyer  should  have  $16,000  cash  down- 
payment  and  capital  for  rehabilitation. 

SUCCESSFUL  Florida  weekly,  rapidly 
expanding,  will  sell  interest  to  silent  j 
partner. 

EXCELLENT  weekly,  exclusive  county- 
seat,  Chart  5  area.  Requires  $16,000 
cash. 

CASH,  experience  and  initiative  are 
needed  in  each  instance.  If  you  are 
just  a  wishful  thinker,  don't  write. 

PUBLISHERS  SERVICE  j 

P.  O.  Box  3132,  Greensboro,  N.  C. 


EXCLUSIVE  DAILY-RICH  MARKET 
Chart  Area  7.  Owner  will  consider 
$186,000,  terms.  High  owner  salary,  low 
profits,  unusual  potential,  excellent 
place  to  live.  Data  only  to  bonafide,  fi¬ 
nancially  able  with  suitable  background. 
Broker.  Box  1019,  Editor  &  Publisher. 


Business  Opportunities 

PRINTER  wanted  near  Chicago  to 
print  2  or  3  slick  stock  trade  maga¬ 
zines  2  to  300  pages  with  color,  20,000 
runs.  Send  samples  of  work  and  list  of 
equipment.  Box  1026,  Editor  &  Pub¬ 
lisher. 


'  National  Advertising  Space 

GULF  BEACH  JOURNAL 
I  TREASURE  ISLAND,  FLORIDA 
P.O.  BOX  8008,  MADEIRA  BEACH 


NEWSPAPER  SERVICES 


Cireulmtion 


I  "PUBLISHERS  OF  WEEKLY  AND 
SEMI-WEEKLY  NEWSPAPERS! 

If  you  are  h.aving  trouble  with  your 
1  Circulation  w-e  are  equipi>ed  to  install, 

,  at  low  cost  to  you,  a  Boy  Carrier  Or¬ 
ganization,  Monthly  Collection  System 
and  train  your  Personnel  to  handle 
this  proven  system.  We  have  twenty- 
seven  years  exjierience". 

JAMES  COSTELLO  &  ASSOCIATES 
9740  S.  WINSTON 
CHICAGO  4.3,  ILLINOIS 
IIILLtop  6-2194 


_ Job  Printing 

!  PUBUSHERSt  PRINTING  WEEKLY 
j  Nawspapera — Shoppers — Our  Specialty 
'  Contact  Hammonton  Printing  Co.,  18 
South  2nd  St.,  Hammonton,  New  Jer¬ 
sey. — Logan  1-2300. 


Syndicates-Features 


Sell  your  Feature  to  daily  and  weekly 
newspapers.  Expert  marketing  plan. 
Write  for  detaib. 

SOUTHEAST  REPRODUCTION.  INC. 
P.  O.  Box  562  STATION  A 

_ St.  Petersburg  2,  Florida _ 


BOATING  COLUMN  I-X)R  SYNDICA¬ 
TION.  Kenneth  Vandenbree.  SSCD- 
SNAME,  W.  Oakland  Ave.,  Oakland, 
New  Jersey. 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 

SKIDMORE  AND  MASON.  INC. 
66-69  Frankfort  Street 
New  York  88,  N.  Y. 

Barclay  7-9776 


NEWSPAPER  SERVICES 


Press  Engineers 


UPECO,  INC. 

SPECIAUZING  IN  DUPLEX 
AfID  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Court,  Islip,  New  York 
JU  1-0687 


MACHINERY  and  SUPPUES 


Composing  Room 


MODEL  8 — 2  magazine  Serial  No. 
37473R 

8*/2  point  for  111^  ems 
6  pt.  for  10  ems 

Triangle  8*.^  pt.  No.  1710  Ideal  witli 
Bold 

6  Triangle  6  No.  2  with  Gothic  No.  3 
Complete  — — — $1660.00 

MODEL  5— Serial  No.  15038 
8*A  pt.  for  11'^  ems 
2  mold  disc 

8’^  pt.  No.  1710  Ideal  with  Bold 
Complete  - $1476.00 

MODEL  6— Serial  No.  14097 
Universal 

pt.  No.  1710  Ideal  with  Bold 
Complete  - $1235.00 

FOR  ANY  OTHER  INFORMATION, 
terms,  etc.,  contact  Mr.  Byron  War- 
nock,  Vallejo  Times-Herald,  Vallejo. 
California.  These  machines  can  be  seen 
in  operation  in  our  plant  at  Napa 
and  Maryland  Streets,  Vallejo,  Cal. 


I  3  MODEL  C-2  INTERTYPES 

High  speed,  with  teletype  keyboards, 
I  serial  no’s  16,000  &  19,000;  Model  F 
ELROD,  ser.  F  3781-E:  MONOTYPE 
,  .MATERIAL  MAKER. 

1  ERNEST  PAYNE  CORP. 

i  82  Beekman  St.,  New  York  City 

BEekman  3-1791. 


LUDLOW,  22Vi  em,  rebuilt  $2,260. 
Good  selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
68$  Plymouth  Court,  Chicago  6,  III. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  Q  50c  per  line  each 
insertion;  3  times  9  5Sc;  2  O  60c; 
1  9  6^.  Add  20c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 
4  times  O  95c  per  line  each  insertion; 
3  times  9  $1.00;  2  times  9  $1.05; 
1  9  $1.10.  3  lint  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  com- 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  ri|ht  to  edit  all 
copy.  _ 


DISPLAY  RATES 


Aiate 

1 

6 

13 

26 

52 

Uses 

Time 

TisNS 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 


1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phene  BRyant  9-3052 
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MACHINERY  and  SUPPUES 

Compoiing  Room 


MACHINERY  and  SUPPUES 

Press  Room 


MACHINERY  and  SUPPUES 

Press  Room 


MACHINERY  and  SUPPLIES 

Wanted  to  Buy 


THE  NATION’S  Newspaper  Forms 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  Turtles--f76.60  to  $88.60.  Write 
for  literature.  L.  &  B.  Sales  Company, 
P.O.  Box  6(  0,  Elkin,  North  Carolina — 
World’s  Lantest  Manufacturer  of 
Newspaper  Form  Trucks. 


Mail  Room 


GOSS  4  UNIT  PRESS 

HI  -  64  Pa^e  Newspapers 
Hish  Si>eed  Low  Construction 
I,/en8:th  Sheet  Cutoff  22'%" 
Paper  Roll  Brackets  &  Hoists 
AC  Motor  Drive 
Stereotyi>e  Machinery 


Goss  Double  Width 
Unit  Type  Press 

4  Units  -  Double  Folders 
Floor  Feed  AC  Drive 


WANTED  TO  PURCHASE  one  tusj 
Ludlow  in  Kood  working  order,  rscen 
model.  Also  one  Teletyiresetter  standard 
oireraiinir  unit,  standard  keyboard, 
must  he  late  mcxlel  in  ftood  conditiog. 
Give  all  information,  price,  model,  aad 
if  in  stood  runnintt  onder.  E.  T,  Bron- 
fleld,  Newcomb,  Maryland. 


3  CRAWFORD  Wrapping  Machines, 
newspaper  or  magazine.  Rate  1,000  per 
hour.  Used,  in  good  condition.  $600 
each  (less  10%  for  lot).  Gasoline  Re¬ 
tailer,  17  Union  Square  West,  New 
York  City,  N.  Y. 


/Vesesprint 

OVER  SUPPLIED  with  Newsprint  T 
Need  guaranteed  deliveries  of  news¬ 
print?  Have  spot.  All  sizes— 61”  Rolls 
on  hand.  Excellent  quality.  Consult: 

BUNGE  PULP  &  PAPER  CO. 

for  all  sizes  Standard  White  Newsprint, 
46  W.  45th  St.  N.Y.C.  JU  2-4174  2-4880 
_ DOMESTIC— IMPORT— EXPORT 

BEHRENS  PULP  A  PAPER  CO. 

AH  Sizes  Staitdard  Canadian  Newsprint 
70  E.  46  St.  N.  Y.  MU  6-6676 

FOR  SALE  76H  tons  81”  CaUlina 
Roto  Book,  88”  diameter,  steel  cores. 
Purchased  Dec.  '66  for  11.66  cwt. 
11.40  cwt.  cash.  Fresno  Guide,  P.  O. 
Box  1907,  Fresno,  California. 


Press  Room 


3  UNIT  HOE  PRESS 

2234”  AC  Drive,  end  fed.  Automatic 
Tensions.  Available  September,  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4690 

64  PAGE 
GOSS 
SPEEDLINER 

.  our  Units,  Color  Cylinder  for 
FULL  COLOR 

UtJt  Off,  9  column  width  rollers, 
AC  drive,  Cutler-Hammer  controls  re¬ 
conditioned,  Bay  window  arrangement, 
underfed 

Available  February,  1968 
This  press  is  prtxlucing  excellent 
R.O,P.  full  color  printing  as  well  as 
spot  color  regularly.  Excellent  condi¬ 
tion.  Write  for  sample  editions.  E.  I,. 
Burgess.  Mechanical  Superintendent. 
May  be  seen  in  operation  at 

THE  LA  CROSSE  TRIBUNE 
La  Crosse,  Wisconsin  Phone  2-8040 

8  UMTS- 2  PR  FOLDERS 

Duplex  Metropolitan :  Leads  for  spot  i 
color :  Roll  Arm  Brackets :  A.C.  Drives.  . 

Will  sell  as  Two  4-Unit  Presses,  j 
Available  early  Spring. 

BEN  SHULMAN  ASSOCIATES  | 
60  E.  42  St..  N.  Y.  17  OXford  7-4690 


SCOTT  4  UNITS 

DOUBLE  folder  22%"  cutoff,  AC  drive. 
32-64  pages,  4  plates  wide.  Just  recon¬ 
ditioned  with  all  new  rollers  and 
blankets.  Sold  with  or  without  lease 
of  location.  46  minutes  from  N.Y.C. 
Seen  running  by  appointment.  Stereo 
finishing  machine  and  furnace.  Bo.x 
1^020.  Editor  *  Publisher. 


3  UNITS— COLOR 

8  SCOTT  Units  with  2  superimposed 
color  couples,  end  feed.  AC  drives. 

.Stereotype-  23%6''  cutoff. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4.690 


JOHN  GRIFFITHS  CO.,  INC. 

41.6  Lexington  Ave.  New  York  17,  N.Y. 


DL’PLE.X  20  PAGE  semi-cylindrical 
rotary,  complete  with  stereo  equipment, 
many  spare  parts  and  rollers.  Now  in 
operation,  and  doing  excellent  job. 
Write  or  call  for  complete  description. 
Better  yet.  come  and  see  it.  The  Oak 
Ridger,  Oak  Ridge,  Tenne-ssee. _ 

PRESS  MOTOR  DRIVES  of  26.  40, 
60,  76,  100  and  160  H.P.  A.C.  All 
complete  with  control,  chain  and 
sprockets.  George  C.  Oxford,  Box  908, 
Boise,  Idaho. 


3  OCTUPLE  PRESSES 

I  12  SCOTT  Units  with  6  Super-Imposed 
I  Color  Units;  8  Double  Folders  with 
Balloons ;  AC  Drives ;  Reels  &  Past¬ 
ers  ;  Located  Miami  Daily  News ;  Avail¬ 
able  June  or  July.  Will  split  as  8 
singles  Octuples. 

;  BEN  SHULMAN  ASSOCIATES 

'  60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


SAVE  $1,000  &  MORE  i 

Sta-Hi  Master  Former,  late  model,  j 
Kemp  Stereo  Firnace  6,000  lb.  capac-  i 
ity,  two  carbe.  Big  Chief  Remelter, 
Dumperin,  Trucks,  watercooled  mold,  , 
Vandercook  Proof  Press  #326  (Full  | 
Page)  Monotype  Strip  Caster.  Write 
Box  914,  Editor  &  Publisher.  | 

SACRIFICE 

5-6  or  7  UNIT  GOSS  PRESS 

!  ARCH  TYPE,  High  Speed,  low  con- 
’  struction,  AC  Drive.  28^”  cutoff, 
double  folder,  C-H  Conveyor. 

Reasonable  priced  for  early  removal.  I 
Located  Philadelphia  Daily  News 

'  BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  OXford  7-4690 

I  DUPLEX  TUBULAR  %  and  page 
'  folder.  Complete  in  good  condition. 

I  Now  available.  GEORGE  C.  OXFORD. 
Box  903,  Boise,  Idaho.  _ 


GOSS  6  unit  tyijo  press  purchased  in 
1924.  In  the  past  five  years,  more  than 
$20,000  have  been  spent  on  this  press 
to  put  it  in  A-1  condition. 

PRINTS  four  colors 
PRINTS  48  pages  (all  black) 
PRINTS  40  pages  (two  colors  and 
black)  straight 
PRINTS  72  pages  collect 
USES  62”  paiier  roll 
PAPER  is  end  fed 
CUT-OFF  23ri6 

PRESS  has  all  NEW  BEARINGS 
PRESS  runs  at  34,000  an  hour 
THREE  folders  (one  used  as  spare) 
ALL  electrical  control  equipment 
"TWO  75  HP  Motors — d.c.  current 
PRESS  has  automatic  tension  con¬ 
trol 

SPARE  roller  liners  and  many 
other  spare  parts 
FOUR  portable  ink  fountains 
REVERSIBLE  unit  cylinder 

This  press  i.s  located  in  Erie,  Pa. 
Price  is  $75,000.00  as  is  where  is.  Con¬ 
tact  Edw.  Hintenach,  Erie  Times, 
Erie,  Pa. 


DUPLEX  TUBULARS 
16  Page — 24  Page— J4  Fold.  Complete 
Stereo — AC. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4690 


23  9/16"  Cutoff  Stereotype 

Can  Be  Seen  In  Operation 
Available  Late  This  Year 

Parkersburg,  West  Virginia 
Sentinel  Company 

or 

The  Goss  Printing  Press 
Company 

Division  of  Miehle-Goss-Dexter 
Incorporated 

5601  West  31st  Street 
Chicago  50,  Illinois 


GOSS  DEKATUBE 

24  page ;  new  in  1962 ;  Balloon  Form¬ 
er  ;  Color  Pans,  automatic  tensions, 
rewinder;  A.C.  Drive;  Omplete  Vac¬ 
uum  back  Stereo.  Located  Appleton, 
Wisconsin.  Available  April  1. 

BEN  SHULMAN  ASSOaATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


Stereotype 


HALL  MAT  ROLLER 

with  6  HP  Motor  Medium  Weighi 
roller  for  General  Service. 

26  DURAL  Chases  for  8  column. 

#1  ROUSE  Power  Band  Saw. 

I  REBUILT  Radial  Arm  Rooter. 

Furnaces  And  CASTING  BOXES 
all  sizes. 

#26  Full  Page  Vandercook  Proof 
Press. 

MANY  OTHER  ITEMS 


THOMAS  W.  HALL 

StamforeJ,  Conn. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

i  BEN  SHULMAN  ASSOCIATES 

I  60  E.  42  St..  N.  Y.  17  OXford  7-4690 

WANTED :  8-page  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
j  available — Northern  Machine  Works. 

1  823  N.  4th  St.,  Phila.  6,  Pa. 

I  WILL  Buy  for  Cash.  Complete  Plants, 
i  also  Individual  Machines  and  Equip- 
j  ment — anywhere  in  U.S.A. 

i  PRINTCRAFT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y. 
REQUIRE  two  to  four,  double  width, 
newspaiier  units.  Steel  cylinders,  roller 
bearings,  71"  Web  width,  22%"  cutoff, 
with  double,  internal  gear  folder.  Reels 
and  paster,  minimum  36,000  speed, 
in  good  condition.  Apply  Box  1011, 

Fxlitor  &  Publisher. _ 

WANTED.  Duplex  or  Goss  Flat  Bed 
Weh  Press.  Cash  deal.  Inland  News- 
pa|)er  Supply  Co.,  422  West  8th. 

_ Kansas  City  6.  Mo^ _ 

WANTED  FOUIER  foi^Duplex  Tubu¬ 
lar  22%"  cutoff.  Must  have  V4  folder, 
r  ust  be  in  gord  condition.  Midwest 
Printing  Co..  801  S.E.  9th  St.,  Minne- 
'  apolis,  Minnesota. 


HELP  WANTED 


Administrative 


CONTROLLER — Must  be  expeneneid 
in  news])fl|3er  budget,  cost  control  and 
department  mann^rement.  90.000  cirm^ 
lation  bracket.  Chart  Area  12  nair 
Los  Antreles.  Rare  opportunity.  ^ 
lOOL  Editor  &  Publi.>*her. _ 


REASONABLY  YOUNG 
EXECUTIVE 

Experlenceid  In  the  business  oi 
running  a  newspaper. 

QUALIFIED  to  talo  over  position  cl 
General  Manager  of  a  75,000  dsHy- 
Sunday  operation. 

COMPENSATION  will  be  commin- 
surate  with  ability  and  responsibllifiw 
involved. 

Replies  held  in  strictest  confident* 
Box  1018,  Editor  &  Publisher. 


PUBLISHER 

$10,000  SALARY  plus  profit  sharioi 
bonus.  Successful  eastern  metropolitu 
weekly,  long  established,  well  abon 
6  figure  gross.  Experienced  workiaf 
manager  wanted,  grounded  in  advtp 
rising  promotion.  Full  details  6in 
letter.  Box  944,  Editor  A  Publiihe. 


Circulation 


CIRCULATION  MANAGER  WANTED 
Circulation  manager  with  experientt 
on  optional  pay  weeklies.  We  an 
publishers  of  4  weeklies  in  a  midwert 
community  of  850.000  people.  T(Hal 
present  free  circulation  of  '70.000.  Ex¬ 
cellent  future  for  the  right  man.  Box 

I  902,  Editor_  &  Publisher. _  _ 

j  OPPORTUNITY  for  a  yoong  ambi¬ 
tious,  aggressive  circulation  district 

)  manager  on  evening  newspaper,  ch^ 
area  2,  to  advance  in  the  circulatxw 
field— -either  city  or  country  a^ 
Highly  competitive — salary,  car  alsw- 
ance  and  bonus  plan.  If  you  thiol 
you  can  qualify  write  Box  922.  Bdr 
tor  A  Publisher. _ 

CIRCULATION  MANAGERS  mid 
solicitors  wanted  for  Pennsylvania 
ncwspaitcrs.  Write  PNPA,  271,  a. 
Front  St.,  Harrisburg,  Pa. 


Classified  Advertising 

WANTED  CLASSIFIED  ADVEBTI^ 
ING  manager  for  2  person  department 
Chart  Area  10.  Classified  Display^ 
outside  selling  experience  a  must  ^ 
gresslve  city  affording  an  excrilM* 
opportunity  for  Classified  Adverti^* 
Manager  who  will  make  calls.  •'<'* 

1  911,  Editor  &  Publisher. _ 

FLORIDA  DAILY  needs  a  Number 
Two  man  for  its  Classified  Departing 
in  the  beautiful  Capital  City. 
give,  fast-prowinp,  in  the  4*'>-50.0W 
population  bracket.  Stable  econ'^iW^ 
Many  recreational  and  cultural  w 
vantapres  nearby.  Pleasant,  four-season 
climate.  Good  working  conditions  ^ 
future  possibilities.  Write  in  confiw^ 
to  the  Classified  Manager,  Tallanas** 
Pemocrat,  Tallahassee,  Florida.  — 
WE  NEED  A  YOUNG,  aggressive  tnw 
with  executive  ability  and  a 
record  for  our  CLASSIFIED 
ACER  siK)t.  Opportunity  and  potenW 
are  unlimited  in  this,  the  fastest 
ing  are.a  in  America.  Salary 
bonus,  insurance  plan,  etc.  S^d  nr 
lime,  references,  salary  to  Dale 
Rather,  General  Manager. 

NEWS  TRIBUNE,  Fullerton,  Cai. 
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CLASSIFIED  SALESMAN 

TOP  SALESMAN  needed  for  the  eleaai- 
fled  edvertitinK  department  of  The 
Dtilr  Oklahoman  and  the  Oklahoma 
City  Timea.  The  man  we  want  U  a 
Bidwactemer  who  ia  a  proven  claaai- 
ged  ulesman.  Excellent  startins  aal- 
uj  and  incentive  plan.  Two  week 
fteation  after  a  year,  three  weeka 
after  6ve  years.  Life  insurance,  hoe- 
pitalixation  and  retirement  proitrama. 
Submit  full  details  of  experience,  edu¬ 
cation,  family,  age  and  references.  Re¬ 
plies  kept  confidential.  Write  to  Okla¬ 
homan  and  Times.  Room  206,  600  N. 
Broadway,  Oklahoma  City,  Oklahoma. 

CLASSIFIED  ADVERTISING 
MANAGER 

Required  for  medium  circulation  East¬ 
ern  Canadian  newspaper — Must  have 
proven  record  of  achievement  as 
ClassiOed  Manager  or  assistant.  Only 
a  man  of  ability  and  character  need 
apiily.  References  wil  be  checked  care¬ 
fully.  This  is  a  large  hard-selling 
and  fast-growing  operation.  Reply  in 
writing  to  Box  908,  Editor  &  Pub¬ 
lisher. 
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Duplay  Advertising 


ADVERTISING  MANAGER:  Must  be 
experienced.  Familiar  with  local,  na¬ 
tional,  and  classified  advertising  pro¬ 
cedures.  Newspaper  publishes  about 
12,000,000  lines  of  advertising  yearly. 
Daily  circulation  40,000.  Apply  Stanley 
T.  Black,  General  Manager,  Pawtucket 
(Rhode  island)  Times. 

IMMEDIATE  OPENING  for  experi- 
snced  advertising  salesman.  Must  know 
copy  and  layout.  Ideal  working  condi¬ 
tion,  congenial  staff,  lovely  seashore 
community.  40  hour  week,  with  vacae- 
tion,  insurance  and  other  benefits.  Sal¬ 
ary  open.  Apply,  giving  all  details. 
C.  J.  O’Connor,  Advertising  Director, 
The  Day,  New  London,  Connecticut. 

NEW  ENGLAND  daily  newspaper,  clr- 
eolation  about  88.000,  publishing  over 
10,000,000  lines  of  advertising  annual¬ 
ly,  has  opportunity  for  experienced  ad¬ 
vertising  director.  State  qualifications 
in  first  letter.  Address  Box  826,  Editor 
A  Publisher. 
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EXPANDING  24,000  weekly  needs  ad¬ 
vertising  man  to  join  young,  vigorous 
staff.  Great  future,  paid  vacation. 
Blue  Cross  comprehensive,  life  insur-  | 
ance,  smiling  boss,  suburban.  Paddock  j 
Publications.  Arlington  Heights.  Illi¬ 
nois.  CLearbrook  3-1620. 
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OPPORTUNITY  FOR  DISPLAY  ! 
ADVERTISING  SALESMAN  j 
ON  CONNECTICUT  DAILY  i 

Man  we  seek  should  have  some  knowl-  . 
edge  of  selling.  Copy-layout  experi¬ 
ence  will  be  helpful  but  not  necessary.  I 
Recent  Journalism  School  Graduate  ! 
could  qualify.  Mail  resume,  giving  j 
»ge,  education,  experience  and  salary  i 
requlremenU.  Box  926,  Editor  ft  I 
Publisher.  | 


TWO  STAFF  JOBS  available  on  one 
of  the  most  successful  high-linage,  non- 
metropolitan  papers  in  the  West.  We 
want  CH’ative  salesmen.  One  man 
with  4-.6  years  experience  plus  Bitreavi 
Workshop.  Operation  Step-up  train¬ 
ing  if  possible.  $125  weekly  plus 
bonuses,  full  benefits.  Second  man. 
prefer  journalism  grad  with  some 
Poetical  experience.  $90  plus  bonus,  I 
benefits.  Ideal  climate:  bunting,  fish-  ' 
'#g.  skiing.  Address  Box  904.  Editor 
4  Publisher. 

national  representative 

FOR  TOP-GRADE  WEEKLIES 

Has  immediate  opening  for  space  sales- 
®»n  in  Eastern  headquarters.  Experi- 
if  dealing  with  agencies  desir- 
f  II  nnd  commission.  Give 

[ml  details,  present  earnings,  in  first 
•tter.  Box  931,  Editor  ft  Publisher. 


HELP  WANTED 


Display  Advertising 


ADVERTISING  DIRECTOR 
to  take  over  department,  sell  and  pro¬ 
mote  2  fine  weeklies  in  fast  growing 
s'uburban  industrial  and  residential 
areas  in  Connecticut.  Want  man  with 
imagination,  vision  and  willing  to  keep 
liace  with  expansion  of  area.  Ibcperi- 
ence  mandatory.  Layout  knowledge  es¬ 
sential.  Young  organization.  Will  pay 
minimum  $115  plus  exi>enses,  bonus 
and  other  benefits.  Supply  full  details 
in  first  letter.  Write  Box  824,  Editor 
&  Publisher. 


ADVER-nSING  MANAGER  for  fast 
growing  daily.  Good  salary  and  in¬ 
ventive  plan  to  start,  many  fringe 
benefits,  unlimited  future.  Must  be  able 
U)  sell  and  manage  4  man  staff.  Write 
all  details  with  reference.  Chart  Area 
11,  Box  834,  Editor  &  Publisher. 
WANTED  DISPLAY  SALESMAN,'  ' 
must  be  able  to  sell  and  make  fair 
lay-outs,  a  man  who  can  work  on  his 
own  without  too  much  direction.  Con¬ 
genial  staff  and  good  working  condi¬ 
tions.  Definite  advancement  possibili¬ 
ties.  Ideal,  advertising  minded  town. 
Here  is  a  real  opportunity  for  a  man 
who  will  work.  Chart  Area  10.  Box 
910,  Editor  ft  Publisher. 

AD  V  ERTISI  NG~”SOLICI'fOR.  Perman^ 
ent  position  for  experienced  display 
layout  and  copy  writer  who  can  sell 
campaigns  and  service  accounts.  Write 
complete  information  and  present  sal- 
sp'.  Western  mountain  community  in 
big  outdoor  recreation  area,  excellent 
living  conditions.  Chart  Area  10, 
Write  Box  1024,  Blditor  ft  Publisher. 
DISPLAY  .ad  salesman  for  prize-win¬ 
ning  paper  near  San  Francisco,  ^x 
1031,  Editor  ft  Publisher. 

DISPLAY  MAN  needed  who  would 
like  a  job  out  West  where  the  oppor¬ 
tunity  is  unlimited.  Factors  that  make 
this  area  grow  are  atomic  energy, 
irrigated  farming,  hydroelectric  dams, 
natural  gas  and  the  young  hlmid  in 
our  Staff.  We  are  growing  and  expand¬ 
ing.  If  you  are  in  a  rut  and  want  to 
make  a  change  write  the  TRI-CTTY 
HERALD.  Pasco,  Washington,  Glenn 
(1.  Lee,  Publisher.  All  replies  confiden¬ 
tial.  Give  details  of  experience  and 
l»rsonal  qualifications  and  family  ob- 
ligntions.  Top  salary  for  right  man. 
IMMEDIATE  OPENING  for  experi¬ 
enced  display  salesman  in  fast  grow¬ 
ing  area.  Excellent  opportunity  for 
man  with  imagination,  vision  and  abil¬ 
ity,  to  keep  pace  with  our  growth. 
Must  1)0  self-starter.  No  drinkers  need 
apply.  Write  all  details  with  refer¬ 
ences  to  Wm.  R.  Cass,  Advertising 
Director.  Ledger-Gazette  P.O.  Box  711, 

f.ancaster,  California. _ 

TWO  MEN  with  experience  for  i)er- 
manent  advertising  positions  with 
coastal  California  sm.aller  daily.  Fine 
opportunities  and  wonderful  living 
conditions.  Send  resume  to  W.  F. 
Doming,  Advertising  Director,  The 
Telegram-Tribune,  San  Luis  Ohisiio, 

California. _ 

UNOPPOSED  42,000  daily  in  gTowTh 
area  needs  top  ad  salesman  as  re- 
•ilacement.  Exceptional  salary,  libernf 
l)onus.  Full  fringes  including  iwmsion. 
You  advance  according  to  ability,  not 
seniority.  Chart  Area  2.  Box  1012. 
'■slitor  ft  Publisher. 

VOIJNG  AGGRESSIVE  advertis'ing 
Tianager  for  western  daily  under 
1 0,000.  Must  be  able  to  produce  linage 
gains  through  hard  hitting  salesman- 
hip  and  well  planned  and  exeru'ed 
Promotions.  Good  starting  salary  with 
•■•irreasea  based  upon  performance. 
Write  Box  1046,  Editor  ft  Publisher 
■riving  _  full  details  of  personal  and 
Mcofessional  background  and  salary 
I  reiiuirement. 


Editorial 


EDITOR :  Dependable ;  conscientious, 
working  Managing  Editor  in  .3-man 
department ;  fast,  accurate,  some  re¬ 
porting  ;  must  know  how  to  meet  early 
deadline,  play  up  local ;  friendly,  per¬ 
sonality,  western  type.  Small  daily. 
Rockies,  county  seat.  Mild  climate, 
good  fishing.  $86  minimum  plus  bene¬ 
fits.  Chart  Area  10.  Box  843,  Editor  ft 
Publisher. 


1957 


Editor  sc  publisher  for  March  16,  1957 


HELP  WANTED 


Editorial 


STYMIED  WHERE  YOU  ARE? 

WE’RE  LOOKING  for  an  able  young 
newsman  with  all-around  experienoa  ' 
who  is  ready  to  move  into  a  highly  ' 
athieal  public  relations  department  | 
with  the  number  one  company  in  its 
field.  He’ll  help  the  editors  of  our  14 
regional  employee  publications  in  U.  S. 
and  Canada  develop  broad  new  eom- 
municationa  program.  This  is  a  rssl 
career  spot  with  headquarters  public 
relations  staff  in  friendly  medium-size 
family  town  two  hours  from  Chicago. 
Congenial  office,  unmatched  employee 
benefits  and  every  opportunity  to  use 
your  creative  talents  in  broad-scale 
public  relations  operation.  EYill  details, 
salary  requirements  to  Box  836,  Elditor 
&  Publisher. 


ASSISTANT  EDITOR 

AN  excellent  opportunity  exists  in  our 
Employee  Communications  and  Publi¬ 
cations  Division  for  a  college  graduate 
with  newspaper  or  magazine  experi¬ 
ence. 

POSITION  available  is  assistant  edi¬ 
torship  of  one  of  our  employee  publi¬ 
cations.  Re8i)onsibilities  include  news 
and  feature  writing  and  various  phases 
of  production. 

Interested  people  are  invited  to  call  in 
person  or  send  resumes  of  qualifica¬ 
tions  to  Mr.  R.  R.  Haarlow.  Profes- 
sional  Employment  Co-ordinator: 

EMPLOYMENT  DIVISION 
CATERPILLAR 

tractor  CO. 

Peoria,  III. 


EXPANDING  24,000  weekly  needs  ed 
torial  man  to  join  young,  vigorous 
staff.  Great  future,  paid  vacation.  Blue 
Cross  comprehensive,  life  insurance, 
smiling  boss,  suburban.  Paddock  Pub¬ 
lications.  Arlington  Heights,  Illinois. 
CLearbrook  3-1520.  _ 

CAPABLE  reporter  for  morning  met-  ' 
ropolitan  daily  and  Sunday,  Chart 
Area  11.  Excellent  employee  benefits.  | 

PREFER  man.  Not  over  32  with  1-3  | 
years  experience. 

MODERN  progressive  city.  All  out¬ 
door  sports  activities  close. 

STATE  full  details  of  experience  and 
personal  data,  also  give  sge  and  sal¬ 
ary  expected. 

ALL  replies  confidential.  Box  923. 
Editor  ft  Publisher. 


EXPERIENCED  REPORTER  to  cover 
general  news,  special  assignments.  Ex- 
cellent  employe  benefits  including  hos¬ 
pitalization  and  insurance.  Good  pay. 
F.ist  growing  paper,  good  town.  Con- 
'act  Managing  Editor,  Fairmont  (Min¬ 
nesota!  Sentinel.  _ 

EVENING-MORNING  in  130,000  popu¬ 
lation  of  Chart  Area  9  needs  general 
newsmen  and  a  copy  reader  not  over 
36.  F'ive  day  week.  Drifters  and  drink¬ 
ers  save  your  time  and  ours.  Please 
give  full  details  in  first  letter,  includ¬ 
ing  minimum  requirement.  Box  900. 
Editor  ft  Publisher.  _ 

i  GENERAL  NEWS  mXn  in  commun- 
I  ity  of  15,000,  home  office  of  7  news- 
,  paper  group.  Good  starting  salary.  Ex- 
;  cellent  advancement  possibilities.  Write 
Roger  Thompson.  Dixon  Evening  Tele¬ 
graph,  Dixon,  Illinois. 

.  NEED  ^PraiEJ^D  REPOR’TER 
for  police  run  on  95,000  circulation 
morning  daily  in  one  of  southwest’s 
,  most  beautiful  cities.  Excellent  work¬ 
ing  conditions.  Box  928,  Editor  ft 
■  Publisher. 


HELP  WANTED 


Editorial 


GENERAL  ASSIGNMEN’TS  REPORT¬ 
ER.  Write  qualifications  to  J.  D.  Jor- 

Jaii,  ^ni^  Ohio  Daily  Gazette. _ 

160  A  WEEK  for  crackerjack  experi¬ 
enced  man-wife  team  to  tackle  all 
editorial  chores,  su^rvise  circulation 
drive  for  Florida  daily  in  highly  com¬ 
petitive  problem  area.  Future  deter¬ 
mined  by  degree  of  success.  Box  924, 
Editor  ft  Publisher. 

RECENT  JOUR.VALISM  GkADUAra 
or  experienced  |)erson  to  fill  report¬ 
ing  job  on  38.000  daily  in  Chart  Area 
11.  Box  927,  Editor  ft  Publisher. 
REPORTER  For  evening  paper  of 
over  12,000  circulation.  One  or  two 
years  of  ex|ierience  preferred,  but  will 
consider  promising  journalism  school 
I  graduate.  Photographic  knowledge 
:  helpful.  Good  salary  and  working  con- 
j  ditions.  Write  Easton  A.  Elliott.  Man- 
'  aging  Editor,  Union-Sun  &  Journal, 

;  L^kport,  New  York. 

'  TWO  OPENINGS  in  women’s  depart¬ 
ment  for  feature  writing  and  copy¬ 
reading.  Five  day  week.  Ideal  work- 
I  ing  conditions  in  city  of  130,UU0.  Chart 
i  Area  9.  Please  give  full  details— ex¬ 
perience,  education,  background  and 
'  minimum  requirement.  Box  901,  Edi¬ 
tor  ft  Publisher. 

YOUNG  MAN  to  work  on  the  state 
'  side.  It  will  involve  reporting  and 
photography  in  the  area.  Some  feature 
work.  A.ssisting  in  the  hiring  and 
;  training  of  correspondents,  working 
I  with  bureau  .staff  members  etc.  Good 
'  opportunity.  Six  day,  evening.  North- 
I  ern  Ohio  paper.  Robert  Peterson. 

'  Chronicle-Telegram,  Elyria.  Ohio, 
i  WIRE  EDITOR  for  afternoon  ^ition. 

'  Mild  climate.  Good  hunting  and  fishing 
country.  Managing  Editor,  Times- 
News.  Twin  Falls,  Idaho. 

CITY  EDITOir~CAUKORM^  daily 
'  of  18,000  needs  man  having  minimum 
I  of  6  years  news  background  with 
strong  desk  experience.  Growing  paper, 
growing  community  east  of  Los  An¬ 
geles.  Contact  Quay  House.  ’The  Daily* 
Re|K)rt.  Ontario.  California. 
COPYREAI>ER  Tired  of  snow,  rain? 
Hayward,  California,  Review  nee<ls  as¬ 
sistant  wire  editor.  Vacations,  health, 
welfare.  Write  details.  News  Etiitor. 

FREE 

MONTHLY  JOB  MARKET  letter,  with 
list  of  available  jobs  and  nationwide 
employtnent  conditions.  Bill  McKee 
Birch  Personnel,  69  E.  Madison,  Chi- 
ogo,  Illinois. _ _ 

EDITOR :  ELECTRONICS 
National  weekly  magazine  has  o]>ening 
for  editor  who  can  report  and  write 
about  latest  developments  in  elec¬ 
tronics.  Industrial  experience  and  some 
knowledge  of  aviation  electronic  sys¬ 
tems  desirable.  Send  resume  including 
salary  requirements  and  age  to:  Box 
PE  1090.  126  W.  41  St.,  New  York 
36.  N.  Y. _ _ 

EDITOR-WRITER 

NATIONAL  WEEKLY  business  magti- 
zine  seeks  Editor-writer  with  business 
reporting  experience  on  daily  or  week¬ 
ly  publication  and  knowledge  of  elec¬ 
tronics  industry.  Resume.  Box  1002. 
Editor  &  Publisher. 


EDITORIAL  OPPORTUNITY 
ON  TWIN-WEEKLY 

In  a  fine  lown  college  town.  Will  be 
filled  shortly.  An  outstanding  opi)or- 
tunity  for  ex|ierienced  newsmiin  look¬ 
ing  for  a  future  with  a  large  weekly 
or  sm:ill  daily.  Want  man  to  take 
complete  charge  of  editorial  side.  This 
is  a  permanent  situation  that  may 
lead  to  fin-ancial  interest.  Wri:e  Box 
1040,  Editor  ft  Publisher. 

GOOD  FIVE  DAY  WEEK  "telegraph 
editor  and  ilesk  job  available  immedi¬ 
ately  Coos  Bay  Times,  Coos  Bay,  Ore¬ 
gon.  Please  give  full  details  in  initial 
letter  or  wire  to  Managing  Editor. 

EXPERIENCED  GENERAL  five  day 
week  reporter  wanted.  Good  salary, 
g<K>d  fringes,  also  ran  use  man  or 
woman  with  two  or  three  years  ex- 
pericnee  for  bureau  points.  Wire 
eolleet  Robert  Johnson,  The  Idaho 
Statesman,  Boise,  Idaho. 
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HELP  WANTED 


Mechanical 


SITUATIONS  WANTED 


AdminUtrative 


SITUATIONS  WANTED 


Ctas$ified  Advertising 


INTERESTING.  CHALLENGING  wo-  PRESS  FOREMAN  for  20,000  non  PERSONNEL  MANAGER  —  Collegre  , 

man’s  page  and  society  editorship  met.  daily;  4-unit  Hoe;  R.O.P.  full  trained  in  laboi  relations  and  personnel  ^1  ACCICICn 

available  Coos  Bay  Times.  Coos  Bay,  color.  Union  shop.  Salary  based  on  management.  Presently  heading  adver-  rl  CU 

Oregon.  Please  give  full  details  in  top  Pacific  Coast  scale.  Living  and  tising  department  for  small  chain,  ../.KiA/^rn 

initial  letter  to  Managing  Editor.  recreational  facilities  ideal.  Write  fully  hiring  and  training  for  own  depart-  MANAv^cK 

- -  first  letter,  age,  experience  and  back-  ment  plus  extensive  personnel  work 

MANAGING  EDITOR  for  Texas’  (-round.  Strictly  confidential.  Splendid  for  entire  chain.  Family  man,  early  i 

largest  weekly  newspaper  with  daily  ,»rmanent  opportunity.  Box  812,  Edi-  30’s.  Chart  area  10  or  12.  Minimum  TEN  YEARS  highly  successful  experi- 

potential — need  an  idea  man  with  flair  tor  &  Publisher.  $8000.  Box  840,  Editor  &  Publisher.  ence  all  phases  of  classified  manage. 

for  sports.  Top  pay  for  the  right  - - - — - |  ment  on  2  midwest  dailies  (morning, 

man.  Write  Box  1023,  Editor  &  AD  COMPOSITOR.  Community  of  RETTAIL  ADVERTISING  MANAGER  I  evening,  Sunday)  in  100,000  populatwn 

Publisher.  16,000.  Excellent  area.  Good  scale.  16  years  Western  dailies — 2  years  re-  I  class;  10  years  on  local  steflt  of  theee 

Must  be  union  or  eligible.  Write  Amos  ;  tail  manager,  3  years  national  man-  |  newspapers  prior  to  becoming  classiSed 


PROGRESSIVE  DAILY  in  prosperous  SV*”'’  ei.Kioie.  « rue  unios 

southern  city  seeks  competent  re-  Evening  Telegraph, 

porters.  College  degree,  experience  mxon,  imnois. _ 

preferr^.  Excellent  working  condi-  EXPERIENCED  PRESSMEN,  stereo- 
tions ;  40-hour,  5-day  ;  good  pay  typers,  linotype  operators  and  floormen 

Area  4.  (union  and  open  shop)  wanted  for 
Box  1022,  Editor  &  Publisher. _  Pennsylvania  newspapers.  Write  PN- 


Sharp,  Dixon  Evening  Telegraph,  1  ager,  7  years  metropolitan  staff  han-  i  manager.  Especially  strong  on  safes 
Dixon,  Illinois.  I  dling  department  store  and  fashion  and  departmental  organization.  Want 

-  accounts.  Box  918,  Editor  &  Publisher,  brighter  future  than  present  connec- 

EXPERIENCED  PRESSMEN,  stereo-  — — tion  indicates.  Personal  and  business 
typers,  linotype  operators  and  floormen  Circulation  references  from  well  known  midwest 

(union  and  open  shop)  wanted  for  :  -  ■  newspaper  principals.  Detailed  resume 

Pennsylvania  newspapers.  Write  PN-  OPPORTUNITY  WANTED  of  past  performance  upon  request. 


REPORTER  to  manage  News  Bureau  PA,  2717  N.  Front  St..  Harrisburg,  Pa.  CAREER  Circulation  Man.  Experi-  !  103 1,  Editor  &  Publisher. 


in  Chart  Area  2.  Should  have  at 
least  3  years’  experience.  State  salary 
desired  and  references.  Box  1008, 
Editor  &  Publisher. 


REPORTER,  snorts  editor  for  live  1  photos  are  in  demand  now  by  company  ■ - - i,,..  .  „  _ 

Lake  Michigan  resort  city  daily.  J-  I  house  organs  3,000  house  organs  pay  ;  EXPERIENCED  CIRCULATOR  will  Editor  &  Publisher, 
grad  or  near-beginner.  Send  facts,  from  $10  to  $100  for  clean  shots  show-  |  consider  change  for  personal  reasons.  ^ 

samples  Willi.im  N.  Roesgen,  South  their  equipment  or  products  in  Unmatched  background.  All  Phases —  Display  Advertising 

Haven.  Michigan,  Daily  ’Tribune.  All  I  Professional  photographers  make  2,500  to  100,000  circulation.  College  — 

applications  answered.  good  money  in  this  field.  Free  infor-  graduate.  Must  have  $8,000  or  over  to  ADMAN  (33)  desires  ad  manager  snu:'. 

- - -  mation.  Gebbie  Press  Service,  151  consider  change.  Box  825,  Editor  &  daily  and  option  to  invest  up  to  $8,000, 

REPORTERS  —  'Western  Pennsylvania  West  48,  NYC  36,  N.  Y.  Publisher.  Now  on  100,000  daily,  8  years  experi- 


P  ,  i  enced  city,  suburban  and  state.  Excel- 

_ _  I  lent  record  for.incre«.  Can  direct  |  eLA^TED  MANAGER  or  Assistant 

PHOTOCHAPHIKS:  ...  S'pSbt.K^T  >'»"  ST 


paper  competitive  market.  Box  1042. 


Display  Advertising 


applications  answered. 


REPORTERS  — Western  Pennsylvania  West  48,  NYC  36.  N.  Y. 
daily  has  immediate  openings  for  two  {  ■ 

reporters  with  experience.  Good  sal- 
ary,  40-hour  6-day  week,  pleasant  ^  KULsl  lUil 

working  ronditions  plus  many  other  f  •  #  C  L  i 

benefits.  Write  stating  age,  experience  i^inotypB  OCilOOl 

and  how  soon  available  to  Box  1009,  ntrrrk  t  TMn'rvi>ir  < 

Editor  &  Publisher. 


OHIO  LINOTYPE  SCHOOL 

SOCIETY  ANIT^CLUB  EDITOR,  good  t-  .  Areas  4-6-12.  Bo 

writer,  must  be  able  to  produce  woek"v  Linotype,  Intertype  Instruction  n.her. 

food  feature,  capable  of  running  one-  I  Information 

woman  department.  Give  complete  :  .  .  "  -  (..uuxNini  snj\r 

background  in  airmail  letter  to  Bernio  Classified  Advertising  experience  'W“nt 

Kosinski,  Managing  Editor.  Anchorage  - - - - - 

Times.  Box  40,  Anchorage.  Alaska.  MORE  SALES-POWER  comprtRWe  prt 

SPORTS  EDITOR  for  afternoon  daily  FOR  CI^ASSlElED  STAFFERS  1  consolidated  13 

"n  the  10-11,000  class.  Chart  Area  2  AnrTTr*w  an  i*  j  •  papers  in  100; 

Organized  baseball,  college,  red-hot  *°**^«^*^  circulation  man 


’  -  ence.  BBA  advertising  degree.  (Jiar; 

CIRCULATOR:  Many  years  experience  Areas  4,  9,  10,  12,  perhaps  others.  Bc\ 
j  in  Distribution  of  newspapers  and  919,  Editor  &  Publisher. 

I  magazines.  At  present  street  sales  eir- - - - 

!  culator  for  local  paper.  Desire  day  ADVPRTKINPi  DIRFCTOR 

I  work  instead  of  present  morning  hours.  AU V  tK  I  lil INicr  UIM;c..-IVJA 


Can  furnish  highest  references.  Chart  Young  (36),  aggressive,  full  of  ad- 
Areas  4-6-12.  Box  936,  Editor  &  Pub-  vertising  and  newspaper  knowhow  *• 
lisher. _  sires  change.  Now  holds  above  poiitior. 

COUNTRY  MANAGER  with  12  years  ^nnt*  Im 

experience  wanU  to  move  up.  Ex-  «nd 

perience  includes  little  merchant  plan,  imiwrtant  as  long  as  JY  „ 
dealerships,  motor  routes,  mail,  highi; 


Times.  Box  40,  Anchorage.  Alaska.  MORE  SALES-POWER  competitive  promotion.  ’  A.B.C.  and 

SPORTS  EDITOR  for  afternoon  daily  FOR  CLASSIFIED  STAbb'ERS  1  consolidated  13  issue  operation  with  943,  Editor  &  Publisher. - 

"n  the  10-11,000  class.  Chart  Area  2  .uTTr-ev  ,  v.  i-  j  •  _  papers  in  100,000  class.  A  career  MATURE  all-around  display  salMmsn 

Organized  baseball,  college,  red-hot  ABILITY  to  sell  more  Image  and  sign  circulation  man,  37  years  of  age,  seeks  spot  on  small-town  weekly  in 

high  school  conference.  Fine  oppor-  contracts  .  .  .  New  married,  one  child.  Chart  area  9-5  or  New  England  or  Western  New  York, 

tunity  with  fast  growing  group  of  •"  *”*'/  '"ork  4  preferred.  Box  1043,  Editor  &  Experienced  all  phases:  layout,  copy, 

papers.  Tell  all  first  letter.  Box  5*^1  enrollre*  from  over  200  Publisher.  permanent,  seasonal;  rrady  April:  s«l- 


1021,  Editor  &  Publisher. 


daily  papers  report  they’ve  gained 
from  the  Howard  Parish  Course  in 


THE  MAN  OR  WOMAN  we  want  is  Classified  Advertising.  '  _ Classified  Advertising _  1  j‘(J'jJJ""Editor  &  Publisher. 

etor'ies*’'L'*a  lo  om" YOU  get  individualized  attention  in  CLASSIFIED  AD  MANAGER  DISPLAY  ADVERTISING.  Heavy  on 
better  onnnrtnnifv  nn  In*?  thii  20-Ie8son  correspondence  course.  |  HIGHLY  qualified  man.  15  years  ex-  layout,  copy,  make-up.  Over  10  year- 

dailv  Bov  intq  i  It  explains  tested  sales,  servicing  and  I  perience,  complete  supervision  all  experience.  Presently  employed  sinsl. 

— L--  copywriting  techniques  that  pay  off  ■  phases  of  classified  ad  department  from  pm  daily.  Desire  to  return  to  metro- 

WANTED — Reporter  or  reporter  pho-  in  easy-to-follow  style.  production,  programming,  sales  through  politan  New  York,  New  Jersey.  Mar- 

tographer  (male)  for  award  winning  I  collection;  employed  (past  10  years)  ried.  31,  college.  Box  1046,  Editor 

paper  in  jfrowing  community.  Salary  TOTAL  FEE,  S66.  For  more  sales-  .  metropolitan  area  newspaper;  refer-  &  Publisher, 

open.  Must  own  car.  Per-^onal  inter-  power,  increased  copywriting  ability,  ences  furnished  on  request.  Box  849, _ 

view  necessary.  Box  1026.  Editor  &  and  greater  job-happiness,  mail  your  i  Editor  &  Publisher. _  I  p..,  .  • 


permanent,  seasonal ;  rrady  April :  sal¬ 
ary  commensurate ;  widower,  person¬ 
able.  healthy,  fast :  good  reference- 
Box  1013,  Editor  &  Publisher. 


Publisher. _  application  with  initital  $16  payment  |  ■ 

YOUNG  MAN  for  assistant  editor  |  j 

needed  immediately.  Fine  opportunity  i 

for  advancement  on  large  modern  HOWARD  PARISH  i, 

weekly  in  two-co!1cge  community  in  s  l  i  <  ci  -c  j  aj  i 

Northern  New  York.  Good  salary,  top  Classified  AdverDsing  |  | 

benefits.  Contact  George  R.  Little.  Man-  Tested  Want  Ads  Selling  Plans  |  ^ 
ager,  Courier-Freeman.  Potsdam.  N.  Y.  2900  N.W.  79th  Street. 

on  growing  Miami  47,  Florida 

PM  with  100.000  plus  daily  and  Sun-  _  I 

day  circulation  for  reporter  capable  ~~ 

•of  handling  general  and  special  assign-  SITUATIONS  WANTED 

mentA,  rewrites  and  foatun^s.  Mid-  _ _ 

west  background  and  3  to  5  years  AdminiMtrmlime 

experience  preferred.  Congenial  staff,  _ MmmSMtrmssve _ 

benefits.  Write  enclosing  RESPONSIBLE  young  man,  age  82, 

^Sth  Bend  d®^iros  to  relocate.  Married,  2  child- 

Tribune,  South  Bend  26,  13  years  newspaper  experience,  j 

_ ! _ _ _  Circulation,  classified  i Classified  Man-  ; 

IMMEDIATE  OPENING  for  reporter  *  y®aro)>  s”™? 

to  cover  City  Hall  on  small  town  bookkeeping  and  personnel.  Interested 
daily.  Some  experience  preferred  classified,  retail  or  capable  of  Busi- 
Apply  to  John  M.  Scott.  Managing  I*®**  Manager  or  Publisher  s  Assistant. 

Editor.  Ogdenshure  Joiirnnl  no-do„..  Present  salary  $8,000.  Prefer  Illinois. 


HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street. 
Miami  47,  Florida 

SITUATIONS  WANTED 
Administrative 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Editor,  Ogdenshurg  Journal,  Ogdens- 
burg.  New  York. 

REPORTER  —  excellent  opportunity 
morning  daily.  Contact  Editor,  Do¬ 
minion  News,  Morgantown,  West  Vir¬ 
ginia,  Phone  3461. 


Iowa,  Minnesota  or  Wisconsin.  Box 
935,  Editor  &  Publisher. 


GENERAL  MANAGER 


EXPERIENCED  MAN.  39,  with  envi- 
o*  n  ^roulation  ^0(1.  Write  fully,  ^ble  record  for  etmverting  losers,  de- 
B.  G.  Han^n,  Publisher  Jamestown  sires  to  change.  Now  employed  as 
Sun,  Jamestown,  North  Dakota.  general  manager  leading  daily.  Ex- 

*  perienced  also  as  Business  Manager, 

Mechanical  Advertising  Manager^  Circulation,  Edi- 

■  — - — —  tor,  and  Managing  Editor,  full  knowl- 

MACHINIST — for  6  intertypes,  Lud-  edge  of  entire  plant  operations.  Ex- 
low  and  Elrod.  Union  or  eligible.  6  perienced  in  all  union  contracts, 
day  week.  4  P.M.  to  12 :30  A.M.  Scale  negotiations  and  b.s  arbitrator.  20 
$108.60.  Write  giving  experience  and  years  experience  all  phases  newspaper 
references  to  Box  810,  Editor  &  Pub-  industry.  Law  background.  Go  any- 
lisher.  where.  Box  1041,  Editor  &  Publisher. 


I  -  Editorial 

YOUNG  AGGRESSIVE  (32)  Classified  - ; - 7" 

I  Manager.  Proven  record  as  lineage  EDITOR,  now  associate  150,000-pl>i> 
:  builder,  staff  organizer,  cost  conscious  daily,  wants  back  in  New  England.  11 
I  executive.  Presently  employed.  6  years  years  experience  small,  large  daily 
I  experience  35,000  circulation  paper,  and  magazine.  Live  typewriter,  ^rr 
I  Will  go  anywhere  for  right  position,  pencil,  know  layout,  photos.  Married. 
'  Best  references.  Box  1004,  Editor  &  35,  son.  Community  atmosphere  most 

Publisher.  I  important.  Box  820,  Editor  &  Publisher 


Use  CHART  AREIA  Namber  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


EDITOR  8C  PUBLISHER  for  March  16,  195' 
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SITUATIONS  WANTED 


Editorial 


EDITOR 

Post  sought  on  Daily  Newspaper  by 
Editor-General  Manager  of  outstanding 
Tri-Weekly.  Box  830,  Editor  &  Pub¬ 
lisher. 


LOOKING  for  $10,000  solid  job  in 
sports  field.  Offer  decade  of  news¬ 
paper  work.  Competent.  No  drifter. 
Top  background.  Box  819,  Editor  & 
Publisher. _ _ _ _ 

EXPERIENCED  DESKMAN,  reporter 
—wire,  layout,  sports,  married,  28, 
wants  permanent  job  with  future.  Box 
841,  Editor  te  Publisher. _ 

FEATURE  WRITER,  mature  woman 
8  years  experience,  art  to  politics. 
Strong  on  story  ideas.  Box  831,  Editor 
b  Publisher. _ 

SPORTS  WRITER,  general  reporter, 
10  years  experience  metropolitan  pa¬ 
pers.  Wide  experience  all  phases  of 
newsroom  work ;  desk,  news,  sports. 
Four  years  sports  columnist  in  Chart 
Area  2.  Married,  wishes  to  settle  in 
Middle  Atlantic  States.  Write  Box 
844,  Editor  &  Publisher^ _ 

SPORTSWRITER,  has  typewriter,  will 
travel.  Two  years  in  30,000  plus  wire, 
radio  experience.  At  end  of  line  here. 
Want  post  with  advancement  possi¬ 
bilities  in  Chart  Areas  1-2.  Handle 
all  phases,  all  sports.  Young,  aggres¬ 
sive;  guarantee  results  in  60,000-250,- 
000  class.  Box  835,  Editor  &  Publisher. 

VERSATILE  NEWSMAN 
IN  FAST  COMPANY 

SEEKS  CITY  OR  SPORTS  JOB.  32. 
Nine  years’  experience — last  seven  on 
one  of  nation’s  largest  papers.  Sharp 
on  make-up,  general  assignment.  Big 
League  sports  writing.  Have  assisted 
news  and  sports  editors.  B.  J. — Mis¬ 
souri.  Present  Pay — $160.  Prefer  East 
or  Midwest.  Box  838,  Editor  &  Pub¬ 
lisher. 


MAYBE  WE  CAN  HELP  YOU  I  Al¬ 
though  tha  shortage  of  qualified  help 
is  hitting  us.  too,  wo  have  put  nearly 
SOO  people  to  work  during  the  last 
twelve  months.  Tell  us  what  you  need, 
and  we’ll  help  you  if  we  can.  Bill 
McKee,  Birch  Personnel,  69  E.  Madi- 
aon,  Chicago,  Illinois. _  _ 

EXPERIFA’CED  HOOSIER  NEWS¬ 
MAN,  .32,  married.  Desires  job  in  Mid¬ 
west.  Salary  must  well  support  wife 
iind  four  children.  Write  Box  913,  Edi- 
!or  &  Publisher. _ 

UABILITIES  (your  viewpoint) :  age, 
35 ;  sex,  female.  ASSETS :  BS.  jour¬ 
nalism,  9  years  experience  (2  with 
U.P.)  1  public  relations,  6,  magazine 
production — writing,  rewriting,  editing, 
make-up,  bottlewashing.  Desires  rel(^ 
rate  May,  June  in  Chart  Areas  8,  10, 
11.  12  as  deskwoman,  general  reporter, 
feature-writer,  PM  daily.  Have  way 
with  words,  people ;  like  both.  Box 

816,  Editor  &  Publisher. _ 

MANAGING  EDITOR— 12  years  as 
reporter,  slot  man,  makeup  editor, 
newt  editor  metropolitan  daily.  Write 
editorials.  Family  man.  Box  912,  Edi¬ 
tor  &  Publisher. 


NO,  MR.  PUBLISHER. 

'^e  correct  "answer”  to  this  "ques¬ 
tion"  won’t  win  you  $64,000  but  it 
could  secure  for  you  a  loyal,  sober, 
coat-conscious,  circulation-wise  news 
executive  with  18  years  daily  and 
press  association  staffer  experience. 
Even  ‘‘correct’’  answer  would  require 
two  weeks  notice  to  present  employer. 
Pins  travel  time.  For  background, 
reference  contacts,  and  the  ’’question’’ 
write:  Box  934,  Edito r  &  Publisher. 
religious  EDITOR,  experienced, 
sature  with  topflight  references  wants 
^(e^politan  daily  job.  Experience  in- 
•-ndes  speed  graphic  and  darkroom. 

”x  906,  Editor  A  Publisher. _ 

WlETY  AND  WOMEN’S  page  edi- 
■nr.  Experienced,  good  worker,  tactful, 
along  well  with  co-workers.  Col- 
2*  education,  good  background,  top 
^rences.  Prefer  daily  or  weekly  in 
‘wnrban  city  in  warm  climate.  Box 
I  Editor  £  Publisher. 


SITUATIONS  WANTED 


Editorial 


SPORTS  EDITOR  four  years  with 
midwest  daily,  seeks  sports  job,  pre-  . 
ferably  in  Chart  Area  10.  Hard-work-  j 
ing.  efficient,  31.  Box  940,  Editor  £  ' 
Publisher. _ 

TOP-FLIGHT  STAFFER.  16  years  ex-  i 
perience  metropolitan  dailies,  adver-  j 
tising  agency,  public  relations,  editor-  | 
iai  work ;  top  writer ;  34.  single,  can 
relocate.  Seeks  spot  on  top  newspaper,  | 
Chart  Areas  2  or  12,  or  public  rela-  | 
tions  berth.  Box  942,  Editor  £  Pub¬ 
lisher. 


TRAVELED  J-GRAD,  28,  vet.  two  ! 
years  experience ;  seeks  daily,  weekly,  . 
in  or  around  Pittsburgh ;  reporter,  j 
photographer,  deskman ;  good  habits,  ; 
^ippings.  Box  907,  Editor  £  Publisher.  | 

SEEKING  position  as  Sports  Editor- 
Sports-Caster  for  newspaper  with  af¬ 
filiated  Radio-TV  Outlets.  4  years 
newspaper-radio  experience ;  2  as 

Sports  Editor.  Box  945,  Editor  £ 
Publisher.  i 

♦♦EDITORS  &  REPORTERS^^  ! 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or  I 
Wire  MIDTOWN  AGENCY.  130  West 
42  St.,  N.  Y.,  N.  Y.  WI  7-6745. 


AWARD  WINNING  EDITOR 
20  YEARS  top  experience.  Heavy  on 
sports  and  features.  Salary  secondary 
to  opportunity  in  pleasant  environ-  ; 
ment.  Box  947,  Editor  £  Publisher.  | 

REPORTER-J-Grad,  veteran,  24,  single,  j 
1%  years  reporting  experience.  Avail¬ 
able  in  May.  Box  948,  Editor  £ 

Publisher. _ 

AVAILABLE — Competent,  responsible,  ' 
competitive  editor  with  a  lot  of  per¬ 
sonnel  and  management  know-how. 
Fully  qualified  in  every  way,  excellent 
background,  reputation  and  references. 
Box  1034.  Editor  £  Publisher. _ 

CAN  DO  YOUR  JOB — editor,  makeup 
man,  rewriter,  39.  Twenty  years’  ex¬ 
perience.  Prefer  Midwest  or  Far  West. 
Box  1006,  Editor  £  PublLsher. 

COLORFUL,  FORCEFUL  COPY 
.  .  .  grabs  attention,  holds  interest,  , 
sways  reader.  Dependable,  accurate. 
Chicago.  Try  test  assignment,  memo 
charge.  Box  1017,  Editor  £  Publisher. 
MATURE^ATT^y^’flV^widow  with  : 
personality  plus  ability  to  cover  wo¬ 
mans  news,  features  or  advertising 
layout.  Not  a  floater,  do  not  write  | 
unless  you  offer  substantial  salary  and 
permanent  position.  Am  ICS  .Adver-  i 
tising  illustration  graduate. 

Mrs.  Naney  Gurney 
1503  East  Virginia 
Victoria.  Texas 

MATURE  YOUNG  WOMAN  reporter, 
strong  on  features,  children,  society, 
human  interest.  Just  returned  from 
round-world  assignments  wishes  per¬ 
manent  position  on  publication,  daily 
or  otherwise.  Camille  Mirepoix,  45  i 
East  55  St.,  New  York  22,  N.  Y. 

NEWS  EDITOR 
COPY  DESK  CHIEF 
NEW  EDITOR  stalemated  on  large 
metropolitan  daily  seeks  position  offer-  , 
ing  good  future.  Would  consider  ! 
smaller  paper,  depending  on  oppor¬ 
tunity.  Top  background.  36.  married, 
family.  Box  1036,  Editor  £  Publisher. 
NEWSGAL,  27,  2  years  New  "^rk 
City  magazine,  4  years  daily  news¬ 
paper  reporting.  Seeks  editorial  job 
with  magazine,  house  organ.  Chart 
Areas  11,  12.  Box  1029,  Editor  £ 

Publisher. _ 1 

NEWSWRITER,  top  experience  na¬ 
tional  business  publication.  Strong 
feature,  business,  financial,  general 
news-writing  experience.  Seeks  edito¬ 
rial  or  public  relations  spot.  Young 
woman,  degree.  Box  1039,  Editor  £ 
Publisher. 

POLICE-COURT  REPORTER 
Experienced.  Good. 

Metropolitan  only. 

Box  1035,  Editor  £  Publisher. 
QUALIFIED,  objective  church  news 
writer  seeks  permanent  spot  on  large 
or  medium  daily.  Box  1032,  Editor 
£  Publisher. 


editor  8C  publisher  for  March  16.  1957 


SITUATIONS  WANTED 


Editorial 


REPORTER.  25,  with  18  months  solid 
experience  on  75,000  daily,  including 
rewrite,  general  assignment  news  and 
features,  copydesk,  feature  assignment 
in  Europe.  Excellent  record,  refer¬ 
ences.  Columbia  College  AB,  ex-naval 
officer.  Married.  Ready  to  move  to 
larger  daily  or  D.C.  bureau.  Box 
1027,  Editor  £  Publisher. _ 

GROWTH  TOO  SLOW?  My  paper  has 
grown  steadily  since  I  became  news 
editor,  but  pay  lags.  Am  looking  for 
editor  or  Managing  Elditor  spot  with 
bonus  or  stock  deal  on  daily  of  15  to 
80,000.  Prefer  North  California,  Ore¬ 
gon  or  Washington.  14  years  best 
metropolitan  experience,  plus  small 
daily.  If  you  can  give  me  $150  mini¬ 
mum,  good  surroundings  for  family, 
share  in  growth,  I  can  give  you  a 
bright,  appealing,  conscientiously  edited 
paper  that  will  grow.  No  rush  to 
move.  Want  to  talk  it  over?  Box 
1049,  Editor  £  Publisher. 


WIRE  AND/or  sports  editor — J-grad, 
29,  7  years  on  small  Chart  Area  9 
daily  wants  larger  (20,000  up)  daily. 
Prefer  Chart  Areas  1,  3,  11  or  Colo¬ 
rado.  $100  week.  Write  Box  1015, 
Editor  £  Publisher. _ 

EDITOR,  BA  English,  French  diploma. 
Radio,  music  program.  New  York 
City  area.  Box  1047,  Editor  £  Pub¬ 
lisher. 


EDITOR,  long  experience  weeklies,  top  j 
man ;  Long  Island  area.  Box  1048,  ! 
Editor  £  Publisher. 

SUNDAY  EDITOR,  wide  experience, 
excellent  record.  Imaginative  hard  i 
worker,  31.  Tops  for  magazine  section,  ' 
features,  photos,  makeup.  Box  1044, 
Editor  £  Publisher. 


Mechanical 


AVAILABLE  SEPTEMBER  1 
Mechanical  superintendent,  foreman 
sales.  Competent  compositor,  operator, 
makeup.  Experienced  estimator  letter 
press-offset.  Heavy  mechanical  experl 
ence  all  phases  newspai>er  operation 
Prefer  i>ermanent  Florida  connection 
Age  48.  Now  employed  national  graphic 
arts  company  sales  management.  A) 
inquiries  answered.  Box  716,  Editor 
£  Publisher. 

MKCHANirAL  OR  COMPOSING 
ROOM  SUPERIN’TENDENT.  If  you 
need  a  capable  mechanical  executive 
with  an  excellent  record  in  organiza¬ 
tion,  production  and  personnel  man¬ 
agement  on  small  and  metropolitan 
papers;  who  has  had  business  manage¬ 
ment  and  working  experience  in  other 
departments  of  newspapers ;  who  can 
submit  the  best  of  character  and  in¬ 
dustrial  references,  please  contact  Box 
r05.  Editor  £  Publisher. 


PRODUCTION  MANAGER:  refer¬ 
ences.  16  years  2  large  papers.  Box 
925.  Editor  £  Publisher. _ 


LINOTYPE  OPERATOR.  30  years’ 
experience ;  61  years  old.  Former  own¬ 
er  of  typesetting  plant.  Robert  Look- 
inghill,  1251  W.  Poplar  St.,  York,  Pa. 

MECHANICAL  SUPERINTENDENT 
OR  ASSISTANT 

For  medium  daily.  35  years  of  age. 
Excellent  background  and  proven  abil¬ 
ity  for  supervision  and  production. 
Complete  resume  on  receipt  of  your 
inquiry.  Box  1010,  Editor  £  Publisher. 


MR.  PUBLISHER — One  who  needs  a 
man  who  can  diplomatically  assist  the 
Editorial  and  Advertising  departments 
toward  good,  efficient  composing  room 
production ;  Prepare  plant  and  per¬ 
sonnel  for  new  methods  and  eliminate 
shock ;  Listen  to  the  ideas  and  sug¬ 
gestions  of  all ;  Evaluate  purchases  of 
I  equipment  in  relation  to  fitness  of 
j  needs  and  job  to  do ;  Disimse  of  re¬ 
placed  equipment ;  say  that  he  is  look- 
I  ing  forward  to  20  years  or  more  of 
I  the  most  interesting  work  in  the 
world.  Write  Box  1007,  Editor  £ 
Publisher. 


PRIN’TER  AD-MAN  SEEKS  SITUA¬ 
TION  IN  Massachusetts  area.  Box 
1016,  Editor  £  Publisher. 


SITUATIONS  WANTED 


Mechanical 


NEWSPAPER  MECHANICAL 
PRODUCTION  EXECUTIVE 

25  years  experience  large  and  small 
daily  newspapers  now  available.  Pres¬ 
ently  employed,  but  desires  change. 
Plant  layout,  modern  production  meth¬ 
ods,  cost  conscious  color  experience, 
well  versed  Union  Law.  Box  1028, 
Editor  £  Publisher. 


Photography 


Nee(d  a  Photographer? 

The  National  Press  Photographers  As- 
Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CON^DE^- 
TIAL  list  of  News  Photographers  avail¬ 
able,  Still-TV  Film-News  reel.  Most 
with  own  equipment.  No  Fees — Write, 
wire  or  telephone — 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond,  Indiana 
Telephone  WEstmore  1-2906 


Promotion — Public  Relations 


PUBUC  RELATIONS  MANAGER 
American  owned  transportation  fins 
2,600  employees,  18  nationalities.  Heavy 
on  management  including  personnel, 
finance,  sales.  7  years  slick  editing 
including  top  house  organ.  Excellent 
lecturer.  Previously  6  years  publicity 
newspaper.  AB  economics  LLB.  Age 
46.  Married.  Available  interview  after 
return  US  about  April  1.  Box  717, 
Editor  £  Publisher. 


VETERAN  NEWSMAN,  9  years  heavy 
writing,  public  contact  work,  wants 
public  relations  post  in  industry.  Wil¬ 
ling  relocate  anywhere  for  challenging 
job  with  future.  Not  afraid  to  work 
Married.  35.  1  child.  Box  848,  Editor 
£  Publisher. 


FEATURE  WRITER,  15  years  news¬ 
paper  and  radio  experience,  wants 
position  in  public  relations  or  promtv 
tion.  Experienced  also  as  editor- 
writer  on  house  organs  and  free  lance 
speech  writer.  Box  1005,  Editor  £ 
Publisher. 


INDUSTRIAL  WRITER 

AWARD  WINNING  WRITER-PHO¬ 
TOGRAPHER.  At  30,  city  editor  of 
metropolitan  morning  newspaper  23,- 
000  circulation.  Heavy  industrial  writ¬ 
ing.  camera  experience.  Knows  wire 
service,  news  publications  operations. 
Seeks  opening  in  business  or  industry 
public  relations.  Relocate  anywhere 
for  opportunity  in  $9,000-$12,00<i 
bracket.  Very  capable,  responsible  and 
personable.  Box  1030,  Editor  £  Pub¬ 
lisher. 


NO  SODA!  NO  ROCKS! 

Just  Scotch — by  birth.  Writer,  31, 
seeks  spirited  future  in  Public  Rela¬ 
tions  or  sales  promotion.  6  years 
editing,  technical  and  consumer  copy. 
Now  with  ad  agency.  Master’s  de¬ 
gree.  Married  and  mobile.  Box  94. 
Bellbrook.  Gn'cne  City,  Ohio. 


SEEKING  PUBLIC  RELATIONS 
WORK  in  industrial  or  institutiona. 
setting.  Previously  account  executive 
fur  advertising  and  public  relatiom 
agency,  and  educational  director  for 
state  health  agency.  Familiar  witfc 
radio-TV.  news  and  feature  writing, 
publications,  public  speaking  and  edi¬ 
torial  research.  Ma.ster’s  degree  is 
journalism.  Age  32,  Box  1014,  Editor 
£  Publisher. 

VET.  24,  SINGLE,  desires  relocate 
Assistant  director  of  public  relations 
Chart  Areas  10  or  12  by  May  16. 
for  solid  New  England  college  past 
18  months ;  previous  newspaper  ex¬ 
perience,  general  assignment,  bureac 
chief  on  40,000  New  England  daily. 
Studied  photography  New  York  Insti¬ 
tute.  journalism  Northwestern.  Wants 
challenging  position.  Write  Box  1038, 
Editor  £  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


By  Robert  U.  Brown 

.list  returned  from  a  flying 
trip  to  Europe,  Clarence  K. 
Streit,  former  newspaperman 
and  now  editor  of  the  publica¬ 
tion  Freedom  &  Union,  was 
struck  by  “how  inadequate  a 
job  the  press,  radio  and  TV  are 
doing  —  with  all  the  marvelous 
facilities  they  have  —  to  make 
the  people  of  either  shore  un¬ 
derstand  the  viewpoint  of  the 
other,  even  in  time  of  crisis.” 

Principally,  he  was  talking 
about  the  attitude  of  the  French 
and  British  people  to  the  Suez 
question  and  how  they  differ 
from  most  Americans. 

Writing  in  the  January  issue 
of  his  magazine,  Mr.  Streit 
said:  “The  difference  in  view¬ 
point  between  Paris  and  London 
is  minor  compared  to  that  be¬ 
tween  the  two  .Atlantic  shores. 

"In  Paris  and  (except  in  Op¬ 
position  circles)  in  London,  peo¬ 
ple  are  as  genuinely  bewildered 
and  often  as  horrified  by  the 
U.S.  government’s  policy  in 
Egypt  as  Americans  generally 
are  by  the  Anglo-French  action 
there.  On  both  sides  of  the  At¬ 
lantic  there  is  an  impressively 
widespread  belief  that  the  all\ 
on  the  other  side  didn’t  behave 
as  an  ally  should  and  de.serves 
censure,  tinctured  with  pity  for 
being  so  stupid. 

"For  every  American  who 
condemns  the  British  and  French 
for  acting  as  aggressors  for  im¬ 
pel  ialistic  motives,  there  are 
Britons  and  Frenchmen  who  no 
less  sincerely  condemn  the  U.S. 
for  siding  with  the  dictators  in 
Cairo  and  Moscow,  and  who  at¬ 
tribute  this  to  American  ‘oil 
impeiialism,’  intent  on  taking 
over  European  interests.  People 
on  either  shore  are  equally  adept 
at  finding  the  weak  points  in 
the  other’s  record  and  ignoring 
all  but  the  strong  points  in  their 
government’s  case.” 

There  has  been  quite  a  bit  in 
the  news  recently,  since  Mr. 
Streit’s  trip,  about  the  antagon¬ 
istic  attitude  of  many  French 
and  British  towards  Americans. 
There  have  been  many  attempts 
to  explain  it. 

.Mr.  Streit  believes  that,  in 
spite  of  a  vast  network  of  com¬ 
munications  including  a  free 
press,  “national  sovereignty”  is 
responsible  for  separating  the 
great  democracies. 

“National  sovereignty  con¬ 
stantly  works  to  distort  the 
news  picture  which  the  public 
gets,  even  with  the  freest  press 
and  the  most  skillful  and  high- 


"The  Joneses  paid  me;  can't  you  keep  up  with  them?" 


porter  or  editor  thinks  will  most 
interest  his  readers.  ,  .  . 


minded  reporters,  editors  and  Irs  11  !l  ^  ~  '  \ /'' 

commentators,”  he  wrote.  - - _ 1  ^  in'  TTTiil 

•  •  •  ^  t  ^ _ ffii  g 

Himan  nature  being  what  it  — o — j  IJJ,--'? 

is,  we  can’t  see  any  immediate  ] 

solution  to  this  problem.  But  —  '  ^ 

here  is  how  soverei^ty  distorts  I  I 

the  news,  according  to  Mr.  '  ^ 

“A  newspaper  or  commenta-  J  L^l  i  ll  I  I 

tors,  to  survive,  must  give  the  y  j 

public  what  interests  it  most. 

In  every  country  people  are  U  tl  H  ' 

more  interested  in  their  own  .  \  J  I 

government’s  policy  and  views  "  ,  ]'(  /— — — T  /  — • 

than  in  those  of  any  other  na-  11  ./  ' 

tion.  Given,  from  a  world  stand-  [  W  '  i 

point,  three  equally  important  >  rNiL'*'  ^ 

statements  at  a  conference  by  ^  ^  - 

the  American,  British  and  \  ^ 

French  secretaries,  the  pi’ess  in  "The  Joneses  paid  mo;  can't  you  keep  up  with  them?" 

each  of  these  democracies  will . .  . .  . .  ■  ■  ■  '  .  ■  ■  ■ 

to  their  man’s  speech.  This  that  direction.  In  the  last  dec-  Opeil-Meeling  Bill 

makes  it  appear  more  important  there  has  been  a  great  in-  -q  Q 

than  the  others,  and  thus  dis-  terchange  of  ideas  and  new  -^«opie«,  ou  lO  u 

torts  the  picture.  Often  the  friendships  created,  among  Harrisburg,  Pa. 

foreign  speech  will  be  reduce, 1  P^rmen  of  various  coun-  Pennsylvania^  Senate  passed 

to  a  few  words -not  those  international  or-  and  sent  to  the  House  a  bill 

which  the  speaker  might  want  P^ri'zations  such  as  the  Inter-  requiring  the  governing  bodies 
read,  but  tho.se  which  the  re-  Institute,  the  of  all  political  subdivisions  to 

..m-fo.-  nr  ill  I ntcr-.Amcr icuu  Pres.s  Associa-  open  their  meetings  to  the  press 

f  and  public.  The  v„u 

groups  of  editors  and  publish-  to  0. 

“To  the  continually  exag-  ers.  In  these  groups  there  al-  The  bill  provides  that  exclu- 
gerated  notion  of  a  nation’s  ready  is  visible  a  greater  un-  sion  of  the  public  from  meetings 
importance  which  the  people  in  derstanding  of  each  other’s  at  which  official  action  is  taken 
each  country  is  fed  by  its  press,  problems  both  economic  and  “shall  render  void  any  action 
add  the  uncritical  desire  of  political.  Some  of  this  is  bound  of  any  kind  whatsover  adopted 
most  of  its  citizens — whether  to  be  reflected  in  their  individu-  at  such  meeting.” 
readers  or  journalists— to  be-  al  news  columns.  Executive  sessions  of  the 

lie^  their  government  is  right  volume  as  yet  is  not  various  bodies,  however,  would 

(when  the  opponent  is  another  great  enough  to  counter-act  be  permitted  behind  closed 
government,  not  a  fellow  citi-  ,^aves  of  national  sentiment  doors. 

zen^).  It  i.s  not  so  hard  then  to  i^entioned  above.  But,  in  time,  All  meetings  would  have  to 
understan'l  why  the  climate  of  ^lay  be.  Some  people  may  be  held  on  schedules  made  pub 

public  opinion  on  Suez  should  j,g  willing  to  wait  that  lie  and  any  change  would  re 

be  so  different  on  the  two  and  thus  look  for  short-  quire  24-hour  notice.  A  fine  of 

shores  of  the  Atlantic.  Nor  is  methods.  We  can’t  see  any  $10  plus  $25  co.sts  is  provided 
it  hard  to  understand  why  j|,at  would  be  as  effective.  for  violations, 

many  misunderstandings  that 
]>lague  the  free  Atlantic 

be  once  H 

the  of  an  Atlantic  H 

Federal  Union  altered  the  I 

news  valuations  of  Paris,  Lon-  a  w  w  k.  ▼  w a  a.  i  j  - 

don  and  New  York  by  bringing  A  I  ¥  C  1^  A 

them  under  a  common  sover-  AA  I  ..I  ..I  ..  I  ^  1  X/~\ i  Aj  I  ^ 

We  don’t  mean  to  suggest 
that  Federal  Union,  to  which 
Mr.  Streit  and  his  magazine  are 

dedicated,  is  the  answer  or  NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 

solution.  National  sovereignty  OF  DAILY  NEWSPAPERS 

doesn’t  seem  to  be  a  thing  that  H  EVALUATIONS  •  FINANCIAL  ADVISERS  H 
peoples  or  governments  are 
to  up  for  any  rea- 
and 

political  alliances. 

But  maybe  the  free  press  of 
the  will  find  a  Avay.  It 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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NOW— Newly  engineered  for  smoother,  faster  operation, 
the  multi-magazine  Model  31  Linotype  sets  news  and 
other  straight  matter,  as  well  as  display,  while  cruising 
at  10  lines  per  minute. 

New  features  provide  smoother  operation  and  acceler¬ 
ated  performance  that  increase  production  measurably. 

When  you  need  speed  and  more  than  two-magazine 
capacity,  the  answer  is  the  newly  engineered  Model  31. 
Ask  your  Linotype  Agency  for  full  details. 


•  Cruises  at  10  lines  per  minute  under 

manual  or  automatic  tape  operation. 

•  Carries  one-to-four  standard  90  channel 

magazines. 

•  Provides  a  type  range  up  to  condensed 

30  point. 

•  Most  widely  used  linecasting  machine 

in  the  world. 


LINOTYPE 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


Aoenci^f:  Atlanta,  Boston,  Chicogo,  Cleveland,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Conada:  Conodion  Linotype,  Limited,  Toronto,  Ontario 


LEADERSHIP 

^nted  in  U.  S. 


Perfect  for  News  Matter 


Model  31  Linotype 


THROUGH 


RESEARCH 


Again  in  1956... 
the  NEWS  is  1st  in  DENVER 


in  8  major  retail  classifications! 


MEDIA  RECORDS 

'•i 

DAILY  and  SUNDAY 

CLASSIFICATION: 

(Total  linage  in  each) 

NEWS 

Linage 

POST 

Linage 

NEWS 

%  of  total 

Total  Clothing  Stores: 

(Men's  Clothing  Stores) 

(Women’s  Clothing  Stores) 

1,707,72T 

297,902 

727,737 

1,508,915 

207,689 

446,736 

53.0% 

58.9% 

61.9% 

Elect.  Appl.  A  Supplies 

94-0,166 

344,958 

73.1% 

Heating  A  Plumbing 

66,080 

60,951 

52.0% 

Insurance 

7,183 

5,773 

55.4% 

Jewelers 

392,555 

196,901 

66.5% 

Liquor  Stores 

71,037 

45,576 

60.9% 

Radio  (Includes  TV) 

250,484 

103,467 

70.7% 

Toilet  Goods,  Beauty  Shops 

50,947 

30,225 

62.7% 

TOTAL  (8  Clasaifioations) 

3,486,179 

2,296,766 

60.3% 

J 

TOTAL  RETAIL  ADVERTISING  (DAS) 

FOR  1966 

NEWS 

12,280,530  lines 

96,066  lines 

Gain 

POST 

17,095,979  lines 

177,940  lines 

Loss 

NEWS  SHARE  OF  ALL  jmM  fynr 
RETAIL  ADVERTISING  ^loO  /© 

Retailers  check  results  at  the  cash  register, 
and  they  know  where  their  results  come  from  .  .  . 

The  News  is  THE  paper  for  hundreds  of  Denver  retailers.  In  1956,  in  fact, 
all  Denver  retailers  placed  41.8%  of  their  total  linage  in  the  News.  They 
like  the  News  because  it  gets  results  they  can  measure — dollar-for-dollar, 
day-by-day.  It  stands  to  reason — the  News  can  do  a  big  job  for  you,  too! 
Call  on  us  for  all  the  facts  and  figures. 


Rocky  Mountain  News,  DENVER 

Colorado’s  first  newspaper  and  oldest  business  institution  — 1659 


SCRIPPS-HOWARD  NEWSPAPERS 


NiWYO*K.WorU-T»(*groni<rh«Svn  COlUMMIS . CWim 

CUVILANO . Pm,  ONONNATI . Poif 

PITTSMIlCH . Pr*u  KfNTUaCY . Pe,t 

SAN  FSANCtSCO . N»w,  Covinyton  edition,  Cmcmnoti  Poif 

INOIANAPOIH . r«Mi  KNOXVIUI  ....  N»wi-Si>Hml 


DCNVIR .  .  .  Kockr  Mountoin  N«w,  IVANSVIUt . Fm, 

■IRMINOHAM  ....  Poit  Hwrald  HOUSTON . PrM 

MEMPHIS . Pnu-SomHar  FORT  WORTH . P'M, 

MEMPHIS  .  .  .  Commercial  App^l  AIRUQUEROUE . Tribum 

WASHINGTON . Now,  El  FASO . HoraU  ’od 


Opnaral  AAvartWnf  Dyyrtwwt,  iSO  Fsrii  A**mM,  N«w  York  Oty 


Chicago  Son  FranclKO  OotroH  Oncinnoti  Fhilo4olghia  Dolloc 


